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BASKAN'DAN | PRESIDENT

TURKISH DEFENCE
INDUSTRY IS ON THE RISE

Tiirk Savunma Sanayisi Sahlandi

President of DEIK  Nail Olpak  DEIK Yonetim Kurulu Baskani

life without the passion of struggle is
death,” says Muhammed ikbal, poet
and thinker from Pakistan, the country

that we had the opportunity to see for
our Business Forum and DTIK program during the official
visit of our President Erdogan. As DEIK, we strive and strug-
gle to conduct our country’s trade diplomacy the best way
we can with our 146 Business Councils all over the world.

We have been getting our strength from the leading in-
stitutions of the Turkish private sector and our voluntary
member companies for 35 years. “Our mission is to carry
our force to the world” is our motto, and we carry out our
country’s trade diplomacy with 146 Business Councils all
over the world. Take a globe in your hands and give it a
whirl, stop and put your finger on a country, whether it is
Japan, Poland, Algeria, or Australia... Whichever country
you see, we, as DEIK will be there with our companies. We
continue our activities all over the world with the leadership
of our President Erdogan and the support and coordination
of our Minister of Trade.

As DEIK, we welcomed the new year with active steps
as usual. On January 11, we held our Elective General
Assembly and gave our first Trade Diplomacy Awards on
that night, which we want it to become a tradition. And on
January 25, we held our 339 General Assembly of DEIK
and again for the first time, we organized the Respect to
Masters Awards right after the General Assembly. Then we
turned our course to Africa. As part of our President Recep
Tayyip Erdogan’s official visits to Algeria, Gambia and

¥ @NailOlpak

Gectigimiz gunlerde Cumhurbaskanimizin resmi ziyareti
vesilesiyle Is Forumu ve DTIK programimiz igin gittigimiz
Pakistan'in degerli sairi ve muitefekkiri Muhammed |kbal,
"Mtcadele tutkusundan yoksun bir hayat, dlimdur.” diyor.
DEIK olarak, tim dtinyaya yayllmis 146 Is Konseyimizle
tlkemizin ticari diplomasisini en iyi sekilde yurdtmek igin
calisiyoruz ve mucadele ediyoruz

35 yildir glicimuzd, Turk 6zel sektérintin énde gelen
kurumlarindan ve gondilltiltik esasiyla tiyemiz olan firma-
lanmizdan aliyoruz. “isimiz, gtictimuizi dtinyaya tagimak
parolasiyla hareket ediyor, tlkemizin ticari diplomasisini
yurtitme misyonunu, tiim dtinyaya yayilmig 146 is Kon-
seyimizle gerceklestiriyoruz. Hani, elinize bir dinya kuresi
alir da, déndurdp rastgele bir yerde durdurur ve parma-
ginizla bir dlke secerseniz, Japonya, Polonya, Cezayir,
Avustralya... Nereye rast gelirseniz, DEIK olarak bayrak
tastyici firmalarimizla sizin icin oradayiz. Dinyanin dort
bir yanina yayilmis olan faaliyetlerimize Sayin Cumhur-
baskanimizin liderligi ile Sayin Ticaret Bakanimizin destek
ve koordinasyonuyla devam ediyoruz.

DEIK olarak yeni yila da her zaman oldugu gibi yine aktif
bir sekilde adim attik. 11 Ocak’ta Secimli Genel Kurulu-
muzu, aksamina da DEIK olarak ilk defa gergeklestirdi-
gimiz ve geleneksel hale getirmeyi planladigmiz Ticari
Diplomasi Odlilleri Térenini gerceklestirdik. Ayin 25'inde
ise, DEIK 33. Genel Kurulu'muzu, hemen arkasindan
yine DEIK tarihinde ilk defa dtizenledigimiz ve gelenek-
sellesecek Ustalara Sayg Odlillerimizi gergeklestirdik
Ardindan rotamizi Afrika'ya cevirdik. Cumhurbagkanimiz
Sayin Recep Tayyip Erdogan’in, Bakanlarimizla birlikte

FEBRUARY-MARCH / SUBAT-MART 2020
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TURKISH DEFENCE INDUSTRY IS ON THE RISE
Tiirk Savunma Sanayisi Sahlandt

Senegal together with our Ministers; as DEIK, we brought
the business worlds of the countries and carried out our
Business Forums. And after holding Business Forums in
Lithuania, Ukraine and Slovenia, we set off towards Paki-
stan, which is a very strategic country in the Asian continent,
located in the energy, trade and transportation corridors.
We conducted our DTIK Islamabad Meeting, and then the
Pakistan-Turkey Business Forum with the participation of our
President Erdogan and Pakistan Prime Minister Imran Khan.

As DEIK, we continue to lead and conduct many pioneering
activities. We organize “Journey of Trade Diplomacy with
DEIK” panels and discuss our country’s trade diplomacy,
foreign trade, export and economic relations in the leading
industrial cities of Turkey. We began this journey on February,
18in Bursa. And our second stop will be Gaziantep. We will
be rounding Anatolia inch by inch, so to speak.

As the main topic of this issue of our journal, the defence
industry is regarded as one of the most important fields
in order for the countries to have a strong presence on a
global scale. Turkey has come a long way in manufacturing
the much-needed weapon systems with national resources.
We can even say that the Turkish defence industry is on
the rise. And the 2018 global trade report is the evidence
of Turkey’s continuing rise in the defence industry. We
are proud to know that Aselsan and Turkish Aerospace
Industries are among the top 100 companies. | believe
that Turkey will continue to develop its defence industry
and increase its share in the global arms trade.

We are delighted to bring you this 6" issue of our journal, in
which we included Turkey's position in the defence industry
and the new goals in the sector, and we wish that it brings
new visions and perspectives to our business world.

SEBUSINESS DIPLOMACY

Once Cezayir, ardindan Gambiya ve son olarak da Se-
negal'e gerceklestirdikleri resmi ziyaretler kapsaminda,
DEIK olarak iki tilke is cevrelerini bir araya getirdik ve Ig
Forumlarimizi gerceklestirdik. Daha sonra ise Litvanya,
Ukrayna ve Slovenya Is Forumlarimizi diizenleyerek, Asya
kitasinda stratejik 6Gneme sahip, enerji, ticaret ve ulasim
koridorlarinda yer alan Pakistan’a dogru yola koyulduk.
DTIK islamabad Bulusmamizi, ardindan da Cumhurbas-
kanimizin ve Pakistan Bagbakani Sayin Imran Khan'in tes-
rifleriyle Pakistan-Tirkiye is Forumu’muzu gergeklestirdik.

DEIK icin ik olma 6zelligi taglyan faaliyetlere imzamizi
atmaya devam ediyoruz. “DEIK ile Ticari Diplomasi Yol-
culugu” adli panellerimiz ile lokomotif sanayi sehirlerimize
giderek, ticari diplomasiyi, dis ticareti, ihracatimizi ve
ekonomik iligkilerimizi konusuyoruz. Bu yolculugumuzun
ilkini de 18 Subat guinu Bursa’da gerceklestirdik. Yakin
zamanda ikinci duragimiz ise Gaziantep olacak. Tabiri
caizse Anadolu’yu karis karis dolasacagiz.

Dergimizin bu sayisinda yer verdigimiz savunma sanayisi,
kiresel 6lcekte Ulkelerin guiclu bir sekilde var olabilmesi
adina dikkat edilmesi gereken en 6nemli alanlardan biri
olarak kabul ediliyor. Turkiye de, ihtiyac duyulan silah
sistemlerinin millfimkanlarla retilmesi yolunda énemli bir
mesafe katetti. Hatta Turk savunma sanayimiz sahlandi
da diyebiliriz. Zira gectigimiz yil agiklanan 2018 kuresel
ticaret raporu da Turkiye'nin savunma sanayindeki ata-
ginin surdugunu ortaya koyarak bunu kanitlhyor. Turki-
ye'den ilk 100 sirket arasinda Aselsan ve Turk Havacilik
ve Uzay Sanayii'nin yer aimasi tlkemiz adina gurur verici.
Tdrkiye'nin savunma sanayisini gelistirmeye ve diinya
silah ticaretindeki payini arttirmaya devam edecegine
inaniyorum

Ulkemizin savunma sanayi alaninda geldigi nokta ve
sektoriin yeni hedeflerine genis olarak yer verdigimiz 6.
sayimizi sizlerle bulusturmaktan buytik mutluluk duyuyor,
is dinyamiza ufuk acici olmasini diliyorum.
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STEP BY STEP TOWARDS OUR GOALS

Hedeflerimize Dogru Adim Adim

Chief Editor Adem Donmez Genel Yayin Yonetmeni

he defence industry is regarded as one of the most
important fields in order for the countries to have a
strong presence on a global scale. We determined
the cover subject of the 6th issue of our journal
by considering this. The Defence and Technology journal’s
Chief Editor Muhammet Metin addressed this issue from a
broad perspective. Then, the general managers of companies
renown for their success in this field such as HAVELSAN and
STM contributed to our journal by sharing their opinions.

Also, Prof. Dr. Mitat Celikpala reviewed the reflections of Tur-
key’s cooperation with the Libyan Government of National
Accord and many more important issues.

While preparing our magazine for publication, we also con-
sidered that we were in early 2020 and determined our cover
interview accordingly. We conducted an interview with the
Turkish Economy Bank (TEB) General Manager Umit Leblebici
and here, you can find his predictions about Turkey’s economy.

On this new issue that you hold in your hands, we aimed to
shed a light on the global digital economy and Turkey's latest
status in this field. We also talked to Dr. R. Erdem Erkul, the
Deputy General Manager for Public Sector and Investment
of Microsoft Turkey, on this issue.

We brought you the importance of social benefit-oriented
marketing strategy, which is becoming more and more popular
every day, and the approach of the customers to it with the
words of Social Entrepreneur ismail Hilmi Adigtizel.

Additionally, Ayse Seyyide Kaptaner wrote her Socio-Econom-
ic analysis on the Refugees’ Integration and Contributions to
the Economy. The latest status of the protests that started in
Hong Kong last June, some obligations brought with the Law
on Personal Data Protection (KVKK) and the achievements of
the famous fashion designer Anil Kutoglu are also included
in our journal.

Enjoy your reading.

YW @ademdonmez

Savunma sanayisi, kiresel dlgekte lkelerin glcld bir
sekilde var olabilmesi adina dikkat etmesi gereken en
onemli alanlardan biri olarak kabul ediliyor. Bizler de
dergimizin 6'nci sayisinin kapak konusunu, bu etkeni
g6z 6nunde bulundurarak belirledik. Bu 6nemli konuyu,
Defence and Technology dergisi Genel Yayin Yonetmeni
Muhammet Metin genis bir perspektifle ele aldi. Ardindan
s0z konusu alandaki basarisiyla bilinen, HAVELSAN ve
STM gibi sirketlerin genel mudurleri de gortsleriyle der-
gimize katki sundu.

Tdrkiye'nin Libya Ulusal Mutabakat Hikumeti ile yaptidi is
pbirliginin yansimalari ve daha birgok dnemli konuyu Prof.
Dr. Mitat Celikpala degerlendirdi

Dergimizi yayina hazirlarken, 2020 yilinin baslarinda
oldugumuzu da géz 6ntnde bulundurduk ve kapak
roportajimizi bu durumdan yola ¢ikarak belirledik. Bu
kapsamda Turkiye Ekonomi Bankasi (TEB) Genel Mudurti
Umit Leblebici ile Tuirkiye ekonomisine dair éngértilerden
olusan bir roportaj gerceklestirdik.

Tdm bunlarin yani sira elinizde bulunan yeni sayimizda,
kuresel 6lgekteki dijital ekonomiye ve Turkiye'nin bu alan-
daki son durumuna 1sik tutmayl amagladik. Bu konuyu
da genis bir yelpazeden Microsoft Turkiye Kamu Sektord
ve Yatirmlarindan Sorumlu Genel Mudtr Yardimcisi Dr.
R. Erdem Erkul ile konustuk.

Dosya konumuzda ise guin gegtikge popdiler hale gelen
sosyal fayda odakli pazarlama stratejisinin dnemini ve tu-
Keticilerin s6z konusu duruma yaklasimini Sosyal Girisimci
ismail Hilmi Adigtizel'in kaleminden sizlerle bulusturduk

Ayrica, Ayse Seyyide Kaptaner, Muiltecilerin Entegrasyonu
ve Ekonomiye katkilari tizerine Sosyo-Ekonomik analizini
yazdi. Hong Kong’'da gectigimiz haziran ayinda baslayan
protestolarin son durumu, Kigisel Verileri Koruma Kanunu
(KVKK) ile getirilen ytkudmlltkler ve unld modaci Atil
Kutoglu'nun basarilar da yayinimizda yer verdigimiz diger
konular olarak siralandi

Keyifli okumalar.

FEBRUARY-MARCH / SUBAT-MART 2020
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ASSESSMENT OF 2019, FORESIGHT FOR 2020 AND

2023 TARG

2019 Degerlendirme, 2020 Ongorii
ve 2023 Hedefleri

2020 table is more hopeful and
positive for the Turkish economy,
which is again on the track of growth

Yeniden biiyiime patikasina giren
Tiirkiye ekonomisi icin 2020 yilina
dair daha umutlu ve pozitif bir
tablo bulunuyor

President of DEIK  Nail Olpak DEIK Yonetim Kurulu Baskani

¥ @NailOlpak



As DEIK, we never forget our mission of
“Business Diplomacy” and are focusing on
2023 aims to build the future from today

urkish economy went through hard times due

to the volatility in the exchange rates in August

2018. Of course, we have been damaged dur-

ing this process. However, we started to recover
in 2019 thanks to the decisive stance, swift precautions
and solid steps of our economy administration.

We grow 0.9% with the aid of precautions taken despite
of the recession in our country’s economy in the last three
quarters. Seasonally adjusted GDP increased 0.4% than
the last quarter. We made quite a significant progress in
terms of fight against inflation and current deficit. Further-
more, the fact that Central Bank resorted to a total discount
of 1200 basis points on the policy interest conforming
to the economic indicators, price stability of Turkish lira
and the environment of trust clearly indicate the positive
outlook of the economy.

The picture is more hopeful and more positive for Turkish
economy starting its growth policy again regarding the
year 2020. In other words, we can say that we are now
able to see the light at the end of the tunnel after a de-
pressive period which lasted shorter than expected. We
foresee that the real investments in Turkey will increase,
the employment will also increase and the negative effect
of inflation will go down in the year 2020 thanks to this
positive atmosphere. We also expect banking sector will
drop the market interests to the levels which are much
more reasonable in a short time. Because the real move
to clear the way for Turkish business world is the decrease
of loan interests.

In this regard, we regard the steps to be taken within 111
Development Plan and New Economic Program which will
directly affect 2020 on-point. The solid steps accelerating
Turkey to reach its 2023 targets will continue thanks to this
approach which foresees development in every field, is
based on the future of SMEs, tradespeople, farmer and
employers. We think that we will enter a period in which
the costs will decrease and the maturities will extend as
of 2020.

We are very pleased of the fact that economic growth is
supported with the stable stance in fiscal discipline, tax
deductions, employment incentives and loan programs.
Furthermore, the fact that importation changes in a way
to support exportation with foreign trade policies applied
rationally and the precautions taken attracts the attention
as the pros of the new period in the economics and finan-
cial fields. It is quite pleasing that Turkey has evolved to
an economy of current accounts surplus at this last stage.

We should reach to the target of dropping the inflation to
the single digit levels permanently by realizing the policies

DEGERLENDIRME | EVALUATION

Turkiye ekonomisi; 2018 yil Agustos ayinda doviz kurlarin-
dayasanan volatilite ile birlikte, sikintili bir stireg yasadi. Bu
surecte yara aldik elbette. Ancak ekonomi yonetimimizin
kararl durusu, hizli nlemleri ve gucld adimlari sayesinde
2019 yilinda yaralarimizi sarmay! basardik.

Son Ug geyrekte Ulke ekonomimizde daralma yasan-
masina ragmen, alinan énlemlerin katkisiyla ytizde 0,9
buytduk. Mevsim ve takvim etkilerinden arindinimig GSYH
ise bir dnceki ceyrege gore ylizde 0,4 artti. Enflasyonla
mucadelede ve cari acikta cok dnemli bir asama katettik.
Bununla birlikte, ekonomik géstergelere uyumlu bir sekilde
Merkez Bankasi'nin politika faizinde 1 yil icinde toplam
1200 baz puanlik indirime gitmesi, Turk lirasindaki fiyat
istikrari ve piyasalardaki guiven ortami da ekonomideki
pozitif gordnimun acik bir géstergesi.

Yeniden buyume patikasina giren Turkiye ekonomisiigin
2020 yilina dair daha umutlu ve pozitif bir tablo bulunuyor.
Bir baska deyisle; beklenenden kisa suren kasvetli bir
donemin ardindan, artik ttinelin ucundaki 1sik gérdndu
diyebiliriz. Bu olumlu hava ile 2020 yilinda Tirkiye'deki reel
yatinmlann artmasi, istihdamin yikselmesi ve enflasyonun
negatif etkisinin kinlmasini dngérdiyoruz. Bankacilik sekto-
rdntin de en kisa surrede piyasa faizlerini cok daha makul
seviyelere gekmesini bekliyoruz. Cuinkd Turk is dtinyasinin
asll dnund acacak olan hamle, kredi faizlerinin diismesi.

Bu cercevede, 2020 yilini dogrudan etkileyecek 11.
Kalkinma Plani ve Yeni Ekonomi Programi kapsaminda
atilacak adimlari ¢gok isabetli buluyoruz. Her alanda ge-
lismeyi 6ngéren; sanayicinin, KOBI'nin, esnafin, giftginin
ve galisanlarin gelecedini temeline alan bu yaklasim
sayesinde, Turkiye'nin 2023 hedeflerine ulagsmasina ivme
kazandiracak guclu adimlar gelmeye devam edecek.
2020 yilindan itibaren maliyetlerin dtisecedi ve vadelerin
daha da uzayacag bir déneme girecegimizi dusuintiyoruz

Mali disiplindeki istikrarli durus, vergi indirimleri, istihdam
tesvikleri ve kredi programlari ile ekonomik buydmenin
desteklenmesinden son derece memnunuz. Ozellikle
akilcr uygulanan dis ticaret politikalar ve alinan tedbir-
lerle, ithalatin da ihracati destekleyecek sekilde degisim
gostermesi, ekonomide ve iktisadi alanlardaki yeni do6-
nemin artilar olarak géze carpiyor. Ne sevindiricidir ki,
gelinen son noktada Turkiye cari islemler fazlasi veren
bir ekonomiye dogru evrilmis durumda

Yeni Ekonomi Programi'nda éngérdlen politikalarin hayata
gegcirilmesiyle enflasyonun kalici olarak distik, tek haneli
seviyelere indirilmesi hedefine ulasmamiz gerekiyor. Ozel-

Diinyanin her yerinde “Ticari Diplomasi”
misyonuyla calisan DEIK olarak,
bugiinden yarinlan insa etmek iizere 2023
hedeflerine odaklanmis durumdayiz

S=BUSINESS DIPLOMACY FEBRUARY-MARCH / SUBAT-MART 2020 n
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The great news is that at this
point, Turkey has evolved into
an economy that has current
accounts surplus

provided for in New Economic Program. The
drop in the risk premium especially with the
decrease of inflation and the expansion of
the secure area for the foreign capital inflows
will determine the flow of external financing.

A growth of 5 percent is foreseen for Turkish
economy in the year 2020. It is quite impor-
tant for industrial production to play a loco-
motive role while the export-oriented growth
is aimed for foreign trade. Therefore, we should
keep working for the business world to constantly
produce, to canalize to new markets and to take a
part in the world trade with value added products.

As is known, 2023 targets of Tur-
key were reshaped
within 11" Devel-
opment Plan
considering the
conditions of
today’s econ-
omy and the
changes in the
markets with the
global trade. Ac-
cording to the plan,
the inflation is expect-
ed to drop to 5 percent
level and per capital
income is expected to
exceed 12 thousand dol-
lars in our 2023 targets. It
is also an important thresh-
old for the growth of Turkish
economy which has a volume
of 784 billion dollars as of 2018

to increase to 1 trillion 80 billion
dollars in 2023. The vision of 2023
which indicates the 100" year of our
Republic promises a future in which

Turkey will become much more capable in global trade
and will rank among the top 10 ruling economies of the
world. We believe that we will reach to 2023 targets with
the collaboration of public and private sector. We all have
aresponsibility for the future of Turkey and the sustainable
targets set with strategic moves.
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Ne sevindiricidir ki, gelinen son
noktada Tirkiye cari islemler
fazlasi veren bir ekonomiye
dogru evrilmis durumda

likle enflasyondaki gerilemeyle birlikte risk primlerindeki
dusus ve yabanci sermaye girisleri icin guvenli alanin
genislemesi, dis finansmanin da seyrini belirleyecek.

2020 yilinda Turkiye ekonomisi icin ytizde 5'lik bir blydme
Ongoruluyor. Dis ticarete ve ihracata dayali bir buytme
hedeflenirken, burada sanayi tretiminin lokomotif bir rol
Ustlenmesi cok buyuk 6nem tasiyor. Dolayisiyla is dinya-
sinin daima dretmesi, yeni pazarlara kanalize olmasi ve
katma degerli Urunlerle duinya ticaret sahnesinde katbekat
guclu sekilde yer almasiicin ¢alismaya devam etmeliyiz.

Bilindigi tizere; gunumtuiz ekonomisinin kosullarr ve ku-
resel ticaret ile piyasalardaki degisimler de g6z énune

alinarak, 11. Kalkinma Plani kapsaminda Tdirkiye’'nin
2023 hedefleri de yeniden sekillendi. Plana gore,
2023 yilr hedeflerimizde enflasyonun yuzde 5 sevi-

yesine inmesi, kisi bagI millf gelirin 12 bin dolari
asmasl bekleniyor. Bu énemli hedeflerin
yani sira 2018 yili itibariyla 784 milyar
dolarlik bir hacme sahip olan Tdir-
kiye ekonomisinin buyuk-

[dgunun
2023 yilinda 1 trilyon 80 milyar dolara ¢ikmasi son derece
onemli bir esik. Cumhuriyetimizin 100’tncu yilini isaret
eden 2023 Vizyonu, Turkiye'nin kuresel ticarette ¢cok
daha kabiliyetli olacagi ve diinyanin en guclt ekonomileri
arasinda ilk 10’a girmeyi hedefledigi bir gelecek vade-
diyor. Kamu ve ¢zel sektor is birligiyle, 2023 hedeflerine
ulasacagimiza inaniyoruz. Turkiye'nin gelecedi ve stratejik
hamlelerle kurgulanan surdurdlebilir hedefleri icin hepi-
mize gdrev dusuyor.
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EVALUATION | DEGERLENDIRME

We should also work for a Turkey of current account
surplus while we are dealing with the future taking the
welfare level to a step forward with sustainable growth
and development. We are in a new period which takes
more share from the global trade thanks to products with
high added value, includes technology in every process of
production and comes to the forefront with its increasing
competitive aspect.

We, the Foreign Economic Relations Board (DEIK) that
works everywhere in the world for the future of Turkey
constantly with the mission of “Business Diplomacy”,
are focused on 2023 targets to build tomorrow today. In
the upcoming period, DEIK will continue supporting each
step which strengthens our financial activity and will be
taken for our country’s and economy’s interest; we will
also proceed representing our business world in the in-
ternational arena with an effort which is greater than ever.

The vision of 2023 which indicates the
100*" year of our Republic promises a future
in which Turkey will become much more
capable in global trade and will rank among
the top 10 ruling economies of the world

14 SEBUSINESS DIPLOMACY FEBRUARY-MARCH / SUBAT-MART 2020

Surdurilebilir bliytime ve kalkinma ile refah seviyesinin bir
Ust lige tasinacagdl bir gelecekten séz ederken, buyurken
cari fazla veren bir Turkiye icin calismamiz gerekiyor.
Yuksek katma degerli trtinleriyle kiresel ticaretten da-
ha fazla pay alan, teknolojiyi Uretimin tim sureclerine
monte eden, artan rekabetci yonuyle 6ne cikan yeni bir
dénemin igindeyiz.

Biz de Trkiye'nin gelecedi icin dunyanin her yerinde
“Ticari Diplomasi” misyonuyla durmadan calisan Dig
Ekonomik Iliskiler Kurulu (DEIK) olarak, bugtinden yarinlari
insa etmek tizere 2023 hedeflerine odaklanmis durum-
dayiz. DEIK olarak éniimuizdeki dénemde de iktisadi
aktivitemizi guclendirecek, Ulkemizin ve ekonomimizin
menfaati yonuinde atllacak her adimi desteklemeye ve
her zamankinden bytik bir gayretle uluslararasi arenada
is dinyamizin sesi olmaya devam edecegiz.

Cumhuriyetimizin 100°iincii yihni isaret eden
2023 Vizyonu, Tiirkiye'nin kiiresel ticarette
cok daha kabiliyetli olacagi ve diinyanin en
giiclii ekonomileri arasinda ilk 10’a girmeyi
hedefledidi bir gelecek vadediyor
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DEIK’S
AFRICA
CAMPAIGN

DEIK HELD A SERIES OF
TALKS IN ALGERIA, GAMBIA
AND SENEGAL AS PART OF
PRESIDENT RECEP TAYYIP
ERDOGAN’S OFFICIAL VISITS
T0 THOSE COUNTRIES

The President of the Republic of Turkey, Recep
Tayyip Erdogan made official visits to Algeria,
Gambia and Senegal between January 26-28.
DEIK accompanied Erdogan during his visit to
the three African countries. Speaking at DEIK's
Turkey-Algeria Business Forum, President Er-
dogan said that the total trade volume between
Turkey and African countries is 26 billion dollars,
and the number of the Business Councils be-
tween African countries and Turkey increased
to 45in 2019. Erdogan said, “The trade volume
between Turkey and Algeria is around 4 billion
dollars. We decided to increase our bilateral
trade to 5 billion dollars within a short time. We
also established the High-Level Cooperation
Council between our countries.”

Trade Volume with the Gambia is
55 Million Dollars

President Erdogan and his delegation went to
the Gambia after Algeria. Organizing a joint
press conference with the Gambia’s President
Adama Barrow, President Erdogan stated that
the trade volume between the two countries
was 55 million dollars in 2019. Erdogan noted
that they are pleased to see the Double Taxa-
tion Avoidance Agreement came into force on
February 26, 2018, emphasizing that Turkey
tries to develop economic relationships with
Africa on a basis that will benefit both parties.

Turkey Is An Important Market for
Senegalese Manufacturers

President Erdogan and Senegal’s President
Macky Sall participated in DEIK’s Senegal-Tur-
key Business Forum. Speaking at the forum,
Erdogan said, “Our goal is to increase our trade
volume with Senegal to 1 billion dollars in the
medium term. We want to improve our bilat-
eral trade relations on a win-win basis. Turkey
is an important economic power in its region
and thus, an important market for Senegalese
manufacturers.”

THE NUMBER
OF BUSINESS
COUNCILS
BETWEEN
AFRICAN
COUNTRIES AND
TURKEY

ROSE T0

43 IN

2019

TURKIVE ILE
AFRIKA OLKELERI
ARASINDAKI IS
KONSEYI SAVISI,

43’E

YUKSELDI

DEIKTEN
AFRIKA
CIKARMASI

T.C. Cumhurbaskani Recep Tayyip Erdogan,
26-28 Ocak tarihleri arasinda Cezayir, Gam-
biya ve Senegal’e resmf ziyaret gerceklestirdi.
DEIK de ¢ Afrika Clkesini kapsayan ziyaret
sirasinda ErdoJan’a eslik etti. DEIK’in dtizen-
ledigi Cezayir-Turkiye Is Forumu’'nda konusan
Cumbhurbaskani Erdogan, Ttrkiye'nin Afrika
Ulkeleriyle toplam ticaret hacminin 26 milyar
dolar oldugunu sdyleyerek Turkiye ile Afrika
tlkeleri arasindaki Is Konseyi sayisinin 2019'da
45'e yukseldigini bildirdi. Erdogan, “Turkiye ile
Cezayir arasindaki ticaret hacmi, 4 milyar dolar
civarinda seyrediyor. Ikili ticaretimizi kisa surede
5 milyar dolara ¢ikarma karar aldik. Ayrica ul-
kelerimiz arasinda Ytiksek Duizeyli Isbirligi Kon-
seyi'nin kurulusunu da gerceklestirdik.” dedi.

Gambiya ile Ticaret Hacmi 55
Milyon Dolar

Cumhurbagkani Erdogan ve heyeti, Cezayir'in
ardindan Gambiya’ya gecti. Gambiya Cumhur-
baskani Adama Barrow ile ortak basin toplantisi
duzenleyen Erdogan, iki tilke arasindaki ticaret
hacminin 2019'da 55 milyon dolar oldugunu
belirtti. Cifte Vergilendirmenin Onlenmesi An-
lagsmasr’'nin da 26 Subat 2018’de ydirtrlige
girmesinden memnuniyet duyduklarini kayde-
den Erdogan, Ttrkiye'nin Afrika ile ekonomik
iliskileri, her iki tarafin da yararina olacak bir
zeminde gelistirmeye calistigini vurguladi

Tiirkiye, Senegalli Ureticiler igin
Onemili Bir Pazar

Cumhurbagkani Erdogan ve Senegal Cum-
hurbagkani Macky Sall, DEIK énctiliigunde
duizenlenen Senegal-Ttirkiye is Forumu’'na ka-
tildi. Forumda konusan Erdogan, “Hedefimiz,
Senegal ile ticaret hacmimizi orta vadede 1
milyar dolara gikarmaktrr. ikili ticari iligkilerimizi,
kazan-kazan temelinde gelistirmek istiyoruz.
Bolgesinde 6nemli bir ekonomik gti olan Tuirki-
ye, Senegalli Ureticiler igin énemli bir pazardir.”
dedi.
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NEW
CHAIRPERSONS
WERE ELECTED

INDEIK BUSINESS
COUNCILS

FOREIGN ECONOMIC
RELATIONS BOARD (DEiK)
BUSINESS COUNCILS’
GENERAL ASSEMBLY
WAS HELD IN ISTANBUL
ON JANUARY 11, 2020

In the DEIK Business Councils’ Elective Gen-
eral Assembly, new chairpersons were elected
with a total of 2,530 votes from members. Pres-
ident Nail Olpak said in his speech at the Elec-
tive General Assembly: “I thank the Business
Council Chairmen and Executive Boards that
hand over their duties after 2 years and wish
those who take over their duties great success
in this new period. Our Business Councils are
our backbones and the purpose of a backbone
is to provide maximum strength, flexibility and
as much efficient support as possible to our
body. We will continue to achieve greater suc-
cess with our Business Councils in the days
to come.”

121 Business Councils Made
Election With a Single List

There was an agreement in 121 business coun-
cils out of 145, and the election was made
with a single list. Olpak stated that there was
an election race in 24 business councils and
continued his words as: “There was a race
in 16 percent of our councils. 80 percent of
our members gained the right to elect and
be elected by fulfilling their obligations, and
94 percent of them voted in the elections. We
had 15 Business Council Chairwomen in the
last period. Now we have 19 Business Council
Chairwomen.”
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DEIK
HAS 96
FOUNDING
INSTITUTION
AND
CORPORATE
MEMBERS

DEIK'IN 96
KURUCU
KURULUS VE
KURUMSAL
UYESI
BULUNUYOR

DEIKIS
KONSEYLERINDE
YENI
BASKANLAR
SECILDI

Yeni bagkanlarin secildigi DEIK Is Konseyle-
ri Secimli Genel Kurulu kapsaminda, DEIK
dyelerinin katiimlariyla toplam 2 bin 530 oy
kullanildi. Secimli Genel Kurul’da bir konusma
yapan Baskan Nail Olpak, su ifadeleri kullandi:
“2 yillik calisma déneminden sonra gérevlerini
devreden is Konseyi Baskanlarimiz ve Yirtitme
Kurullanimiza tesekkdr ediyor, yeni dénemde
bayragdi devralan ve tasimaya devam edecek
olan Is Konseyi Baskanlari ve Yurutme Kurul-
larina da bagarilar diliyorum. is Konseyleri-
miz, bizim omurgamiz ve bir omurganin var
olus gayesi; maksimum derecede saglam
olabildigince esnek, viicudumuzun ihtiyacla-
rina olabildigince verimli destek saglamaktir.
Ontimtizdeki stiregte Is Konseylerimiz ile yeni
basarilara imza atmaya devam edecegiz.”

121 Is Konseyi Tek Listeyle Secime
Girdi

145 s Konseyinin 121’'inde mutabakat ya-
pilarak tek liste ile secime girilirken, 24 Is
Konseyinde ise secim yarisi yasadiklarini
belirten Olpak, sézlerine soyle devam etti:
“Konseylerimizin ylzde 16’sinda yaris oldu.
Uyelerimizin ytizde 80'i, ytiktimltiliklerini yerine
getirerek segme ve segilme hakki kazanirken
bunlardan yuzde 94’U de segimlerimizde oy
kullandi. Gegen dénem 15 Kadin Is Konseyi
Basgkanimiz vardi. Bu dénem ise 19 Kadin Is
Konseyi Bagkanimiz oldu.”



35 Members Were Elected for Board of
Directors in the Ordinary General Assembly
Also, DEIK’s 33 Ordinary General Assembly and Re-
spect to Masters Awards, hosted by President of DEIK
Nail Olpak, were held in Istanbul on January 25, 2020
with the participation of TR. Minister of Trade, Ruhsar
Pekcan. Having 96 Founding Institutions and Corporate
Members, DEIK elected 35 Board of Directors Members
and 5 Board of Supervisors Members for the new 4-year
term in the 33 Ordinary General Assembly. The Board of
Directors consists of 35 members including the members
representing the four main Founding Institutions and
acting as the Deputy Chairmen, with the remaining 9
Members representing Founding Institutions and Cor-
porate Members, 11 Members from Business Councils
Chairmen, 10 DEIK Members and the Chairperson of
the Board of Directors.

The Masters of the Trade Diplomacy Were
Awarded

In the Respect to Masters Awards after the 33 Ordinary
General Assembly of DEIK, Pioneers Awards who laid
the foundations of DEIK were awarded. In the ceremo-
ny, former State Minister Kursat Ttizmen and President
Nail Olpak gave the award of Founding Chairperson of
Turkey-US Business Council, decedent Mehmet Ersin
Faralya, who also cast one of the cornerstones of DEIK,
to his son Serdar Faralyali. The first President of the
Turkey-US Business Council, decedent Feyyaz Berker’s
award was given to Tekfen Holding Board of Directors
Member Mehmet Ercan Kumcu by former Minister of
Economy Nihat Zeybekci and Nail Olpak. DEIK’s Honor-
ary Member and the top senior member Ali Nihat Gokyigit
received his award from TR. Minister of Foreign Affairs
Mehmet Cavusoglu and Nail Olpak. And the first President
of DEIK and former Minister of Industry and Trade, Ali
Coskun received his award from Minister of Trade Ruhsar
Pekcan and Nail Olpak.

AFTER THE
ELECTION,

18 WOMEN

BECAME
BUSINESS
COUNCIL
CHAIRPERSONS
AT DEIK

YAPILAN
SECIMLE
BIRLIKTE DEIK'TE

IS KONSEVI
BASKANI OLDU
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T.R. Minister of Trade,
Ruhsar Pekean and
President of DEIK Nail
Olpak presented the
awards to masters

T.C. Ticaret Bakani
Ruhsar Pekcan ve DEIK
Yonetim Kurulu Baskani
Nail Olpak ustalara
ddllerini takdim etti

Olagan Genel Kurul’da 35 Yonetim Kurulu
Uyesi Secildi

Ayrica DEIK 33. Olagan Genel Kurulu ve Ustalara Saygi
Odtilleri Téreni de T.C. Ticaret Bakani Ruhsar Pekcan'in
tesrifleriyle, DEIK Basgkani Nail Olpak’in ev sahipliginde 25
Ocak 2020'de Istanbul'da diizenlendi. 96 Kurucu Kurulusg
ve Kurumsal Uyeye sahip DEIK'in 33'(incti Olagan Genel
Kurulu'nda yapilan segimlerde ise 4 yillik yeni dénemde
gbrev yapacak 35 Yonetim Kurulu Uyesi ve 5 Denetim Ku-
rulu Uyelesi secildi. DEIK’in dért ana kurucu kurulusunu
temsil eden Bagkanlarin, daimi Baskan Yardimcilari olarak
gorev yaptigi DEIK Yénetim Kurulu'nun diger tyelerini;
Kurucu Kurulus ve Kurumsal Uyeleri temsilen dokuz
Uye, Is Konseyi Baskanlarindan 11 Uye, DEIK Uyesi 10
Uye ve Yonetim Kurulu Baskant ile birlikte toplam 35 Asil
Yénetim Kurulu Uyesi olusturuyor.

Ticari Diplomasinin Ustalar Odiillendirildi
DEIK’in 33'tincti Olagan Genel Kurulu'nun ardindan ger-
ceklestirilen Ustalara Sayg Odililleri Téreni'nde, DEIK’in
temellerini atan ticari diplomasinin ustalari édullendiril-
di. Térende; DEIK'in temel taglarindan birini atan Ttirki-
ye-ABD Is Konseyi Kurucu Baskani merhum Mehmet
Ersin Faralyali'nin 6dultind, oglu Serdar Faralyali’'ya eski
Devlet Bakani Kirsat Ttizmen ve Nail Olpak verdi. i1k Tir-
kiye-ABD Is Konseyi Bagkani merhum Feyyaz Berker'in
édlilind, Tekfen Holding Yénetim Kurulu Uyesi Mehmet
Ercan Kumcu'ya eski Ekonomi Bakani Nihat Zeybekci
ve Nail Olpak takdim etti. DEIK'in Seref Uyesi ve ayni
zamanda yasayan en kidemli tyesi Ali Nihat Gokyigit,
oduldnu T.C. Disigleri Bakani Mevlut Gavusoglu ve Nail
Olpak’tan aldi. ilk DEIK Bagkani ve eski T.C. Sanayi ve
Ticaret Bakani Ali Coskun’a 6duliinu ise T.C. Ticaret
Bakani Ruhsar Pekcan ve Nail Olpak verdi.
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The business council chairmen had a souvenir photo taken together with the T.R. Minister of Trade, Ruhsar Pekcan and President of DEIK Nail Olpak

(diil alan is konseyi baskanlari, T.C. Ticaret Bakani Ruhsar Pekcan ve DEIK Yonetim Kurulu Baskani Nail Olpak ile birlikte hatira fotografi cektirdi

DEIK BUSINESS
DIPLOMACY AWARDS
WERE RECEIVED

UNDER THE DEIK BUSINESS COUNCILS
PERFORMANCE EVALUATION SVSTEM,
THE BESTS OF 2019 BUSINESS
DIPLOMACY WERE DETERMINED

Business Diplomacy Awards Ceremony was held by the
Foreign Economic Relations Board (DEIK) for the first time
on January 11, 2020 in Istanbul with the participation of
TR. Minister of Trade Ruhsar Pekcan. In the ceremony, 14
awards under 7 categories and the Business Diplomacy
Honor Award were given.

Minister Ruhsar Pekcan stated in his speech at the cer-
emony that DEIK is a non-governmental organization
representing the unity of the Turkish private sector in the
trade life.

We Believe in the Tenacity and Horizons of
Business Councils

President of DEIK Nail Olpak stated his belief in the tenacity
and horizons of Business Councils, saying they are the
leading institution conducting Turkey’s trade diplomacy
with 146 Business Councils all around the world.

In the event, where there were two winners for each cat-
egory as group A and group B-C countries, Business
Diplomacy Honor Award was granted to Minister Ruhsar
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14 AWARDS
UNDER 7
GATEGORIES
AND
BUSINESS
DIPLOMAGY
HONOR
AWARD
WERE GIVEN

TORENDE 7
KATEGORIDE
140001
VE TICARI
DIPLOMASI
ONUR
0DOLU
VERILDI

DEIKTICARI .
DIPLOMASI ODULLERI
SAHIPLERINI BULDU

Dis Ekonomik lligkiler Kurulu (DEIK) tarafindan ilk defa
dizenlenen Ticari Diplomasi Odlilleri Téreni, T.C. Ticaret
Bakani Ruhsar Pekcan'in da katilimiyla 11 Ocak 2020’'de
Istanbul’da gerceklestirildi. Térende yedi kategoride 14
6dliltin yani sira Ticari Diplomasi Onur Odlilti de verildi.

Bakan Ruhsar Pekcan, 6dul téreninde yaptig konusmada
DEIK’in bir sivil toplum kurulusu olmasinin 6tesinde, Ttrk
Ozel sektorunun ticaret hayatindaki birlikteligi de temsil
ettigini belirtti.

is Konseylerinin Azmine ve Ufkuna
Guveniyoruz

Is Konseylerinin azmine ve ufkuna guvendiklerinin altini
cizen DEIK Bagkani Nail Olpak ise ttim dtinyaya yayilmis
146 |s Konseyi ile Turkiye'nin ticari diplomasisini yurtten
oncu bir kurum olduklarini dile getirdi.

Her kategori icin A, B ve C grubu Ulkeler olmak Uzere
ikiser birincinin oldugu etkinlikte, Ticari Diplomasi Onur
Odlilii ise Bakan Ruhsar Pekcan’a takdim edildi.



Pekcan. The Business Councils that were awarded are
as follows:

SPONSORSHIP AND BUDGET MANAGEMENT
CATEGORY:

The winner of group A countries was Turkey-US Business
Council and Chairperson of the Business Council
Mehmet Ali Yalcindag received the award. Turkey-
Nigeria Business Council was the winner of group B-C
and the Business Council Chairperson Osman Aksoy
received the award.

MEMBER RELATIONS AND ACQUIRING
CATEGORY:

Among Sectoral Business Councils, Health Business
Council became the winner and Business Council
Chairperson Orhan Gazi Yigitbasi received the award.
The winner of group B-C was Turkey-Syria Business
Council and Business Council Chairperson Sait Kilic
received the award.

MEDIA VISIBILITY CATEGORY:

The winner of group A countries was Turkey-US Business
Council and Chairperson of the Business Council
Mehmet Ali Yalgindag received the award. The winner
of group B-C was Turkey-Hungary Business Council and
Business Council Chairperson Adnan Polat received
the award.

RELATIONSHIPS WITH SHAREHOLDERS
CATEGORY:

The winner of group A countries was Turkey-China
Business Council and Chairperson of the Business
Council Murat Kolbasi received the award. The winner
of group B-C was Turkey-Angola Business Council and
Business Council Chairperson Abdullah Eris received
the award.

EXECUTIVE BOARD PROCESS MANAGEMENT
CATEGORY:

The winner of group A countries was Turkey-Azerbaijan
Business Council and Chairperson of the Business
Council Selguk Akat received the award. The winner of
group B-C was Turkey-Bulgaria Business Council and
Business Council Chairperson Osman Ak received
the award.

TARGET-ACHIEVING CATEGORY:

The winner of the category was Foreign Investments
Business Council and Business Council Chairperson
Mahmut Volkan Kara received the award. The winner
of group B-C was Turkey-Serbia Business Council and
Business Council Chairperson Bayram Akglil received
the award.w

OUTSTANDING PERFORMANCE CATEGORY:
The winner of the category was again Turkey-US
Business Council and Business Council Chairperson
Mehmet Ali Yalgindag received the award. The winner
of group B-C was Turkey-Libya Business Council and
Business Council Chairperson Muzaffer Aksoy received
the award.

146
BUSINESS
GOUNCILS

OF DEiK
GARRY OUT
TURKEY’S
BUSINESS
DIPLOMACY

DEIK'IN 146
1S KONSEVI,
TURKIVE'NIN
TICARI
DIPLOMASISINI
YURUTUYOR
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Odlil alan Is Konseyleri su sekilde siralaniyor:

SPONSORLUK VE BUTGE YONETIMI
KATEGORISI:

A grubu tilkelerin birincisi Ttirkiye-ABD is Konseyi oldu
ve Is Konseyi Bagkani Mehmet Ali Yalgindag 6duil aldi
Tuirkiye-Nijerya is Konseyi ise B-C grubu tilkelerin birin-
cisi oldu ve is Konseyi Baskani Osman Aksoy 6édlil aldi.

UYE ILISKILERI VE KAZANIMI KATEGORISI:

Sektérel s Konseylerinden Saglik is Konseyi birinci sira-
da yer aldi ve ig Konseyi Bagkani Orhan Gazi Yigitbasi
dduil aldi. B-C grubu Ulkelerinin birincisi Turkiye-Suriye Is
Konseyi oldu ve is Konseyi Baskani Sait Kilig édtil aldi

MEDYA GORUNURLUGU KATEGORISI:

A grubu Uilkeler birinciliginde Tirkiye-ABD is Konseyi
yer aldi ve is Konseyi Baskani Mehmet Ali Yalgindag
6dul aldi. B-C grubu Ulkelerin birincisi ise Turkiye-Ma-
caristan is Konseyi oldu ve Is Konseyi Bagkani Adnan
Polat éddl ald.

PAYDASLARLA ILISKILER KATEGORISI:

S0z konusu kategoride A grubu tlkelerin birincisi Tdir-
kiye-Cin is Konseyi oldu ve Is Konseyi Baskani Murat
Kolbasi 6dul aldi. B-C grubu dlkelerin birincisi ise Tur-
kiye-Angola is Konseyi oldu ve Is Konseyi Bagkani
Abdullah Erig 6ddil aldi.

YURUTME KURULU SUREG YONETIMI
KATEGORISI:

A grubu tilkeler birincisi Ttirkiye-Azerbaycan Is Konseyi
oldu ve is Konseyi Bagkani Selguk Akat édlil aldi. B-C
grubu Ulkelerin birinciliginde ise Turkiye-Bulgaristan
Is Konseyi yer aldi ve Is Konseyi Bagkani Osman Ak
6ddl ald.

HEDEF GERCEKLESTIRME KATEGORISI:
Kategorinin birincisi Yurtdisi Yatirimlar is Konseyi oldu
ve Is Konseyi Bagkani Mahmut Volkan Kara 6ddil aldi.
B-C grubu tilkeler igerisinden birinci sirada Turkiye-Sir-
bistan is Konseyi yer aldi ve is Konseyi Bagkani Bayram
Akgul 6ddl ald.

USTUN PERFORMANS KATEGORISi:

Bu kategoride ise A grubu ulkeler birincisi yine Turki-
ye-ABD Is Konseyi oldu ve is Konseyi Bagkani Mehmet
Ali Yalgindag &ddl aldi. B-C grubu ulkelerin birincisi
Turkiye-Libya Is Konseyi oldu ve Is Konseyi Bagkani
Muzaffer Aksoy odul ald.

I
President of

DEIK Nail Olpak
presented the
honor award to
the T.R. Minister
of Trade, Ruhsar
Pekean

DEIK Yonetim
Kurulu Bakant
Nail Olpak, T.C.
Ticaret Bakani
Ruhsar Pekcan'a
onur odiling
takdim etti
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WE'VE STRUCK A BALANCE,

NOW IT°S TIME TO PUT THE PEDALTO THE METAL

Dengeyi Bulduk, Artik Carklar: Hizlandirma Zamani
‘= Merve Ay

TEB General Manager & DEIK Board of Directors Member Omit Leblebici TEB Genel Miidiirti & DEIK Yonetim Kurulu Uyesi

Umit Leblebici, General Manager of Turkish ~ Tiirk Ekonomi Bankas (TEB) Genel Miid(irii
Economy Bank (TEB), brings Business Diplomacy ~ Umit Lehlehici, Tiirkiue ekonomisinin ve
readers a special review of the Turkish economy  bankacilik sektdriintin 2019 yilini Business

and the Turkish banking sector for 2018  Dip/lomacy okurlari icin dederlendirdi
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e sat down with Umit Leblebici, the gen-
eral manager of Turkish Economy Bank
(TEB), both to reflect on 2019 for Turkish
economy and Turkish banking sector,
as well as to ask him about what he foresees for 2020.
Leblebici expressed that, “We might view 2019 as being
the ‘the year of putting things back on track’. On the
other hand, 2020 will be the year of ‘everything is back
on track, now how do we grow?”

What was 2019 like for the Turkish economy,
in your opinion? What are your projections for
2020?

2019 marked us juggling between climbing our way out
of the unwarranted 2018 slump, dealing with elections,
and handling our critical operation in Syria. It was a year
stained by uncertainty and unpredictability. Thankfully,
these pitfalls are now behind us.

2019 marked a period for the Turkish economy where
banks and companies alike were hit by the ‘aftermath of
the wave.” In other words, 2019 was the year of putting
everything ‘back on track’, so to speak. Therefore, 2020
will be the year where ‘everything is back on track, now
how do we grow?’. We expect things this time around
to go much more smoothly. As predictability increases,
so do people’s appetite to invest. The macro-economic
picture shows us our attempt at balancing things is
now beginning to gain momentum in terms of growth.
Credit channels and banks are hungry to lend. We also
see a more positive picture when it comes to people
requesting loans, which is/will be backed by numerous
policies. We now must put the pedal to the medal and
trigger growth. The economy has the potential to grow
by 4% in 2020.

I'd also like to add that 2019 was tense year for interna-
tional trade. Trade wars severely impacted much of the
world economy this past year, and they will continue to
do so in the coming year. Hence, we really need to brace
ourselves. We've got to set up new business associa-
tions and enter into free trade agreements. We need to
create an agreement environment that is somewhat safe
from the impact posed by Brexit.

That said, 2020 we'll see the world economy continue to
support Turkey. The system no longer allows for extreme
fluctuation. Despite fluctuations in the exchange rate,
long-term investors have remained with us, and have
even replaced foreign investors chasing after short-term
returns. 2020 will open the door for foreign investors to
buy new companies.

How do you think the market would react were
Turkish exchange rates to fluctuate again?

Should the fluctuation in 2020 be lower than we antic-
ipate it will be, then we will respond to that with lower
inflation. While the market is expecting to see an infla-
tion of about 10%, | predict that will be slightly lower, at
around 8%. I'm optimistic and firmly believe that we'll
see interest rates drop down to a single digit. Right now,

2019 MARKED
A PERIOD FOR
THE TURKISH
ECONOMY
WHERE
BANKS AND
COMPANIES
ALIKE WERE
HIT BY THE
‘AFTERMATH
OF THE WAVE’

2019, TURKIYE
EKONOMISININ
AKTORLERI
ACISINDAN HEM
BANKALARIN
HEM DE
SIRKETLERIN
“DALGALANMANIN
YARATTIGI
ETKILERI”
DETAYLI ANALIZ
ETTIiGi BIR DONEM
OLDU
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Tuirk Ekonomi Bankasi Genel Midtirti Umit Leblebici
ile 2019 yilinin Turkiye ekonomisi ve bankacilik sektérd
acisindan nasll gectigini konustuk. Leblebici, 2019 de-
Gerlendirmesinin yani sira 2020’ye dair dngdrulerini de
paylastl. Leblebici, “2019'u ‘igleri rayina koyma yil’ olarak
gorebiliriz. 2020'yi ise ‘igler rayina girdi, bundan sonra
nasll daha iyi buiydrtiz' yili olacak.” ifadelerini kulland.

Tirkiye ekonomisi acisindan bakildiginda
2019’un nasil gectigini diistintiyorsunuz? Ayrica
2020 yilina dair éngériilerinizi paylagsmanizi da
istesek neler séylersiniz?

2019 yili; 2018'de gok da hak etmedigimiz bir dalgalan-
madan ciktigimiz, icinde secgimleri barindiran, Ttrkiye’nin
yapmasi gereken hakli bir Suriye operasyonunun gergek-
lestirildigi dengelenme yiliydi. Dolayisiyla éngdrdlebilirlik
kisitl, belirsizlik fazlaydi. Bu belirsizliklerin dnemli bir
bélumu artik geride kaldi.

2019, Turkiye ekonomisinin aktérleri agisindan ise hem
bankalarin hem de sirketlerin “dalgalanmanin yarattigi
etkileri” detayll analiz ettigi bir dénem oldu. Dolayisiyla
2019'u, bir bagka ifadeyle, “isleri rayina koyma yili” olarak
gorebiliriz. 2020 ise “isler rayina girdi, bundan sonra nasil
daha iyi buytirtiz” yili olacak. Ongérilebilirligi ytiksek bir
seneye giriyoruz. Artan ongdrdilebilirlik, her zaman yatinm
istahini artirr. Makro ekonomik resim de bize dengeleme
diye basladigimiz stirecin adim adim yeniden btytme
stirecine girmeye basladigini gésteriyor. Kredi kanallari ve
bankalarin kredi verme istahi acik. Kredi talebi de daha
pozitif bir tablo sergileyecek. Ustelik, bunu destekleyici
politikalar da var. Artik carklarin yeniden harekete geg-
mesi ve buyumenin tetiklenmesi gerekiyor. Ekonomide
sicramalarin gérulebilecedi 2020'de yuzde 4 buyime
potansiyeli mevcut.

2019'da dunya ticaretine damga vuran énemli bir gelis-
meye de deginmek gerekiyor. Geride biraktigmiz yilda
duinya ekonomilerini en cok ticaret savaslar etkiledi.
Bu savaglar devam edecek. Bizim de bunlara hazirlikli
olmamiz gerek. Yeni ticari is birlikleri, serbest ticaret
anlasmalar kurgulamamiz, ayni zamanda Brexit'ten
minimum etkilenecek bir anlagsma ortami yaratiyor ola-
bilmemiz lazim.

Ote yandan; 2020'de diinya ekonomisinin gértintimu,
Trkiye'yi desteklemeye devam edecek. Sistem artik cok
fazla dalgalanmaya da izin vermez. Kur dalgalanmasi
sirasinda kisa vadeli getiri pesinde kosan yabanci yati-
rimcilarin yerine su an i¢in uzun vadeli yatinmcilar kaldi.
2020 yili, buylimenin ivmesini géren yabanci yatirmci
acisindan da yeni sirket satin alimlarinin kapisini agar.

Tiirkiye’de gerceklesecek bir kur dalgalanmasi
durumunda piyasalarin nasil tepki verecegini
diistinliyorsunuz?

2020 yilinda kurdaki dalgalanma bekledigimizden daha
dusuk olursa, seneyi daha dusuk enflasyonla karsilariz.
Piyasa ytizde 10’lu enflasyonlari bekliyor, benim tahminim
ise enflasyonun ytizde 8 civarlarinda olacagr yénunde.
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our outlook about the current account balance is positive,
albeit things may go slightly negative as well. We'll need to
import in order to replenish our stocks. However, this will
be very minimal at best, around 1% or $6 - 7 billion USD.

What do you think about the Central Bank of the
Republic of Turkey (TCMB)’s decision to slash
interest rates? How might it impact the Turkish
economy?

Well, we went through a period of high volatility. High
interest rates in fact are one of many tools used to pre-
vent fluctuations. Similar interest rate slashing measures
in other developing economies has now granted us the
chance to slash our own rates in conjuncture. The TCMB
made the right moves at the right time to stimulate the
Turkish economy by slashing interest rates.

Of course, its timing has depended mostly on external de-
velopments. That said, | feel that the current environment
supports these slashes. The likelihood that exchange

2020 will open the door for foreign
investors to buy new companies
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2020 yih, biiyiimenin ivmesini giren
yabanci yatirimei acisindan da yeni sirket
satin alimlarimin kapisini acar

Faizde iyimserim ve tek haneyi gérecegdimize inaniyorum.
Su an itibanyla cari dengede pozitifteyiz, ok az bir negatife
gegcis olabilir. Stoklari yeniden yerine koymak igin ithalat
yapmamiz gerekecek, bu gelisme de cok minimal, yani
yuzde 1 agikla 6-7 milyar dolar gibi bir seviye olacak.

Turkiye Cumhuriyet Merkez Bankasinin faiz
indirimi kararinin Tiirkiye ekonomisine yansimalar
hakkindaki diistincelerinizi 6grenebilir miyiz?

Yiuiksek dalgalanma ile karsi karslya kaldigimiz bir doé-
nemden gectik. Sonucta yuksek faiz, dalgalanmalari
onlemek igin kullanilan bir enstriman. Gelismekte olan
piyasalarda yasanan faiz indirme egilimiyle simdi global
konjonktur bize faizlerimizi normalize etme sansini verdi.
Tdrkiye Cumhuriyet Merkez Bankasi da faiz indirimleri ile
ekonomiyi canlandirmak i¢gin gereken zamanda gereken
hamleyi yapt!.
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The Central Bank of the
Republic of Turkey made the
right moves at the right time to
stimulate the Turkish economy
by slashing interest rates

rate will remain steady throughout the coming period is
high. There is also a chance that inflation may lower even
further as well. This will make things easier for the TCMB
as well, which has been trying for a while to lower the
interest rate in order to stabilize the economy. It hopes
to bring the rate down to one digit in the period to come.
My thought is that this will take place in the first quarter,
or at least soon.

What are you expecting to happen globally in
2020?

The world’s major central banks, | think, will continue to
be quite active in the coming year. Europe still has not
fully recovered, for instance The ECB (European Central
Bank) is still working on lifting the European economy
back up. The FRS (Federal Reserve System) in the United
States will also continue to expand its balance sheet for
at least another year even if interest rate has come to
a grinding halt.

What is your take on Turkey’s banking sector, in
short, for last and this year?

Our position has always been, “Turkey’s banks have a
very robust balance sheet.” Despite what we've read
about in foreign reports, we've nevertheless put our banks
to the test to see just how robust they are. 2019 marked
a year of testing and balancing for the Turkish banking
sector. Every last one of our tested their balance sheets
and came out of 2019 strong. In a sense, everyone was
trying to ‘tidy house'... collaborating with the public and
private sector, as well as coordinating the regulation
side of things in order pick things up. Banks also did
their homework as well. They renewed syndications,
and stabilized liquidity. The result is an infrastructure that
Turkey is now ready to finance the growth of in 2020. This
too was part of that homework you might say.

2020 will be all about ‘credit growth’ for the Turkish bank-
ing sector. Growth will most definitely surpass that of
2019. We also are going to see the impact of an increased
demand for credit. Here, what is import is for us to go
with a policy that will balance both domestic and foreign
demand. People will begin to consume more as the
economy begins to grow, and as people feel slightly more
at ease. Turkey, in this regard, is one very lucky country.
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Tiirkiye Cumhuriyet Merkez
Bankasi, faiz indirimleri ile

ekonomiyi canlandirmak icin
gereken zamanda gereken
hamleyi yapti

Zamanlamasi daha cok dis gelismelere bagl olsa da
bugtin bulundugumuz noktada dig ortamin yeni faiz indi-
rimlerini hala destekleyici nitelikte oldugunu dustintiyorum.
Ontimtizdeki dénemde kurun yatay kalma ihtimali hayli
yuksek, Ustelik enflasyon datasinin daha da asagilara
gelmesi mumkin. Bu da Merkez Bankasinin yeni faiz indi-
rimlerinde elini rahatlatacaktir. Bir stireden beri ekonomiyi
dengelemek icin faizi asagiya indirmeye calisan Merkez
Bankasl, bundan sonraki surecte faizleri tek haneye kadar
indirecektir. Ik geyrekte yavas yavas tek haneyi gérmeye
baslariz ya da ¢ok yaklasiriz diye dustintyorum.

Peki, kiiresel ¢capta dtistinecek olursak 2020’de
diinyada neler olmasini bekliyorsunuz?

Buyuk merkez bankalari agisindan da 2020 yili yine ak-
siyonlarin alinmaya devam ettigi bir yil olacak. Hala tam
anlamiyla toparlanamayan Avrupa icin ECB (Avrupa Mer-
kez Bankasl), ekonomiyi tesvik etmek adina calismaya
devam edecek. ABD'de ise FED (ABD Merkez Bankasi)
faiz hareketinin sonuna gelse de bilanco genislemesini
en az bir yIl daha surdtrecek.

Ozele indirgememiz gerekirse gectigimiz yili ve
bu seneyi, Tiirkiye bankacilik sektérii agisindan
degerlendirir misiniz?

Biz Turkiye bankacilik sektéru olarak hep “Ttirk bankacilik
sisteminin bilangosu gayet saglam” séylemini kullandik.
Bircok yabanci kurumun farkli analizlerini okumamiza
ragmen sektortin saglamhdini bir kere daha test ettik. 2019,
Tdrk bankacilik sektoru icin hem test hem de dengelenme
yillydi. Tim bankalar bilangosunu test etti ve 2019'u basa-
riyla gecti. Herkes bir anlamda “evini toparlama” ¢abasi
icine girmisti. O evi toparlama cabasi icinde kamu, 6zel
sektdr ve regulasyon tarafi bir koordinasyonla, is birlidi
ile hareket etti. Bankacilik sektorti bu arada ev 6devini de
hazirladi. Sendikasyonlar yenilendi. Likiditeyi saglamlas-
tirdi. Béylece 2020 yilinda Tdrkiye'nin blytmesini finanse
edecek altyapi da hazirlanmis oldu. Bu da bankacilik
sektdrunun ev 6deviydi.

2020 yilinda bankacilik sektéru “kredi btydmesini” konu-
sacak. Buylme, 2019’a kiyasla kesinlikle daha iyi olacak.
Artan kredi talebinin de etkisini gérecegiz. Burada énemli
olan hem ic talebi hem de dis talebi dengeleyecek bir poli-



2020 will be all about ‘credit growth’ for
the Turkish banking sector. Growth will
surpass 2019

What moreover helps matters is that her population is
young and they too come with their own set of demands.
This demand has had to be put on hold for two years.
Now we're expecting that things will pick back up this
year. As part of this growth, loan interest rates may drop
down by 2 or 3 points.

When it comes to credits, 2020 will be about exports.
People will feel the need for resources in order to renew
investments. When we look at what's happening on the
ground, we see at there more demand for credit mainly
directed towards working capital, new machinery, and
modernization. What's more, there’s a good reason for
this. Turkey has been unable to accumulate stock for
two years, meaning that it's been forced to postpone
investments. Until now, we've had to essentially eat up our
present stock. We hence need to increase our stock and
invest again. We need to invest in renewing machinery
and increase our capacity. All of this spells an increase
in demand for credit.

In the banking sector, 2019 saw profitability
contract. What'’s in store for 2020?

Indeed, the sector did experience a slight contraction in
2019. Despite that, we expect that things will be 2020
than they were in 2019. With growth comes competition.
But, a lack of credit demand and high supply might put
pressure on the balance sheet. Nevertheless, banks will
adjust accordingly. The source of that profit predominantly
will be small and medium sized enterprises. Banks that
are good with SMEs and corporations are more profitable.
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2020 yihnda bankacilik sektorii “kredi
biiyiimesini” konusacak. Biiyiime, 2019’a
kiyasla kesinlikle daha iyi olacak

tika ile gitmek. Buyume yavas yavas basladikca, insanlarin
ongordlebilirligi arttikca tuketim de beraberinde gelecek.
Tdrkiye'nin bu anlamda cok sansli bir tlke oldugunu da
sdylemek gerek. Demografi yardim ediyor, geng bir ntifus
var. Bu genc ntfusun birtakim talepleri var. 2 yildir ertele-
nen talebin artik bu sene harekete gecmesini beklemek
gerekir. Bu blytimeyi distindtigiimtzde de kredi faizleri
2-3 puan daha asagi gidebilir.

2020, kredilerde ihracat odaginin devam ettigi ve yenileme
yatinmlarina dénuk kaynak ihtiyacinin daha fazla hissedil-
digi bir yil olur. Sahadan aldigimiz sinyaller kredi talebinde
canlanmanin bagladigini gdsteriyor. Gelen kredi talepleri
de agirlikl olarak isletme sermayesi ihtiyaci, yeni makine
alim ihtiyaci ve modernizasyon ihtiyacina yénelik. Bunun
da bir sebebi var. Biz llke olarak iki yildir stok biriktirmedik
ve yatinmlar ételedik. Simdiye kadar da mevcut stoktan
yedik. Bugun geldigimiz noktada artik stoklari tekrar art-
tirmamiz ve yatinm yapmamiz gerekiyor. Simdiye kadar
ertelenen makine yenileme yatinmlarinin yapilmasi ve
kapasitelerin arttinimasi gerekiyor. Bunlarin hepsi de kredi
talebinin artacagi anlamina geliyor.

Bankacilik sektoriinde 2019, karlilik konusunda
daralma yasanan bir yil olarak geride kaldi.
2020’de sektort nasil bir karhhk bekliyor?

Sektor karlilikta 2019 yilinda biraz daralma yasadi. 2020
de Kkarliigin 2019’a gore daha iyi olacagini beklemek la-
zim. Buytme, beraberinde rekabeti de getirecektir. Kredi
talebinin az, arzinin fazla olmasi bilango uzerinde baski
yaratabilir ama bankacilik sektérii onu ayarlayacaktir. Kéarin
kaynag ise agirlikli olarak KOBI olur. KOBI ve kurumsalda
“iyi” olan banka karlilikta da daha iyi olur.
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Pogu Akdeniz'de Neler Oluy

& Prof. Dr. Mitat Gelikpala
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As the capital of Libya, Tripoli is also the biggest city in the country

Libya'nin baskenti olan Trablus, ilkenin en biiyiik sehri olma 6zelligine de sahip




“Memorandum of Understanding on the
Limitation of Maritime Jurisdictions” led
to great disappointment and diplomatic

dynamism in Greece

THE GREEK CYPRIOT
ADMINISTRATION OF

SOUTHERN CYPRUS

(GCASC)DECLARED AN
AREA OF 200 SEA-MILES ITS
EXCLUSIVE SOVEREIGNTY
AREA ON APRIL 2, 2004

he Eastern Mediterranean is witnessing one

of the heaviest competition in the last century

as to sharing hydrocarbon resources, primarily

natural gas that has been discovered in the
south of Cyprus, Israel, and Egypt in the past 10 years.
The recent news bringing a new perspective on what is
really happening in the region in this process have been
the “Memorandum of Understanding on Security and
Military Cooperation” and “Memorandum of Understand-
ing on the Restriction of Marine Jurisdictions” signed in
Istanbul on November 27, 2019, between Turkey and The
Government of National Accord, recognized by the UN
as the official government of Libya.

AGREEMENTS LED TO DIPLOMATIC
DYNAMISM

Agreements, the “Memorandum of Understanding on
the Limitation of Maritime Jurisdictions” in particular led
to great disappointment and diplomatic dynamism in
Greece. In fact, the developments have become the top
priority agenda of the printed and visual media of Greece.
Greece requested information on the subject from the
Libyan government after the memorandum was signed
and then asked the Libyan ambassador in Greece to
leave the country. Later, the country increased its diplo-
matic activities and contacted the representatives of the
armed opposition in Libya. Increasingly harsh statements
directed to Turkey indicate that the process will proceed
on a different level from now on and that Turkey took the
right step, grating on the nerves of Greece, nearly the first
time since the beginning of the 2000s.
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Dogu Akdeniz; Kibris adasinin gtineyi, israil ve Misir agik-
larinda son 10 yilda kesfedilen; basta dogal gaz olmak
Uzere hidrokarbon kaynaklarinin paylasimi nedeniyle, son
yuzyilin en agir rekabetlerinden birine sahitlik ediyor. Bu
surecte bolgede yasananlara yeni bir bakis acisi getiren
son gelisme, Turkiye ile Birlesmis Milletler (BM) tarafindan
Libya'nin resmi htikiimeti olarak taninan Libya Ulusal
Huikimeti'nin 27 Kasim 2019'da istanbul’da imzaladigi
“Givenlik ve Askeri Igbirligi Mutabakat Muhtirast” ve “De-
niz Yetki Alanlarinin Sinirlandirimasina iliskin Mutabakat
Muhtirasi” oldu.

ANLASMALAR, DiPLOMATIK
HAREKETLILIGE YOL ACTI

Anlasmalar; dzellikle de “Deniz Yetki Alanlarinin Sinirlan-
dirnimasina i|\§kin Mutabakat Muhtiras!”, Yunanistan'da
blyuk bir hayal kiriklidina ve diplomatik hareketlilige yol
acti. Oyle ki gelismeler, Yunan yazili ve gérsel medyasinin
en oncelikli gindem baslid olmus durumda. Yunanistan,
muhtiranin imzalanmasinin ardindan Libya Htikiimetinden
konu hakkinda bilgi talep etti ve ardindan da Libya’nin Yu-
nanistan’daki buyukelgisinden Ulkeyi terk etmesini istedi.
Sonrasinda Ulke, diplomatik faaliyetlerini-artirarak Lib-
ya'daki silahli muhalefetin temsilcileriyle baglantiya gecti.
Tdrkiye'ye yonelik olarak gittikge sertlesen aciklamalar da
stirecin bundan sonra farkl bir seviyede ilerleyecegine ve
Tdrkiye'nin neredeyse 2000'li yillarin basindan bugune ilk
defa Yunanistan'in sinir uglarina dokunan, dogru bir adim
attigina isaret ediyor.

PLANLAR BOZULDU

Yunanistan'in bu tepkiyi. gostermesinin nedeni; Guiney
Kibris Rum Yénetimi- (GKRY) ile birlikte, Turkiye'nin ve
Kuzey Kibris Ttirk Cumhuriyeti’nin (KKTC) haklarini hige
sayan Dogu Akdeniz'de tek tarafli Mtinhasir Ekonomik
Bélge (MEB) ilan ederek sinirlandirma anlasmalari im-
zalama planlarinin bozulmasi.

GUNEY KIBRIS RUM YONETIMi,
2 NiSAN 2004'TE 200 DENiz
MiLi GENiSLIGINDE ALANI
MUNHASIR EGEMENLIK
BOLGESI iLANETTi

“Deniz Yetki Alanlarinin Sinirlandinimasina
iligkin Mutabakat Muhtiras!”,
Yunanistan’da biiyiik bir hayal kinkli§gina
ve diplomatik hareketlili§e yol acti
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Under the United Nations
Convention on the Law of the
Sea, an exclusive economic
zone gives fundamental
sovereignty rights to a coast
state over a 200 sea-miles
maritime zone

PLANS ARE RUINED

The reason why Greece reacted this way is that its restric-
tion agreement plans by declaring a unilateral Exclusive
Economic Zone (EEZ) in the Eastern Mediterranean with
GCACS by totally disregarding Turkey’s and Turkish Re-
public of Northern Cyprus’ rights in the region were ruined.
Under the United Nations Convention on the Law of the
Sea, signed in 1982, the exclusive economic zone gives a
coast state in a 200-sea-mile area basic sovereignty rights
over many areas such as fisheries and energy produc-
tion. If the coasts between two states are more than 400
miles apart, there is no need for an agreement to declare
EEZ and it is enough to report to the UN. However, if this
distance is less than 400 miles -which is the situation in
the Eastern Mediterranean- the two states have to reach
an agreement that complies with international law and
prioritizes fair solutions.

THE MAIN REASON FOR THE TENSION IS
BECAUSE THE RULES ARE VIOLATED

The main reason for the tension in the Eastern Med-
iterranean today arises from the violation of the said
distance and the fairness rule. After the discovery of
natural gas deposits, the Greek Cypriot Administration
of Southern Cyprus (GCASC) acted unilaterally and de-
clared a 200-sea-mile exclusive economic zone to the UN
by disregarding Turkey’s and TRNC's rights on April 2,
2014. Afterwards, taking the matter even further, GCASC
signed restriction agreements with Egypt in February
2003, Lebanon in January 2007 and Israel in December
2010. As a result, Turkey became the only state that did
not make an agreement with riparian states in the Eastern
Mediterranean except for TRNC.

TURKEY WAS TRIED TO BE CONFINED TO
THE GULF OF ANTALYA

After GCASC, Greece also rolled up the sleeves and
attempted to make restriction agreements with Egypt,
Lebanon and GCASC by taking the Crete, Kasos, Karpa-
thos, Rhodes and Kastellorizo line as the basis. Greece
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Birlesmis Milletler Deniz
Hukuku Sozlesmesi uyarinca
miinhasir ekonomik halge,
hir kiyi devletine 200 deniz
mili genislikteki deniz
alaninda temel egemenlik
haklari tanimaktadir

1982'de imzalanan Birlesmis Milletler Deniz Hukuku S6z-
lesmesi uyarinca munhasir ekonomik bélge, bir kiyr devle-
tine 200 deniz mili geniglikteki deniz alaninda balikgiktan
enerji Uretimine kadar bircok konuda temel egemenlik
haklari tanimaktadir. Sahilleri karsilikli iki devlet arasindaki
mesafe 400 milden fazla ise MEB ilani icin herhangi bir
anlasmaya gerek yok ve BM'ye bildirim yapmak yeterli.
Ancak bu mesafe 400 milden az ise -ki Dogu Akdeniz'de
durum budur- iki devletin hakkaniyete uygun bir ¢ozdmd
onceleyen ve uluslararasi hukuka uygun bir anlasma
yapmasl gerekir.

GERGINLIGIN TEMEL NEDENI KURALLARIN
CiGNENMESI

Dogu Akdeniz'de buguin yasanan gerginligin temel nedeni,
bahsi gecen mesafe ve hakkaniyete uygunluk kuralinin
cignenmesinden kaynaklaniyor. Dogal gaz yataklarinin
kesfi sonrasinda GKRY tek tarafli hareket ederek 2 Nisan
2004'te KKTC ve Turkiye'nin haklarini yok sayarak 200
deniz mili genisliginde MEB ilan etti ve bunu BM'ye deklare
etti. Sonrasinda da GKRY, meseleyi daha da ileri bir boyuta
taslyarak Subat 2003’te Misir; Ocak 2007'de Lubnan ve
Aralik 2010’da Israil ile MEB sinirlandirma anlagmalari
imzaladi. Sonugta Ttirkiye, Dogu Akdeniz'de KKTC disinda
kiyidas devletlerle anlasma yapmayan ve MEB ilaninda
bulunmayan tek devlet haline geldi.

TURKIYE, ANTALYA KORFEZI’NE
HAPSEDILMEYE CALISILDI

GKRY’den sonra Yunanistan da kollari sivadi; Misir, Libya
ve GKRY ile Girit, Kasot, Kerpe, Rodos ve Meis hattini esas
alarak sinirlandirma anlagmasi yapma ¢abalarina giristi.
Yunanistan'in amaci; 6zellikle Meis adasinin kiyilarindan
baglayarak 200 deniz mili agiga kadar olan kismi kendi
egemenlik alani ilan edip, Turkiye’'nin yetki alanini 41 bin
km?ye kadar dtistirmek, yani Ttrkiye'yi Antalya Kérfezi'ne
hapsetmekti. Turkiye ile Libya arasinda imzalanan s6z
konusu anlagsma ise bu planlarin bozulmasi ve Turkiye'nin
karasularini-deniz yetki alanlarini belirlemede yeni bir
hukuki-siyasi bakis agisinin iglerlik kazandigi anlamina
geliyor. Bu yeni bakis agisi, Dogu Akdeniz haritasina



Legal, diplomatic and
political steps, backed
by military power may

contribute to the revival of
mutual and multiple relations

aimed to claim sovereignty rights over a 200-sea-mile
area starting from the coasts of Kastellorizo and to reduce
Turkey's jurisdiction area down to 41 thousand km?, thus
confining Turkey to the Gulf of Antalya. The agreement
signed between Turkey and Libya means that those plans
will fail and that a new legal-political perspective rises in
determining the territorial waters and maritime jurisdiction
of Turkey. This new perspective takes shape through the
argument that Turkey’s Marmaris-Fethiye-Kas shoreline is
neighbour to Lebanon’s Derne-Tobruk-Bardiya shoreline
on the sea when looked at the Eastern Mediterranean
map in three dimensions, not two.

TURKEY TOOK THE RIGHT STEP

The most important thing to keep in mind or to empha-
size is that it is the first time Turkey makes a move in
the Eastern Mediterranean that bears international legal
conseqguences. The memorandums signed shows the
legal dimension of the arguments mentioned and the
political position based on them. Thus, Greece’s state-
ment of going to the International Court of Justice and the
fact that the legal validity of Turkey’s steps finds a voice
even in Israel indicate that the right steps are taken. This
new approach aims to turn Turkey into a more active and
decisive agent in the Eastern Mediterranean equation
with new steps from the west of the Eastern Mediterra-
nean towards the east. With the first move, Greece was
prevented from developing maximalist policies towards
the Eastern Mediterranean even through a small island
like Kastellorizo. This right start can transform the things
that are tried to be developed in the GCASC-Greece axis
in the last 10 years, which would result in the violation of
fairness for Turkey.

CRITERIA IN THE EASTERN
MEDITERRANEAN CAN BE RECONSIDERED

Looking at the process, firstly it can be said that the criteria
used in determining the maritime jurisdiction in the East-
ern Mediterranean through decisions of the International
Court of Justice on determining the Libyan-Tunisian and
Libyan-Maltese continental shelves will be readdressed
within a fair share discourse based on fairness, which
is advocated by Turkey. Therefore, it may be possible
to overrule the policies that Greece and GCASC try to
pursue in the Eastern Mediterranean and redefine the
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Askeri giicle desteklenen;
hukuki, diplomatik ve siyasi
adimlar, ikili ve coklu iliskilerin
yeniden canlandiriimasina
katki saglayahilir

iki degil u¢ boyutlu bakilmasi durumunda Tdrkiye’nin
Marmaris-Fethiye-Kas kiyi hattinin Libya'nin Derne-Tob-
ruk-Bardiya kiyi hattiyla denizden komsu oldugu tezi
Uzerinden sekilleniyor.

TURKIYE DOGRU ADIMI ATTI

Akilda tutulmasl ya da vurgulanmasi gereken en dnemli
nokta, Turkiye'nin Dogu Akdeniz'de ilk defa uluslararasi
alanda hukuki sonuclar doguran bir hamlede bulundugu-
dur. imzalanan muhtiralar da belirtilen tezlerin ve bu tezlere
dayanan siyasi pozisyonun hukuki bir boyut kazanmasidir.
Nitekim Yunanistan'in Uluslararasi Adalet Divanina gitme
sOylemi ve Turkiye'nin attigr adimlarin hukuki agidan ge-
cerliliginin Israil’de dahi dile getiriliyor olmasi, dogru adimin
atildigina isaret etmektedir. Yeni yaklasim, Dogu Akdeniz'in
batisindan baslayarak dogusuna dogru atilacak yeni
adimlarla Ttrkiye'yi Dogu Akdeniz denkleminde daha aktif
ve belirleyici bir aktére déndisttirmeyi hedeflemektedir. ilk
hamleyle Yunanistan'in Meis gibi kiiguk bir ada tizerinden
Dogu Akdeniz'e yénelik maksimalist politikalar gelistirmesi
Onlenmis oldu. Bu dogru baslangic, son 10 yillik dénemde
GKRY-Yunanistan ekseninde sekillendiriimeye calisilan ve
Tdrkiye tarafindan hakkaniyete aykiri sonuclar doguran
gelismeleri déntstirmeyi saglayabilir.

DOGU AKDENIZ’DEKI KISTASLAR YENIDEN
ELE ALINABILIR

Surecin akisina bakildiginda, bundan sonra ilk olarak
Uluslararasi Adalet Divaninin Libya-Tunus ve Libya-Malta
kita sahanliklarinin belirlenmesine dair davalarda verdigi
kararlar Uzerinden Dogu Akdeniz'de deniz yetki alanla-
rnin belirlenmesinde kullanilan kistaslarin, Tdrkiye'nin
savundugu hakkaniyete dayall adil paylasim sdylemi
cercevesinde yeniden ele alinmasi s6z konusu olacaktir.
Bu sayede Yunanistan ve GKRY’nin Dogu Akdeniz'de
yurutmeye calistiklan politikanin gegersiz kiinmasi ve
Dogu Akdeniz'de deniz yetki alanlarinin paylasiminin
Tdrkiye'nin de katilimiyla yeniden belirlenmesi mimkun
olabilir. Nitekim Libya’daki Ulusal Mutabakat Huikiimeti ile
deniz yetki alanlarinin sinirlandinimasina iliskin imzalanan
anlasma, ilk asamada Yunanistan'in GKRY ve Misir ile bir
Munhasir Ekonomik Bolge (MEB) anlagsmasi yapmasinin
éndinu almig durumda. ikinci agamada, Dogu Akdeniz'de
Mavi Vatan olarak adlandirilan ve tlkenin ayrimaz parcasi
olan sularda Turkiye'nin Mtinhasir Ekonomik Bélgesi'nin
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maritime jurisdiction areas in the region with the partici-
pation of Turkey. The agreement regarding the restriction
of maritime jurisdiction signed with the Government of
National Accord in Libya prevented Greece from making
an Exclusive Economic Zone Agreement with Egypt at
the first stage.

In the second stage, the unfair agreements that were pre-
viously signed to determine Turkey’s Exclusive Economic
Zone in the waters called Mavi Vatan (Blue Homeland)
of the Eastern Mediterranean which are an inseparable
part of the country will be reconsidered with the partic-
ipation of Turkey.

THE FIRST SIGNALS OF TURKEY’S
ACTIVENESS IN LIBYA

The first signals that Turkey will become a more active
element in the developments in Libya started when Pres-
ident of the Republic of Turkey, Recep Tayyip Erdogan
stated that if the official government in Libya asks for
military support from Turkey, this would bear a right for
Turkey; “in case of such an invitation, Turkey will decide
itself what kind of an initiative it would take”. When we
interpret this statement together with President’s words,
“Turkey has the right to protect ships, companies and
humanitarian aid institutions operating in Libya” and
Turkey’s announcement that spreading the search and
research activities to a wide area by buying another drill
ship, it becomes clear that the East Mediterranean energy
competition will gain a new dimension.

Turkey’s Libya deal suggests the rise of
a new legal and political perspective in
determining the territorial waters and
maritime jurisdiction of Turkey
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Memorandums signed
between Turkey and the Libyan
Government of National Accord;

Memorandum
of
Understanding
on Security
and Military
Cooperation
Memorandum
of
Understanding
on the
Restriction

of Marine
Jurisdictions

Tiirkiye-Libya arasinda imzalanan
anlasma, Tiirkiye'nin karasularini ve
deniz yetki alanlarini belirlemede yeni
bir hukuki-siyasi bakis acisinin islerlik
kazandigi anlamina geliyor

belirlenmesi amaciyla daha énce imzalanan ve hakka-
niyete aykiri unsurlar iceren anlasmalarin, Turkiye'nin
de katiimiyla yeniden gézden gegiriimesini dngéren bir
stirecin takip edilmesi s6z konusu olacaktir.

LiBYA’DA AKTIF OLACAGIMIZIN ILK
SINYALLERI

Turkiye’'nin Libya'daki gelismelerin daha aktif bir unsuru
haline gelecegine iligkin ilk sinyaller, T.C. Cumhurbaskani
Recep Tayyip Erdogan’in Libya'nin BM tarafindan tani-
nan mesru hikiumeti eger Turkiye'den askerf bir destek
isterse bunun Turkiye icin adeta bir hak doguracagini
belirterek, “Béyle bir davet gelmesi durumunda Turkiye
nasll bir inisiyatif dstlenece@ine kendisi karar verecektir.”
seklindeki aciklamaslyla olusmaya basladi. Bu agiklama,
Cumhurbaskani’nin “Turkiye, Libya'da faaliyet gosteren
gemileri, sirketleri ve insani yardim kuruluslarini koruma
hakkina da sahiptir” ifadesi ile Ttrkiye'nin bir sondaj ge-
misi daha alarak arama ve arastirma faaliyetlerini genis
bir alana yayacagi aciklamaslyla bir arada okundugunda,
Dogu Akdeniz enerji rekabetinin yeni bir boyut kazanacag
anlasiliyor.

Farkli bir séylemle, Kibris Adasinin guneyinde yasanan
rekabetin, Girit'in gtineyine dogru yayiimasi s6z konusu
olacak gibi géruntyor. Hatirlanacagi tizere Yunanistan
daha 6nce Adriyatik Denizi ve Girit Adasinin cevresini
kapsayacak sekilde deniz alanlarini genisletecek hamle-
leri gindeme getirmig ve Girit'in glineyi ile lyon Denizi'ni
2014 yilindan itibaren sismik arastirmalara ve hidrokarbon
ihalesine agan adimini 3 Aralik 2011’de atmisti. Yunanis-
tan’in Ozellikle adalarin kendi MEB'i oldugu tezine dayali

Tiirkiye ile Libya Ulusal Mutabakat
Hiikiimeti arasinda imzalanan muhtiralar;

Giivenlik ve Askeri isbirligi Mutabakat Muhtirasi

Deniz Yetki Alanlarinin Sinirlandiriimasina
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Greece’s claim for the
Crete Island based on the
argument that the islands

are its exclusive economic
zone, was restricted with
Turkey’s Libya deal

With a different discourse, it seems that the competition in
the south of the island of Cyprus will spread to the south
of Crete. As it is known, Greece previously brought up
moves to expand its maritime zone, covering the Adriatic
Sea and the island of Crete and on December 3, 2011, it
declared the step that opened the south of Crete and the
lonian Sea to seismic research and hydrocarbon tender
as of 2014. Greece's claim around Crete Island based on
the argument that the islands are its exclusive economic
zone was restricted with Turkey's Libya deal.

Turkey claims that Greece not only occupied the 8 thou-
sand 900 square kilometers of Turkey’s maritime zone
by expanding its sovereignty area around the island of
Crete but also seized approximately 39 thousand square
kilometers of Libya’s area, almost equivalent to one-third
of Libya's EEZ. When we also consider the Eastern Med-
iterranean Pipeline discussions that the GCASC has long
dreamed of building with the participation of Greece and
Egypt, and at some point with the participation of Israel,
from the Eastern Mediterranean to the Italian coast, we
can argue that Turkey raised its bet on the table with
these steps.

LATEST DEVELOPMENTS ARE GAME
CHANGERS

As a result, it needs to be said that the latest develop-
ments are true game changers. Turkey’s EEZ declaration
in the Eastern Mediterranean becomes clear as the most
concrete step that can ensure the rejection of policies
carried out since the beginning of the 2000s and their
negative consequences. And the fact that our country
carried the game that Greece and GCASC had formed
in the east of the Eastern Mediterranean to the west of
the Eastern Mediterranean upset the balances in the
region. Legal, diplomatic and political steps, backed by
military power can contribute to the sharing of maritime
zones in the Eastern Mediterranean fairly, and to the
solution of problems, especially the issue of Cyprus and
the reviving of Turkey’s mutual and multiple relations that
were reduced almost to zero recently with countries in
the region, notably Egypt and Israel.
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Yunanistan’in dzellikle adalarin
kendi miinhasir ekonomik
holgesi oldugu tezine dayali Girit
Adasi cevresindeki hak iddiasi,
Turkiye’nin Libya ile birlikte
attigi adimla sinirlandinimis oldu

Girit Adasl gevresindeki hak iddiasl, Turkiye'nin Libya ile
birlikte attigr adimla sinirlandirnimis oldu.

Tdrkiye'nin iddiasi; Yunanistan'in Girit Adasi gevresin-
deki egemenlik alanini genisletmek suretiyle yalnizca
Turkiye'ye ait 8 bin 900 kilometrekarelik deniz alanini
isgal etmekle kalmayip, Libya'ya ait ve neredeyse Li-
bya'nin MEB'inin ucte birine karsilik gelen yaklasik 39
bin kilometrekarelik alani da gasp ettigidir. Buna bir de
GKRY’nin Yunanistan ve Misir ile hatta bir noktada israil'in
de katilimiyla Dogu Akdeniz'den italya kiyisina kadar inga
etmeyi uzun suredir hayal ettigi Dogu Akdeniz Boru Hatti
tartismalarini da ekledigimizde Ttrkiye'nin bu adimlarla
masadaki elini artirdigi iddia edilebilir.

SON GELISMELER OYUN DEGISTIRICI

Sonugc olarak, son gelismelerin gercek anlamda bir
oyun degistirici oldugu séylenmelidir. Turkiye'nin Dogu
Akdeniz'de MEB ilani, 2000’1 yillarin basindan itibaren
uygulanan politikalarin ve olumsuz sonuclar doguran
gelismelerin geri gevriimesini saglayabilecek en somut
adim olarak belirginlesmekle birlikte tilkemizin Yunanistan
ve GKRY’nin Dogu Akdeniz'in dogusunda sekillendirdigi
oyunu, Dogu Akdeniz'in batisina Yunanistan'in oyun sa-
hasina tasimis olmasi dengelerin yeniden sarsiimasina
yol agcmistir. Askerf gligle desteklenen hukuki, diploma-
tik ve siyasi adimlar, Dogu Akdeniz'de deniz alanlarinin
hakkaniyete uygun bir bicimde paylagiminin yani sira
basta Kibris olmak tizere sorunlarin ¢éztiimune ve
Tlrkiye'nin son dénemde Misir ve israil gibi
bélge Ulkeleriyle neredeyse sifir nokta-
sina inen ikili ve coklu iliskilerinin
yeniden canlandiriimasina
katki saglayabilir.




ADVERTORIAL

HAVELSAN

THE POWERFUL BRAND OF DEFENCE
AND INFORMATICS

Savunma ve Biligsimin Gliglii Markasi

One of the biggest technology companies in
Turkey, HAVELSAN is a powerful brand with
its experience, expert staff, software based on

advanced technology, original solutions and
products.

n addition to the high-technology and software produced with-

in its structure, HAVELSAN also develops technology in the

defence, security and informatics sectors and delivers turn-

key solutions to its customers by bringing together the solu-
tions and products of the companies included in its business
ecosystem.

HAVELSAN produces solutions in the following lines of business:

- Command & Control and Defence Technologies

- Training and Simulation Technologies

- Information and Communication Technologies

- Country and Cyber Security Solutions and offers original
products and systems to the use of the state institutions and
organizations, notably Turkish Armed Forces, private sector
and international customers.

From Project-Based Structure to Productization

HAVELSAN has been developing the smart technologies of
the future for more than 37 years to make our country and the
world a safer place and until the past 4 years, it carried out suc-
cessful project-based works. As the core element of Turkey's

Tiirkiye’nin en bliytik teknoloji firmalari
arasinda yer alan HAVELSAN; deneyimi,
uzman ¢alisanlari, ileri teknolojiye dayali
yazilim yogun 6zgtin ¢dziim ve lirtinleriyle
gliclii bir markadir.

Bunyesinde gelistirilen yuksek teknoloji ve yazilimlarin yani
sira HAVELSAN; savunma, guvenlik ve bilisim sektorlerin-
de teknoloji uretiyor, is ekosisteminde yer alan firmalarin
¢6zum ve Urunlerini de bir araya getirerek mdsterilerine
anahtar teslim ¢ézimler geligtiriyor.

HAVELSAN;

- Komuta Kontrol ve Savunma Teknolojileri

- Egitim ve Simulasyon Teknolojileri

- Bilgi ve iletigim Teknolojileri

- Ulke ve Siber Guivenlik Goztimleri alanlarinda 6zguin
urdn ve sistemlerden olusan ¢ézumlerini basta Turk
Silahli Kuvvetleri olmak lzere, kamu kurum ve kurulus-
larinin, ézel sektdrun ve uluslararasi musterilerinin hiz-
metine sunuyor.

Proje Bazl Yapidan Uriinlesme Siirecine

37 yili agkin bir suredir tlkemizi ve dunyayr daha guvenilir
bir yer haline getirebilmek icin yarnnin akilli teknolojilerini
gelistiren HAVELSAN, son 4 yilik déneme kadar, proje
bazl basaril calismalar yapan bir sirketti. 2023 vizyonunun




2023 vision, HAVELSAN began its productization move in 2016
as a part of turning from “project” based structure to “product”
based structure, and this move ignited a process that has awak-
en HAVELSAN's inner dynamics. Today, HAVELSAN has proved
itself by reaching up to nearly more than 70 percent of the last
10-year net sales rate and increasing the share of exports in
the total sale to more than 20 percent. It has also become a re-
gional power with its products and solutions used in 15 different
countries.

HAVELSAN, the Brand of 2019 Leaving Marks with Awards
This rapid rise of HAVELSAN in recent years was proved once
again with various awards in 2019:

- “2018 Turkey Innovation Champion” award under the catego-
ry of innovation resources,

- Ranking first in 5 different categories in Informatics 500 (De-
fence Sector Software, Informatics Company That Has Shown
the Best Performance in the last 3 Years, Outsourcing Servic-
es, Security Software, Sectoral Software)

- Climbing up 120 ranks in the Istanbul Chamber of Industry
Top 500 Industrial Enterprises (ISO 500)

- Becoming the first defence industry company to receive the
“Competency in Excellence 5-Star Certificate” in line with the
European Excellence Criteria and all of these have supported
the success journey of HAVELSAN.

HAVELSAN, the First Defence Industry Company of Turkey
with a 5-Star Certificate

HAVELSAN was the first company to receive the “Competency in
Excellence 5-Star Certificate” in the Turkish defence industry as
a result of the evaluation carried out by the Turkish Quality Asso-
ciation (KalDer) in accordance with the European Foundation for
Quality Management (EFQM) Excellence Model. As the national
cooperation partner of EFQM, KalDer evaluated HAVELSAN in
9 different criteria of Excellence Model that consist of all factors
that institutions need to have for work excellence. The criteria
were “leadership, strategy, employees, cooperation-resources,
processes-products-services, employee result, customer re-
sults, society-related results and work results.”

ADVERTORIAL

ana unsuru olan HAVELSAN is modelinin “proje” bazl yapidan
“rin” bazl yapiya déndsttirtimesi cergevesinde 2016 yilindan
itibaren baslayan urtinlesme hamlesi, HAVELSAN'in i¢c dinamik-
lerini de harekete gegiren bir strecin fitilini atesledi. Bugtin, son
10 yillik net satis ortalamasinin yaklasik ytizde 70 fazlasina ula-
san, ihracatin toplam satis igindeki payini artirarak ytizde 20’lerin
lizerine taslyan HAVELSAN, 15 farkli tlkede urtin ve gozimleri
kullanilan bolgesel bir gti¢ haline gelmis durumda.

2019’un Odiillerle Iz Birakan Markasi HAVELSAN

HAVELSAN'In son yillarda yasadigi bu hizli yukselis, 2019 yilin-

da kendini gesitli 6ddillerle de ortaya koydu. Geride biraktigimiz

2019 yili icerisinde;

- inovasyon kaynaklari kategorisinde “2018 Ttirkiye inovasyon
Sampiyonu” oduilt

- Bilisim 500’de, 5 ayri kategoride (Savunma Sektord Yazilimi,
Son 3 Yilda En lyi Performans Gésteren Biligsim Sirketi, Dig
Kaynak Kullanim Hizmeti, Gtivenlik Yazilimi, Sektorel Yazilim)
birincilik 6duilu

- Istanbul Sanayi Odasi 500 Biytik Sanayi Kurulugu (ISO 500)
listesinde 120 sira birden ytkselis

- Avrupa Mukemmellik Kriterleri dogrultusunda Mikemmellikte
Yetkinlik 5 Yildiz Belgesini alan ilk savunma sanayi sirketi olun-
masi HAVELSAN’IN gecmisten bugtine gelen basari yolculu-
gunu taclandiran gelismelerdi.

HAVELSAN, 5 Yildiz Belgeli Ilk Savunma Sanayi Sirketi
Turkiye Kalite Dernegi'nin (KalDer), European Foundation
for Quality Management (EFQM) Avrupa Kalite Yénetim Vak-
fi Mdkemmellik Modeli dogrultusunda yaptigi degerlendirme
sonucunda “Mtkemmellikte Yetkinlik 5 Yildiz Belgesi’ni alan HA-
VELSAN, Turk savunma sanayisinde bu belgeyi alan ilk sirket
oldu.EFQM’in ulusal is birligi ortadr olan KalDer, HAVELSAN'I; is
mukemmelligi ve mikemmel kuruluglar igin sahip olunmasi ge-
reken tim unsurlari igeren “liderlik, strateji, calisanlar, is birlikle-
ri-kaynaklar, stregler-rtinler-hizmetler, calisanlarla ilgili sonuglar,
musterilerle ilgili sonuglar, toplumla ilgili sonuglar ve is sonuglarn”
olmak uzere Mikemmellik Modelinin 9 ayr kriteri Gzerinden de-
Gerlendirmisti.
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S ITS INDEPENDENCE

Tiirk Savunma‘Sqmyisi Bagimsizlik —
ﬁtgma Griyor o N
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‘& Defence and Technology Chief Editor: Muhammet Metin Defence and Technology Genel Yayin Yonetmeni

Turkey needs to advance its arms industry  Tiirkiue'nin silah sanayisini gelistirmeye ve
and increase its share in the global arms  diinya silah ticaretindeki payini arttirmaua
trade  devam etmesi gerekmektedir
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Turkey has designed a corvette type naval ship for the first time under the MiLGEM project

Tiirkiye MILGEM projesi ile ilk defa korvet tipi bir askeri geminin tasarimini milli olarak gerceklestirmis oldu

Turkey has come a long way in
manufacturing the much-needed weapon
systems with national resources

urkey has gained its independence in the

defence industry with investments in recent

years after trying to fulfill its weapon system

requirements through foreign military assis-
tance, grants and purchases instead of using its national
defence industry. By the end of 2018, Turkey's annual
defence expenditures have reached its highest level with
18,97 billion dollars and constituted 2,5% of the gross
domestic product (GDP).

The historical development of the defence industry can
be summarized in the following numbers: 1 billion dollars
defence and aerospace turnover reached up to 8,761
billion dollars; 248 million dollars defence and aerospace
export to 2,188 billion dollars; 49 million dollars R&D
expenditures to 1,448 billion dollars; 66 defence pro-
jects of the Presidency of Defence Industries to 667 and
the contract price of 5.5 billion dollars of these projects
reached up to 60 billion dollars.

In addition, while there was not a single Turkish company
among the biggest defence companies in 2002, five Turk-
ish companies (ASELSAN ranks the 52", TUSAS ranks the
69th, STM Savunma Teknolojileri Muhendislik ve Ticaret
A.S and BMC ranks the 85th and ROKETSAN ranks the
89th) found a place among the “Top 100 Global Defence
Companies” in the area of defence and security in 2019.

Achieving great success in the process, Turkey has come
a long way in manufacturing the much-needed weapon
systems with national resources in a short amount of time.

Many systems and subsystems, notably MILGEM Cor-

vette, Logistic Support Ship, Multipurpose Amphibious
Assault Ship (LHD), Altay Tank, ATAK Attack Helicop-
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Tiirkiye, ihtiyac duyulan silah sistemlerinin
milli imkanlarla iiretilmesi yolunda dnemli
bir mesafe katetmistir

Uzun yillar boyunca ihtiyag duydugu silah sistemlerini,
ulusal savunma sanayisini kullanmak yerine dis kaynakli
askerfyardimlar, hibeler ve satin almalar vasitasiyla karsi-
lamaya galisan Turkiye, son yillarda savunma sanayisine
yaptigr yatinmlarla bagmsizlik gagina girmistir. 2018 yili
sonu itibariyla Turkiye'nin yillik savunma harcamasi, 18,97
milyar dolar ile en yuksek seviyeye ulasmis ve gayrisafi
yurt ici hasilanin (GSYIH) ytizde 2,5'ini teskil etmistir.

Ozellikle savunma sanayisindeki tarihf geligim (2002-2018)
rakamlarla degerlendirildiginde; 1 milyar dolar olan savun-
ma ve havacilik cirosu 8,761 milyar dolara, savunma ve
havacilik ihracati 248 milyon dolardan 2,188 milyar dolara,
AR-GE harcamalari 49 milyon dolardan 1,448 milyar do-
lara, Savunma Sanayii Baskanliginca ydirittilen savunma
proje sayisi 66’dan 667'ye, bu projelerin s6zlesme bedeli
ise 5,5 milyar dolardan 60 milyar dolara ulagmistir.

Ayrica, 2002 yilinda dtinyanin en buyuk savunma sirketleri
arasinda tek bir Ttrk firmasi dahi bulunmazken; savunma
ve glivenlik alaninda “Dunyadaki En Buiyuk 100 Savun-
ma Sanayii Sirketi” arasinda 2019 yili itibaryla bes Ttirk
sirketi (ASELSAN 52'nci, TUSAS 69'uncu, STM Savunma
Teknolojileri Muhendislik ve BMC 85'inci, ROKETSAN ise
89’uncu) yer almistir.

Bu surecte buyuk bir basari saglayan Trkiye, gok gec-
meden ihtiyag duyulan silah sistemlerinin millfimkanlarla
Uretilmesi yolunda 6nemli bir mesafe katetmistir.

MILGEM Korveti, Lojistik Destek Gemisi, Cok Maksatli
Amfibi Hicum Gemisi (LHD), Altay Tanki, Atak Taarruz
Helikopteri, GOKBEY Genel Maksat Helikopteri, Akinc,



The developments of the
last 15 years in the Turkish
defence industry have
increased the demand for
the platforms, systems
and capabilities of our
companies in the foreign
market

ter, GOKBEY Utility Helicopter, Akinci, Aksungur, Anka,
Bayraktar and Karayel Unmanned Air Vehicles, Htrkus
Training Aircraft, Gokturk Surveillance Satellites, New
Type Patrol Boats, High-Speed Interceptor Boats, Na-
tional Infantry Rifle, Tactical Wheeled Armoured Vehicles,
HISAR-A/HISAR-O Air Defence Systems are the results
of the projects carried out to minimize dependence in
the defence industry.

TURKISH DEFENCE INDUSTRY HAS BEEN
GLOBALIZING

The developments of the last 15 years in the Turkish
defence and aerospace industries have increased the
demand for the platforms, systems and capabilities of
our companies in the foreign market. Our companies
collaborate not only focusing on export but also con-
sidering methods based on win-win relationships such
as joint production, technology transfer, co-investment,
and this makes them the first choice for customers in the
international markets.

The best example of this is signing the projects of two
Fleet Replenishment Tankers, Agosta 90B class subma-
rine modernization, four MILGEM class corvettes and
30 T129 ATAK Reconnaissance and Tactical Attack Hel-
icopters with Pakistan by Turkish companies ASELSAN,
Military Factory and Shipyard Management Inc. (ASFAT),
HAVELSAN, STM, TUSAS and METEKSAN. There are
many Turkish companies in the Pakistan MILGEM Project
(PN MILGEM), the biggest one-item export of the Turkish
defence industry, which actually started on 11 March
2019, consisting of the construction of four corvettes, two
of which are in the Istanbul Shipyard Command and the
other in the Karagi Shipyard. HAVELSAN takes part in the
project with ADVENT Combat Management System, Ship
Data Distribution System and Ship Information System;
ASELSAN with Electronic Warfare System, Fire Control
Radar, Laser Warning Receiver System, Torpedo Counter
Measure System, Radar and Warfare System; and ME-
TEKSAN with YAKAMOS Hull Mounted Sonar System.
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Tuirk savunma sanauyisinin
son 15 yilda gdstermis
oldugu gelisim, bircok
alanda firmalarimizin
platform, sistem ve
yeteneklerinin yurt disi
pazarlarda talep edilir
olmasini sadliyor

Aksungur, Anka, Bayraktar ve Karayel insansiz Hava Arag-
lar, Hurkus Egitim Ucagi, Goktlirk Gozetleme Uydulari,
Yeni Tip Karakol Botlari, Sdratli Mtidahale Botlari, Milli
Piyade Tuifegi, Taktik Tekerlekli Zirhli Araclar, HISAR-A/
HISAR-O Hava Savunma Sistemleri basta olmak tizere
bircok sistem ve alt sistem savunma sanayisinde bagim-
lihgr azaltmaya yénelik projelerin sonuclaridir.

TURK SAVUNMA SANAYISi DUNYAYA
ACILIYOR

Turk savunma ve havacilik sanayisinin son 15 yilda gos-
termis oldugu gelisim, bircok alanda firmalarimizin plat-
form, sistem ve yeteneklerinin yurt digI pazarlarda talep
edilir olmasini sagliyor. Firmalarimizin sadece ihracata
odaklanarak degil ortak Uretim, teknoloji transferi ve ortak
yatinm gibi kazan-kazan iligkisine dayall yontemleri de
dikkate alarak is birligi faaliyetleri ydrttmeleri; uluslararasi
pazarlarda tercih edilir olmalarinda énemli rol oynuyor.

Buna en guzel 6rnek ASELSAN, Askeri Fabrika ve Ter-
sane Igletme AS (ASFAT), HAVELSAN, STM, TUSAS ve
METEKSAN gibi Turk firmalari tarafindan Pakistan ile iki
adet Denizde ikmal Tankeri Projesi, Agosta 90B sinifi
denizalti modernizasyonu, dért MILGEM sinifi korvet ve
30 adet T129 ATAK Taarruz ve Taktik Kesif Helikopteri
projelerinin imzalanmasi. Ozellikle Turk savunma sa-
nayisinin tek kalemdeki en buyuk ihracati olan ve 11
Mart 2019 tarihinde fiili olarak baslayan, ikisi istanbul
Tersanesi Komutanhiginda diger ikisi ise Karagi Tersane-
sinde olmak Uzere dort korvetin ingasini iceren Pakistan
MILGEM Projesi'nde (PN MILGEM) birgok Ttirk firmasi
bulunuyor. Projede HAVELSAN; ADVENT Savas Yonetim
Sistemi, Gemi Veri Dagitim Sistemi ve Gemi Bilgi Sistemi
ile ASELSAN; Elektronik Harp Sistemi, Atis Kontrol Radari,
Lazer ikaz Sistemi, Torpido Karsi Tedbir Sistemi, Radar
ve Muharebe Sistemleriyle METEKSAN ise YAKAMOS
Karinaya Monteli Sonar Sistemi ile yer aliyor.
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Equipped with diesel engines, PARS Il 8X8 has a 30.000 kg maximum loaded weight and can reach a speed of 100 km/h
30.000 kg azami yiiklii agirhida sahip olan PARS 11l 8X8, dizel motorla donatildi ve 100 km/s hiza ulasabiliyor

FROM ASIAN FORESTS TO THE DESERTS IN
THE MIDDLE EAST

Turkish defence industry companies continue their
marketing activities in many parts of the world without
stopping. The supply projects for 267 ZMA-15 tracked
armoured vehicles and 257 AV8 GEMPITA 8x8 wheeled
armoured vehicles in 12 different configurations have
been developed and manufactured by FNSS, who has
delivered over 4 thousand armoured combat vehicles
to the users with the PARS technology. These projects
constitute the backbone of Malaysian Armed Forces and
come to the fore with their manufacturing including the
technology transfer.

FNSS, with ZMA-15 class vehicles given to the inventory
of Philippine Army and middle-class tanks KAPLAN MT
recently developed for the Indonesian Army and 172
vehicles in 13 different configurations for Oman, makes
aname for itself as a Turkish defence company with over
2.6 billion dollar business volume outside Turkey.

FIVE CONTINENTS - ONE TURK

Along with a product family consisting of wheeled ar-
moured Akrep Il, Cobra, Cobra I, Arma and tracked
armoured Ural and Tulpar, Tulpar S vehicles, which are
among the most important actors of the land vehicle
sector, Otokar also designs, develops and manufactures
products according to the needs and expectations of
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ASYA ORMANLARINDAN ORTA DOGU
COLLERINE

Turk savunma sanayisi firmalar, dinyanin bircok bél-
gesinde pazarlama faaliyetlerini araliksiz surdurtyor.
Bugune kadar, 4 binin tizerinde zirhli muharebe aracini
kullanicilarina teslim eden FNSS tarafindan PARS
teknolojisi kullanilarak gelistirilip tretilen ve Malezya
Kara Kuvvetlerinin bel kemigini olusturan toplam
267 adet ZMA-15 paletli zirhli arag ve 12 farkli
konfigurasyonda, 257 adet AV8 GEMPITA 8x8
tekerlekli zirhli araglara yénelik tedarik projeleri,
teknoloji transferini de icerecek sekilde yurditul-
mus olmasi bakimindan éne ¢ikiyor.

Malezya'nin yani sira Filipinler ordusunun envan-
terine verdigi ZMA-15 sinifi araglar
ve yakin zamanda Endonez-

ya ordusu icin gelistirdigi orta

sinif tank KAPLAN MT ve Um-
man icin 13 farkl konfigtiras-
yonda toplam 172 arac teslim
edecek olan FNSS, Turkiye
disindaki is hacmi 2,6 milyar
dolar gegen Turk savunma
firmasi olarak adindan s6z
ettiriyor.



Military capacity is an
important element for
countries to survive
in foreign policy

its customers and offers its services in more than 35
countries on 5 continents with more than 32 thousand
vehicles. Animportant global actor in the defence industry
exports, Otokar signed an agreement with the United Arab
Emirates, which have political problems with Turkey, in
2016 that contains the manufacture of 700 Rabdan 8x8
tactical wheeled armoured vehicles worth 661 million
dollars, developed on the ARMA platform and reached
an unusual position in the sector.

TURKEY’S TECHNOLOGICAL BASE,
ASELSAN

Answering the communication and information technolo-
gies, radar and electronic warfare, electro-optics, avionics,
unmanned systems, land, sea and weapon systems,
air defence and missile systems, command & control
systems, transportation, security and health technologies
needs in and out of the country, and exporting to 65 dif-
ferent countries, ASELSAN closed 2019 with nearly 330
million dollar exportation. Next to Turkey’s 1.14 dollars and
the defence and aerospace sector’s 97 dollar export
kilogram value, ASELSAN'’s numbers reached up
to 1,500 dollars. The company climbed
up three ranks to the 52nd
row in the “Top 100
Global

The stabilized gun turret in KORKUT SSA has
a firing on the move capability

KORKUT SSA’da bulunan stabilize silah
kulesi, hareket hlinde atis yetenedine sahip

KAPAK KONUSU | COVER THEME

Dis politika alaninda askeri
kapasite, devletlerin
varliklarini strdtrebilmesinin
onemli bir unsurudur

BES KITADA BIR TURK

Kara arag sektordnin dnemli oyuncularindan Akrep Il,
Cobra, Cobra Il, Arma ve Ural tekerlekli zirhli ve Tulpar,
Tulpar S paletli zirhli arag trtn ailesinin yani sira kule
sistemleriyle kullanici intiyag ve beklentilerine uygun urdin-
ler tasarlayip gelistiren ve ureten Otokar'in 32 binden
fazla araci bes kitada 35'ten fazla tilkede hizmet veriyor.
Savunma sanayisi ihracatinda kuresel diuzeyde énemli
bir aktér olan Otokar, Turkiye ile siyasi sorunlar yasayan
Birlesik Arap Emirlikleri'yle 2016 yilinda toplam 661 milyon
dolar degerinde ARMA platformu tizerinden gelistirilen
700 Rabdan 8x8 taktik tekerlekli zirhli aracin dretimini
kapsayan bir anlasma imzalayarak sektérdeki konumunu
farkli bir boyuta tasidi.

TURKIYE’NIN TEKNOLOJi USSU ASELSAN

Yurt ici ve yurt digl ihtiyag makamlarinin, haberlesme ve
bilgi teknolojileri, radar ve elektronik harp, elektro-optik,
aviyonik, insansiz sistemler, kara, deniz ve silah sistem-
leri, hava savunma ve fluze sistemleri, komuta kontrol
sistemleri, ulastirma, guivenlik ve saglik teknolojilerine
yonelik intiyaclarini karsilayan ve 65 Ulkeye ihracat yapan
ASELSAN, 2019 yilini yaklasik 330 milyon dolar dis satimla
kapatti. ASELSAN, Ttirkiye'nin 1,14 dolar, savunma ve ha-
vacllik sektériinin 97 dolar olan ihracat kilogram degerine
karsilik bin 500 dolarlik rakama ulasti. Sirket 2018 yilinda
ulastigr 1,79 milyar dolar savunma cirosu ile “Duinyadaki
En Buytk 100 Savunma Sanayii Sirketi” 2019 listesinde
uc basamak yukselerek 52'nci oldu.

HAVADA, KARADA DENIZDE HAVELSAN

Son yillarda gelistirdigi Urtin sayisini 20'nin tizerine ¢ikaran,
ihracat yaptigi Ulke sayisini ve ihracat gelirlerini artiran
HAVELSAN, Hava ve Deniz Kuvvetleri igin komuta kontrol
ve savunma teknolojileri tiretiminin yani sira her turlu kara,
deniz ve hava platformu icin yerli katki orani yuksek simuila-
torler sagliyor. Katar Hava Kuvvetleri helikopter pilotlarinin
egitim ihtiyacini karsilayacak Katar'a AW139 Simulatér
Merkezi Projesi, Umman’a Komuta Kontrol Bilgisayar
Muhabere ve istihbarat Sistemi (C4l), Malezya'ya Tirki-
ye'nin ilk zirhl kara araci simulatérd olan AV8 simdilatérund
dreten ve ihrag eden firma, Pakistan’a da PN MILGEM
projesi kapsaminda Yeni Nesil Ag Destekli Savas Yone-
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With its original defence industry
products, the Turkish Armed Forces’ (TSK)
increasing level of deterrence has greatly
contributed to the success of the actions
of Turkish foreign policy

Defence Industry Companies”
in 2019 with a turnover of 1.79

IN THE LAND, IN THE SEA

Increasing the number of its export
countries and revenues and its number of Iy
products over 20 in recent years, HAVELSAN | il @
develops command & control and defence
technologies as well as high contribution
rate simulators for all kinds of land, sea and /
air platforms. The company has exported

AW139 Simulator Centre Project for training

helicopter pilots in Qatar Air Force, Command & Con-

trol Computer Combat and Intelligence System (C4l) to
Oman, AV8 simulator (which is also the first armoured land
vehicle simulator of Turkey) to Malaysia, and achieved a
great success by selling ADVENT, the New Generation
Network-Supported Combat Management System to
Pakistan as part of the PN MILGEM Project.

Military capacity is an important element for countries
to survive in the area of foreign policy. However, military
capacity is a strategic factor that allows states to act more
comfortably in the international arena and determine the
quality of their relations with other states.

In this context, if Turkey did not meet an important part of
its Armed Forces’ need of weapons and military equip-
ment today with its own production, it would be much
more difficult to perform the Operations “Euphrates
Shield”, “Olive Branch” and “Peace Spring” in Syria and
Turkey would be exposed to more intense pressure from
the Western countries. With an increase in the capabilities
and means of TSK, a significant part of the strategic ob-
jectives in the operations has been achieved. Weapons
and ammunitions manufactured by the Turkish defence
industry, especially Bayraktar TB2 and ANKA unmanned
air vehicles, Multiple Launch Rocket Systems (MLRS),
Firtina Obus, ATAK helicopter, radars, smart ammunition,
infantry rifles and armoured vehicles have been densely
used by the security forces.
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fzgiin savunma sanayisi iiriinleri ile
TSK’nin caydincilik diizeyinin artmasi Tiirk
dis politikasinin eylemlerinin basarisina
biiyiik katki saglamistir

tim Sistemi ADVENT'in satisini
gerceklesti-
= = rerek Gnemli

bir basarlya imza
attr.

Dis politika alaninda askerf kapasi-

te, devletlerin varliklarini stirdtirebilme-

sinin énemli bir unsurudur. Bununla birlikte

askerf kapasite, devletlerin uluslararasi alanda daha

rahat bir bicimde hareket etmelerini saglayan ve diger

devletlerle olan iligkilerinin niteligini belirleyen stratejik
bir faktorddir.

Bu kapsamda eger Turkiye bugun Silahli Kuvvetlerinin
silah ve askeri malzeme ihtiyacinin énemli bir bélimunu
kendi uretimiyle karsilamasa, Suriye'deki “Firat Kalkani”,
“Zeytin Dali” ve “Baris Pinari” operasyonlarini gercekles-
tirmek cok daha zor olacak ve Turkiye Bati tlkelerinden
daha yogun bir baski gérecekti. TSK’nin imkan ve kabili-
yetlerinin artmasiyla operasyonlarda hedeflenen stratejik
amaclarin énemli bir kismina ulasiimistir. Basta Bayraktar
TB2 ve ANKA insansiz hava araclan olmak tizere Gok
Namlulu Roketatar (CNRA) Sistemi, Firtina obuisu, ATAK
helikopteri, radarlar, akilll muhimmatlar, piyade tufekleri,
zirhliaraglar gibi Turk savunma sanayisi tarafindan uretilen
silah ve muhimmatlar guvenlik gugleri tarafindan yogun
olarak kullanimigtir.

Bolgesinde varligini artirma gabalarl kapsaminda Katar
ile askerf alanin yani sira guivenlik ve savunma sanayisi
alanlarinda da ortak faaliyetler yuriten Trkiye tarafin-
dan tlkenin guvenligini saglamak icin Turk-Katar Birlesik
Musterek Kuvvet Komutanhg kurulmus ve 2015 yilinda
Katar'a asker gonderilmisti. Katar'in askerf kurumlarinin
modernizasyonu, askerf egitim ve ¢gdretim alaninda is
birliginin ¢esitlendirilmesi, tatbikat ve savunma kabiliyet-
lerinin gelistiriimesi amaciyla calismalar yurtten Turkiye;
Bayraktar TB2 SiHA, Kirpi Il, Amazon, Ejder Yalgin, Yoruk
Zirhli Araglari, Uzaktan Komutali Silah Sistemleri, Stiratli
MUidahale Botlari, Simdilatér, Elektro-Optik ve Komuta
Kontrol Sistemlerini bu Ulkeye ihrac ederek bélgedeki




Turkish defence
industry companies
continue their
marketing activities
in many parts of
the world without
stopping d

In order to increase its presence in the region, Turkey has
been carrying out joint activities in the military area and
security & defence industries with Qatar, and established
Qatar-Turkey Combined Joint Force Command to provide
security for the country and sent there soldiers in 2015.
Turkey has been carrying out activities to modernize
Qatar’s military institutions, to diversify the cooperation
in its military education and training, to improve the drill
and defence capabilities and crowned its presence in the
region with original defence industry products such as
Bayraktar TB2 SiHA, Kirpi Il, Amazon, Ejder Yalgin, Yortk
Armoured Vehicles, Remote Controlled Weapon Systems,
High-Speed Interceptor Boats, Simulators, Electro-Optics
and Command & Control Systems. Gulf countries who
have political problems with Qatar were disturbed by the
presence of Turkey in the country, proposed the closure of
Turkey’s military base in Qatar to lift the embargo against
Qatar; however, Qatar refused it.

The “Memorandum of Understanding on Security and
Military Cooperation” and “Memora um of Understanding
on the Restriction of Marine Jurisdictions” signed between
Turkey and Libya’'s Government of National Accord on
November 27, 2019 received harsh reactions from the
countries on the Eastern Mediterranean coast, particu-
larly Greece and Egypt. Turkey’s military assistance to
Libya's Government of National Accord against Hafter
has shifted the balances in the country and Libya had
Turkey as an important actor in the Libya Summit held to
find a solution to the crisis in Libya on January 19, 2020,
with the participation of 12 country leaders.

These activities of Turkey make it win a political position
before the global and regional powers to interfere with the
developments occurring in its own region. With its original
defence industry products, Turkish Armed Forces’ (TSK)
increasing level of deterrence has greatly contributed to
the success of the actions of Turkish foreign policy. In
order to maintain this position, Turkey needs to advance
its arms industry and increase its share in the global
arms trade.
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Tiirk savunma
sanayisi firmalari,
dinyanin bircok
holgesinde
pazarlama
faaliyetlerini
araliksiz
sirddriyor

varligini 6zgun savunma sanayii Urdinleriyle taclandirmistir.
Katar ile siyasi sorunlar yasayan Kérfez ulkeleri Turkiye'nin
bu ulkedeki varligindan rahatsiz olmus ve Katar'a uygula-
nan ambargo kararinin kaldirimasi icin éne surtilen sartlar
arasinda Turkiye’'nin askerf tisstnuin kapatiimasi yer almis,
ancak Katar bu 6neriyi reddetmisti.

Libya Ulusal Mutabakat Hukumeti ile Turkiye arasinda
27 Kasim 2019 tarihinde “Gtivenlik ve Igbirligi Mutabakat
Muhtirasi” ile “Deniz Yetki Alanlarinin Sinirlandinimasina
iligkin Mutabakat Muhtirasl” imzalanmasi, Dogu Akdeniz'e
kiyist bulunan lkeler basta Yunanistan ve Misir olmak
lizere 6nde gelen dunya guclerinin tepkisine sebep oldu.
Tdrkiye'nin Hafter'e karsi Libya Ulusal Mutabakat Huku-
meti'ne askerf yardimda bulunmasi, llkede dengeleri
degistirmis ve 19 Ocak 2020'de Libya’'daki krize ¢ézim
bulmak icin 12 Ulke liderini bulusturan Libya Zirvesi’'nde
Tirkiye'yi nemli bir aktor haline getirmistir.

Tdrkiye'nin yurdttugu bu galismalar, tlkemize kiresel ve
bélgesel glicler karsisinda siyasi bir konum kazandira-
rak kendi cografyasinda meydana gelen gelismelere
mudahale eden bir devlet pozisyonuna yukseltmistir.
Ozglin savunma sanayisi trtinleri ile TSK’nin caydinicilik
duzeyinin artmasi Turk dis politikasinin eylemlerinin ba-
sarisina buytik katki saglamistir. Bu durumun kalici hale
gelmesi icin Turkiye'nin silah sanayisini gelistirmeye ve
dunya silah ticaretindeki payini arttirmaya devam etmesi
gerekmektedir.
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HAVELSAN'S PROJECTS THAT WILL DIRECTLY CONTRIBUTE
T0 THE NATIONAL ECONOMY

HAVELSAN'dan Ulke Ekonomisine Dogrudan Katki Saglayacak Projeler

The defence industry is one of the Savunma sanauyisi hem milli giivenligin
main elements of maintaining national hem de tam bagimsizligin saglanmasinin
security and total independence en temel unsurlarindan biridir

he technological level and the manufactur-

ing capacity of the Turkish Armed Forces

Foundation (TSKGV) companies, HAVEL-

SAN, ASELSAN and TUSAS in the defence
industry will give confidence to the friends and fear to
the foe. Again, we are proud to announce that we have
reached an indigenousness rate above 60%.

In order to further advance the production capacity,
indigenousness rate and the added-value; the com-
panies in the sector need to combine their forces and
focus on certain fields with the Road Map and Action
Plans established with the joint efforts of T.R. Ministry of
Industry and Technology, and T.R. Ministry of Defence.

One of the leading companies of the sector, HAVELSAN
continues its progress both in the defence industry
and other areas with its intense exports, technology
development, R&D and productization activities in line
with the 2023 aims of our country.

Carrying the pride and responsibility of becoming a
regional power, we are looking to the future with our vi-
sions such as technology management and innovation,
having a share in the digitalization process, effective
organization and career management, and we also
closely follow the global trends. And domestically, we are
determined to get more effective in our work ecosystem
and develop and maintain projects by directly contrib-
uting to the national economy with our joint ventures
including over 500 registered ecosystem companies.

Basta Turk Silahli Kuvvetlerini Gliglendirme Vakfi (TS-
KGV) sirketleri; HAVELSAN, ASELSAN ve TUSAS'In
savunma sanayisinde ulastigi teknolojik seviye ve
Uretim kapasitesi dosta guven, didsmana korku ve-
recek boyuttadir. Ayrica ulasiimis olan ytizde 60'lar
Uzerindeki yerlilik orani da gurur vericidir.

Uretim kapasitesini, yerlilik oranini ve dretilen katma
degeri daha da ileriye gotirmek icin TC. Sanayi ve
Teknoloji Bakanhdrile T.C. Savunma Sanayii Bagkanli-
ginin birlikte olusturacad Yol Haritasi ve Eylem Planlari
ile sektdr firmalarinin belli alanlara odaklanarak diger
firmalarla is ve gug birligi yapmasi dnem tagimaktadir.

Sektoriimtiziin éneu kuruluglarindan biri olan HAVEL-
SAN, Ulkemizin 2023 hedefleri dogrultusunda; ihracat,
teknoloji gelistirmek icin AR-GE faaliyetleri ve Urtinles-
me konularindaki yogun ¢alismalari ile hem savunma
sanayisinde hem de faaliyet gosterdigi diger alanlarda
ilerlemeye devam etmektedir.

Bélgesel bir gti¢ haline gelmenin hakli gururu ve
sorumlulugu ile teknoloji yénetimi ve inovasyon;
sektdrdeki dijitallesmenin bir paydasi olmak, etkin
organizasyon ve Kariyer yonetimi vizyonumuzla gele-
cege bakmakta, kuresel trendleri de yakindan takip
etmekteyiz. Ulke icinde ise is ekosistemimizle birlikte
guclenmeye; 500'U askin kayitl ekosistem firmamizla
ortak calismalar yurdterek ulke ekonomisine dogrudan
katki saglayacak projeleri gelistirmeye ve surdidrmeye
kararllyiz.
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General Manager of STM
Y Murat ikinci
| * STM Genel Muidiirti

VIEW GORUS

¥ @muratikinci2

WE CARRY THE TALENTS OF THE TURKISH DEFENCE
INDUSTRY ABROAD WITH OUR EXPORT ACHIEVEMENTS

Ihracat Basarilarimuzla Tiirk Savunma Sanayisinin Kabiliyetlerini

s Savunma Teknoloji Mtihendislik ve Ticaret
A.S. we operate in the fields of engineering,
technology and consulting under the leader-
ship of TR. Presidency of Defence Industry
Administration (SSB). By undertaking critical tasks in
the national projects of our Turkish defence industry, we
provide a wide range of products and services, including
military naval platforms, autonomous systems, cyber-
security, satellite and radar technologies, command
& control systems, certification and consultancy. In
line with the 2023 vision of our Presidency, we aim to
increase our exports to 50 percent and become one of
the top 50 Defence companies in the world.

Even without a shipyard, STM is Turkey's largest naval
design company and the largest exporter in this field
with its design capability and the white-collar employ-
ees. The Pakistan Navy Fleet Tanker that we designed
for the Pakistan Navy is one of the largest defence
export projects of the Turkish defence industry. Again,
our commitment for modernizing Pakistan’s Agosta 90B
submarines also shows the competence of the Turkish
defence industry and STM in submarines, which is the
most complex and strategic platform of the world. We
also operate abroad with our autonomous drone sys-
tems and cybersecurity activities for overseas markets.

We develop collaborations in our defence industry by
including our domestic industry and the defence in-
dustry companies. We also ensure the exportation of
capabilities and products of our Turkish companies
in international projects, of which we are the prime
contractor. With the mission we take, we will continue
to offer niche, innovative products and systems to the
world markets.

Yurt Disina Tasiyoruz

In international
projects, of
which we are the
prime contractor,
we also ensure

the exportation of

the capabilities
and products
of our domestic
companies

Ana yiiklenici
oldugumuz
uluslararasi
projelerde yerli
firmalarimizin
sahip oldugu
kahiliyetlerin
ve drdnlerin de
ihrac edilmesini
sagliyoruz

Savunma Teknolojileri Mtihendislik ve Tic. A.S. olarak
T.C. Cumhurbaskanhd Savunma Sanayii Baskanlgi
(SSB) oncitiltiglinde; muhendislik, teknoloji ve da-
nismanlik alanlarinda faaliyet gosteriyoruz. Turk sa-
vunma sanayimizin millf projelerinde kritik gérevler
lstlenerek; askerf deniz platformlari, otonom sistemleri,
siber guvenlik, uydu ve radar teknolojileri, komuta
kontrol sistemleri, sertifikasyon ve danismanlik olmak
Uzere genis bir yelpazede urtin ve hizmet sagliyoruz.
Cumhurbaskanligimizin 2023 vizyonu dogrultusunda
ihracatimizi yuzde 50’ye cikarmayi ve dunyanin en
iyi 50 savunma sirketi arasina girmeyi hedefliyoruz.

STM, tersanesi olmadigi halde tasarim kabiliyeti ve ta-
mami beyaz yakadan olusan calisanlariyla Turkiye'nin
en buytik askerf denizcilik tasarim firmasi ve bu alan-
daki en buyuk ihracatgisi. Pakistan Deniz Kuvvetlerinin
ihtiyaclari tzerine tasarladigimiz Pakistan Denizde
Ikmal Gemisi, Turk savunma sektérinde tek seferde
yaplimig en buytik savunma ihracat projelerinden biri
olma ozelligi taslyor. Yine Pakistan’a ait Agosta 90B
denizaltilarinin modernizasyonunu Ustlenmemiz de
dunyanin en kompleks ve stratejik platformu olan deni-
zaltilarda, Turk savunma sanayinin ve STM'nin geldigi
yetkinligi gosteriyor. Yurt disi pazarlara yonelik olarak
otonom dron sistemlerimiz ve siber guivenlik faaliyet-
lerimizle yurt disinda da calismalarimiz bulunuyor.

Savunma sanayimizde yerli endustrimizi ve savunma
sanayi sirketlerimizi de dahil edip is birlikleri gelistiriyor
ve ana yuklenici oldugumuz uluslararasi projelerde
Tdirk firmalanmizin sahip oldugu kabiliyetlerin ve trun-
lerin de yurtdisina ihrag edilmesini sagliyoruz. Ustlen-
digimiz misyon ile duinya pazarlarina nis, yenilikci tirtin
ve sistemler sunmaya devam edecegiz.
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COMPARISON OF TURKEY'S
DEFENCE INDUSTRY FROM PAST
TO PRESENT

$1.062.000.000 in 2002
$ 8.761.000.000 at the end of 2018

$ 248.000.000 in 2002
$2.438.000.000 in 2019

66 in 2002
667in 2018

SOURCE: PRESIDENCY OF THE REPUBLIC OF TURKEY PRESIDENCY
OF DEFENCE INDUSTRIES

TURKEY’S 2023 GOALS
IN THE DEFENCE
INDUSTRY

$ 26.900.000.000

$10.200.000.000

79.300 People

[¢)
75%
(SOURCE: PRESIDENCY OF THE REPUBLIC OF TURKEY
PRESIDENCY OF DEFENCE INDUSTRIES)




TURKISH
COMPANIES IN
THE DEFENCE

ATAK HELICOPTER
ALTAY TANK
ANKA
BAYRAKTAR TB2
MINI UAV
BORA-KASIRGA
CIRIT

FIRAT M60T
KARGU

MAM-L

SOM MISSILE
CIRIT MISSILE
UMTAS MISSILE
HISAR MISSILES
ZIPKIN

KAYI BORDER SECURITY SYSTEM
FIRTINA OBUS
KAPLAN

PARS 4X4
ANKEROT
KORAL

OMAN

(SOURCE: PRESIDENCY OF THE REPUBLIC OF
TURKEY PRESIDENCY OF DEFENCE
INDUSTRIES)

THE USA

KUNDUZ-AZMIM
OTOKAR ARMA
KIRPI

TULPAR

URAL

OTOKAR COBRA
ASYA

TCG HEYBELIADA (F511)
EJDER YALCIN
SERHAT

VURAN

SARP

FIRTINA OBUS
ASELPOD

KIRPI

MAM-C

KNT 76

MPT 76

MPT-55

T122

GERMANY

NEWS
TOP 100 LIST

ASELSAN
ranks the 52

TUSAS

ranks the 69"

STM
ranks the 85

BMC
ranks the 85

ROKETSAN
ranks the 89t
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Business Development Executive
Haluk Alisan
s Gelistirme Uzmani

THE CORPORATE IMPORTANCE OF BUSINESS DEVELOPMENT UNITS

Is Gelistirme Biriminin Sirketlerdeki Onemi

Increasing competition throughout the

global business means more sales,
more marketing, and more business
development. Now, corporations are

formalizing this process through

Business Development units, which in

turn are showing them how to make
the first move

Global is diinyasinda artan rekabet, satis
ve pazarlama etkinlidinin yani sira is
gelistirme aksiyonlarinin da alinmasina
neden oldu. is Gelistirme birimlerinin
kurulmasi ile resmiyet kazanan bu siirecin
sirketlerdeki yeri her gecen giin dnem
kazanirken, ilk adimlarin nasil atiimasi
gerektidini bilmek firmalar @ne geciriyor

TEP ONE: MARKET RESEARCH

Business Development is becoming more

and more important as market competition

becomes more and more fierce. Now, sales
departments focus on results. Business Development,
on the other hand, focuses on potential contract. Market
research is the first to determine where companies sit
both in existing as well as potential markets.

With that in mind, market research needs to follow a
few rules. First and foremost, the business in question
needs to identify where they are, both in the sector as
well as geographically. This can be done in a number
of ways. You can seek out the support of small media
firms. However, know that while this won't come cheap,
it will be wisest decision you could ever make if you wish
to venture into new territory. Once you are confident
that you have collected enough data, then you'll get a
sense of just how much of a hold your business as on
the market, and go from there by:

iLK ADIM: PAZAR ARASTIRMASI

is gelistirme birimi glintimtiz rekabet sartlarinda sir-
ketlerdeki énemini arttirmaktadir. Satis bolimu artik
sonuca odaklanirken is gelistirme potansiyel sézles-
menin basinda konumlanmaktadir. Sirketlerin mevcut
veya potansiyel pazarlardaki konumlari da énce pazar
arasgtirmalari ile belirlenmektedir.

Pazar arastirmasi igin bazi metotlar takip edilmelidir.
Oncelikle sirketin icinde bulundugu sektdrde ve kendi
jeografik cevresinde hangi konumda oldugu tespit edlilir.
Bunun degisik yollari vardir. Basili veya sanal kaynak-
lardan hareket edilebilecegi gibi destek firmalari ile de
caligilabilir. Ancak gunumuzde bilgiye ulasmak kolay-
lastigr icin bu durumun avantajlarindan faydalanmak
maliyetler anlaminda g6z ardi edilmemelidir. Sirket icin
yeni bir konu veya sektdr icin ise profesyonel destek
alinmasi daha dogru olacaktir. Arastirma sonucunda
yeterli veriye ulasildidina ikna olduktan sonra sirketinizin
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Market research is the first to determine
where companies sit both in existing as
well as potential markets

* Increasing your share in your current market

* |dentifying and setting your eyes on a new market

* Entering a new sector

* Charting new territory where you believe new potential lies

Once you have wrapped up the research side of things,
then it’s time to pinpoint potential new tenders and busi-
ness partners. You do this by following other organizations,
forms, and blogs. Some sectors even explicitly publish that
they are looking to work with businesses like yours. You
also can access information about a business’s products
and services via its own website. This will save you time!
You have to make the best use of this data that you can.
It may even put you and your business in the right place
at the right time.

KNOWING YOUR COMPETITORS WILL
SAVE YOUR BACK

After you compare and contrast what your business has
to offer with what the market expects of you, then you
can research who it is you are competing against. This
will increase your chances of getting into the market. Not
only will it show you where you are today, it will also give
you insight into where you'll want to be tomorrow. All you
have to do is follow a few steps:

« |dentify who your opponents are. You should identify at
least 4 to 6 major competitors.

» Set benchmarks: Identify your and your competitor’s
strengths and weaknesses

* Learn all about what your competition offers and where,
and what they’re doing to grab their customers’ attention.
Take note of what it is they're pitching, including prices,
quality, service, and guarantees, etc.

 Look at, compare, and contrast what your competition
has in the past in terms of projects.

CURRENT CUSTOMERS ARE
NEW ONES IN DISGUISE =

Maintaining and enhancing relations e
with existing custom-
ers is a major
issue of focus
in Business

KOSE YAZISI | OPINION PIECE

Sirketlerin mevcut veya potansiyel
pazarlardaki konumlar énce pazar
arastirmalar ile belirlenmektedir

pazar pay! hakkinda fikir sahibi olabilirsiniz. Burada alt
kirlimlar devreye girecektir.

* Mevcut pazarda pazar payini arttirmak,
* Yeni pazar tespit etmek ve hedeflemek,
* Yine isinizin uzantisi yeni sektére girmek,

* Daha 6nce sirketin trin gaminda olmayan ancak
potansiyel olduguna inanilan sektére girmek.

Pazar arastrmasi sonrasinda, aciklanan ihaleler veya is
birligi arayisi icinde olan firmalar tespit ediimeye caligilir.
Hedef pazardaki sektorel kuruluglar, forumlar ve bloglar
takip edilerek bu platformlara Uye de olunabilir. Bazi sek-
torler kendi yapilar geredi tim ihale veya talepleri acik
olarak yayinlamaktadir. Ancak &zellikli drtinlerde, firmalarin
kendi internet sayfalarindan da bu verilere ulasilabilir. Bu
size dnemli bir vakit kazanci saglayacaktir. Bu verilerden
mumkuin oldugunca istifade etmek gerekir. Bazen dogru
zamanda dogru arayis icerisinde olmaniza sebep olacakiir.

RAKIP ANALIZi HAYAT KURTARIR

Sirketinizin kabiliyetlerini pazar talepleriile karsilastirdiktan
sonra rekabet analizi yapmalisiniz. Bdylece pozisyon aima
sansiniz artacaktir. Hem bugun nerede oldugunuz hem
de yarin nerede olmak isteyeceginiz ortaya ¢ikacaktir. Bu
asamada su adimlari izlemenizde fayda olacaktir:

* Rakiplerinizi tespit etmek: Ortalama 4-6 buiytik rakip
firma tespit edilmelidir.

* Karsilastirma kriterleri olusturmak: Rakiplerinizin ve
kendinizin glicli/zayif taraflarini tespit etmek.

* Rakiplerinizin hedefledikleri trtn veya konularin ve ra-
kiplerinizin hedef mdisterilerinin ilgisini nelerin gekeceginin
tespit edilmesi 6nemlidir. Oncelikli kalemler; fiyat, kalite,
servis/hizmet suresi avantajli, garanti suresi vb. noktalar
olmalidir.

* Rakiplerin daha 6nce yapmis olduklari projeler
analiz edilerek kiyaslamalar yapmak.

MEVCUT MUSTERI ASLINDA
YENiI MUSTERIDIR

is geligtirmenin en
6nemli konularin-
dan biri mevcut
musterilerle

Devel- ﬁ- . — II
:
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Maintaining and enhancing relations with
existing customers is a major issue of
focus in business development

opment. Every current customer actually equals new
business. Companies grow with their customers.

A simple SWOT analysis will show you just how good (or
bad) your business’s customer relations are. Your custom-
ers know everything about you. Where they position you
reveals your strengths and weaknesses. Your customers
will directly tell you what you should capitalize on, and
what you should steer clear of. That way, you'll get a clear
idea of what you are doing right versus wrong.

You need to keep in good touch with your customers. You
also should also keep them up to date about what your
business is doing in terms of research and development,
as well as about any new products. Make sure to updating
your customers via corporate magazines, social media,
and e-mail, and meeting with them over the phone or in
person. Face-to-face meetings will also serve as the per-
fect opportunity for you to share your marketing collateral.

YOU SHOULD ALWAYS SEEK OUT NEW
CUSTOMERS

Managing new customers starts with you identifying which
businesses you want to target. Once you have accom-
plished that, then should arrange to talk with each and
every one over the phone or, better still, meet with them
in person. Your aim is to pinpoint suppliers and tell them
why you want to work with them. You should also try and
establish what sort of challenges you might face upon
working with them, and then come up with a solution.
You should tell them how teaming up will benefit
the both of you. After your meeting, don't forget to
drop them a message providing them with detailed
information about your business, and to keep in
active engagement with them. The follow-up stage

is vital! If you are positive that your customer has
read your message, then you can proceed to take
additional steps. If they haven't, you can give them
to quick call to see whether they've read the message
or not. Just remember not to overwhelm them!
There is a right time for everything.

STAYING ON TOP OF THE ACTION

Engaging in sectorial activities either as a member or
a manager of a business development unit should be
part of your business. You should spend as much time
engaging in different activities as you spend in the office
(e.g. sector meet-ups, conferences, seminars, fairs, etc.)
Those you encounter at such events will either be po-

is geligtirmenin en dnemli konularindan
biri mevcut miisterilerle iliskilerin
korunmasi ve gelistirilmesidir

iliskilerin korunmasi ve gelistirimesidir. Gtinku her mev-
cut musteri aslinda yeni bir is demektir. Firmalar miste-
rileri ile buydrler. Msterilerle sicak iligkiler firmanin swot
analizinin (FUTZ) géstergesidir. Sizinle ilgili her tirlti bilgi
musterilerinizde mevcuttur. Sizi konumlandirdiklar yer sizin
gliclu, zayif taraflarinizi ortaya cikanr. Hangi firsatlardan
istifade edebileceginiz ya da hangi zayif noktalarinizdan
korkmaniz gerektigini musterileriniz size séyleyecektir.
Neleri dogru, neleri yanlis yaptiginiz da bu analizleriniz
neticesinde ortaya cikar.

MUisterilerinizle sicak temasta kalmaniz 6nemlidir, firmada
yapilan AR-GE calismalarini onlarla paylasmak, yeni trtin
gelismelerinden mdsterileri haberdar etmek ve musterileri
guincel tutmak gerekir. Bunun icin belirli araliklarla génde-
rilecek, firmadan haberlerin yer aldigi varsa kurumsal ha-
berler dergisi, sosya medya yonetiminizin kurumsal olmasi
ve guincel firma sunumlarinin e-posta yoluyla paylagimi,
belli araliklarla yapilacak telefon konusmalari veya mdisteri
ziyaretleri, ylzyUze toplantilar énemlidir. Bu toplantilarda
varsa pazarlama malzemelerinin paylasiimasi da stireci
guiclendirecektir.
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tential customers, or will push your business in different
directions. With that in mind, don't forget at you are the
one representing your business. The impression you leave
your customer with will reflect on your business. Therefore,
make sure to represent your business well--especially at
fairs. If, for example, your stand looks sloppy, potential
customers will not hesitate to question the standards of
your business. In the same breath, you should also
collect feedback from them, and get/keep
in touch with them after the event.

Remember: follow, follow, follow.... Your
business depends on it!

Engaging in sectorial
activities eitheras a
member or a manager
of a business
development
unit should

be part of your
business

Is gelistirme hirimi iiyesi veya
yoneticisi olarak sektdrel
etkinliklerde bulunmak
isinizin bir parcasi olmaldir

KOSE YAZISI | OPINION PIECE

YENI Mﬁ§TERi HEDEFi HER ZAMAN
OLMALI

Yeni musterilerin yénetimine éncelikle hedef firmalarin
tespit edilmesi ile baslanmalidir. Sonrasinda telefon gé-
rismesi veya mumkunse gorisme ayarlanarak mevcut
tedarikcilerinin ve onlarla calisma sebeplerinin tespiti sag-
lanmaya calisiimalidir. Bu tedarikgilerle yasadiklari sorunlari
6grenip firmanizin bu konudaki ¢ézdm dnerilerini sunmal,
alternatif cézumler dnermelisiniz. Sizinle calistiklarinda
bu sorunlar nasil gidereceginizi onlara izah etmelisiniz.
Gérlisme sonunda musteriye mutlaka firmaniz ile ilgili
bilgi mesaji génderip hem toplanti ya da gordsmenin
aktif kalmasini hem de firmaniza olan ilgiyi artirmaniz
gerekmektedir. Ancak en énemli konu takiptir. Musterinin
mesajinizi okudugundan eminseniz aramayabilirsiniz,
degilseniz arayarak mesaji alip almadigini teyitleyebilirsiniz.
Onemli nokta takip edecegim diye misteriyi bunaltmamak.
Unutmayin dogru zaman mutlaka gelecektir.

SAHADA OLMAK AKILDA KALMAK

is geligtirme birimi Cyesi veya yoneticisi olarak sektérel
etkinliklerde bulunmak isinizin bir parcasi olmalidir. Ofiste
gecirdiginiz zaman kadarini degisik etkinliklerle yer aimaya
da ayirmalisiniz. Bunlar; sektérel toplantilar, konferanslar,
seminerler veya fuarlar olabilir. Bu etkinliklerde tanisaca-
giniz kisiler ya potansiyel musteriler olacaktir ya da size
isinizle ilgili yeni fikirler veya trendler hakkinda bilgi edinme-
nize vesile olacaktir. Ancak dikkat ediimesi gereken nokta
bu etkinliklerde firmanizi temsil ettiginizi unutmamanizdir.
lyi bir imaj veya intiba firmaniz hakkinda mdisterilerin edi-
necedi dustinceye de yansiyacaktrr. Ozellikle fuarlarda
firmanizi dogru sekilde temsil etmeye 6zen gostermeli-
siniz, aksi takdirde olumsuz bir
algiyaratabilirsiniz, 6zensiz
bir stant sizin ucuz bir
firma oldugunuz
fikrini  yansita-
bilir. Ayrica bu
etkinliklerden
sonra muste-
rilerinize veya
ileriki zaman-
larin muste-
rilerine geri
bildirimde bu-
lunmaniz veya
onlarla temasa
gecmeniz de
onemlidir.

Unutmayin takip, takip,
takip... Isinizin olmazsa
olmazidir.
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The
World Is
Moving
Towards

A
NEW
BUSI-
NESS
MOD-
EL

Diinya Yeni Bir
Is Modeline
Geciyor

TOPICAL | GUNCEL

THEUK'SEU
MEMBERSHIP
ENDED

THE UK FINALIZED ITS
DECISION TO LEAVE THE EU
(BREXIT) ON JANURRY 31,
2020, WHICH THEV TOOK
ABOUT 4 YEARS AGOD

B ritain’s controversial EU adventure is offi-
cially over. The Prime Minister of the United
Kingdom, Boris Johnson called for an end to the
polarization of the public in the Brexit process
in his speech on British televisions. Emphasiz-
ing the government’s duties to bring the nation
together and take the country forward, Prime
Minister Johnson said, “The most important thing
to say is that this is not an end but a beginning.
This is @ moment of real national renewal and
change. This is the dawn of a new era.”

On January 31, at 23:00, the EU flags were low-
ered in official institutions associated with the EU.
In addition, the ministry for executing the Brexit
process was abolished. As British deputies’
membership in the European Parliament ended,
Britain’s access to EU internal correspondence
was also ended.

The Transition Process is not
Expected to be Prolonged

With the end of Britain’'s EU membership, the
transition period has begun. During this time,
England will hold negotiations with the EU to
reach agreements in areas such as trade, se-
curity, health, and transportation. The transition
period can be extended for another 2 years if the
UK requests it by June 30. However, the govern-
ment had previously announced that this period
would not be extended. England will continue its
EU membership in the customs union, common
market, and free movement during this time and
will be subject to EU rules. However, the country
will lose its voice in the EU’s decision-making
mechanisms. In the 2016 referendum, 52% of
the people voted for the country’s withdrawal
from the EU.
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IN THE 2016
REFERENDUM,

OF THE
PEOPLE VOTED
FOR THE
COUNTRY'S
WITHDRAWAL
FROM THE EU

2016'DA
YAPILAN
REFERANDUMDA,
SEGMENIN

ULKENIN
AB'DEN
AYRILMASINA
DESTEK
VERMISTI

INGILTERE'NIN
ABUYELIGI
SONAERDI

ingiltere’nin tartismalarla dolu AB sertiveni,
resmen sona erdi. ingiltere Bagbakani Boris
Johnson; ingiliz televizyonlarindan yaptigi ko-
nusmasinda, genel olarak Brexit surecinde ka-
muoyunda olusan kutuplagmayi sona erdirme
ve yaralarl sarma ¢agrisinda bulundu. Huikimet
olarak gérevlerinin ulusu bir araya getirme ve
Ulkeyi ileriye tasima oldugunu vurgulayan Bas-
bakan Johnson, “Séylenecek en 6nemli sey;
bunun bir son dedil, baslangic oldugudur. Bu,
gergek bir ulusal yenilenme ve degisim zama-
nidir. Bu, yeni bir cagin safagidir.” degerlendir-
mesinde bulundu.

31 Ocak gun Ingiltere saatiyle 23.00'te AB
ile baglantili resmf kurumlardaki AB bayraklari
indirildi. Ayrica Brexit surecini ydriutmek icin ku-
rulan bakanlik lagvedildi. ingiliz vekillerin Avrupa
Parlamentosu Uyeligi sona ererken, Ingiltere'nin
AB i¢ yazismalarina erisimi de kesildi

Gecis Surecinin Uzatilmasi
Beklenmiyor

ingiltere’nin AB Uyeliginin bitmesiyle birlikte
gecis sureci dénemi bagladi. Bu suire zarfinda
ingiltere; basta ticaret olmak Ulzere glivenlik,
saglik, ulagim gibi alanlarda anlagsmaya var-
mak icin Birlik'le muizakereler ytrtitecek. Gegis
dénemi, ingiltere’nin 30 Haziran'a kadar talep
etmesi halinde 2 yil daha uzatilabilecek. Ancak
hukudmet, bu sdrenin uzatiimayacagini dnceden
ilan etmisti. ingiltere; bu stiregte glimrik birligi,
ortak pazar ve serbest dolasim gibi AB uyeligi
unsurlarini surdtirecek ve AB kurallarina tabi
kalacak. Ancak Ulke, AB’nin karar alma me-
kanizmalarinda s6z hakkini kaybetmis olacak.
ingiltere’de 2016'da yapilan referandumda, seg-
menin yuzde 52'si tlkenin AB’den ayriimasina
destek vermisti.



“TURKEY'S
CAR" IS OUT ON
THE MARKET/
WENT ON SALE/
HITS THE ROAD

DOMESTIC CAR, WHICH WILL
BE STARTED TO BE PRODUCED
BY TURKEY’S AUTOMOBILE
ENTERPRISE GROUP IN 2022,
WAS INTRODUCED WITH

THE INNOVATION JOURNEY
MEETING PROGRAM HELD IN
GEBZE INFORMATICS VALLEY

Recep Tayyip Erdogan, President of Republic of
Turkey, as well as Members of the Presidential
Cabinet, Chairperson and Vice-Chairperson of
TOBB (Turkish Union of Chambers and Com-
modity Exchanges of Turkey), TOGG (Turkish
Automobile Enterprise Group) shareholders,
automotive representatives of the industry, au-
tomotive supply industry and business world at-
tended to the program where Domestic Car was
introduced. When TOGG launches its C-SUV in
2022, it will become Europe’s first non-classic
non-conventional, congenital SUV manufactur-
er. Model will also outperform its competitors
with the longest axle distance in its class, the
widest internal volume, the best acceleration
performance and the lowest total cost.

Will be Rechargeable in Homes,
Offices

Users will be able to choose from two differ-
ent range alternatives that lithium-ion battery
technology will offer. Turkey’s Car, will have two
battery options providing range of 500+ 300+
kilometers or kilometers. Turkey's Car will be
able to reach 80 percent battery occupancy
in less than 30 minutes with its fast charging
feature. Thanks to the comprehensive charging
infrastructure that will be sprawled under THE
LEADERSHIP of TOGG, charging services will
be provided in homes, offices and stations along
the way. Turkey’s Automobile will offer 0-100
km/h acceleration in 7.6 seconds in the engine
option that has 200 horsepower, and 4.8 seconds
in the engine option that has 400 horsepower,
delivering unrivalled acceleration performance
with impressive silence and energy savings.

2 SEPARATE
BATTERIES
WILL BE
AVAILABLE
WITHA
RANGE OF

MENZIL
SAGLAVAN
2 AYRIPIL
SEGENEGI
SUNULACAK

GUNCEL | TOPICAL

“TURKIYE'NIN
OTOMOBILI"
GORUCUYE
CIKT

Yerli otomobilin tanitildigi programa T.C. Cum-
hurbaskani Recep Tayyip Erdogan’in yani sira
Cumhurbagkanhig Kabinesi Uyeleri, TOBB
(Turkiye Odalar ve Borsalar Birligi) Bagkan ve
Yardimeilari, TOGG (Turkiye Otomobil Girisim
Grubu) hissedarlari, otomotiv endustrisi, otomo-
tiv tedarik sanayisi ve is duinyasinin temsilcileri
katildi. TOGG; 2022 yilinda C-SUV modelini
pazara sundugunda, Avrupa’nin klasik olmayan
dogustan elektrikli ilk SUV treticisi olacak. Mo-
del; sinifinin en uzun aks mesafesi, en genis ic
hacmi, en iyi hizlanma performansi ve en duisuk
toplam sahip olma maliyeti gibi 6zellikleriyle de
rakiplerinin 6ntine gececek.

Evlerde, Ofislerde Sarj Edilebilecek
Kullanicilar, lityum-iyon pil teknolojisinin su-
nacagi iki farkli menzil alternatifi arasindan
secim yapabilecek. Turkiye'nin Otomobili,
300+ kilometre veya 500+ kilometre menzil
saglayan iki ayri pil se¢cenedi sunacak. Hizli
sarj ozelligiyle 30 dakikadan kisa bir surede
yuizde 80 pil doluluk seviyesine ulasilabilecek.
TOGG'un énctdiltigunde yayllimi saglanacak
genis kapsamli sarj altyapisi sayesinde evler-
de, ofislerde ve yol tzerindeki istasyonlarda
sarj hizmeti sunulacak. Ttrkiye'nin Otomobili;
0-100 kilometre/saat hizlanmasini 200 beygir
guc sunan motor seceneginde 7,6 saniyede,
400 beygir guic sunan motor segenegdinde ise
4,8 saniyede tamamlayarak rakipsiz ivmelenme
performansini etkileyici bir sessizlik ve enerji
tasarrufu egliginde sunacak.

What's
Happening
inthe

EAST-
ERN
MED-
ITER-
RA-
NE-
AN?
28

Dodu
Akdeniz'de
Neler
Oluyor?
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THE INEVITABLE IN THE NEW WORLD ORDER:

DIGITAL TRANSFORMATIO

Yeni Diinya Diizeninin Kaginilmazu: Dijital Doniisiim

& Serdar Ergiin

—

- Pﬂ:iﬁ?’ﬂﬁﬂh

The Deputy General Manager for Public Sector and Investment of Microsoft Turkey Dr. R. Erdem Erkul
Microsoft Ttrkiye Kamu Sektord ve Yatinmlarindan Sorumlu Genel Miidir Yardimeisi

W @ErdemErkul
The new digital world offers  Veni dijital diinya hem sirketlere hem
many technological opportunities  uatinmcilara hem de girisimeilere,
to companies, investors and  teknolojinin ortaya cikardidi pek cok firsat

entrepreneurs  sunuyor
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oday, technology is a determining factor in
the economy as it is in almost every other
field. And what should countries do to adapt
to this change? What is Turkey’s position
in this field? We talked to Dr. R. Erdem Erkul, Deputy
General Manager for Public Sector and Investment of
Microsoft Turkey, about these questions. “Shaped by
data in Turkey and all over the world, the digital econo-
my is calculated in billions of dollars. Considering that
the digital economy is not only about information and
communication technologies but also increases the effi-
ciency of every sector affected by digital transformation,
we can see how valuable the digital transformation and
economy is for our country’s economy,” says Erkul.

You tell in your assessments that Turkey offers
many opportunities for investors. Can you give
details on these opportunities through Business
Diplomacy?

We are talking about a new digital world, where transfor-
mation is inevitable. This new digital world offers many
technological opportunities to companies, investors
and entrepreneurs. This is also the case for Turkey.
Thus, entrepreneurs in our country need to adapt to this
digital change first in order to seize these opportunities
and increase their competitive power.

In Turkey, we are actually familiar with the digital world
and its technologies and quickly embracing it. The statis-
tics show us that there are 59 million active Internet users
in Turkey. Our country’s e-commerce market has grown
at an average of 33% annually since 2014, reaching TRY
60 billion by 2018. The shopping rates demonstrate that
67% of people in our country prefer online shopping,
and this number is equal to more than 30 million people.
The number of digital citizens we have is larger than
the population of many European countries. We are
a leading country in Europe for average social media
usage times. This demographic structure creates an
important domestic market for technological initiatives.

And this makes it easier for entrepreneurs from almost
all sectors to focus on solutions to digitalize the function
of the middlemen and bring out innovative ideas. Based
on this principle, the fact that numerous technological
initiatives from retail to accommodation services have
turned into “Unicorns” worth more than 1 billion dollars
can be a proof of this.

The newly-emerging technologies that will determine
the future of digital economy such as cloud, internet of
things, artificial intelligence, blockchain, mixed reality
and 5G have already begun to change the course of
the economy. In order to present the right solutions to
the market at the right time, it is essential for entrepre-
neurs to closely follow this transformation and utilize
technological opportunities at an early stage. At this
point, initiating enterprises with the creative digitalization
solutions by using our domestic market, which is already
suitable for digitalization, and exporting our solutions to
the world are listed as the keys to success.

TURKEY
AIMS TO
INCREASE ITS
SHARE IN THE
INFORMATION
AND
COMMUNICATION
TECHNOLOGIES
SECTOR FROM
2.9% TO 8% BY
2023

TURKIYE, 2023°E
KADAR BILGI
VE ILETISIM
TEKNOLOJILERI
SEKTORUNUN
GSYiH ICINDEKi
PAYINI,
%2,9'DAN
%8'LERE
YUKSELTMEYi
HEDEFLIYOR
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Guinumuzde teknoloji, neredeyse her alanin oldugu gibi
ekonominin de belirleyici bir unsuru haline geldi. Peki,
llkeler s6z konusu degdisime ayak uydurabilmek icin neler
yapmali? Turkiye'nin bahsedilen alandaki konumu nedir?
Bu ve bunun gibi merak edilen bircok konuyu, Microsoft
Turkiye Kamu Sektéru ve Yatinmlarindan Sorumlu Genel
Muddr Yardimcisi Dr. R. Erdem Erkul ile konustuk. Erkul,
"Turkiye'de oldugu gibi tim dinyada da veriyle sekil-
lenen dijital ekonomi, milyar dolarlarla élgultyor. Dijital
ekonominin, sadece bilgi ve iletisim teknolojilerinden
ibaret olmadigini ve dijital déntistimtin dokundugu her
sektorde verimliligi artirdigini duistinecek olursak, tlke
ekonomimiz igin dijital déntistimun ve ekonominin ne
kadar degerli oldugunu gérebiliriz.” diyor.

Degerlendirmelerinizde, Tiirkiye’nin girisimcilere
yonelik bircok firsat barindirdigini séyltiyorsunuz.
Business Diplomacy araciligiyla bu firsatlari
detaylandirir misiniz?

Déndstimtin kacinilmaz oldugu yeni bir dijital diinyadan
bahsediyoruz. Bu yeni dijital diinya hem sirketlere hem
yatinmcilara hem de girisimcilere, teknolojinin ortaya
cikardigi pek cok firsat sunuyor. Turkiye igin de bu durum
sOz konusu. Dolayisiyla tlkemizdeki girisimcilerin, bu
firsatlardan faydalanmasi ve rekabet gticunu artirabil-
mesi icin 6ncelikle dijitale adapte olmasi ve bu degisimi
benimsemesi gerekiyor.

Aslinda Turkiye olarak dijitale ve beraberinde getirdigi
teknolojilere asinayiz ve hizli bir sekilde benimsiyoruz.
Istatistiklere baktigimiz zaman, Ttirkiye'de 59 milyon aktif
internet kullanicisinin oldugunu gortiyoruz. Ulkemizin e-ti-
caret pazarl, 2014 yilindan bu yana yillik ortalama ytizde
33 buyuyerek 2018 yili itibariyla 60 milyar TL'ye ulastl.
Alisveris yapanlarin oranini inceledigimizde ise tlkemizin

lzde 67’sinin online aligveris yaptigini gértyoruz ki bu
rakam 30 milyon kisiden fazla bir saylya denk geliyor. Pek
cok Avrupa tlkesinin nufusundan fazla dijital vatandasa
sahibiz. Ortalama sosyal medya kullanim surelerinde Av-
rupa’da lider konumdayiz. Bu demografik yapi, teknoloji
girisimleri icin dnemli bir ic pazar yaratiyor.

Bu noktada hemen her sektdrden girisimcilerin, orta
adamin islevini dijitallestirecek ¢6ztmlere odaklanmalari,
inovatif fikirlerle ortaya ¢ikmalarini kolaylastiryor. Sézunu
ettigimiz prensipten yola ¢ikarak, perakendeden konak-
lama hizmetlerine kadar sayisiz teknoloji girisiminin, 1
milyar dolardan degerli “Unicorn”lar haline gelmesi de
bu sdylemimizi temellendiriyor. Yeni gelisen ve dijital
ekonominin gelecegdini belirleyecek olan bulut, nesne-
lerin interneti, yapay zeka, blok zinciri, karma gergeklik
ve 5G gibi teknolojiler, ekonominin seyrini degistirmeye
bugunden baslamis durumda. Bu déntisimu yakindan
takip etmek ve teknolojinin yarattigi firsatlari erken deger-
lendirmek, girisimcilerin dogru zamanda dogru ¢ozumleri
piyasaya arz etmeleri konusunda oldukga énem tasiyor.
Bu noktada, yaratic dijitallesme ¢éztimleriyle hélihazirda
dijitallesmeye yatkin i¢ pazarimizi kullanarak girisimleri
filizlendirmek ve gelistirilen ¢dzumleri dunyaya ihrac
edebilmek basarinin anahtarlari olarak siralaniyor.
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THERE ARE
ROUGHLY

TURKIYE'DE

59,000,000
active Internet
users in Turkey

59.000.000
civarinda

aktif internet
kullanicisi mevcut

67% of shopping
isonline

Aligverislerin
%67'si online

THE E-COMMERCE
MARKET IN
TURKEY;

TURKIYE'DE
E-TICARET
PAZARI:

2014 yihindan
bu yana yillik
ortalama

%33
seviyelerinde
biiyiidii

Has had an
average of
33% growth
since 2014

2018 yiliitibariyla
tahmini

60 milyar TL
biiyiikliigiinde
Isatan
estimated size of
TRY 60 billion as
of 2018

Producing strong brands is a prerequisite for import-
ing technology. Because if you can only provide a
price advantage, you always have the risk of others
offering lower prices. Therefore, exporting with a
sense of high added value, high solutions and high
quality is the key to success for entrepreneurs in
the digital economy. We can easily say that we have
entrepreneurs that have the potential and technical
skills to pull that off.

We can’t deny that technological solutions
reduce the workload. In fact, public
institutions are also using technology
effectively. Considering this fact, what can
you say about the rate of the public’s use of
technology in Turkey?

The support of public institutions is essential for our
citizens to adapt to these new technologies. | can
say that with the increased awareness in the public
institutions, the transformation will gain speed, cities
will be kept alive, and the economic competition
power will be acquired.

Supported with data analysis and artificial intelligence
tools, services such as e-Devlet are frequently used
in public institutions of Turkey. In this regard, Tur-
key's statistics show us that in 2008, nine institutions
provided services in 22 areas on e-Devlet and the
number of users was 6990. In the past 11 years,
the number of institutions in e-Devlet has become

The support of public institutions is
essential for our citizens to adapt to
these new technologies
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Vatandaslarimizin yeni teknolojileri
benimsemesi ve bu teknolojilere uyum
saglamasi icin kamu kurumlarinin
verdigi/verecedi destek, biiyiik bir
onem tasiyor

GUcli marka Uretmek ise teknolojinin ihrag edilme-
sinde, bir 6n kosul olarak karsimiza cikiyor. Gunku
sagladiginiz tek sey fiyat avantajiysa, her zaman bunu
sizden daha ucuza tretebilecek birilerinin ¢ikabile-
ceQini goz ardi ediyorsunuz demektir. Bu nedenle,
teknolojiye dayanan katma degeri yliksek ¢cozumleri
yuksek kalite algisiyla ihrag edebilmek, girisimcilerin
dijital ekonomide basarili olmalarinin formdild olarak
karsllarina cikiyor. Turkiye'de bunu yapabilecek potan-
siyele sahip girisimcilerin ve teknik becerinin oldugunu
sdylemek de yanlis olmaz.

Teknolojik ¢éztimlerin is ytikiint azalttigi,
yadsinamaz bir gergek. Oyle ki kamu kurumlan
da artik teknolojiyi etkin bir sekilde kullaniyor.
Buradan hareketle, Tiirkiye’de kamunun
teknolojiyi kullanma orani hakkinda neler
sOylemek istersiniz?

Vatandaslarimizin yeni teknolojileri benimsemesi ve bu
teknolojilere uyum saglamasi icin kamu kurumlarinin
verdigi/verecedi destek buiytik bir 6nem tasiyor. Kamu
kuruluslarinda farkindaligin artmaslyla déntsimun
hizlanacagini, sehirlerin canliiginin surddrtlecegdini
ve ekonomik rekabet glictintin saglanacagini séyle-
yebilirim. Ttrkiye'de de bugun, veri analizi ve yapay
zeka araclaryla gticlendirilmis e-Devlet gibi hizmetler,
kamu kurumlarinda siklikla kullaniliyor. Bu konuda
Tdrkiye'deki istatistiklere bakacak olursak, 2008 yilinda




561, the number of services 4 thousand 505, and the
number of users has reached 41 million 943 thousand.
These numbers show that half of our population are
e-citizens. One of the biggest advantages of the digital
transformation in public is being able to process the big
data of the state and provide high added-value services
based on these data. Thus, processing the data under
public control will create significant economic value.

What steps should countries take in this digital
world to have a commanding presence in the
digital structure of the future?

Malaysia and Singapore are good examples of this. At
the time of these two countries’ separation, they had sim-
ilar demographic structures and economic development
levels; however, we can see that Singapore’s welfare
level has been rapidly increasing due to its competitive
presence in the digital economy. The Government of
Singapore put its digitalization plans for 23 different
sectors into practice in 2017. The digital economy was
the most important topic for the country’s 2020 budget
negotiations, and 72% of their economy was transferred
into the service industry. Therefore, it is of vital impor-
tance to plan this digital transformation as being open to
innovation in cooperation with the public and the private
sectors and non-governmental organizations (NGOs) in
order for us to have our share in the digital economy.

Could you give more information about the
current state of the digital economy market on
a global scale? What are the factors that shape
this market?

Today, the digital economy has doubled compared to
2000 and has increased its share in the global gross
domestic product (GDP) to over 11.5 trillion dollars. This
figure corresponds to 15.5 percent of the total global GDP
By 2025, the share of the digital economy in global GDP

It is of vital importance to plan
this digital transformation as
being open to innovation in
cooperation with the public
and the private sectors

and non-governmental
organizations [NGOS) in order
for us to have our share in the
digital economy

ROPORTAJ | INTERVIEW

Dijital dondstimin; kamu,
ozel sektor ve sivil toplum
kuruluslari (STK] is hirlidiyle
inovasyona acik bir
bicimde planlanmasi, dijital
ekonomide pay alabilmemiz
icin elzem goriiniyor

kullanima agildiginda dokuz kurumun 22 alanda hizmet
verdigi e-Devlet'in kullanici sayisinin 6 bin 990 oraninda
oldugunu géruyoruz. Aradan gecen 11 yilda ise e-Dev-
let'teki kurum sayisi 561’e, verilen hizmet sayisi 4 bin 505’e,
kullanici sayisi da 41 milyon 943 bine ulasti. Bu rakamlar
da bize, nifusumuzun yarisinin e-vatandas oldugunu
gOsteriyor. Kamudaki dijital déndsumun saglayacagdr en
blyuk getirilerden biri de devletin sahip oldugu btyuk
verinin islenebilir hale getirilip bu verilere dayall katma
degeri yuksek hizmetlerin ortaya konmasi. Boylelikle ka-
munun kontroltindeki verinin islenmesi, kayda deger bir
ekonomik degerin yaratiimasini saglayacak.

Dijitallesen dtinyada tilkeler, gelecegin dijital
yapisi icerisinde gtig¢lii bir sekilde var olabilmek
icin ne gibi adimlar atmah?

Soéziind ettiginiz konuda Malezya ve Singapur érnekleri
mevcut. Bu iki Ulke ayrildiklarinda benzer demografik
yapilara ve ekonomik kalkinmislik seviyelerine sahipken,
dijital ekonomide rekabetci olmayi 6n plana koyan Sin-
gapur’un refah seviyesinin hizla ytkseldigini gordyoruz.
Singapur Hukimeti, 23 farkli sektérde dijitallesmeye yo-
nelik yol haritalarini 2017 yilinda uygulamaya aldi. 2020
butceleri gorustiltirken de Ulkenin en cok 6nem verdigi
unsur dijital ekonomi oldu ve bu sayede ekonomilerinin
ylizde 72’sini hizmet sektértine taglyabilmis durumdalar.
Bu baglamda dijital dénustimtin kamu, 6zel sektdr ve sivil
toplum kuruluslari (STK) is birliiyle inovasyona agik bir
bicimde planlanmasi, dijital ekonomiden pay alabilmemiz
icin elzem gordndyor.

Kiiresel élcekte dijital ekonomi pazarinin son
durumuyla ilgili bilgi verir misiniz? Bu pazara yén
veren etkenler nelerdir?

Gunumuzde dijital ekonomi, 2000 yilina nazaran iki kat
buytidii ve kuresel gayrisafi yurt igi hasiladaki (GSYiH)
payini 11,5 trilyon dolarin Uzerine tasidi. Bu rakam, toplam
kuresel GSYIH'nin yuizde 15,5'ine denk geliyor. 2025 yilina
gelindiginde ise dijital ekonominin ktiresel GSYiH'deki
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Countries’ investments in
the technological fields will
increase their economic
growth and determine their
place in the financial balance
of the world

is expected to be 25 percent. In other words, the size of
the digital economy will be worth as much as the GDP
of the USA by 2025. This rate has already reached up to
35 percent in the developed countries. In this massive
market, digital transformation technologies such as big
data, internet of things, artificial intelligence, broadband
access will be listed as the building blocks of growth
and innovation in the digital economy. And countries’
investments in these technological fields will increase
their economic growth and determine their place in the
financial balance of the world.

What can you say about Turkey’s position in the
digital economy market? Could you tell us what
to do to get a share from this market in today’s
conditions?

Our leading sectors such as construction, automotive,
tourism and defence industries can carry the growth in
the short term. But, if we want to ensure sustainable
development in the future, we must compete in the
digital economy.

By 2023, Turkey aims to become one of the top 10
countries in the field of e-transformation, and there are
many works carried out to accomplish this. Personally, |
think our goal is realistic. Indeed, 2 of 10 great technology
mergers taking place in the world last year were in Turkey.
Our country is also working on exporting information
and communication technologies (ICT) and technology
transfer to increase domestic capacity. Turkey aims to
increase its ICT sector’s share in the GDP from 2.9% to
8% by 2023. These works and the adoption of digital
transformation will increase the potential of our country
and aid its competitive power in the global market. Turkey
currently follows the transformation brought by the digital
economy and quickly adapts to the opportunities this
economy creates in the world. It is possible to experi-
ence this transformation in the fields of e-commerce,
banking and e-Devlet. Shaped by data in Turkey and
all over the world, the digital economy is calculated in
billions of dollars. Considering that the digital econo-
my is not only about information and communication
technologies but also increases the efficiency of every
sector affected by digital transformation, we can see
how valuable digital transformation and economy is for
our country’s economy.
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Ulkelerin; ekonomik
biytmelerini arttirarak
diinya ekonomik dengesinde
yer almasinin belirleyicisi,
teknoloji alanlarina
yaptiklari yatirimlar olacak

payinin ytizde 25 olacagi 6ngdrdltyor. Baska bir deyisle,
2025’e geldigimizde dijital ekonominin bytikligu ABD'nin
GSYiH'sine bedel olacak. Gelismis tilkelerde ise bu oranin
simdiden yuzde 35’lere kadar ulastigina sahit oluyoruz.
Bu bytk pazarin icinde, buytk veri, nesnelerin interneti,
yapay zeka ve genis bant erisimi gibi dijital dontisim
teknolojileri, dijital ekonomide buyume ve inovasyonun
yap! taglar seklinde siralanacak. Ulkelerin ekonomik bui-
yumelerini arttirarak, dinya ekonomik dengesinde yer
almasinin belirleyicisi de bu teknoloji alanlarina yaptiklari
yatinmlar olacak.

Dijital ekonomi pazarinda Ttirkiye’nin konumunu
nasil degerlendiriyorsunuz? Giintimtiz sartlarinda
bu pazardan pay elde edebilmek i¢in yapilmasi
gerekenleri aktarir misiniz?

GUglu oldugumuz insaat, otomotiv, turizm ve savunma
sanayisi kisa vadede buyumeyi taglyabilecek alanlar. Fakat
gelecekte surdurdlebilir bir kalkinma saglayabilmemiz
icin dijital ekonomi alaninda rekabetci olabilmemiz sart.

Turkiye, 2023 vizyonu igerisinde e-déntsum alaninda ilk
10 Ulkeden biri olmay1 hedefliyor ve bunu gergeklestirmek
icin bircok calisma yapiliyor. Sahsen hedefimizin gercekgi
oldugu kanisindayim. Qyle ki, gegen yil diinyada gergek-
lesen 10 buyuk teknoloji birlesmesinden 2’si Turkiye'de
yapildi. Ayrica tlkemiz, yerli kapasiteyi artirmak igin bilgi
ve iletigsim teknolojileri (BIT) ihracati ve teknoloji transfe-
ri konusunda da guigli bir sekilde caligiyor. Ttirkiye BIT
sektériintin GSYIH igindeki payini 2023'e kadar ytizde
2,9'dan ytizde 8'e yukseltmeyi hedefliyor. Yapilan bu ¢a-
lismalar ve dijital déntisumun benimsenmesi, tlkemizin
potansiyelini artirarak kuresel pazardaki rekabet gtictine
fayda saglayacak. Turkiye su an dijital ekonominin getirdigi
dénusumu takip eden bir Ulke konumunda ve bu ekono-
minin dunyada yarattigi firsatlara hizli bir sekilde uyum
sagliyor. E-ticaret, bankacilik ve e-Devlet alanlarinda bu
donusumu deneyimlemek mumkun. Turkiye’'de oldugu
gibi tim dunyada da veriyle sekillenen dijital ekonomi,
milyar dolarlarla élcultyor. Dijital ekonominin, sadece
bilgi ve iletisim teknolojilerinden ibaret olmadigini ve dijital
dénustimun dokundugu her sektérde verimliligi artirdigini
dustinecek olursak, tilke ekonomimiz igin dijital dontisu-
muin ve ekonominin ne kadar degerli oldugunu gorebiliriz.
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DEIK Asya Pasifik Is Konseyleri Koordinator
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DEIK Asya Pasifik Is Konseyleri Koordinatdr Yardimcisi

"ASIAN CENTURY"

“Asya Yiizyilt”

W @selmabardakci W @temmuzbezmez

Asya Pasifik bdlgesindeki tlkeler,
giiciin doniisen hilesenlerini diger
tilkelere gore cok daha hizli bir sekilde

Countries in the Asia Pacific region
are adapting to the transforming
components of power faster than

other countries

he reasons such as the weakening of the in-
ternational liberal order, which led by the USA,
inefficient top-down governance of European
Union and the Western economies that are
losing dynamism encourage the business people and
decision makers to turn their eyes to Asia Pacific as the
new centre of gravity of the global balance of power.

Throughout history, the concept of “power” has been
constantly changing within the literature of international
relations. Countries in the Asia Pacific region are adapt-
ing to the transforming components of power faster than
other countries.

Indeed, the region is home to one-third of startup in-
itiatives worldwide. Global investors are monitoring
with great interest the existence of an ecosystem that
supports startup initiatives, the young population, the
increasing access to the internet, as well as the re-
gion’s current rapid development in the field of financial
technologies (Fintech) compared to other regions. As
Parag Khanna noted in his book “The Future is Asian,”
the 19" century was European and the 20" century was
the “American Century”. The expectation that Asia will
make its mark on the 21 century is supported by the
following data. The Asia Pacific region is home to global
cities which are the heart of world trade and rising star
countries such as Vietnam and Singapore in a multipolar
order. When examined the data showing the rise of Asia

icsellestirmektedir

Amerika Birlesik Devletleri'nin liderliginde kurulan ulus-
lararasi liberal dtizenin son yillarda zayiflamasi, Avrupa
Birligi'nin icinde bulundugu yonetimsel islevsizlik ve
dinamizmini kaybetmekte olan ekonomilerin varligi gibi
sebepler; is duinyasl ve karar verici aktérlerin gozundi,
kuresel gu¢ dengesinin yeni agirik merkezi olan Asya
Pasifik’e gevirmektedir.

Tarihsel sureg icerisinde uluslararasi iligkiler literattirtin-
de “gu¢” kavrami da degisime ugramaktadir. Bu acidan
Asya Pasifik bélgesindeki Ulkeler, glictin donuisen bile-
senlerini diger Ulkelere gére gok daha hizli bir sekilde
icsellestirmektedir. Nitekim bélge, tim duinyadaki start-
up girisimlerinin Ucte birine ev sahipligi yapmaktadir.
Startup girisimlerini destekleyen bir ekosistemin varlig,
genc nufus, internete ulasimin giderek yayginlasmasi
gibi etkenlerin yani sira bélgenin finans teknolojileri (Fin-
tech) alaninda bugtin diger bélgelerden cok daha hizli
bir gelisim kaydetmesi, kuresel yatinmcilar tarafindan
ilgiyle izlenmektedir. Dr. Parag Khanna'nin The Future is
Asian kitabinda da belirttigi gibi 19’uncu yuzyil Avrupa,
20’nci yuzyil ise “Amerika Yuzyili” olmustur. Asya'nin da
21’inci ydzylla damgasini vuraca@ beklentisi, gtincel
verilerle desteklenmektedir. Asya Pasifik bolgesi; dunya
ticaretinin kalbinin attigi kuresel sehirlere ve ¢cok kutuplu
dtizen igerisinde Vietnam, Singapur gibi giderek yildizi
parlayan Ulkelere ev sahipligi yapmaktadir. Asya Pasi-
fik'in yukselisini gosteren veriler incelendiginde 6n plana
cikan istatistikler su sekildedir: 2040 yilinda dinyanin
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It is necessary to analyse the region with
a holistic approach in order to understand
opportunities/challenges in Asia Pacific
as the new playground for global
competition and leadership

Pacific, the statistics are as follows: Four of the world’s
five largest economies are expected to be Asian by 2040.
However, the expectation that the 21 century will be an
“Asian Century” is also strengthened by the fact that the
region hosts 9 of the 10 most busiest ports in the world
and has more than half of the global population, more than
the rest of the world alone in GDP at PPP terms for the first
time since the 19" century, and contributes 60 percent to
global economic growth.

However, in addition to the opportunities offered by the
region, there are issues that can be called problems. These
problems can be listed as following; economic inequalities
between countries, lack of infrastructure, depending on
energy import, high population living below the poverty
line, increasing unemployment due to rapidly developing
technology, climate change and the consequences of
natural disasters that will cause forced displacement.
These afore-mentioned problems cause concerns and
uncertainties about the future of the region.

It is important for us to accurately analyse the transforma-
tion in the Asia Pacific region which is more than just major
powers such as China and India including a small city-state
like Singapore which is leading the global innovation index
and the ease of doing business rankings should be taken
into consideration.

The Belt Road Initiative, which covers almost half of the
world’s GDP and plays a crucial role to understand the
new role of China in the international global order which
should not be defined only as a comprehensive infrastruc-
ture project. Since the initiative has been launched by Xi
Jinping in 2013, it is closely followed by the international
community regarding the changing and transforming power
of re-emerging China. ASEAN (Association of Southeast
Asian Nations) sets a good role model. ASEAN, which is
expected to be the 4" largest economic power in the world
by 2050, is now the most integrated regional economic
union after the EU. Increasing level of intra-regional trade
contributes greatly to the economic development of the
member states, to create employment and to decrease
poverty rates. Member countries, which are in the process
of rapidly adapting to the new concepts introduced by
Industry 4.0, also tend to rise in the IMF Global Com-
petitiveness Rankings. A company operating in one of
10 ASEAN member countries; can reach a population
of approximately 650 million, with various customs tariffs
and taxing advantages.

ASIA PACIFIC
REGION;

HOSTS 9 OF
THE WORLD’S
10 BUSIEST
PORTS

CONTRIBUTES
60% TO
GLOBAL

ECONOMIC
GROWTH

ASYA PASIFiK
BOLGESI:

DUNYANIN
EN YOGUN 10
LIMANINDAN

9UNAEV

SAHIPLIGI

YAPIYOR

KURESEL

EKONOMIK

BUYUMEYE

%60 KATKI
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Kiiresel rekabetin ve liderlidin yeni
oyun sahasi olan Asya Pasifik’teki;
firsatlarin/zorluklarin anlasiimasi
adina, bolgeyi hiitiinciil bir yaklasimla
analiz etmek gerekmektedir

en buyuk bes ekonomisinden dérdunun Asyall olmasi
beklenmektedir. Bununla birlikte bélgenin; dtinyadaki en
yogun 10 limandan 9'una ev sahipligi yapmasi, kiresel
nufusun yarisindan fazlasini barindirmasi, 19'uncu yuz-
ylldan bu yana ilk kez satin alma gucu paritesine dayall
GSYIH siralamalarinda tek bagina diinyanin geri kalanin-
dan daha fazla paya sahip olmasi ve kuresel ekonomik
bliydmeye ylzde 60 oraninda katki saglamasi gibi verileri
dikkate alindiginda 21'inci ytzyilin, bir “Asya Yuzyil” ola-
cagl beklentisi gticlenmektedir. Ancak, bélgenin sundugu
firsatlarin yaninda sorun olarak adlandinlabilecek konular
da bulunmaktadir. Bu problemler; Uilkeler arasi ekonomik
esitsizlik, altyapl yetersizligi, enerjide disa bagimlilik, yok-
sulluk sinirnin altinda yasayan yuksek ntifus, hizli gelisen
teknolojiye bagli olarak artacak issizlik, iklim degisikligi ve
sonuglari buyuk yikimlara sebep olacak dogal afetlerin
beraberinde getirecegi zorunlu goégler seklinde sirala-
nabilir. Saydigimiz bu sorunlar, bolgenin gelecedi ile ilgili
endise ve belirsizliklere neden olmaktadir.

Asya Pasifik’e iliskin saglikli bir degerlendirme yapilabil-
mesi i¢in bdlgenin sadece Cin ve Hindistan'dan ibaret
olmadig, Singapur gibi ufak bir sehir devletinin de burada
s6z sahibi olmak adina kuresel inovasyon endeksi ve is
yapma kolaylidi siralamalarindaki basarisini anlamamiz,
Asya Pasifik bolgesindeki dontistimd dogru tahlil edebil-
memiz icin dnemlidir.

Dinya GSMH'nin yarisina yakin kismina sahip lkeleri
kapsayan, ayni zamanda Cin'in uluslararasi kuresel du-
zendeki yeni roltintin anlasilimasi acisindan son derece
onemli olan ve ¢ok kapsamli bir altyapi projesi seklinde
tanimlanip indirgemeci bir anlayisla okunmamasi gereken
Kusak Yol Girisimi de Cin'in degisen ve dénusen gucu
ile ilgili uluslararasi kamuoyunun yakindan takip ettigi bir
sureg olarak ortaya gikmaktadir. Glineydogu Asya Uluslar
Birligi (ASEAN) ise ortaya iyi bir rol model koymaktadir.
2050 yilinda dunyanin en buytik 4'tGncu ekonomik gticu
olmasl beklenen ASEAN, guinimtizde Avrupa Birligi'nden
sonraki en entegre bélgesel birliktir. Bolge ici ticaretin art-
masi; Birlik Uyesi ulkelerin ekonomik gelisimine, istihdamin
artmasina ve yoksulluk oranlarinin azalmasina biytk katki
saglamaktadir. Sanayi 4.0'in getirdigi yeni kavramlara hizli
bir sekilde adaptasyon stirecinde olan Birlik ulkeleri, IMF
Kuresel Rekabetcilik Siralamalarinda da yukarilara dogru
yukselme egilimindedir. ASEAN uyesi 10 tlkeden birinde
faaliyet gosteren bir firma; Birlik Uyesi diger Ulkelere,
yani yaklasik 650 milyon ntfusa sahip bir pazara, cesitli
gumrtik ve vergi avantajlari ile ulasabilmektedir.
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ASEAN, which is expected to be the 4"
largest economic power in the world by
2050, is now the most integrated regional
economic union after the EU

PERSPECTIVE OF TRUMP
ADMINISTRATION TOWARDS ASIA
PACIFIC

Today, a very different point has been reached from the
Pivot Asia "strategy, which is known as the legacy of the
Obama era in America, which is also a multilateral and
comprehensive policy approach towards the Asia Pacific
geography. The reason for this change can be attributed
to the policy of “America First” in the Administration of
President Trump. This policy caused confusion among
America’s allies in Asia Pacific. Absence of President Trump
in economic and security summits particularly in South
Asian region has led to comments and criticism that the
American declining focus on the region. However, the im-
portance of multilateral initiatives developed by the United
States for building a free and open regional order, as well as
the strong bilateral relations with the countries of the region,
and multilateral initiatives under the umbrella of ASEAN for
Trump administration and Congress are emphasized with
different concrete data in the text of the “A Free and Open
Indo-Pacific: Advancing a Shared Vision” published by
the US State Department in November 2019.

2050 yilinda diinyanin en biiyiik 4’iincii
ekonomik giicii olmasi beklenen ASEAN;
giiniimiizde Avrupa Birligi’nden sonraki, en
entegre holgesel hirliktir

TRUMP AMERIKA’SININ ASYA PASIFIK’E
BAKISI

Amerika’da Obama déneminin mirasi olarak anilan, ayni
zamanda Asya Pasifik cografyasina yonelik ¢ok tarafli
ve kapsamli bir politika anlayigl olan “Pivot Asia” stra-
tejisinden, bugun ¢ok farkll bir noktaya gelinmistir. Bu
degisimin sebebi de Bagkan Trump yénetiminde “Once
Amerika” séyleminin dillendiriimesi olarak goésterilebilir.
S6z konusu durum; Asya Pasifik bdlgesindeki Ameri-
ka’nin mittefikleri arasinda, bir kafa karisikligina neden
olmustur. Ozellikle son zamanlarda Guney Asya bolgesini
ilgilendiren ekonomi ve guvenlik konulu zirvelere Baskan
Trump'in katlmamasi, Amerika tarafindan bélgeye verilen
6nemin azaldigi yonundeki yorum ve elestirilere sebep
olmustur. Ancak, 2019 yilinin Kasim ayinda Amerikan
Digisleri Bakanligi tarafindan yayinlanan “indo-Pasifik
Stratejisi Ortak Vizyon” metninde ise Amerika'nin serbest
ve 6zgur bir bolgesel diizenin insa edilmesi hususunda
hem balge Llkeleri ile gelistirdigi guiclu ikili iliskiler hem
de ASEAN catisi altinda yer bulan cok tarafli girisimlerin
Trump yonetimi ve Kongre acisindan énemi, farkli somut
verilerle vurgulanmistir.
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Turkey has been seeking to be more
effective in Asia in recent years within the
framework of its “Asia Anew” strategy

TURKEY'’S ASIA PACIFIC AWARENESS

Within the framework of the “Asia Anew” strategy, Turkey
has been seeking to be more effective in Asia in recent
years and investments from the region to Turkey have
been increasing. As of the end of August 2019, FDI from
Asia to Turkey nearly doubled and reached to $1.7 billion.
The trade volume of 50 billion dollar which is based on
approximately 80 percent of imports need to grow with an
export — oriented approach is one of the components of
Turkish foreign trade policy.

Itis necessary to analyse the region with a holistic approach
in order to understand opportunities/challenges in Asia
Pacific being the new playground for global competition
and leadership. The region is not only composed of Chi-
na and India as the giant economic powers. Asia Pacific
regions consists of G-20 countries such as Japan, South
Korea and Australia, which are home to some of the most
valuable brands in the world and the centre of dynamic
economies and innovative technologies. It should be kept
in mind that the number of competitive economies in the
region has also increased thanks to important regional
integration initiatives such as ASEAN. Considering all these
indicators and analysis mentioned above, it would not
be wrong to label the 21 century as an “Asian Century”.

KOSE YAZIS| | OPINION PIECE

Tiirkiye, “Yeniden Asya” stratejisi

cercevesinde son yillarda Asya cografyasinda

daha etkin olma arayis! icerisine girmistir

TURKIYE’NIN ASYA PASIFIK FARKINDALIGI

Tdrkiye, “Yeniden Asya” stratejisi cercevesinde son yillar-
da Asya cografyasinda daha etkin bir aktér olma arayis!
icerisine girmistir ve tlkemize bdlgeden gelen yatirmiar
artmaktadir. 2019 Agustos sonu itibaryla Asya’dan Tdrki-
ye'ye yapllan dogrudan yatinm, yaklasik iki katina gikarak
1,7 milyar dolar seviyesine gelmistir. Yaklasik ytizde 80’i
ithalata dayali olan 50 milyar dolar buyukltugundeki ticaret
hacmimizin ihracat odakli gelismesi, tilkemizin 6ncelikleri
arasinda yer almaktadir.

Kuresel rekabetin ve liderligin yeni oyun sahasi olan
Asya Pasifik’teki firsatlarin/zorluklarin anlasiimasi adina
bdlgeyi daha butuncul bir yaklasimla analiz etmek, buyuk
6nem tasimaktadir. Zira bélge, devasa ekonomik gicler
olan Cin ve Hindistan'dan ibaret degildir. Asya Pasifik;
dunyanin en de@erli markalarina ev sahipligi yapan, ayni
zamanda dinamik ekonomilerin ve yenilikci teknolojilerin
tiretim merkezi haline gelerek bélgesel bir glic olan G-20
lilkeleri; Japonya, Gtiney Kore ve Avustralya'yi da iginde
barindirmaktadir. Tm bunlarin yani sira bélgede, ASEAN
gibi 6nemli bdlgesel entegrasyon girisimleri sayesinde
rekabetci ekonomilerin sayisinin arttigi da gézden ka-
cinlmamasi gereken bir gergektir. Tam da bu noktada
21'inciyuzyildan, bir “Asya Yuzyili” olarak bahsetmek hig
de yanlis bir fespit olmayacaktir.
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Journalist
Emre Demir
Gazeteci

THE 6 MONTHS THAT CHANGED HONG KONG

Hong Kong'u Degistiren 6 Ay

¥ @emredem

Hong Kong is living through one of its ~ Haziran 2019’da baslayan protestolarin
worst economic and political crises,  diisiik yogunlukla da olsa siirdiigii
and it all began back in June 2019 with  Hong Kong, en adir siyasal ve ekonomik
small protests  krizlerinden hirini yasiyor

ore recently, the Chinese media and
Chinese leaders alike are focusing their
attention on the 32 square kilometre city
of Macau and its population of 672,000.

The Portuguese formally colonized Macau in 1887,
some three centuries after the first Portuguese began
arriving in 1557. Portugal then leased Macau back to
the People’s Republic of China on December 20, 1999.
Following the take back of Hong Kong from the British
in 1997, the Chinese were delighted to finally begin
to close the book on China’s so-called humiliating
disintegration (within the context of its own political and
historical narrative). The reunification of both took place
under the same “one country, two system” formula,
granting the two cities the ability to maintain both a high
degree of autonomy and their own systems, all the while
(hopefully) adhering to China’s central government in
Beijing when it came to national sovereignty.

HONG KONG’S INTERNATIONAL
FINANCIAL HUB SHAKEN

Both Hong Kong and Macau have a history of going
down different paths. Macau'’s total 2018 GDI made
it one of the world’s wealthiest regions, topping over
$54.5 million USD, nearly eight-fold from where it stood
in 1999. Dubbed the “Las Vegas of the Orient”, today,
Macau is the world’s fourth largest gambling cities.

Son gtinlerde Cin devlet medyasi yayinlarinin ilgi odagi
ve Cinli liderlerin 6vgu dolu sdzlerinin muhatabl, 672 bin
nufuslu, 32 kilometrekarelik bir sehir: Makao.

1557'de ilk Portekiz gemilerinin ulastigi ve 1887’de kolo-
nilestirilen Makao, 20 Aralik 1999'da Cin Halk Cumhuri-
yeti'ne devredildi. 1997'de Hong Kong'un egemenligini
ingilizlerden devralan Cinliler, -kendi siyasal séylem ve
tarihsel anlatilar icerisinde- Ulkelerinin uzun parcalan-
migligina ve asagilanmasina son veren bir adim daha at-
manin gurunu yasamaktaydi. Hong Kong ve Makao'nun
Cin’e donusu ayni formdil altinda gerceklesti: Bir tlke, iki
sistem. Bu formdille, iki sehre yuksek derecede 6zerklik
taniyarak kendi sistemlerini surdirmeleri saglanirken,
ulusal egemenlik alaninda Pekin’deki merkezi htikiimete
bagli kalmalari 6ngordldu.

HONG KONG’UN ULUSLARARASI FINANS
USSU OLMA STATUSU SARSILDI

Gecgen zaman icerisinde iki sehir farkli yollar katetti. Kisi
basina gelir agisindan dunyanin en zengin yerlesim yer-
lerinden olan Makao'da 2018'de gayrisafi yurt ici hasila
54,5 milyar ABD dolarinin tizerindeydi ve bu miktar, 1999
yilindaki oranin neredeyse sekiz katiydi. Issizligin ytizde
2'den az oldugu “Dogu’nun Vegas'i” Makao, bugtin duin-
yanin en buyuk dort kumar kentinden biri. Diger yandan,
bir feribot mesafesindeki Hong Kong'da isler tamamen
baska turlu gelisti. Haziran 2019'da baglayan protesto-
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The United States has passed a law to
regularly monitor Hong Kong’s unique
status

Moreover, its’ unemployment rate is less than 2%. Just
a ferry ride way, Hong Kong, in contrast, has taken an
entirely different route. At present, Hong Kong is living
through one of its worst economic and political crises
that began back in June 2019 with small protests. Months
of chaos and uncertainty have taken their toll on rocking
Hong Kong’s status as an international financial hub. The
matter has gotten to the point that the United States has
passed a law that regularly monitors Hong Kong's status.
While foreign investors continue to feel uneasy, many a
small Hong Kong shop owner have said that they have no
other option but to follow the protests online and decide
accordingly as to whether to open their shudders or not.
Meanwhile, the Chinese government is changing its tone
in Shenzhen and Macau out of fear that things there, too,
will unfold as they are in Hong Kong.

MILLIONS OF PEOPLE TAKE TO THE
STREETS

The June 2019 incident happens to coincide with the 30th
anniversary of the 1989 Tiananmen Square tragedy, have
drawn attention has being Hong Kong's largest wave of
protests after the riots of 1997. Millions of people opposed
to an amendment that extradites criminals back to China
took the streets for days on end, to the point that they
even occupied Hong Kong's Legislative Council, LegCo.
Throughout the summer, peaceful marches were eclipsed
by violent clashes. Labelled by the Chinese media as
‘gangs’ and ‘radical groups,” demonstrators put forth
five demands, including full withdrawal of the extradition
bill, a commission of inquiry into alleged police brutality,
retracting the classification of protesters as ‘rioters,” am-
nesty for arrested protesters, and dual universal suffrage.

Despite the Hong Kong government having officially
withdrawn in the extradition bill back September of last
year, the bill itself symbolized a much more deep-rooted
seed of fear among demonstrators. They are worried that
China, whose judicial system they already distrust, will
gradually retract the island’s 50-year guaranteed rights
and freedoms. Now, what first began as a protest over

POPULATION
NUFUS

7.3 MILLION

. AREA
YUz OL%UMU

INCOME
(PER CAPITA)
KiSi BASI
MiLL] GELIR

Amerika Birlesik Devletleri, Hong
Kong’un dzel statiisiinii diizenli olarak
dederlendirmek icin yasa cikard

larin dusuk yogunlukla da olsa strdugu Hong Kong, en
agrr siyasal ve ekonomik krizlerinden birini yasiyor. Aylardir
suren kaos ve belirsizlik, sehrin uluslararasi finans tssu
olma stattisunu sarsti. Amerika Birlesik Devletleri, Hong
Kong'un &zel statlistinu duzenli olarak degerlendirmek
icin yasa ¢ikardl. Yabanci yatinmcinin tedirginligi stirerken
Hong Konglu kiguk esnaf, protestolarin yeri ve zamanini
internetten takip ederek kepenk acip acmamaya karar
verdiklerini sdyltiyor. Gin Huklmeti de bir yandan Hong
Kong'da islerin iyice gigirndan ¢ikmasi ihtimaline karsi,
Shenzhen ve Makao'ya yeni islevler edindiriyor.

MILYONLARCA INSAN GUNLERCE
SOKAKLARI TUTTU

Tam da Tiananmen trajedisinin 30’'uncu yil dénimuine denk
gelen Haziran 2019 protestolar, Hong Kong'un Ulkeye
donustintn ardindan gerceklesen en buyuk protestolar
olarak dikkat cekti. Suclularin Cin’e iadesiyle ilgili yasa
degisikligine karsi ¢ikan gruplar, -kimi zaman milyonlari
bulan kalabaliklarla- guinlerce sokaklari tuttu. Legco olarak
bilinen meclis binasi bir sure isgal edildi. Protestolar yaz
boyunca devam ederken, bariscil kitlesel ydrtydslerin
yerini buytik dlclide siddetli catismalar aldi. Cin devlet
medyasinin “ceteler” ve “radikal gruplar” olarak niteledigi
gostericiler, iade yasasinin geri gekilmesinin dahil oldugu
bes talep ortaya koydu. Diger talepler; polis mtidahalesinin
sorusturulmasi, protestolarin isyan olarak nitelenmemesi,
gozaltina alinan gdstericilerin serbest birakilmasi ve tam
kapsamli oy hakkiydi. Hong Kong ydnetiminin gegen
yil Eyltil ayinda resmen geri cektigi iade yasasi, aslinda
gostericiler agisindan yaklasmakta olan daha bdyuk bir
korkunun ilk isaretiydi. Yargi sistemine guvensizlik duyulan
Gin’in 50 yil sUreyle adaya garanti ettigi hak ve 6zgurltkleri
kademeli olarak geri alabileceginden endise ediimekteydi.

Ote yandan, Hong Kong'un yerel sorunlari tizerinden
baglayan protesto hareketi, son dénemde Uygur ve Tibet
meseleleriyle birleserek Cin karsiti topyekdn bir eyleme
dénusuyor. Amerika'da Senato ve Temsilciler Meclisi'nden
gecen Hong Kong yasasina, Uygur insan Haklar Yasasi ve
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Hong Kong has snowballed to include the Uyghur
and Tibetan issues, thus turning into a protest against
China. Both the United States Senate and House
of Representatives are debating three bills back to
back that deal with Hong Kong, human rights for the
Uyghur, and Tibet. On a side note, Hong Kong did not
have democracy while under its 156 years of British
rule. Before, Britain would appoint governors from
London. Deputies could not be directly elected into the
Legislative Council of Hong Kong until 1991. Powerful
professional groups occupied most seats in Hong
Kong parliament. The city’s final British governor, Chris
Patten, succeeded in making democratic reforms in
British Hong Kong's final years before leaving office,
reforms that may have actually been a ‘ticking time
bomb’ rather than a ‘democratic package.’

THE NEED TO RE-ANALYSE THE
POST-1997 PROCESS

We have to analyse Post-Handover Hong Kong in
terms of what it has lived through post-1997, and what
those born into the new era expect and are worried
about, in order for us understand the climate that led
not only to protests of 2012 against China’s national
education campaign but also to the 2014 Umbrella

Millions of people opposed to a hill that
extradites criminals back to China took
to the streets for days on end

ONE COUNTRY,
TWO SYSTEMS

THE CHINESE
LEASED HONG KONG
TO GREAT BRITAIN
IN 1898. THIS LEASE
LASTED 99 YEARS

IN1997, THE LEASE
ENDED. BRITAIN
LEASED HONG
KONG BACK TO THE
PEOPLE'S REPUBLIC
OF CHINA ON THE
CONDITION THAT
THE AUTONOMOUS
REGION BE ABLE
TO MAINTAIN

ITS CAPITALIST
ECONOMY

THE CURRENT

“ONE COUNTRY,
TWO SYSTEMS”
PRINCIPAL, WHICH
PERMITS HONG KONG
TOFUNCTION ASITS
OWNENTITY (WITH
THE EXCEPTION OF
EXTERNAL AFFAIRS
AND DEFENCE), IS
SETTOEXPIREIN
2047

SOURCE: ANADOLU AGENCY

Suclularin Cin’e iadesiyle ilgili yasa
dedisikligine karsi cikan gruplar, -kimi
zaman milyonlari bulan kalabaliklarla-
giinlerce sokaklari tuttu

sirada bekleyen Tibet yasasi eslik ediyor. Bu arada bir
parantez agalim: Hong Kong 156 yillik ingiliz sémdirdi
déneminde de demokrasi tecriibe etmedi. O zamanlar
valiler Londra’dan ataniyor, milletvekilleri 1991 yilina
kadar dogrudan Yasama Meclisi'ne segilemiyordu.
Parlamentoda sandalyelerinin gogu, gugli meslek
gruplar tarafindan belirleniyordu. Sehrin son ingi-
liz Valisi Chris Patten, ancak ayrimadan dnceki son
yillarinda demokratik reformlar yapmayi basarabildi.
O da belki Gin'in eline “demokratik bir paket” yahut
“saatli bir bomba” birakmak icindi.

1997 SONRASI SURECI IYi ANALIZ
ETMEK GEREKIYOR

2012'de yurtsever egitim kampanyasi karsiti protes-
tolar ve 2014'te Semsiye Hareketi'yle dip dalgasini
olusturan son protestolara yol acan iklimi anlamak
icin sehrin en azindan 1997 sonrasi nasil bir sureg
gecirdigine bakmak ve devir teslimden sonra dogan
neslin beklenti ve endiselerini analiz etmek gerekiyor.
Ginicerisinde “dis mtidahale” ve “karanlik eller” sdy-
lemi halen o kadar guclu ki gdsterilerin bu yénundi
anlamaya donuk bir caba henuz hissedilmiyor. Bir tilke

Started with student
uprisings in June 2019,
protests in Hong Kong are
still ongoing

Haziran 2019°da dgrenci
ayaklanmasi ile baslayan
Hong Kong'daki protestolar,
héla devam ediyor
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Movement. Within China, the discourse of ‘foreign
intervention” and ‘black hands’ is still so strong that
nobody is making any effort to understand the protests
through this lens. Regarding the success of the ‘one
country, two system’ formula, Macau'’s naive portrayal
of Hong Kong as a ‘good student’ is also rather risky
language to the Chinese.

Hong Kong's post-1997 generation has created for
itself an identity that is not exactly in line with Beijing’s
definition of patriotism. During the 1970s, pop music,
Bruce Lee films, and a Cantonese Hong Kong identity
(Heunggongyahn &XA) identity were not seen as
conflicting with being Chinese so much so in fact that
even Mainland China had enthusiastically embraced
this pop culture. However, for those born just before
as well as after 1997, being a Hong Konger means
supporting liberal values such as human rights and
free media, a new micro-nationalist identity that sits
polar opposite China’s centralized ethno-cultural face.

Finally, for us to evaluate this crisis only within the
context of Hong Kong would be focusing away from
the bigger picture. What we in fact are seeing is-re-
gardless of reason-people’s distrust towards large
institutional bodies on a global scale, whether we look
at Iran, Iraq, Beirut, Barcelona, or Santiago.

%Y

TEK ULKE

iKi SISTEM

HONG KONG,
1898'DE iINGILTERE

TARAFINDAN 99
YILLIGINA KIRALANDI

1997DE OZEL

iDARi BOLGE'DE
KAPITALIST EKONOMI
SISTEMININ KALMASI
SARTIYLACINE
DEVREDILDI

BOLGEYE 2047
YILINA KADAR CINE
SADECE DIS POLITIKA
VE SAVUNMA GBI
ALANLARDA BAGLI
KALARAK “TEK
ULKE, iKi SISTEM"
POLITIKASIYLA
KENDI iDARI
BAGIMSIZLIGINI VE
YAPISINI KORUMA
HAKKI TANINDI

KAYNAK: ANADOLU AJANSI
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iki sistem formuiltinuin basarisi konusunda, Makao’nun
“iyi 6grenci” olarak Hong Kong'a érnek gdsteriimesi
de Hong Kong'un hususiyetlerinin halen tam olarak
anlasllamadigi seklinde yorumlanarak Cin acisindan
riskli bir dil olusturuyor.

Hong Kong'da 1997 sonrasi dogan nesil, Pekin’in yurt-
severlik tanimiyla tutarll olmayan karmasik bir kimlik
gelistirdi. 1970’lerde, pop mtizik ve Bruce Lee filmleri
gibi 6geler, Kanton kdilturt tizerinden bir Heunggong-
yahn (&7 A, Hong Konglu) duygusu ortaya gikarmisti,
ancak bu Cinli olmaya aykirt gérulmtyordu. Hatta bu
pop kdiltdird Cin'in ana kesiminde sahiplenildi, ilgiyle
tuiketildi. Ancak tam da 1997’ deki devir teslimin hemen
oncesi ve sonrasinda dogan nesil icin Hong Konglu
olmak insan haklari, serbest medya gibi liberal de-
Gerlerin savunusuna dayali bir cesit yerel milliyetcilige
isaret ederek artik etnokdiltdirel Gin kimliginin yerine
gecmekte, belki tam da karsisina yerlestirimekteydi.

Son olarak Hong Kong'da olup bitenleri sadece Hong
Kong ¢lgeginde degerlendirmek eksik kalir. Dunya
genelinde Iran’dan Irak’a, Beyrut'tan Barselona ve
Santiago’ya uzanan, farkli sebeplerle baglayan an-
cak 6zunde kurumlara guvensizlik ortak paydasinda
birlesen bir hosnutsuzluk dalgasi gordiltiyor.
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[HE WORLD 13
MOVING TOWARDS

A NEW BUSINESS
MODEL

Diinya Yeni Bir
Is Modeline Geciyor

&= Social Entrepreneur
Ismail Hilmi Adigiizel
Sosyal Girisimei

How a firm approaches innovation and social media directly
affects how consumers choose brands

Tiiketicilerin markalar arasi tercih yapma asamasinda
dikkat ettigi en dnemli etkenler; firmanin inovatif edilimleri
ve sosyal fayda odakli yaklasimlaridir

FEBRUARY-MARCH / SUBAT-MART 2020 69



FILE | DOSYA

ollowing the Industrial Revolution, first manu-

facturers focused on profit, and then on qual-

ity. Step by step and backed by technology,

businesses worked towards producing higher
quality products at lower prices, and then by the 2000s,
began incorporating extra services into their marketing
strategies as well. Over time, this too took on a face of
its own: brands wanted to strike an emotional chord
with consumers.

Today, virtually every brand strives for quality, price,
and service. However, it is for this very same reason
that they also to develop ways of setting themselves
apart from the competition all the while hitting the
consumer’s soft spot.

Consumers are no longer fond of
advertising campaigns focused solely on
urging you to buy
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Tiiketiciler artik reklam malzemesi haline
gelmis ve sirf satin alma edilimlerini
harekete gecirmek icin dretilmis
projelerden hoslanmiyor

Sanayi Devriminin ardindan 6nce Uretenin kazandig
sonrasinda ise kaliteli tretimin bir adim éne gectigi bir
surece girildi. Adimlar ardi ardina gelirken urettigi trdindn
arkasinda duran, teknik destegini veren ve kaliteyi ucuza
mal eden isletmeler, 2000'li yillara gelindiginde ise hem
kaliteyi ucuza mal etme hem de ekstra hizmetler esliginde
pazarlama modelleri gelistirmeye basladi. Bir suredir
ise bu yeni is modeli bambaska bir gehreye burdndu.
Markalar, duygusal pazarlama modelleri ile Ureticiyle
bulusmanin yollarini aramaya koyuldu.

Glndmtuzde kalite, fiyat ve hizmet Uclemesi hemen
hemen her markada esitlenmis durumda. Tam da bu
sebeple markalarin farkliliklarini ortaya koyacaklari ve
musteriyi satin almaya yonlendirebilecekleri bir politika
olusturmalari zorunlulugu ortaya ciktl.



SOCIAL BENEFIT IS THE NEW SALES
STRATEGY

Consumers are now forced to choose to swim in a sea
of brands that are competing to grab their attention
through quality, price, and service a by-product of this
shift in marketing models. With that in mind, how a
firm approaches innovation and social media directly
affects how consumers choose brands. The latter, so-
cial media, unites consumers and creates a collective
consciousness among them oriented towards contem-
porary issues. Therefore, brands need to go beyond
quality, price, and service by acquiring a sense of social
duty in order to comfort and alleviate consumers of their
woes. Jumping on this bandwagon ensures not only a
satisfied customer but also their survival.

CONSUMERS EXPECT MORE FROM
BRANDS

Even if everything seems normal up to this point, some
things aren’t what they seem at all. Now, consumers
want to know every last detail about what it is they
plan to buy, and won't buy until they do from how its
made and packed to where its raw ingredients come
from and return to.

Of course when this is said and done, and becomes
normal for both parties, the consumer will again come
to expect even more.

PEOPLE HUNGRY FOR SOCIAL VALUE

Consumers are no longer fond of advertising cam-
paigns focused solely on urging you to buy. Rather,
they expect products to solve social problems. This
expectation has escalated to the point that consumers
are even likely overlook particular service flaws, and
even price and quality if they feel that a brand upholds
a high sense of social duty and has personal value.

However, as ambitious a claim as this might be, two
Turkish examples that support it include Kizilay mineral
water and the Mehmetgik Vakfi gas station company.
Turkish consumers know why they buy (from) both
and feel a sense of moral ease that the two put their
money towards good causes.

Consumers may overlook
particular service flaws if
they feel that a brand upholds
a high sense of social duty
and has personal value
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Tuketici bir markanin
sosyal sorumluluk
alanindaki yaklasimini
ve sdz konusu drinin
manevi faydasini degerli
bulursa hizmetteki bazi
kusurlari gormezden
gelehiliyor

SOSYAL FAYDA, SATIS STRATEJiSi HALINE
GELIYOR

Pazarlama modellerindeki degisim ve satin alma egilim-
lerindeki farkliliklarin sonucunda tuketiciler; artik kalite,
fiyat ve hizmet noktasinda birbirine oldukca yakin olan
markalar arasinda tercih yapmak durumunda kaltyor.
Tuketicilerin bu noktada dikkat ettigi en dnemli etkenler
ise firmanin inovatif egilimleri ve sosyal fayda odakli
yaklasimlari. Zira guincel sorunlar, sosyal medya vasitasi
ile tuketicilerin kendi aralarinda érgttlenmelerini ve bu
problemlere yonelik kolektif biling olusturmalarini saglyor.
Bu durumda toplumsal fayda saglama egiliminde olan
ve sosyal sorumluluk projesi yapan markalar; kalite, fiyat
hatta hizmet sorgularinin da étesine gecerek tiketicisinin
canini yakan ve onu duygusal anlamda rahatsiz eden
durumlarin ortadan kalkmasina destek oldugunu ima
ediyor. Ardindan kendisinin tercih edilmesi halinde hem
urdin satin alinabilecegini hem de bagis yapabilecegini
sOyleyerek tuketiciyi etkiliyor ve satin almayi gercekles-
tirmis oluyor.

TUKETICILER, MARKALARDAN DAHA
FAZLASINI TALEP EDIYOR

Buraya kadar her sey olagan gibi gézukse de aslinda
normal olmayan bazi durumlar sz konusu. Zira artik
tuketici, taleplerini daha da genisleterek sahibi olacagi
urdindin; dretim sureci, ambalaj tercihi, ham maddesinin
nasil saglandigi ve urdindn geri dénuistime katki sagla-
yIp saglamamasi gibi nitelikleri ariyor, ayni zamanda bu
sartlara uygun mamulleri tercih ediyor.

Elbette ki bir guin bu stirecte de doygunluga ulasilacak.
Boylelikle saydigmiz nitelikler, retici ve musteri igin nor-
mallesecek; devaminda tuketiciler, markalardan daha
fazlasini talep etmeye baslayacak.
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INDUSTRY 4.0’S TARGET: REVAMPIN
FORGOTTEN VALUES

The latest purchasing trends appear to be competing
against brands with a sense of social commitment.
As industry 4.0 makes manufacturing easier, there will
come a point when people will want to revamp long
forgotten values. Out will go social pressure, and in will
come social utility. Instead, the consumer will look at
a brand based on its values and invest in that. What's
more, its looks as though things are already slowly but
surely going in this direction.

THE WORLD IS BEGINNING TO DRIFT
TOWARDS PRODUCING SOCIAL BENEFIT

Last August, the CEOs of some 181 American com-
panies (who comprise upwards of 30% of the Amer-
ican economy) published a white paper vowing that
they will act justly and ethically towards investors and
stakeholders, and that not will they will do everything
in their power to become socially beneficial for the
sake of the American economy and other companies.

This massive step forward did not magically appear
out of thin air, though. In fact, it isn’t even a new idea.
The man to first plant this seed of change was Micro-
soft's founder Bill Gates. At the World Economic Form
in Davos, Switzerland back in 2008, he called upon
the world to consider ‘creative capitalism.” In his own
words, “capitalism harnesses self-interest in a helpful
and sustainable way, but only on behalf of those who
can pay. But to provide rapid improvement for the
poor, we need a system that draws in innovators and
businesses in a far better way than we do today.”
Harvard Business School Professor Michael Porter
takes the position that ‘shared value’ capitalism will
only grow in the years to come. In short, capitalism is
coming into the 21 Century as being socially benefi-
cial. We must likewise do the same, to em-
brace the new. It the only way we can
benefit our planet and succeed in
the process.

SOSYAL FAYDA ODAKLI URUNLER ONE
CIKIYOR

Tiketiciler artik reklam malzemesi héaline gelmis ve sirf
satin alma egilimlerini harekete gecirmek icin uretilmis
projelerden hoslanmiyor. Misterisi oldugu ya da olacag
markanin sosyal bir adanmislik gercevesinde birtakim
sorunlara da ¢ézum uretebilmesini bekliyor. Hatta bu
yaklasim o kadar 6n plana ¢ikmis durumda ki tuketici
bir markanin sosyal sorumluluk alanindaki yaklagimini
ve s6z konusu urdnun manevi faydasini degerli bulursa
hizmetteki bazi kusurlan gérmezden gelebiliyor. Boylelikle
kimi zaman fiyati ve kaliteyi bile sorgulamadan mevcut
urdnud alma egilimine gidiyor.

Bu oldukca iddiali bir séylem gibi gelebilir. Ancak bu du-
rumu Ulkemiz 6zelinde iki érnek ile agikladigimizda konu
netlesiyor. Hemen hemen hepimizin evlerine giren Kizilay
maden suyu ve aracglarimiza benzin alacagimiz zaman
kullandigimiz Mehmetgik Vakfi benzin istasyonlari, tam da
bu minval tizere tercih edilen markalar. Zira tuketiciler bu
markalar tzerinden alim yaptiklarinda gelirin hangi amac
dogdrultusunda kullanildigini biliyor ve diger insanlara
sosyal fayda sagladiklar icin bahsi gegcen marka ile
duygusal bir bag olusturuyor.

ENDUSTRI 4.0’IN HEDEFI; UNUTULAN
DEGERLERI GERI GETIRMEK

Yasanan tum bu degisimler ve satin alma egilimlerin-
deki son trendlerin ardindan, énimuzdeki dénemde
bahsettigimiz sosyal faydaya adanmislik hali markalarin
da gundemine girecege benziyor. Zira endustri 4.0 ile




The latest purchasing trends
appear to be competing
against brands with a sense
of social commitment
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uretim yapmak kolaylastik¢ca unuttugumuz duygusal
degerler markalarin ve insanligin glindemine yeniden
girecek. Yani gelecek stirecte tuketicilerinin zorlamasinin
yani sira markalar da uretim odakli olmak yerine duyusal
davranip sosyal fayda odakli olacak. Béylece markalarin
deger dlcumlerinde sahiplendikleri sorunlar, bir 8lcu birimi
olarak deg@erlendirilecek ve ona gére paha bigilecek.
Bahsettigim bu stirece gecilmesi, onlarca yil alacaga
da benzemiyor. Bunlar kahinlik dedil, dtinyanin baska
yerlerinde adim adim uygulanmaya basglanmis durumlar.

DUNYA, SOSYAL FAYDA BAZLI URETIM ICIN
ADIM ATMAYA BASLADI

Gectigimiz Agustos ayinda Amerika Birlesik Devletleri
(ABD) ekonomisinin ytizde 30'una tekabil eden 181
sirketin CEO’su bir bildiri kaleme aldi. Bildiriye gére sir-
ketler; galisanlari ve mdsterileri igin yatinm yapacaklarini,
tedarikgilerine adil ve etik davranacaklarini, ABD ekono-
misinin ve sirketlerinin gelecedi icin salt kar odakli sirket
yénetiminden sosyal fayda odakli sirket yonetimine gegis
yapacaklarini ve bu konuda éncu olacaklarini taahhtit etti.

Tabii bu bildiriye zemin hazirlayan énctiller, bir anda ortaya
ctkmadi. Yani degisim yeni degil. S6z konusu olayin filiz-
lenmesini saglayan adim, Bill Gates’in Microsoft'taki tam
zamanl hizmetinin son yillarinda yani 2008'de Davos'ta
yaptidl “yaratic kapitalizm” ¢agrisiydi. Gates buradaki
konusmasi sirasinda, “kapitalizmin dehasi; kisisel cikarla-
rin, yararl ve surdtirdlebilir yollarla kullanimasinda yatar.
Ancak faydalari, kaginilmaz olarak ddeme yapabilenlere
egilir” demis, ayrica piyasalarin guclenmesi igin isletmele-
ri hizl bir sekilde Uretim ve tuiketim sistemine dahil edecek
yenilikci bir sisteme ihtiyacimiz oldugunu séylemisti.

Harvard Business School Profeséri Michael Porter'a gére
ise 6numtizdeki birkag yil boyunca “paylasilan deger”
kapitalizmi gittikge artacak.

Uzun lafin kisasi kapitalizm gtincelleniyor ve bu durum
da sosyal fayda 6zellidi olarak karsimiza cikiyor. Bizler de
bu yenilige bir an énce ayak uydurmalilyiz. Ayni zamanda
yer yer geri kaldigimizi diistindigumtuz yeni diizende
simdiden adim atmaya baglamaliyiz. Global fayda ve
basariya bu sayede ulasilacagi muhakkak.

Satin alma edilimlerindeki
son trendlerin ardindan,
sosyal faydaya adanmislik
hali markalarin da
giindemine girecege
benziyor
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Drawing attention with his fashion
shows from a young age and a High
Advisory Board Member of DTIK (World
Turkish Business Council), Atil Kutoglu
represents Turkey effectively

til Kutoglu... A great adventure in the fash-

ion world starting from a young age, a

fashion designer who has climbed the

career ladder one by one and now reflects
the spirit of Turkey all around the world. Kutoglu was
born in istanbul in 1968 and graduated from Deutsche
Schule Istanbul. He exhibited his designs at fashion
shows even in his high school years in Istanbul, the
heart of Turkey, and he was rewarded for his efforts by
doing internships at important fashion houses such
as Vakko and Beymen. Then he went to Austria’s
capital Vienna to continue his education. The fashion
designer exhibited his first collection in the city with
a grant from Mayor Dr Helmut Zilk, and was soon
discovered by the Mayor’s wife and famous musical
star Dagmar Koller.

HE RECEIVED THE BEST FASHION
DESIGNER AWARD IN AUSTRIA

Kutoglu was only 25 when he received the “Best Young
Fashion Designer” award at the Munich Fashion Week
in 1993. In 1994 he received the award “Best Fashion
Designer in Austria” given by “WOOLMARK” Interna-
tional Wool Secretariat and fashion magazine DIVA at
a ceremony held in the Vienna City Hall. As the awards
came one after the other, the name "Atil Kutoglu” was
spreading rapidly in the European fashion industry.
“The Vienna Fashion Week”, which was organized for
the first time in 1997, started with Kutoglu's fashion
show. Austrian Princess Pilar Goess, well known for her
elegance, walked on the runway for Kutoglu. Kutoglu
soon after designed an exclusive scarf collection for
the miniature and calligraphy exhibition “St Petersburg
Muraggas” by Princess Francesca von Habsburg, the
wife of the Crown Prince of Austria. By the year 2000,
27 creations of the famous fashion designer were
exhibited at the Belvedere Palace Museum in Vienna
as a parallel fashion-exhibition to the painter Gustav
Klimt's “KLIMT and WOMEN" Millennium Exhibition.

KUTOGLU’S SIGNATURE IN THE
CLOTHES OF WORLD-FAMOUS
CELEBRITIES

Kutoglu began his career in Vienna and by 2014, he
was already designing costumes for everyone work-
ing at Premiere Vision, the most prestigious fabrics
exhibition in the world. He was granted the highest
medal of honour for science and arts by the President
of Austria in the same year. And in 2015, he exhibited

Atil Kutoglu
was only 25
when he was
awarded
with the
“Best
Young
Designer”
in 1993

Atil Kutoglu,
1993'te
“En lyi
Gen¢ Modaci1”
Odiili'nii
aldiginda 25
yasindaydi

DIASPORA HIKAYESI | THE DIASPORA STORY

Genc yasta diizenledigi defilelerle
dikkat ceken ve ayni zamanda DTIiK
Viiksek istisare Uyesi olan modaci Atil
Kutoglu, Tiirkiye’yi basanlh bir sekilde
temsil ediyor

Atil Kutoglu.... Geng yasta modanin mutfaginda bas-
layan bir sertiven, basamaklari birer birer tirmanarak
dunyanin her késesinde Tirkiye'nin ruhunu yansitan
modacli. 1968'de istanbul’da diinyaya gézlerini agan
Kutoglu, istanbul Alman Lisesi’nden mezun oldu.
Ttirkiye'nin kalbi sayilan istanbul'da, daha lise yil-
larindayken defileler gerceklestiren Kutoglu’nun bu
adimlar karsiliksiz kalmadi ve dnemli moda kuruluslari
Vakko ile Beymen'de staj yapma imkani yakaladi.
Ardindan 6grenimine devam etmek icin Avusturya’nin
baskenti Viyana'ya gitti. Kentteki ilk koleksiyonunu
Belediye Bagkani Dr. Helmut Zilk'ten aldigi bir burs
sayesinde sergileyen modaci, cok gegmeden Belediye
Baskani’'nin esi ve ayni zamanda unlu muzikal yildizi
Dagmar Koller tarafindan kesfedildi.

AVUSTURYA’NIN EN iYi MODACISI
O6DULU’NU ALDI

Kutoglu, 1993'te Miinih Moda Haftasi’'nda “En lyi
Geng Modacr” Odiili'ne layik gértldiglinde daha
25 yasindaydi. Takvimler 1994’0 gdsterdiginde ise
Viyana Belediye Sarayi’nda dtizenlenen bir térenle
“WOOLMARK” Uluslararasi Ytin Birligi ve DIVA Moda
dergisi tarafindan verilen Avusturya’nin En lyi Modacisi
Oduilti'ntin sahibi oldu. Odtiller birbirini ardina gelirken
Atil Kutoglu ismi, Avrupa moda sektériinde hizla ya-
yiliyordu. ilk defa 1997'de dtizenlenen “Viyana Moda
Gunleri”, Atil Kutoglu defilesiyle agildi. Sikligyla taninan
Avusturyall Prenses Pilar Goess, Kutoglu igin podyum-
da sahne aldi. Kutoglu, akabinde Avusturya Veliaht
Prensi'nin esi Prenses Francesca von Habsburg'un
minyatur ve kaligrafi sergisi “St. Petersburg Murakka-
lari” igin 6zel esarp koleksiyonu hazirladi. 2000 yilina
gelindiginde Un kazanan modacinin 27 kreasyonu,
Viyana Belvedere Sarayi MUizesi nde ressam Gustav
Klimt“in “KLIMT ve KADINLAR" Milenyum Sergisi 'ne
paralel bir moda-exhibition olarak sergilendi.

DUNYACA UNLU ISIMLERIN
GIYSILERINDE KUTOGLU iMZASI

Kariyerine Viyana'da baglayan Atil Kutoglu, 2014'te Pa-
ris’teki dunyanin en saygin kumas fuari olan Premiere
Vision’un tum calisanlarinin giysilerini tasarladi. Ayni
yil Kutoglu'na, Avusturya Cumhurbagkani tarafindan
Ulkenin bilim ve sanat icin verilen en ytiksek seref
madalyasl takdim edildi. Modaci, 2015’te ise Paris
Moda Haftasi’'nda Ttirkiye'nin Paris Buytkelciligi Re-
zidansi’'nda gérkemli bir defile gerceklestirdi.
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DTiK, A VERY
VALUABLE
AND
IMPORTANT
ORGANIZATION

The famous
designeris also
a High Advisory
Board Member
of DTIK (World
Turkish Business
Council) Kutoglu
expresses

his delight in
participatingin
such a prestigious
organization that
brings together
successful
Turkish
businesspeople
in many parts of
the world with
the following
words: “DTiK is
avery important
and valuable
organization.

We must have a
highly respected
image on
international
platforms in order
to attract more
investments

to our country
and increase

our exports.
Solidarity,
association,
exchange of
ideas and close
contact are very
important for this.
DTIiK represents
the core of it. And
I'm very happy to
take partin this
organization.”

THE DIASPORA STORY | DIASPORA HIKAYESI

N 2014, ATIL KUTOGLU
WAS ENTITLED TO RECEIV
THE HIGHEST MEDAL OF
HONOUR OF AUSTRIA ON
SCIENCE AND ARTS

I

“The Vienna Fashion Week”, which
was organized for the first time in 1997,
started with Atil Kutodlu’s fashion show

his designs with a splendid fashion show for the Paris
Fashion Week at the Residence of the Turkish Em-
bassy in Paris. Atil Kutoglu has been presenting his
collections for the press and fashion lovers around the
world in New York Fashion Week for the last 10 years.
As the man who has dressed many world-famous
figures including Jessica Alba, Catherine Zeta-Jones,
Madonna, Viktor Lazlo, Naomi Campbell, Tamara
Ecclestone, Princess Michael of Kent, Princess Ira von
Furstenberg, Austrian Foreign Minister Karin Kneissl,
Princess Camilla von Habsburg, Kutoglu has two
stores in central Vienna and his collections are sold
in many countries.

TRACES OF TURKISH CULTURE IN
DESIGNS

Atil Kutoglu describes what affects his designs and
patterns as follows: “As I've been living abroad for
many years, my designs are inspired by Turkey and
the Turkish culture. Sometimes it is the pleasure and
inspiration | get from a holiday on the Aegean coasts,
and sometimes it is Ottoman architecture and art.
But | turn them into modest yet striking and modern
lines in my collections that can be used by Europe-
an and American men and women. And also the
inspiration that | get from Vienna, the city | love and
live in, reflects on my creations.” The Turkish-flagged
spring-summer collection of the designer, who was
delighted to contribute to his country as a promotional
ambassador on international platforms, was exhibited
atthe New York Fashion Week and it received negative
reactions at first but became very popular afterwards.
The collection managed to find a place in the media
throughout the whole world. Kutoglu also has advice
for the Turkish designers aspiring to find a place in the
global platform: “I advise them to think and work on
a global scale for everything they do. I don't think it is
enough only to achieve a local success and reputa-
tion. Therefore, if your work is praised in international
platforms by important fashion authorities, it means
you are taking firm steps in your career.
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ilk defa 1997’de diizenlenen
“Viyana Moda Giinleri”, Atil Kutoglu
defilesiyle acildi

Atil Kutoglu koleksiyonlari, son 10 yildir New York Moda
Haftasi cergevesinde dtizenlenen defilelerle diinya
basini ve moda severler icin sergileniyor. Aralarinda
Jessica Alba, Catherine Zeta-Jones, Madonna, Viktor
Lazlo, Naomi Campbell, Tamara Ecclestone, Prenses
Michael of Kent, Prenses Ira von Furstenberg, Avustur-
ya Disisleri Bakani Karin Kneissl ve Prenses Camilla
von Habsburg gibi dinyaca unlu isimlerin bulundu-
gu bircok kisiyi giydiren Atil Kutoglu'nun Viyana'nin
merkezinde iki magazas| bulunuyor ve koleksiyonlari
bircok tlkede satiliyor.

TASARIMLARDA TURK KULTURUNDEN
iZLER

Atll Kutoglu, tasarim ve desenlerde etkilendigi unsurlari
soyle Ozetliyor: “Uzun yillardir yurt disinda yasadi-
gm icin Tdrkiye'den ve Turk kultirinden esintileri
tasarimlarima tasiyorum. Bazen Ege kiyilarinda bir
tatilden aldigim haz ilham olabiliyor, bazen de Osmanli
mimarisinden ve sanatindan 6geler. Ancak bunlari
koleksiyonlarimda ¢cok modern; Avrupali, Amerikali
kadinin ve erkegin kullanabilecegi sade ve garpici
Gizgilere donusturiyorum. Ayrica yasadigim ve ¢ok
sevdigim sehir Viyana'dan aldigm ilham da kreas-
yonlarima yansiyor.” Uluslararasi platformlarda bir
tanitim elgisi gibi calisarak Ulkesine katki saglamak-
tan buyuk mutluluk duyan Turk moda tasarmceisinin,
New York Moda Haftasi’'nda sergiledigi Turk bayrakli
ilkbahar-yaz koleksiyonu, ilk etapta tepki toplamis fakat
sonrasinda ¢ok begenilmisti. S6z konusu koleksiyon,
tum duinyanin yayin organlarinda kendine yer bulmayi
basarmisti. Kutoglu, Ttirk modacilara global platform-
da yer alabilmeleri icin sundugu tavsiyeleri ise soyle
Ozetliyor: “Her konuda global dtistinmelerini ve global
calismalarini éneririm. Sadece yerel bir basariya ve
Une ulagsmis olmak bence yeterli degdil. Dolayisiyla
eger uluslararasi platformda énemli moda otoriteleri
tarafindan calismalariniz begeniliyorsa, kariyer olarak
bir yerlere gelmis sayilirsiniz.”
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& HEPA

THE DOOR T0 HUNGARY

|
Macaristan’a Agilan Kapi

Regional Office - Turkey
Turkey - Greece - Cyprus

General Manager at HEPA Turkey HEPA Turkey Genel Mud(ir(i

Hungarian Export Promotion Agency
HEPA Turkey is a bridge between Turkey
and Hungary business worlds, providing
free consulting services to improve
mutual trade

he question of whether Hungarians and

Turks are related is not new. From the com-

mon words between the two languages to

the assumption that Hungarians descend
from the Huns -hence the root of the word Hungary-,
the belief that the peoples of the two countries come
from the same ancestry has long existed. A study in
Hungary revealed that the genes of the first Hungari-
ans were 25-30 percent similar to Asian Turks. Prime
Minister Victor Orban’s decision in 2019 to establish
an institute to investigate the origins of Hungarians
shows that this is still a very relevant topic for the
Hungarians. While scientists try to clarify this histor-
ical identity puzzle, the interest and love of the coun-
tries for one another have continuously become
more and more apparent over the years.

The economic, trade and cultural activities between
Turkey and Hungary have gained speed especial-
ly in recent years. According to TUIK’s (The Turkish
Statistical Institute) data, the mutual trade volume has

Macarlarla Tiirkler akraba mi sorusu glndemde
yeni dedil. ki tilkenin konustugu dillerdeki ortak ke-
limelerden, Macarlarin atalarinin Hunlar oldugu ve
Hungary kelimesinin de buradan tiredigi varsayimi-
na kadar, iki llke halklarinin ayni soydan geldigi in-
anisi uzun zamandir varligini koruyor. Macaristan’da
yapilan bir arastirma ilk Macarlarin genlerinin ylizde
25-30 oraninda Asya Tlrklerine benzestigini ortaya
koyuyordu. 2019 yiinda Macaristan’da Basba-
kan Victor Orban tarafindan Macarlarin k&kenini
arastiracak bir enstitli kurulmasina karar verilmesi
bu tartismanin Macarlar acisindan hala cok guin-
cel oldugunu gdsteriyor. Bilim insanlari bu tarihsel
kimlik bilmecesine aciklik getirmeye calisirken, iki
lilkenin birbirine olan ilgisi ve sevgisi ise oldukca
asikar bir sekilde yillar icinde artarak devam ediyor.

Tirkiye-Macaristan arasindaki ekonomik, ticari ve
kdltirel faaliyetler 6zellikle son yillarda oldukca
ivme kazandi. Vlerimli yatirim / ticaret ortami ve dos-
tane iliskiler sayesinde, TUIK verilerine gére, ikili

Macaristan Ihracati Tesvik Ajansi

HEPA Tiirkiye, Tiirkiye- Macaristan is
diinyasi arasinda koprii gorevi gortiyor.
Karsilikli ticaretin gelismesi igin licretsiz
danismanlik sunuyor




increased from $ 2 billion in 2015 to $ 2.6 billion at
the end of 2018 with the efficient investment/trade
environment and friendly relations. The leaders of
both countries set the new target as $ 6 billion.

As official representatives of Hungarian Export Pro-
motion Agency HEPA in Turkey and Greece, we are
promoting the products and services of Hungarian
companies with 6 offices in Istanbul, Ankara, Izmir,
Bursa, as well as in Athens and Budapest. We pro-
vide free consultancy to Turkish companies that want
to export technology, products and services from
Hungary and to Hungarian companies that want to
work with companies in Turkey and Greece. We con-
duct researches to help companies reach reliable
business partners and prepare sector and product
reports. We organize meetings with potential buyers/
partners and help companies establish long-lasting
strategic collaborations.

Admitted to the EU in 2004 and a member of interna-
tional institutions such as the UN, OECD, NATO, IMF,
WTO and the European Commission, Hungary offers
a reliable environment for foreign investors with its
open economy, qualified human resource, relatively
low-cost workforce, living conditions and advanced
infrastructure. Hungary is an attractive logistics cen-
tre with a geographical location that allows delivery
to all parts of Europe within 24 hours. Providing cash
subsidies, tax incentives, soft loans and R&D support
to foreign investors, Hungary has also the lowest cor-
porate tax rate in the EU with 9%. It offers high-quality
competitive products in the medical, ICT, agriculture,
chemical, automotive and water technologies sec-
tors.

With the initiatives of HEPA Turkey in the environ-
ment and health sectors in 2019 and important con-
stitutions such as OSTIM Medical Industry Cluster
and KOSGEB, the leading companies of the two
countries have signed strategic agreements that
would ensure the collaboration of many companies.
We increased Hungary’s visibility in the media and
reached over 13 million people in Turkey.

We will continue our activities as HEPA Turkey with
new expansions in the upcoming period. As one of
these initiatives, have we expanded our activities in
collaboration with the Turkish Council. The “General
Secretariat” and the headquarters of “Chamber of
Industry and Trade” of the Turkish Council will per-
manently remain in Istanbul. As HEPA Turkey, we will
promote the investment and trade opportunities be-
tween countries by working with the diplomatic mis-
sions of these organizations and member countries
of the Turkish Council. We also plan to conduct activ-
ities to introduce the Hungary startup ecosystem in
Turkey with various organizations and to help poten-
tial collaborations in 2019. We will primarily focus on
the medical, agricultural, ICT and water technologies.
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ticaret hacmi, 2015 yilinda 2 milyar dolardan 2018
sonunda 2,6 milyar dolara ulasti. Iki (lke liderleri
yeni hedefi 6 milyar dolar olarak belirlendi.

Macaristan [hracati Tesvik Ajansi HEPA'nin Tiirkiye
ve Yunanistan’dan sorumlu resmi temsilcisi olarak,
2015 yilindan bu yana Tirkiye'de Istanbul, Ankara,
[zmir ve Bursa’da, ayrica Atina ve Budapeste'de
toplam 6 ofisimiz ile Macar sirketlerinin lrin ve
hizmetlerini tanitiyoruz. Macaristan’dan teknoloji,
tirtin ve hizmet ithal etmek isteyen Tirk sirketlerine
ve Turkiye ve Yunanistan'daki sirketlerle calismak
isteyen Macar sirketlerine Ucretsiz danismanlik
sunuyoruz. Sirketlerin gdvenilir is ortaklarina ul-
asmalari icin arastirmalar yapiyor, sektor ve drtin
raporlari hazirlyoruz. Potansiyel alicilarla/ortaklarla
gortismeler organize ediyor; uzun soluklu stratejik
isbirlikleri kurulmasina én ayak oluyoruz.

2004 yilinda AB Uyesi olan ve BM, OECD, NATO, IMF,
WTO, Avrupa Komisyonu gibi uluslararasi kurumliar-
da dyeligi bulunan Macaristan, acik ekonomisi, nite-
likli insan kaynadi, goreceli ucuz is gucd, yasam
kosullari ve gelismis altyapisi ile yabanci yatirim-
cilar icin gdvenli bir ortam sunuyor. Macaristan,
Avrupa’da her noktaya 24 saat icinde teslimat
yapma imka&ni saglayan cografi konumuyla da ca-
zip bir lojistik merkezi. Yabanci yatinmcilara nakit
subvansiyonlar, vergi tesvikleri, diisiik faizli krediler
ve Ar-Ge destekleri sunan Macaristan, yizde 9 ile
en dusik kurumlar vergisi oranina sahip AB (lkesi.
Medikal, ICT, tarim, kimya, makine, otomotiv ve su
teknolojileri gibi sektérlerde yiiksek kalitede reka-
betci Urtin sunuyor.

2019 yilinda cevre ve sadlik sektdrlerine odaklanan
HEPA Tuirkiye'nin girisimleri sayesinde iki llkenin
onde gelen sirketleri arasinda ve OSTIM Medikal
Sanayi Kiimelenmesi, KOSGEB gibi 6nemli olusum-
larla cok sayida firmanin isbirligi yapmasini saglay-
acak stratejik anlasmalar imzalandi. Macaristan’in
medyadaki gortndrligind artirarak, Tirkiye'de 13
milyonu askin Kisiye ulastik.

HEPA Tirkiye olarak calismalarimiza ondmdiizdeki
dénemde de yeni aciimlarla devam edecediz.
Bu girisimlerimizden biri olan Tirk Konseyi ile
basladigimiz isbirligi ile faaliyet kapsamimizi
genislettik. Turk konseyinin “Genel Sekreterligi”
ve “Sanayi ve Ticaret Odasi’nin merkezleri daimi
olarak Istanbul’da bulunacak. HEPA Tiirkiye olar-
ak bu organizasyonlar ve Tirk konseyine (ye
tilkelerin diplomatik misyonlari ile calisarak Clkel-
er aras! yatinim ve ticaret firsatlarinin degerlendi-
rilmesine yardimci olacagiz. 2020 yilinda ayrica
Macaristan startup ekosisteminin Tlrkiye'de cesitli
organizasyonlarla tanitimasi ve potansiyel isbir-
liklerinin kurulmasina ydnelik calismalar yapmayi
planliyoruz. Medikal, tarim, ICT ve su teknolojileri
odagimizda olacak baslica sektdrler olacak.
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RETHINKING
THE ECONOMIC
IMPACTS AND
INTEGRATION OF¢
REFUGEES

Miiltecilerin
Entegrasyonuve

Ekonomik Etkileri Uzerme
Yeniden Du,sunme e

& Academician Ayse Seyyide Kaptaner A'kademisyen _' W @ayseyyide
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The future prosperity and stahility

of the host countries depend on
providing economic opportunities that
will benefit both refugees and locals

ith the recent migration waves, the

number of people in the exodus from

Syria alone reaches up to more than

6.7 million, not to mention other con-
flict zones. This has resulted in one of the largest
humanitarian crises of all time, with serious conse-
quences across the Middle East, Europe, and beyond.
The majority of Syrians have fled to neighbouring
countries, primarily Turkey (3.5 million), Jordan (1.8
million), and Lebanon (1.5 million). And Germany’s
open-door refugee policy has led to the arrival of over
one million refugees in the past 5 years, by far the
highest number in the EU.

WHAT DOES THE UNITED NATIONS SAY
ABOUT REFUGEES?

According to the UN 1951 Convention, a refugee is
someone who is unable or unwilling to return to their
country of origin owing to a well-founded fear of being
persecuted for reasons of race, religion, nationality,
membership of a particular social group, or political
opinion. Within the scope of international protection,
refugees should be guaranteed the fundamental
rights to adequate standards of living, e.g. access
to social housing, welfare benefits and employment
opportunities, in order to be economically and socially
integrated into their country of refuge.

Many believe such a great number of refugees are
a heavy burden on the economies of host countries
and they are a drain on services and competition
for employment. In fact, the economic outcomes
of refugee intake are manifold, and they depend on
various dynamics. For example, skilled and trained
migrants can maximize their employment chances on
an individual level while the primary goal of refugees is
to secure personal safety. Therefore, refugees usually
fail to support themselves in the short term, due to
lack of capital and/or documents that they had to
leave behind, difficulty in meeting job qualifications,
language barriers, legal constraints, and the low-pay-
ing illegal labor market, relying on social assistance
as they remain unemployed.

ECONOMIC OUTCOMES ON INDIVIDUAL
AND MACRO LEVEL

These factors show that refugees may strain the host
countries’ resources at some level. But, as migrants
enter into the workforce, they can get higher-paying
and higher-skill jobs. Even if this can produce adverse
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Ev sahibi iilkelerin gelecekteki
refah ve istikrar, miiltecilere
ve iilke halkina ayni ekonomik
firsatlar sunmasina badglidir

Son dénemlerdeki goé¢ dalgasina baktimizda diger
ihtilaf bélgeleri bir kenara, yalnizca Suriye'den bile 6.7
milyonun Uzerinde insanin toplu halde gég ettigini go-
rlyoruz. Bu durum tim zamanlarin en buyuk insanlik
krizlerinden birine yol agarak Orta Dogu, Avrupa ve
diger bolgelerde ciddi sonuclar dogurdu. Suriyelilerin
biytik bir gogunlugu, basta Trkiye (3.5 milyon), Ur-
dun (1.8 milyon) ve Ltbnan (1.5 milyon) olmak tizere
komsu Ulkelere sigindi. Ayrica Almanya’nin mdiltecilere
sundugu acik kapi politikasinin sonucu olarak, son bes
yilda gé¢ eden muilteci nuifusu bir milyonu gegerek
Avrupa Birligi’nin gérdugdu en biytik saylya ulastr.

MULTECILIK KAVRAMI ICIN BIRLESMIi$
MILLETLER NE DiYOR?

Birlesmis Milletler 1951 Sézlesmesi'ne gére multeci;
irki, dini, milleti, belirli bir toplumsal gruba mensubiyeti
ya da politik géruisu yuztinden karsilastigr zultim se-
bebiyle, vatandasi oldugu tlkenin diginda bulunan ve
s6z konusu tutum ytiztinden Ulkesine geri dénemeyen
ya da dénmek istemeyen Kisi olarak tanimlanmistir.
Yine uluslararasi koruma kapsamina gére mdiltecilerin
sigindiklari Ulkelere entegre olabilmeleri agisindan;
sosyal konut, yardim ve istihdam olanaklarina erisim
gibi yeterli yasam standartlarina dair temel haklar
guvence altina alinmalidir.

Cogu insan, bu kadar buyuk bir mtilteci ntifusunun,
ev sahibi Ulkelerin ekonomilerinde agir bir yuk olus-
turduguna ve mdltecilerin, saglanan hizmetler ile is-
tihdam rekabetine ket vurduguna inanmaktadir. Fakat
muiltecilerin kabulu, cesitli dinamiklere dayanan birgok
sonuca yol agar. Ornegin vasifli ve egitimli gégmenler
bireysel duizeyde, istihdam olanaklarini en Ust diizeye
clkarabilme potansiyeline sahiptir. Ancak miuiltecile-
rin birincil hedefi kisisel guvenliklerini saglamaktir.
Dolayisiyla, cogu zaman sermaye eksikligi ve/veya
belgelerini Ulkelerinde birakmak zorunda kalmalari,
calismak icin gereken nitelikleri kargllayamamalari, dil
engelleri, yasal kisittamalar ve dusuk tcretli yasa dist is
gucd piyasasi gibi sebeplerle kisa vadede gecimlerini
saglayamamakta ve is bulamadikga sosyal yardima
daha fazla bel baglar hale gelmektedirler.

BIREYSEL VE MAKRO DUZEYDE
EKONOMIK SONUGLAR

Saydigimiz sebepler gosteriyor ki milteciler ev sahibi

Ulkelerin kaynaklarini bir yere kadar zorlayabilmektedir.
Fakat gégmenler is guicune katildikca, yeteneklerini
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To open up refugees’ path to the labor
market, employment restrictions in the
asylum process should be minimized

effects for low-skilled local workers, experience indicates
that any such effects are limited and temporary.

For the macro-economic impacts of the refugee influx, a
recent simulation by IMF shows that although it is costly
for the public budget to fund refugee integration ac-
tivities (e.g. language and professional training) in the
short run, the social, economic and fiscal benefits of this
integration may offset such costs in the medium- to long-

run. Depending on the integration policies and
funding, the annual long-term GDP
effect would be

0.2%

to 1.4%

above the baseline growth, and the full
repayment of the integration investment would
be achieved in 9-19 years. Therefore, we can say that
the future prosperity and stability of the host countries
depend on providing economic opportunities that will
benefit both refugees and locals.

POLICIES AND BUSINESS PRACTICES
FOR LABOUR MARKET INTEGRATION OF
REFUGEES

Evidence suggests that the best way to achieve refugee
integration is to grant them access to formal jobs, the
right to establish businesses, and mobility within the
labour markets.

In order to open up refugees’ path to the labor market,

employment restrictions in the asylum process should
be minimized. Wage subsidies to private employers for
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Miiltecilerin is giicii piyasasina girmelerini
saglamak icin sidinma siirecindeki
istihdam kisitlamalari en aza indirilmelidir

daha rahat sergileyebilecekleri yuksek Ucretli islere gire-
bilmektedir. Bu durum, dusuk vasifli yerli calisanlar igin
olumsuz etkiler olustursa da gegmis deneyimlerimiz, bu
etkilerin sinirfl ve gecici oldugunu géstermektedir. Mdil-
teci akininin makro ekonomiye etkilerine baktigimizda,
IMF’nin yakin tarihli simtlasyonuna gére dil egitimi ve
mesleki egitim gibi multeci entegrasyonu faaliyetlerine
harcanan paralar, kisa vadede kamu buitgesi igin maliyetli
olsa da bu durumun orta ve uzun vadede toplumsal,
ekonomik ve mali faydalarinin bu maliyetleri telafi ede-
bildigi gordlmketedir. Entegrasyon politikalarina
ve butcelerine gore yillik uzun
vadeli GSYIH etkisi,
temel

buyime-

ninytizde 0.2'siile

yuzde 1.4'U tzerinde

olacak ve entegrasyona

yapilan yatinmin tam karsiligi 9 ila

19 yil iginde alinacaktir. Dolayisiyla, ev sa-

hibi Ulkelerin gelecekteki refah ve istikrari, muilteci ve tlke

halkina ayni sekilde fayda saglayacak ekonomik firsatlar
sunmalarina bagdll olacaktir.

MULTECILERIN i$ GUCU PIYASASINA
ENTEGRASYONU ICIN YORUTULECEK
POLITIKALAR VE i$ UYGULAMALARI

Bulgular gdsteriyor ki multecileri topluma entegre etme-
nin en iyi yolu ev sahibi tlkenin bu kisilere; resmf iglere
erisim, is kurma ve i glicu piyasalarr iginde hareket hakki
vermesinden gegmektedir.

Mdiltecilerin is gucu piyasasina girmelerini saglamak igin
siginma surecindeki istihdam kisitlamalari en aza indiril-



The sooner the refugees
gain employment, the more
they can contribute to the
economy

hiring refugees could be effective in reducing illegal em-
ployment. Short-term exceptions to the minimum wage
may also be an alternative. Additionally, vocational training
programs aligned with employers’ needs and offered to
both locals and refugees may enable individuals to find
jobs according to their skills more easily.

Effective labour market integration is the key to reducing
the net fiscal cost of the refugee intake. The sooner the
refugees gain employment, the more they will contribute
to the economy paying income taxes and social security
contributions. This economic integration can also counter
some of the adverse fiscal effects of the aging of the
population, the emigration of natives and migration from
rural areas to cities.

GIVING A CHANCE TO REFUGEE
ENTREPRENEURSHIP

Refugees, with their keen perception of risk, conscien-
tiousness, and desire for achievement and recognition of
opportunities, are prone to be entrepreneurial. In Turkey,
Syrian refugees have invested almost $334 million into
the Turkish economy since 2011, with more than 15,000
Syrian-owned enterprises employing an average of 9.4
workers. However, the entrepreneurship rate among Syr-
ians in Turkey is meagre at 1.26%. Legal assistance,
flexibility in documents required for opening business
bank accounts, and access to credits and micro-loans
for refugee entrepreneurs should be provided.

Finally, establishing and investing in refugee entrepre-
neurship support programs (i.e. tailored incubators and
accelerators) are very important for paving the way for
potential entrepreneurs to be financially self-sufficient,
to employ others, and to contribute to the entrepreneur-
ship ecosystem of the country. Such programs are often
established by collaborative efforts of the private sector,
government institutions and NGOs of various countries.

Creating more inclusive economic and political opportu-
nities for society is crucial to improve the living standards
and to avoid future conflicts across the region. Accord-
ingly, the economic impact could be larger, in the long
run, depending on initiatives to open avenues of self-em-
ployment and labour market integration for refugees.
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Miiltecilere ne kadar cabuk
istihdam sadlanirsa,
ekonomiye o kadar cabuk
katki sadlanacaktir

melidir. Ozel isverenlere, muiltecileri ise almalari igin ticret
subvansiyonlari saglamak da yasa disi istihdami azaltma
konusunda etkili olabilir. Ayrica asgari Ucrete kisa vadeli
istisnalar getirmek de bir alternatif olarak dustindlebilir. Ek
olarak hem ulke halkina hem de muiltecilere fayda saglaya-
cak ve igverenlerin ihtiyaclarina gére duzenlenmis mesleki
egitim programlar da bireylerin kendi yeteneklerine uygun
isleri gok daha kolay bir sekilde bulmalarini saglayabilir.

Etkili is gucu piyasasi entegrasyonu, mdilteci kabultinin
net maliyetini azaltmanin anahtaridir. Mdiltecilere ne kadar
cabuk istihdam saglanirsa, karsiliginda alinacak gelir
vergileri ve sosyal sigorta primleriyle ekonomiye o kadar
cabuk katki saglanacaktir. Ayrica mdltecilerin is guicu
piyasasina basarili bir sekilde entegrasyonu; yaslanan
nufusun, dis gécun ve Ulke icindeki kdyden kente gocuin
olumsuz mali etkilerini de hafifletecektir.

MULTECI GiRISIMCILIGINE FIRSAT
TANINMASI

Mdlteciler keskin risk sezgileri, sorumluluk duygulari, basa-
riya karsl duyduklari istek ve firsatlar takdir etme yonleriyle
girisimci olmaya yatkindirlar. Turkiye'deki, Suriyeli milteciler
2011 yilindan beri Turk ekonomisine yaklasik 334 milyon
dolarlik yatinm yapmis ve Suriyelilerin sahibi oldugu isletme
sayisi ortalama 9.4 ¢alisan sayislyla 15 bini gecmistir. Fakat,
Suriyelilerin girisimcilik orani yalnizca ytizde 1.26'da kalmig-
tir. Bu dogrultuda, is kurmanin 6ntindeki yasal ve sistematik
engeller kaldinlarak miltecilerin girisimcilik orani arttirilabilir.

Son olarak da muilteciler igin girisimcilik destegi programlari
(6zelis gelistirme merkezleri ve hizlandircilar gibi) kurmak
ve bu programlara yatinmlarda bulunmak potansiyel girisim-
cilerin finansal agidan kendi kendilerini idare edebilmelerine,
baskalarina istihdam saglamalarina ve tlkenin girisimcilik
ekosistemine katkida bulunmalarina giden yolu agmak
icin oldukga 6nemlidir. Bu tarz programlar gesitli tilkelerde
genellikle 6zel sektdriin, devlet kurumlarinin ve STK'larin
ortak calismalariyla kurulur.

Toplum icin daha kapsayici ekonomik firsatlar ve politikaya
katima firsatlarinin yaratiimasi, yasam standartlarini iyilestir-
mek ve bélge capindaki muhtemel catismalar azaltmak igin
elzemdir. Buna gdre, muilteciler icin serbest meslek alanlari
ve is guicu piyasasl entegrasyonunu agacak tesebbdislerle,
muilteci entegrasyonunun ekonomik etkisi uzun vadede
daha buytik olabilir.
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OBLIGATIONS TAKEN UNDER THE LAW ON PROTECTION OF
PERSONAL DATA (LPPD)

Kisisel Verilerin Korunmasi Kanunu (KVKK) Cercevesinde Getirilen Yiikiimliiliikler

Developments in the IT world have  Bilisim diinyasinda yasanan gelismeler,
brought the danger of unauthorized  kisisel verilere yetkisiz kisiler tarafindan
access to personal data  ulasiimasi tehlikesini de beraberinde getirdi

tis possible to access personal data with a little
effort with today’s information technology. The
commercial life is now faster, more efficient and
results-oriented for entrepreneurs who realize the
ease of this. Is the situation secure enough? Now if it
is necessary to ask a question; Is it legal to be able to
access personal data so easily and to be able to reach
a large number of users at the same time? In particular,
while many personal data can be exchanged through
social media profiles, how will all this data be protected?

Like many other information, after the transfer of per-
sonal data to the digital world, the need to control the
roaming and transmission of data have emerged. As
a matter of fact, developments in the IT world have
put the risk of breach of many fundamental rights and
freedoms, creating the risk of access to personal data
by unauthorized persons. For this reason, the need
to obtain, record, transfer and protect personal data
within the framework of certain rules has emerged.
In this context, with the entry into force of the LPPD
became the agenda of the company executives who
became responsible.

LEGISLATION OF LPPD

The protection of personal data is guaranteed by the
regulation made in article 20 of the Constitution. In
articles 135 et al. of the TPC No. 5237, the unlawful
acquisition, recording or disclosure of personal data
is criminally sanctioned. Privacy act No. 6698 was
adopted on 24.03.2016 and entered into force by be-
ing published in the Official Gazette on 07.04.2016 In
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Gunumuz bilisim teknolojisi ile kisisel verilere kuiguik
bir gabayla erismek mumkun. Bunun kolayhgini fark
eden girisimciler igin ticari hayat artik daha hizli, etkin
ve sonuc odakli. Peki bu durum yeteri kadar gtivenli mi?
Ya da s6yle sormak gerekirse kisisel verilere bu kadar
kolay erisebilmek, ayni anda ¢ok sayida kullaniciya
ulagilabiliyor olmak yasal mi? Ozellikle sosyal medya
profilleri zerinden bircok kisisel veri alinip satilabiliyor-
ken tdm bu veriler nasil korunacak?

Bircok bilgi gibi kisisel verilerin de dijital dinyaya akta-
rimi sonrasinda, verilerin dolagim ve aktariminin kont-
rol altina alinmasi ihtiyaci ortaya ¢ikti. Nitekim bilisim
dunyasinda yasanan gelismeler, kisisel verilere yetkisiz
kisiler tarafindan ulasiimasi tehlikesini dogurarak bircok
temel hak ve 6zgurldgun ihlali riskini de beraberinde
getirdi. Bu nedenle kisilere ait verilerin elde ediimesi,
kaydedilmesi, aktariimasi ve korunmasi gibi islemlerin
belirli kurallar gercevesinde yapilmasi ihtiyaci ortaya
ciktl. Bu kapsamda KVKK’nin ydrtrltige girmesiyle
birlikte sorumlu hale gelen sirket ydneticilerinin de
guindemi oldu.

KVKK MEVZUATI

Kisisel verilerin korunmasli hususu, Anayasa’'nin 20.
maddesinde yapilan duzenlemeyle guvence altina
alinmisti. 5237 Sayill TCK'nin 135 vd. maddelerinde,
kisisel verilerin hukuka aykiri olarak elde edilmesi, kay-
dedilmesi veya ifsa edilmesi sug sayilarak yaptirnma
baglanmistir. 6698 sayill KVKK ise 24.03.2016'da kabul



Personal data is defined in the LPPD as any
information relating to the identified or
identifiable real person

addition, within the scope of LPDD, the Personal Data
Protection Authority, which has administrative and financial
autonomy and has a public legal personality, has been
established. Although the provisions of the LPPD are
in force, the Institution has foreseen a certain transition
period for the obligation to enter the Personal Data Protec-
tion Authority Data Officers Registry Information System
(VERBIS) as stipulated in the law. With the latest change:

}g The deadline for registering with VERBIS for data
managers with an annual number of employees more
than 50 or an annual financial balance sheet of more than
TL 25 million and all data manager's resident abroad has
been extended to June 30, 2020

}i The number of employees who are less than 50 per
year and the total annual financial balance is less than
TRY 25 million and the period of time for the registration
of the real or legal persons whose main activity is special
personal data processing to VERBIS has been extended
to 30 September 2020

}g The deadline for the registration of the public institu-
tions and organizations to VERBIS has been extended
to 31 December 2020.

However, the provisions of the law and sanctions are
already again in force and there is no transition process
except for registration with VERBIS.

PERSONAL DATA CONCEPT

Personal data is defined in the LPPD as any information
relating to the identified or identifiable real person. The
person’s; information providing a definitive diagnosis,
such as first and last name, date of birth and place of
birth; concrete data expressing its physical, economic and
social identity are covered. In addition, information that
enables the person to be identified as a result of being
associated with any record, such as identification, tax
number, and qualifications such as the person’s e-mail ad-
dress, telephone number, picture, image, voice recordings
and fingerprints, are also evaluated as of personal data.

The processing of personal data is defined as any process
performed on data such as obtaining, storing, storing,
changing, rearranging, transferring, taking over or us-
ing information completely or partially automatically or
non-automatically provided that it is part of any data
recording system. In addition to the general personal
data, the LPPD is also issued special data. Information
about security measures with biometric and genetic data
of people with respect to race, ethnicity, political thought,
philosophical belief, religion, sect or other beliefs, ap-
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KVKK’da kisisel veri, kimligi belirli veya
belirlenebilir gercek kisiye iligkin her tiirlii
bilgi olarak tanimlanmistir

edilmis olup, 07.04.2016'da Resmi Gazetede yayimlana-
rak yurdrlige girmistir. Ayrica KVKK kapsaminda idari ve
mali 6zerklige sahip ve kamu tuzel Kisiligini haiz Kisisel
Verileri Koruma Kurumu kurulmustur. KVKK' hikumleri
yururlukte olmakla birlikte Kurum, kanunda éngoérilen
Kisisel Verileri Koruma Kurumu Veri Sorumlulari Sicil Bilgi
Sistemi’ne (VERBIS) giris yukuimltiligu icin belirli bir gegis
suresi 6Gngdrmustur. Yapilan son degisiklikle:

%fé Yillk calisan sayisi 50’den veya yillik mali bilango
toplami 25 milyon TL'den gok olan veri sorumlulariyla yurt
diginda yerlesik ttim veri sorumlularinin VERBIS e kayitlari
icin taninan sure 30 Haziran 2020'ye

}i Yillik galisan sayisi 50'den az ve yillik mali bilango
toplami 25 milyon TL'den az olup ana faaliyet konusu
ozel nitelikli kisisel veri isleme olan gercek veya tuzel
kisi sorumlularinin VERBIS'e kayitlari igin taninan stire
30 Eylul 2020'ye

}; Kamu kurum ve kurulusu veri sorumlularina VERBIS'e
kayitlari icin taninan sure ise 31 Aralik 2020'ye uzatiimigtir,

Ancak tekrar belirtmek gerekirse kanun hdkumleri ve
yaptinmlar halihazirda yuirtirliikte olup VERBIS'e kayit
disinda herhangi bir gecis streci s6z konusu degildir.

KiSISEL VERI KAVRAMI

KVKK'da kisisel veri, kimligi belirli veya belirlenebilir gercek
Kisiye iliskin her turlu bilgi olarak tanimlanmistir. Kisinin;
adi-soyadi, dogum tarihi ve dogum yeri gibi kesin teghi-
sini sagdlayan bilgiler bireyin; fiziksel, ekonomik ve sosyal
kimligini ifade eden somut veriler bu kapsamdadir. Ayrica
kimlik, vergi numarasi gibi herhangi bir kayttla iligkilendiril-
mesi sonucunda kisinin belirlenmesini saglayan bilgiler ile
kisiye ait e-mail adresi, telefon numarasi, resim, gordint,
ses kayitlari ve parmak izi gibi nitelikler de kisisel veri
olarak deg@erlendiriimektedir.

Kisisel verilerin islenmesi durumu; bilgilerin tamamen
veya kismen otomatik ya da herhangi bir veri kayit siste-
minin pargasi olmak kaydiyla otomatik olmayan yollarla
elde edilmesi, kaydedilmesi, depolanmasi, degistirimesi,
yeniden dtizenlenmesi, aktarilmasi, devralinmasi ya da
kullanilimasinin engellenmesi gibi veriler tzerinde gercek-
lestirilen her turld islem olarak tanimlanmigti. KVKK'da
genel nitelikli kisisel verinin yani sira, 6zel nitelikli veriler
de dtzenlenmistir. Kisilerin; irki, siyasi dustincesi, dini,
mezhebi, dernek, vakif ya da sendika uyeligi, sagld,
ceza mahkUmiyeti ve glivenlik tedbirleriyle ilgili verileri ile
biyometrik ve genetik verileri 6zel nitelikli kisisel veridir. Bu
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Processing of personal
data refers to transactions
such as obtaining,
recording, storing,
modifying, reorganizing,
transferring information in
whole or in part automated
or non-automatic means

pearance and clothing, membership to an association,
foundation or trade union, medical condition, sexual life,
criminal conviction are the personal data. The acquisition
of this data by others is considered as data that a person
may be discriminated against positively or negatively.
Therefore, more stringent conditions have been intro-
duced for the protection of relevant data.

WHAT ARE THE OBLIGATIONS IMPOSED ON
COMPANIES WITHIN THE SCOPE OF LPPD?

At LPPD, those responsible for protecting and processing
data are arranged separately and the obligations that
must be fulfilled in the processing of personal data have
been uploaded to the data manager. The data officer
shall determine the purposes and means of processing
personal data, the real or legal person responsible for the
establishment and management of the data registration
system, and the data processor shall, on its behalf, refers
to the real or legal person who processes the data. The
data officer has many obligations under LPPD and the
most important are as follows:

}i Obligation to Obtain and Clarify Consent: The da-
ta officer or authorized person at the time of obtaining
personal data shall be liable to the persons concerned
in such a way that the identity of the data manager is
obliged to provide information about the purpose for
which personal data will be processed, to whom it can
be transferred for what purpose, the method and legal
reason for collecting personal data.

}g Data Security Obligations: The data officer must take
all technical and administrative measures to prevent
unlawful processing and access of personal data and
to ensure the protection of the data.

}g Responding to Applications submitted by Relat-
ed Persons: Anyone may apply to the data manager
in accordance with their rights under article 11th of the
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Kisisel verilerin islenmesi;
bilgilerin tamamen veya
kismen otomatik ya da
otomatik olmayan yollarla
elde edilmesi, kaydedilmesi,
depolanmasi, dedistirilmesi,
yeniden diizenlenmesi,
aktariimasi gibi islemleri
ifade eder

verilerin bagkalari tarafindan égrenilmesi kisinin pozitif ya
da negatif aynrmciliga ugrayabilecegi veriler olarak deger-
lendirilir. Bu nedenle ilgili verilerin korunmasi konusunda
daha siki sartlar getirilmistir.

KVKK KAPSAMINDA SiRKETLERE GETIRI-
LEN YUOKUMLULUKLER NELERDIR?

KVKK’da, veriyi koruyan ile isleyen sorumlular ayri olarak
duzenlenmis olup, kisisel verilerin islenmesinde yerine
getirilmesi gereken yukumldlukler veri sorumlusuna yuk-
lenmistir. Veri sorumlusu; Kisisel verilerin islenme amaglari
ile vasitalarini belirleyen, veri kayit sisteminin kurulmasi ve
yonetilmesinden sorumlu olan gercek veya tuzel kisiyi, veri
isleyen ise veri sorumlusunun verdigi yetkiye dayanarak,
onun adina kisisel verileri isleyen gercek veya tuzel kigiyi
ifade eder. Veri sorumlusunun KVKK kapsaminda pek gok
yukumluligu bulunmakta olup, en énemlileri sunlardir:

}g Aclk Riza Alma ve Aydinlatma Ydkumiulugu: Kisisel
verilerin elde edilmesi sirasinda veri sorumlusu veya yet-
kilendirdigi kisi, ilgili Kisilere; veri sorumlusunun kimligi,
kisisel verilerin hangi amagla islenecegi, kimlere ne amacla
aktarilabilecedi, kisisel veri toplamanin yontemi ve hukuki
sebebi hakkinda bilgi vermek zorundadir.

%;Veri Guvenligine lliskin Yukumlltkler: Veri sorumlusu;
kisisel verilerin hukuka aykir olarak islenmesini ve erisil-
mesini 6nlemek, verilerin muhafazasini saglamak amaciyla
her turld teknik ve idari tedbirleri almak zorundadir.

}g ilgili Kisiler Tarafindan Yapilan Bagvurularin Cevap-
lanmasi: Herkes, kigisel verilerinin islenip islenmedigi ile
ilgili olarak, KVKK’'nin 11. Maddesindeki haklar geregince
veri sorumlusuna bagvurabilir. Veri sorumlusu basvurulari
cevaplamak zorundadir.

A2 Veri Sorumlulan Siciline Kaydolma Yakiamiditig:
Kisisel verileri isleyen gercek ve tuizel kisiler, veri islemeye
baglamadan énce VERBIS e kaydolmak zorundadir.



LPPD regarding whether their personal data has been
processed. The data officer must answer the applications.

Obligation to Register with data managers: Real and
legal persons who process personal data must register
with VERBIS before they can process data.

SANCTIONS

The judicial and administrative sanctions faced by real
persons and legal entities in case of non-fulfilment of
the obligations set out in LPPD are regulated under the
heading of “Misdemeanours in Article 18 of the LPPD. In
case of violations requiring imprisonment, LPPD refers
to the Turkish Penal Code.

It should be noted in particular that the data officer who
is the subject of these sanctions and who is responsible
for the data in the companies is the corporate entity itself.
Consequently, the sanctions envisaged under the LPPD
will arise directly on the company. Consequently, in order
to avoid any sanctions, the fulfilment of the requirements
of the LPPD without delay should be one of the priorities

of the companies. \ AN
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YAPTIRIMLAR

KVKK'da dtizenlenen yukumldiltiklerin yerine getiriimemesi
durumunda gergek ile tuzel kisilerin karsilasacagr adli ve
idari yaptinmlar, KVKK’'nin 18. maddesindeki “Kabahatler”
bashdr altinda duizenlenmistir. Hapis cezasini gerektiren
ihlallerde ise KVKK, Ttirk Ceza Kanunu'na atif yapmaktadir,

Ozellikle belirtmek gerekir ki bu yaptinmlarin muhatabi
veri sorumlusu olup, sirketlerde veri sorumlusu sirket
tuzel kisiliginin kendisidir. Dolayisiyla, KVKK kapsaminda
ongordlen yaptinmlar dogrudan sirket tizerinde dogacakr.
Sonug olarak, herhangi bir yaptinmla karsilagsmamak igin
KVKK'nin gerekliliklerin gecikmeksizin yerine getirilmesi
sirketlerin dncelikleri arasinda yer almalidir.

CRIME OR MISDEMEANOUR
/ ENVISAGED SANCTION

_ A

FAILURE TO COMPLY
WITH THE OBLIGATION

O ENLIGHTEN THE
PERSON CONCERNED

NON-REGISTRATION
AND NOTIFICATION
OF THE REGISTER

VIOLATION OF DATA
SECURITY OBLIGATIONS

UNLAWFUL TRANSMISSION

F PERSONAL DATA,
DISSEMINATION,
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WE FORGED BONDS

OF LOVE WITH OUR KINS
IN AMERICAS

Amerika Kitasindaki Soydaslarimizla Goniil Kopriileri Kurduk

=y

The roots of the relations between the
USA - the biggest economic power in the
continent of America - and Turkey go back
to the middle of the 19" century with the
Ottoman migrations to the continent

oth major powers in their region and the World,
the history between Turkey and the USA go way
back and it is extremely precious. As DTIK, we
maintain close contact with our kins all over the
continent, especially in the USA. We show great effort to
help Turkish citizens living abroad to be more powerful in
economic, social and political fields and strive to bring
together the businesspeople, academicians, artists and
sports persons representing our country abroad in one
platform. In this context, we carried out many important
events in the region in 2019. Thus, we believe we have been
forging bonds of love with our kins living on the continent.

THE NOTEWORTHY ACTIVITIES OF THE
COMMITTEE IN 2019

We conducted the Regional Meeting of Americas under
the guidance of President of DEIK/DTIK Nail Olpak in
Washington D.C. in April last year. Many Turkish-American
associations participated in the meeting. And in August
last year, we came together with the Turkish business-
people from the jewellery, film, finance and textile sectors
in Mexico at a networking dinner with our guest of honour,
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& Chairperson of DTIK Regional Committee of Americas Omer Er DTIK Amerika Bdlge Komitesi Baskani

Amerika kitasinin en giiclii ekonomisine
sahip Amerika Birlesik Devletleri ve
Tiirkiye arasindaki iliskinin kokleri,
Osmanli vatandaslarinin gacii ile 19’uncu
yiizyilin ortasina kadar dayaniyor

Dunyada ve bélgelerinde buyuk birer guic olan Tdirkiye ve
Amerika Birlesik Devletleri’nin (ABD) toplumlari arasindaki
gecmis ¢cok eski ve bir o kadar da kiymetli. Bizler de Dun-
ya Turk Is Konseyi (DTIK) olarak ABD basta olmak tizere
tum kitada yasayan soydaslarimizla stirekli yakin temas
hélindeyiz. Yurt disinda yasayan Turk vatandaslarinin
ekonomik, sosyal ve siyasi olarak guclenmesiigin yogun
¢aba sarf ediyoruz ve ulkemizi temsil eden is insanlari,
akademisyen, sanatcl ve sporcularimizi tek bir platform
Uzerinde birlestirme gayreti icerisindeyiz. Bu gcercevede,
2019 yiliigerisinde bdlgede bircok 6nemli etkinlik duizen-
ledik. Béylece kitadaki soydaslarimiz ile Tuirkiye arasinda
gondl képrdleri kurdugumuza inaniyoruz.

KOMITENIN 2019’DA GERCEKLESTIRDIGI
ONEMLI FAALIYETLER

Gectigimiz yilin Nisan ayinda, Washington D.C.'de
DEIK/DTIK Bagkanimiz Nail Olpak bagkanliginda Ame-
rika Bélge Toplantisi’ni gergeklestirdik. Toplantlya cok
saylda Turk-Amerikan dernegi de katiim saglad!. Yine ge-
cenyilin Agustos ayinda T.C. Ticaret Bakan Yardimcimiz
Gonca Yilmaz Batur’un tesrifleriyle, bu kez Meksika'da



As DTiK, we maintain close contacts with
our kins all over the continent, especially
in the USA

TR. Deputy Minister of Trade, Gonca Yilmaz Batur. During
the dinner, our kins living in various parts of Mexico had the
opportunity to get to know each other better and improve
their commercial activities.

1 STRONGLY BELIEVE THERE WILL BE
A SENSE OF BELONGING AMONG THE
TURKISH PEOPLE

On September 25, 2019, we hosted the DTIK New York
Meeting with the participation of Berat Albayrak, Minister
of Treasury and Finance, Tuna Turagay, Deputy Minister
of Trade Gulnur Aybet, Senior Advisor to the President
of the Republic of Turkey and Doctor Mehmet Oz as
spokespeople. Minister Berat Albayrak said: “In America,
where there is a high level of qualified human source, it
is of vital importance for Turkey that you accurately read
this period and manage it with the right relations in the
communities we live, business world and non-governmen-
tal organizations. In a period where you are exposed to
great disinformation caused by organizations in terms of
communication, you have to undertake a very important
burden at the micro-level by holding on to each other,”
and these words are a fair ex- ample of what DTIK’s
duty is and what it wants to achieve. As part of this
responsibility of DTIK, we ) are delighted to host
our Turkish citizens and / Turkish-friendly Amer-
icans in Florida at the DTIK Miami Meeting in
February. With the de- velopment of the con-
cept, “Turkish-friend- ly”, I strongly believe
that we will create a sense of belonging
among Turkish people that penetrates
to the local /
\ worldwide.
A\
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DTiK olarak ABD basta olmak iizere tiim
kitadaki soydaslarimizia siirekli yakin
temas hélindeyiz

yasayan mucevher, film, finans ve tekstil sektérlerin-
deki Turk is insanlarimizla duzenledigimiz networking
yemeginde bulustuk. Yemek kapsaminda Meksika'nin
cesitli bolgelerinde yasayan soydaslarimiz, birbirlerini
daha yakindan taniyarak ticari faaliyetlerini gelistirme
imkani elde etti.

TURK AIDIYETININ OLUSACAGINA OLAN
iNANCIM SONSUZ

25 Eylul 2019'da ise New York'ta T.C. Hazine ve Maliye
Bakani Berat Albayrak, T.C. Ticaret Bakan Yardimcisi Tuna
Turagay, T.C. Cumhurbaskani Basdanismani Guilnur Aybet
ve Doktor Mehmet Oz'tin konusmaci olarak katilimlari ile
DTIK New York Bulugmasi'na ev sahipligi yaptik. Bakan
Berat Albayrak'in; “Nitelikli insan kaynaginin en ust du-
zeyde oldugu Amerika’'daki sizlerin, bugtin igerisinden
gectigimiz donemi dogru sekilde okumasi ve bu okumayi
yasadiginiz cemiyetlerde, is dunyasinda, sivil toplum
kuruluslarinda dogdru iliski ile yénetmesi Turkiye icin cok
hayatidir. Sizler; iletisim anlaminda &rglitler Uzerinden
yapilan muithis bir dezenformasyona maruz kaldigimiz
bu dénemde, birbirinize kenetlenerek mikro diizeyde
cok dnemli bir yuk yuklenmek durumundasiniz.” sdzleri,
aslinda DTIK’in gérevinin ne oldugunun ve ne yapmak
istediginin en gtizel ispatini olusturuyor. DTIK’in bu so-
rumlulugu kapsaminda, Subat ayinda yaptigimiz DTIK
Miami Toplantis’'nda Florida’daki Turk vatandaslarimizi ve
Tdrk dostu Amerikalilarn agirladigmiz icin buytk mutluluk
duyuyoruz. Cok énem verdigimiz “Ttirk dostlan” kavrami-
nin gelismesiyle birlikte, yerele ntifuz etmis ve kendisini
dunya toplumlari nezdinde fazlasiyla kabul ettirmis bir
Turk aidiyetinin olusacagina olan inancim sonsuz.

THE BILATERAL TRADE VOLUME GOAL

BETWEEN TURKEY AND THE USA IS

100 BILLION DOLLARS

TURKIYE-ABD ARASINDAKI iKiLi
TICARET HACMI HEDEFI

B 7100 MiLYAR DOLAR
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A “DTIK e-Commerce
Platform” will be estahlished
to enable Turkish
businesspeople living abroad
to carry out their networking
activities

DTIK E-COMMERCE PLATFORM PROMISES
RELIABLE COOPERATION

We also carry out various works to have more useful and
functional relations. For this reason, we decided to launch
a “DTIK E-commerce Platform”, in which the Turkish busi-
nesspeople abroad can carry out their networking activities
in 2020 along with many other innovations. Through this
platform, Turkish businesspeople will be able to make
searches on a sectoral and geographical basis and have
the opportunity to communicate with their kins on different
parts of the world on a reliable platform.

ADDITIONAL CUSTOMS TAXES FOR CHINA
WILL PROVIDE ADVANTAGE TO THE
TURKISH PEOPLE

Within the scope of the USA, additional customs taxes
for China offer a wide potential to Turkish companies,
especially in automotive, textile and ready-to-wear sectors.
We believe that the synchronous works of Turkish entrepre-
neurs in the USA regarding the above-mentioned sectors
in cooperation with their homelands will contribute to the
bilateral trade volume goal of 100 billion dollars anticipated
under the coordination of TAIK (Turkey-USA Business
Council). In this sense, we attach special importance to
DTIK E-commerce Platform for Turkish entrepreneurs to
communicate easily.

THE SOCIAL MEDIA ATTACK AGAINST THE
DISINFORMATION FOR TURKEY

DTIK has started to focus more on social media in order to
contribute to the global perception of the Republic of Tur-
key. As DTIK, we continue our efforts to provide and spread
true information in the political, social and economic fields
to our kins about their homeland against all the deliberate
disinformation to isolate Turkey. | can guarantee that we
will endeavour to shatter these deliberate misconceptions
regarding Turkey with the support of the Turkish people
and friends of Turkey. | believe that the US Congress can
correct its wrongful disposition of themselves only with the
patriotic Turkish people and the friends of Turkey.
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Yurt disindaki Tiirk

is insanlarimizin
networking faaliyetlerini
gerceklestirehilecekleri hir
“DTIK e-Ticaret Platformu”
kullanima acilacak

DTiK E-TICARET PLATFORMU, GUVENLI i$
BiRLIKLERI VADEDIYOR

Tum bu birlikteliklerimizin daha faydali ve islevsel bir
hale gelmesi icin de gesitli galigmalar ydirtttyoruz. Bu
cergevede DTIK igin bircok yeniligi beraberinde getiren
2020 yili igerisinde, yurt digindaki Turk is insanlarimizin
networking faaliyetlerini gergeklestirebilecekleri bir “DTIK
E-ticaret Platformu” kullanima agilacak. S6z konusu plat-
form sayesinde is insanlarmiz, sektérel ve cografi bazda
cesitli aramalar yaparak dinyanin bagka bir yerindeki
soydaslanmiz ile DTIK sayesinde gtivenilir bir platformda
saglikli iletisim kurabilme firsatina sahip olacak.

CiN’E UYGULANACAK EK GUMRUK
VERGILERI, TURKLERE AVANTAJ
SAGLAYACAK

ABD 6zelinde devam edecek olursak ticari olarak Cin'e
uygulanacak ek gumrtik vergileri; 6zellikle otomotiv, tekstil
ve hazir giyim gibi alanlarda Turk sirketlerine genis bir po-
tansiyel sunuyor. ABD'deki Ttirk girisimcilerin s6z konusu
sektdrlerde anavatanlari ile senkronize calismalarinin, son
donemin gok konusulan ve TAIK (Ttirkiye-ABD Ig Konseyi)
koordinasyonunda gergeklesmesi éngértilen 100 milyar
dolar ikili ticaret hacmi hedefine katki sunacagina inani-
yoruz. Bu anlamda Turk girisimcilerin birbirlerine rahat bir
sekilde ulagmasi noktasinda DTIK E-ticaret Platformu’na
Ozel bir 6nem atfediyoruz.

TURKIYE DEZENFORMASYONUNA KARSI
SOSYAL MEDYA ATAGI

DTIK, ayrica Turkiye Cumhuriyeti’'nin kiiresel algisina katki
saglamak amaciyla sosyal medya ayagdina daha fazla
agrlik vermeye basladi. DTIK olarak; Ttirkiye'yi yalniz-
lastiran ve bilingli bir sekilde yapilan dezenformasyona
karsi siyasi, sosyal ve ekonomik alanlarda soydaslarimiza
anavatanlariyla alakall dogru bilgiyi ulagtirma ve yayma
misyonu ile calismalarimizi stirdtirtiyoruz. Oyle ki kasttl
olusturulmus bu yanlisliklar, dinyadaki Ttirk toplumunun
ve Turkiye'yi sevenlerin deste@i sayesinde ylkma gayreti
icerisinde olacagimizi temin edebilirim. Zira ABD Kongre-
si’'nin, Turkiye aleyhine olan yanlis tasarruflarinin ancak
ve ancak vatansever Turkler ve Turk dostlar sayesinde
dogruya yoneltilebilecegine inaniyorum.
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CINEMAIS

NEVER ONLY
CINEMA!

Sinema Asla Sadece
Sinema Degildir!

& Movie Witer Kiirgat Saygili Sinema Yazan

-

Can we apply
Simon Kuper’s cult
classic, Football Is
Never Only Football
to today’s film
industry?

Simon Kuper’in kiilt kitabi
Futbol Asla Sadece Futbol
Degildir bashigi, giiniimiiz

sinema endiistrisi icin de

kullanilabilir mi?




International festivals
and distribution chains
bring large audiences
cinema

ommunication technology has trans-
formed the world into a much smaller
global village than Marshall McLuhan
could have ever imagined. And, in that
global village, no one can deny just how artistically and
economically important films and TV have become.
We all know about the tale of the Pied Piper. In short,
a piper saves a town from a rat infestation. The piper
strikes an agreement with the town’s mayor and lures
the rats into a mirage of cheese that disappears.
Today, movies and TV dramas are gluing the masses
to their screens as well as strengthening public di-
plomacy between countries by using culture as soft
power. It's thus obvious we cannot view movies and
TV dramas as mere ‘visual cultural products’ in the
narrowest sense. So, cinema is never only cinema.

EVEN A SINGLE FILM CAN IMPROVE
PUBLIC DIPLOMACY

The transition from Fordist to flexible production follow-
ing the 1973 oil crisis paved the way for international
companies and trade. The expansion of the market
created various opportunities for producers and dis-
tributors. One industry to benefit from this is the film
industry. As multinational projects have multiplied,
international festivals and distribution chains alike
are brining films to wider audiences. We all know how
Hollywood marketed the American dream to the world
throughout the Fordist era. At one point, the American
film industry alone dominated the cinema market. This
unilateral cultural imperialism is now a thing of the
past. Even one single film and the country, economy,
and culture that it stands to represent can have a
massive impact on both its diplomatic as well as its
trading power. From time to time, things can go in the
opposite direction, and turn into a cultural policy. As
Persian cinema gains momentum, it at the same time
is solidifying the Western stereotype that the East [i.e.
Iran] is absent of democracy and poverty-stricken, and
that it locks its women up at home. Unfortunately, the
same also partially holds true when Turkish cinema
hits the silver screen at international film festivals.

VISUAL CULTURE GIVING CINEMA A
BOOST

Following the postmodern wave of the 1970s and the
newfound atmosphere of emancipation that came with
it, technological advancement replaced written culture
with visual culture, thereby expanding the scope of
cinema. Recent reports show us that the global on-

wuervorrs 913 BILLION USD

GLOBAL ONLINE
DIZI/SINEMA
PLATFORMLARI PAZARI
13 MILYAR DOLAR
BUYUKLUGUNDE

SOURCE: PARROT ANALYTICS, 2018
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Uluslararasi festivaller
ve dagitim zincirleri
sayesinde genis
kitlelere ulasilabiliyor

Ddinya, iletisim teknolojilerinin gelismesiyle birlikte Mc-
Luhan’'in éngérduguinden daha kuicuk bir kdye dénistu.
Bu global kéyde bir filmin ya da dizinin, sanatsal yénu
ve anlattigi hikayenin derinliginin yani sira ait oldugu
Ulkenin pazar payina katkisi da yadsinamaz. Fareli
kéyuin kavalcisi masalini hepimiz biliriz. Kisaca hatir-
latmak gerekirse, bir gtin koyu fareler basmis ve kéylt
o farelerden nasil kurtulacagini duistintirken kdye bir
calgici gelmis. Calgicl, muhtar ile anlasarak sihirli ka-
valiyla tim fareleri pesinden stirtiklemis. Bugtin kitleleri
pesinden surukleyen, ekran basina kilitleyen, Ulkelerin
kamu diplomasisini gtiglendiren, yumusak guc olarak
kuiltdird kullanan ara¢ sinema ve TV dizileridir. Bu gercegi
gérduguimuz anda bir filmin ya da dizinin, daha genis
bir ifadeyle “gdrsel bir kdltdrel trtinin” sadece kendi
kapsami iginde degerlendirilemeyecedi asikardir. Yani
sinema asla sadece sinema degildir.

TEK BIR FILM BIiLE KAMU
DIPLOMASISINE ETKi EDEBILIYOR

70'li yillardaki petrol krizinden sonra fordist tretimden
esnek uretime gecilmesi, uluslararasi sirketlerin ve
ticaretin 6nunu agti. Béylece pazarin geniglemesi hem
Uretimde hem de dagitmda cesitli olanaklar yaratti. Film
endustrisi de bu imkanlardan fazlasiyla faydalandi. Cok
uluslu projeler cogaldi, uluslararasi festivaller ve dagitim
zincirleri sayesinde bir filmin genis kitlelere ulasmasi
kolaylasti. ABD film endustrisinin tek basina pazarin
6nemli bir bolimunu domine ettigi fordist donemde,
buyuk produksiyon sirketlerinin dretim alani olan Holl-
ywood'un Amerikan rtyasini dinyaya nasil pazarladig
hepimizin malumu. Bu tek tarafli kiltirel emperyalizm
artik cok yonlu bir sekilde yurditildyor ve tek bir filmin
bir tlkenin yénetim sekli, ekonomik durumu ve kdiltdrel
atmosferi hakkinda yarattigi temsil guicui o tlkenin kamu
diplomasisine ve ticaret hacminin buytumesine dogru-
dan etki ediyor. Bu zaman zaman tersten de yurditulen
bir kiilttir politikasina déntisebiliyor. iran sinemasinin
son yillardaki ytikselisiyle Bati'nin oryantalist bakisi;
iran'daki demokrasi yoksunluguna, kadinlarin domestik
durumuna ve yoksulluga dogrudan génderme yaparak
kuresel seyircinin algisi dogrudan maniptile edilebiliyor.
Bunu tlkemizi yurt disindaki festivallerde temsil eden
filmlerde de kismen gérmek mumkun.

GORSEL KULTUR, SINEMANIN FAALIYET
ALANINI GENISLETTI

70’lerdeki postmodern dalganin ve 6zgtirlesme hava-
sinin ardindan gelisen teknolojiyle yazili kiiltdrdn yerini

FEBRUARY-MARCH / SUBAT-MART 2020 93



ACTUAL | AKTUEL

Filmms and TV shows play a
key role in trade relations
between countries

line TV market is now worth $13 billion USD. Currently,
the biggest player in this market is Netflix, which serves
more than 100 million users all over the world. In 2018, it
ventured into the world of marketing Turkish TV dramas,
beginning with ‘Hakan: Muhafiz’ (Hakan: The Protector).
Netflix accounts for 88% of the global online TV market,
thus dominating it. Add Hulu, Amazon, and Hollywood
on top of that, and you can easily imagine just how big
the market is going to grow. When we break this down
by country, the West’s cultural and economic influence
is very much apparent.

TURKISH TELEVISION DRAMA’S SHARE IN
THE SECTOR

Turkey has emerged as a powerful player in the television
drama sector in recent years. According to the latest
figures, not only is the sector worth $350 million USD, but
it moreover has reached over 500 million viewers in over
156 countries. What’s more, the dramas have become
powerful tool for advertising Turkish cuisine, Turkish tourist
hotspots, Turkish historical sites, Turkish social and family
life, and the Turkish way of thinking. The same thing goes
for movies as well. We can't ignore the salty pickles
in ‘Neseli Gunler’ (Joyful Days), the savoury kebabs in
‘Muhsin Bey’ (Muhsin Bey), the sweeping

fairy stacks of Cappado-

ciain ‘Kig Uykusu’

Filmler ve diziler, UGlkelerin
ticari iliskilerindeki rolinde
guclu etkiye sahip

gorsel kilttre birakmasl, sinemanin faaliyet alanini daha
da genigletti. Son aciklanan raporlarda global online dizi/
sinema platformlar pazarinin 13 milyar dolar buyukltige
ulastig belirtildi. Bu pazarin en buyuk oyuncusu ise tim
duinyada 100 milyonun tizerinde kullaniclya hizmet veren
ve “Hakan: Muhafiz” dizisiyle 2018'de Turk yapimi dizileri
de dunyaya pazarlamaya baslayan Netflix. S6z konusu
platform, global online dizi/sinema pazarinin ytizde 88'ine
hakim durumda. Bunun yani sira Hulu, Amazon ve Hollywo-
od’un guiclti produksiyon sirketlerinin de dahil olmasiyla
pazarin ne kadar buytiyecedi kolayca tahmin edilebilir. Bu
buyukluk Ulkelere gore dustintldugunde, Batr'nin Kkdiltdrel
ve ekonomik Ustunltigu géze carpiyor.

TURKIYE DIzl SEKTORUNUN IHRACATTAKI
PAYI

Trkiye, son yillarda dizi sektdruyle guclu bir aktér konumu-
naytikseldi. Son verilere gére Turk dizi sektort, 156 lkeden
yaklasik 500 milyon seyirciyle bulusarak 350 milyon dolarin
lizerinde ihracat hacmine ulasti. Bu dizilerdeki Ttirk mutfa-
1, turistik mekanlar, tarihf lokasyonlar, sosyal dokumuzu
yansitan bélgeler, aile anlayisimiz, sosyal iliskilerimiz ve fikir
hayatimiz gibi olgular birer pazarlama aracina ve reklama
dénusebiliyor. Ayni durum filmler icin de gecerli. “Neseli
Gunler” filmiyle tursuyu, “Muhsin Bey” filmiyle kebabi, “Kig
Uykusu” filmiyle Kapadokya'yi, “Ah Glizel istanbul”
filmiyle Bogazici'ni anlatabilecegimiz ger-

cedini goz ardi etmemek gerekiyor.




THE TURKISH TV DRAMA

SECTOR IN NUMBERS:

(Winter Sleep), and the breathaking Bosphorus in ‘Ah
Gizel istanbul’” (Beautiful Istanbul).

1 ONCE REMEMBER TOURISTS ASKING
ME ABOUT THAT WATERSIDE MANSION
THAT APPEARS IN GUMUS

Today, films and TV dramas alike play a heavily in-
fluential role when it comes to international trade
relations. This role can either be positive or--as in the
case of Iran--negative. A number of years back, | recall
a pair of Arab tourists coming up to me in Besiktas
and asking me about that waterside mansion that

YAKLASIK 500 MiLYON SEYIRCIYLE BULUSARAK

appears in the TV show ‘Gumus’ (Silver). That moment
reminds me of an article that | had come across in a
newspaper last year. The headline read: ‘Arab Inves-
tors Buying Up Property Along the Bosphorus.” That
just goes to shows you the extent to which Turkish TV
has echoed throughout the Arab world. Its influence
within Turkey is just as powerful. ‘Dirilis Ertugrul’, for
instance, has created a craze among Turks to buy up

156 ULKEDEN

_ RAKAMLARLA
TURK Dizi SEKTORU

TURISTLERIN GUMUS DiziSiNDEKI
YALIYI SORDUGUNU HATIRLIYORUM

Gunumdtizde film ve diziler, tlkelerin ticari iliskilerindeki
roltinde ¢ok guiclu bir etkiye sahip. Bu etki, olumlu
sonuglar dogurabilecedi gibi yukarida belirttigim iran
orneginde oldugu tzere olumsuz bir etki de yaratabilir.
Yillar evvel iki Arap turistin Besiktas'ta bana Gumts
dizisinin gekildigi yalyr sordugunu hatiriyorum. Bu
hatirayl gecen yil “Arap yatinmcilardan Bogaz'daki
yalilara ragbet var” baslikli haberle dustndugimde,
dizilerin Arap dtinyasinda nasil yankilandigini anlayabi-
liyorum. Bugun diziler, i¢ pazarda bile kendi pazarinin

digina rahatlikla acilabiliyor. Dirilis Ertugrul dizisinin;
tespih, yuzuk, bayrak, kalpak gibi birgok uruntn
satisinin artmasinda olaganustu etkisi var. Ayni etki
Gukur dizisi icin de gecerli. Cekimlerin yapildigi yer
olan Balat'in sosyo-kultiirel ve sosyo-ekonomik do-
nustimuinde Cukur'un etkisi Gnemli boyutlara ulagmis
durumda. Cekim mekénlarina gelen yerli turistler bile
Balat esnafinin yuzinu guldiurmeye devam ediyor.

350 MILYON DOLARIN UZERINDE iHRACAT HACMINE ULASTI

SEBUSINESS DIPLOMACY
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Superhero-action Super kahraman temal
movie merchandise in filmlerin lisansh Grdnleri
high demand! pazarda olduk¢a

ragbet goruyor

rosaries, rings, flags, and fur ‘kalpak’ hats left, right,
and centre. The same can be said for ‘Cukur’ (Grave),

which has massively transformed the Istanbul district FILM VE DIZiLER TURIZM SEKTORUNE

of Balat, where it is shot, both socio-culturally as well DE KATKI SAGLIYOR

as socio-economically. Even local tourists flock to ,

the neighbourhood and visit the shops, etc. where it I¢ pazarda sdzind ettigim etki, dig pazarda ve ulus-

filmed, thus making their owners particularly happy. lararasl ticari arenada daha belirgin bir hal aliyor. Ka-
mu diplomasisini guglendiren yapitlar, uluslararasi

FILMS AND TV DRAMAS HELP TOURISM ticaretin de 6nunu aglyor. Burada éncelikli pay turizm

sektorunun oluyor. Film ve dizilerin gekildigi mekan-

Apart from the impact Turkish TV has had within lar gogunlukla olagandistu atmosferlerle yaratildigin-
Turkey's local economy, its impact beyond Turk- dan, kuresel seyircinin ilgisini gekiyor. Cogunlugunu
ish boarders is just as significant. Not only are Amerikan filmleri olustursa da stper kahraman

they strengthening public diplomacy, but temall filmlerin lisansli drtinleri

they've also paved the way for interna- zarda oldukga ragbet gortyor.
tional trade-especially when it comes Agirlikla cocuklar ve daha

to tourism. Many of the incredible
) : ) genc gruplari hedefleyen bu
sites/locations where the films NETFL ’X trdinler, okul cantalarindan
and dramas are shot, need- tisértlere kadar genis bir
less to say, have caught zede sunuluyor. Bu lis-

pa-

yelpa-
te uzatilabilir

the attention of viewers from ve belki de ucu bu- cag olmayan
far and wide. With much bir listeye déni- sebilir

of the market still being

dominat- ed by American Konuyu der- leyip toparlayip
pop-cul- ture, the nok- talamak gerekirse
demand

film/dizi; bir goérsel
kdltdrel drun olmasi-
nin yani sira Ulkelerin
kamu diplomasisini ge-
listiren, uluslararasi ima-
ja katkisi olan mutfak
kulturinden, modaya, ev
arag-gerecinden teknolojiye
kadar birgok uruntn yaygin-
lasmasina hizmet eden bir arac.
Bu araci dogru kullanan tlkelerin
uluslararasi ticari alanda basarisini
arastiran bir rapor hazirlanabilirse
belki hipotezimin bir teze déntigsmesi
mumkun olabilir

for superhe-
ro-action mov-
ie merchandise
couldn’t be higher.
They namely target
children, and range
in spectrum back-
packs to t-shirts-to,
well, never-ending list.

In brief, flms and TV dramas
are way more than just visual
cultural products. Rather, they are
atool that strengthens international
diplomacy, and promotes a country’s
everything, from its cuisine and fash-
ion to its cars, technology, and more. If
someone were to prepare a report assess-

ing just how successful this tool is at strengthening
international trade, | suspect that this hypothesis of
ours would make for a great thesis.

GLOBAL ONLINE Dizi/SINEMA
PAZARININ %88'INE HAKI

ACCOUNTS FOR 88%

OF THE GLOBAL ONLINE TV MARKET
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THEPICTURE IN THE SWIRL
OF DREAMS - CINEMA

Hayallerin Tiirbiilansindaki Resim: Sinema

‘& Muhammed Ozgelik

The text below is a sequence from the inner  Asadidaki metin, bir sinema sanatcisinin
conflicts experienced by a movie artistin ~ yaratimsal siirecte yasadidi/yasauabilecedi
the creative period  icsel karmasadan hir kesittir

‘ ‘ hen I close my eyes and think
about the past, | always find

myself on that holiday. Our

one and only holiday together.

Our Kars tour by the Eastern Express... How beautiful
everything was.” These could be the opening lines of
a movie. But we have to ask: Or is receiving education
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“Gézlerimi kapatip ge¢misi diistindtigtiimde, hep o
tatil aklima geliyor. Onunla ilk ve son tatilimiz. Dogu
Ekspresi treniyle gittigimiz Kars gezisi... Oysaki ne
gtlizeldi her sey.” Bu, bir film hikayesinde baslangic
cuimlesi olabilir. Ancak asil soru; filmin bir cimleyle ya da
kameranin kayit tusuna basiimasiyla mi bagladigidir. Veya
sinema yapmak igin egitim almak yeterli midir? Sinema



For that reason, cinema is the art of
forming sentences with pictures

enough to make a movie? Or is receiving education
enough to make a movie? The answers of movie artists
and critics to these questions reveal their take on the
art of cinema. Perhaps we need to focus on pictures
more than words while making a movie. For this reason,
cinema is the art of forming sentences with pictures.

FROM TALES AND STORIES TO MOVIES

Humanity loves to hear tales and stories. Legends,
tales, epics being spread by words even at the times
when there was no writing, is the support of this claim.
And now we can also “see” many legends and tales
due to the art of cinema. We do not only watch, we
virtually live in them. So we can say that with the de-
veloping technologies, human beings are at the peak
of experiencing the world around them with their sense
organs. Theoreticians searching for the answer to the
question, “What is acting?”, have turned their inferenc-
es into schools and presented them to the academia.
And then, acting finds itself a place on the very exist-
ence journey of the human race. Us individuals may
as well be acting in the “dream state” that we are in.
Some are aware of this, and some are not. And time
is the greatest treasure a person can ever have in this
world. We are ceaselessly getting consumed away
and very well aware of it, but how much value do we
give to our greatest treasure? We stumble upon the
traces of time in our memory; find memories, pains,
and traumas engraved in our minds. We cannot leave
the past behind or dream about the future. The misery
of not being able to live the moment is expressed
through the silence in daily life. The consciousness
of the inevitable death, the inability to resist time’s
running out, the idea of disappearance in the universe
of beliefs, and the concept of the afterlife draw people
into the swirl of the existential issues.

THE ONLY THING WE CAN DO:
LEAVE TRACES

The only thing we individuals can do against death,
time and life is to be able to leave a trace in this world
before losing our touch with it. Art and trace... But,
does every artist really leave their traces in their work?
How can we leave our trace in the story or the movie
we create? Only the scriptwriter and the director know
for sure whether the culprit running away from the
cops in the slums of the town is guilty or not. And the
fate of this culprit/accused in the movie universe is in
their hands. Do the stories in movies always have to
carry a message? People who want to make movies
are the ones that ask these questions, and they start
designing their movies in their heads with the help of
them. The year 2051, location is Lake Tuz area or
the skirts of Toros Mountains...

SINEMA | CINEMA

Sinema tam da bu yiizden, gdriintiilerle
ciimle kurma sanatidir

sanatcilarinin ve elestirmenlerinin bu sorulara cevabi,
onlarin sinemaya bakis acisini ortaya koyar. Belki de
sinema yapmak i¢in kelimelerden daha fazla, gérun-
tlileri merkeze alarak dtistinmek gerekir. Sinema tam
da bu yuzden, gérdnttlerle cimle kurma sanatidir.

MASAL VE HIiKAYEDEN SINEMAYA

Masal ve hikaye dinlemeyi tiim insanlik gok sever.
Yazinin olmadigi dénemlerde dahi efsanelerin, masal-
larin ve destanlarin dilden dile dolasmasi, bu soylemi-
mizi guglu bir sekilde temellendiriyor. Gunimuzde ise
sinema sayesinde bircok efsane ve masal izleyebili-
yoruz. izlemekle de kalmiyor, adeta icinde yasiyoruz.
Oyleyse sdyleyebiliriz ki insanoglu, gelisen teknolojiler
sayesinde duyusal organlariyla da deneyimleme firsa-
tinin zirvesine ulasiyor. “Oyunculuk nedir?” sorusuna
cevap arayan teorisyenler, gikarimlarini ekoller haline
getirerek akademi duinyasina sunmuslar. Zira insanin
varolus yolculugunda dahi oyunculugun énemli bir
yeri var. Bireyler, belki de iginde bulundugu “riyada”
oyunculuk yapiyor. Kimileri bu durumun farkinda,
kimileriyse degil. Zaman ise bu diuinyada insana ve-
rilen en dnemli hazine. Durmaksizin tukenen ve bu
tukenisin bilincinde olan insan, en énemli hazinesine
ne kadar kiymet verebiliyor? Belleginin gecmisinde
zamanin izlerine rastliyor; hatiralari, acilar ve travma-
tik anilari, zihnine kazinmis halde buluyor. Gegmisi
unutmak istese de unutamiyor, gelecegine iliskin
hayalleri de kuramiyor. Ani yagayamamanin verdigi
istirap, gundelik yasaminda kendisini sessizlikle disa
vuruyor. Oltimlti olmanin verdigi biling, zamanin ttike-
nisine karsi koyamamak, inangsal evreninde yok olug
dustincesi veya Oteki dunya kavrami, insanoglunu
yaratimsal meselelerin girdabina sokuyor.

ELIMIZDEN GELEN TEK SEY:
iZ BIRAKABILMEK

Bireylerin; 6lume, zamana ve yasama karsl ellerinden
gelen tek sey, bu evrenden gegip gittikten sonra bir
iz birakabilmek. Sanat ve iz... Peki, her sanat eseri
sanatgidan bir iz barindinr mi? Yazilacak hikayeye ve-
ya filme kendi izimizi nasil birakacagiz? Kentin kenar
mahallesinde toz toprak arasinda polisten kacan zan-
linin, suglu ya da sugsuz oldugunu sadece senarist
ve yonetmen bilebilir. Zanlinin/suclunun kaderini ise
film evreninde yine onlar belirler. Film hikayeleri hep
bir mesaj vermek zorunda midir? Sinema yapmak
isteyen bir kisi muhakkak bu gibi sorular kafasinda
barindirnr ve bu ctimlelerle zihninde yeniden bir film
yapmak adina tasarimlara baslar. Yil 2051 mekan
Tuz Golii sahasi ya da Orta Toros daglarinin
etekleri...

FEBRUARY-MARCH / SUBAT-MART 2020 99



. ‘ ! VERSUS | VERSUS

Turkey-Bangladesh Business Council Chairperson

Hiilya Gedik
Tiirkiye-Banglades s Konseyi Baskani

Bangladesh
is among the
countries
that receive
the most
funding from
international
organizations

Banglades,
uluslararasi
kuruluslardan

en fazla fon

alan iilkeler
arasinda yer
almaktadir

angladesh offers great opportunities for our country

with its young population, strategic position, dynamic
domestic market and with an economy that grows at one
of the fastest rates in South Asia. Furthermore, Bangladesh
is among the countries that receive the most funding from
international organizations such as the European Bank for
Reconstruction and Development and Asian Development
Bank. Bilateral trade volume with our D-8 partner Bangla-
desh. As amatter of fact, our trade volume reached up to 850
million dollars in 2018. In the Turkey-Bangladesh Joint Eco-
nomic Commission Meeting hosted by our Ministry of Trade
on November 19-20, 2019, the importance of diversifying
the product in the current trade relations was emphasized.
As Turkey-Bangladesh Business Council, we also carry out
joint work with Bangladesh'’s diplomatic missions in Turkey,
Federation of Bangladesh Chambers of Commerce & In-
dustries (FBCCI) - our counterpart organization - and our
founding members under the coordination of our Ministry
of Trade. We conduct our bilateral trade and investments
relations with Bangladesh particularly in infrastructure, ener-
gy, health and halal food sectors which possess significant
potential for our country.

BANGLADESH WILL BECOME
AN IMPORTANT ACTORIN
ASIA REGION

Banglades, Asya Bolgesinin Onemli Aktorlerinden Olacak

Lalbagh Fort - Bangladesh, With its 340-year old history, Lalbagh Fort is included in the UNESCO World Heritage List
Lalbagh Kalesi - Banglades, 340 yillik bir gegmise sahip olan Lalbagh Kalesi UNESCO Diinya Kiiltir Mirasi Listesi’nde yer aliyor
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Banglades; Guney Asya’nin en hizli bliytyen ekonomileri
arasinda yer almasi, geng nufusu, stratejik konumu ve
dinamik i¢ pazariyla tilkemiz igin buytk firsatlar tagimak-
tadir. Tim bunlarin yani sira Banglades, Avrupa imar ve
Kalkinma Bankasi ile Asya Kalkinma Bankasi gibi ulus-
lararasi kuruluslardan en fazla fon alan tlkeler arasinda
yer almaktadir. D-8 partnerimiz olan Banglades’le ikili
ticaretimizin bdyuklugu son yillarda giderek artmaktadir.
Nitekim, 2018 yilinda ticaret hacmimiz 850 milyon dolar
seviyesinde gergeklesmistir. 19-20 Kasim 2019 tarihinde
Bakanligimiz ev sahipliginde gerceklesen Turkiye-Bang-
lades Karma Ekonomik Komisyonu Toplantisi'nda ise
mevcut ticari iligkilerdeki kalemleri gesitlendirmenin dnemi
taraflarca da vurgulanmistir. Biz de Tlirkiye-Banglades Is
Konseyi olarak T.C. Ticaret Bakanligimizin koordinasyo-
nunda, Banglades'in Turkiye'deki diplomatik misyonlari,
karsl kanat kurulusumuz olan Banglades Ticaret ve Sanayi
Odalari Federasyonu (FBCCI) ve kurucu kuruluslarimizla
ortak calismalar gerceklestiriyor 6zellikle altyapi, enerji,
saglik ve helal gida sektérlerinde dlkemiz igin énemli
potansiyel barindiran Banglades'le ikili ticaret ve yatirm
iliskilerimizi gelistirmek adina faaliyetlerimizi ydrtttyoruz.
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Main Economic Indicators
(2018)

GDP (BILLION $) vy

........................................................................... D D 3 T T
POPULATION (MILLION) 164,7 D D D D D D DDD
GDP PER CAPITA ($) 1647 D m D D D D TN DDDD
INFLATION RATE (%) 5.5 D DI D DI D DI DDD
UNEMPLOYMENT RATE (%) i MAIN EXPORT COUNTRIES OF
........................................................ . . BANGLADESH
EXPORTS (BILLION $) 8T ]HHH |:||:||:||:| |:||:||:||:| The USA, Germany, The United Kingdom,
........................................................ | | Netherlands and France
IMPORTS (BILLION $) i 546 00000
........................................................ :.................. D D D D D D D
TRADE WITH OUR i 857 goooooog MAIN IMPORT COUNTRIES OF
COUNTRY (BILLION S) Oooooooo BANGLADESH
SOURCE: WORLD BANK, EIU, WORLDFACTBOOK agoooooo People’s Republic of China, India, Singapore,
Ooooooo Indonesia and Hong Kong
TURKEY'S MAIN EXPORT g g B g g g g ...................................................................................................
ITEMS TO BANGLADESH 00o0000o MAIN EXPORT ITEMS OF BANGLADESH
I[ron-steel construcFion materials, cotton, (.1airy Oooooooo The most important export items; ready-to-
products., electrlca.I machln.ery and fjevu:es, O0000oo wear, jute and jute products, frozen marine
textile machinery, textile chemicals, spices and roducts, leather and tea
generators. agoooood P '
................................................................................................................ oooooo
TURKEY’S MAIN IMPORT g g B g g g E MAIN IMPORT ITEMS OF BANGLADESH
ITEMS FROM BANGLADESH OOogoooog Petroleum oil, cotton, textile machinery and
Unwoven clothing products and accessories, Ooooooon equipment, plastic products, agricultural
knitwear and accessories, weave-convenient O00000o products and iron-steel
vegetable fibre (jute) and ceramic products.
aoooo0nd
Turkey’s Export and Import Figures with Bangladesh (Million S)
* 2015 2016 2017 2018 2019/ 4 MONTHS
EXPORT 200 264 294 373 114.8
IMPORT 996 881 737 484 144.5
VOLUME 1.196 1.145 1.032 857 259.3
BALANCE ! -796 -617 -443 -m -29.7

SOURCE: TUIK
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Turkey-Jordan Business Council Chairperson

Omer Faruk Akbal

Tiirkiye-Urdtn Is Konseyi Baskani

The FTAs that

effect with
the USA and

the country’s
Urdiin’iin ABD
ve Kanada ile

uygulamaya

tilkenin ticari

artirmaktadir

One of the most economically and politically stable coun-
tries in the Middle East, Jordan offers important opportuni-
ties for investors with its advanced infrastructure services,
qualified and low-cost labor force, incentives for foreign
investors, high educational level and favourable climate.
The FTAs that Jordan put into effect with the USA and Can-
ada increase the country’s commercial value. Jordan is also
amember of Great Arab Free Trade Area (GAFTA). These
agreements open up the opportunity to make investments
in Jordan for our companies and export to the mentioned
countries. The long-term growth trend of the economy,
low-interest rates, fixed exchange rates and advanced
banking system of Jordan attract our companies to the
country’s market. Some of our potential export products to
Jordan are automotive key and side industry products, tex-
tile, furniture, construction, and heavy machinery, electrical
machinery, plastic processing machinery, white goods, and
food products. As the Business Council, we, especially our
founding organizations MUSIAD and TIM, hold provincial
and regional economic cooperation meetings with our
Embassy in Amman, Jordan’s diplomatic representatives
and Jordan Business People Association (JBA).

JORDAN IS TURKEY'S DOOR
TO THE GULF REGION

Urdiin, Tiirkiye'nin Korfez Bolgesine A¢ilan Kapist
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The Ancient City of
Petra - Jordan, The
city was included in
the World Cultural
Heritage List by
UNESCO in 1985

and listed among
the New Seven
Wonders of the
World in 2007

Petra Antik

Kenti, Urdiin 1985
yilinda UNESCO
tarafindan Diinya
Killtdrel Mirasi
Listesine alinan
kent, 2007'de de
Diinyanin Yeni Yedi
Harikas! arasinda
gosterilmistir

Orta Dogu’'nun siyasi ve ekonomik acidan en istikrarli
lilkelerinden biri olan Urdtin, gelismis altyapi hizmetleri,
kalifiye ve ucuz is guicu, yabanci yatinmlari tesvik etmesi,
yuksek egitim seviyesi ve elverisli iklimiyle yatinmcilara
énemli firsatlar sunmaktadir. Urdtin'tin ABD ve Kanada ile
uygulamaya koydugu STA'lar Ulkenin ticari Snemini daha
da artirmaktadir. Urdtin ayni zamanda Arap Serbest Tica-
ret Bolgesi (GAFTA) tyesidir. Bu anlagmalar firmalarimiza
Urdtin’e yatinm yapma ve séz konusu Uilkelere ihracat
yapma firsati saglamaktadir. Urdiin ekonomisinin uzun
suredir buyume egiliminde olmasi, faizlerin dusuk seyret-
mesi, sabit doviz kuru ve gelismis bankacilik sistemi tilke
pazarini firmalarimiz agisindan cazip héle getirmektedir.
Urduin’e ihracatimizda potansiyel arz eden tirtinler arasin-
da; otomotiv ana ve yan sanayi Urtinleri, tekstil, mobilya,
insaat, is makineleri, elektrikli makineler, plastik isleme
makineleri, beyaz esya, gida mamulleri gibi Urunler yer
almaktadir. is Konseyi olarak MUSIAD ve TIM gibi kurucu
kuruluslarmiz basta olmak tizere Amman Buiyukelciligimiz,
Urdlin’tin Turkiye'de bulunan diplomatik temsilcilikleri ve
Urdun’deki muhatap kurulusumuz olan Urdinlii isadamlar
Dernegi (JBA) ile beraber sehir ve bélge bazinda ekono-
mik is birligi toplantilar dizenlemekteyiz.



Turkey’s Main Export Items to Jordan (Thousand $)

PRODUCT’S SHARE IN

TOTAL (%) 2018
PRODUCTS
L e
e e —
Bread, cake, biscuits and other bakery products, hosti, empty medication capsules, ice paper, ete. weoo
i e
e ——
e i
Iron or steel construction and construction machinery, ron or steel sheet, rod etc. tobe used in construction  12.083
L e
L e
L e —

SOURCE: TRADEMAP

Turkey’s Main Import Items from Jordan (Thousand $)

PRODUCT'S SHARE
IN TOTAL (%)
2018 PRODUCTS
66.371 Mineral or chemical fertilizers consisting two or three of the elements nitrogen, phosphorus and potassium
5.045 Gold (including platinum-coated gold)(unprocessed or semi-processed or in powder form)
4.751 Potash mineral or chemical fertilizers
2.377 Unprocessed lead ;
2.343 Nitrites; nitrates
1.382 Raw peltry and leather from m

cattle (including buffalos) i el

and horse breeds [a[u]uu]ufu]u]ufu]ufs]

oo
oo oo
(]
(@) 0o p 00O
B oraa oreiq gae value 0 o[g]e

0 0 016 0 0 D19
EXPORT | 907,021 834.755 710.745 P 882479 | 173485 | 158.456
IMPORT | 126,068 127,918 102,258 Pom2ess 17.957 7.869
VOLUME : 1033089 i 96267  : 813003 i 7951238 191442 © 166,325

BALANCE 780,953 706,837 608,486 ! 569835 | 155528 | 150,587
*VALUES REPRESENT THE VALUES BETWEEN JANUARY AND MARCH (FIRST THREE MONTHS) SOURCE: TUK
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TURKEY HAS BECOME
CHAIRPERSON OF OSCE FORUM
AGIF'in Donem Bagkam Tiirkiye Oldu

Turkey has hold the Chairpersonship of 0SCE Forum

tis announced in a statement made by the Turkish Ministry of

Foreign Affair that Turkey has assumed the Chairpersonship for
four months for OSCE Forum. Deputy Foreign Minister Ambassa-
dor Sedat Onal also attended the opening meeting of the OSCE
Forum Chairpersonship in Vienna, Austria on 15 January 2020.
At the meeting, which emphasized the importance of security
dialogue meetings of OSCE in the context of international and re-
gional security and Turkey's contributions within the framework of
the OSCE Forum Chairpersonship, information about priorities and
programme for Turkey's osce rotating presidency were shared.

TURKEY HAS HOLD THE CHAIRPERSONSHIP OF

OSCE FORUM FOR 4 MONTHS

Tiirkiye, Avrupa Giivenlik ishirligi Forumu’nun
(AGiF) ddnem baskanhidini iistlendi

T.C. Digisleri Bakanlgr tarafindan yapilan agiklamada, Ttirki-
ye'nin AGIF dénem bagkanligini 4 ayligina cistlendigi bildirildi.
15 Ocak 2020’de Avusturya’nin bagkenti Viyana'da duzen-
lenen AGIF dénem bagkanlig agilis toplantisina, Digigleri

NEWINVESTMENTS FROM
GALATA TASIMACILIK

Galata Tasuimacilik’tan Yeni Yatirnimlar

Galata Tasimacilik ve Ticaret RS, which has been
operating in logistics for nearly 23 years, has
made new investments

alata Tagimacilik; has also commissioned its branches in

Ankara and Mersin following the investments in Istanbul,
Bursa, izmir, Istanbul Airport Offices, Catalca Logistics Centre and
Tunisia. Freight Forwarder with the identity of the first transporta-
tion company that received the Authorized Obligated Certificates;
has added to its portfolio the intermodal transportation in addition
to land, air, sea transportation and logistics servicesand has de-
livered the first 45"PW High Cube container and put into service.

Vaklasik 23 yildir lojistik alaninda faaliyet
gisteren Galata Tasimacilik ve Ticaret AS, yeni
yatinmlar gerceklestirdi

Galata Tagimacilik; istanbul, Bursa, izmir, istanbul Havalimani
Ofisleri, Catalca Lojistik Merkezi ve Tunus yatinmlarinin ar-
dindan Ankara ve Mersin Subelerini de devreye aldi. Freight
Forwarder kimligi ile YYS belgesini alan ilk tagimacilik sirketi
olan firma; kara, hava, deniz yolu tasimaciligi ve lojistik hiz-
metlerine ek olarak intermodal tasimaciligi da portféytne
ekledi ve ilk 45”PW High Cube konteynerini teslim alarak

Bakani Yardimcisi Buiytikelci Sedat Onal da katild. hizmete soktu.
Uluslararasi ve bélgesel glivenlik baglaminda AGIF gtivenlik
diyalogu toplantilarinin éneminin ve AGIF dénem bagkangi
cercevesinde Turkiye'nin katkilarinin vurgulanmasina vesile

u olan toplantida, Ttirkiye’nin AGIF dénem baskanligi programi

GALATA TASIMACILIK RECEIVED THE
FIRST 45 "PW HIGH CUBE CONTAINER

GALATA TASIMACILIK,

ile 6ncelikleri hakkinda bilgiler paylasiidi.

TURKIYE, AGIF DONEM BASKANLIGINI 4 AYLIGINA ILK 45"PWHIGH
USTLENDI CUBE KONTEYNERINI _ v
TESLIM ALDI e A —

NEW DIRECTOR GENERAL FOR THE WORLD BANK

Diinya Bankasina Yeni Genel Direktor

M ari Elka Pangestu being, aged 63, who also served as The Ministry of Trade and The Ministry of Tourism and Creative Economy in Indo-
nesia, was appointed as Director General of the World Bank. World Bank President David Malpass stressed that he is confident for Mari
Elka Pangestu that she will make a major contribution to the World Bank. Pangestu was the second Indonesian woman to hold the post at the
World Bank. Pangestu, who also serves as Chairperson of the Board of the US-based International Food Policy Research Institute (IFPRI), is
expected to take up her new position on March 1¢t.

Endonezya’da bir donem Ticaret Bakanlidr ile Turizm ve Yaratici Ekonomi Bakanlgi gérevlerini de ydrtiten 63 yasindaki Mari Elka Pan-
gestu, Dunya Bankasi Genel Direktdrltiguine getirildi. Dunya Bankasi Baskani David Malpass, Mari Elka Pangestu’nun Duinya Bankasi
icin buytik katkilarr olacagindan emin oldugunu vurguladi. Pangestu’nun, Dunya Bankasinda bu géreve getirilen ikinci Endonezyali
kadin oldugu ifade edildi. ABD merkezli Uluslararasi Gida Politikalar Arastirma Enstittist (IFPRI) Yénetim Kurulu Baskanhigini da yapan
Pangestu’nun yeni gérevine 1 Mart'ta baglamasi bekleniyor.
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U-PROJECT ENTERED TOP 10 IN SUPPLIER TOP 100 u
U-Project, Tedarik¢i TOP 100'de Ilk 10'a Girdi

THE TOTAL
AMOUNT OF
PROJECTS
INCLUDED IN THE
LISTIS 4 MILLION
255 THOUSAND

-Project, which provides solutions in the health sector, said in a statement that the company’s mobile hospital

and first aid project were ranked in the top 10 of the recently announced Supplier TOP 100 list. The afore-
mentioned list is included in the reports of the German International Cooperation Agency (GlZ). The total amount
of projects worth 4 million 255 thousand euros. U-Project also completed the Balkh Regional Hospital Mother
and Child Centre Medical Equipment Supply Project in Mazar-i Sharif, Afghanistan, sponsored by the German
Development Bank (KFW). EUROS
LISTEYE GIREN
PROJELERIN
TOPLAM TUTARI

Saglik sektdriinde ¢ozuimler sunan U-Project tarafindan yapilan agiklamada; sirketin gerceklestirdigi mobil
hastane ve ilkyardim projesi, son agiklanan Tedarikgi TOP 100 listesinde ilk 10'da yer aldi. S6z konusu
liste, Aiman Uluslararast igbirligi Kurumunun (GIZ) raporlarinin igerisinde bulunuyor. Projelerin toplam tutari

ise 4 milyon 255 bin euro degerinde. U-Project, ayrica Aiman Kalkinma Bankas! (KFW) sponsorlugunda
Afganistan Mazar-i Sharif'te sehrinde Balkh Bolge Hastanesi Anne ve Gocuk Merkezi Tibbi Ekipman Tedarik

Projesi’'ni de tamamladi.

4 MILYON 255 BiN
EURO DEGERINDE

TURKEY WAS SELECTED AS
ONE OF THE MOST SUITABLE
PLACES TO WORK AND LIVE

Tiirkiye, Calismak ve Yasamak Icin En
Uygun Ulkelerden Biri Secildi

urkey ranked seventh among 163 countries in the Expat

Explorer Survey, which had been conducted for 13 years ac-
cording to criteria that maintain the quality of life, financial return and
private life-hours balance in countries. According to the survey, 62
percent of foreign workers in Turkey said the quality of life in Turkey
was better than the conditions in their own countries. The ratio of
expatriates, expressing themselves that they feel safe in Turkey
and that Turks are friendly towards foreigners, was determined as
69 percent. Switzerland, Singapore, Canada, Spain, New Zealand
and Australia are the top six countries in the ranking.

Ulkelerdeki yasam kalitesi, finansal getiri ve 6zel hayat-mesai
saati dengesini gozeten kriterlere gore 13 yildir yapilan Expat
Explorer Arastirmasi'nda Turkiye, “calismak ve yasamak icin
en iyi Ulkeler” siralamasinda 163 Ulke arasinda yedinci oldu.
Ankete gore Turkiye'deki yabanci calisanlarin ytzde 62’si,
yasam Kalitesinin Turkiye'de kendi Ulkelerindeki kosullara
gore daha iyi oldugunu belirtti. Kendilerini Ttrkiye’de guvende
hissettiklerini, Turklerin yabancilara karsi cana yakin davran-
diklarini ifade eden gurbetcilerin orani ise yuzde 69 olarak
belirlendi. Siralamanin ilk alti tilkesi isvigre, Singapur, Kanada,
ispanya, Yeni Zelanda ve Avustralya’dan olustu. \

Turkey became 7*" out of 163 countries in its

ranking of "the best countries to work and live"
Tiirkiye, “calismak ve yasamak igin en iyi Gilkeler”

siralamasinda 163 (ilke arasinda 7. oldu

FACILITY/PLANT
INVESTMENT IN TURKEY
FROM THE PRODUCERS
OF RENEWABLE FUELS

Yenilenebilir Yakit Ureticisinden
Tiirkiye'de Tesis Yatirumi

T aronis Technologies announced that 300 KW
gasification units would be produced in the
facility to be established with an investment of
200 million dollars. It has been informed in the
statement that the installation process of Anka-
ra-based Taronis Fuels Turkey Gas Energy Industry
and Trade Limited Company (Taronis Turkey) has
been completed legally. It has been underlined
that all equipment to be used in production will be
obtained from Turkey. Evaluating the investment
issue, Scott Mahoney, Chief Executive of Taronis
Technologies, said that Turkey’s strategic position
provides competitive access to both European
and Asian markets.

Taronis Technologies'ten yapilan aciklamada,
200 milyon dolar yatinmla kurulacak tesiste 300
KW’lik gazlastirma unitelerinin Uretilecegi ifade
edildi. Agiklamada, Ankara merkezli Taronis Fu-
els Turkey Gaz Enerji Sanayi ve Ticaret Limited
Sirketinin (Taronis Turkey) kurulum stirecinin
hukuki olarak tamamlandigr bilgisi de verildi.
Uretimde kullanilacak tiim ekipmanlarin ise
Tdrkiye’'den temin edilecedinin alti gizildi. Yatirm
konusuyla ilgili degerlendirmeler yapan Taronis
Technologies Ust Yéneticisi Scott Mahoney,
Turkiye'nin stratejik konumunun hem Avrupa
hem de Asya pazarlarina rekabetgi bir erisim
sagladigini dile getirdi.

300 KW
GASIFICATION
UNITS WILL
BE PRODUCED
AT THE
PLANT, WHICH
WILL BE BUILT
WITH AN
INVESTMENT
OF $200
MILLION

200 MiLYON
DOLAR
YATIRIMLA
KURULACAK
TESISTE

300 KW'LIK
GAZLASTIRMA
UNITELERI
URETILECEK
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1.46 MILLION
VEHICLES WERE
PRODUCED IN 2019

2019'da 1,46 Milyon Arag
Uretildi

Total automotive production
in Turkey was 1,461,000 units
in 2019

A utomotive Industry Association (OIA)
announced production, export and
market data for 2019. Accordingly, to-
tal production in 2019 decreased by 6
percent compared to 2018 to 1 million
461 thousand 244 units. Automobile
production declined by 4 percent to 982
thousand 642 units.

While Turkey's automotive market also
finished 2019 at 491,909 units, with a de-
crease of 23 percent from the previous
year, the automobile market completed
the year with 387, 256 units, experiencing
20 percent loss.

Tiirkiye'de toplam otomotiv
tiretimi, 2019’da 1 milyon 461
bin adet olarak gerceklesti

Otomotiv Sanayii Dernegi (OSD), 2019
yilina ait Uretim, ihracat ve pazar veri-
lerini agikladi. Buna gére 2019 yilinda
toplam dretim, 2018’e gore yuzde 6
azalarak 1 milyon 461 bin 244 adet
oldu. Otomobil uretimi ise ytizde 4
gerileyerek 982 bin 642 adet olarak
gergeklesti.

Turkiye otomotiv pazari da 2019 yili-
ni, bir dnceki seneye gore yuzde 23
daralarak 491 bin 909 adetle kapatir-
ken otomobil pazar, yuzde 20 kayip
yasayarak 387 bin 256 adet ile yili
tamamladi.

Automobile production declined

by 4% to 982,642 in 2019

Otomobil iiretimi, 2019'da
%4 gerileyerek 982.642 oldu

GLOBAL DEBT REACHED

$253 TRILLION
Kiiresel Borglar, 253 Trilyon Dolara Ulasti

t the end of the third quarter of 2019, the total debt ex-

ceeded three times the world’s gross domestic product
(GDP) as part of the Global Debt Monitor Report. Taking into
account the ratios to total GDF household debt rose to 60.2
per cent in the third quarter last year, and debts for non-fi-
nancial companies rose to 92.5 per cent. During the same
period, public debt was 88.3 per cent and debts to financial DEVELOPING

companies such as the bank stood at 81.4 per cent. The COUNTRIES’
report informed that the total debt of emerging economies, DEBT
including households and companies’ debt, reached $72 BECAME
trillion in the third quarter of last year. 72 TRILLION
Kiiresel Borg Monitérii Raporu kapsaminda 2019 tglinci DOLLARS
geyredinin sonunda toplam borg, dunyadaki gayrisafi yurt .

ici hasilanin (GSYH) ¢ katini asti. Toplam GSYH'ye oranlari GELISMEKTE
dikkate alindiginda, gecen yil Ucuncu ceyreginde hane hal- » OLAN .
kina ait borclar ylizde 60,2'ye, finansal olmayan sirketlere ULKELERIN

ait borglar ytizde 92,5'e yukseldi. Ayni dénemde kamuya ait BORCU
borglar ytizde 88,3 ve banka gibi finansal sirketlere ait borclar 72 TRILYON
ise yuizde 81,4 duizeyinde gerceklesti. Raporda gelismekte DOLAR OLDU
olan ekonomilerin hane halki ve sirketlerin borcunu igeren
toplam borcunun, gecen yilin tiglincu geyreginde 72 trilyon
dolara ulastigi bildirildi.

TURKISH-RUSSIAN ENERGY COOPERATION
CANMOVE TO THE EASTERN
MEDITERRANEAN

Tiirk-Rus Enerji Is Birligi Dogu Akdeniz'e Tasinabilir

E valuating the startup of TurkStream, a symbol of energy cooperation between Turkey
and Russia, Russian experts commented that cooperation between the two coun-
tries could be moved to the Eastern Mediterranean after the realization of the project.
Aleksandr Novak, Russian Minister of Energy, also emphasized that russian companies
can make decisions about co-operation with Turkey in the Eastern Mediterranean if
there are projects for the benefit of all parties in terms of trade. TurkStream has a total
gas capacity of 31.5 billion cubic meters and its first line with a capacity of 15.75 billion
cubic meters will provide direct gas flows to Turkey and gas will be sent to Europe via
the second line with the same capacity.

Turkiye ve Rusya arasindaki enerji is birliginin sembolu TurkAkim’'in devreye gir-
mesini degerlendiren Rus uzmanlar, projenin gerceklesmesinin ardindan iki tilke
arasindaki is birliginin Dogu Akdeniz'e de tasinabilecedi yorumunda bulundu.

Rus Enerji Bakani Aleksandr Novak da ticari agidan tiim taraflarin yararina projeler
olursa, Rus sirketlerinin Dogu Akdeniz'de Tdrkiye ile is birligine yonelik kararlar
alabilecegini vurguladi. Toplam 31,5 milyar metreklp gaz kapasitesi bulunan
TurkAkim'in 15,75 milyar metrekip kapasiteli ilk hatti, Turkiye'ye dogrudan gaz
akigi saglarken ayni kapasiteli ikinci hat tizerinden de Avrupa’ya gaz génderilecek.
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THE
COUNTRIES
HELD TALKS
ON THE 70™
ANNIVERSARY
OF NATO

10 WESTERN EUROPERN
COUNTRIES ALONGSIDE CANADA
AND UNITED STATES CAME
TOGETHER IN 1949 TO FORM THE
NATO ALLIANCE

Allied Heads of State and Government met in
London at the Grove Hotel to commemorate
the 70" Anniversary of NATO (The North Atlantic
Treaty Organization). Representing Turkey at
the summit was T.R. President Recep Tayyip
Erdogan. An official welcoming program along-
side a ceremony celebrating the organization’s
70" year kicked off the event. President Er-
dogan’s kept a busy schedule. First, he joined
his fellow leaders for the main summit, and
then sat in on the ‘Quadruple Summit on Syria’
following. He presented French President Em-
manuel Macron, German Chancellor Angela
Merkel, and British Prime Minister Boris Johnson
each a copy of Turkey: The Strategic Alliance’s
Powerful Member-prepared in French, German,
and English by the Turkish Ministry of Communi-
cation. The book detailed what Turkey has done
for NATO over the years, what responsibilities it
has taken on, and what it and other countries’
positions on NATO are. The book also devotes
an entire chapter to what its expectations are
from NATO, emphasizing that everyone is fight-
ing a common war against terrorism, and that
Turkey expects NATO to continue to support
its armed forces.

NATO Publishes the London
Declaration

While in London, NATO members adopted a
joint declaration ensuring that it will keep its
almost one billion citizens safe and secure, all
the while underlining that solidarity, unity, and
cohesion remain the cornerstone principles
of the Alliance. The members also agreed to
adjourn in 2021.

NATO HAS
SINCE GROWN
TO INCLUDE
29 MEMBERS

HALIHAZIRDA
NATO'YA
OVE 29 ULKE
BULUNUYOR

GUNCEL | TOPICAL

ULKELER,
NATO'NUN
70'NCi
YILINDA
TEMASLARDA
BULUNDU

NATO'nun (Kuzey Atlantik Antlasmasi Orguitti)
kurulusunun 70’inci yil déndmu sebebiyle du-
zenlenen NATO Devlet ve Huikumet Bagkanlari
Zirvesi, ingiltere’nin bagkenti Londra’da gergek-
lestirildi. Zirvede Turkiye'yi T.C. Cumhurbaskani
Recep Tayyip Erdogan temsil etti. Zirvenin ya-
pildig The Grove Otel’'de konuklar igin resmf
karsilama programi ve NATO 70’inci yil dénimu
kutlama téreni yapildi. Cumhurbaskani Erdogan,
daha sonra diger liderlerle NATO Zirvesi’'nin ana
oturumuna katildi. Recep Tayyip Erdogan, NATO
Zirvesi kapsaminda Suriye konulu Dortlu Zirve'ye
de katilim sagladi. Erdogan, iletisim Bagkanlig
tarafindan (¢ dilde hazirlanan “Stratejik ittifakin
Gicli Uyesi Tuirkiye” adli kitabi Fransa Cumhur-
baskani Emmanuel Macron, Almanya Basbakani
Angela Merkel ve ingiltere Bagbakani Boris Joh-
nson’a takdim etti. Turkge, Ingilizce, Fransizca ve
Almanca olarak hazirlanan kitapta, NATO Uyesi
Tdrkiye'nin ittifaka sundugu katkilar ve Ustlendigi
gbrevler hakkinda detayli bilgi verildi. Turkiye’nin
ve diger Ulkelerin NATO'ya bakisinin da ele alin-
digi kitapta, Turkiye’nin NATO'dan beklentilerine
yonelik bir bolim ayrildi. Bahsi gegen boltimde
terérizme karsi ortak mucadele ve Turkiye’nin
savunmasina NATO’nun katkilarinin sdrddrdil-
mesinin beklendigi vurgusu yapildi.

NATO Londra Deklarasyonu
Yayimlandi

Londra’da bir araya gelen NATO Uyesi Ulkelerin
liderleri, ortak bir deklarasyon yaymladi. S6z
konusu deklarasyonda NATO'nun bir milyar
kisinin ve topraklarinin guvenligini saglamay!
surdurdugu, dayanisma ve birlik ilkelerinin itti-
fakin temel taslari olmaya devam ettigi belirtildi.
Deklarasyonda, NATO liderlerinin 2021'de tekrar
bir araya gelecegi de duyuruldu.
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