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SAFETY IN THE WORLD

We have been developing tomorrow's
smart technologies for more than 37 years
to make our country and the world a safer place.

HAVELSAN

@ onveLsanresmi @) HveLsan @) wwwhavelsan.com.tr
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Efficient & Innovative International

Turnkey EPC Solutions

ENPRODE has been established in 2004 by a leading energy
sector visionary entrepreneur who has become a prominent
name in international arena in a short period of time. Currently
the company has branch offices and representations in
twelve countries. It is constructing electricity power plants both
locally and in foreign countries whose constructions are
ongoing. It employs over 1000 white collar and blue collar
employees in and outside of Turkey.

It is a leading Turkish engineering and construction company
which employs a substantial and experienced pool of
engineers with an extensive range of engineering disciplines.
By ufilising the most advanced soffwares and engineering
technologies ENPRODE can undertake the construction of
thermal, hydroelectric and all renewable energy power plants
from the conceptual design to detailed engineering stage in
the company’s headquarters which is a centre of excellence,
all'in a single location.
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ENPRODE; 2004 yilinda enerji sektérinun dnde gelen dngorult
girisimcisi Yuksel Guler tarafindan kurulmus ve kisa zamanda
adini uluslararasi arenaya tagimistir. Bugun 12 tlkede sube ve
temsilciligi bulunmaktadir. Yurtici ve yurtdisinda yapimi suren
Elektrik Enerjisi Uretim tesislerini insa etmektedir. Tlrkiye ve
Dunyanin diger Ulkelerinde 1000°in Uzerinde bir sayida beyaz
ve mavi yakall personeli istihdam etmektedir.

Genis ve deneyimli muhendis kadrosu ile cok sayida
muhendislik disiplinini btnyesinde barindiran ENPRODE Termik,
Hidroelektrik ve Yenilenebilir her tirlli Enerji Uretim Tesislerini, en
gelismis yazilim ve muhendislik teknolojilerini kullanarak, tek bir
merkezden, kavramsal fasarmdan tum detay muhendisligine
kadar kendi bunyesinde saglayabilen lider Turk MUhendislik ve
Yapim sirketidir.
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BASKAN'DAN | PRESIDENT

WE ARE PICKING

UP SPEED, WE ARE
RENEWING OURSELVES
AS WE PROGRESS

Hizimiza Hiz Katuyor, Yenilenerek Yol Aliyoruz

President of DEIK  Nail Olpak DEIK Yonetim Kurulu Baskani

¥ @NailOlpak

he Chinese philosopher Lao Tzu says, ‘If you
streamline your thoughts, everything else in
your life will fall into place.” As DEIK (Foreign
Economic Relations Board), we are moving
decisively on the strategies we have established in order
to strengthen and develop the foreign economic relations
of our country.

As volunteer ambassadors, the number of our business
councils, which are our most important strength through-
out the world, has reached 146 with the latest addition of
South Sudan. We continue our ‘commercial diplomacy’
activities with the work of our business councils around
the world.

We are picking up speed and renewing ourselves as we
progress with our reinforced 146 business councils, 150
monthly meetings and business forums, with the reports
we prepare, with our joint projects in third countries, our
work carried out through the World Turkish Business
Council (DTIK) and our other activities covering our ex-
ternal economic relations.

There are some areas where more added value can be
generated for Turkey as a result of DEIK’s country-spe-
cific nature of employees. In the coming days, our busi-
ness council will share the suggestions of each of our
business councils regarding the incentive systems that
are applied in the relevant countries, applications that
pave the way for investors and our recommendations for
the removal of obstacles together with the systematics

Cinli filozof Lao Tzu, “Eger dusuncelerini dlizene sokar-
san, hayatinda geri kalan her sey yerini bulur.” der. DEIK
olarak ulkemizin dis ekonomik iligkilerini guiclendirme ve
kalkindirma yolunda olusturdugumuz stratejiler Uzerinde
kararlilikla ilerliyoruz

Gondillu elgiler olarak tim dunyaya yayilmis en énemli
guicimuz olan is konseylerimizin sayisi, en son Guiney
Sudan’in da eklenmesiyle 146’ya ulasti. Dinyanin dort
bir yanindaki is konseylerimizin calismalariyla, “ticari dip-
lomasi” faaliyetlerimizi stirdurdyoruz.

Gclenen 146 is konseyimizle, ayda sayisi 150'yi bulan
toplantilarimiz ve is forumlarimizla, hazirladigimiz rapor-
larla, 3. dlkelerde gerceklestirdigimiz ortak projelerimizle,
Dunya Tirk Is Konseyi (DTIK) vasitasiyla ydirtittiguimciz
diaspora galismalarmizia ve dis ekonomik iligkilerimizi
kapsayan diger faaliyetlerimizle hizmiza hiz katiyor, ye-
nilenerek yol aliyoruz

DEIK’in Ulke bazl calisan kendine has yapisi geregi Tur-
kiye icin daha fazla katma deger olusturabilecedi bazi
alanlar mevcut. Her bir is konseyimizin kendi Ulkesi ba-
zinda o ulkede uygulanan ve yararimiza olacak tesgvik
sistemlerini, yatinmcilarin énund agan uygulamalar ve
kaldirilan engellere ait Onerilerini, bunlarla birlikte bi-
lim-teknoloji-yenilikgilik alanindaki sistematigi ve bizim
Ulkemize yodnelik tavsiyelerini dndmuzdeki gunlerde
basta Ticaret Bakanligimiz olmak Uzere, ilgili mercilerle
paylasacagiz
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in the field of science-technology-innovation that benefit
our country initially with the Ministry of Trade and relevant
platforms.

Success must be measurable. We will share the inter-
mediate results of the Business Councils Performance
Assessment, which we have prepared to measure the
success of our work, as of the end of June. At the end
of the year, we will announce both the annual results and
award the successful business councils at the Selective
General Assembly of our Business Councils with “Com-
mercial Diplomacy Awards”.

In addition to these, we closely follow all developments in
the world and are working on adapting our country to new
situations. The economic center of the world is moving
from west to east, towards Asia. The countries in this re-
gion, with their strong industrial production, increase their
share in global trade and determine the economic agen-
da of the world with their technological breakthroughs. In
recent years, this region, and especially China, has been
investing rapidly in order to become a soft power through
lessons learned from the Cold War period.

While we increase our economic relations with these
countries on the one hand, we are working towards mak-
ing the balance more positive in our favor. It seems that
we have to continue our activities more effectively and
rationally. China and India, which are among the target
countries determined by the Ministry of Trade, are among
the countries that we need to focus more on. In order
to increase our economic relations with these countries,
we are preparing market guides as well as meeting with
our stakeholders to explore opportunities. We are think-
ing about other steps to be taken, brainstorming at our
meetings to this end.

We have prepared a study together with our Logistics
Business Council and the Turkey-China Business Coun-
cil on alternative scenarios regarding the position of Tur-
key in terms of China’s ‘Belt and Road Initiative’ which
will affect around 70 economies directly and we will pres-
ent it to the public soon.

| hope that the second issue of our journal will be ben-
eficial, and | believe that it will be stimulating to under-
standing the new parameters of the changing and trans-
forming world.

Sincerely...
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Basari dlgtlebilir olmalidir. Calismalarimizin basarisini
Slgmek igin hazirladigimiz Is Konseyleri Performans De-
Gerlendirmesi’'nin ara sonuclarini, haziran sonu itibariyla
paylasacagiz. Yil sonunda ise Is Konseylerimizin Secimli
Genel Kurulunda hem yillik sonuclar agiklayacak hem
de basarili is konseylerimizi, verecegimiz “Ticari Diplo-
masi Odlilleri” ile ddlillendirecegiz.

Bunlarin yani sira duinyada yasanan tim gelismeleri ya-
kinen takip ediyor ve Ulkemizin yeni durumlara adaptas-
yonu konusunda calismalar yapiyoruz. Malum dunyanin
iktisadi merkezi batidan doguya, Asya’ya dogru kayiyor.
Bu bdlgedeki Ulkeler, guiclt sanayi uretimleri ile bir yan-
dan kuresel ticaretteki paylarini arttinrlarken diger yan-
dan da yaptiklar teknolojik atiimlarla dinyanin iktisadi
gtindemini belirliyorlar. Son yillarda ise bu bélge ve 6zel-
likle de Cin, Soguk Savas doneminden cikardigi ders-
lerle yumusak gu¢ olmak igin yatinmlarini hizla arttiryor.

Biz de bu Ulkelerle ekonomik iligkilerimizi bir yandan
artirmakla birlikte dengeyi kendi lehimize daha olumiu
kilma dogrultusunda calisiyoruz. Gértinen o ki bu calig-
malarimizi daha efektif ve akilci bir sekilde surdurmeliyiz.
Ticaret Bakanhgimiz tarafindan belirlenen hedef Ulkeler
arasinda olan Gin ve Hindistan, Uzerinde calistigmiz ve
daha da ¢ok calismamiz gereken Ulkelerden. Bu Ulke-
lerle ekonomik iligkilerimizi artirmak lizere hem pazar
rehberleri haziriyor hem de paydaslarimizla bir araya
gelerek imkanlari arastiriyoruz. Bu dogrultuda atilacak
diger adimlar Uzerinde kafa yoruyor, toplantilarimizda
beyin firtinasi yapiyoruz.

70 civarinda ekonomiyi dogrudan etkileyecek olan Cin’in
“Kusak ve Yol Girisimi” ile ilgili olarak Turkiye'nin ken-
disini nasll konumlandiracagina dair alternatif senaryo-
lari kapsayan bir galismamizi Lojistik Is Konseyimiz ve
Tlrkiye-Cin Is Konseyimizle birlikte hazirladik, yakinda
kamuoyuna sunacagiz.

Dergimizin ikinci sayisinin hayirli olmasini diliyor, degisen
ve doéntsen dunyanin yeni parametrelerini kavramada
ufuk acicr olacagina inaniyorum.

Saygilarmla...
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SUNUS | PRESENTATION

OUR GOALS BRING US T0 OURSELVES

Hedeflerimiz Bizi Kendimize Ulagstirtyor

Chief Editor Adem Donmez Genel Yayin Yonetmeni

e conceal time in the lines on our faces

and our old photographs. We have a story,

experiences and memories that we have

stored in each and every one. We are either
watching as time goes by or planning to streamline our
priorities. The important thing is not to be alive, not to win
and certainly not to have. The important thing is to annotate
time and be remembered. For us, Business Diplomacy is
an annotation that we have placed on time, a story.

Modern life and the changing nature of the world offer op-
portunities to all of us to escape our responsibilities. The
belief that we do not have enough strength to accomplish
important works or our talents cannot reveal the energy we
possess can overwhelm us. However, if we succeed as
much as our strength and our talents allow, we will have
fulfilled our responsibility,. We do not set targets that we
cannot reach to escape from what we can do. We do not
burden others with our responsibility. As the Business Di-
plomacy family, we take small steps with all our energy and
try to reach our goals one by one.

Our first issue was instrumental to a good start. In our
second issue we worked better and we prepared content
that you can read with pleasure. Our interview in this is-
sue in which we put the China Belt Road Project under the
spotlight as the cover story is with Turkey-China Business
Council Chairman Mr. Murat Kolbasgi. Professor Dr. Ali Resul
Usul contributed to this issue with two important articles
on two different topics. Especially the text: ‘New Zealand /
Christchurch Massacre: Ecosystem and Rhetoric of Global
Islamophobia presents a different perspective. At the same
time Dr. Ahmet Faruk Aysan, DrUgur Yasin Asal and Ata
Group President Korhan Kurdoglu are names who have
enriched our cover story with their valuable opinions. In
addition, Pinar Tenteoglu, Deputy Director General for Pro-
motion of Ministry of Culture and Tourism, is among those
adding value in this issue with her article titled ‘Tourism
Sector in the Macroeconomic Perspective’.

In the Value Added section, we have discussed the Is-
tanbul Airport, which will be the largest in the world when
completed, in the Synergy section we introduced BEST
Transformer which is among the world's leading companies
in the field of transformer production and diversity while
Versus was dedicated to the USA and Togo. On the other
hand, we have compiled many current and actual topics in
the journal for you.

As the Business Diplomacy family we would like to express
our gratitude to all of our authors who supported this issue.

We wish you an enjoyable read.

YW @ademdonmez

Zamani, yuzumuzdeki gizgilerde ve eski fotograflanmizda
gizliyoruz. Her birinde sakladigimiz bir hikaye, yasanmis-
liklar ve biriktirdigimiz anilar var. Ya akip gegcmesini seyre-
diyoruz zamanin ya da énceliklerimizi dtizene koymak icin
planlamalar yapiyoruz. Onemli olan yaslyor olmak degil,
kazanmak degil, sahip olmak hi¢ degil. Onemli olan, za-
mana not dusmek ve hatirlanabilmektir. Business Diplo-
macy, bizim igin zamana dustiglmuz bir nottur, hikayedir.

Modern hayat ve diinyanin degisken hali hepimize sorum-
luluklarimizdan kacmak icin firsatlar sunuyor. Gticuimuzun
onemli igleri basarmaya yetmeyecegdi veya yeteneklerimi-
zin sahip oldugumuz enerjiyi aciga cikaramayacagd inanci,
benligimizi sarabiliyor. Fakat biz glicimuzun yettigi ve ye-
teneklerimizin el verdigi kadarini basarirsak sorumlulugu-
muzu yerine getirmis olacagiz. Biz, yapabileceklerimizden
kacmak icin kendimize varamayacagimiz hedefler belirle-
miyoruz. Biz, sorumlulugumuzu baskalarinin tzerine yik-
miyoruz. Biz, Business Diplomacy ailesi olarak tum enerji-
mizle kuictik adimlar atarak hedeflerimize tek tek ulasmaya
caliglyoruz.

ilk sayimiz glizel bir baslangica vesile oldu. Ikinci sayimiz-
da dersimize daha iyi galistik ve sizlere keyifle okuyaca-
giniz icerikler hazirladik. Cin'in Kusak Yol Projesi’ni kapak
konusu olarak mercek altina aldigimiz bu sayida, répor-
tajimizi Tirkiye-Cin Is Konseyi Bagkanimiz Sayin Murat
Kolbast ile gerceklestirdik. Prof. Dr. Ali Resul Usul, iki farkli
konuda énemli iki makale ile bu sayimizda yer aldi. Ozel-
likle “Yeni Zelanda/Christchurch Katliami: Ktiresel islamo-
fobinin Ekosistemi ve Retorigi” adli metni farkli bir bakis
acisl sunuyor. Ayni zamanda Prof. Dr. Ahmet Faruk Aysan,
Dr. Ugur Yasin Asal ve Ata Grubu Bagkani Korhan Kurdog-
lu da degerli gorusleri ile kapak konumuzu zenginlestiren
isimlerden oldu. Ayrica Kdiltur ve Turizm Bakanhdr Tanitma
Genel Mudur Yardimeisi Pinar Tenteoglu da “Makroekono-
mik Perspektifte Turizm Sektord” baglikli yazisiyla bu sayi-
miza deger katanlar arasinda yer aliyor.

Katma Deger kisminda, tamamlandiginda dtnyanin en
blyigu olacak istanbul Havalimani'ni, Sinerji'de transfor-
mator uretimi ve cesitliligi konusunda dunyanin sayil fir-
malari arasinda bulunan BEST Transformatdru, Versus'ta
ise ABD ve Togo'yu ele aldik. Ote yandan dergide pek gok
guincel ve aktuel konuyu da sizler icin derledik.

Bu sayimiza destek veren tum yazarlarmiza Business
Diplomacy ailesi olarak stikranlarimizi sunuyoruz.

Keyifli okumalar dileriz.
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TOPICAL | GUNCEL

AN OPPORTUNITY TO EXPORTERS FROM THE “MADE IN TURKEY"

STORE IN CHINA

Cin'deki “Tiirk Mali” Magazasindan Ihracatcilara Firsat

azaar Park, created by Lou Ke, graduated from Bosporus University in Tianjin, China, inspired by

Istanbul Grand Bazaar offers the opportunities to Turkish exporters as a centre which only sells
products specific to Turkey. Lou Ke said this concept is also new for the Chinese market and “We aim
that those who visit our store recognize Turkish culture and gain love of Turkey.”

THERE ARE

47 TURKISH

COMPANIES!
IN BAZAAR PARK

Cin'in Tianjin kentinde, Bogdazigi Universitesi mezunu Lou Ke tarafindan Istanbul Kapaligar-

si'dan esinlenerek olusturulan Bazaar Park, sadece Turkiye'ye 6zgu Urunlerin satildigi bir mer-
kez olarak Turk ihracatgilarina firsatlar sunuyor. Bu konseptin Cin pazari icin de yeni oldugunu
dile getiren Lou Ke, “Magazamizi ziyaret edenlerin Turk Kuiltdirind tanimalarini ve Trkiye sev-

gisi kazanmalarini hedefliyoruz.” dedi.

BAZAAR PARK'TA
47 TURK FIRMASI
YER ALIYOR

$179 BILLION TRADEIN10
YEARS WITH AFRICA

Afrikaile 10 Yilda 179 Milyar
Dolarlik Ticaret

ccording to the Turkey Statistical Institute’s data, during

2009-2018, the total trade volume between Turkey and
Africa was 179 billion dollars. During this period, while Tur-
key's export was 121 billion dollars, there were 58 billion dol-
lars imports from the continental countries. Egypt, Algeria and
Morocco were recorded as the three countries with the highest
exports last year.

In the last 17 years, of 179 hillion dollars of trade
between Turkey and the African continent, 66% was
performed with the North African countries and 34%
was achieved from the trade performed with other
African countries

Turkiye Istatistik Kurumu verilerine gére, 2009-2018 déne-
minde Turkiye ve Afrika kitasi arasinda toplam ticaret hacmi
179 milyar dolar oldu. Bu sure zarfinda Turkiye'nin 121 milyar
dolarlik ihracatina karsllik, kita tlkelerinden 58 milyar dolarlik
ithalat gerceklestirildi. Gegen yil kitada en fazla ihracat yapilan
ug ulke sirasiyla Misir, Cezayir ve Fas olarak kayitlara gecti.
Son 17 yilda Tiirkiye ile Afrika kitasi arasindaki 179
milyar dolarlik ticaretin %66’lik kismi Kuzey Afrika
iilkeleriyle gerceklestirilirken %34'liik dilimi ise
diger Afrika iilkeleriyle yapilan ticaretten saglandi

LAST YEAR TURKEY’S
EXPORTS TO IMPORTS
AFRICA WERE FROM AFRICA WERE

121 BILLION DOLLARS

58 BILLION DOLLARS

TURKEY IS HEADING STRAIGHT
FOR THE TOP WITH THE
NUMBER OF BLUE FLAG

BEACHES

Tiirkiye Mavi Bayrakli Plaj Sayisinda
Zirveye Kosuyor

ccording to the Turkey Environment and Education

Foundation (TURGEV) data, there are blue flags in 459
beaches, 22 marinas and 10 yachts in Turkey. With the num-
ber of blue flags, Turkey ranks third after Spain and Greece
among the countries of the northern hemisphere. France
and ltaly follow Turkey.

Tirkiye Cevre ve Egitim Vakfi (TURCEV) verilerine gére,
Turkiye'de 459 plajin yani sira 22 marina ve 10 yatta mavi
bayrak dalgalaniyor. Turkiye sahip oldugu mavi bayrak
sayisi ile kuzey yanm kire Ulkeleri arasinda Iispanya ve
Yunanistan'dan sonra tguncu sirada yer aliyor. Turkiye'yi
de siraslyla Fransa ve italya takip ediyor.

FIRST FIVE COUNTRIES - TURKEY
NUMBER OF BLUE FLAGS 459
ilk Bes Ulke - Mavi Bayrak Sayisi

SPAIN FRANCE

El EO
—/—\" GREECE  ITALY
BE EHA

THE FIRST THREE CITIES IN
TURKEY - NUMBER OF BLUE FLAGS
Tiirkiye'de ilk Ug Sehir - Mavi Bayrak Sayisi
ANTALYA MUGLA iZMIR
200 100 A
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Gluten-Free Kitchen at 511*
MIRAGE PARK RESORT HOTEL MIRAGE

— @’ GURI§—

Mirage Park Resort is the FIRST and the ONLY
hotel of Turkey to feature gluten-free kitchen!

We have built a special kitchen apart from other kitchen areas and received special
training for our gluten-free kitchen team.

In addition to kids’ buffet, baby buffet, diet buffet and open buffet where our guest can
dine as they wish according to their dietary choices, now we are expanding our service
quality with 100% gluten-free products that are prepared in our special kitchen
department.

' ] - - = \ ~ i o > ;\
= ' S = # d
@mirageparkresort WWW.Mmirage parkresort.com.tr

GdynUk Mahallesi Ahu-Unal Aysal Caddesi No: 29 07994 Kemer / ANTALYA
T :+90 242 815 22 44 (pbx) ¢ F:+90 242 815 22 33 +« info@mirageparkresort.com.tr
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TURKEY IS THE REFORM LEADER IN INTERNATIONAL INVESTMENT

Uluslararas: Yatirimda Reform Devi Tiirkiye

Vice President Fuat Oktay attended the Coordination Council for the Im-
provement of the Investment Environment (YOIKK) Meeting in the Presi-
dential Complex. In his speech, Oktay said “Among the OECD countries, Tur-
key was registered as “the most reformist country” for abolishing restrictive
barriers to international direct investments and in the last 17 years, it managed
to attract more than $210 billion international direct investment.” Oktay stated
that all these reform efforts were implemented by taking into consideration the
comprehensive consultations and demands from the sections represented by
the participants.

Cumhurbagkani Yardimecisi Fuat Oktay, Cumhurbaskanlig Kdilliyesi'nde,
Yatinm Ortamini lyilestirme Koordinasyon Kurulu (YOIKK) Toplantisi'na
katildi. Oktay yaptigi konusmada, “Turkiye, OECD Ulkeleri arasinda ulus-
lararasi dogrudan yatinmlarin éntindeki kisitlayici engelleri kaldirmada ‘en
reformcu Ulke’ olarak tescillendi ve son 17 yilda 210 milyar dolarin tizerinde
uluslararasi dogrudan yatirm gcekmeyi basardi.” dedi. Oktay, ttim bu reform
calismalarinin, kapsamii istisareler ve katiimcilarin temsil ettigi kesimlerden
gelen talepler g6z 6nuinde bulundurularak hayata gegcirildigini kaydetti.

2.4 PERCENT OF
APPROXIMATELY 5.7 PERCENT
ECONOMIC GROWTH OF TURKEY
IN THE LAST 17 YEARS CAME
FROM DIRECT INVESTMENTS

TURKIYE'NIN, SON 17 YILDAKI
ORTALAMA YUZDE 5,7'LiK
EKONOMIK BUYUMESININ
2,4'LUK KISMI DOGRUDAN
YATIRIMLARDAN GELDi

TURKISH CULTURAL YEAR

BEGAN IN JAPAN
Japonya'da Tiirk Kiiltiir Yilit Baslad

019 Turkish Cultural Year in Japan started with the opening of

Tulip Tradition Exhibition in the Treasures and Ottoman Empire
in March. Culture and Tourism Minister Mehmet Nuri Ersoy spoke at
the opening ceremony and stated that in order to strengthen relations
between Turkey and Japan, 2019 was declared as the Turkish Cultural
Year in Japan. The exhibition, which ends at the National Art Center
of Tokyo on May 20, will host its visitors at the National Museum of
Modern Arts, Kyoto, from June 14 to July 28.

Japonya'da “2019 Tirk Kiilttir Yili", Hazineler ve Osmanli impara-
torlugu’nda Lale Gelenegi Sergisi'nin mart ayinda yapilan agilisiyla
basladi. Acilista konusan Kdltdr ve Turizm Bakani Mehmet Nuri
Ersoy, Turkiye ve Japonya arasindaki iliskilerin gtiglendiriimesi
amaclyla 2019'un Japonya’da Turk Kdiltdr Yili ilan edildigini belirtti.
Tokyo Ulusal Sanat Merkezinde 20 Mayis’'ta sona eren sergi, 14
Haziran-28 Temmuz tarihleri arasinda ise Kyoto Modern Sanatlar
Ulusal Muzesi'nde ziyaretcilerini agirlayacak.

IN THE EXHIBITION THERE ARE

162 PIECES 9 PIECES 14 PIECES
FROM TOPKAPI FROM FROMYILDIZ
PALACE DOLMABAHCE PALACE
PALACE

MEDICAL DEVICES
EXPORTS FROM TURKEY

TO57 COUNTRIES

Tiirkiye'den 57 Ulkeye Tibbi
Cihaz Ihracan

n his explanation, Health Federation President

Rasit Din¢ said that about 60 percent of medical
devices that Turkey once imported can be produced
with local and national resources today. Ding said,
"Turkey exports medical devices, particularly cardi-
ology, cardiovascular, medical device exports to 57
countries. All Europe together with many other coun-
tries use Turkey's domestic and national products in
their clinics. Ding also emphasized that, they want to
carry one of the Turkish medical companies to the
top five in the world in 2023.

Saglik Federasyonu Baskani Rasit Din¢ yaptigi
aciklamada, Turkiye'nin daha éncesinde ithal et-
tigi tibbi cihazlarin bugun yaklasik yuzde 60'inin
yerli ve milll kaynaklarla Uretilebildigini séyledi.
Ding, “Turkiye'den o6zellikle kardiyoloji, kardiyo-
vaskluler ve girisimsel radyoloji alaninda 57 Ul-
keye tibbi cihaz ihracati var. Avrupa’nin tamami
ile diger pek cok dlke, Turkiye'nin yerli ve millf
urdnlerini kendi Kliniklerinde kullaniyor.” seklinde
konustu. Ding, ayni zamanda 2023'te Turk medi-
kal firmalarindan birini diinyada ilk bese tasimak
istediklerini vurgulad.
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KALIP MAKINA

With Our Unique Expertise
We Are Spreading Into The World

Having the largest automotive tooling production capacity of Turkey, Coskun6z Kalip Makina serves
the automotive sector with investments in people and R & D, 35 years of experience
in tooling desigh and production and advanced engineering capabilities.
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@ HOLDING . www.coskunozkalip com.tr
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TURKEY'S TARGET IS 50

MILLION TOURISTS
Tiirkiye'nin Hedefi 50 Milyon Turist

he tourism record-breaking period in the histo-

ry of the Republic is 2018 period with the num-
ber of 46 million 112 thousand 592 visitors to the
country together with citizens residing abroad. 81.8
percent of tourism income was obtained from for-
eign visitors and 18.2 percent from visits of citizens
residing abroad. Most visitors to Turkey came from
the Russian Federation in 2018 with the number of
5 million 964 thousand 613 and 26.49 percent in-
crease compared to the previous year. 26.49 per-
cent in 2018 compared to the previous year came
from an increase of 5 million 964 thousand 613
numbers with.

Cumbhuriyet tarihinin turizm rekoru kirllan dénemi
2018 yilinda Ulkeye gelen ziyaretci sayisi, yurt
diginda ikamet eden vatandaslarla birlikte 46
milyon 112 bin 592 oldu. Turizm gelirinin ytzde
81,8'i yabanci ziyaretcilerden, yluzde 18,2’si ise
yurt disinda ikamet eden Turk vatandaslarindan
elde edildi. Turkiye'ye en ¢ok ziyaretci, 2018’de
bir dnceki yila gére yuzde 26,49 artigla ve 5 mil-
yon 964 bin 613 rakami ile Rusya Federasyo-
nu’'ndan geldi.
3 COUNTRIES PREFERRING
TURKEY MOST

RUSSIAN FEDERATION
5 MILLION 964 THOUSAND 613

GERMANY
4 MILLION 512 THOUSAND 360

BULGARIA
2 MILLION 386 THOUSAND 855

TURKIYE'Yi EN GOK TERCiH EDEN 3 ULKE

RUSYA FEDERASYONU
5 MILYON 964 BIN 613

ALMANYA
’ 4 MILYON 512 BIN 360

BULGARISTAN

-

NATUREL RENEWABLE

ENERGY IS IN 3*° PLACE
Naturel Yenilenebilir Enerji 3. Oldu

he Union of Chambers and Commodity Exchanges of Turkey

(TOBB) and the Economic Policy Research Foundation of Tur-
key (TEPAV) cooperation determined "Turkey's top 100 fastest grow-
ing companies". Naturel Renewable Energy Trade. Inc. ranked in
3rd place among Turkey's top 100 fastest growing companies. The
award ceremony was held in Samsun on 19 May. President Recep
Tayyip Erdogan, Minister of Commerce Ruhsar Pekcan, Minister
of Industry and Technology Mustafa Varank, Treasury and Finance
Minister Berat Albayrak and TOBB President M.Rifat Hisarciklioglu
attended the occasion.

Ttrkiye Odalar ve Borsalar Birligi (TOBB) ve Ttrkiye Ekonomi
Politikalari Arastirma Vakfi (TEPAV) is birliginde belirlenen “Ttirki-
ye'nin en hizli buytiyen 100 sirketi” agiklandi. Naturel Yenilenebilir
Enerji Ticaret AS, Turkiye'nin en hizli buytyen 100 sirketi arasinda
3'lincu sirada yer aldi. 19 Mayis'ta Samsun’da gerceklestirilen
oddl térenine T.C. Cumhurbaskani Recep Tayyip Erdogan, T.C.
Ticaret Bakani Ruhsar Pekcan, T.C. Sanayi ve Teknoloji Bakani
Mustafa Varank, T.C. Hazine ve Maliye Bakani Berat Albayrak ve
TOBB Basgkani M.Rifat Hisarciklioglu katilim sagladi.

Goodd

BMC CARRIES THE WORLD'S LOAD
BMC, Diinyanin Yiikiinii Cekiyor

ver 2 thousand 600 tactical wheeled vehicles produced by

BMC, one of Turkey's land vehicle manufacturers, provide
services in 16 countries as well as Turkey in various fields. BMC,
which received an order of 403 pieces of 10 tons, 282 pieces of 5
tons and 706 pieces of 2.5 tons tactical wheeled vehicles from the
Presidential Defense Industry Presidency in 2009 in line with efforts
to establish a structure with which Turkey would become militarily
self-sufficient, has delivered 2 thousand 604 pieces to the Turkish
Armed Forces and 16 different countries so far.

Tdrkiye'nin kara araci ureticilerinden BMC tarafindan tretilen 2
bin 600U asgkin taktik tekerlekli arag, Turkiye'nin yani sira 16 Ul-
kede gesitli alanlarda hizmet veriyor. Ttrkiye'nin askerf yénden
kendi kendine yetebilecedi bir yapi kurma calismalari dogrul-
tusunda Cumhurbaskanligi Savunma Sanayii Baskanlgindan
2009'da 4083 adet 10 ton, 282 adet 5 ton ve 706 adet 2,5 ton
taktik tekerlekli arac siparisi alan BMC, bugtine kadar Turk Si-
lahli Kuvvetleri ve 16 farkli dlkeye toplamda 2 bin 604 adet tes-
limat gerceklestirdi.
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GOKTURK REGENERATION
SATELLITE WAS

INTRODUCED TO THE US

Goktiirk Yenileme Uydusu ABDde
Tamnld

Gokturk Regeneration Observation
Satellite was unveiled at Satellite 2019
Fair in Washington, USA

he designed life of Gokturk-1 satellite is expected to

end in 2025 and its replacement, Gokturk Regenera-
tion Satellite Project was introduced at the Satellite 2019 Fair
in Washington. The statement made by Turkish Aerospace
Industries Inc. (TUSAS) Assistant General Manager Selman
Nas regarding the issue said that the satellite would be put
into service of the Air Force Command. Nas said that the
satellite would allow images from all over the world to be
obtained without geographical limitation and said, "Gokttirk
Regeneration Observation Satellite will have the resolution
and capabilities that few countries in the world have."

Goktiirk Yenileme Gozlem Uydusu, ABD’nin
baskenti Washington'da diizenlenen
Satellite 2019 Fuar’nda goriiciiye cikti

Tdrkiye'nin, tasanm émru 2025 yilinda dolmasi beklenen
Gokturk-1 uydusunun yerini alacak Gokturk Yenileme Goz-
lem Uydusu Projesi; Washington'da dlizenlenen Satellite
2019 Fuar'nda tanitildi. Ttirk Havacilik ve Uzay Sanayii AS
(TUSAS) Genel Mddur Yardimcisi Dr. Selman Nas, konuya
iliskin agiklamasinda uydunun Hava Kuvvetleri Komutanlig-
nin hizmetine sunulacagini ifade etti. Nas, uydunun cografi
kisittama olmaksizin dinyanin her yerinden goéruntu elde
edilmesine imkan taniyacadini belirterek, "Gokttirk Yenile-
me Goézlem Uydusu, dinyada sayili tlkenin sahip oldugu
cozunurlige ve kabiliyetlere sahip olacak." dedi.

"TURKEY'S AUTOMOBILE"ISON
ITS WAY

“Ttirkiye’nin Otomobili” Yolda

Turkey's Automobile Enterprise Group (TOGG) Top Executive
(CEO) Gurcan Karakas spoke at the award ceremony of Au-
tomobile of the Future Design Competition realized by Uludag Au-
tomotive Industry Exporters Union and gave information about "Tur-
key's Automobile" project. Karakas informed that the project was not
considered short-term, that 15 years into the future was taken into
consideration and that the domestic automobile was going to be a
smart device ready to compete in the global environment with new
generation electricity from the start and an autonomous driving level
3 ready as well as internet-connected.

Tuirkiye'nin Otomobili Girigim Grubu (TOGG) Ust Yoneticisi (CEQ)
Guircan Karakag, Uludag Otomotiv Endlistrisi ihracatgilarn Birligi
tarafindan gergeklestirilen Otomotivin Gelecedi Tasarim Yarisma-
s’'nin 6ddl téreninde yaptig konusmada "Turkiye'nin Otomobili"
projesi hakkinda acgiklamalarda bulundu. Karakas, s6z konusu
projede kisa vadeli dustndlmedigini ve 15 sene sonrasinin dahi
ongordlerek calisildigini belirterek yerli otomobilin kiresel ortamda
rekabet edebilen, yeni nesil dogustan elektrikli, otonom stirtis sevi-
yesi 3'e hazir, internet baglantili ve akilli bir cihaz olacagini kaydetti.

IN 2022 AN ELECTRICALLY OPERATED SUV
VEHICLE INITIALLY IN C SEGMENT WILL BE
PRESENTED ON THE MARKET WITHIN THE
SCOPE OF TURKEY’S AUTOMOBILE PROJECT

TURKIYE'NIN OTOMOBILi PROJESI
KAPSAMINDA, 2022 YILINDA iLK OLARAK
C SEGMENTTE ELEKTRIKLi SUV ARAC
PiYASAYA SUNULACAK

A MOVE FROM DURMAZLAR TO MANUFACTURE DOMESTIC TRAMWAYS

Durmazlardan Yerli Tramvay Hamlesi

ithin the scope of establishing a national brand in the manufacturing of rail systems, Durmazlar are going to manufacture 24 tramways

for Olsztyn Municipality in Poland and are preparing to export the first domestically manufactured tramway in Turkey. The delivery of
the tramways shall start in December 2019. Durmazlar Deputy Chairman of the Board Fatma Durmaz Yilbirlik indicated that with the invest-
ments in the rail systems sector they had arrived at the point that enabled exports and with the new facilities that would be commissioned in
2020, they would have the capacity to manufacture transport vehicles such as metro and intercity high speed passenger trains.

Rayli sistemler Uretiminde millf bir marka yaratma amacina yénelik Ttrkiye'nin ilk yerli tramvayini inrag etmeye hazirlanan Durmaz-
lar, Polonya Olsztyn Belediyesi igin 24 adet tramvay tretecek. Tramvaylarin teslimati, 2019 Aralik ayinda baglayacak. Rayli sistemler
sektorindeki yatinmlariyla ihracat yapabilecek noktaya geldiklerini belirten Durmazlar Yonetim Kurulu Baskan Yardimcisi Fatma
Durmaz Yilbirlik, 2020 yilinda faaliyete baslayacak yeni tesis ile metro ve sehirler arasi yliksek hizli yolcu trenleri gibi araclar da

Uretebilecek kapasiteye ulasacaklarini kaydetti.
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MAXIMUMLIMITIN
UNLICENSED ELECTRICITY
HAS BEEN INCREASED

Lisanssiz Elektrikte Ust Sinur Yiikseldi

The maximum installed capacity of unlicensed
power generation facilities based on renewable
energy sources has been increased to 5
megawatts

he upper limit of the installed capacity of unlicensed elec-

tricity generation facilities, which is based on renewable
energy sources, has been increased from 1 megawatt to 5
megawatts in line with the Presidential ruling published in the
Official Gazette. In addition, single time active energy charge
shall be applied for 10 years as of the commissioning of roof
and facade applied solar energy production facilities, residen-
tial subscribers as well as excess electricity generated in indus-
trial, commercial, lighting and other renewable electricity plants
with a capacity of up to 10 kilowatts.

Yenilenehilir enerji kaynaklarina dayali lisanssiz
elektrik iiretim tesislerinde Kurulu giic iist sinin 5
megavata yiikseltildi

Yenilenebilir enerji kaynaklarina dayali lisansiz elektrik tretim
tesislerinde kurulu gui¢ Ust sinin, Resmi Gazete’de yayim-
lanan Cumhurbaskani Karar dogrultusunda 1 megavattan
5 megavata cikarildi. Ayrica gatl ve cephe uygulamali gu-
nes enerjisi Uretim tesislerinde, kapasitesi 10 kilovata kadar
olan mesken aboneleri ile sanayi, ticarethane, aydinlatma ve
diger yenilenebilir elektrik tesislerinde Uretilen ihtiyag fazlasi
elektrik icin tek zamanli aktif enerji bedeli, tesisin isletmeye
giris tarihinden itibaren 10 yil suireyle uygulanacak.

TURKISH-JAPANESE

PARTNERSHIP IN LNG ENERGY
LNG Enerjisinde Tiirk-Japon Ortaklig

Turkish company Karpowership and
Japanese company MOL collaborate

in energy production with LNG

Turkish company Karpower International B.V. (Karpow-
ership) with the Japanese company Mitsui O.SK.
Lines, Ltd. (MOL) signed a cooperation agreement in the
field of energy production with liquid natural gas (LNG).
With this new partnership under the brand name ‘KAR-
MOL’, LNG will be converted into gas through a floating
storage and regasification unit and energy will be produced
from this natural gas. This formation, where reliable energy
will be provided to coastal networks and facilities where fuel
change is required in electricity generation, is expected to
reduce greenhouse gas emissions significantly as well.

Tiirk sirketi Karpowership ile Japon
sirketi MOL, LNG ile eneriji iiretimi
alaninda is birligi yapti

Trk sirketi Karpower International B.V. (Karpowership) ile
Japon sirketi Mitsui O.S.K. Lines, Ltd. (MOL) arasinda sivi
dogal gaz (LNG) ile enerji Uretimi alaninda is birligi an-
lagmasl imzalandi. “KARMOL"” markasi altindaki bu yeni
birliktelikle, LNG bir yuzer depolama ve regazifikasyon
Unitesi araciliglyla gaz haline getirilip bu dogal gazdan
enerji Uretimi saglanacak. Elektrik tretiminde yakit degi-
sikliginin gerekli oldugu kiyr sebekelerine ve tesislerine
gtivenilir enerjinin saglanacag bu olusumun, sera gaz
emisyonlarini da 6nemli élglide azaltmasi bekleniyor.

NATURAL GAS EXPLORATION WORKS IN THRACE TO GAIN SPEED

Trakya'da Dogal Gaz Calismalar: Hiz Kazanacak

anadian Valeura Energy which continues natural gas and oil exploration works in Tur-

TURKEY'S ANNUAL NATURAL
GAS CONSUMPTION

key will focus on 286 billion cubic meters of natural gas that is estimated to be located
in the Thrace Basin in the second and third quarters of this year. In the statement made, it AN AVERAGE OF
was reported that production tests would be carried out in order to obtain exact flow char- 50 BILLION CUBIC METERS
acteristics in the region and to measure the properties of the gas. Energy Valeura Senior
Manager Sean Guest's statement on the subject: "We have acquired very strong resullts in ESTIMATED

the first quarter of this year. These results show that the gas in Turkey is valuable."

Turkiye'de dogal gaz ve petrol arama calismalarini surdiren Kanadali Valeura BASIN

Energy'nin, bu yilin ikinci ve tguncu ¢eyreginde Trakya Havzasi'nda bulundugunu THE ANNUAL
tahmin ettigi 286 milyar metrekupluk dogal gaza odaklanacag belirtildi. Yapilan CONSUMPTION
aciklamada, boélgede kesin akis karakteristikleri elde etmek ve gazin 6zelliklerini

dlgmek icin Uretim testlerinin yapilacad kaydedildi. Valeura Energy Ust Yoneticisi OF TURKEY
Sean Guest, konu ile ilgili agiklamasinda "Bu yilin ilk geyreginde ¢ok gticlt sonuglar FOR

elde ettik. Bu sonuglar, Turkiye'deki gazin degerli oldugunu gésteriyor." dedi. 6 YEARS

RESERVE
IN THE THRACE
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TRANSBOUNDARY
COOPERATION IN

ELECTRONIC COMM

Elektronik Haberlesmede
Swmir Asan Is Birligi

BTK cooperates with the
relevant institutions of

37 countries in order to
share knowledge and
experience in the electronic
communications sector

he Information and Communica-

tion Technologies Authority (BTK)
which operates independently within
the R.T. Ministry of Transport and Infra-
structure continues its cooperation with
various countries for the development
and information sharing in the electron-
ic communications sector in Turkey. In
this context, the institution has signed a
memorandum of understanding in this
scope with Japan, South Korea, Russia,
Bulgaria, Thailand, Kuwait and finally
37 countries including Benin and Swe-
den. The agreements include various
subjects such as the exchange of infor-
mation and documents, bilateral consul-
tations, organizing joint technical work-
shops, seminars and training programs.

BTK, elektronik haberlesme
sektdriinde hilgi ve

tecriibe paylasimi adina 37
iilkenin ilgili kuruluslanyla

is birligi yapiyor

TC. Ulastirma ve Altyapl Bakanligi
binyesinde badimsiz olarak faaliyet
g6steren Bilgi Teknolojileri ve iletisim
Kurumu (BTK), Ttrkiye'de elektronik
haberlesme sektorinun gelisimi ve
bilgi paylasimi adina cesitli Ulkelerle
is birliklerini surddrdyor. Kurum; bu
kapsamda Japonya, Glney Kore,
Rusya, Bulgaristan, Tayland, Kuveyt
ve son olarak Benin ve isveg'in de
aralarinda oldugu 37 llkeyle muta-
bakat zapti imzaladi. Anlagmalar;
bilgi ve dokdmanlarin degisimi, ikili
istisareler, ortak teknik calistaylar, se-
minerler ve egitim programlari yapil-
masi gibi cesitli konulari igeriyor.

THE OLDEST SHIPWRECK IN THE

WORLD WAS FOUND IN TURKEY
Diinyarmin En Eski Gemi Batig Tiirkiye'de Bulundu

A 3 thousand 600-year-old ship wreck uncovered in Antalya
was introduced at a conference organized by UNESCO

he world's oldest shipwreck found in Turkey was introduced at a conference held

at the headquarters of the United Nations Educational, Scientific and Cultural
Organization (UNESCO) in Paris. Detailed information, photos and videos about the
3,600-year old ship wreck discovered in Antalya were shared in the program. After
the conference UNESCO Underwater Cultural Heritage Conservation Officer Ulrike
Guerin issued a statement indicating that serious research in underwater archeology
needed to be carried out and said, "We are very with what Turkey has done. We have
been in cooperation with Turkey for many years."

Antalya'da ortaya cikanlan 3 hin 600 yillik gemi

batifji, UNESCO'da diizenlenen konferansta tanitildi

Birlesmis Milletler Egitim, Bilim ve Kuilttir Orguittintin (UNESCO) Paris'teki genel
merkezinde dtizenlenen konferansta, Ttrkiye'de bulunan dinyanin en eski gemi
batigi tanitildi. Programda, Antalya'da ortaya ¢ikarilan 3 bin 600 yillik gemi batigina
iliskin detayli bilgiler, fotograflar ve videolar paylasildi. UNESCO Sualti Klilttirel Mi-
rasin Korunmasi Sorumlusu Ulrike Guerin, konferansin ardindan yaptigi aciklama-
da sualti arkeolojisi konusunda ciddi arastirmalarin yapiimasi gerektigini belirterek
“Turkiye'nin yaptiklari bizi cok memnun ediyor. Turkiye ile uzun yillardan beri is
birligi icerisindeyiz.” dedi.

S BILLION DOLLAR HELICOPTER

SALES FROMUSA TO QATAR
ABDden Katar'a 3 Milyar Dolarlik Helikopter Satist

US State Department approves sale of 24 AH-64E Apache
type assault helicopters worth $3 hillion to Qatar

ccording to a written statement from the US Defense and Security Cooperation

Agency, the US Department of State has approved the sale of 24 AH-64E Apache-
type assault helicopters and associated elements worth $3 billion to Qatar. In addition
to the 24 Apache helicopters previously sold to Qatar, this sale will contribute to the
country's close air support capability. It was also stated that the said sale would not
affect the military balances in the region.

ABD Disisleri Bakanhd, Katar'a 3 milyar dolar dederinde 24
AH-B64E Apache tipi taarruz helikopterinin satisina onay verdi

ABD Savunma ve Givenlik isbirligi Ajansindan yapilan yazil agiklamaya gére ABD
Disisleri Bakanlidi, Katar'a 3 milyar dolar degerinde 24 AH-64E Apache tipi taarruz
helikopterinin ve ilgili elemanlarinin satisina onay verdi. Yapilan agiklamada, Katar'a
daha 6nce satilan 24 Apache helikopterine ek olarak bu satisin lkenin yakin hava
destegdi kabiliyetine katki sadlayacag kaydedildi. Ayrica s6z konusu satisin bélge-
deki askerf dengeleri etkilemeyecegi de ifade edildi.
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WILLTHE TRADE WARS HAVE A WINNER?

Ticaret Savaslarinin Kazanani Olur Mu?

W @CanerColak

Eyes are glued to the trade flows
between the three largest economies
in the world, the US, China and the EU

Gozler, diinyanin en hiiyik iic
ekonomisi olan ABD, Cin ve AB
arasindaki ticaret akimlarina cevrildi

ccording to the common definition trade
war is a commerce-based conflict that, as
a result of over-protectionism, states re-
taliate against each other by using tariffs
and non-tariff barriers, and weaken the counterparty
in an economic sense. US President Donald Trump
declared a definition of his own trade war with a so-
cial media message in March 2018: “When a country
(USA) is losing many billions of dollars on trade with
virtually every country it does business with, trade
wars are good, and easy to win. Example, when we
are down $100 billion with a certain country and they
get cute, don't trade anymore-we win big. It's easy!”

Let's take a short look at the past: Just after the 1929
Economic Depression, the US President Herbert C.
Hoover introduced an additional tax on imported ag-
ricultural products from Europe and Canada in 1930
to protect the country's agricultural sector from the
negative effects of the crisis. However, two Republi-
can senators (Smoot-Hawley) proposed a bill to add
industrial goods to this application, and an addition-
al 20 percent tax was implemented on 20 thousand
products. 20 countries responded with similar practic-
es to the US. As a result of retaliation, unemployment
in the US doubled. US exports to Europe fell by more
than 60 percent in 1933. Hoover lost the next elec-
tions and was replaced by Roosevelt who terminated
this application in 1934. In the economic literature, it

Yaygin tanima gore ticaret savasl; asir korumacilik
neticesinde devletlerin tarifeleri ve tarife disi engel-
leri kullanarak birbirlerine kargl misillemede bulun-
dugu, ekonomik anlamda kars! tarafi zayiflatmayi
ongoren ticari temelli bir catigmadi. ABD Bagkani
Donald Trump, Mart 2018'de yayimlamig oldugu bir
sosyal medya mesaj ile kendi ticaret savagl tanimini
deklare etmigtir: “Bir Ulke ticaret yaptigi hemen her
tilkeye milyarlarca dolar kaybediyorsa, ticaret savas-
lari iyidir ve kazanmas! kolaydir. Ornegin, bir tlkey-
le 100 milyar dolarlik agigimiz varsa, onlarla ticaret
yapmazsak biz kazaniriz. Gayet basit.”

Gecmisi kisaca hatirlayalm: 1929 Ekonomik Buhra-
n’nin hemen ardindan dénemin ABD Baskani Her-
bert C. Hoover, 1930 yilinda tlkenin tarim sektérdnt
krizin olumsuz etkilerinden korumak igin Avrupa ve
Kanada'dan ithal edilen tarm drunlerine ek vergi
uygulamasi getirdi. Ancak Cumhuriyetci iki senatdr
(Smoot-Hawley) bu uygulamaya sanayi mallarinin da
eklenmesi icin bir kanun teklifinde bulundu ve yak-
lasik 20 bin urtnde yuzde 20 ilave vergi uygulandi.
Bunun uzerine 20 Ulke, ABD’ye benzer uygulamalarla
karslilik verdi. Misillemeler neticesinde ABD'de issizlik
iki katina ¢ikti. 1933 yilina gelindiginde ABD’nin Avru-
pa'ya ihracatinda yuzde 60'in Uzerinde dtstis yasan-
di. Hoover sonraki segimleri kaybetti ve yerine gelen
Roosevelt 1934'de bu uygulamayi sonlandirdi. Eko-
nomi literatiirinde Smoot-Hawley Kanunu’nun 1929
Buyuk Buhrani’'ni derinlestirdigi ve etkisinin toplumsal
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Trade wars started in the US and
spread across many different fronts

is recognized that the Smoot-Hawley Law deep-
ened the Great Depression of 1929 and caused
its effect to continue for a long time in social life.

In 2018, the US foreign trade deficit increased by
12.5 percent compared to the previous year and
reached 621 billion dollars. This giant economy,
which exports worth 2.5 trillion dollars, realized
imports worth $3.1 billion. This was the largest for-
eign trade deficit that the United States has had
since 1975. The most important sources of the
historical deficit were pharmaceuticals, electronic
household goods, textile products, automobiles
and spare parts.

EYES ARE GLUED TO THE WORLD’S
BIG THREE

President Trump's statements during his election
campaign and his successive succession led him
to speed up the European Union's (EU) free trade
agreement (FDA) race, in particular due to his
subtexts pointing to protective policies. A huge
$150 billion free trade area was established with
the EU-Mexico FDA in April 2018 which eliminat-
ed almost tariffs implemented on goods followed
by the EU-Japan FDA signed and enacted in July
2018, lifting tariffs from almost all products.

HOW WAS THE TRADE
WAR IMPLEMENTED?

TICARET SAVASI
NASIL UYGULANDI?

The charges imposed

upon China by the US
The customs The tariffs Trump
duties applied threats to be
in 2018 and 2019 imposed

$250 Billion $325 Billion

The total sum of goods
imported to the US(2018)

$539 Billion |

The tariffs China
imposed upon the US

" The customs
$110 Billion duties applied in
$120 Billion |

2018 and 2019
SOURCE: THE US CENSUS BUREAU
(DATA RECEIVED IN MAY 8, 2019) BBC

The total sum of
the goods imported
to China(2018)
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KOSE YAZISI | OPINION PIECE

Ticaret savaslari, ABD’den baslayarak
hircok farkli cepheye yauildi

yasamda uzun bir sure devam etmesine sebep
oldugu kabul gérddi.

2018 yilinda ABD dis ticaret acidi, bir dnceki yila
gore yuizde 12,5 artarak 621 milyar dolara ulasti.
2,5 trilyon dolarlik ihracat yapan bu dev eko-
nomi, 3,1 milyar dolarlik ithalat gerceklestirdi.
Bu acik, 1975 yilindan bugtine ABD’nin verdigi
en buyuk dig ticaret acigi oldu. Tarihf agigin en
onemli kaynaklarini ise ilac, elektronik ev esya-
s, tekstil drunleri, otomobil ve yedek parcalari
olusturuyordu.

GOZLER, DUNYANIN UC BUYUGUNE
CEVRILDi

Bagkan Trump'in gerek secim kampanyasi su-
recinde gerekse goéreve geldikten sonra pes
pese yaptigr aciklamalar, korumaci politikalari
isaret eden alt metinleri nedeniyle, ozellikle Av-
rupa Birliginin (AB) serbest ticaret anlasmasi
(STA) yarisina hiz vermesine neden oldu. Nisan
2018'de neredeyse tim urunlerde tarifeleri kal-
diran AB-Meksika STA’sI sonrasinda Temmuz
2018’de imzalanarak ydrdrltige giren AB-Ja-
ponya STA'sl ile de neredeyse tdm Urunlerde
tarifeleri sonlandiran 150 milyar dolarlik dev bir
serbest ticaret alani insa edildi.

US President Trump signed a declaration to give
up the tariff against the EU steel and changed its
direction to China

ABD Baskani Trump, AB celigine karsi ceza
tarifesinden vazgectigine dair bildiri imzalayarak
yoniin Cin'e cevirdi
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Additional taxes imposed by the United
States constitute a major problem for
economies that have focused on export
for growth

Considering that the largest trading partners of the US
are the EU, China, Canada and Mexico, eyes are turned
to the trade flows between the three largest economies
in the world (US, China and the EU).

TRADE WARS HAVE SPREAD TO DIFFERENT
FRONTS

Trade wars started in the US and spread across many
different fronts. Trump implemented additional customs
duties on steel and aluminum imports carried out from
many countries including Turkey on the grounds that na-
tional security was threatened, on technological imports
from China on the grounds that intellectual property
rights were being violated as well as on vehicle imports,
again on the grounds that a national security risk was
being generated. Of course, in return many countries
retaliated. However, in recent years both Trump's state-
ments made directly to China and additional customs
duties targeting China by the United States has clearly
manifested the principle parties of the war.

Although China retaliated against the US and imposed
additional tariffs on US origin products, US exports of
$120 billion versus US $540 billion worth of Chinese
exports remain ineffectual, therefore the trade warfare
instruments used by China do not have the desired
effect. It is often mentioned that there are political
reasons behind this policy implemented by the
United States rather than the fact that the
trade deficit with China reached $420 billion
in 2018.

The ‘Made in China 2025’ plan, which aims
to localize China and turn it into a market
maker especially in high-tech industries,
was published in May 2015. In the same
year, President Trump retaliated with the
slogan of ‘Make America Great Again’ and
‘America First ', representing American
nationalism to counter China’s ‘Belt and
Road Initiative’ that took shape within the
scope of this plan and is expected to di-
rectly affect more than 70 economies. With
the ‘Belt and Road’ project in particular, China
designed a giant trade corridor, laying the foun-
dations for a global economic and socio-cultural
transformation in a variety of areas from logistics to
high technology, from health to energy, from commu-
nication to agriculture. If this transformation is carried
out in a ‘successful’ manner, there is a possibility
that the US loses its competitive advantage in the
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ABD’nin uyguladidi ilave vergiler,
biiyiimenin odagina ihracati alan
ekonomiler icin biiyiik bir problem teskil
etmektedir

ABD’nin en btiyuk ticaret ortaklarinin AB, Cin, Kanada
ve Meksika oldugu dikkate alinarak gézler, diinyanin en
biytik tic ekonomisi (ABD, Cin ve AB) arasindaki ticaret
akimlarina cevrildi.

TICARET SAVASLARI, FARKLI CEPHELERE
YAYILDI

Ticaret savaslar, ABD’den baslayarak birgok farkli
cepheye yayildi. Trump, ulusal gtivenligi tehdit ettigi ge-
rekgesiyle aralarinda Turkiye'nin de bulundugu bircok
Ulkeden gerceklestirilen celik ve aliminyum ithalatina,
fikrl mulkiyet haklarini ihlal ettigi gerekcesiyle Cin’den
yapilan teknoloji drtinleri ithalatina ve yine ulusal gu-
venlik riski dogurdugu gerekgesi ile otomobil ithalati-
na ilave gumruk vergilerini uygulamaya koydu. Tabii ki
karsiliginda ¢ok sayida tlke de misilleme yapti. Ancak
son dénemde hem Trump’in soylemlerini direkt Cin'e
yoneltmesi hem de ABD’nin dogrudan Cin'i hedef alan
ilave gumruk vergisi uygulamalari, savasin esas taraf-
larini net bicimde ortaya koydu.

Her ne kadar Cin, ABD mensgeli Urtinlere kargl misille-
me olarak ilave gumruk vergilerini devreye soksa da
540 milyar dolarlik Cin ihracatina karsin 120 milyar
dolarlik ABD ihracati ciliz kalmakta, dolayisiyla Cin'in
kullandigi ticaret savasi enstrimanlar istenilen etkiyi
doguramamaktadir. ABD'nin uyguladigi bu politikanin
ardinda, 2018 yilinda Cin’e karsi verilen ticaret agiginin
420 milyar dolar seviyesine dayanmis olmasinin 6te-
sinde siyasi sebeplerin de yer aldigi siklikla dile ge-
tirilmektedir.

Cin'in ozellikle yuksek teknolojili enddistrilerde
yerellesmesinin ve piyasa yapicisina dénus-
mesinin hedeflendigi “Cin Mali 2025” plani
Mayis 2015'te yayinlandi. Bu plan kapsa-
minda sekillenen ve 70’ten fazla ekonomi-

yi dogrudan etkilemesi beklenen “Kusak

ve Yol Inisiyatifi’ne, Baskan Trump ayni yil
Amerikan ulusalciigini temsil eden “Ame-
rika'yl Yeniden Muhtesem Yap” slogani

ve “Once Amerika” politikasi ile karsilik
verdi. Cin; 6zellikle “Kusak ve Yol” projesi
ile dev bir ticaret koridoru tasarlayarak lojis-
tikten yuksek teknolojiye, sagliktan enerjiye,
iletisimden tarima kadar ¢esitli alanlarda kdresel
Olgekte ekonomik ve sosyokdilttirel bir dontistimun
temellerini atmaktadir. Bahsi gecen bu donusum
“basarili” bicimde gergeklestirilirse ABD’nin bircok
alanda geleneksel manadaki rekabet avantajinin son
bulma ihtimali s6z konusu olacaktir. Anlagilacagi tize-
re ticaret savaslarinin sadece ekonomik degil, siyasi
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What needs to be done is to allow the
development of free trade without breaking the
competition standards within the framework of

the rules set by the World Trade Organization

traditional sense in many areas. It is understood that not
only economic but also political reasons of trade wars
are too important to be ignored.

Another fact that cannot be ignored is that this war,
which takes place between the two giants, will greatly
affect other economies. The additional taxes imple-
mented by the United States, the largest importer in the
world, is a big problem especially for economies that
have based their economic growth on exports. Moreo-
ver, the expectation that the US Central Bank will raise
interest rates due to inflationary pressure poses a risk
to emerging economies in need of external financing.
Reciprocations implemented back and forth like a game
of tennis have a direct impact on prices, rising inflation
affects the purchasing power of consumers adversely
all over the world.

In conclusion, although the trade wars may decrease the
foreign trade deficit of the US in the short term, the de-
structive effect that is expected in the medium-long term
on a global level is inevitable. What needs to be done is
to allow for the development of free trade without break-
ing the competition standards within the framework of the
rules set by the World Trade Organization.

KOSE YAZISI | OPINION PIECE

Yapilmasi gereken; Diinya Ticaret Orgiitiiniin
koydugu kurallar cercevesinde rekabet
standartlarini bozmadan, serbest ticaretin
gelisimine izin vermektir

sebepleri de goz ardi edilemez seviyede énem arz et-
mektedir.

Gz ardi edilemeyecek bir diger gergek de iki dev ara-
sinda cereyan eden bu savasin diger ekonomileri bu-
yuk élctide etkileyecek olmasidir. Ozellikle dunyanin en
buyuk ithalatcisi olan ABD’nin uyguladidr ilave vergiler,
ekonomik buytmenin odagina ihracati alan ekonomiler
icin buytik bir problem teskil etmektedir. Dahasi olusan
enflasyonist baski nedeniyle ABD Merkez Bankasinin
faiz artinmi yapacagi beklentisi, dis finansman ihtiyaci
duyan gelismekte olan ekonomiler igin risk olusturmak-
tadir. Tenis mag! gibi stirekli bigimde verilen karsiliklar;
fiyatlar tzerinde dogrudan etki dogurmakta, yukselen
enflasyon tim dtinyada tuketicilerin satin alma gucleri-
ni olumsuz etkilemektedir.

Sonug olarak ticaret savaslar kisa vadede ABD agisin-
dan dis ticaret agigini azaltabilecek olsa da orta-uzun
vadede kuresel dlzeyde meydana getirecegi yikicl et-
kinin kacginilmaz olmasi beklenmektedir. Yapilmasi ge-
reken; Dunya Ticaret Orguittintin koydugu kurallar ger-
cevesinde rekabet standartlarini bozmadan, serbest
ticaretin gelisimine izin vermektir.

US TRADE DEFICIT WITH CHINA HAS SOARED
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man when the
names of the
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Islamofobmm Ekoszstemz ve Retorigi

The ecnsustem of Islamnphtha is islamofobi ekosisteminin son yillarda daha
becoming stronger in recent uears andis da giiclenmekte ve kendi dlimciil retorigini
generating its own deadly rhetoric [iretmek\teg dufju goriiliiyor
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ISLAMOPHOBIA IS A THREAT TO HUMANITY!
Currently, Islamophobia continues to be
strengthened in the Western world by creating its
own ecosystem, while Western states are late in
taking effective measures, or like in the United
States even populist leaders are involved in this
network. In particular, attacks associated with al-
QOaida or DAESH, such as the 9/11 attacks, have led
to anincrease in anti-Islamism in the West. Authors
who constitute the intellectual infrastructure of
Islamophobia challenge us with a huge structure
comprised of all kinds of media tools that spread
these ideas to society, numerous “think tanks”,
organizations, bureaucrats and politicians
integrated into this ecosystem which is a danger and
threat not only for Muslims but for all humankind.

Tarrant and other racist, xenophobic, anti-
Islamic, ‘white supremacists’ feed from a
common ‘ideclogical’ pool

he massacre of Muslims in Christchurch,
normally a quiet city on the other end of the
world from Turkey which took place in New
Zealand on the 15" of March, Friday turned
the whole world’s attention suddenly to this region. The
killer, 28-year-old Brenton Tarrant, carried out a mas-
sacre against Muslims during Friday prayer, killing 50
people worshipping at EI Nur Mosque and wounding at
least 50 others. This massacre actually manifests that it
is part of a global Islam hatred ecosystem rather than

GUNDEM | JOURNAL

Tarrant ve benzeri irkci, yabanci diismani,
islam karsiti, “beyaz iistiinliikcii” kisilerin;
ortak bir “fikri” havuzdan beslendikleri
anlasiliyor

Turkiye'ye goére dunyanin diger ucunda bulunan Yeni Ze-
landa’nin normalde sakin bir sehri olan Christchurch’te
15 Mart Cuma gunud yasanan Mdsltiman katliami, bir
anda dunyanin butun dikkatinin bu bélgeye cevriimesine
neden oldu. Cuma namazini eda eden Mdsltimanlara
yonelik bir katliam gergeklestiren 28 yagindaki Brenton
Tarrant adl katil, El Nur Camisi’nde ibadet eden 50 ki-
sinin hayatina son verdi, bir o kadarini da yaraladi. Bu
katliamin aslinda; Yeni Zelanda duzleminden ziyade ku-
resel bir islam nefreti ekosisteminin pargasi oldugu, bu-
nun bilhassa Bati tlkelerinde guclenmeye devam ettigi
ve devletlerin bu konuda yeterli ve etkili tedbir almaktan
imtina ettikleri gordiltyor.

Christchurch canisinin Bliyuk Yer Degisimi (Great Rep-
lacement) baslikll “manifestosu” ve cinayet silahlarinin
lizerindeki yazilar, hemen akillara Norveg'te 2011 yilinda
77 kisiyi katleden Anders Breivik'i getirdi. Breivik, 77 ki-
siyi katlederken Musliman olup olmadiklarina bakmig
olmasa da Tarrant gibi bir manifesto yayinlayarak, “gel-
mekte olan Islam tehlikesini” gérmedikleri ve gerekeni
yapmadiklar igin Hristiyan Bati'yi bir gesit “cezalandir-
digini” ifade etmisti.

iISLAMOFOBIK EKOSISTEM

Yeni Zelanda, Norveg ve diger benzeri yerlerde yasanan
bu olaylara bakildiginda, uzunca bir suredir endise ile
takip edilen ktiresel bir islamofobi ekosisteminin son yil-

iSLAMOFOBI, INSANLIK iCiN TEHDITTIR!

specific to the New Zealand platform which continues
to strengthen especially in Western countries and that
states refrain from taking adequate and effective meas-
ures in this regard.

The ‘manifesto’ by the Christchurch killer ‘Great Re-
placement’ and the writing on the murder weapons im-
mediately brought to mind Anders Breivik, who killed
77 people in Norway in 2011. Breivik stated that even
though he had not discriminated in terms of whether the
77 people he murdered were Muslim or not, like Tarrant
he issued a manifesto saying that he was ‘punishing’
the Christian West for failing to see the "danger of ap-
proaching Islam’ and taking necessary measures.

THE ISLAMOPHOBIC ECOSYSTEM

A review of these incidents in New Zealand, Norway
and other places indicates that a global Islamophobia

Bugiin Bati diinyasinda islamofobi, kendi ekosistemini
olusturarak gliclenmeye devam ederken Bati
devletlerinin bu konuda etkin 6nlemler almakta

gec kaldiklari, hatta ABD'de de oldugu gibi popiilist
liderlerin bu ag sistemine dahil olduklari gérdiliiyor.
Bilhassa 11 Eyliil saldirisi gibi EI Kaide veya DAES ile
ilintili saldirilar, Batr'da islam karsithginin daha da
biiyiimesine neden oldu. islamofobinin fikri altyapisini
teskil eden yazarlar, bu fikirleri topluma yayan her
tirli medya araci, sayisiz “disince lretim merkezi”,
orgdtler, bu ekosisteme entegre birokratlar ve
siyasetciler ile birlikte devasa bir yapi olarak karsimiza
cikan islamofobi; sadece Miisliimanlar degil biitiin
insanlik igin bir tehlike ve tehdittir.
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One of the main pillars
of the ecosystem of fear
and hate are generated
conspiracy fallacies

ecosystem which has been observed for some time
with concern is gaining strength and generating its own
deadly rhetoric. A source of even more concern is that
like in the US, some politicians leading their countries
fail to take a stance against this rising animosity against
Muslims and even become a part of this hate network
from time to time for the sake of political populism.

CONSPIRACY FALLACIES

One of the main pillars of the ecosystem of fear and
hate are generated conspiracy fallacies. For example, it
is clear that the main point of Tarrant's manifesto, who
carried out the New Zealand massacre, was the 'great
replacement’ nonsense. Accordingly, as a result of mi-
gration and high birth rates, Muslims will constitute a
majority in Western countries and this will be the end
of Western civilization. This Islamophobic sector, which
aims to create fear and concern in Western societies
with lies and conspiratorial approaches that Muslims
are infiltrating the institutions of Western countries lies,
slanders, distorts very comprehensively and effectively.

It is evident that Tarrant and other racist, xenophobic,
anti-Islamic, ‘white supremacists’ feed from a com-
mon ‘ideological’ pool. French author Renaud Camus
is known as the mastermind of the ‘great replacement’
nonsense that is the essence of the written manifestos.
According to the allegations of Camus in “le grand re-
placement” the Western world is in the process of ‘re-
verse colonization’ by Muslims. Although Camus was
charged and convicted for hate crimes in 2014 this
punishment did not prevent him from spreading his
ideas. Camus and his peers, using Muslim prejudices
already existing in Western society, frequently endeav-
or to spread this false and distorted information to the
Western society in a sensational manner. The claim that
Muslims will ‘invade’ the West because of immigration
and their high birth rate is actually based on a false prej-
udice that exists in Western societies. A study by Ipsos
Mori in 2016 shows that people in the West estimate
their Muslim rates to be much higher than they actually
are. For example, according to Pew Research, in 2010,
about 7.5 percent of the French people were Muslims,
however this figure was estimated to be 31 percent by
French citizens. Although this ratio was scientifically cal-
culated as 8.3 percent in 2020, the idea that the French
population living in 2020 would constitute 40 percent of
France shows the extent of this prejudice. This applies
not only to France, but also to countries such as Ger-
many, ltaly and Belgium.
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Korku ve nefret
ekosisteminin en dnemli
ayaklarindan biri de tretilen
komplo safsatalari

larda daha da guclenmekte ve kendi oluimcul retorigini
Uretmekte oldugu gérdltiyor. Daha da endise verici olan,
ABD’de de gordugumuz lzere, Ulkeleri yéneten bazi
siyasetcilerin acik bir sekilde bu ytkselen Mdusliman
karsithgina karsi pozisyon almadiklari gibi zaman zaman
siyasi poptlizm ugruna, bu nefret aginin bir pargasi ol-
duklarr gercegdidir.

KOMPLO SAFSATALARI

Bahse konu korku ve nefret ekosisteminin en énemli
ayaklarindan biri de Uretilen komplo safsatalari. Ornegin,
Yeni Zelanda katliamini yapan Tarrant'in manifestosunun
ana noktasinin “buyuk yer degisimi” (great replacement)
safsatasi oldugu anlasiliyor. Buna gére, Mdslimanlar
goc¢ ve yuksek dogum oranlan neticesinde, Bat Ulke-
lerinde nufus agisindan cogunlugu teskil edecekler ve
bu durum, Bati medeniyetinin sonunu getirecek. Muslu-
manlarin, Bati tlkelerinin kurumlarina sizdidi gibi yalanlar
ve komplocu yaklasimlarla aslinda Bati toplumlarinda bir
korku ve endise hali yaratmayi hedefleyen bu Islamofo-
bik sektér; yalan, iftira, carpitma yollarini cok genis ve
etkin bir sekilde kullaniyor.

Tarrant ve benzeri irkgl, yabanci diismani, islam karsit,
“beyaz Usttinltkgu” kisilerin; ortak bir “fikri” havuzdan
beslendikleri anlasiliyor. Kaleme aldiklar manifestolarda
temel tezi teskil eden “yer degistirme” safsatasinin fikir
babasinin Fransiz yazar Renaud Camus oldugu biliniyor.
Camus’nun “le grand replacement” seklinde ifade ettigi
bu iddiaya gére Bati dunyasl, Mdsltimanlar tarafindan
“tersine bir sémlrgelesme” strecinde. Camus, 2014
yilinda nefret sucundan ceza yemis olsa dahi bu ceza,
dusuncelerinin yayllmasina engel olamadi. Camus ve
benzerleri, Batl toplumunda zaten var olan Musliman
onyargilarini da kullanarak cogu zaman yanlis ve carpi-
tilmis bu bilgileri sansasyonel bir Uslupla Bati toplumu-
na yaymaya calislyor. Muslimanlarin, gé¢ ve yuksek
dogum hizi nedeniyle Bat’'yl “isgal” edecekleri iddiasi,
aslinda Bati toplumlarinda var olan yanlig bir ényargiya
dayaniyor. ipsos Mori'nin 2016 yilinda yaptig bir calig-
ma; Bati'da halkin, tilkelerinde bulunan Mdusltiman oran-
larini gercek olandan cok daha ytiksek oranda tahmin
ettiklerini gésteriyor. Ornegin, Pew Arastirmasi’na gore;
2010 yili icin Fransiz halkinin ytizde 7,5 civar Musltiman
iken bu oran Fransiz vatandaslari tarafindan ytizde 31
olarak tahmin edildi. 2020’de bu oranin ytizde 8,3'e ytik-
selecegi bilimsel olarak hesaplanmis olmasina karsin,
Fransizlarin 2020'de Ulkelerinde yasayan Musltiman nu-
fusun Fransa’nin yuzde 40'ini teskil edecedi dustncesi,
bu 6nyarginin ne boyutlarda oldugunu gésteriyor. Bu
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STEP BY STEP
INCREASE IN ISLAMOPHOBIA

Itis envisaged that in
2030 58 million of the
European population,
that is 8% will be
Muslims and in 2050
the rate will be 20%.

The birth rate of
Muslims in Europe is
three times higher
than for non-Muslims.

More than 200
mosques were
attacked across
Europe between 2001-
201.

In a survey conducted
in Europe in 2010, only
2% of Muslims stated
that there was no
religious prejudice

in their country of
residence..

According to 2016-
2017 data, more than
2800 Islamophobic
attacks took place in
the West.

Anti-Islamic attacks
were organizedin7
different countries in
Europe at the end of
2014 and 39 mosques
were attacked.

Christchurch, New Zealand - March 19, 2019

Christchurch, Yeni Zelanda - 19 Mart 2019

One of the main pillars of the
ecosystem of fear and hate are
generated conspiracy fallacies

DEADLY HATE NETWORKS

The conspiracies that demonize Muslims are not
limited to only written works. The ‘Great displace-
ment’ claim of Camus that we mentioned above
is popularized in various compilations.

For example, the ideas of the “white suprema-
cists” which is expressed as ‘sub-right’ and the
anti-immigrant Canadian Lauren Southern have
reached millions of viewers on YouTube with
‘great replacement’ titled broadcasts.

There are numerous organizations, institutions
and agencies in the Western world based on
anti-Muslimism. While such institutions suggest
that Islamic values are the biggest threat to the
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Korku ve nefret ekosisteminin en
tinemli ayaklarindan hiri de iiretilen
komplo safsatalar

durum sadece Fransa degil, Almanya, italya ve
Belcika gibi tlkeler icin de gecerli.

O6LUMCUL NEFRET AGLARI

Muslimanlari seytanlastiran komplocu safsatalar,
sadece eserlerde yazili sekilde kalmiyor. Yukari-
da bahsettigimiz Camus’nun “buytik yer degis-
tirme” iddiasi, muhtelif yollarla populerlestiriliyor.
Ormegin, “alt-right” seklinde ifade edilen “beyaz
Ustunltikgu” ve gégmen Kkarsiti Kanadall Lauren
Southern tarafindan bu fikirler, YouTube’'da “Great
Replacement” baslikli yayinlarla milyonlarca kisi-
lik buyuk bir kitleye ulasabildi.

Bati dunyasinda Musltiman karsithgr tzerine ku-
rulmus sayisiz érgut, kurum ve kurulus bulunuyor.



United States, they also serve the conspiratorial
approaches we have mentioned. The Norwegian
mass murderer of 2011 mentions Jihad Watch
website in his manifesto 64 times. In terms of
the United States, it is worrying that some of the
anti-Muslim opponents mentioned above as well
as others are deputized in influential organs of
government.

IMPLICIT TURKOPHOBIA IN
ISLAMOPHOBIA

A look at the history of Islamophobia in the West-
ern world, it is obvious that the whole history is
seen as a struggle between the ‘Crescent and
Cross’ and therefore there is an inherent Turko-
phobia in Islamophobia. When we look at the
messages written by Tarrant in the aftermath of the
New Zealand massacre and the messages written
on the massacre weapons, it is evident that the
anti-Muslimism and hatred that we know as Islam-
ophobia is historically oriented towards Turks. It is
notable that a significant number of the 47 names
written on the massacre weapons are aimed at
Ottoman Turkish history. Historical names such as
Dimitri Senyavin, Serban Cantacuzino, Stefan La-
zarevich, Edward Codringon, Prince Fruzhin, losif
Gurko and John Hunyadi written on the firearms
are people who have fought directly against the
Ottoman State. It is also noteworthy that the 1683
Vienna Siege has been involved in such manifes-
tations in a special way. For example, Breivik, the
Norwegian mass murderer who asserted that the
West had surrendered to Muslims with "tales” of
‘multiculturalism’ refers to 1683 in his manifesto ti-
tled 2083 Declaration of European Independence,
which has started to be popular among racists,
anti-Muslims, “white supremacists” and xeno-
phobes as ‘liberation’ after 400 years.

There are numerous
organizations, institutions
and agencies

based on

anti-Muslimism in

the Western world
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ISLOMOFOBIDE
ADIM ADIM ARTIS

Bu gibi kurumlar, islami degerlerin ABD icin en
buyuk tehdit oldugunu ileri stirerlerken daha énce
bahsettigimiz komplocu yaklasimlari da servis
ediyor. 2011 Norve¢ katliamcisi, manifestosun-
da Jihad Watch web sitesini 64 kez zikretti. ABD
6zelinde konusulursa, yukarida bahsettigimiz ve
diger bazi Musliman karsitlarinin hiktimet organ-
larinda etkin yerlerde bulunmasi endise verici.

iSLAMOFOBIDE MUNDEMIC
TURKOFOBI

Bati diinyasinda var olan islamofobinin beslendi-
gi tarih anlayisina bakildiginda butun bir tarihin,
“Hilal ve Salip” arasinda bir mucadele olarak
gortiligl ve bu nedenle de aslinda islamofobi-
ye ickin bir Turkofobinin var oldugu asikér. Yeni
Zelanda katliami sonrasinda Tarrant'in yazdiklari
ve katliam silahlarinda yazili olarak verilmeye ca-
lisilan mesajlara bakildiginda, aslinda islamofobi
olarak bildigimiz Mdsltiman karsithgi ve nefretinin,
tarihsel bazda Turklere yonelik oldugu anlasiliyor.
Carpici olmasi nedeni ile katliam silahlarinda ya-
zil olan 47 ismin ¢ok énemli bir kismi Osmanli
Tdrk tarinini hedef aliyor. Silahlarda yazili Dimitri
Senyavin, Serban Cantacuzino, Stefan Lazarevig,
Edward Codringon, Prens Fruzhin, losif Gurko ve
John Hunyadi gibi tarihi adlar, dogrudan dogruya
Osmanli Devleti'ne karsi mucadele etmis kisiler-
dir. Ayrica, 1683 Viyana Kusatmasi’'nin ézel bir
sekilde bu tur manifestolarda yer almasi da dik-
kat gekicidir. Ornegin, Bat'nin “gokkuilttirctilik”
gibi “masallarla” Musltimanlara teslim oldugunu
dusuinen Norvegli katliamcer Breivik; irkgilar, Mus-
liman Karsitlari, “beyaz Ustunltkguler” ve yaban-
¢l duismanlari arasinda populer olmaya baslayan
2083 Avrupa Bagimsiziiginin Deklarasyonu bas-
Ikl manifestosundaki 2083, 1683’e nazire yaplla-
rak bahsedilen tarihten 400 yil sonraki “kurtulus”-
tan bahsediyor.

Bati diinyasinda
Misliiman
karsithd iizerine
kurulmus sayisiz
orgat, kurum ve
kurulus bulunuyor

Avrupa niifusunun
2030 yilinda 58
milyonunun yani
%8'inin, 2050de
ise %20'sinin
Miisliimanlardan
olusacagi
ongordliiyor.

Avrupada
Misliimanlarin dogum
oranlari, Miisliman
olmayanlara gére 3
kat daha fazla.

2001-201 yillar
arasinda Avrupa
genelinde 200'den
fazla camiye saldiri
gerceklestirildi.

Avrupada 2010

yilinda yapilan

bir arastirmada
Mislimanlarin sadece
%2'si yasadiklari
tilkede dini bir
onyarginin olmadigini
ifade ediyor.

2016-2017 verilerine
gore ise Batida
toplam 2800'den fazla
islamofobik saldiri
gercgeklesti.

2014'lin sonlarinda
Avrupada 7 ayn
tilkede islam Karstti
saldinlar diizenlendi
ve 39 camiye saldiri
gerceklestirildi.
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NEW GENERATION TRADE WITH

BLOGKGHAIN

Blokzincir ile Yeni Nesil Ticaret

N

T. C. Minister of Trade Ruhsar Pekcan commented
on works carried out by the Ministry in the digital
area for Business Diplomacy readers

T.C. Ticaret Bakani Ruhsar Pekcan,
Business Diplomacy okurlari icin Bakanhgin
dijital alanda yiriittiigii calismalarla ilgili
aciklamalarda bulundu

.

Turkish Republic Minister of Trade Ruhsar Pekcan T.C. Ticaret Bakani
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igitalization manifests itself in every field
in the current world. Countries are turning
to digital practices in economic policies.
In this context, TC. Trade Minister Ruhsar
Pekcan assessed the Ministry's digitalization practic-
es. Minister Ruhsar Pekcan said that as a necessity of
the era in terms of internal and foreign trade and cus-
toms, the Ministry aimed to prioritize digitalization and
e-commerce and that within this context, the Ministry
delivered e-commerce and e-export trainings to ex-
porting companies. In addition, Minister Pekcan said
that robust steps had been taken to integrate new
management models and new generation technolo-
gies into foreign trade policies in the public sector and
continued by saying, ‘Last year we established the
Department Directorate of Behavioral Public Policies
and New Generation Technologies under the General
Directorate of Exports and under the umbrella of the
Ministry and started to work immediately. The relevant
Department carries out studies on block chain and
behavioral sciences in particular.

“TRADE IS EXACTLY A BLOCKCHAIN
TOPIC”

After commenting on the current activities of the Min-
istry, Pekcan informed that the block chain technol-
ogy would provide a reliable trade environment and
said, “The best value offered by the block chain is that
parties who do not trust each other can shop safely.
Therefore, if we can bring together the parties of the
foreign trade process, ie the state, exporter and im-
porter, insurance, transport, logistics companies and
banks on a secure platform, the waiting times will be
considerably shortened. Many processes in the pa-
per environment will be digitalized while technologies
such as intelligent contracts will be automated. In this
respect, we think that foreign trade is exactly the sub-
ject of a block chain.”

After detailing the projects of the Ministry for block
chain technology Pekcan said that the areas where
the block chain will create added value had been
determined in a workshop held in October last year.
Pekcan stated that working groups had been formed
after the priority areas were selected and underlined
that one of these areas was the integration of labo-
ratory tests of foreign trade products into the block
chain and continued as follows: Different institutions
carry out tests for product detection, health and
quality contro in the import and export of agricultural
products in particular. Since there is no effective data
sharing system like block chain in the current system,
there can be repeated tests, which can lead to time

“We will enable our companies to realize
their foreign trade processes in a much
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Dijitallesme guinimuz dunyasinda kendini her alanda
gésteriyor. Ulkeler de ekonomi politikalarinda dijital
uygulamalara yéneliyor. Bu baglamda T.C. Ticaret
Bakani Ruhsar Pekcan, Bakanligin dijitallesme uygu-
lamalari ile ilgili degerlendirmelerde bulundu. ig-dig
ticarette ve glmruklerde cadin zorunlulugu olarak
dijitallesmeyi ve e-ticareti 6n plana ¢ikarmayr amac-
ladiklarini dile getiren Bakan Ruhsar Pekcan, bu kap-
samda Bakanlik olarak ihracatci firmalara e-ticaret ve
e-ihracat egitimleri verdiklerini kaydetti. Ayrica kamu-
da yeni yonetim modellerinin ve yeni nesil teknolojile-
rin dis ticaret politikalarina entegre ediimesi yontinde
saglam adimlar attiklarini belirten Bakan Pekcan, “Ba-
kanligmiz catisi altinda gectigimiz yil icerisinde lhra-
cat Genel Mudurlugu bunyesinde Davranigsal Kamu
Politikalarr ve Yeni Nesil Teknolojiler Daire Baskanhgini
kurduk ve hizla calismalarmiza basladik. Sz konusu
Daire Bagkanligr 6zellikle blokzincir ve davranis bilim-
leri konularinda galismalar yurttdyor.” dedi.

“TICARET TAM OLARAK BLOKZINCIR
KONUSU”

Bakanligin mevcut calismalarina deginmesinin ardin-
dan blokzincir teknolojisinin guivenilir bir ticaret ortami
sadlayacadini aktaran Pekcan, “Blokzincirin en buytik
deger teklifi, birbirine gliivenmeyen taraflarin guiven
icerisinde aligveris yapmasini saglamak. Bu anlamda,
dis ticaret strecinin taraflarini yani devlet, ihracatgi ve
ithalatgl, sigorta, tasimacilik, lojistik sirketleri ve ban-
kalari guivenli bir platform Uzerinde bir araya getirebi-
lirsek bekleme sureleri ciddi ¢lglide kisalacak. Kagit
ortaminda gerceklesen birgok islem dijitallesirken
akill kontratlar gibi teknolojiler ile de otomatiklesecek.
Bu bakimdan dig ticaretin tam olarak bir blokzincir ko-
nusu oldugunu dustnuyoruz.” seklinde konustu.

Bakanligin blokzincir teknolojisine yénelik projelerini
detaylandiran Pekcan, ilk olarak gecen yilin ekim ayin-
da gerceklestirilen bir calistayla blokzincirin katma de-
ger yaratacagl alanlarin belirlendigini kaydetti. Ardin-
dan secilen oncelikli alanlara dair calisma gruplarinin
olusturuldugunu aktaran Pekcan; s6z konusu alanlar-
dan birinin, dig ticaret urtinlerinin tabi oldugu laboratu-
var testlerinin blokzincire entegrasyonu olduguna dik-
kat gekerek sézlerini s6yle stirdtird: “Ozellikle tanm
Urtinlerinin ithalat ve ihracatinda farkli kurumlar; Grin
tespiti, saglik ve kalite denetimi gibi amaclarla testler
gerceklestiriyor. Mevcut sistemde blokzincir gibi etkin
bir veri paylasim sistemi olmadidi icin mukerrer testler
olabiliyor, bu da firmalarmiz icin zaman kaybi ve ek

“Blokzincir iizerinden veri ydnetimi
saflanmasi sayesinde firmalarimizin dis

ticaret siireclerini cok daha hizli ve maliyetsiz
bir sekilde gerceklestirmelerini saflayacadiz”

faster and cost-free way thanks to data
management via block chain”
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“We think that foreign
trade is exactly a block
chain issue”

loss and additional costs for our companies. For this
reason, we will enable our companies to realize their
foreign trade processes in a much faster and cost-
free manner thanks to data management via block
chain.”

DIGITALIZATION IN CUSTOMS
PROCESSES

Pekcan also stated that they have implemented im-
portant works for the digitization of customs and that
they have carried operations executed in the physical
environment into an electronic environment and car-
ried out studies that will accelerate customs process-
ing. In this context, she emphasized that the registra-
tion process made by the incumbent in the customs
declarations and the approval procedure executed
by the officer have been combined, authorized eco-
nomic operator application and custom clearance in
place in exports have facilitated the process and thus
companies have gained an advantage in terms of
cost and competition.

ELECTRONIC SYSTEMS IN PRODUCT AND
PROCESS TRACKING

Pekcan also explained about the electronic systems
developed for the tracking of commercial products
and operations and said that an Electronic Trade In-
formation System (ETBIS) had been set up to enable
e-trade operators to access the Central Registry Sys-
tem (MERSIS) for carrying out trade registry transac-
tions in an electronic environment and to track e-com-
merce data in a robust manner.

Pekcan also stated that a Market Hall Registration
System (HKS) had been established in order to en-
sure that information related to the type, quantity,
price, buyers and sellers of vegetables and fruits are
kept electronically and that a ‘HS Mobile’ application
had been commissioned which enables the querying
of the gr codes on the product identification tags.
In addition, Pekcan added that work was ongoing
to establish a Retail Information System (PERBIS) to
carry out the necessary procedures for the opening
and operation of retail enterprises as well as closing,
forwarding this information to the relevant institutions
and organizations, their evaluation and finalization
and for the establishment of a database for these en-
terprises and to provide information sharing.
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“Dis ticaretin tam olarak
bir blokzincir konusu
oldugunu diisiiniiyoruz”

maliyetlere yol acabiliyor. Bu nedenle blokzincir Uize-
rinden veri yénetimi saglanmasi sayesinde firmalari-
mizin dis ticaret sureclerini cok daha hizli ve maliyetsiz
bir sekilde gerceklestirmelerini saglayacagiz.”

GUMRUK iSLEM SURECLERINDE
DIJiTALiIZASYON

Gumrtklerin dijitallestirimesine yoénelik énemli calis-
malari da hayata gecirdiklerini belirten Pekcan, Ba-
kanlik olarak fiziki ortamda gercgeklestirilen iglemleri
elektronik ortama taslyarak gumruk islem sureclerini
hizlandiracak calismalar ydruttiklerini agikladi. Bu
kapsamda gumruk beyannamelerinde yukumiu tara-
findan yapilan tescil islemi ile memur tarafindan yapi-
lan onay iglemini birlestirdiklerini, yetkilendiriimis yu-
kdmld uygulamasi ve ihracatta yerinde gumrtikleme
uygulamasi ile gumrtik islem sureclerini kolaylastirdik-
larini ve bdylelikle firmalara maliyet avantaji ile rekabet
guicu kazandirdiklarini vurguladi.

URUN VE iSLEM TAKIBINDE ELEKTRONIK
SISTEMLER

Ticari urdn ve iglemlerin takibine yonelik gelistirilen
elektronik sistemler hakkinda da aciklamalarda bulu-
nan Pekcan, ticaret sicili islemlerinin elektronik ortam-
da yapllmasi amaciyla Merkezi Sicil Kayit Sistemi‘ni
(MERSIS), e-ticaret yapan igletmelerin ulagilabilir ol-
masl ve e-ticaret verilerinin saglikli bir sekilde takip
edilmesi amaciyla Elektronik Ticaret Bilgi Sistemi'ni
(ETBIS) kurduklarini kaydetti. Ayrica haldeki sebze
ve meyvelerin cinsine, miktarina, fiyatina, alici ve sa-
ticisina iliskin bilgilerin elektronik ortamda tutulmasini
saglamak amaciyla Hal Kayit Sistemi’'ni (HKS) kurduk-
larini aktaran Pekcan, urtin kinyelerinde yer alan kare
kodlarin sorgulanmasini mumkun kilan “HKS Mobil”
uygulamasini da devreye aldiklarini belirtti. Pekcan,
bunun yani sira perakende isletmelerin acilis ve faa-
liyeti ile kapaniginda gerekli basvuru ve diger islem-
lerin yapiimasi, ilgili kurum ve kuruluglara iletiimesi,
deg@erlendirimesi, sonuclandiriimasi ve bu igletmelere
yonelik veri tabaninin olusturulmasi ile bilgi paylasimi-
nin saglanmasi amaciyla Perakende Bilgi Sistemi’nin
(PERBIS) kurulmasina yonelik galigmalar ydirtittciklerini
de sézlerine ekledi.
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China's manifesting itself as a strong
strategic investor in world trade is a
relatively new situation

he impact of the People’s Republic of Chi-

na on the world economy and politics leads

among the most discussed issues in Turkey

and the international arena in recent times.
As a matter of fact, China, which grows around 6 per-
cent annually and ranks immediately after the United
States with its gross national product of 13 trillion dol-
lars (GNP) has now surpassed the US in terms of pur-
chasing power and jockeyed to the top of the world.
Moreover, this country is the biggest market in the world
with a trade volume of 5.2 trillion dollars corresponding
to 40 percent of its GNP However, China’s strong emer-
gence as a strong strategic investor in world trade is a
relatively new situation.

INTRODUCTION

The idea of the ‘Silk Road Economic Belt’ officially an-
nounced by Chinese President Xi Jinping in 2013 in
Kazakhstan's capital Astana (currently Nursultan), has
come to a specific place in the world economy as a
result of the increased self confidence of China and the
change in the paradigm in politics. In the same year,
Jinping would talk about the 21¢ Century Sea Silk Road
in his speech at the Indonesian Parliament. This ‘initia-
tive’ which would be updated in time as ‘One Belt, One
Road’ would be referred to as “Yidai Yilu” in Chinese
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Cin’in diinya ticaretinde stratejik yatinmei
olarak kendini ortaya cikarmasi, nispeten
yeni bir durum olarak karsimiza cikmaktadir

Gin Halk Cumhuriyeti’'nin dtinya ekonomisine ve siyaseti-
ne etkisi, Turkiye'de ve uluslararasl arenada son zaman-
larin en tartisilan konularinin basinda gelmektedir. Nitekim
yillik ortalama yuizde 6 civarinda butytyen Cin, 13 trilyon
dolarlik gayri safi millf hasilasi (GSMH) ile bu alanda bi-
rinci sirada yer alan ABD’den hemen sonra gelirken satin
alma guicu agisindan ise ABD'yi gegerek dunyanin zirvesi-
ne yerlesmistir. Ayrica bu tlke, GSMH'’sinin yaklasik ytizde
40'Ina tekabdl eden 5,2 trilyon dolarlik ticaret hacmi ile
ddnyanin en buyuk pazar olma ¢zelligine sahiptir. Ancak,
Cin’'in dunya ticaretinde stratejik yatinmci olarak kendini
guclt bir sekilde ortaya gikarmasl, nispeten yeni bir du-
rum olarak kargimiza ¢cikmaktadir.

BASLANGIC

Gin Devlet Bagkani Xi Jinping'in 2013 yilinda Kazakis-
tan'in bagkenti Astana’daki (simdiki Nursultan) meshur
konusmaslyla resmen ilan edilen “ipek Yolu Ekonomik
Kusa@!” fikri, aslinda Cin'in kendine olan cesaretinin art-
maslyla diinya ekonomisinde belli bir yere gelip ticarette
ve uluslararasl siyasette bir paradigma degisikligine karar
vermesinin neticesidir. Ayni yil Jinping, Endonezya Parla-
mentosu’nda yaptigi konusmada ise 21. Ytizyil Deniz ipek
Yolu’ndan bahsedecektir. Zaman icinde adi “Bir Kusak Bir
Yol (One Belt, One Road)” seklinde guincellenecek olan
bu “inisiyatif”’, 2015 yilindan itibaren Cince “Yidai Yilu”




In the first years, BRI included about 60
countries, while in 2017 the number reached
70 and then 123

(Belt and Road) as of 2015. Since 2013, the nature,
magnitude and the impact of Belt and Road has not
been fully elucidated. Chinese authorities frequently
express that this is not a ‘project’, it is an open, trans-
parent, peaceful and environmental ‘initiative’ based on
multilateral, win-win logic, regional and global cooper-
ation. However, the fact that China has not yet made
an official statement on this issue is a strategic attitude
according to many experts. However, it shows that the
Belt and Road Initiative (BRI) which was initially consid-
ered to be the personal idea of Jinping was first includ-
ed in the constitution of the 19" Chinese Communist
Party Congress held in October 2017 and later in March
2018, in the constitution of the People's Republic of Chi-
na is now adopted by the Chinese State. In this respect,
a new critical unit has been established in the bureau-
cracy responsible for the CGPC, namely the National
Development and Reform Commission (NDRC). After
the 13" National People's Congress in March 2018,
Deputy Prime Minister and Politburo Standing Commit-
tee Member Han Zheng started to lead this team.

The projects that are covered by the BRI which is the
most important commercial political work embraced
by the Chinese State and which have been the most

Kvi, ilk yillarda 60 civarinda iilkeyi
biinyesinde barindinrken bu rakam 2017
yihinda 70’e, daha sonra da 123’e ulasmistir

seklinde sdylenen “Kusak ve Yol (Belt and Road)” ismiyle
aniimaya baslanacaktir. 2013 yilindan bu yana Kusak ve
Yol'un aslinda ne oldugu, buytkligu ve etkisi tam olarak
ortaya konulamamustir. Ginli yetkililer tarafindan bunun bir
“proje” degil; cok tarafli, kazan-kazan mantigina dayanan,
bélgesel ve kuresel is birligine dayali, acik, seffaf, bariscil
ve cgevreci bir “inisiyatif” oldugu siklikla ifade edilmektedir.
Ancak Cin'in bu konu ézelinde hentiz resmf bir aciklama
yapmamis olmasi, birgok uzmana gére stratejik bir tutum-
dur. Bununla birlikte basta Jinping’in kisisel dustincesi
olarak degerlendirilen Kusak ve Yol Inisiyatifi (KYi)'nin
once Ekim 2017'de toplanan 19. Cin Komunist Partisi
Kongresi'nin tuzugune eklenmesi, daha sonrasinda ise
Mart 2018’de Cin Halk Cumhuriyeti'nin anayasasinda yer
almasi; bu tasarinin artik Gin Devleti tarafindan da benim-
sendigini géstermektedir. Bu dogrultuda KYi’den sorum-
lu burokraside, Ulusal Kalkinma ve Reform Komisyonu
(National Development and Reform Commission-NDRC)
adinda kritik Gneme sahip yeni bir birim kurulmustur. Mart
2018'de dtzenlenen 13. Ulusal Halk Kongresi sonrasinda
ise Politbtiro Daimi Komite Uyesi Bagbakan Yardimcisi
Han Zheng, bu takima liderlik etmeye baslamistir.

Cin Devleti'nin bu kadar benimsedigi ve yaklasik alti yildir
llkenin en 6nemli ticari siyaset eseri olan KYi'nin kapsadi-
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"Golden Bridge on Silk Road" is situated in Beijing Olympic Park in Beijing, capital of China
"Ipek Yolu Altin Kbprisil”, Cin'in baskenti Pekin’deki Pekin Olimpiyat Parki'nda bulunuyor

important commercial political work of the country for
nearly six years, are not fully clear in terms of geographi-
cal size and cost. According to official Chinese sources,
there are currently 3 thousand 100 projects carried out
by 80 Chinese state-owned enterprises. In this context,
the projects carried out in areas such as logistics (land,
sea and railways, ports), energy (pipelines, hydroelec-
tric dams, electricity networks), information technolo-
gies and communications (fiber-optic networks, data
centers), as well as free trade zone constructions and
various customs agreements should also be men-
tioned. Although a definite figure on the costs of all
of these projects is not available, it is stated that the
amount is between 1 and 1.3 trillion US dollars. In ad-
dition, according to the calculations of the Asian Devel-
opment Bank (ADB), a total of 26 trillion US dollars of
funding will be available until 2030 in the financing of
these projects. Although China has continuously trans-
ferred funds to the BRI, it is not yet clear how this gap
will be closed.

EXPANDING AND GROWING INITIATIVE

The number of countries covered by the BRI projection
is increasing day by day. In fact, BRI, which started as
a Eurasian project, included around 60 countries in its
first years, reached 70 in 2015 and 123 in 2017. Espe-
cially as of 2017, Africa, Latin America, Oceania, North
Pole and even the outerspace have been included in the
BRI. Likewise, initially while six economy corridors were
included in the BRI, namely “China-Mongolia-Russia”,
“New Eurasian Land Bridge”,“China-Central Asia-West
Asia”, “China-Pakistan”, “Bangladesh-China” and “Chi-
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g projeler, cografi buyuklugu ve maliyeti acisindan hentiz
tam bir netlik barindirmamaktadir. Resmi Gin kaynaklarina
gore, KYI btinyesinde halihazirda 80 Cinli kamu iktisadi
tesebbusu tarafindan gerceklestirilen 3 bin 100 proje bu-
lunmaktadir. Bu kapsamda ydrutulen lojistik (kara, deniz
ve demir yollari, limanlar), enerji (boru hatlari, hidroelektrik
barajlar, elektrik sebekeleri), enformasyon teknolojileri ve
iletisim (fiber-optik aglar, veri merkezleri) gibi alanlardaki
projelerin yani sira serbest ticaret bolgesi insaatlarindan
ve cesitli gimrik anlagsmalarindan da bahsetmek gere-
kir. Bu projelerin tamaminin maliyetleri hakkinda kesin bir
rakam olmamakla birlikte tutarin 1 ila 1,3 trilyon ABD do-
lar civarinda oldugu ifade ediimektedir. Buna ek olarak
Asya Kalkinma Bankasi (ADB)'nin hesaplamalarina gére
bu projelerin finansmaninda 2030 yilina kadar toplam 26
trilyon ABD dolari fon eksikliginin olacag saptanmistir. Gin
KYi'ye stirekli olarak fon aktarsa da bu agigin nasil kapati-
lacagl henuz tam olarak belirlenmemistir.

GENISLEYEN VE BUYUYEN iNiSIYATIF

KYI tasarisinin kapsadidi Ulkelerin sayisi her gegen gun
artmaktadir. Esasinda bir Avrasya projesi olarak baslayan
KYI, ilk yillarda 60 civarinda Ulkeyi bunyesinde barindi-
rirken bu rakam 2015 yilinda 70’e, daha sonra da 123'e
ulasmistir. Ozellikle 2017 yilindan itibaren Afrika, Latin
Amerika, Okyanusya, Kuzey Kutbu -hatta uzay boslugu
dahi- bir sekilde KYI'ye déhil edilmistir. Ayni sekilde bag-
langigta KYI'de “Cin-Mogolistan-Rusya”, “Yeni Avrasya
Kara Képrusu”, “Cin-Orta Asya-Bati Asya”, “Cin-Pakis-
tan”, “Banglades-Cin” ve “Cin-Hindicin” olmak Uzere
alti ekonomi koridoru bulunurken bugtin, tc “mavi eko-
nomi gegcidi’nden de bahsediimektedir. Bunlari da “Cin-



The necessity of China to make
certain arrangements in BRI has
become the most discussed
and expected issue in the 2nd
Belt and Road Forum

na-Indochina”, three “blue economy accesses” are
also mentioned today. These include “China-Indian
Ocean-Africa-Mediterranean Sea Blue Economic Pas-
sage”, “China-Oceania-South Pacific Blue Economic
Passage” and “China-Arctic Ocean-European Blue
Economic Passage”.

VOICES ARE RISING AGAINST BRI

Undoubtedly, China has many political-economic cal-
culations and goals behind this huge initiative. It is ob-
vious that some of these aims are related to domestic
politics and economics, and that a significant part is
regional and global.

Big problems have started to emerge in this compre-
hensive project which has reached an incredible size.
China organized the 1¢ Belt and Road Forum in May
2017 with a show of strength with the BRI and the sec-
ond was held in Beijing on April 25-27, 2019. The se-
rious problems in the BRI between May 2017 and April
2019 comprised the content of the second forum. In the
meantime, despite all the moderation efforts of China,
some of the BRI stakeholders started to manifest seri-
ous criticism in terms of this initiative.

One of the biggest problems expressed in the BRI is
the high level of indebtedness in the countries where
the projects are carried out. Thus, a literature has been
generated that a ‘debt trap’ is being set through the
BRI with the intention of increasing China's political in-
fluence in developing countries,. Although some Chi-
nese and Western researchers argue that this claim is
exaggerated, it is observed that this argument is be-
ing used in the field. For example, Prime Minister Ma-
hathir bin Muhammed of Malaysia, which is one of the
most important pillars of the BRI, announced that the
BRI should be executed fairly and withdrew from the
projects in August 2018. However, Malaysia returned
after bargaining with China on this issue. The most in-
debted countries in the context of the BRI are: Djibouti,
Kyrgyzstan, Laos, Maldives, Mongolia, Montenegro,
Pakistan and Tajikistan. The borrowing for the port of
Hambantota in Sri Lanka attracts considerable atten-
tion because of its geostrategic significance and is fre-
quently on the agenda of discussions.
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2. Kusak ve Yol Forumu’nda,
Cin’in KYi'de belli
diizenlemeler yapmasi
gerekliligi en cok tartisilan
ve beklenen husus olmustur

Hint  Okyanusu-Afrika-Akdeniz Mavi Ekonomi Gegidi”,
“Cin-Okyanusya-Guiney Pasifik Mavi Ekonomi Gegidi”
ve “Cin-Kuzey Buz Denizi-Avrupa Mavi Ekonomi Gegidi”
olusturmaktadir.

KYI’YE KARSI YUKSELMEYE
BASLAYAN SESLER

Bu devasa inisiyatifin arkasinda stiphesiz, Cin'in bircok
siyasi-iktisadi hesaplar ve hedefleri bulunmaktadir. Bu
amaglarin bir kisminin tlke igi siyaset ve iktisatla ilgili ol-
masinin yaninda énemli bir blumunun bdlgesel ve kure-
sel capli oldugu asikardr.

inaniimaz buytikitige ulagan bu kapsamii projede buytik
sorunlar da ortaya ¢ikmaya baslamistir. Mayis 2017'de
dizenlenen 1. Kusak ve Yol Forumu'nda KYI ile gévde
gdsterisinde bulunan Cin, s6z konusu forumun ikincisini
ise 25-27 Nisan 2019 tarihlerinde Pekin’de gergeklestir-
mistir. Mayis 2017 ile Nisan 2019 tarihleri arasinda KYi
blinyesinde yasanan ciddi sorunlar, ikinci forumun da
icerigini olusturmustur. Bu sure zarfi icinde Cin'in butun
yumusatma gayretlerine ragmen KYi paydasg Ulkelerinin
bazilarindan bu inisiyatife yonelik ciddi elestiriler gelmeye
baslamistir.

KYi'de ifade edilen en biylik sorunlarn basinda, proje-
lerin gerceklestirildigi tlkelerde olusan yuksek borcluluk
durumu gelmektedir. Oyle ki KYI yoluyla bir “borg tuza-
§"” olusturuldugu ve Cin'in bu sekilde gelismekte olan
Ulkelerde siyasi nufuzunu artirmayr hedefledigi yénuinde
bir literatiir ortaya ¢ikmaya baslamistir. Cinli ve Batil bazi
arastirmacilar bu iddianin abartili oldugunu savunsa da
sahada bu argumanin kullanimaya baslandigi gérdl-
mektedir. Ornegin, KYI'nin en énemli duraklarindan olan
Malezya'da, Ulkenin Basbakani Mahathir bin Muhammed,
Agustos 2018'de KYI'nin adilane ytirtittiimesi gerektigini
sOyleyerek projelerden cekilmistir. Ancak daha sonra
bu konuda Cin ile pazarliga girerek geri dénmuistur. KYi
baglaminda en borglu Ulkeler sunlardir: Cibuti, Kirgizis-
tan, Laos, Maldivler, Mogolistan, Karadag, Pakistan ve
Tacikistan. Sri Lanka'daki Hambantota Limani ile ilgili olan
borclanma da buranin Jeostratejik acidan ¢ok énemli ol-
masi nedeniyle oldukga dikkat cekmekte ve tartismalarda
siklikla guindeme gelmektedir.
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Other major criticisms of the BRI can be listed as
the projects carried out are not financially sus-
tainable, in many respects they do not appear
transparent and China does not provide sufficient
information about this issue. On the other hand, it
is reported that BRI causes serious problems for
the organization. Among the major concerns of
Western countries is that China is able to trans-
fer technology through the companies it buys, its
purchase of companies in strategic sectors in EU
countries and failure to abide by EU tender and
environmental conditions.

Of course, on top of all this, China's global rise
and, most recently, Italy taking steps to be includ-
ed in the BRI (which was the first time that G7
was a participant in the BRI) has led to alarm in
the EU. In fact, this year China has started to be
defined as a “systemic competitor” by the EU.

THE BELT AND ROAD FORUM

According to the official figures, the leaders of 37
countries participated in the 2 Belt and Road
Forum, which was held between 25-27 April and
was a platform to respond to these criticisms.
The leaders who participated in this forum which
had the attention of the world, were observed
closely to understand whether a specific reac-
tion was being manifested in terms of the BRI.
Although the USA, Australia, New Zealand, Can-
ada, Germany, France and the United Kingdom
did not participate on a high level, Russia and
all the Central Asian countries (with the exception
of Turkmenistan) and Azerbaijan participated in
the forum on a presidential level. In spite of the
disagreements in the BRI projects, Pakistan and
Malaysia leaders attended the forum. The previ-
ous forum was attended by two leaders from the
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THE HISTORICAL SILK ROAD AND
THE CURRENT BELT AND ROAD(_ )

-

TARIHI IPEK YOLU iLE

BUGUNKU KUSAK VE YOL

-

The historical

Silk road was KYi'ye yonelik diger buytik elestirilerin; yuirditilen
imatel projelerin mali acidan surdurdlebilir olmamasi,

approximately bircok bakimdan seffaf gériinmemesi ve Cin'in bu

8000 = konuda yeterli bilgilendirme yapmamasi oldugu

kilometersin The BRI has
length. various land(zone)
and sea(route)
connections
overalarge
geographical area
and from this
aspect reaches an
unlimited length.
-
The historical
route started
from Changan
(Xian) state in .
China. The starting points
of the BRI route are
in various regions of
the whole of Central
and West China.

-

The Silk
Road was
comprised
of two main
routes,
namely the comprised
Northand  of9routes, 6
South routes. of them land

-
The BRI

séylenebilir. Diger yandan, KYi'nin organizasyon
acisindan da ciddi sorunlara yol actig raporlan-
maktadir. Batili Ulkelerin en rahatsiz oldugu konular
arasina ise Cin'in, satin aldigi sirketler tizerinden
teknoloji transferi yapmasi, AB Ulkelerinde stratejik
sektdrlerde sirket satin alimlari, AB ihale ve cevre
sartlarina uyulmamasi eklenehbilir.

Tabii ki btittin bunlarin tsttinde, Cin'in kuresel yuk-
seligi ve en son italya’nin KYi btinyesine déhil olma
yonunde adimlar atmasi (ki béylece ilk kez G7 (il-
kelerinden KYi'ye bir katilim olmustur) AB’'de alarm
zillerinin calmasina neden olmustur. Hatta bu sene
Gin igin “sistemik rakip” tanimlamasi yapiimaya
baglanmistir.

KUSAK VE YOL FORUMU

25-27 Nisan arasinda gerceklestirilen ve s6z konu-
su elestirilere cevap verebilecek bir platform olan
2. Kusak ve Yol Forumu’na, resmi rakamlara gore
37 Ulkenin lideri katilmistir. Buittin diinyanin dikkat
kesildigi bu foruma hangi liderlerin katildigr dikkat-
lice takip edilerek KYi'ye belli bir tepkinin olup ol-
madidl anlasiimaya calisiimisti. ABD, Avusturalya,
Yeni Zelanda, Kanada, Aimanya, Fransa ve ingil-
tere’den yuksek seviyede katilim olmasa da Rus-
ya ve Orta Asya Ulkelerinin (Ttrkmenistan harig)
tamami ve Azerbaycan; foruma devlet baskanlar
dlizeyinde katiim gdstermistir. KYi projelerindeki
anlagmazliklarina ragmen Pakistan ve Malezya li-
derleri foruma dahil olmustur. Daha énceki foruma
Afrika kitasindan iki lider katilirken bu sayi, 2019'da
bese yukselmistir. Dogu Asya'dan sadece Mogo-

and 3of them  jistan'dan devlet bagkani katilimi olurken Orta Do-
sea routes.

<=
According to
various sources, .
the history of Xi Jinping,
the Silk Road President of
dates back to the People’s
BC. Although it Republic
is based on the of China,
year 138, the men.tloned
existence of this  BF!in 2015
line dates back to, . forthe f'rs.t

time and this
the Bronze Age.

giant project

is stillunder
development.



The projects covered by BRI do not have
full clarity yet in terms of geographical
size and cost

African continent, and this number increased to five in
2019. While only the head of state from Mongolia from
East Asia participated, only the United Arab Emirates
had the highest level of participation from the Middle
East. India did not participate in the forum. President
Recep Tayyip Erdogan, who participated the forum two
years ago, did not participate in this year's forum.

In general, the most discussed and expected issue in
the forum, which went well when evaluated in terms
of participation, is that China should make certain ar-
rangements in the BRI. The need to fine tune the gigan-
tic, continuously expanding BRI with no boundaries has
been clearly manifested in Xi Jinping's speech at the
forum and as well as other discourse.

In his speech, Mr. Jinging promised that BRI would be
“open, green and clean” and at the same time made
commitments to the world leaders that the BRI projects
would be kept at the highest quality and steps would be
taken regarding the opening of the Chinese economy
which is the matter that Western countries had the most
complaints about. However, it seems that suspicion
and criticism towards BRI will continue to increase until
these words are transformed into concrete steps.

X
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Xi Jinping, President of the People's Republic of China, also serves as Secretary General of

the Communist Party of China and Chairman of the Central Military Commission

(in Halk Cumhuriyeti Baskani Xi Jinping, ayni zamanda Cin Komiinist Partisi Genel Sekreterligi

ve Merkez Askeri Komisyonu Baskanlidi gorevlerini yiiriitmektedir

Kvi’nin kapsadii projeler, codrafi
biiyiikliigii ve maliyeti acisindan heniiz
tam bir netlik barindirmamaktadir

gu'dan yalnizca Birlesik Arap Emirlikleri’nden en st du-
zey katiim olmustur. Hindistan ise foruma katilmamustir. iki
sene Onceki foruma katilan Cumhurbaskani Recep Tayyip
Erdogan da bu seneki foruma istirak etmemistir.

Katiim agisindan degerlendirildiginde iyi gectigi sGylene-
bilen forumda, genel olarak Cin'in KYi'de belli dtizenleme-
ler yapmasi gerekliligi en cok tartisilan ve beklenen husus
olmustur. Devasa boyutta, uca bucagi belirsiz ve her gtin
genigleyen KYi'de ince operasyonlar yapiimasinin geregi;
Xi Jinping'in forum konusmasinda ve diger konusmalarda
aclkca dile getirilmistir.

Konusmasinda KYi'nin “agik, yesil ve temiz” olacagi yo-
nunde sézler veren Jinping, ayni zamanda dunya lider-
lerine, KYI projelerinin en yuiksek kalitede tutulacagina
ve Bati Ulkelerinin en cok sikayet ettigi hususlardan olan
Cin ekonomisinin disarlya agilmasi yéntinde adimlar ati-
lacagina yonelik taahhttlerde bulunmustur. Ancak &yle
gordnmektedir ki bu sézler, somut adimlara donusmedigi
muiddetge KYi'ye yénelik stiphe ve elestiriler artarak de-
vam edecektir.
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¥ @tmuratkolbasi

Turkey - China Business Council Chairman  Murat Kolbasi Tirkiye - Cin Is Konseyi Baskani

President of the Turkey-China Business Council ~ Tiirkiye-Cin is Konseyi Baskani Murat
Murat Kolbasi assessed the Belt and Road  Kolbasi, Kusak ve Yol Projesi ile Tiirkiye-Cin
Project and Turkey-China affairs  iliskilerini dederlendirdi

he Belt and Road project will redefine the

pulse of global trade when completed and is

on the agenda of trade strategies of Turkey as

well as many other countries. From this point
of view, we had an interview with the Turkey-China Busi-
ness Council Chairman Murat Kolbasi. Kolbasl made
statements about many topics ranging from Turkey-Chi-
na trade relations to the China International Exports Fair
in addition to the aforementioned project.

How do you think the Belt and Road project which
is considered the biggest development project of

the 215t century will be reflected on global trade in
a general sense?

China is currently an alternative manufacturer in all sec-
tors of the world today. With its population exceeding
1.4 billion, China is trying to expand its market with

Tamamlandiginda kuresel ticaretin nabzini yeniden be-
lirleyecek olan Kusak ve Yol projesi, pek ¢ok tlkenin
oldugu gibi Turkiye'nin de ticaret stratejilerinin gunde-
minde yer aliyor. Buradan yola c¢ikarak Trkiye-Cin Is
Konseyi Baskani Murat Kolbagi ile bir séylesi gercek-
lestirdik. Kolbasl, s6z konusu projenin yani sira Turki-
ye-Cin arasindaki ticari iliskilerden Cin Uluslararasi Itha-
lat Fuar’'na kadar pek gok konu 6zelinde agiklamalarda
bulundu

21. ytizyilin en bliytik kalkinma projesi olarak
goriilen Kusak ve Yol projesinin genel anlamda
ktiresel ticarete nasil yansiyacagini diistintiyor-
sunuz?

Cin, bugun tum sektdrlerde duinyada alternatif bir tre-
tici pozisyonunda vyer aliyor. 1,4 milyar asan nufusu
ile Gin, cevre Ulkelerde yapmis oldugu antlasmalarla
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Turkey must decide the strategic n

position that needs to be taken for the
Belt and Road Project

agreements made with neighboring countries. Thus,
its ability to sell products to large markets is develop-
ing. In parallel with this, China is increasing its product
capacity day by day in the field of technology. As a
matter of fact, these issues that | mention manifests
the development of the country in the production of
quality products.

In order to meet the market demand for these prod-
ucts, minimize the logistics costs and be able to
produce in the vicinity of the market, China has real-
ized a westward initiative from six directions. We can
characterize this expansion as an expanded version
of the historical Silk Road with the inclusion of dif-
ferent routes. While the historical Silk Road had only
land connections, along with the evolving transport
facilities, maritime transport has been included in the
transit gateway. A product produced in China reaches
Gwadar Port via Pakistan and is taken to Egypt. China
is thus making all North Africa a market through a hub
established in Egypt. On the other hand, Central and
Lower Africa is accessed through Dijibouti. Further-
more, Northern Europe is reached directly via Russia
through Rotterdam from the north. China endeavors to
enter the European market through Turkey named the
central corridor. At the same time paths descending to
Australia and Indonesia are available.

China also offers a solution to the transition of prod-
ucts to be exported in terms of customs which causes
a serious bottleneck in world trade. The movement in
the customs to be passed by the exported products
along the way is accelerated with digitalization. Thanks
to some chips placed in containers, the entry of trucks
to the port is less than a minute. In a nutshell, China will
sell both its product and technological infrastructure
and approach target markets through this project.
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Tiirkiye, Kusak ve Yol projesi icin
stratejik olarak nasil hir pozisyon almasi
gerektigine net bir sekilde karar vermeli

kendi pazarini buyutmeye galigiyor. Boylelikle buyuk
pazarlara urun satabilme kabiliyeti de gelisiyor. Bu-
nun paralelinde Cin, son dénemde teknoloji alaninda
alinan mesafe ile trin kapasitesini de gtinden gtine
artinyor. Aslina bakarsaniz bahsettigim bu hususlar,
Ulkenin kaliteli drtin istinsalindeki gelisimini de ortaya
koyuyor.

Urettigi bu urdnler icin pazar ihtiyacini karsilamak
lojistik maliyetlerini minimize etmek ve pazara yakin
yerlerde Uretim yapabilmek adina Cin, batiya dogru
alti koldan bir aciim gerceklestirdi. Bu agilimi, tarihf
ipek Yolu'nun farkli glizergahlar da dahil edilerek
genigletilmis héli olarak nitelendirebiliriz. Tarihf Ipek
Yolu, sadece kara Uzerinden baglantilara sahipken
gunimuzde gelisen ulagim imkanlariyla birlikte de-
niz tasimaciligl da sz konusu transit gecide danhil
edildi. Cin'de dretilen bir trin Pakistan Uzerinden
Gwadar Limani’'na ulasarak oradan Misir'a gotdrdlu-
yor. Cin bdylelikle Misir'da kurulan bir merkez tzerin-
den buittin Kuzey Afrika'yi pazar haline getiriyor. Ote
yandan Cibuti Uzerinden de Orta ve Asagi Afrika’ya
ulaglyor. Ayrica kuzeyden, Rusya Uzerinden direkt
Rotterdam’a yani Kuzey Avrupa’ya ulasmis oluyor.
Orta koridor olarak adlandirilan yerden ise Turkiye
Uzerinden Avrupa pazarina girmeye calisiyor. Ayni
zamanda Avusturalya'ya ve Endonezya’ya inen yol-
lar da mevcut

Gin, ihrac edilecek drunlerin giimruklerden gegisinin
dunya ticaretinde ciddi bir dar bogaza neden olmasi
konusuna da bir ¢éztm sunuyor. Ihrac edilecek drtin-
ler yol boyunca kac tane gumruk gececekse oradaki
hareketi, dijitallesmeyle hizlandiryor. Konteynerlere
yerlestirilen bazi gipler sayesinde tirlarin limana giris-
leri bir dakikanin altina dustiyor. Ozetlemek gerekirse
Cin, bu proje sayesinde hem urdnunu hem teknolojik
altyapisini satacak hem de hedef pazarlara yaklas-
mis olacak




The restructuring of the Asia-Pacific is
an advantage for us, we need to focus
there more

How should Turkey proceed in this matter?

Turkey must primarily make a clear decision on the strate-
gic position that needs to be taken regarding this subject.
Turkey needs to consider its interests and protect itself in
future markets that will be competitive. This means that
Turkey and China must cooperate in some places and
sectors. On the other hand, Turkey will be able to load
products on transport vehicles with a variety of transport
methods as a result of this project. At the same time, stra-
tegic moves can be made with Chinese brands and firms
and have a say in their positioning in Europe. A more
comprehensive perspective reveals that the trade vol-
ume of Turkey in the Asia-Pacific zone is approximately
60 billion dollars. The difference between our imports and
our exports is 40 billion dollars. This shows that almost
half of our total foreign trade volume, which is 100 billion
dollars, comes from here. Therefore, Asia-Pacific is very
valuable. While focusing on a place like the American
market requires more effort, the Asian-Pacific market is
being restructured and we need to focus more on this.

In your opinion how did the Chinese International
Exports Fair which was held for the first time last
year pass for Turkish companies and what kind of
contribution will this year’s fair have on the trade
of the two countries?

Turkey participated in the abovementioned fair last year
with 38 companies on an area of 750 square meters. We
ranked among the first 25 countries with our number of
participants. Korea, Germany and Japanese companies
were in the first ranks. Currently China has a great deal
of trade relations with these countries, however the same
is not valid for Turkey and China. With this perspective in
my opinion the participation of Turkey with 38 companies
in the fair is good. This year, with the support of our Min-
ister of Trade, Ms. Ruhsar Pekcan, we requested 4 thou-
sand square meters of space. We are waiting for public
support to fill this area. At the same time, | believe that
public sector companies should be included in this fair. |
believe that the next fair will be more productive than last
year. | would definitely recommend this fair to every Turk-
ish company that intends to export. On the other hand,
participation in various sectoral fairs organized in China
is important. | believe that it will be easier for companies
that attend multiple fairs in China to obtain permits with
the necessary documents in the future process and that
passing through customs will be facilitated.

What do you recommend to Turkish companies
who want to trade in China?

Turkey switched from contract manufacturing to brands
after 1996. Although some of the brands within the scope
of Turquality are liked while others are not, we see that

THE SEGOND CHINA
INTERNATIONAL
EXPORTS FAIR
WILL BE HELD IN
SHANGHAI BETWEEN
6-10 NOVEMBER
THIS YEAR.

CINULUSLARARAS
ITHALAT FUARININ
IKINGisi, BU
YIL5-10KASIM
TARIHLER] ARASINDA
SANGAYDA
GERGEKLESTIRILECEK
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Asya-Pasifik pazarinin yeniden yapilaniyor
olmasi hizim icin avantaj, oraya daha fazla
yodunlasmak lazim

Tiirkiye, bu konuda nasil bir yol izlemeli?

Turkiye, oncelikle bu konu hakkinda stratejik olarak
nasil bir pozisyon almasi gerektigine net bir sekilde
karar vermeli. Turkiye'nin menfaatlerini g6z 6nuinde bu-
lundurarak ileride rakip olacagi pazarlarla ilgili kendini
koruma altina almasi gerekiyor. Bu da demek oluyor ki
bazi yerlerde ve sektérlerde Turkiye ve Cin arasinda is
birlikleri yapiimali. Ote yandan Ttirkiye, bu proje saye-
sinde cesitli ulastirma yéntemleriyle farkli cografyalara
giden ulagim araclarina trdn yukleyebilir. Ayni zamanda
Cinli marka ve firmalarla birlikte stratejik hamleler yapa-
rak onlarin Avrupa’da konumlanmalarinda s6z sahibi
olabilir. Daha genis cergeveden bakildiginda Turkiye ile
Asya-Pasifik bdlgesi arasindaki ticaret hacminin yakla-
stk 60 milyar dolar oldugunu gériiyoruz. ithalatimiz ile
ihracatimiz arasindaki fark ise 40 milyar dolar. Bu da
gOsteriyor ki toplam dis ticaret hacmimizin agigr olan
100 milyar dolarin neredeyse yarisi oradan geliyor. Bu
nedenle Asya-Pasifik cok kiymetli. Amerika gibi pazar
kurgusunun oturdugu bir yere odaklanmak daha fazla
caba harcamayi gerektirirken Asya-Pasifik pazarinin ye-
niden yapilaniyor olmasi bizim icin avantaj, oraya daha
fazla yogunlasmak lazim.

ilki gegen yil gerceklestirilen Cin Uluslararasi
ithalat Fuarrnin Tiirk firmalari icin nasil gegtigini
dtistintiyorsunuz ve bu yilki fuarin iki tlke ticareti-
ne nasil bir katki sunmasini bekliyorsunuz?

Tdrkiye'den s6z konusu fuara gectigimiz yil, 750 metre-
karelik bir alanda 38 firma ile katildik. Katilimer sayimizla
ilk 25 (ke arasinda yer aldik. ilk siralarda Kore, Alman
ve Japon firmalar yer aliyordu. Halihazirda Cin'in bu
Ulkelerle ticari iliskileri cok fazla; ancak Turkiye ile Cin
arasinda ayni durum s6z konusu degil. Bu bakis agisi
ile ben Tdrkiye'nin fuara 38 firma ile katiimini iyi olarak
degerlendiriyorum. Bu sene ise fuar icin Ticaret Baka-
nimiz Sayin Ruhsar Pekcan'in da destekleri ile 4 bin
metrekarelik bir yer talebimiz oldu. Bu alani doldurmak
adina kamudan destek bekliyoruz. Ayni zamanda kamu
yonu kuvvetli firmalarin da bu fuarda mutlaka yer almasi
gerektigine inaniyorum. Ontimtizdeki fuarin, bir énceki
seneye goére daha verimli gegecegi kanaatindeyim. ih-
racat duistinen her Turk firmasina bu fuari mutlaka éneri-
yorum. Ote yandan Cin'de dtizenlenen muhtelif sektcrel
fuarlara da katilim énemli. Cin'deki bircok fuarda yer
alan firmalarin éndmtizdeki strecte gerekli belgelerle
izinleri daha Kkolay alabilecegini, guimrukten gegislerinin
de daha rahat olacagini dtigtindyorum.

Cin’de ticaret yapmak isteyen Tiirk firmalarina ne
tavsiye edersiniz?

Tdrkiye, 1996 yilindan sonra fasonculuktan markaya
déndu. Her ne kadar Turquality kapsaminda olan mar-
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TURKISH COMPANIES AT THE CHINESE
INTERNATIONAL EXPORTS FAIR

CIN ULUSLARARASI ITHALAT FUARI'NDA

TURK FIRMALARI

The Turkey National
Participation
Organization was
realized under the
auspices of the
Ministry of Commerce
and TIM (Turkey
Exporters Assembly) in
coordination with IKMIB
(Istanbul Chemicals
and Chemical Products

Exporters' Association).

Fuarin Tirkiye Milli
Katim Organizasyonu;
Ticaret Bakanlgi
himayesi ve TiM (Tirkiye
ihracatcilar Meclisi)
koordinasyonuyla
IKMIB (istanbul
Kimyevi Maddeler ve
Mamulleri ihracatgilari
Birligi) tarafindan
gercgeklestirildi.

38 companies from
Turkey participated in
the fair which hosted
3600 participants from
172 countries.

172 tulkeden 3 bin 600
katiimcinin yer aldigi
fuara Tlrkiye'den 38
firma katilim saglad..

The MoU agreements
signed in
representation of TIM
totaled 620 million
dollars equaling 4,3
billion yuan in Chinese
currency.

TiM'i temsilen imzalanan
MoU anlasmalarinin
toplami 620 milyon
dolara, Cin'in para
birimiyle 4,3 milyar
yuana ulasti.

In 2019, Turkey intends
to participate in the fair
with nearly 100 Turkish
companies with stands
covering 4 thousand
square meters.

Turkiye, fuara 2019da
100% yakin Turk firmasi
ve 4 bin metrekarelik
stant alaniyla katilmayi
hedefliyor.

The Turkey-China Business Council
includes 60 major companies

in Turkey and each of them has
comprehensive experience with China

10 Turkish companies in 10 different sectors are
in the top 10. Therefore, Turkish companies now
have to display their own brands in world markets.
China, which has 33 states, has more than 160
cities with 1 million inhabitants. | recommend that
Turkish companies focus on a few markets to do
business with their own brands in some of these
cities.

What do you have to say about the
Turkey-China Business Council?

As the Turkey-China Business Council, we strive to
provide added value to the relationship between
the two countries and we approach each of our
activities with this perspective. The Turkey-China
Business Council includes 60 major companies
in Turkey and each of them has comprehensive
experience with China. We would like to share
these experiences with all Turkish companies, es-
pecially our members, who want to do business
with China. We have undersigned many studies
in this context. To give a few examples, we pre-
pared a booklet for Turkish companies that want
to do business in China and submitted them to
the Ministry of Trade for approval. Currently we are
trying to measure the positive and negative effects
of Belt and Road project in Turkey. We are aware
that this situation creates a competitive environ-
ment, standing back does not change the result.
Surely there will be a surge and we aim to rise with
that surge. It is a matter of exploiting the incoming
wave and getting on top, but if go under, that gen-
erates a completely different story. As Turkey, we
need to figure out how Turkey can ride this wave.

Finally I want to underline the words of Beijing
Ambassador Abdtilkadir Emin Onen: ‘We need to
remove the word “far ’ from the Far East. Let's first
bring the east closer in our minds.”

From this aspect it is possible to say that: Today, it
is possible to reach Shanghai or Hong Kong in a
time period of 9 to 14 hours so why should we use
the word ‘far’ for those places? We do not call Cal-
ifornia the ‘far west’ although it takes 13-14 hours
to fly there. | want to end my words by emphasiz-
ing the removal of a barrier breaker such as ‘far’.
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Tiirkiye-Cin is Konseyi’nde
Tiirkiye'nin cok dnemli 60 firmasi
mevcut ve bunlarin her birinin Cin’le
ilgili ciddi tecriibeleri var

kalarin kimi begeniliyor kimileri begenilmiyor olsa
da 10 farkli sektorde 10 Turk firmasinin ilk 10°da ol-
dugunu gdéruyoruz. Dolayisiyla Turk firmalarinin ar-
tik kendi markalariyla diinya pazarlarinda boy gés-
termesi gerekiyor. 33 eyalete sahip olan Cin'de,
160 tane ndfusu 1 milyonun tzerinde sehir yer ali-
yor. Ben Turk firmalarina bu sehirlerden birkagina
odaklanarak belirleyecekleri birka¢ pazarda kendi
markalariyla is yapmalarini tavsiye ediyorum.

Tiirkiye-Cin Is Konseyi ile ilgili neler
sOyleyeceksiniz?

Tdrkiye-Cin Is Konseyi olarak biz, iki lilke arasinda-
ki iliskiye katma de@er saglamaya gayret ediyoruz
ve gerceklestirdigimiz her calismamiza bu pers-
pektifle yaklagiyoruz. Turkiye-Cin Is Konseyi'nde
Tdrkiye’nin gok 6énemli 60 firmasi mevcut ve bun-
larin her birinin Cin’le ilgili ciddi tecrtibeleri var. Biz
bu tecrubeleri, Uyelerimiz basta olmak tizere Cin’le
is yapmak isteyen tum Tdrk firmalariyla paylasmak
istiyoruz. Bu baglamda da pek ¢ok calismaya imza
attik. Birkag tane 6rnek vermek gerekirse Cin'de is
yapmak isteyen Turk firmalarina rehber niteliginde
bir kitapcik hazirladik ve Ticaret Bakanhigimizin
onayina sunduk. Su an Kusak ve Yol projesinin
Turkiye'ye olan negatif ve pozitif etkilerini dlcmeye
calisiyoruz. Guinku bu durumun bir rekabet ortami
dogurdugunun farkindayiz; geride durmak sonucu
degistirmiyor. Muhakkak bir dalgalanma yasana-
cak ve biz o dalga ile yukselmeyi amagliyoruz. Ge-
len dalgay! kullanip Ustine ¢lkmak mesele, ancak
onun altinda kalirsan bambagka bir hikaye basl-
yor. Biz de Ttirkiye olarak bu dalganin tizerine nasil
clkariz, ona bakmaliyiz.

Son olarak Pekin Buyukelgimiz Abdtlkadir Emin
Onen’in bir s6ztint vurgulamak istiyorum. Kendisi
diyor ki: “Uzak Dogu’daki ‘uzak’ kelimesini cikar-
mallyiz. Doguyu énce zihinlerde yakinlastiralim.”

Buradan yola ¢ikarak sunlari sdyleyebilirim: Bugun
Sangay'a ya da Hong Kong'a 9 ila 14 saat gibi bir
zaman diliminde ulasmak mumktinken neden ora-
lar icin “uzak” ifadesini kullanalim? Kaliforniya'ya
13-14 saatte ucabiliyorken orayi “Uzak Batl” olarak
ifade etmiyoruz. “Uzak” ifadesinin kaldinimasi gibi
bariyer kirici bir vurgu yaparak sézlerime son ver-
mek istiyorum.
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Chairman of Ata Group
Korhan Kurdoglu
Ata Grubu Baskani

¥ @KorhanKurdoglu

THE WHOLE WORLD IS WATCHING CHINA

Tiim Diinyanin Gozii Cinde

Chinese companies are increasing
their investments in new sectors
as China moves from guantitative

growth to quality development

Cin, niceliksel hiilyiimeden kalite
gelisimine yoneldikce Cinli firmalar
yeni sektdrlere yatirimlarini
arttinyor

n recent years, China has become a market
that continues to develop unceasingly and is
watched by the whole world. In our country, we
observe that interest in this geographical region
is increasing day by day. As Ata Group, our presence
in China began in 2012 when we undertook Burger
King's operations in this region. Our investments,
which we started with TAB Food Investments (TFI)
with $100 million, reached a level of over $300 million
by the end of 2018. Today we have over 20 thousand
employees in the country. In addition to the invest-
ments we started with Burger King, Ata Technology
Platforms (ATP), which is the structure of our group
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Gin; son yillarda tdm ddnyanin gézundn Uzerinde
oldugu ve durmaksizin gelisimini surduren bir pa-
zar. Ulkemizde de bu cografyaya yonelik ilginin her
gegen gun daha fazla artigini gézlemliyoruz. Ata
Grubu olarak bizim Cin'deki varligimiz, 2012 yilinda
Burger King'in bu cografyadaki operasyonlarini tst-
lenmemizle basladi. Grup sirketlerimizden TAB Gida
Yatinmlari (TFI) tzerinden 100 milyon dolarla basladi-
gimiz yatinmlarimiz, 2018 yil sonu itibartyla 300 milyon
dolarin tizerinde bir seviyeye ulast. Ulkede bugtin 20
binin tzerinde calisanimiz bulunuyor. Burger King ile
basladigimiz yatrnmlanmizin yani sira grubumuzun
teknoloji alanindaki yapisi olan Ata Teknoloji Plat-



in the field of technology, carry out various studies in
China. At the same time, our group company AtaKey,
which carries out the processing and storage opera-
tions of coated potatoes, currently exports 250 metric
tons of product to China. In 2012, Burger King had
64 restaurants in the country. Today we have reached
more than a thousand restaurants and we have a
long way to go.

Returning back to 2012, it was a very courageous de-
cision on our part to invest in China. In China, we pri-
oritized the consumer's preferences as the center of
our strategy. Therefore, first we had to get acquainted
our target audience and our consumers in China. We
had to do define China correct at the start. It would
not be correct to say that China is just a country. Chi-
na can be defined as a continent that is host to major
differences from north to south, from east to west

On the other hand, we see a very rapid digitalization
and a rapid transformation process in China as is
the case all over the world. As a fast service res-
taurant operator, we could not remain indifferent to
this change. Therefore, we have increased our invest-
ments in this area especially during the last two to
three years. When we started our activities in China
about 80% of our sales were made by cash payment.
Today, more than 80 percent of our sales are made
through digital payment channels. Ali Pay and We-
Chat Pay constitute the biggest share of the compa-
ny. These two companies have more than 90 percent
of the market share in mobile payments in China.

In recent years as China is moving from quantitative
growth to quality development in their model of eco-
nomic growth, Chinese companies are increasing
their investments in new sectors. High technology,
food, agriculture, real estate and service sectors are
the main sectors among these new sectors. Foreign
investors planning to invest in retail, logistics and
financial services need to be more determined and
cautious than those who are planning to turn to other
sectors.

New regulatory barriers and restrictions can be ob-
served in China, which has come to the forefront in
the area of investment so far with its tax facilitation
and affordable land incentives. However, the gov-
ernment will prefer to make more concessions in the
sectors that it wants to promote. As business people,
we are talking about a whole range of opportunities
that are still available to us. | believe that Turkish com-
panies need to give more priority to China in the com-
ing period in order to be included in this story.

| believe that Turkish companies should
give China more priority than ever before
in the coming period

KAPAK GORUS | COVER THEME VIEW

formlari da (ATP) Cin'de cesitli calismalar ydrdtuyor.
Bununla birlikte kaplamali patates isleme ve saklama
operasyonlarini yurtiten grup sirketimiz AtaKey, ha-
lihazirda ayda bin 250 metrik ton drind Cin'e ihrag
ediyor. 2012 yilinda Burger King'in lilkede 64 restorani
bulunuyordu. Bugtin geldigimiz noktada binden fazla
restorana ulastik ve daha gidecek ¢ok yolumuz var.

2012'ye dénecek olursak Cin'e yatinm yapmak bizim
icin oldukca cesur bir karardi. Gin’de ilk olarak ttike-
ticinin tercihlerini stratejimizin merkezine aldik. Bunun
icin 6ncelikle Cin'deki hedef kitlemizi ve tuketicilerimi-
zi tanimamiz gerekiyordu. Cin'in tanimini en basinda
dogru yapmamiz lazimdi. Gin icin sadece bir tilke de-
yip gecmek cok dogru olmayacaktir. Cin; kuzeyinden
guineyine, dogusundan batisina kadar biyuk farkliklar
barindiran bir kita cografyasi gibi tanimlanabilir.

Ote yandan tiim diinyada oldugu gibi Cin'de de gok
hizli bir dijitallesme ve buna bagli olarak hizli bir dé-
nustm sureci yasandigini goruyoruz. Hizli servis res-
toran operatéru olarak bizim bu degisim karsisinda
kayitsiz kalmamiz mumkun dedildi. Bu nedenle 6zel-
likle son iki-ti¢ yildir bu alana yatirmlarnmizi arttirdik.
Cin'de faaliyetlerimize basladigmizda satislarimizin
yaklasik ytizde 80’lik bir bélumunu nakit 6deme yon-
temiyle yapiyorduk. Bugun geldigimiz noktada ise
satiglarimizin ylizde 80’den fazlasini dijital 6deme
kanallarindan aliyoruz. Ozellikle Ali Pay ve WeChat
Pay buradaki en buytik payi olusturuyor. Bu iki sirket,
Cin’deki mobil 6demelerde ytizde 90'in tizerinde pa-
zar payina sahip bulunuyor.

Son yillarda Cin; ekonomik buytime modelinde, nice-
liksel blytimeden kalite gelisimine ydneldikge Cinli
firmalar yeni sektorlere yatirmlarini arttiryor. Bu yeni
sektorlerin baglicalar olarak yuksek teknoloji, gida,
tarim, emlak ve hizmet sektdrleri sayilabilir. Peraken-
de, lojistik ve finansal hizmetlerde yatinm planlayan
yabanci yatinmcilarin, diger sektérlere ydnelmeyi
dusunenlere gore daha kararli ve tedbirli olmasi ge-
rekiyor.

Yatinm alaninda buguine kadar vergi kolayliklari ve
ucuz arazi tegvikleriyle 6ne c¢ikan Cin’de, artik daha
ziyade yeni dtizenleyici engeller ve kisitlamalar gordi-
lebiliyor. Ancak devlet tesvik etmek istedigi sektorler-
de daha ¢ok taviz vermeyi tercih etmeye baslayacak.
is insanlari olarak bizler igin hélen var olan bir firsatlar
buttintinden bahsediyoruz. Bu hikéyenin iginde yer
almak igin Turk sirketlerinin Cin'e énumuzdeki do-
nemde her zamankinden daha fazla 6ncelik vermeleri
gerektigini ddsuntyorum.

Tiirk sirketlerinin Cin’e dniimiizdeki
ddonemde her zamankinden daha fazla
oncelik vermeleri gerektidini diisiiniiyorum
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Academician

Prof. Dr. Ahmet Faruk Aysan
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WILLTHE TRADE WARS WIN OR WILL CHINA?

Ticaret Savagslart mi Galip Gelecek, Cin mi?

The depreciation of the Yuan can increase
risks in the Chinese economy as it reduces
both domestic demand and foreign direct
investments

he appreciation of the dollar and the depre-

ciation of the Chinese yuan are expected to

affect China’s exports positively. However,

recent trade wars and ongoing deal efforts
inevitably affect China’s trade. Therefore, | believe
that China’s role as a ‘reliable global supplier’ is more
important than prices for Chinese trade.

China, which opened up to world trade with the
formation of the first free trade zones in the 80s,
achieved rapid growth when it entered the World
Trade Organization in 2001 and reached a volume
of 15% of world trade in 2016. During this period,
China, following a long-term exchange rate strategy
within the fixed exchange rate regime in line with the
export-centric growth model, has gradually shifted
towards a flexible exchange rate regime after 2005.
This change is part of China’s economic reform
and financial liberalization effort. In the aftermath of
the 2008 financial crisis, China sought to reduce its
commitment to external demand and to increase do-
mestic demand and investments from export-driven
economic growth for sustainable economic growth. In
this transition period, the slowdown in China’s growth
rate since 2015 has been a concern for global mar-
kets, but in the long term, the effort to transition to
a balanced economy that has completed integration

TRADE WARS AND THE
CHINESE ECONOMY

Although the depreciation of the
yuan within the flexible exchange
rate regime increases risks in
the Chinese economy, the rise
of China's new market searches
with the influence of trade wars
will determine the direction of
the Chinese economy and trade
in the new era.

TICARET SAVASLARI
VE CIN EKONOMIS]

Esnek kur rejimi igerisinde
yuanin deger kaybetmesi; Cin
ekonomisinde riskleri artirsa da
ticaret savaslarinin da etkisiyle
Cin'in yeni pazar arayislarinin
yiikselisi, yeni donemde Cin
ekanomisinin ve ticaretinin
yoniinii belirleyecektir.

Yuanin deder kaybi hem ic talebi hem de
dogrudan yabanci yatirimlari azaltmasi
sehebiyle Cin ekonomisinde riskleri
artirici nitelige biiriinebilir

Dolarin deger kazanmasi ve Cin yuaninin deger kay-
betmesi, Cin'in ihracatini olumlu etkilemesi beklenen
bir durumdur. Fakat son zamanlardaki ticaret savas-
lar ve devam edegelen anlasma c¢abalari, Gin'in ti-
caretini ister istemez etkilemektedir. Bu nedenle Gin
ticareti icin artik fiyattan cok Cin'in “gtivenilir kiiresel
arz edici” roliiniin daha énemli oldugu kanaatinde-
yim.

80'li yillarda ilk serbest ticaret bdlgelerinin olusu-
muyla dunya ticaretine agilan Cin, 2001'de Dunya
Ticaret Orglittine girmesiyle birlikte hizll bir buiytime
kaydetmis, 2016’'da dunya ticaretinin yuzde 15’ine
ulasan bir hacme sahip olmustur. Bu stre zarfinda
uzun yillar ihracat merkezli bliyime modeline uygun
olarak sabit kur rejimi igerisinde az degerli déviz kuru
stratejisi takip eden Cin, 2005 yili sonrasinda kade-
meli olarak esnek kur rejimine dogru yonelmistir. Bu
degisim, Cin'in ekonomik reform ve finansal serbest-
lesme cabasinin bir parcasini olusturmaktadir. Cin,
2008 finansal krizi sonrasinda dis talebe olan bagli-
Ii§1 azaltmak ve surddrdlebilir bir ekonomik buyume
icin ihracata dayall ekonomik buytmeden i¢ talebi ve
yatinmlari arttirmaya yonelmistir. Bu gegis surecinde
2015'ten beri Cin’in buyuime hizindaki yavaslama,
kiresel piyasalarda kaygr dogursa da uzun vadede
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into the global financial system will be important for
stable economic growth.

Based on its export-oriented growth model for many
years, China has taken an undeniable position in
the global value chain. In this process, China, which
evaluated the development of production processes
as a global network, achieved a high market share
in many sectors. An important change in this pro-
cess is that China’s affordable labor advantage has
been replaced by a high-capacity, qualified produc-
tion and shipping chain. Thus, China has achieved a
more stable trade mechanism against exchange rate
fluctuations. Moreover, the effect of exchange rate
changes on trade in terms of added value is relatively
low compared to gross trade. Therefore, in the short
term, the rise of the dollar / euro and the decline of
the yuan is not expected to have a very strong im-
pact on Chinese trade. Unlike the early days, Chinese
products are not in demand only because they are
affordable, they have become preferable because
China is a leader in the global market and provides a
robust and stable supply.

Today, China has the long-term dynamics needed
to maintain its position in world trade with its high
production capacity and high market share in many

The main significant development
affecting China’s trade is the current
and potential trade wars hetween
the US and China

s

THE GROWTH

RATE OF CHINA'S
ECONOMY FOR THE

PAST 5 YEARS

SON 5 YILDA
CiIN'IN EKONOMIK
BUYUME
ORANLARI

2014

73

2015

6.9

2016

6,7

2017

6.8

2018

6,6

7 2018]

(CHINA'S
LOWEST GROWTH
FIGURE IN THE
LAST 28 YEARS)
(CIN'IN
SON 28 YILDA
KAYDETTIGI EN
DUSUK BUYUME
RAKAMI)

(SOURCE: IMF)

KOSE YAZISI | OPINION PIECE

kiresel finansal sisteme entegrasyonunu tamamla-
mis dengeli bir ekonomiye gecis cabasi, istikrarli bir
ekonomik buyume acgisindan dnemli olacaktr.

Uzun yillar ihracata dayali buydme modeliyle Cin,
kuresel deger zincirinde yadsinamaz bir pozisyon
elde etmistir. Bu strecte Uretim sureclerinin kuresel
bir ag olarak gelismesini iyi degerlendiren Cin, bircok
sektorde yuksek pazar payi elde etmistir. Bu surecte
6nemli bir degisim de Cin'in ucuz is gticu avantajinin
yerini yuksek kapasiteli, nitelikli tretim ve sevkiyat
zincirine birakmasidir. Béylece Gin, kur dalgalanma-
larina kars! daha istikrarli bir ticaret mekanizmasina
sahip olmustur. Ayrica, katma de@er acisindan kur
degisiminin ticarete etkisi brut ticarete etkisine na-
zaran oldukca azdir. Bu sebeple kisa vadede dolar/
avronun yukselisi ile yuanin dusustintn Cin ticare-
tine ¢ok guclu bir etkisinin olmasini beklememek
gerekir. Gin urdnleri ilk zamanlarda oldugu gibi sa-
dece ucuz oldugu icin talep edilen urtinler olmaktan
clkmis; kuresel pazarda lider, guglu ve istikrarli arz
imkani sagladigi icin tercih edilir hale gelmistir.

Bugun Cin, edindigi Uretim kapasitesi ve bircok sek-
térde sagladigr yuksek pazar paylyla dunya ticaretin-
deki pozisyonunu surdurmek icin gerekli olan uzun

Cin ticaretini etkileyen asil dnemli
gelisme, Amerika’yla arasindaki
cari ve potansiyel ticaret savaslari
olacak gibi gdziikiiyor
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In my opinion China’s role as a ‘reliable
global supplier’ is more important for
Chinese trade than prices

Cin ticareti icin artik fiyattan cok Cin’in
“giivenilir kiiresel arz edici” roliiniin
tnemli oldugu kanaatindeyim

Cin’in 2018de
ABD'ye ihracati
478.4 milyar dolar
olarak kaydedilirken
ABDden ithalati
155.1 milyar dolar
seviyesinde
gerceklesti.
Boylelikle Cin’in
ABD'’ye dis ticaret
fazlas1 2018de

China’s exports to the US in 2018
were recorded as 478.4 billion
dollars, while imports from the US
amounted to 155.1 billion dollars.
Thus, China’s foreign trade surplus
to the US reached $323.3 billion in
2018, breaking a record.

323.3 milyar dolara
ulasarak rekor kirdl.

sectors. The significant impact of the appreciation of
the dollar and the euro against the yuan in the Chinese
economy could also be due to sudden fluctuations in
the transition process. Volatility can sometimes be-
come more important than the exchange rate in global
trade. The depreciation of the Yuan can increase risks
in the Chinese economy as it reduces both domestic
demand and foreign direct investments.

The major development affecting China’s trade seems
to be the current and potential trade wars between
China and the US. Studies show that trade wars will
harm both sides. However, China’s efforts to create
new markets with foreign investments which have
been under way may reduce the impact of trade wars.
Trade wars will encourage China to open up to dif-
ferent markets and establish new commercial basins.

vadeli dinamiklere sahip durumdadir. Gin ekono-
misine, dolar ve euro’nun yuan karsinda deger ka-
zanmasinin 6nemli bir etkisi de gegis strecinde ani
dalgalanmalar tizerinden olabilir. Oynaklik bazen ku-
resel ticarette kur seviyesinden daha énemli héle ge-
lebilmektedir. Yuan'in deger kaybi hem i talebi hem
de dogrudan yabanci yatirnmlar azaltmasi sebebiyle
Gin ekonomisinde riskleri artirici nitelige brtinebilir.

Cin ticaretini etkileyen asil énemli gelisme, Ameri-
ka'yla arasindaki cari ve potansiyel ticaret savaslari
olacak gibi goézikuyor. Yapilan calismalar ticaret
savaslarinin iki tarafa da zarar verecegdini gosteriyor.
Ayrica Gin'in bir suredir dis yatinmlarla ticaret icin
kendine yeni pazarlar olusturma cabasi, ticaret sa-
vaslarinin etkisini azaltabilir. Ticaret savaslar, Cin'in
farkll pazarlara agiimasini ve yeni ticaret havzalar
olusturmasini tesvik edecektir.

60  £=BUSINESS DIPLOMACY JUNE-JULY / HAZIRAN-TEMMUZ 2019

L



4

o e ATV

NG D O N

COUNTRIES

S B L SRR




VIEW | GORUS

VIEW GORUS

Academician
Dr. Ugur Yasin ASAL
Akademisyen

¥ uguryasinasal

NEW ERA IN TURKEY - CHINA TRADE RELATIONS

Tiirkiye — Cin Ticari Iliskilerinde Yeni Donem

New generation opportunities from
Far Asia to Europe in the age of
uncertainty and fragility...

he trade diplomacy activities carried out

G-20 member Turkey and China among

themselves have an important role in the

regional and global economic growth of
these countries in capacity and performance. It is
possible to see the said increase in capacity and
performance of Turkey and China in the G-20 term
presidency applications of both countries in 2015 and
2016. The priorities of “inclusiveness, sustainability
and application” set by the G-20 presidency of Turkey
in 2015 was continued by the People’s Republic of
China in 2016 under the title “inclusive, innovative and
linked world economy”.

It is observed that these relations have reached a new
outlook with the “Belt and Road” historical Silk Road
trade project covering 68 countries. In this term dur-
ing which the tensions and global trade wars in the
economic and political relations between Turkey-US
are deepening, the trade diplomacy activities taking
place between Turkey and China is gaining a critical
outlook. These activities between the two countries
can be expressed as financing of infrastructure invest-
ments, management of foreign direct investments and
mutual benefit-based use of financial instruments. In
this respect, the framework of commercial diplomacy
activities comprise the foreign trade volume, know-
how transfer on the basis of sectors and the role and

THEFIRST QUARTER
0F 2019

Turkey's Total Exports
$26 BILLION

Turkey's exports to China
$364 MILLION

China’s share in the total
exports of Turkey
714%

2019 1LK CEYREK'TE

Tirkiye'nin Toplam Ihraca:
26 MILYAR $

Tarkiye'nin Gin'e Ihracatt
364 MILYON $

Tiirkiye'nin Toplam Ihracati
Icinde Cin'in Yiizdesi
%714

===1 1

Belirsizlik ve kirllganhk caginda
Uzak Asya’dan Avrupa’ya uzanan
yeni nesil firsatlar...

G-20 Uyesi Turkiye ve Cin'in kendi aralarinda gergek-
lestirdikleri ticari diplomasi faaliyetleri, bu lkelerin
bdlgesel ve kuiresel ekonomik kapasite ve perfor-
manslarinin artisinda oldukga énemli bir role sahiptir.
Tdrkiye ve Cin'in s6z konusu kapasite ve performans
artisini, her iki tlkenin 2015 ve 2016 yili G-20 dénem
baskanligr uygulamalarinda gérebilmek mumkdinddir.
2015 yil G-20 dénem baskani Turkiye tarafindan be-
lirlenen “kapsayicilik, surdurdlebilirlik ve uygulama”
onceliklerinin, 2016 yilinda Cin Halk Cumhuriyeti ta-
rafindan “kapsayici, inovatif ve baglantilanmig dtinya
ekonomisi” basliklariyla surddruldigu gordlmektedir.

S6z konusu iligkilerin 68 tlkeyi kapsayan “Kusak ve
Yol” tarihf ipek Yolu ticaret projesi ile yeni bir gérdi-
nime kavustugu gozlenmektedir. Turkiye-ABD eko-
nomik ve siyasal iliskilerinde yasanan gerginlik ve
kiuresel ticaret savaslarinin gittikge derinlestigi bu
dénemde, Ttrkiye ve Cin arasinda gerceklesen ticari
diplomasi faaliyetleri, kritik bir gérinim kazanmak-
tadir. ki Ulke arasindaki bu faaliyetleri; altyapi yati-
rmlarinin finansmani, dogrudan yabanci yatirnmlarin
yonetimi ve finansal araclarin karsilikli fayda temelli
kullanimi olarak ifade etmek mumktinddr. Bu yontiyle
gerceklesen ticari diplomasi faaliyetlerinin cerceve-
sini; dis ticaret hacmi, sektérler bazinda know-how
transferi ile her iki Ulkede yerlesik olan diplomatik
misyonlarin rol ve fonksiyonu olusturmaktadir.
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Developing a common governance model
in the external relations of the private
and public sectors

function of diplomatic missions established in both
countries.

FOREIGN TRADE DEFICIT
APPROXIMATELY 18 BILLION DOLLARS

In the first quarter of 2019 Turkey has realized $26 bil-
lion 364 million dollars worth of total exports to China,
at the same time the sum of goods and services im-
ported from China was approximately $2.9 billion. The
foreign trade deficit in 2018 between Turkey and China
amounts to about $18 billion.

BUREAUCRATIC MECHANISMS SHOULD
BE SIMPLIFIED

Turkey’s monthly export curve with China appears to
be tightening at the $220-280 million band. Exports,
which reached the lowest level of 107 million dollars
at the beginning of 2016, reached $278 million in June
2018, which is the beginning of the economic and
political crisis with the US. Turkey needs to increase
the trade and private sector centered capacity and
performance of resident diplomatic missions in Chi-
na to overcome the monthly average of $280 million
exports band from Turkey to China. Building a com-
mon governance model in the external relations of the
private and public sectors to realize the performance
increase is inevitable. The simplification of bureau-
cratic mechanisms in the realization of commercial
activities between Turkey and China, fast, effective
and results-oriented sharing of the investment oppor-
tunities in China with the Turkish business world are
complementary to these steps.

Another important indicator of commercial diplomacy
activities are investment rates. China’s investments in
Turkey have increased significantly since 2013 with
the implementation of the Belt and Road project. This
increase reached $800 million from $200 million. The
steps taken by China in terms of the investments made
by Turkey in infrastructure in recent years have been
effective in the realization of this increase.

TURKEY-CHINA | YEARS ',
ECONOMICRELATIONS | 20°
(US $ BILLION) 2015
TURKIVE-GiN |~ 2016
EKONOMIK ILiSKILERI ! ;g}g '

(MILYAR ABD DOLARI)

.

IMPORTS
3.6

2.86

2.4

2.32

2.93

2.91

GORUS | VIEW

Ozel sektiir ve kamunun dis
iliskilerinde ortak ydnetisim modeli
gelistirilmeli

DIS TICARET ACIGI YAKLASIK
18 MILYAR DOLAR

Tudrkiye'nin 2019’un ilk ceyreginde gerceklestirdigi
26 milyar dolarlik toplam ihracatin 364 milyon do-
larlik kismi Cin’e yapilmis, ayni sure zarfi igerisinde
Cin'den ithal edilen mal ve hizmetlerin toplami yakla-
sik 2,9 milyar dolar olarak gerceklesmistir. 2018 yilin-
da Turkiye-Cin arasinda gerceklesen dis ticaret agigi
ise yaklasik 18 milyar dolar seviyesindedir.

BUROKRATIK MEKANIZMALAR
SADELESTIRILMELI

Tdrkiye'nin Cin’e gergeklestirdigi aylk bazli ihracat
egrisinin 220-280 milyon dolar bandina sikistigi go-
rilmektedir. 2016 yilinin basinda 107 milyon dolar ile
en dusuk seviyesine gelen ihracatin, ABD ile yasa-
nan ekonomik ve siyasal krizin baglangici olan 2018
yill Haziran ayinda 278 milyon dolara eristigi gordil-
mektedir. Ttrkiye'den Cin'e gergeklestirilen ihracat-
ta aylik bazda ortalama 280 milyon dolar bandinin
asllabilmesi igin Tdrkiye'nin Cin’de yerlesik bulunan
diplomatik misyonlarinin ticaret ve 6zel sektér mer-
kezli kapasite ve performansinin arttirimasi gerek-
mektedir. S6z konusu performans artisinin yerine
getirimesinde, 6zel sektdr ve kamunun dis iligkilerin-
de ortak yonetisim modelinin insa edilmesi kaginil-
mazdir. Turkiye ve Cin arasinda gerceklestirilen ticari
faaliyetlerde burokratik mekanizmalarin sadelestiril-
mesi, Cin'deki yatinm firsatlarinin Tdrk is dtinyasi ile
hizli, etkin ve sonuc odakli paylasimi; bu adimlarin
tamamlayicisi mahiyetindedir.

Ticari diplomasi faaliyetlerinin dnemli bir diger gos-
tergesi ise yatinm oranlandir. Cin'in Turkiye'deki
yatinmlari, Kusak ve Yol projesinin uygulamaya ko-
nuldugu 2013 yilindan bu yana énemli oranda artis
gdstermektedir. S6z konusu artigin, 200 milyon dolar
seviyesinden 800 milyon dolara eristigi gértimekte-
dir. Bu artisin gerceklesmesinde, Turkiye'nin son yil-
larda yaptigi altyapi yatinmlar konusunda Cin'in attidi
adimlar etkili olmustur.

/EXPORTS._ VOLUME BALANCE
24.68 28.29 -21.08
2492 27.78 -22.05
2486 2727 -22.45
: 25.44 v 2776 -23.12
2337\ 2630 -20.43
2071\ 2363 -17.80

: " (SOURCE: TUIK)
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TOURISM SECTOR'IN

MACROECONOMIC
PERSPECTIVE

Makroekonomik
Perspektifte
Turizm Sektorii

& 1. C. Ministry of Culture and Tourism, Publicity Deputy General Director
Pinar Tenteoglu
T.C. Kiiltiir ve Turizm Bakanhgi Tanitma Genel Mddr Yardimeisi

¥ ptente

Tourism confrontsasas  Turizm, Tirkiye
an important sectorin  ekonomisinin temel
correcting the the current  sorunlarindan biri olan cari
account deficit, whichis  acidi gidermede dnemli bir
one of the main problems  sektor olarak karsimiza
of Turkey's economy  cikmaktadir
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The current account deficit is one of the
most important data for determining the
development of a country or for gradation
its economic power

he increase in world’s trade volume with glo-

balization; gradually increased the imports of

developing countries especially such as Tur-

key and these countries have been faced with
growing foreign trade deficit problem. Raw material and
intermediate goods imports posing a problem for Tur-
key's production of value-added products also cause
the current account deficit become chronic.

The current account deficit is, as it is known in the
most general sense, the fact that the revenue gener-
ated by the export of goods and services produced
by a country is less than the goods and services im-
ported from abroad. Current account deficit consist of
four main headings as “international import-export”,
“service sectors” (commercial total of services such as

Bir iilkenin geligmisligini belirleme veya
ekonomik giiciinii siralama konusunda
cari acik, en dnemli verilerin basinda
gelmektedir

Globallesme ile birlikte duinya ticaret hacmindeki artis;
ozellikle Tdrkiye gibi gelismekte olan Ulkelerin ithalatini
giderek arttirmis ve bu Ulkeler, stirekli buyuyen dis tica-
ret acig sorunu ile karsi karslya kalmistir. Turkiye'nin
katma degerli urtin istihsalinde sorun teskil eden ham
madde ve ara mal ithalati da cari agik sorununun kro-
niklesmesine neden olmaktadir.

Cari aclk, bilindigi tizere en genel anlamiyla bir tlkenin
Urettigi mal ve hizmetlerinin ihraci sonucu getirdigi geli-
rin, yurt disindan ithal ettigi mal ve hizmetlerden daha
az olmasi durumudur. Cari acik; “uluslararasi ithalat-ih-
racat”, “hizmet sektdrleri” (tagimacilik, turizm ve sigorta-
cilik gibi hizmetlerin ticari toplami), “transfer hesaplar”
(yurt disinda galisan Ulke vatandaslari ve Ulkede galisan
yabanci Ulke vatandaslarinin getirdigi déviz giris-Giki-
sl) ve Kkarsiliksiz transferleri kapsayan “cari transferler”
olarak dért ana basliktan olusmaktadir. S6z konusu is-
lemler; ulkeye ddviz giris-cikisini saglamakta ve bunlarin
neticesinde toplamdaki eksi tutar, cari agigi meydana
getirmektedir. Bir tlkenin gelismigligini belirleme veya
ekonomik gucunu siralama konusunda cari acik, en
6nemli verilerin basinda gelmektedir. Cari agik ile tlke-
nin ekonomik gelismislik dtizeyi ise ters orantilidir.

TURIiZMiN CARI ACIGA ETKISI

Hizmet sektdru icinde yer alan “turizm”in etkin ve ge-
lismis oldugu Ulkelerde, bu sektortin cari aciga etkisi-
ni 6zel olarak incelemek yerinde olacaktir. Zira turizm,
diger déviz kazandirici islemlerden hem icerik hem de
yatinm acisindan farklidir. Turizm; isleyisi geregi Ulkelere
taninirlik saglamakla birlikte is, kongre ve spor turizmi
gibi bir¢ok alt daliyla farkli sektérlere de dolayl yoldan
katki saglamakta ve katma deger yaratmaktadir. Bu
baglamda turizm ekonomisi; ulasim, ticaret, insaat, ko-
naklama, gida ve diger hizmet sektérleri ile birlikte dog-
rudan ya da dolayli bir yayilma etkisi gostermektedir.

Ayrica turizm sektord; Ulke gelirlerini artirmasi, kisa su-
rede doviz getirisi saglamasi, daha az dis alim ve yatinm
gerektirmesi gibi gesitli avantajlar tagimaktadir. Bu alan-
da yapilan yatinmlarin geri dénds hizlarinin daha kisa
vadede olmasi, déviz gelirlerinin artirimasina pozitif etki
olusturmasl ve édemeler bilangcosu dengesine olumlu
katkilar yapmasi nedeniyle turizm, Turkiye ekonomisi-
nin temel sorunlarindan biri olan cari acigr gidermede
Onemli bir sektdr olarak karsimiza gikmaktadir.

Ulke ekonomisine sagdladig buiytik katkidan dolay! “ba-
caslz endustri” diye ifade edilen ve 6nemli bir istihdam
kapasitesi bulunan turizm; emek-yogun ve teknolojik
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TURKEY 2018
TOURISM
STATISTICS

NUMBER OF VISITORS

39.5 Million People

6.6 Million People

46.1Million People

VISITOR INCREASE
RATES

21,84%

19,14%

21,45%

TURKIYE 2018 TURIZM
ISTATISTIKLERI
ZIYARETCI SAYILARI

39.5 Milyon Kisi

6.6 Milyon Kisi
46.1Milyon Kisi

ZIYARETCI ARTIS
ORANLARI

%21,84

%19,14

%21,45

When the distribution of tourist density

between countries is examined, it
is seen that the most demand is to
Europe with 671 million people

transportation, tourism and insurance), “trans-
fer accounts” (foreign exchange inflow-outflow
by country citizens working abroad and foreign
citizens working in the country) and “current
transfers” covering unrequited transfers. These
operations create foreign exchange inflow and
outflow to the country and as a result of this,
the total minus amount constitutes the current
account deficit. The current account deficit is
one of the most important data for determining
the development of a country or for gradation
its economic power. The current deficit and the
level of economic development of a country are
inversely proportional.

THE EFFECT OF TOURISM ON
CURRENT ACCOUNT DEFICIT

In countries where the tourism which is in the
service sector is effective and developed, it will
be appropriate to examine the effect of this sec-
tor on the current account deficit in particular.
Because tourism is different from other foreign
exchange earning transactions in terms of both
content and investment. Tourism both provides
recognition to countries thanks to its operation
and contributes indirectly to different sectors
through its many branches such as business,
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Turist yodunlugunun iilkeler arasi
dadilimina bakildidinda en cok
talebin 671 milyon kisi ile Avrupa’ya
oldudu gdriilmektedir

gelismelerden fazla etkilenmeyen bir hizmet
sektord oldugundan, istihdama hem dogrudan
hem de dolayll katki saglamaktadir. Bu da ge-
lismekte olan ekonomiler arasindan siyrilip dun-
yanin en gelismis ekonomileri arasinda olmayi
hedefleyen Turkiye gibi ulkeler igin turizm sek-
térdndn degerini cok daha fazla arttirmaktadir.

Gunumuzde turizm ve seyahat, diinya genelin-
de en cok ddviz geliri sadlayan sektdrlerden biri
konumuna gelmistir. Kuresel ticarette meydana
gelen degdisimlerle birlikte turizm, gelismekte
olan tlke ekonomileri Uzerinde cari acigl kapat-
ma konusunda ¢ok olumlu etkiler olusturmustur.
Genellikle dis ticaretteki negatif yonlu seyirle cari
aclk veren Ulkeler; bu acigl kapatmak igin hiz-
metler dengesinden, bu alanda da 6zellikle cari
fazla veren turizmden yararlanmaktadir. Oyle ki
100 dolar tutarinda bir mal ihraci i¢in ortalama
65 dolar degerinde ithalat gerekmekteyken tu-
rizmde 100 dolarlik bir gelir igin yalnizca 1 dolar-
Ik ithalat bagimhligr s6z konusudur. Turizm, bu
yonuyle yabanci sermaye bagimliigini azaltmak
isteyen ulkelere bir firsat saglamakta, diger itha-
lat endustrilerini tamamlamakta ve déviz akimini
kararliiga ulastirmaktadir.




congress and sports tourism and creates added val-
ue. In this context tourism economy shows a direct or
indirect spreading effect together with transport, trade,
construction, accommodation, food and other service
sectors.

Moreover, tourism sector has several advantages such
as increasing the country's income, providing foreign
exchange in a short time, requiring less foreign pur-
chases and investment. Tourism confronts us as an
important sector correcting the current account deficit,
which is one of the main problems of Turkey's economy
because the return speed of investments made in this
area are shorter, it creates positive effects on increasing
foreign exchange revenues and makes positive contri-
butions to balance of payments balance sheet.

Because the tourism sector, which is called "industry
without chimneys” thanks to its great contribution to
the economy of the country and which has a significant
employment capacity is a labor-intensive service sector
not affected by technological developments, it contrib-
utes both directly and indirectly to employment. This
increases the value of the tourism industry for countries
such as Turkey, which aspires to be among the most
advanced developing economies by slipping among
the developing countries.

Today, tourism and travel have become one of the most
foreign-earning sectors in the world. With the changes
in global trade, tourism has had very positive effects on
developing countries' economies about closing current
account deficit. The countries, which generally create
a current account deficit through a negative course in
foreign trade, in order to close this current account defi-
cit, benefit from tourism that especially provides current
surplus in this area. For example; while for an export
of goods worth of $100, an average of $65 worth of
imports is needed, in tourism there is only $1 import
dependency for a $100 income. In this respect, tourism
provides an opportunity to countries that want to re-
duce the dependence on foreign capital and completes
other import industries and leads the foreign exchange
flow to stability.

TOURISM SECTOR IS GROWING RAPIDLY

When the distribution of tourist density among coun-
tries is examined, it is seen that the most demand is
to Europe with 671 million people. Europe is followed
by Asia Pacific with 324 million people and by Ameri-
ca continent with 207 million people. In all tourist arrival
shares, Europe ranks first with 51 percent, Asia Pacif-
ic ranks second with 24 percent, America ranks third
with 16 percent, Africa ranks fourth with 5 percent and

Today, tourism and travel have become
one of the sectors providing the most
foreign exchange income worldwide

WORLD TOURISM FIGURES
DUNYA TURIZM RAKAMLARI

WORLDWIDE

1BILLION 323 MILLION

671 MILLION (51%)

ASIA PACIFIC

324 MILLION (24%)

DOSYA | FILE

TURIiZM SEKTORU HIZLA BUYUYOR

Turist yogunlugunun ulkeler arasi dagilimina bakildigin-
da en ¢ok talebin 671 milyon kisi ile Avrupa’ya oldugu
gorulmektedir. Avrupa'yl 324 milyon kisi ile Asya Pasi-
fik, 207 milyon kisiyle de Amerika kitas| takip etmekte-
dir. Tum turist gelis paylarinda ise Avrupa yuzde 51 ile
birinci, Asya Pasifik ylizde 24 ile ikinci, Amerika ytizde
16 ile tctincu, Afrika yuzde 5'e dérdunct ve Orta Dogu
bdlgesi yuzde 4'le besinci sirada bulunmaktadir. Dunya
turizm harcamalarinda Cin, 258 milyar dolarla agik ara
lider konumda olup onu 135 milyar dolarla ABD, 84 mil-
yar dolarla Almanya, 63 milyar dolarla ingiltere ve 41 mil-

Giiniimiizde turizm ve seyahat, diinya
genelinde en cok diviz geliri saflayan
sektdrlerden hiri konumuna gelmistir

207 MILLION (16%)

63 MILLION (5%)

58 MILLION (4%)

(SOURCE: UNWTO)

WORLD TOURISM EXPENDITURES
DUNYA TURIZM HARCAMALARI

$258 BILLION

$135BILLION

$84 BILLION

$63 BILLION

$41BILLION

SOURCE: UNWTO 2018 TOURISM SUMMARIES
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Middle East ranks fifth with 4 percent. In the world
tourism expenditures, China is the leader in the field
with 258 billion dollars; it is followed by US with 135
billion dollars, by Germany with 84 billion dollars, by
England with 63 billion dollars and by France with
41 billion dollars. When Turkey's position in world
tourism is considered, in 2017, Turkey was the 8th
country that attracts most tourists with 46.7 million
people in the world and it took 1.9% of the share in
the world with 25.7 billion dollars of tourism income.

The tourism sector is increasing its volume day by
day by covering 7% of global trade and meeting
one of every 10 jobs. According to World Travel and
Tourism Agency statistics, the sector met approxi-
mately 10 percent of gross national product alone
and in 2017, it reached a market volume of approx-
imately $7.5 trillion. According to the 2017 year-end
data of the World Tourism Organization (UNWTO),
1 billion 323 million people around the world were
found to be in the circulation for tourism purposes,
and this figure has been the biggest increase since
2010. According to UNWTO, the number of tourists
visiting the world was estimated to reach 1.4 billion
people in 2020. However, this figure was reached
earlier. The factors behind this are predicted as the
stability of fuel prices at the global level, the fact
that this situation makes flights more economical
and thus the diversification of source markets. In
addition, to this, a strong external travel trend from
developing markets such as China, India and Rus-
sia as well as from Minor Asia and Arab countries
seems to have increased the demand for tourism
significantly. Based on these factors, the growth rate
of world tourism in 2019 is expected to be between
3 and 4 percent.

The tourism sector increases its volume
day by day hy covering 7 percent of
global trade and meeting one of every
10 jobs

70  =BUSINESS DIPLOMACY

COUNTRIES
SENDING
MOST
VISITORS
TO TURKEY

TURKIYE'YE EN
COK ZIYARETCI
GONDEREN
ULKELER

5.9MILLION
PEOPLE

4 5MILLION
PEOPLE

2.4MILLION
PEOPLE

2.3 MILLION
PEOPLE

2MILLION
PEOPLE

yar dolarla Fransa izlemektedir. Dunya turizmi icinde
Tdrkiye'nin konumu g6z éntinde bulunduruldugun-
da, 2017 yili icinde 46.7 milyon kisi ile dtinyada en
cok turist ceken sekizinci Ulke olan Turkiye'nin, 25.7
milyar dolar turizm geliri ile dtinya genelindeki payin
ylizde 1,9'unu aldigi gordlmektedir.

Turizm sektord, kuresel ticaretin ylizde 7'sini kap-
samasl ve her 10 istihdamdan birini karsilamasiyla
hacmini glinden gtine arttirmaktadir. Sektér, Diinya
Seyahat ve Turizm Kurumu istatistiklerince dtinya
gayri safi milli hasilasinin yaklagik ytizde 10'unu tek
basina karsilamis ve 2017 yilinda yaklasik 7.5 trilyon
dolarlik piyasa hacmine ulagmistir. Duinya Turizm Or-
gitdintin (UNWTO) 2017 yil sonu verilerine gére dtin-
ya ¢apinda 1 milyar 323 milyon kisinin turizm amagl
dolagimda oldugu saptanmistir ve bu rakam, 2010
yilindan bu yana en byuk artis olarak kaydedilmis-
tir. Yine UNWTQO'ya gére dunyayi gezen turist sayisi-
nin 1.4 milyar kigiye 2020 yilinda ulagsacagl tahmin
edilmistir. Ancak bu rakama daha erken ulasilmistir.
Bunun ardinda yatan etkenlerin ise global dtizeyde
yakit fiyatlarinin istikrari, bu durumun ugak seferlerini
daha ekonomik héle getirme egilimi ve dolayisiyla
kaynak pazarlarin cesitlenmesi oldugu tahmin edil-
mektedir. Ayrica Cin, Hindistan ve Rusya gibi gelis-
mekte olan pazarlardan ve bunlarin yani sira Kicuk
Asya ve Arap Ulkelerinden guiglu bir dis seyahat egi-
limi de turizm talebini ciddi oranda arttirmis gérun-
mektedir. Bu faktdrlerden yola ¢ikarak 2019 yilinda
dunya turizmindeki blytme oraninin ise ytizde 3 ila
4 arasinda olmasi beklenmektedir.

Turizm sektorii, kiiresel ticaretin yiizde
7'sini kapsamasi ve her 10 istihdamdan
birini karsilamasiyla hacmini giinden

giine arttirmaktadir
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Health Business Council Chairman
Prof. Dr. Orhan Gazi Yigithasi
Saglik Is Konseyi Baskani

TURKEY IS AMBITIOUS IN HEALTH TOURISM

Tiirkiye, Saglik Turizminde Iddiali

Turkey is rising fast in the field of
health tourism

ealth tourism has become a serious area
of competition in the world in recent years
due to its 100 billion dollars volume in the
world and dozens of new business lines it
generates. Turkey also wants to be a part of this com-
petition and has made very significant progress in 15
years. Annually about 400 thousand foreign patients
generating $5 billion in health tourism revenue have put
Turkey quickly in the forefront in this area. The country’s
well-trained doctors and health personnel, the current
tourism potential, the good progress made in terms of
physical and device infrastructures, mechanisms of
operation and quality processes of health institutions
in recent years have been the main factors in enabling
Turkey to take its deserved place in the competition.
The Health Business Council (SAIK) which has been
active in the structure of DEIK since 2010 and set out
for health tourism but steered its activities in favor of
establishing international health business cooperation
as a result of its comprehensive vision has taken an
active role in this process. SAIK will continue its activ-
ities as a pioneering and motivating platform for the
establishment of international health collaboration in
the field of health tourism, the realization of health di-
plomacy and coordination among institutions.

ACCORDING TO THE DATA
KEPT BY THE TURKISH
MINISTRY OF HEALTH;

T.C. SAGLIK BAKANLIGI
VERILERINE GORE

THEMOST PREFERRED
TREATMENTS BY
FOREIGN PATIENTS IN
TURKEY

« Cancer treatment
« Organ transplantation
« Cardiovascular surgery

TURKIYE'DE YABANCI
HASTALAR TARAFINDAN
EN GOK TERGIH EDILEN

TEDAVILER

« Kanser tedavileri
« Organ nakli
« Kardiyovaskiiler cerrahi tedavileri

Tiirkiye, sadlik turizmi alaninda hizla
yiikseliyor

Sagdlik turizmi, diinyada 100 milyar dolarlik hacmi ve
onlarca yeni is kolu ortaya gikarmasi ile son yillarda
dlinyada ciddi bir rekabet alani haline geldi. Turkiye
de bu rekabette var olmayi istemekte ve 15 yildir gok
o6nemli asamalar kaydetmektedir. Yillik yaklagik 400
bin yabanci hasta ve 5 milyar dolar saglik turizmi geli-
riile Turkiye, bu alanda hizla éne gikmaktadir. Ulkenin
iyi yetismis doktor ve saglik personeli, mevcut turizm
potansiyeli, son yillarda saglik kuruluglarinin fiziki ve
cihaz altyapilarinin, isleyis mekanizmalarinin ve kalite
sureclerinin cok iyi noktaya gelmesi, rekabette hak
ettigi yeri almasinda ana unsurlar oldu. Saglik turizmi
amaclyla yola ¢ikan; ancak genis vizyonu sayesinde
uluslararasi saglik is birlikleri kurmak Uzere faaliyet-
lerine yon veren, DEIK buinyesinde 2010 yilindan bu
yana faaliyet gosteren Saglik is Konseyi (SAIK), bu
stirecte aktif rol almaktadir. SAIK, saglik turizmi ala-
ninda uluslararasi is birliklerinin kurulmasi, saglik dip-
lomasisinin gergeklestirilmesi ve kurumlar arasi koor-
dinasyonun saglanmasinda éncu ve motive edici bir
platform olarak faaliyetlerine énimtizdeki stirecte de
devam edecektir.

IN 2017 GOALS FOR
. 2023

« The approximate

number of foreign patients Almost

coming to Turkey was 2 MILLION

500 THOUSAND patients are hoped
to arrive and

« The total income Turkey $20

had of the health tourism

" MILLION
is the expected

s763 MILLION income
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{ AWARDS
SAP QUALITY AWARDS

2018
Quality Special Award

STEVIE
: - ; ’ - INTERNATIONAL
- .3 B - A - BUSINESS AWARDS
o - Corporate Social
Responsibility Program
of the Year 2018

FUTURE IT SUMMIT
2018

Best Infrastructure
Award

Withits huge capacity and Dev kapasitesi ve stratejik
strategic location, the Istanbul konumuyla istanbul To  CERTIFICATE
Rirport will contribute to Havalimani, Tiirkiye’nin kitalar Data Center Phase |
transforming Turkey into the arasi ulasimda merkez haline ?szvriﬁmom
= ; center.of intercontinental transport gelmesine katki saglayacak BUSINESS AWARDS

Social Responsibility
Program of the Year
2017

BONDS & LOANS
Transport Finance
Credit Award of the
Year 2017

CSR
Responsibility for the
Community Award 2017

IDC TURKEY
Best Cost Efficiency
Award 2017

YOUNG LEADERS AND
ENTREPRENEURS
ASSOCIATION

Social Responsibility
Award 2016

1S0 14001:2015
Environmental
Management System
Certificate 2016

CHICAGO ATHENAEUM
Chicago Athenaeum

- International
Architecture Award
2016

WORLD
ARCHITECTURE
FESTIVAL

World Architecture
Festival (WAF) Future
Infrastructure Project
Award 2016
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n addition to the advantages of its geopo-

litical location, as well as its deep-rooted

historical and cultural values, Turkey is fre-

quently being mentioned on the global are-

THE ITY na with the mega projects it has commissioned in
recent years. One of them is the Istanbul Airport

project, which is located in an covering Imrahor,

Tayakadin, Yenikoy, Agacli, Akpinar and lhsaniye
GENTEH villages 35 kilometers away from the city center
on the European side of Istanbul. In this respect,

it is possible to say that the country's economy
which is integrated with the developments in air
transport as well as among the driving forces in

the growth of Turkey has made progress in this
’ area and is gaining momentum.

I THE LARGEST ONE IN THE WORLD IS
IN TURKEY

HAVAIST LINES The foundation of Istanbul Airport, the world's
EUROPE largest airport project was laid on 7 June 2014
ALIBEYKOY CEP OTOGAR|  with the participation of R.T. President Recep
A Tayyip Erdogan who was Prime Minister at the
ARNAVUTKDY time. The first phase of the airport which is be-
AVCILAR-HALKALI ing built on an area of 76,5 million square meters
BAHGESEHIR and comprised of four phases was commis-
BAKIRKDY IDD sioned for service on the 29" of October 2018
) coinciding with the 95" establishment anniversa-
BESIKTAS ry of the Republic of Turkey. The airport, which
ESENLER-OTOGAR has been awarded many international awards

i i with its various features such as its architecture,
KAYASEHIR-BASAKSEHIR social responsibility activities and being an envi-

MAHMUTBEY METRO ronmentalist project without completing the first
MARMARAPARK-TUYAP phase has already attracted attention with its
MECIDIVEKDY strong technological infrastructure, its own ener-

gy generation and its nature friendliness.

SARIVER-HAGIOSMAN
SULTANAHMET-EMIN[]N[] ISTANBUL IS BECOMING A
TAKSIM TRANSPORT CENTER

YENIKAPI While the subject of Istanbul which hosts almost
all financial institutions in Turkey maintains its

KADIKOY

KEMERBURGAZ _

PENDIK Istanbul will become both a strong
SANCAKTEPE-TEPEUSTU transit point and an important

transportation hub with direct
flights to dozens of countries.

WHEN THE AIRPORT IS COMPLETED THERE WILL BE
350 Destinations

200 Million passenger capacity
b Runways
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Jeopolitik konumunun getirdigi avantajlarin, kok-
IU tarihinin ve sahip oldugu kdilttirel degerlerin
yani sira Turkiye, 6zellikle son yillarda hayata ge-
cirdigi mega projelerle de kuresel arenada adin-
dan séz ettiriyor. istanbul’un Avrupa Yakas’'nda
kent merkezine 35 kilometre mesafede bulunan
imrahor, Tayakadin, Yenikdy, AJacl, Akpinar ve
ihsaniye koylerini kapsayan bélgede hayata ge-
cirilen istanbul Havalimani projesi de bunlardan
biri. Bu acidan bakildiginda tlke ekonomilerinin
buyumesi konusunda itici guicler arasinda bulu-
nan hava ulasiminda yasanan gelismelere en-
tegre olan Turkiye'nin, bu alanda ivme kazanarak
ilerledigini sGylemek mumkun.

DUNYANIN EN BUYUGU TURKIYE’DE

Ddnyanin en buytk havalimani projesi olan is-
tanbul Havalimaninin temeli, o ddbnemde Bas-
bakan olarak gérev yapan T.C. Cumhurbagkani
Recep Tayyip Erdogan’in da katilimiyla 7 Haziran
2014te atildi. 76,5 milyon metrekare buyukltige
sahip bir alan Uzerinde insasina baslanan ve
dort etaptan olusacak havalimaninin ik etabl,
Tdrkiye Cumhuriyeti’nin 95. kurulus yil dondmu-
ne denk gelen 29 Ekim 2018'de hizmete agcild.
Henuz birinci fazi dahi tamamlanmadan mima-
risi, sosyal sorumluluk calismalar ve cevreci
bir proje olmasi gibi ¢esitli 6zellikleri ile pek ¢ok
uluslararasi 6dultin sahibi olan havalimani; guglu
teknolojik altyapisi, kendi enerjisini tiretebilmesi
ve tabiat dostu olmasiyla dikkatleri tizerine sim-
diden gekti.

iSTANBUL, ULASIM MERKEZI HALINE
GELIYOR

Turkiye'nin hemen hemen tdm finans kurum-
larina ev sahipligi yapan lIstanbulun kuresel
bir finans merkezi olmasl konusu gtindemdeki

istanbul hem giiclii bir aktarma

noktasi hem de onlarca iilkeye direkt
sefer diizenlenen dnemli bir ulasim
merkezi héline gelecek




place on the agenda as a global finance center,
with the opening of Istanbul Airport the city be-
comes a candidate to be one of the major trans-
portation hubs in Europe. When all the phases
are completed, the airport is ready to be the larg-
est in the world with an average annual capacity
of 200 million passengers; currently flights are
realized to 146 destinations at a flight distance
of three hours on different continents. When Is-
tanbul Airport starts to operate at full capacity,
there will be more than 350 flight destinations.
Therefore, Istanbul will be a strong transfer point
as well as an important transport hub with direct
flights to dozens of countries. Thus with places
that reflect the cultural mosaic, natural beauty,
unique cuisine and ability to host almost every
tourism activity, Turkey will become a center of
attraction that is easily accessible to foreign tour-
ists. It is also easy to reach the city center thanks
to the strong transportation network of the air-
port. On account of the facilitated international
and domestic and intercity transportation, Turkey
will also gain momentum in the area of global
trade.

ISTANBUL AIRPORT’S CONTRIBUTION
TO NATIONAL ECONOMY

The Istanbul New Airport Economic Impact
Analysis Report prepared by the Center for
Economics and Foreign Policy Studies (EDAM)
in 2016 presented the contributions that the air-
port was going to add to Turkey's economy. Ac-
cording to the report in question, the direct and
indirect employment of Istanbul New Airport
will be between 194 and 225 thousand in 2025.
With approximately 3.8 to 4.4 billion US dollars
generated in added value, the contribution to
the national revenue of Turkey will increase to
the level of 4,2-4,9 percent.

Thanks to the facilitated international
and domestic and intercity
transportation, Turkey will also gain
momentum in the area of global trade
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yerini korurken ilk fazi hizmete agilan istanbul
Havalimani ile kent, Avrupa'nin énemli ulagim
merkezleri arasinda yer almaya aday. Tum faz-
lar tamamlandiginda yillik ortalama 200 milyon
yolcu kapasitesiyle dinyanin en buylgu olma-
ya hazirlanan havalimanindan, bugtin tg¢ saatlik
ucus mesafesi ile farkll kitalardan 146 noktaya
ugus gergeklestiriliyor. istanbul Havalimani tam
kapasite calismaya basladiginda ise buradan
350den fazla destinasyona ugus yapilabilecek.
Dolayisiyla istanbul hem guiglti bir aktarma nok-
tasl hem de onlarca Ulkeye direkt sefer diizen-
lenen énemli bir ulagim merkezi haline gelecek.
Boylece kdilttirel mozaigdinin yansimalarina sahit
olunabilecek yerleri, dogal gtizellikleri, essiz mut-
fagr ve hemen her turizm faaliyetine ev sahipligi
yapabilme 6zelligi ile Turkiye, yabanci turistlerin
rahatlikla ulagabilecegi bir cazibe merkezi haline
gelecek. Ayrica havalimaninin guglu ulasim agi
sayesinde sehir merkezine ulasim da kolay. Bu
baglamda hem uluslararasi hem de Ulke ve sehir
ici ulasim kolayhigi sayesinde Tuirkiye, ktresel ti-
caret alaninda da mesafe katedebilecek.

iSTANBUL HAVALIMANPNDAN
ULUSAL EKONOMIYE KATKI

Ekonomi ve Dig Politika Arastirma Merkezi
(EDAM) tarafindan 2016 yilinda hazirlanan is-
tanbul Yeni Havalimani Ekonomik Etki Analizi
Raporu’nda havalimaninin Tdrkiye ekonomisine
sunacagd katkilara yer verildi. S6z konusu rapora
gore; istanbul Yeni Havalimanr'nin dogrudan ve
dolayll olarak yaratacag istihdam, 2025 yili igin
194 ila 225 bin kisi araliginda olacak. Uretilecek
yaklasik 3.8 ile 4.4 milyar ABD dolar arasinda
katma deger ile Turkiye'nin ulusal ekonomisine
katkisi da milll gelirin yuzde 4,2-4,9'u seviyesine
clkacak.

Hem uluslararasi hem de iilke ve
sehir ici ulasim kolayhdi sayesinde
Tiirkiye, kiiresel ticaret alaninda da
mesafe katedebilecek

7

SEHIR
MERKEZINE
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FLIGHT TIMES

SAN FRANCISCO 13.25
LOS ANGELES 13.45
NEW YORK 11.00
SAD PAULO 13.25
LONDON 04.00
BERLIN 03.00
MOSCOW 03.05
ROME 02.25
TEHRAN 03.30
DOHA 04.15

DUBAI 04.25

NEW DELHI 05.50
BEIJING 09.00
SEOUL 10.30

HONG KONG 11.30
SINGAPORE 11.00
SYDNEY 22.55

1GA 2018

INTERNATIONAL
TRANSPORT NETWORK

DOMESTIC IC HAT ~ INTERNATIONAL DIS HAT
WITHIN 3 HOURS 3 SAAT iCERISINDE

CAPITAL CITIES COUNTRIES ~ DESTINATIONS
BASKENT ULKE VARIS YERI
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L
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TURKEY'S
LARGEST
PRODUCER OF
TRANSFORMERS:
BEST

53 years of
experience

100% domestic and
national capital

Export to more than

85 countries DEIK Management / Executive Board Member and Chairman of BEST Transformer ¥ YircaliRona
A. Rona Yircah

Annual production DEIK Yonetim/lcra Kurulu Uyesi ve BEST Transformator Yonetim Kurulu Baskani
capacity of 45

thousand MVA

BEST TRANSFORMER, THE POWERFUL BRAND

people employed
URKIVENIN OF THE MIDDLE EAST AND THE GULF
EN BUYUK ) Orta Dogu ve Korfez'in Giiglii Markast BEST Transformator
TRANSFORMATOR o .
URETICiSE: BEST BEST Tra!nsfurmer, one pf the Transfurmatuﬂr dretimi ve cesitliligi
53 y1llk deneyim world's leading companies inthe  konusunda diinyanin sauil
35100 et ve il field of transformer production and  firmalari arasinda uer alan BEST
sefmaye diversity, increases its market share  Transformatir, Orta Dogu ve Kirfez
85'iaskn llkeye in the Middle East and Gulf countries  (ilkelerindeki pazar pauini arttiriyor
ihracat
Yillik 45 bin MVA
{iretim kapasitesi
ilgsgllj;:]hga;: EST Transformers, the largest transformer Yircall Holding catisi altinda faaliyet gdsteren ve

manufacturer in Turkey operating under
the roof the Yircall Holding with 53 years
experience in the electrical machinery
industry with 100 percent local and national capital
exports to more than 85 countries. BEST Transform-
er with 45 thousand MegaVoltAmper (MVA) produc-
tion capacity, more than 2 thousand employees and
strong signature in sectoral reference projects con-
tinues to work effectively to further increase brand
value.

NOT A PLAYER, A PLAYMAKER

BEST Transformer is one of the world's leading com-
panies in the field of transformer production and
diversity takes its name and value closer to the top

£2BUSINESS DIPLOMACY

elektrik makineleri enddstrisindeki 53 yillik deneyi-
miyle Turkiye'nin ytzde 100 yerli ve milll sermayeye
sahip en buytk transformatér Ureticisi olan BEST
Transformator; 85'ten fazla Ulkeye ihracat gergek-
lestiriyor. Yillik 45 bin Megavoltamper (MVA) tretim
kapasitesi, 2 binden fazla calisani ve sektdr ici refe-
rans projelerdeki guclti imzasi ile BEST Transforma-
tor; marka degerini daha da yukarlya tasimak adina
etkin bir sekilde calismaya devam ediyor.

OYUNCU DEGIL, OYUN KURUCU

Transformator dretimi ve cesitliligi konusunda dtin-
yanin saylll firmalari arasinda yer alan BEST Trans-
formatdr; artan yatinmlari ve gelisen bilgi birikimi ile
ismini ve degerini her gecen gun zirveye cikariyor.



Rona Yircali: “We are trying to increase
our steps in this direction by analyzing
new opportunities well in the Middle East
and Gulf regions”

with each day with its increasing investments and accu-
mulating know-how. With the new dry-type transformer
factory for which investments have been completed, an
R & D budget, which is higher even than the European
average with an increasing rate every year and with the
special type power transformers with which it still holds
the world record, BEST Transformer maintains its claim
that it is not a player within the sector, but a playmaker.
The company responds to all the needs of its custom-
ers with the production of all types of transformers, thus
increasing its market share in the Middle East and Gulf
countries.

“WE ARE ABOVE THE LINE”

Rona Yircall, Chairman of the Board of Directors of
BEST Transformers commented on the company's
investments in the Middle East and Gulf regions by
saying, “With the production we have performed, we
have surpassed a certain line in the world. Our ability
to manufacture all types of transformers has taken us a
few steps further to expand our business opportunities,
especially in the Middle East and the Gulf region.”

MAJOR INVESTMENTS IN THE MIDDLE
EAST AND GULF REGIONS

Rona Yircall also mentioned the works of BEST Trans-
former in the field of energy commitments and said: ‘In
addition to transformer production, we have diversified
into the field of energy commitment with the invest-
ments we made in 2010 and we commissioned BEST
Taahhut AS. Thus, we have combined our weight in the
transformer market in the Middle East and Gulf regions
with our commitment side to make it more effective. For
more than 50 years, we have been providing turnkey
projects to our customers with our transformers under
the same roof. We have opened offices in countries
such as Qatar, Morocco, Algeria, Tunisia, Irag, Georgia,
Afghanistan, Sudan, Kenya, Ghana and Uganda and
established environments to analyze the region better
and carry out our tender/exports works. This has ena-
bled us to generate approximately $1 billion US worth of
completed or ongoing projects throughout the region.”
Rona Yircall stated that Yircali Holding companies are
focusing their near future targets on the region and said,
'We are trying to increase our steps by analyzing new
opportunities well in the Middle East and Gulf regions
which host countries of the world with high purchasing
power. Furthermore, our primary priority in the short
term is to establish a maximum level of business with
the production power we have in the potential markets
that need to be rebuilt, such as Syria.”

PRODUCTS

POWER
SPECIAL TYPE
DISTRIBUTION
DRY TYPE

TRANSFORMERS

URUNLER
GUc
OZEL TiP

DAGITIM
KURU TiP

TRANSFORMATORLER

SINERJ! | SYNERGY

Rona Vircali: “Orta Dogu ve Kirfez
bhdlgelerindeki yeni firsatlar iyi
analiz ederek adimlarimizi bu ydnde
siklastirmaya calisiyoruz”

Yatinmini tamamladigi yeni kuru tip transformator
fabrikasl, her yil artan oraniyla Avrupa ortalamasinin
da Ustlindeki AR-GE blitcesi, sektére kazandirdidi ve
ddnya rekorunu hala elinde bulundurdugu ézel tip glic
transformatérleri ile BEST Transformatdr; sektor icinde
bir oyuncu degil, oyun kurucu olma iddiasini surdu-
ruyor. Her tipte transformatoér uretimi ile musterilerinin
tim ihtiyaclarina cevap veren firma, bu yénuyle Orta
Dogu ve Korfez Ulkelerindeki pazar payini da arttiryor.

“CizGiNiN USTUNDEYiZ”

Sirketin Orta Dogu ve Kérfez bolgelerindeki yatirmlari
hakkinda degerlendirmede bulunan BEST Transfor-
mator Yonetim Kurulu Baskani Rona Yircall, “Gergek-
lestirdigimiz Uretimle dunya Uzerinde belli bir ¢izginin
cok Uzerine ¢ikmis durumdayiz. Her tip transformator
Uretim imkanina sahip olmamiz, ézellikle Orta Dogu
ve Kérfez bélgelerindeki is olanaklarimizi arttirabilme-
miz adina bizi birka¢ adim daha ileriye tagidi.” dedi.

ORTA DOGU VE KORFEZ
BOLGELERINDE BUYUK YATIRIM

BEST Transformatdrtin enerji taahhudu alanindaki ¢a-
lismalarina da deginen Rona Yircall, sunlari soyledi:
“Transformatér uretiminin yani sira 2010 yilinda ger-
ceklestirdigimiz yatinmlarla enerji taahhtdu alanina
da adim attik ve BEST Taahhtt AS'yi hayata gegirdik.
Boylelikle Orta Dogu ve Kdérfez bélgelerinde transfor-
matér pazarindaki agirligmizi taahhut kolumuzla da
birlestirerek daha etkili bir héle getirdik. 50 yili agkin
suredir bolge icin drettigimiz transformatdrlerimizi,
yine ayni cati altindaki taahhtit grubumuz ile anahtar
teslim projeler olarak mdsterilerimize sunuyoruz. Ka-
tar, Fas, Cezayir, Tunus, Irak, Gurcistan, Afganistan,
Sudan, Kenya, Gana ve Uganda gibi tilkelerde actig-
miz ofisler ve yurdttigumuz ihale/inracat calismalari;
bolgeyi daha iyi analiz edebilmemize ortam hazirladi.
Bu da bize buguine kadar bdlge genelinde bitmis veya
devam etmekte olan yaklasik 1 milyar ABD dolari tuta-
rinda projelere sahip olmamizi saglad!.”

Yircall Holding bunyesindeki sirketler olarak yakin
gelecek hedeflerini bélge uzerinde yogdunlastirdikla-
rini dile getiren Rona Yircal, “Dudnyanin yuksek alim
guictine sahip dlkelerinin olusturdugu Orta Dogu ve
Kérfez bélgelerindeki yeni firsatlari iyi analiz ederek
adimlarimizi bu yonde siklastirmaya calisiyoruz. Ayri-
ca bélge icinde Suriye gibi yeniden insa edilmesi ge-
reken potansiyel pazarlarda sahip oldugumuz uretim
gucu ile maksimum seviyede is olanagdi yaratmak kisa
vadedeki birincil 6nceligimizi olusturuyor.” agiklama-
sinda bulundu.
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60 YEARS

OF TURKS IN EUROPE

Avrupa’da Tiirklerin 60 Yili

& World Turkish Business Council Coordinator  Tugha Bal Bahar  Diinya Tirk is Konseyi Koordinatdr

Each member of the Turkish diaspora,  Bugiin Avrupa’da bircok alanda adindan soz
which has made a name for itself in many  ettiren Tiirk diasporasinin hepsi birer basari
fields in Europe today, is a success story...  hikayesi...

he first and foremost reason for the intense mi-

gration flow from Turkey to Germany as of the

1950s was economic problems. At that time

there was a surplus of labor in Turkey while
Germany which had gone into an economic recovery
process after World War Il needed labor. After the first few
workers' procession with a small number of workers from
Turkey to Europe in 1957, migration increased rapidly
and in order to facilitate an orderly flow of workers and
counter the needs of migrant workers and employers,
the Turkish-German Labor Exchange Agreement was
signed on October 31, 1961. This agreement between
Turkey and Germany was followed by labor agreements
with Austria, Belgium and the Netherlands in 1964, with
France in 1965 and with Australia in 1967.

MIGRATION MOVEMENT FROM THE 60S TO
THE PRESENT

The first modern migration movements in Turkey's history
began in the '60s and continued into the 80s. In this pe-
riod, which is considered as developmental immigration,
the state encouraged citizens to migrate to ensure ac-
cess of foreign exchange into the country.
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Tdrkiye’den Almanya’ya 1950'li yillardan itibaren yogun
olarak baslayan go¢ akiminin ilk ve esas sebebi, eko-
nomik sorunlardi. O dénemlerde Turkiye'nin is gticu
fazlalig s6z konusuyken 2. Duinya Savasl sonrasinda
ekonomik toparlanma stirecine giren Almanya’nin isciye
ihtiyaci vardi. Turkiye’den Avrupa’ya 1957 yilinda giden
birkac kisilik ilk isci kafilesinin ardindan géclerin hizla
artmasi Uzerine, isci akiminin duizenli gerceklestiriimesini
kolaylagtirmak ve gdgmen isgi-isverenlerin ihtiyaglarini
karsilamak adina 31 Ekim 1961'de Ttirk-Alman Isci M-
badelesi Anlagsmas! imzalandi. Turkiye’nin Aimanya ile
olan bu akdini; 1964'te Avusturya, Belgika ve Hollanda,
1965'te Fransa, 1967'de ise Avusturalya ile imzalanan is
gucu anlagmalari takip etti.

60’LARDAN GUNUMUZE SUREGELEN GOC
HAREKETI

Tdrkiye tarihinin 60’ yillarda basglayan ik modern gé¢
hareketliligi, 80’lere kadar surdu. Kalkinmaci gég olarak
degerlendirilen bu dénemde devlet, yurt disinda isci ol-
manin Ulkeye doéviz girisi saglayacagdini teminen vatan-
daslari goce tesvik etti.



ENGLAND Football Player Mesut 0zl

Many expatriate Turkish workers, who were thinking of
returning to the homeland, gradually became transna-
tional citizens. This migration from Turkey to Western
Europe which started in the late 50s and first years of
the 60s is still continuing except for the interruption in-
curred by the economic recession due to the oil crisis
in 19783.

ENTREPRENEURING TURKS IN EUROPE

In the early years of migration, workers in Europe
worked in low-status jobs in a number of areas, without
discriminating between sectors and jobs. In addition to
the value attributed to being a business owner, the inte-
gration problems of Turks such as lack of employment,
mother tongue difference and exclusion steered them
to entrepreneurship.

Today, the vertical social mobility manifested by Euro-
pean Turks participating in the professional business
life of the countries they migrate to and even becom-
ing employers must be considered a success. This is
because the Turks have promoted themselves from a
guest labor status in the relevant host country to be-
come prominent in different sectors. In time, Turkish mi-
grants, who are prominent in many areas ranging from
politics to education, from arts to sports as well as their
employer status, have established a large middle class
among themselves.

Now our citizens have been promoted from the expa-
triate status and become essential elements of their
relevant countries and many success stories have
emerged that portray Turkey as a brand ambassador.
There are a considerable number of our chefs who
have offered Turkish cuisine to foreigners and revealed
their entrepreneurial spirits in the area of gastronomy;,
our fashion designers who display their creativity by de-
signing for royal families in addition to our authors, art-
ists, athletes, politicians living abroad, Turkish CEOs of
world brands and Nobel prize winning scientists. Each
one is a success story, all of them are a piece of the
mosaic that is Turkey ...

Many expatriate Turkish workers, who
were thinking of returning to the homeland,
gradually became transnational citizens

NETHERLANDS Artist Karsu Donmez
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Anayurda dénmeyi dustinen birgok gurbetgi Turk isci,
zamanla ulus Otesi yurttashiga gecti. Turkiye'den Bati
Avrupa'ya 50’lerin sonlari ve 60’larin ilk yillarinda bas-
layan bu go¢ hareketi, 1973 yilinda yasanan petrol kri-
zinden kaynaklanan ekonomik duraksamadan dolay!
kesintiye ugrasa da glinimtizde hala devam ediyor.

AVRUPA’DA GIRiSIMCILIGE YONELEN
TURKLER

Gadeun ik yillarinda Avrupa’ya giden isgiler, sektdr ve
is ayirt etmeksizin birgok alanda dusuk statuld igler-
de calisti. is sahibi olmaya atfedilen degerin yani sira
Turklerin is bulamama, ana dil farki ve dislanma gibi
uyum sorunlari da onlari girisimcilige yonlendirdi.

Gundmuzde Avrupall Turklerin géc ettikleri tlkelerde
profesyonel is yasamina katiimalarl ve hatta igveren
konumuna gelmeleri ile yasanan dikey sosyal hare-
ketlilik, bir basar olarak degerlendirilmeli. Zira Ttirkler
bdylelikle bulunduklar Ulkelerde konuk iscilikten farkli
sektorlerde s6z sahibi konuma ytikseldi. Isveren statu-
lerinin yani sira siyasetten egitime, sanattan spora ka-
dar pek ¢cok alanda kendini gésteren Turk gocmenler,
zamanla kendi iginde genis bir orta sinifa sahip oldu

Artik gurbetci statisunden gikan ve o ulkenin asli un-
suru olan vatandaslarimiz, ayrica Tdrkiye'nin bir marka
yuzU gorevi gérecek konuma gelen birgok basar hika-
yesi de ortaya koydu. Turk yemeklerini yabancilara
tattirarak gastronomi alanindaki girisimci ruhunu gun
yuztine cikaran ascllarimiz, kraliyet ailelerinin tasarm-
cisi olarak yaraticiliklarini sergileyen modacilarimiz,
ayrica yazarlarimiz, sanatcilarmiz, sporcularimiz, yurt
diginda yasayan siyasetcilerimiz, dinya markalarinin
Ttirk CEO'lart ve Nobel Odlillti bilim insanlarimiz azim-
sanamayacak kadar gok. Hepsi birer basari hikayesi,
hepsi Turkiye mozaiginin birer pargasi. ..

Anayurda dinmeuyi diisiinen hircok
gurbetci Tiirk isci, zamanla ulus dtesi
yurttashija gecti
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' Turkey-USA Business Council (TAIK) Chairman
2 P Mehmet Ali Yalgindag

will reveal the
potential by Hedef 75 Milyar Dolar

analysis in key
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between Turkey
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sektorlerde
derinlemesine
analiz yaparak

cikaracagiz

he United States is the world's largest economy;

Turkey stands out as a global power in the region.
However, we believe that the economic relations be-
tween the two countries are not yet at the desired level.
This situation attracted the attention of the two heads of
states and during the negotiations, the parties agreed to
increase their trade volumes of around $20 billion to $75
billion. As Turkey-USA Business Council (TAIK), we have
established a working group to reach the target. We be-
lieve that there are many areas that offer potential but
we cannot benefit from them yet. For this reason, we will
primarily examine every sector covering the trade be-
tween the two countries and we will reveal the potential
by conducting in-depth analysis in some key sectors. In
addition to these activities, we continue our other works
without slowing down. We successfully completed 37"
ATC (American Turkish Council) -TAIK Joint Conference
on 14-16 April with more than 700 participants in Wash-
ington. In September in New York, during the United
Nations General Assembly, we will perform our 10" Tur-
key Investment Conference with the participation of our
President Recep Tayyip Erdogan.
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Wall Street, the financial district
in Manhattan/New York City

Wall Street, Manhattan/New
York'ta bulunan finans bolgesi

Amerika Birlesik Devletleri, dinyanin en blyuk ekonomisi
konumunda; Turkiye ise bolgesinde kuresel bir guc olarak
6ne cikiyor. Ancak iki tlke arasindaki ekonomik iligkilerin
hentiz istenen seviyede olmadigi kanaatindeyiz. Oyle ki bu
durum, iki devlet baskaninin da dikkatini gekti ve yapilan
gbrusmelerle taraflar, 20 milyar dolar civarinda seyreden
ticaret hacimlerini 75 milyar dolara ¢ikarma konusunda
mutabik kaldi. S6z konusu hedefin yakalanabilmesi adina
Tlirkiye-ABD is Konseyi (TAIK) olarak bir galigma grubu
kurduk. Potansiyel arz eden ama hentiz faydalanamadigi-
miz birgok alan oldugunu dtstintiyoruz. Bu nedenle 6nce-
likli olarak iki tilke arasindaki ticareti kapsayan her sektéru
inceleyecek ve bazi anahtar sektdrlerde derinlemesine
analiz yaparak potansiyeli ortaya cikaracagiz. Bu faaliyet-
lerimizin yani sira diger ¢alismalarimiza da hiz kesmeden
devam ediyoruz. 37. ATC (American Turkish Council)-TAIK
Ortak Yillik Konferansimizi 14-16 Nisan tarihleri arasinda
700 uzeri katiimel ile Washington'da basariyla tamamla-
dik. Eyltilde ise New York'ta, Birlesmis Milletler Genel Ku-
rulu déneminde Sayin Cumhurbaskanimiz Recep Tayyip
Erdogan’in da katilimlariyla 10. Ttirkiye Yatirm Konferansi-
mizi gerceklestirecegiz.



Turkey's Exports To The USA (2018, Million $) \

IRON / CEMENT /

STEEL STONE/SOIL GOLD AND HOME
AUTOMOTIVE MACHINES IRONANDSTEEL CARPETS ENERGY GOODS GOODS JEWELRY AIRCRAFT TEXTILES
1.062 928 567 562 380 358 340 316 273 244

Turkey's Imports From The USA (2018, Million S)

OPTICAL AND COTTON,

IRON AND MEASURING COTTON ELECTRICAL PHARMACEUTICAL ORGANIC
MACHINES ENERGY STEEL  AIRCRAFT INSTRUMENTS YARN DEVICES PRODUCTS PLASTICS CHEMICALS
1.786 1.330 1.310 1.181 729 707 638 557 412 374

USA Growth Rate By Year

(Expected) (Expected) (Expected)
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Turkey-Togo Business Council Chairman
Berna Akyildiz
Tirkiye-Togo Is Konseyi Baskani

The fact that

trade volume with
Togo reached 90
million US dollars
at the end of 2018
shows us that we
have been awarded
for our efforts

Togo’nun Kaptlar: Tiirkiye'ye A¢ik

Tirkiye'nin Togo ile
dis ticaret hacminin
2018 yil sonunda 90
milyon ABD dolarina
yiikselmis olmasi,
calismalarimizin
karsihgini aldigimizi
hizlere gdsteriyor

0go; is a small West African country with a popula-

tion of 7 million, neighboring Ghana, Benin, Burkina
Faso and having a seashore. Turkey has no embassy
or commercial attaches in Togo, but personal or insti-
tutional efforts for the development of bilateral relations
are of great importance. In this direction as DEIK, we
founded Turkey—-Togo Business Council during Tur-
key-ECOWAS Economic and Business Forum held on
February 21, 2018. Although the Business Council was
newly established, the fact that Turkey's foreign trade
volume with Togo reached 90 million US dollars at the
end of 2018 shows us that we have been awarded for
our efforts. Togo has an advanced trading network with
Europe and China and it is ready to open its doors to
Turkish business people because Turkish products are
less costly than European ones and they are of better
quality than China’s. The fact that development projects
in many countries of Africa continue at full speed and
Far Eastern companies are already operating intensive-
ly on the continent also suggests the need that Europe
and Turkey should evaluate unlimited opportunities here
without delay with mutual visits and strong projects.
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TOGO'S DOORS ARE
Turkey's foreign OPEN FOR TURKEY

1.2 million people live in
the capital of Togo, Lome

Togo’nun baskenti Lome’de
12 milyon insan yasiyor

Togo; Gana, Benin, Burkina Faso ile komsu ve denize
kiyisi olan, 7 milyon nufusa sahip kuguk bir Bati Afrika
tlkesi. Tdrkiye'nin henuz buyukelciliginin veya ticari ata-
seliginin bulunmadigi Togo'da, ikili iligkilerin gelismesi
adina sarf edilen kisisel ya da kurum bazli cabalar bu-
yuk énem tagiyor. Bu dogrultuda DEIK olarak 21 Subat
2018'de dtizenlenen Tirkiye-ECOWAS Ekonomi ve s
Forumu esnasinda Turkiye-Togo Is Konseyini kurduk. ig
Konseyimiz yeni kurulmus olmasina ragmen Trkiye'nin
Togo ile dis ticaret hacminin 2018 yil sonunda 90 mil-
yon ABD dolarina yukselmis olmasi, galismalarimizin
karsihigini aldigimizi gosteriyor. Avrupa ve Cin ile gelis-
mis bir ticaret agina sahip olan Togo; Turk Urdnlerinin
Avrupa’ya nazaran daha az maliyetli, Cin'e gore ise
daha kaliteli olmasi dolayisiyla kapilarini Turk is insanla-
rina acmaya hazir. Afrika’nin birgok tlkesinde kalkinma
projelerinin son hizla devam etmesi, Avrupall ve Uzak
Dogulu firmalarin kitada simdiden yodun bir sekilde
faaliyet géstermesi de Trkiye'nin karsilikli ziyaretler ve
guclu projelerle buradaki sinirsiz firsatlar gec kalmadan
degerlendirmesi gerektigini ortaya koyuyor.
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Turkey's Exports To Togo Turkey's Imports To Togo
(2018, Thousand $) (2018, Thousand §) K@ ®0606
CEREAL, FLOUR, STARCH AND SHIPS, BOATS AND FLOATING
DAIRY PRODUCTS STRUCTURES
35.744 14.449,3
SALT, SULFUR, SOIL, STONE, OIL SEEDS AND FRUITS, INDUSTRIAL
PLASTER MATERIALS, LIME AND PLANTS, STRAW AND FEED
CEMENT 2.942,7
8.496,5
COTTON, COTTON YARN AND
IRON AND STEEL COTTON TEXTILE
6.739,4 43,2
MINERAL FUELS / OILS AND FOOD INDUSTRY WASTES,
PRODUCTS MADE OF THESE PREPARED ANIMAL FEED
2.837,8 32,7
VARIOUS FOODS ELECTRICAL MACHINERY /
1.903,6 EQUIPMENT AND ACCESSORIES
3,3
ELECTRICAL MACHINERY /
EQUIPMENT AND ACCESSORIES METALLIC ORES, SLAG AND ASH
1.631,3 0.2
ANIMAL / VEGETABLE FATS AND
OILS AND THEIR PRODUCTS . _
1423,3 Turkey-Togo Foreign Trade (Million S)
MILLING INDUSTRY PRODUCTS, . .
GLUTEN, INSULIN, MALT AND
STARCH 2013 | 2014 2017 | 2018
13705 e i
IRON AND STEEL GOODS
1.124,6
EXPORT
BOILERS, MACHINES, MECHANICAL
DEVICES AND ACCESSORIES
1.094,5

(Expected) (Expected)

(Expected)
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Countries like USA,
Japan, ltaly and the
Netherlands lead
the world in flower
production

natolian territory with the sun that has
inspired the civilizations it has hosted,
the wind that has blown from surround-
ing different climates, the generous rains
which have been the life blood of living as well as
the green that embraces differently in different re-
gions has been the symbol of abundance for cen-
turies, the homeland of various products of the soil
endowed by nature to humanity. This land, where
every seed falling on it eagerly sprouts, also gives
life to thousands of flowers, which are the answer
to the aesthetic seeking nature of human existence
with their appearance and fragrance. This canvas
which is generously endowed with every color of the
earth, including its own endemic species continues
to preserve its value in terms of herbal, medicinal
and aromatic plant richness in the present as it did
in the era of alchemy.

FLOWER EFFECT IN WORLD TRADE AND
TOURISM

Nowadays the aromatic herbs that continue to be
used in a wide area from medicine to cosmetics to-
day are no longer a part of only beauty, but an im-
portant part of trade as well. The giants such as the
USA, Japan, ltaly and the Netherlands, who have
proved themselves globally in the field of industry
rank among the leading countries in the production
of flowers in the world.

In addition to these countries, Bulgaria which is
known in the world for its exports in aromatic plants,
and especially for its rose is the most remarkable
example in this field. With the Bulgarian rose, which
is one of the most fundamental and indispensable
notes of the world of perfumery, the country also
contributes to its tourism with its extensive promo-
tional and various activities, even if it does not have
the largest share in the world’s rose production.

Another example that stands out on the basis of
areas planted with flowers and tourist activities is
France, which hosts millions of tourists every year in
the Provence region. Sault village, which is painted
in purple with lavender seedlings in July and Au-
gust in the region of Provence in the southeast of
the country, increases its number of visitors every
year with its visual charm and fragrance and nat-
ural product market. Although Bulgaria has taken
France’s place as leader in lavender production es-

TOTAL ROSE
PRODUCTION
IN TURKEY
(PIECES)
TURKIYE'NIN
TOPLAM
GUL URETIMI
(ADET)

2017
107.942.520

2018
97.587.112

(SOURCE: TUIK)

TURKEY'’S
TOTAL EXPORTS
IN ORNAMENTAL

PLANTS AND
PRODUCTS
(1.000 $)
TURKIYE'NIN
TOPLAM SUS
BITKILERI VE
MAMULLERI
IHRACATI
(1.000 8)

2017
84.793

2018
99.300

(SOURCE: TiM)
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ABD, Japonya, italya ve
Hollanda gibi ulkeler,
cicek Uretiminde
ddnya siralamasinin
basinda yer aliyor

Anadolu topraklari; Uzerinde yasamis medeniyetlere
ilham olan gunesiyle, cevresindeki farkli iklimlerden
esip ugrayan rlzgarlaryla, yasama can suyu olan
cémert yagmurlarlyla ve her bélgesinde insani ayri
bir kucaklayan yesiliyle yuzyillardan beri bereketin
yeryuzundeki simgesi, doganin insanliga bahsetti-
§i turldi toprak trtinlerinin vatani. Uzerine dusen her
tohumun hevesle filizlendigi bu topraklar, ayni za-
manda hem géruntisu hem de kokusuyla insanin
varolusundan gelen estetik arayisinin dogadaki ce-
vabi olan binlerce cicege de hayat veriyor. Kendine
has endemik turler de dahil yerytiztintin her renginin
comertce bahsedildigi bu tuval; itrf, tibbi ve aromatik
bitki zenginligi acisindan sahip oldugu degeri, sim-
ya caginda oldugu gibi gtinimtizde de korumaya
devam ediyor.

DUNYA TICARETI VE TURIZMINDE
CICEK ETKisl

Gunumuizde tiptan kozmetige kadar genis bir alan-
da kullanilimaya devam eden itrf bitkiler; artik yalniz-
ca guzelligin degil, ticaretin de énemli bir parcasil.
Oyle ki sanayi alaninda kendini kiresel gapta ispat-
lamig olan ABD, Japonya, Italya ve Hollanda gibi
devler; cicek uretiminde de dunya siralamasinda
basi ¢ceken ulkeler arasinda yer aliyor.

SOz konusu Ulkelerin yani sira en buyuk ihrag ka-
lemlerinden biri aromatik bitkiler olan ve o6zellikle
de gl ile adini tim dtnyaya duyuran Bulgaristan;
bu alanda en dikkat cekici drnek olarak karsimiza
cikiyor. Parfdmeri diinyasinin en temel ve vazgegil-
mez notalarindan olan Bulgar gl ile tlke, dinya
gul Uretiminde pastadaki en buytik paya sahip ol-
masa da yurdttigu kapsamli tanitim calismalari ve
cesitli etkinliklerle ihracatinin beraberinde turizmine
de katki sagliyor.

Cicek ekili alanlar ve turistik faaliyetleri bazinda
gdze carpan bir diger drnek ise Provence bolgesin-
de her yil milyonlarca turisti agirlayan Fransa. Ulke-
nin guneydogusunda yer alan Provence bdlgesin-
de, temmuz ve agustos aylarinda lavanta fideleriyle
mora boyanan Sault kdyu hem gérsel cazibesi hem
mis kokusu hem de dogal urtin pazari ile ziyaretci
sayisini her gecen yil arttinyor. Lavanta uretiminde
yine Bulgaristan, 6zellikle son Ug yildir Fransa’nin
birinciligini elinden almis olsa da Provence, itri bit-
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Isparta counters

approximately 65 percent

of the world’s rose
production on its own

pecially for the last three years, Provence is one of the
leading brands in the role of herbal tourism.

TURKEY WITH ITS ROSES AND LAVENDER

When the subject is worldwide flower production and
diversity, it is necessary to mention the wealth and po-
tential hosted by Turkey in this area. After the equato-
rial belt in terms of plant diversity Turkey is located on
the world’s most productive land and in this aspects
30 percent of the flora within its borders are endemic
species and as such, has a significant market volume
in the production and export of cut flowers as well as
agricultural food richness.

“THE ROSE GARDEN OF TURKEY”
ISPARTA

Isparta deserves to be called the rose garden of the
country as approximately 65% of rose production
worldwide is done by this region singlehandedly. The
rose of Isparta, also known as Rosa damascena,
has the most qualified substance in terms of oil pro-
duction, although there are 24 different roses in the
Anatolian flora. Roses have been grown in Isparta for
over 100 years and added value is generated for the
economy of the country and the city with about 100
million roses. In addition to being a valuable raw mate-
rial and export product, the Isparta rose also puts the
city in the forefront as an eco tourism destination. Do-

MAIN COUNTRIES WHERE TURKEY
EXPORTS FLOWERS

TURKIYE'NIN CICEK IHRAC ETTIGi

BASLICA ULKELER

SSBUSINESS DIPLOMACY

NETHERLANDS
UNITED KINGDOM

GERMANY
AZERBAIJAN

UZBEKISTAN

Isparta, danya gul
uretiminin yaklasik
yuzde 65’ini tek
basina karsiliyor

kilerin turizmdeki rolu noktasinda ilk markalardan biri
olma ¢&zelligi taglyor.

GUL VE LAVANTALARIYLA TURKIYE

Konu, dtinya genelinde cigek dretimi ve cesitliligi olun-
ca Turkiye'nin bu alanda barindirdidi zenginlik ve po-
tansiyelden de bahsetmek gerekir. Bitki gesitliligi baki-
mindan ekvatoral kusaktan sonra duinyanin en verimli
arazileri Uzerine kurulu olan ve bu yényle sinirlarr igin-
deki floranin yuzde 30’u endemik ttirlerden meydana
gelen Turkiye; zirai gida zenginliginin yani sira kesme
cicek Uretimi ve ihracatinda da kayda deger bir pazar
hacmine sahip.

“TURKIYE’NIN GUL BAHCESI” ISPARTA

Akdeniz Bdlgesi'ndeki Géller Yoresi'nde yer alan Is-
parta, dunya genelinde gl dretiminin yaklasik yuzde
65'ini tek basina karsilamasiyla Ulkenin gul bahcesi
olma ¢&zelligini hakkiyla tagiyor. Rosa damascena ola-
rak da bilinen Isparta gulti, Anadolu florasinda 24 farkli
gl tdrd bulunmasina ragmen yag uretimi bakimindan
en nitelikli 6ze sahip. Isparta’da 100 yili askin stiredir
yetistirilen guil, yaklasik 100 milyon adet Uretimle Ulke
ve kent ekonomisine katma deger sadliyor. Isparta
guld; degerli bir ham madde ve ihra¢ trunu olmasinin
yaninda sehri, bir eko turizm destinasyonu olarak da

HOLLANDA
INGILTERE
ALMANYA

AZERBAYCAN
IRAK

O0ZBEKISTAN



Aromatic herbs are
no longer a part
of only beauty, but
an important part
of trade as well

mestic and foreign visitors arriving in the city through
package programs offered by individual traveling or
tourism companies enjoy the rose gardens and have
a pleasant time and have access to domestic rose
products as well as participate in activities such as
rose collection, oil extraction and product manufac-
turing.

SUMMER SMELLS OF LAVENDER IN
ISPARTA

In recent years with the work done in conjunction with
the appropriate climate and large-scale cultivation,
Isparta has also gained momentum in lavender pro-
duction. After the city is colored with maturing roses
in May, lavender which matures and is harvested dur-
ing the summer makes the city a strong alternative to
sea tourism in the Mediterranean Region with land-
scapes that do not fall short of those in Provence.
Kuyucak village in Isparta city has made it one of the
popular rural tourism centers in Turkey together with
the ‘Lavender Scented Village Project’ carried out by
R.T. Ministry of Culture and Tourism. The adorable
village surrounded by lavender scents in July and
August invites you to its purple colored fields and to
try organic products made from lavender.

| VIEW GORUS [V

President of DEIK
Nail Olpak

DEIK Bagskani

SMELLING OF PEACE,

MEANING ABUNDANCE
KOKUSU HUZUR,
VARLIGI BEREKET

It's peaceful

to breathe the

refreshing smell

of lavender

and to watch

the purple

landscape it

creates
Lavantanin
ferah kokusunu
icimize cekmek
ve olusturdugu
mor manzarayl
seyretmek
insana derin bir
huzur veriyor
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Itri bitkiler;

artik yalnizca
guzelligin degil,
ticaretin de
onemli bir parcasi

on plana cikariyor. Bireysel seyahatler veya turizm
sirketlerinin sundugu paket programlarla sehre gelen
yerli ve yabanci ziyaretciler; gul bahcelerinde keyifli
vakit gecirip yerli gul urdinlerine ulasabildikleri gibi gul
toplama, yag cikarma ve Urtin yapimi gibi etkinliklere
de katilyor.

ISPARTA’DA YAZ, LAVANTA KOKAR

Isparta; uygun iklimi ve genis 6lgekli ekim alanlary-
la birlikte yapilan ¢alismalarla son yillarda lavanta
Uretiminde de hizli bir ivme yakalamis durumda.
Mayis ayinda sehri renklendiren gulden sonra ol-
gunlugu ve hasadi yaz aylarina denk gelen lavan-
ta, Provence’l aratmayan manzaralariyla Akdeniz
Bélgesi'nde deniz turizmine guclu bir alternatif
olusturuyor. Turkiye'de lavanta tariminin ekonomik
maksatl yapildidi tek sehir olan Isparta’da bulunan
Kuyucak Koy, T.C. Kdltdr ve Turizm Bakanhg ta-
rafindan ydrdtdlen “Lavanta Kokulu Koy Projesi”
ile ayni zamanda Turkiye'nin populer kirsal turizm
merkezlerinden biri haline geldi. Temmuz ve agus-
tos aylarinda lavanta kokularinin sardigi sevimli koy,
sizleri de mor renkli tarlalarina ve lavantadan ureti-
len organik urdnleri denemeye cagiryor.

s someone from Burdur, Anatolia, | can say that |

was grown up amongst the clusters of lavender just
thanks to the scent emanating from the bags put through
our clothes by my mom. | feel very lucky as | have spent
my earlier times in such a place.

In fact we use lavender in various fields. As a honey on
breakfast tables, a cologne for refreshing, a hot herbal tea
for regaining our health, as a soap for its nice scent, or as
a cream etc.

By the way; it is a must to talk about the fields. It's peaceful
to breathe the refreshing smell of lavender and to watch
the purple landscape it creates. The tours to the fields and
gardens of lavender make great contribution to tourism.

Besides the visual feast it provides, lavender has a func-
tional nature. For years lavender is grown around Lake
Burdur to prevent drought. The lake loses water every year
due to the agricultural irrigation. So the area becomes a
proper point for agriculture with the lavender that has no
need for water. And consuming less water the locals gain
more profit and welfare.

You don'’t need to go farther to watch the lavender gardens
and breathe its fascinating smell; just pay a visit to Burdur.

Bir Burdurlu, bir Anadolu insani olarak rahmetli annemin
camasirlarimizin arasina koydugu keselerden gelen o guzel
koku sayesinde belli bir yasa kadar lavantalarin arasinda
bulyddugumu soyleyebilirim. Cocuklugum boylesine guizel
bir yerde gectigi icin kendimi cok sansli hissediyorum.

Aslinda lavantayl gok cesitli alanlarda kullaninz. Kahvalti
sofralarinda bal, ferahlamamiz igin kolonya, iyilesmemiz
icin sicacik bir bitki cayi, kokusundan yararlanmamiz igin
sabun, krem ve daha niceleri..

Lavanta demigken tarlalardan bahsetmeden olmaz. Ferah
kokusunu igimize gekmek ve olusturdugu mor manzaray!
seyretmek insana derin bir huzur veriyor. Lavanta tarla ve
bahceleri turlari da turizmimize buyuk katki sagliyor.

Lavanta, sergiledigi gdérsel s6lenin yani sira fonksiyonel bir
ozellige de sahip. Burdur Gdlu etrafinda kurakl@r engel-
lemek igin de lavanta ekilir. Glnkd gdl, tarm sulama-
larindan dolay! her sene sularini kaybeder. Dolayisiyla hig
suya ihtiyag duymayan lavanta bitkisiyle gélde verimli bir
tanm yapilir. Boylece Burdur bdlgesinde halk daha az su
tuketerek daha fazla gelir elde eder ve kalkinr.

Lavanta bahcelerini gérmek, mis gibi kokuyu icinize cek-
mek igin gok uzaklara gitmenize gerek yok, Burdur'u ziyaret
etmeniz yeterli...
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i  APPROXIMATELY 82% OF
TURKEY’S ROSE PRODUCTION

& ISCARRIED OUT IN ISPARTA
L% PROVINCE AND ITS DISTRICTS

........................

W & TURKIYE GUL RS
Y URETIMININ YAKLASIK &
YUZDE 82'Si ISPARTA
VE ILCELERINDE
GERCEKLESTIRIYOR

gguyucclk wllage Ioc't:l’red

in Isparta, is one of ¥
Turkey’s popular rural
tourism centers
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The Little Known
Secrets Of Lavender
¥
STRENGTHENS THE g 2
FUNCTION OF THE LIVER :
REDUCES HAIR LOSS ]

SMOOTHES HEADACHES . N*‘

ELIMINATES SKIN DISORDERS
SUCH AS ECZEMA, BURNS,
PSORIASIS, ACNE [

RELIEVES RHEUMATIC PAIN

Lavantanin
Az Bilinen Faydalan
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BAS AGRISINI
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OUR MISSION IS
TO CONNEC]

WITH THE WORLD!

We continue our activities without interruption since 1985 to present day. We aim to
strengthen the dynamics the Turkish economy by promoting Turkey around the world
with our members, business councils and founding organizations.

We are a business platform that bring together Turkey'’s private sector leaders.

S=DEIK

#BusinessDiplomacy

O © O O O /deikiletisim



Ekol Grup of Companies was founded in
1999 in Istanbul to serve in-private
security sector. Ekol Grup Sirketle

Sudan internationally. Ekol C
Companies which is-carrying out
their services with 7.500 |
personnel; grows by an average of
%50-60 each year, increasing
service efficiency and
productivity.

Ekol Grup of Companies consists
of 4 Inc. and 6 Co.Ltd. with their
expert staff in the fields of
Security, Electronics, Alarm
Monitoring Center, Training,
Shooting Range, OHS, First Aid
Training, Sports, Cleaning,
Integrated Facility Management,
Driving School, Servicej,
Consultancy and Landscape.



Ekol Grup Sirketleri, 1999 yilinda istanbul'da 6zel guvenlik
sektérunde hizmet vermek amaciyla kurulmustur. Ulkemizin
7 cografi boélgesine hizmet veren Ekol Grup Sirketleri; 81 il
ve 485 ilgede, 9 bélge midurliguyle faaliyetlerine devam
etmektedir. Uluslararasi sahada ise; ingiltere, Dubai, Cin,
Katar, Suudi Arabistan ve Sudan'da hizmet vermektedir.
7.500 personel ile hizmetlerini yoridten Ekol Grup Sirketleri;
her yil ortalama %50-60 oraninda buyume gdstererek
hizmet etkinligini ve verimliligini arttirmaktadir.

Ekol Grup Sirketleri bonyesinde;
Guvenlik, Elektronik, Alarm izleme
Merkezi, Egitim, Atis Poligonu,
OSGB, ilk Yardim Egitimi, Spor,
Temizlik, Entegre Tesis Yénetimi,
Surucu Kursu, Servis, Danigmanlik
ve Peyzaj alanlarinda uzman
kadrolariyla 4 A.S. ve 6 Ltd.$Sti.
olmak Uzere 10 firma faaliyet
gbéstermektedir.

Armaganevler Mah, Mithatpasa Cd.
No:138 Kat:2, 34760
Umraniye/istanbul

444 9 881

info@ekolgrup.com.tr

Atakent Mah. Burg Cd.
Altan Erbulak Sk. No:16A
Umraniye/istanbul

0216 316 3 666 W:
info@mneguvenlik.com 4

www.ekolgrup.com.tr
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Export Award

for World Mecidine /

Award Ceremony of Export Stars organized
by Istanbul Chemicals and Chemical Products
Exporters Association every year for
honoring and rewarding the member firms
was held in Istanbul. In the organization some
84 firms that got into the top three in 28
categories were given their rewards.

For the volume of export World Medicine ilag
San. ve Tic. A§ reached in 2018, it has been
honored with third place among the domestic
and foreign companies producing and
marketing medicines in Turkey. We enjoy the
deserved pleasure for the great share we
have in the record-breaking rates achieved

for the first time in the history of the Republic.

We are also pleased to reach 2019 with the
latest historic records just after those
achieved in 2018.

Keeping “Health is the treasure we share” as
our motto, we aim at remaining a highly
successful pharmaceutical company that
provides effective medicines improving the
quality of life and being a company that is
respected for its professionalism and has a
reputation of being a reliable partner,
supplier and employer.

It's our duty to thank to the state officers that
not grudging any kind of support provide us
with the chances of efficient and stable
investment, and to all our colleagues.

ROVSHAN TAGIYEV
Chairman, WORLD MEDICINE iLAG SAN. VE TIC.A$

@ WORLD MEDICINE
Pharmaceutical Company




orld Medicine'a
\ ihracat Odiili

Istanbul Kimyevi Maddeler ve Mamiilleri
ihracatgilari Birligi (IKMIBYin her yil kimya
sektorindeki tye firmalarini ihracattaki
bagarilarindan dolayi onurlandirmak ve tegvik
etmek amaciyla diizenledigi geleneksel IKMIB
ihracatin Yildizlari Odiil Téreni istanbul'da
gergeklestirildi. 2018 IKMIB ihracatin Yildizlari
Odul Toreni'nde 28 kategoride ilk 3'e giren
toplam 84 firma dédullendirildi.

World Medicine ilag San. ve Tic. AS, 2018
yilinda gergeklestirdigi ihracat ile Tukiye'de
bulunan yerli ve yabanciilag tireten ve
pazarlayan sirketler arasinda “ilag ihracat”
kategorisinde 3.'lik 6dili ile onurlandirildi.
World Medicine ilag olarak Cumhuriyet
tarihinin ihracat rekorunun kirllmasinda
blyik pay sahibi olmanin hakli gururunu
yaglyoruz.

Ihracatta tarihi rekorlarin kirildig 2018'i
geride birakarak 2019'a yeni rekorlarla adim
atmanin mutlulugunu paylagiyoruz.

“Saglik sizinle paylagtigimiz hazinedir”
sloganimizdan yola gikarak, yagam kalitesini
arttiracak etkili ilaglar sunan, profesyonellik
konusunda saygi duyulan, gvenilir bir ortak,
tedarikgi ve ig veren olarak anilan son derece
bagarili bir girket olmayi daimi kilmak
amacindayiz.

Bu amagla ilerledigimiz yolda bizlere bu verimli
ve istikrarh yatirim ortamini saglayan,
desteklerini esirgemeyen devletimize

ve galigma arkadaglarimiza tegekkird bir borg
biliriz.

ROVSHAN TAGIYEV
WORLD MEDIGINE iLAG SAN. VE TiC. A.S YONETIM
KURULU BASKANI
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New generation
walting lounge!

With its people oriented furniture designs, Zivella is in all new generation
working spaces, waiting lounges and common areas.

Vd zivella



