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President of DEIK  Nail Olpak  DEIK Yonetim Kurulu Baskani

BASKAN'DAN | PRESIDENT

Concepts Of The

New Period: Supply

Chain, Accessibility,
D]:g'l.tél]].Sc’l t].O]]’ We are starting to talk

about glocalization more

LOC(’I]IZH tion , An C[ lrust tan globalisation now
Yeni Donemin Kavramlari: Artik globallesmeyi

Tedarik Zinciri, Ulasilabilirlik,

degil, cok daha
fazla glokallesmeuyi

Dijitallesme, Yerellesme Ve Giivenn  konusuyoruz

uring and after the COVID-19 outbreak, we

see that many things in our daily and business

lives will not be the same, and many topics will

be re-established in economic, commercial,
and political relationships in the new normal. In fact, we
are starting to talk about glocalization more than globali-
sation now. We are discussing the risks of dependence
on a sole source from the concept of scale economy. We
again question the place of logistics in our lives, feel the
importance of the concept of “accessibility” more than
proximity and distance. We live a period when Central
Banks starts supporting Investment Credits by leaving
their accustomed roles behind.

COVID-19 salgini ve sonrasinda, guinltik yasantimizdan is
hayatimiza kadar bircok unsurun eskisi gibi olmayacagi;
yeni normalde, ekonomik, ticari ve siyasi iligkilerde de
birgok basligin yeniden tesis edilecegi goriltyor. Oyle
ki, artik globallesmeyi degil, cok daha fazla glokalles-
meyi konusuyoruz. Ekonomik rekabette 6ne ¢ikan dlgek
ekonomisi kavramindan, tek kaynaga bagli kalmanin
risklerini tartisiyoruz. Lojistigin hayatimizdaki yerinin tek-
rar sorguluyor, yakinlik veya uzaklik kavramlarinin yerine
“ulasllabilirlik” kavramini daha ¢ok 6n planda hissediyo-
ruz. Merkez Bankalarinin alisageldigimiz rollerinin disina
clkarak Yatinm Kredilerine destek vermeye basladigi bir
dénemi yaslyoruz.
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PRESIDENT | BASKAN'DAN

As DEIK, we have been sustaining our works in the digital environment from

the beginning of the period

In this period, as | mentioned several times, we foresee that
the winner of this period will be those who could sustain
without breaking the “supply chain”, and the keyword of
the period will be the “trust”.

As business world representatives, we were talking about
the pandemic and the related problems in the beginning,
but we are now happy to start focusing on current and
future business-related topics.

As we talked about it in our journal, it is an undeniable
fact that the trademark of this new order will be digital
technology. Adopted to maintain social distance and
minimise contact, the remote working model was a great
help in maintaining businesses.

As DEIK, we have been sustaining our works in the digital
environment from the beginning of the period. On July 29,
we presented the first stage of the updated new version
of the report we prepared in cooperation with TAIK and
BCG, regarding the $100 billion trade target in an online
press conference. And we now operate in 3 strategical
areas: America, Europe, and the Asia Pacific. Our aim is
to direct our trade in these important areas...

Our meeting series called “Interconnected Business Se-
ries” continues at full speed. In July, we had our Togo,
Thailand, the Democratic Republic of the Congo, Azer-
baijan, Mozambique, Oman, Jordan, Chile, and Vietnam
meetings. We started August with Ukraine, Guinea, and
many other countries.

On the other hand, in the online meeting called “DEIK
Talks with Trade Consuls: Turkey’s Outstanding Sectors in
the New Normal” on July 9, 2020, we came together with
over 20 Trade Consuls from Europe. Dr. Abdullah Cele-
ki, Chairman of DEIK Outbound Investments Business
Council, made a presentation for the guest Consuls on the
sectors that stand out in Turkey after the Covid-19 period.

Bu surecte bircok kez belirttigim gibi bu dénemin kazanani-
nin, “tedarik zincirini” bozmadan surdurebilenler olacagini
ve dénemin anahtar kelimesinin de “gtiven” olacagini
ongaruyoruz.

Biz is duinyasI temsilcileri, baslangicta daha cok salgin ve
salgina bagli sorunlar konusurken, Mayis ayindan itibaren,
hem devam eden, hem de gelecekteki islerimize odaklanan
gtindemlerle ¢calismaya baslamanin mutlulugunu yasiyoruz.

Dergimizde de isledigimiz gibi, bu yeni gelen duzenle birlikte
dijital teknolojinin daha cok 6n plana ¢iktigr tartisiimaz bir
gercek. Sosyal mesafeyi korumak ve temasi en aza indir-
mek amaciyla basvurulan evden calisma modeli, islerin
aksamamasi icin tercih edilen yontemlerden biri oldu.

DEIK olarak da, stirecin en bagindan beri duraksamadan
calismalarnimizi dijital ortamda ve ara vermeden surdurtyo-
ruz. 29 Temmuz'da TAIK ve BCG is birliginde 100 milyar $
ticaret hedefine iliskin hazirlamis oldugumuz raporumuzun
guncellenmis yeni versiyonun ilk asamasini online bir ba-
sin toplantisiyla sunduk. Su anda icinde bulundugumuz
strecte de, 3 stratejik bdlge olan Amerika, Avrupa ve Asya
Pasifik'te 3 ayr ¢alisma ydrutlyoruz. Amacimiz bu dnemli
bdélgelerdeki ticaretimize yén vermek. ..

“Interconnected Business Series” adini verdigimiz toplanti
serimiz tum hiziyla devam ediyor. Temmuz ayinda; Togo,
Tayland, Kongo Demokratik Cumhuriyeti, Azerbaycan,
Mozambik, Umman, Urddn, Sili, Vietnam toplantilarimizi
gerceklestirdik. Agustos ayina da Ukrayna, Gine ve diger
Ulkelerle bagladik ve devam ediyoruz.

Diger yandan, DEIK Talks with Trade Consuls: Turkey's
Outstanding Sectors in the New Normal”, konulu gevrimici
oturumda 9 Temmuz 2020 tarihinde 20'den fazla Avrupa
llkesi Ticaret Mdsavirleri ile bir araya geldik. DEIK Yurtdigi
Yatinmlar Is Konseyi Bagkani Dr. Abdullah Cerekgi, konuk
Mtsavirlere COVID-19 sonrasl dénemde Ttirkiye’nin 6ne

DEIK olarak siirecin en basindan beri duraksamadan calismalarimizi
dijital ortamda ve ara vermeden sirdiriyoruz
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BASKAN'DAN | PRESIDENT

We operate in 3 strategical areas: America, Europe, and the Asia Pacific.
Our aim is to direct our trade in these important areas

We will continue the “DEIK Talks with Trade Consuls”
meeting series after the summer by focusing on sectors.

We have also rolled up the sleeves to minimise the dam-
ages suffered by our country’s bread and butter tourism
sector due to the pandemic. As DEIK family, we used
our trade diplomacy channels in this period and sent a
letter to the related Ministers of 21 European countries
with restrictive measures by our related Chairpeople of
the Business Councils. In the letter, we pointed out our
country’s successful fight against the Covid-19 pandemic
and stated that we secured a healthy and pleasant holiday
experience for our citizens and international guests. We
requested their support for flight clearance to Turkey.

We conducted our DTIK Regional Committee Meetings in
July with the attendance of London, Dubai, and Vietham
Ambassadors and Trade Consuls. Then we continued our
DTIK Investor Meetings with Bulgaria, France, Australia,
and Azerbaijan. As a part of our July 15, Democracy and
National Unity Day commemoration activities, we conduct-
ed a webinar called “Turkish Diaspora in The Democracy
Fight” with the participation of Deputy Minister of Foreign
Affairs and esteemed panellists.

I would like to thank our DEIK family for these and many
other organisations that | haven't been able to mention.

We will continue our operations with 146 Business Coun-
cils with all our power and patience, without resting on
our laurels and letting our guard down.

In this month’s issue, we talked about the compulsory
digitalisation brought by the pandemic as well as digital-
isation, artificial intelligence, and technology in education,
healthcare, agriculture, and furniture sectors. Enjoy your
reading, and | wish you days full of health.

cikan sektorlerine iligkin bir sunum gergeklestirdi. “DEIK
Talks with Trade Consuls” toplanti serisinin yaz sonrasinda
sektdr odakli olarak diizenlenmeye devam edecegiz.

Ulkemiz ekonomisinin en énemli sektorlerinden olan turizm
sektordintin pandemi sebebiyle yasadidi hasarl en aza
indirmek igin de kollanmizi sivadik. DEIK ailesi olarak bu
stirecte ticari diplomasi kanallanmizi kullanarak, halihazirda
kisitlayict uygulamalari bulunan 21 Avrupa tlkesinin ilgili
Bakanlarina ilgili Is Konseyi Bagkanimiz ile birlikte bir yazi
ile birer mektup ilettik. Bu mektupta, tilkemizin COVID-19
salgini ile basarili mticadelesine vurgu yaparak halihazir-
da uygulamada olan énlemlerle, kendi vatandaslarimizin
ve Ulkemizdeki/tlkemize gelecek yabanci misafirlerimizin
saglikl guinlerde keyifle tatillerinin gerceklestirmelerini gu-
venceye aldigimizi belirttik. Bu kapsamda, Turkiye'ye ugus
izni saglanmasi konusunda desteklerini talep ettik.

DTIK Bolge Komite Toplantilanimizi Temmuz ay! igerisinde
Londra, Dubai, Vietnam’daki Buiytikelcilerimizin ve Ticaret
Misavirlerimizin katilimlariyla gergeklestirdik. DTIK Yatirimei
Toplantilarimiza Bulgaristan, Fransa ve Avustralya’nin ardin-
dan Azerbaycan’la devam ettik. 15 Temmuz Demokrasi ve
Milli Birlik Guinti anma etkinliklerimiz kapsaminda, Disisleri
Bakan Yardimcimiz ve degerli panelistlerin katilimiyla, “De-
mokrasi Mucadelesinde Ttirk Diasporasi” baglikli online
semineri gergeklestirdik.

Tdm bunlar ve sayamadigm daha nice organizasyonlar
icin DEIK ailemize tesekkuir ediyorum.

Ontimtizdeki stiregte de 146 is Konseyimizle birlikte, reha-
vete kaplimadan ve tedbirleri elden birakmadan, sabirla ve
tum glicimtizle calismaya devam edecegiz.

Bu ayki sayimizda salgin streciyle beraber gelen zorunlu
dijitallesmenin yani sira, egitimde, sagdlikta, tannmda ve
mobilya sektdrinde dijitallesme, yapak zeka ve teknolojiyi
isledik. Keyifli okumalar ve saglikli gtinler diliyorum.

3 stratejik bdlge olan Amerika, Avrupa ve Asya Pasifik’te 3 ayn calisma
yuritiyoruz. Amacimiz bu dnemli bolgelerdeki ticaretimize yon vermek
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NOTHING WILL EVER BE THE SAME

Hicbir Sey Eskisi Gibi Olmayacak

Chief Editor Adem Donmez Genel Yayin Yonetmeni

othing will ever be the same now. You have seen
or heard of this sentence many times from mov-
ies, books, or people. But it has never made this
much sense as it does today. We may not have
feltit, but all our lives have been transformed incredibly. In fact,
this change started with the coming of the millennium. Every
part of our childhood now seems like a distant and nostalgic
piece. Technology brings and sometimes imposes a new
output into our lives almost every day and our social lives,
careers, educational lives, and cultural worlds are transformed.

We have to keep up with the change. Because either we
surrender to the wind of change and lose ourselves or we
lead the change.

The pandemic made it necessary to have intense changes
in the area of digitalisation. Aiming to open the horizons of
our businesspeople and contribute to Turkey’s diplomatic
activity with each issue, Business Diplomacy now discusses
digitalisation that especially accelerated with COVID-19 in
this 9th issue.

And Omer Eren, General Manager at Altinay Technology, shed
light on the topic of digitalisation in the industry and new forms
of production, i.e. the cover subject of our new issue. Then
Alp Koksal, Turkey Director of Khan Academy, talked about
digitalisation in education, Prof. Dr. Nebahat Bulut talked about
digitalisation in healthcare and Ali Ekber Yildinm, Agricultural
Columnist at Dinya Newspaper, talked about digitalisation
in agriculture. In order to enrich the subject, we talked to and
listened to the opinions of a very esteemed person in this
regard. We had the pleasure of talking with Dr. Ali Taha Kog,
President of Digital Transformation Office under the Presidency
of the Republic of Turkey, about Turkey’s investments and
future goals in digitalisation.

As you might guess, DEIK also got its share from the digital
transformation that gained speed with COVID-19 and con-
ducted all its meetings online. Setting off with the motto “We
Are Not Suspending Our Works”, the Chairpeople of Business
Councils talked about DEIK’s adaptation to digitalisation.

We are here with a new issue that we think you will enjoy read-
ing these days when we are fighting a pandemic worldwide.

Enjoy your reading...

YW @ademdonmez

Artik hicbir sey eskisi gibi olmayacak. Birgok filmde, kitapta
ve gunltik hayatta bu ctimleyle karsilagsmissinizdir. Fakat
hicbir zaman, simdiki kullanimi kadar anlamli degildi. Belki
hissedemedik ama tum yasantimiz bir dncesine gére aki-
lalmaz bir déntisime ugradi. Aslinda bu degisim, milenyum
ile baslamisti. Cocuklugumuzda sahip oldugumuz her sey,
simdi nostaljik bir 6ge gibi gérdnuyor. Her an hayatmiza
teknolojinin yeni bir ¢iktisi giriyor ve bu sayede; sosyal ya-
santimiz, kariyerimiz, egitim hayatimiz ve kdilttirel diinyamiz
degisime ugruyor.

Degisime ayak uydurmak zorundayiz. Cuinku ya degisim
riizgarina kapilip savrulacagiz ya da degisime yén vererek
yolumuza devam edecegiz

Pandemi sureci ise her alanda oldugu gibi dijitallesme nok-
tasinda da keskin degisimleri gerekli kildi. Her yeni sayisinda
is insanlarimizin ufkunu agmay! ve Turkiye'nin ticari diplomasi
faaliyetlerine fayda saglamayi amaclayan Business Diplo-
macy, elinizde bulunan 9'uncu sayisinda ise COVID-19'la
birlikte hiz kazanan dijitallesmeyi farkli boyutlaryla ele aldi.

Bu kapsamda Altinay Teknoloji Genel Muidtirti Omer Eren,
yeni sayimizin kapak konusu olan sanayideki dijitallesme
ve yeni Uretim bicimleri bashdina isik tuttu. Konunun deva-
minda ise egitimde dijitallesmeyi Khan Academy Trkiye
Direktéru Alp Koksal, saglikta dijitallesmeyi Prof. Dr. Nebahat
Bulut ve tanmda dijitallesmeyi de Dunya Gazetesi Tarm
Yazar Ali Ekber Yildinm degerlendirdi. Yine belirledigimiz
dijitallesme konusunu, oldukca degerli bir isimden de gortis
alarak zenginlestirmeyi hedefledik. Bu kapsamda dijitallesme
noktasinda Turkiye'nin yatinmlarini ve gelecek hedeflerini
T.C. Cumhurbaskanhidi Dijital Déntistim Ofisi Bagkani Dr. Al
Taha Kog ile konustuk.

Takdir edersiniz ki DEIK de COVID-19'la birlikte keskinlik
kazanan dijital déntisimden nasibini aldi ve tim toplanti-
larini gevrim igi ortama tagidi. “Iglerimizi Askiya Almiyoruz”
mottosuyla hareket eden DEIK'in dijitallesmeye sagladigi
uyumu ise Is Konseyi Bagkanlarindan dinledik.

Duinya genelinde pandemi ile yogun bir miicadele verdigimiz
bu gunlerde keyifle okuyacaginizi distindugumuz bir sayi

ile karsinizdayiz

Keyifli okumalar. ..
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LARGE AVIATION
CENTRES ATTRACT

ATTENTIONS

Biiyiik Havacilik Merkezleri
Cazip Hdle Geliyor

Large aviation centres such as
Istanbul Grand Rirport where social
distance can be maintained have
become more and more important

ir traffic has started to revive with the nor-

malisation process after the COVID-19
pandemic. Large aviation centres such as Is-
tanbul Grand Airport where social distance can
be maintained have become more and more
important. Therefore, in terms of tourism and
economic potential, airports with large terminals
attract more attention compared to the smaller
ones. Starting its operation at full capacity on
April 7, 2019, Istanbul Grand Airport’s main
terminal building extends over a 1,400,000
square metres area.

ISTANBUL GRAND AIRPORT’S MAIN

TERMINAL BUILDING EXTENDS OVER A
1,400,000 SQUARE METRES AREA

Sosyal mesafenin sadlanabildigi ve
operasyonun kolayca yapilabildidi
istanbul Havalimani gibi hiiyiik
havacilik merkezleri, giderek nem
kazaniyor

COVID-19 pandemisinin ardindan baglatilan
normallesme sureciyle hava trafigi de hare-
ketlendi. Sosyal mesafenin saglanabildigi ve
operasyonun kolayca yapilabildigi istanbul
Havalimani gibi buyuk havacilik merkezleri
de giderek 6nem kazaniyor. Dolayislyla tu-
rizm ve ekonomik acidan potansiyeli olan
kdcuk havalimanlari yerine genis terminal-
lere sahip havalimanlari daha cazip hale
geliyor. 7 Nisan 2019'da tam kapasiteyle
calismaya baglayan istanbul Havalimani,
1 milyon 400 bin metrekarelik ana terminal
binasinda hizmet veriyor.

ISTANBUL HAVALIMANI, 1MILYON 400

BIN METREKARELIK ANA TERMINAL
BINASINDA HIZMET VERIYOR

TURKEY RANKS THE SIXTHIN THE
EUROPE'S AUTOMOTIVE MARKET

Tiirkiye, Avrupa Otomotiv Pazarinda 6'nct Strada

Turkey has been the only country that increased its
automotive sales in Europe during the first half of 2020,
compared to the same period of 2019

According to The European Automotive Market Evaluation Report data,
all European markets including the EU and EFTA countries and the
UK narrowed down in the first six months. On the other hand, putting up an
effective fight against the novel coronavirus (COVID-19), Turkey has also
witnessed an increase in the automotive market. Turkey rose to the 6th rank
in Europe’s automotive sales in the first half of 2020.

Tiirkiye, 2020°nin ilk yansinda 2019’un ayni dénemine
gire Avrupa’da otomotiv satislarni arttiran tek iilke oldu

Avrupa Otomobil Pazar Degerlendirme Raporu’'ndan derlenen veriler dikkate
alindiginda, Avrupa Birligi (AB-26) ve Avrupa Serbest Ticaret Birligi (EFTA)
tilkeleri ile ingiltere’nin dahil oldugu pazar toplaminda gére, ilk alti ayda tim
Avrupa pazarlar daraldi. Yeni tip koronavirtis (COVID-19) ile basaril bir
mUcadele drnegi gosteren Turkiye'de ise otomotiv satiglar artig gosterdi.
Turkiye, Avrupa otomotiv satislari siralamasinda 2020'nin ilk yarisinda 6'nci
siraya yukseldi.

THE CHARGING INFRASTRUCTURE WORKS
FOR THE DOMESTIC CAR HAVE STARTED

Yerli Otomobilin Sarj Altyapist Icin Calismalar Bagladi

The charging infrastructure works for the first domestic car,
expected to be on the roads in 2022, have started in Turkey

tating that they started works for the charging infrastructure of the domestic

electric car, Fatih Donmez, the Minister of Energy and Natural Resources,
said: “We are planning one charging point for every 10 cars. This leads us
to 250 thousand charging points approximately.” Donmez said they will use
Turkey's energy in Turkey's cars and pointed out the importance of electricity
in the digitalising world and added that TOGG will support any kind of artificial
intelligence-based technology.

Tiirkiye'de, 2022’de banttan inecek ilk yerli otomohilin
sarj altyapisinin kurulmasi icin calismalara baslandi

T.C. Enerji ve Tabii Kaynaklarn Bakani Fatih Dénmez, yerli elektrikli otomo-
bilin sarj altyapisi icin calismalara basladiklarini belirterek “Her 10 araca
bir olacak sekilde sarj noktasi planlamasi yapiyoruz. Béylece yaklasik 250
bin adet sarj noktasi olusturacagiz.” bilgisini paylasti. Ttrkiye'nin enerjisini,
Tdrkiye’nin otomobiliyle bulusturacaklarini kaydeden Dénmez, diinyada
dijitallesmeyle birlikte elektrigin éneminin daha da arttigini séyleyerek
TOGG'un her tirlt yapay zeka temelli teknolojiyle eslesecegini ifade etti.
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TURKEY AND ITALY'S PARTNERSHIP
WILL GET STRONGER

Tiirkiye-Italya Ortaklig, Gelecekte Daha da Giiglenecek

TRADE VOLUME T.R. Minister of Trade, Ruhsar Pekcan stated that Turkish and Italian companies can
BETWEEN work together in many sectors with joint investments and production
TURKEY AND R. Minister of Trade, Ruhsar Pekcan met with Italian Foreign Minister Luigi Di Maio via video con-
ITALY WAS ference. The topics of the meeting were economic and trade relations, transportation, and logistics,
$7 5 BILLION [IN] contracting and consulting services, the EU’s protective measures on the import of steel products,
- and updating the Customs Union. After the meeting, 121 businesspeople from both countries came
THE FIRST HALF together online to talk about the private sectors. In the mesting, Pekcan stated that ltaly was among
OF 2020 the most important trade partners of Turkey in Europe and the 4" biggest export market. “Turkey and

Italy’s trade partnership is already strong, and | hope this will grow to higher levels in the future. We
will continue to support all kinds of private sector initiatives between the countries,” he said. He also
talked about how Turkey prioritizes the digital economy as well as high added value production, export,
medium-high technology investments and added, “In this regard, Turkish and Italian companies can
work in many sectors together with joint investments and production. Contracting sectors of both
countries can also work together in the third countries.”

Italian Minister Maio also noted that the institutions of the two countries were very important in that
businesspeople of the two countries had great potential for cooperation in third countries.

T.C. Ticaret Bakani Ruhsar Pekcan, Tiirk ve italyan sirketlerinin ortak yatinm TURKIYE-ITALYA
veua iiretim yaparak hircok sektdrde hirlikte calisabilecegini bildirdi ARASINDAKIi

T.C. Ticaret Bakani Ruhsar Pekcan, Italya Disisleri Bakani Luigi Di Maio ile video konferans yén- TICARET HACMI,
temiyle gorustu. Toplantida iki Ulke arasindaki ekonomik ve ticari iliskiler, tagimacilik ve lojistik 2020'NiN iLK
konulari, muteahhitlik ve musavirlik hizmetleri, Avrupa Birligi'nin (AB) celik runleri ithalati tizerin- YARISINDA

deki korunma énlemleri ile Gumrtik Birligi'nin gtincellenmesi gibi konular ele alindi. Gértismenin

ardindan iki Ulkeden 121 is insaninin katiimiyla 6zel sektére yonelik bir toplanti diizenlendi. 7,5 MILYAR $
Pekcan; toplantida yaptigi konugmada italya’nin, Ttirkiye’nin Avrupa’daki énemli ticaret ortak- OoLDU

larindan biri ve en biytik 4'tincti ihracat pazar oldugunu ifade etti. Pekcan, “Tiirkiye ve italya,
zaten guclu ticaret ortaklar konumunda yer aliyor ve umarim bu is birligi gelecekte cok daha
yliksek seviyelere cikacak. Ulkelerimiz arasinda her tirli 6zel sektor girisimlerini desteklemeye
devam edecegiz.” ifadelerini kullandi. Pekcan; Ttrkiye'nin katma deg@eri yuksek Uretim, ihracat,
orta-ytiksek teknolaoijili yatinmlarin yani sira dijital ekonomiye de éncelik verdigini belirterek, “Bu
cergevede TUrk ve italyan sirketleri ortak yatinm veya Uiretim yaparak birgok sektérde birlikte
caligabilir. iki tilkenin muiteahhitlik sektérti de tigtineti tlkelerde is birligi yapabilir.” diye konustu.

italyan Bakan Maio da iki lilke is insanlarinin, tigtincti tlkelerdeki is birligi icin gok buiytik potansi-
yele sahip oldugunu kaydederek bunu harekete gegirmek igin iki tilke kurumlarinin calismalarinin
cok 6nemli oldugunu dile getirdi.
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TOPICAL | GUNCEL

7 TURKISH COMPANIES IN DEFENSE NEWS TOP 100

Defense News Top 100'de 7 Tiirk Sirket

Turkish defence companies proved their success to the whole world by taking place in the

world-famous Defense News Top 100 list

THERE WERE
ONLY 2 TURKISH
COMPANIES IN
THE DEFENSE

his year, 7 Turkish companies found themselves a place in the Defense News Top 100, the most prestigious defence  NEWS TOP 100
industry list in the world. 4 years ago, there were only 2 Turkish companies on the list. This year, ASELSAN, TUSAS,
ROKETSAN, STM Savunma Teknolojileri Miihendislik ve Ticaret AS, HAVELSAN, FNSS Savunma, and BMC companies DEFENSE

successfully took place in the list.

Tiirk savunma sirketleri, diinyaca iinlii Defense News Top 100 listesinde yer alarak basarilarini

tiim diinyaya duyurdu

NEWS TOP 100
LiSTESINDE

4 YIL ONCE

Dunyanin en prestijli savunma sanayi listesi olarak kabul edilen Defense News Top 100°deki Turk sirketi sayisi bu yil SADECE 2 .
7'ye yukseldi. Dort yil 6nce s6z konusu listede sadece iki Turk sirketi yer aliyordu. Bu sene listeye girmeyi basaran  TURK SIRKETI
firmalar ise ASELSAN, TUSAS, ROKETSAN, STM Savunma Teknolojileri Mihendislik ve Ticaret AS, HAVELSAN, FNSS YER ALIYORDU

Savunma ve BMC seklinde siralandi.

44 TURKISH COMPANIES IN
THE WORLD-FAMOUS LIST

Diinyaca Unlii Listede 44 Tiirk Firmast

4 Turkish companies, 30 of which are DEIK members, took

place in the World’s Top 250 International Contractors lists
of Engineering News-Record (ENR). ENR journal is prepared in
August each year by considering the activities of the leading actors
of the construction industry in the past year. The World’s Top 250
International Contractors list, which covers the entire construction
industry in the world, published by the magazine, is an indicator
of prestige for the sector.

44 Turkish companies, including DEIK members,

took place in the World’s Top 250 International
Contractors List

30 OF 44 TURKISH COMPANIES IN THE
WORLD’S TOP 250 INTERNATIONAL
CONTRACTORS LISTS ARE DEiK MEMBERS

Engineering News-Record (ENR) dergisinin Dunya’nin En
Buiytik 250 Uluslararasi Miteahhidi listesinde 30'u DEIK tiyesi
olan toplam 44 Ttirk firmasi yer aldi. ENR dergisi, her yil AQus-
tos ayinda ingaat sektdriinun bag aktoérlerinin gegmis yildaki
faaliyetleri dikkate alinarak hazirlaniyor. Derginin yayimladigi
dunyadaki tum insaat sektérunu kapsayan Dunya’nin En Bu-
yuk 250 Uluslararasi Muteahhidi listesi ise s0z konusu sektor
icin prestij gostergesi olarak nitelendiriliyor.

Diinyanin En Biiyiik 250 Uluslararasi Miiteahhidi

listesinde, aralarinda DEIK iiyelerinin de bulundudu
A4 Tiirk firma yer aldi

DUNYA'NIN EN BUYUK 250 ULUSLARARASI
MUTEAHHIDI LISTESINDEKI 44 TURK
FIRMADAN 30°U DEIK UYESI

DOMESTIC COVID-19
SCREENING TEST HAS BEEN
EXPORTED TO 21 COUNTRIES

Yerli COVID-19 Tarama Testi, 21
Ulkeye Ihrag Edildi

perating at Ankara’s Anatolian Organised Industrial
Zone, Oncosem Onkolojik Sistemler produced COV-
ID-19 screening tests. Erol Celik, Chairman of the Company’s
Executive Board, said that they could now
produce 100,000 pieces a day and added,
“We have produced a domestic and national u
product with a 96.8% accuracy rate. We have
exported them to 21 different countries.”
Approved by the TR. Ministry of Health, the THE ACCURACY
product provides quick diagnosis and con- RATE OF THE
venience to users.

IS 96.8%

“Oncosem Onkolojik Sistemler”
company produced COVID-19
screening tests using domestic
resources

URETILEN
TESTLERININ

ORANI VAR

Ankara’daki Anadolu Organize Sanayi

Bélgesi'nde uretim yapan Oncosem

Onkolojik Sistemler firmasi, COVID-19 tarama testi Uretti.
Firmanin Yénetim Kurulu Baskani Erol Celik, gtinitik 100
bin adet dretim yapabilecek potansiyeli yakaladiklarini soy-
leyerek “Ortada tamami yerli ve milli, ytizde 96,8 dogruluk
orani olan bir drun var. Bu Urdnu 21 Ulkeye ihra¢ etmis
durumdayiz.” diye konustu.

T.C. Saglik Bakanligi onayli tirtin, hizli tani suresi ve kullanim
kolayhigr saglyor.

Oncosem Onkolojik Sistemler firmasi, yerli
imkénlarla COVID-19 tarama testi iiretti
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TOPICAL | GUNCEL

THE TRADE VOLUME GOAL BETWEEN
TURKEY AND VENEZUELA IS S1BILLION

Tiirkiye-Venezuela Ticaret Hacminde Hedef 1 Milyar Dolar

Ahmet Altugd 0§uz, Chairman of Turkey-Venezuela Business Councils, stated that the two countries could reach $1
billion trade volume

hmet Altug Oguz, Chairman of Turkey-Venezuela Business Councils, stated that the trade volume between the two countries could reach
$350 million with the Trade Development Agreement, and said: “If we solve the issues in the banking area, we can reach $400 million
mutual trade volume this year. We can also increase our trade volume by up to $1 billion by 2023.”

He added that the economies of both countries greatly complement each other, and Turkey’s high industrial manufacturing capacity and vol-
ume are what is needed in Venezuela. Oguz also reminded that Turkey primarily exports processed food, cleaning, and cosmetics products
to Venezuela, the country with the biggest oil and 3rd biggest gold reserves in the world.

Talking about the webinar they conducted with the Minister of Foreign Trade and Tourism in Venezuela, Oguz said: “The Minister said that they
take Turkey as an example in tourism and need serious tourism investments. Nearly all year, the country is in the spring season. With its climate
between 18-23 degrees and its long shores, Venezuela carries great potential for tourism investments.”

He also stated the infrastructure investment needs of the country and added: “They are open for collaborations in the healthcare system and
hospitals. They also have great potential in food and agricultural production.”

Tiirkiye-Venezuela is Konseyi Baskani Rhmet Rltug 0guz, Tiirkiye ile Venezuela

arasinda 1 milyar dolarlik ticaret hacminin yakalanahilecedini belirtti ﬂ
Turkiye-Venezuela is Konseyi Bagkani Ahmet Altug Oguz, Ticaretin Gelistirilmesi Anlagmasi’nin
etkisiyle beraber Ttrkiye ve Venezuela arasindaki ticaret hacminin 350 milyon dolara ulagabi- VENEZUELA
lecegini belirterek “Bankacilik iglemleriyle ilgili sorunlarin ¢ozulebilmesi ile bu yil, 400 milyon HOLDS THE 3RD
golarh‘k Ik;“ It\carte)jl.hygin?j:nlwn ;ggilalrlwm33| mumkdn. 2023 yilinda tekrar 1 milyar dolarlik ticaret BIGGEST GOLD

acmi yakalanabilir.” ifadelerini kullandr. RESERVES OF
Oguz, iki tlkenin birbirini tamamlayici ekonomiler oldugunu sdyleyerek Tirkiye'nin sanayi THE WORLD
Olgeginde ciddi Uretim kapasitesi ve hacmi bulundugunu, Venezuela'nin da bu kalemlere
ihtiyac duydugunu séyledi. Trkiye'nin Venezuela'ya 6zellikle islenmis gida trdinleriyle temizlik VENEZUELA,
ve kozmetik trtinlerinde cok ciddi ihracat gerceklestirdigini kaydeden Oguz, Venezuela'nin DUNYANIN
dtinyanin en buytik petrol ve dtinyanin 3'tinct buytik altin rezervlerine sahip oldugunu animsatti. 3'UNCU

BUYUK ALTIN

Venezuela'nin Dig Ticaret ve Turizm Bakani ile webinar dtizenlediklerini hatirlatan Oguz, sdyle REZERVLERINE
devam etti: “Bakan, turizm alaninda Turkiye'yi 6rnek aldiklarini ve ciddi turizm yatinmina ihtiyaci SAHIP

olduklarini séyledi. Venezuela geneline baktigimizda ulke, tim seneyi ilkbahar gibi gegiriyor. 18
ile 23 derece arasinda iklime sahip, gok uzun kiyilari ve turizm yatinmina uygun buytik kapasiteli
bélge olan Venezuela’'da turizm yatirmeilarini 6zellikle bekliyorlar.”.

Oguz, Venezuela'nin altyapi yatrmlarina da ihtiyacinin olduguna isaret ederek “Saglik sisteminde
ve hastane tarafinda is birliklerinin yapilabilecegini dustintyorlar. Ayni zamanda ¢zellikle gida
ve tarim Uretiminde énemli bir potansiyelleri var.” yorumunda bulundu.

_——
p_—
—
| —

X
[II
—
—

el

A nﬂ""

16 SEBUSINESS DIPLOMACY




GUNCEL | TOPICAL

“TURKISH DIASPORA IN THE DEMOCRACY FIGHT"

WEBINAR WAS HELD

Demokrasi Miicadelesinde Tiirk Diasporast
Webinari Diizenlendi

“Turkish Diaspora in The Democracy Fight” Wehinar was organised by DEIK and DTiK

F oreign Economic Relations Board of Turkey (DEIK) and World Turkish Business Council (DTIK) held
a webinar called “Turkish Diaspora in The Democracy Fight”. Deputy Minister of Foreign Affairs,
Yavuz Selim Kiran, President of DEIK, Nail Olpak, T.R. Ministry of Foreign Affairs Foreign Promotion
Assistant General Manager, Umut Acar and SETA Berlin Coordinator, Zafer Mese participated in the
webinar and talked about the reflections of July 15 treacherous coup attempt and Turkish diaspora’s
fight all around the world. The webinar was moderated by Journalist Hakan Celik. Stating that the
Turkish nation was tested for its democracy and national will on July 15, 2016, and inspired the whole
world, Yavuz Selim Kiran said, “Turkey triumphed in this test against FETO’s treacherous coup attempt
and won the whole world’s approval.”

WE NEED TO PROTECT OUR UNITY

Stating that we need to be careful against the effects of that treacherous structuring, Nail Olpak said:
“We need alertness, active fight and unity to eliminate the global effects of FETO all around the world.
This is also quite important for the diaspora representatives who do not have the same methods and
infrastructure in our country. As the business world, it is our duty to support them more for this reason.”
And Umut Acar emphasized how they needed civil society abroad more than ever in the fight against
FETO.

DEiK ve DTiK organizasyonuyla Demokrasi Miicadelesinde Tiirk Diasporasi
Wehbinari gerceklestirildi

Dis Ekonomik iligkiler Kurulu (DEIK) ve Dtinya Ttirk is Konseyi (DTIK), ortak bir orga-
nizasyonla “Demokrasi Mtcadelesinde Ttrk Diasporasi” konulu bir webinar

dtizenledi. T.C. Digisleri Bakan Yardimcisi Yavuz Selim Kiran, DEIK-DTIK \
Bagkani Nail Olpak, T.C. Disigleri Bakanligr Yurtdisi Tanitim Genel Mdduir

Yardimeisi Umut Acar ve SETA Berlin Koordinatérd Zafer Mese'nin ka- \
tiimlaryla gercgeklesen etkinlikte, 15 Temmuz hain darbe girisiminin

dunden buguine yansimalari ve Turk diasporasinin dunya capindaki —-—

mucadelesi ele alindi. Webinar'in moderatérltiguinu ise Gazeteci Hakan
Celik tstlendi. Ttrk milletinin, 15 Temmuz 2016 gecesi ttim dtinyaya
ilham olacak bir demokrasi ve millf irade sinavi verdigini ifade eden
Yavuz Selim Kiran, “Ttirkiye, FETO'ntin hain darbe girisimi karsisinda
gOsterdigi 6rnek durusu ve takdir toplayan mucadelesiyle bu sinavdan
zaferle gikt.” dedi.

BIRLIKTELIGi KORUMAYA IHTIYAC VAR

Hain yapinin etkisini ortadan kaldirmak icin dikkatli olunmasi ge-
rektigini ifade eden Nail Olpak, “FETO'nuin kiresel etkisini ortadan
kaldirmak icin diinyanin her yerinde héala uyanik olmaya, aktif m-
cadeleye ve birlikteligi korumaya ihtiyac var. Bu ihtiyag, Ulkemizdeki
mtcadele yontemlerine ve altyapisina sahip olamayan diaspora
temsilcileri agisindan da ¢ok 6nemli. Is diinyasi olarak daha fazla
destek verme gorevi, iste tam da bu noktada 6n plana ¢ikiyor.” dedi.
Umut Acar ise FETO ile muicadelede, yurt disindaki sivil toplum aya-
gina her zamankinden ¢ok daha fazla ihtiyaclari olduguna vurgu yapti.

TURKEY WAS
TESTED FORITS
NATIONAL WILL
ON JULY 15, 2016,
AND INSPIRED
THE WHOLE

WORLD

15 TEMMUZ 2016
GECESI, TUM
DUNYAYA iLHAM
OLACAK BiR MiLLi
iRADE SINAVI
VERILDI
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Deputy Secretary General at DEIK

Merih Kepez

DEIK Genel Sekreter Yardimeisi

W @merihx

WE NEED TO START PLANNING OUR FUTURE

Gelecegimizi Planlamaya Baslamaliyiz

Turkish companies are looking for new
markets and partners for more production,
investment, and export

e have been witnessing history dur-
ing the first half of 2020. Many things
have changed. However, inside great
tragedies and ongoing uncertainty, the
outlines of the new global economy have been taking
shape. Countries and economies have had difficulties in
being flexible, finding, and testing new adaptation skills.

The lockdown all around the world has substantially
damaged traditional supply chains. Most companies
have shut down, traditional parts and products supply
has been interrupted in China. It was followed by the
closing of mass production and assembly lines, re-
tailers, and the tourism sector one by one in the West.

BUSINESSES HAVE BEEN TESTED
WORLDWIDE

Businesses around the world have not only tested all
kinds of emergency plans but have also been tested
themselves. And we had to reconsider how business
was conducted, who were the suppliers and who was
selling these products.

Turkey is no different in this regard: Most of our textile
manufacturers were brave enough to step outside their
portfolios and manufacture PPEs (Personal Protective
Equipment), one of the biggest needs in the world.
Despite our state’s great support for employees and
businesses, we are also facing economic challenges
as in other countries. As companies strive to leave this

WE HAVE BEEN
WITNESSING
HISTORY DURING
THE FIRST HALF
OF 2020

Tiirk firmalari; daha fazla tretim
yatinm ve ihracat icin yeni pazarlar,
ortaklar aryor

2020 yilinin ilk yarisinda canli tarihe taniklik ettik. Bir-
cok sey degisti. Ama buytik trajedilerin ve suregelen
belirsizligin icinde yeni kuresel ekonominin genel hat-
larinin belirginlestigini gérmeye baslayabiliriz. Ulkeler
ve ekonomiler, esnek olmaya ve yeni adaptasyon
becerileri bulup test etmeye zorlandi.

linya capinda birbiri ardina baslayan sokaga gikma
yasaklariyla, geleneksel tedarik zincirleri ciddi boyutta
hasar gérdu. Cin'deki fabrikalarin cogu kepenk indirdi,
alisilagelmis parca ve Urun tedarikleri ise kesintiye
ugradi. Bu durumu Bati'daki seri tretim ve montaj
hatlarinin, perakendecilerin ve turizm sektdrdnun birer
birer kapatiimasi izledi.

DUNYADAKI ISLETMELER BUYUK
SINAVLAR VERDI

Tdm dunyadaki isletmeler, her tdrden acil durum pla-
nini denemekle kalmadi, bizzat kendileri de sinandi.
Bu da iglerin nasil yapildigini, kimlerin tedarik edip,
kimlerin bu drdnleri sattigini yeniden dustinmemiz
anlamina gelmekte.

Turkiye de bu konuda farkli degil: Bircok tekstil Ureti-
cimiz cesur davranip urdn portféylerinin digina cika-
rak dunyanin en buytik ihtiyaci olan KKD'leri (kisisel
koruyucu donanim) uUretmeye basladi. Devletimizin
calisanlara ve isletmelere verdigi buyuk capli des-
teklere ragmen, biz de diger Ulkeler gibi ekonomik
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Most textile manufacturers were brave
enough to step outside their portfolios and
manufacture PPES

crisis behind, we also need to start planning our future.
We need to reconsider how business is conducted, who
are the suppliers, and to whom we sell our products.

SMALL SIGNS OF AN ALTERNATIVE FUTURE

Most of the changes we have seen in this period have
been the acceleration of existing trends rather than the
unexpected revolutionary breakthroughs. The international
rules-based system for trade has been under pressure
for some time, not least because of Chinese belligerence.
We see the same situation occurring in Hong Kong. We
saw that things didn’t have to go on in the same way
and got the hints for small signs of an alternative future.

TURKEY IS READY TO INCREASE ITS
EXPORT IN MANY SECTORS

| actually want to evaluate the situation for Turkey. Last
year, as Turkey-USA Business Councils (TAIK), we started
an independent study on the most likely areas to grow
between the two countries. And we found out that Turkey
is ready to increase its exports in many sectors, primarily
in the automotive side-industry, furniture, white goods,
and other domestic appliances. As one of the biggest
industries in our country, the textile sector can also be
revived. All these products are currently produced in
China mostly and they will continue to do so in the long
run. However, this situation does not prevent a possible
change. It's a good thing for many markets to diversify
the supply chain, making themselves less vulnerable in
the event of extreme situations. Manufacturing, pharma-
ceuticals, and agriculture products are just three sectors
that need diversity the most. And Turkey is not the only
country that stands out in this regard.

WE SUPPORT THOUSANDS OF JOBS IN THE
USA

We can see other rising manufacturers in Mexico, Viet-
nam, and India. This level of diversity is good for many
of the world’s biggest markets, mainly for the USA and
Europe. As the representatives of the Turkish business
world, we need to spend our time and energy to improve
our relations in the USA. Turkey-USA Business Councils
(TAIK) members employ thousands of people in the USA.
We are proud of trying to improve mutual trade and in-
vestments. We will continue our efforts by increasing our
meetings with the American administration, the Congress
as well as with the business leaders of the states that are
the centres of trade. This kind of business diplomacy is
vital for spreading opportunities and promoting growth.

KOSE YAZISI | OPINION PIECE

Bircok tekstil iireticisi cesur davranip
tiriin portfiylerinin disina cikarak KKD'leri
iiretmeye basladi

zorluklarla karsi kargiyayiz. Firmalar, bu krizden gikmaya
devam ederken bizler de gelecegimizi planlamaya bas-
lamaliyiz. Yaniiglerin nasil ydrutdldigunu, malzemelerin
nerelerden alindigini ve kimlere trtin sattigimizi yeniden
dustinmeliyiz.

ALTERNATIF GELECEGE DAIR KUCUK
iSARETLER

Acikcasi gordugumuz degisikliklerin buyuk bir kismi
beklenmedik devrimci atiimlardan ziyade var olan yo-
nelimlerin hizlandirilmig halidir. Alisilagelmis uluslararasi
kurallarla &ruld ticaret sistemi ise yalnizca Cin gergin-
liginden dolay! dedil, uzun bir stiredir baski altindaydi.
Hong Kong'da da ayni durumun yasandigini gérdyoruz
islerin bu sisteme gére ytirtime mecburiyeti olmadig
gibi, alternatif bir gelecege dair de kuicuk isaretler gor-
meye basladik.

TURKIYE, BIRCOK SEKTORDE IHRACATINI
ARTIRMAYA HAZIR

Ben biraz da bu durumu Turkiye acisindan degerlendir-
mek istiyorum. Gegtigimiz yil Tuirkiye-ABD Is Konseyinde
(TAIK) iki tilke arasinda blytimeye en yatkin alanlar
Uzerine bagimsiz bir arastirma baslattik. Arastirma,
Turkiye'nin 6zellikle otomotiv yan sanayi, mobilya, be-
yaz esya ve diger ev aletleri basta olmak tizere bircok
sektorde ihracatini arttirmaya hazir oldugunu gosterdi.
Ayrica Ulkemizin en guglu endustrileri arasinda olan
tekstil de canlandirilabilir. Tdm bu drunler, halihazirda
Cin’de yapiliyor ve uzun vadede bircogu da Cin’de
dretilmeye devam edecek. Ancak s6z konusu durum,
degisim konusunda herhangi bir engel teskil etmiyor.
Bircok pazarin, tedarik zincirlerini cesitlendirip kriz ve sok
durumlarindan daha az yara almaya calismalari guzel
bir gelisme. Cesitlilik ihtiyaci; kendini en cok imalat, tibbi
ilag ve zirai Urun sektérlerinde gdsteriyor. Bu konuda 6ne
clkabilecek tek lke de Turkiye degil.

ABD GENELINDE BINLERCE ISE DESTEK
VERIYORUZ

Meksika, Vietnam ve Hindistan gibi tlkelerde de uretici-
lerin ytikselise gectigini gortyoruz. Bu cesitlilik duzeyi,
dunyanin en buytik pazarlari olan ABD ve Avrupa basta
olmak tzere herkes icin bir nimet. Turk is dunyasinin
temsilcileri olarak ABD'’deki iligkilerimizi gelistirmek igin
elbette zaman ve enerji harcamaktayiz. Turkiye-ABD
is Konseyi (TAIK) tiyeleri ABD genelinde binlerce kisi-
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As the representatives of the Turkish business
world, we spend great time and energy to
improve our relations in the USA

We can build new relations, exchange ideas, and create
opportunities for all sides in this way.

$ 100 BILLION TRADE TARGET BETWEEN
TURKEY AND THE USA

We also welcomed the recent renewal of commitment to
boosting annual US-Turkey trade to $100 billion by our
President Erdogan and President Trump. Turkey is also
well placed to buy goods from the USA, particularly in
the energy and agriculture sectors. We know that we aim
really high but as the representatives of the Turkish private
sector that operates at world standards and is open to
innovations, we will give our support in any way we can.

OUR GOAL HAS NEVER BEEN THIS
REALISTIC

Where we stand today-with the changes that have oc-
curred in the global economy and in the thinking of eco-
nomic decision-makers over the past several months-our
goal is more realistic than ever. Turkish companies want to
produce, invest, export more and they are looking for new
partners and new markets to achieve this. Now it's time...

THE TRADE BETWEEN THE
USA AND TURKEY IS AIMED

TO BE INCREASED

TO $ 100 BILLION

ANNUALLY

Tiirk is diinyasinin temsilcileri olarak
Amerika’daki iligkilerimizi gelistirmek icin
elbette zaman ve enerji harciyoruz

ye istihdam yaratiyor. Uyelerimiz adina ikili ticaretin ve
yatinmlarin gelismesi icin calismaktan gurur duyuyo-
ruz. Amerikan yonetimi ile Kongre'ye ve ayrica ticaretin
merkezi konumundaki eyaletlerin is dinyasi liderleriyle
gorismelerimizi arttirarak bu ¢aligmalarimiza devam
edecegiz. Firsatlari yaymak ve buylimeyi tesvik etmek
icin boyle bir is dinyasi diplomasisi yurlitmek hayati
bir 6nem tasiyor. Bu sekilde iligkiler kurabilir, fikirlerimizi
yayabilir ve bditun taraflar i¢in yeni firsatlar yaratabiliriz.

TURKIYE-ABD ARASINDA 100 MILYAR
DOLARLIK TICARET HEDEFi

Cumhurbaskanimiz Recep Tayyip Erdogan ve ABD Bas-
kani Donald Trump’in ABD-Turkiye ticaretinin yillik 100
milyar dolara ¢ikarimasina yénelik hedef taahhtdlerini
yenilemesini memnuniyetle karsiladik. Turkiye, 6zellikle
enerji ve tarim sektorlerinde ABD'den mal satin alma
konusunda iyi bir konumda yer aliyor. Oldukga biytik bir
hedef olsa da, duinya standartlarinda faaliyet gésteren ve
yeniliklere acik Turk 6zel sektérunun temsilcileri olarak
bu hedefin yilmaz destekgileriyiz.

HEDEFiMiz HIiC OLMADIGI KADAR
GERGEKGCI

Kuresel ekonominin gidisatinda ve kuresel karar merci-
lerinin dusuince sistemlerinde son birkag ayda gercek-
lesmis degisiklikler g6z 6ntine alindiginda hedefimizin
hic olmadigi kadar gercekgi oldugu séylenebilir. Ttirk
firmalari; daha fazla tretmek, yatinm yapmak, ihracat
gerceklestirmek istiyor ve bunun icin yeni pazarlar, or-
taklar ariyor. Artik vakti geldi...

ABD-TURKIYE
TICARETININ YILLIK
100 MILYAR DOLARA

CIKARILMASI
HEDEFLENIYOR
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OPINION PIECE | KOSE YAZISI

Chairperson of the Turkey-Tajikistan Business Council
Cihangir Fikri Saatcioglu
Tirkiye-Tacikistan Is Konseyi Baskani

W @SAATCIOGLUCFS

TAJIKISTAN WANTS TO BENEFIT FROM TURKEY'S EXPERIENCE

Tacikistan, Tiirkiye'nin Tecriibesinden Yararlanmak Istiyor

We are working to reach the $1-billion
trade volume goal hetween Turkey and
Tajikistan in the upcoming period

urkey and Tajikistan’s trade volume was

$355 million in 2019. Both countries attach

importance to the political cooperation and

strategic partnership and have made it their
goal to reach a $1 billion trade volume. In August 2019,
Mustafa Varank, TR. Minister of Industry and Tech-
nology and Nematullo Hikmatullozoda, Tajikistan’s
Minister of Economic Development and Trade attended
the 10th Joint Economic Commission of Turkey and
Tajikistan. The countries signed a new protocol in the
meeting. It needs to be pointed out that this protocol
brings about a very important opportunity to transfer
the Turkish industry and contracting experience from
industry to technology, from agriculture to energy, from
transportation to contracting and from education to
culture & tourism to Tajikistan.

THE VISION OF NATIONAL TECHNOLOGY,
STRONG INDUSTRY

The SME cooperation plan between the countries is
predicted to contribute to the economy and mutual
trade volume of Tajikistan. In these circumstances, the
two countries have made it their main goal to achieve
high value-added and technology-oriented production
with the vision of “national technology, strong industry.”
Turkey has become the global exporter of the automo-
tive, defence industry, telecommunication, textile, and
electric-electronic sectors in recent years. Substantial

TURKEY AND
TAJIKISTAN'S TRADE
VOLUME WAS $355
MILLION IN 2019

TURKIYE ILE
TACIKISTAN ARASINDA
2019'DA 355
MILYON DOLARLIK
TIGARET HAGMINE
ULASILMISTIR

Oniimiizdeki dénemde Tiirkiye-Tacikistan arasinda
belirlenen 1 milyar dolarlik ticaret hacmi hedefine
ulasiimasi icin planli bir calisma ydriitiiyoruz

Turkiye ile Tacikistan arasinda 2019'da 355 milyon
dolarlik ticaret hacmine ulasiimigtir. Siyasi is birligi ve
stratejik ortakigin dnemli oldugu iki tlke arasinda 1
milyar dolar ticaret hacmi yakalanmasi icin bir hedef
belirlenmistir. Agustos 2019'da Turkiye-Tacikistan
Hukumetlerarasi Karma Ekonomik Komisyonu (KEK)
10’uncu Dénem Toplantisi, T.C. Sanayi ve Teknoloji
Bakani Mustafa Varank ve Tacikistan Ekonomik Kal-
kinma ve Ticaret Bakani Nematullo Hikmatullozoda
arasinda gerceklesmistir. S6z konusu toplanti kap-
saminda yeni bir protokol imzalanmigtir. Bu protokol;
yatinm ortakliklar basta olmak Uizere sanayiden tekno-
lojiye, tarimdan enerjiye, ulastirmadan mdteahhitlige
ve egitimden kdiltur-turizme kadar genis bir alanda
Turk sanayi ve muteahhitlik deneyiminin Tacikistan’a
aktariimasi konusunda ¢cok dnemli bir firsat oldugunu
vurgulamak gerekir.

MiLLi TEKNOLOJI, GUCLU SANAYI
VizYONU

iki Lilke arasindaki KOBI (Kictik ve Orta Buiytkltikteki
isletmeler) is birligi planinin, Tacikistan'in ekonomisine
ve ikili ticaret hacmine 6nemli katkilar saglayacagi
ongordlmektedir. Bu konjonkttrde; iki Ulke arasinda
“millfteknoloji, guiclti sanayi” vizyonuyla yuiksek katma
degerli ve teknoloji odakli dretim, ana hedef olarak
belirlenmigtir. Tdrkiye, son yillarda otomotiv, savunma
sanayisi, telekomtinikasyon, tekstil ve elektrik-elektro-
nik gibi birgcok sektérde kuresel ihracatgl konumuna
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Our main goal is to achieve high value-added
and technologu-oriented production between
Turkey and Tajikistan

plans are made to adapt this SME model to Tajikistan.
We should also point out that Tajikistan also has a similar
organisation to Turkey’'s KOSGEB (Small and Medium
Enterprises Development Organisation) called State Com-
mittee on Investment and State Property Management
under the Republic of Tajikistan, and important steps will
be taken in Tajikistan with the visit of our President Recep
Tayyip Erdogan in the upcoming period.

TURKEY RANKS THE 4TH IN TAJIKISTAN’S
TRADE

According to 2019 data, Turkey ranked the first in Tajik-
istan’s exports. Now, Turkey ranks the 4" in Tajikistan’s
trade. While gold is among the most exported products
of the country, unprocessed aluminium, cotton, cotton
yarn, cement, electrical energy, zinc, and lead ores are
also other prominent products exported. Tajikistan wants
to benefit from Turkey’s experiences in many sectors from
energy to textile, from agriculture to aluminium produc-

THERE WERE =

$200 MILLION

{ ]

WORTH OF TURKISH INVESTMENTS

IN TAJKISTAN IN THE LAST
10 YEARS

KOSE YAZISI | OPINION PIECE

Tiirkiye ile Tacikistan arasinda yiiksek
katma degerli ve teknoloji odakl iiretim,
ana hedef olarak belirlenmistir

gelmistir. Bu KOBI modelini Tacikistan'a da uyarlamak
icin ciddi planlamalar yapiimaktadir. Hatta Turkiye'deki
KOSGEB (Kuiguik ve Orta Olgekli isletmeleri Gelistirme
ve Destekleme idaresi Baskanlii) benzeri yapinin Taci-
kistan Cumhuriyeti Devlet Yatinmlar ve Kamu Milkiyeti
idaresi Komitesi adiyla faaliyette oldugu ve éniimtizdeki
dénemde Cumhurbaskanimiz Recep Tayyip Erdogan’in
olasi bir Tacikistan ziyaretinde 6nemli adimlar atilacag
belirtiimektedir.

TURKIYE, TACIKiSTAN’IN TICARETINDE
4’UNCU SIRADA

2019 verilerine gdre, Tacikistan'in ihracatinda Ttirkiye
ilk siradadir. Turkiye de Tacikistan'in ticaretinde 4’tncu
sirada bulunmaktadir. Ulkenin en cok ihrag ettigi tirtin-
ler arasinda altin yer alirken; islenmemis altiminyum,
pamuk, pamuk ipligi, gimento, elektrik enerjisi, ¢inko
ve kursun cevherleri de diger 6ne cikan urunler olarak
siralanmaktadir. Tacikistan; altindan pamuga, enerjiden
tekstile, tarimdan aliminyum dretimi ve aliminyum ile
pamuk isleme alanina ve insaata kadar bircok sektérde
Turkiye'nin deneyimlerinden yararlanmak istemekte-
dir. Ozellikle Tacikistan’dan Tirkiye'ye pamuk ihracati
6nemli rol oynamaktadir. Son dénemde maden ve altin
alanlarindaki bazi Turk sirketlerinin taki dretiminden

TACIKISTAN'DA SON

_ 10YILDA
200 MiLYON DOLAR

UZERINDE TURK YATIRIMI OLMUSTUR

=
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Tajikistan wants to benefit
from the experience of
Turkish companies especially
in dams and hydroelectric
power stations

tion, aluminium and cotton processing, and construction.
Tajikistan’s cotton exports to Turkey especially play an
important role. In recent years, we see that Turkish com-
panies in the mining and gold fields have started jewellery
production. On the other hand, foreign companies start
constructing hydroelectric power stations in Tajikistan. The
country wants to benefit from the experience of Turkish
companies especially in dams and hydroelectric power
stations. Meeting 60% of Central Asia’s water demand and
supplying the majority of its electricity with its hydroelectric
power stations, Tajikistan carries great opportunities for the
Turkish companies in the contracting and energy sectors.
Agriculture and animal husbandry are among the other
important sectors of Tajikistan. However, modern agricul-
tural methods only make up 10% of the sector. There are
important opportunities for the Turkish machine industry to
show its experience in the agricultural sector in Tajikistan’s
agricultural basin, the Sughd Region. There were $200
million worth of Turkish investments in Tajikistan in the last
10 years in beverage, food, automotive, die, cotton yarn,
leather, and textile retail sectors. Turkish contracting and
technical consultancy companies have undertaken $600
million worth of business with 50 projects in the last 20
years. We can say that there are 80 Turkish companies
operating in Tajikistan currently.

WE ARE READY TO COOPERATE

As the Turkey-Tajikistan Business Councils, we are working
to increase the Turkish investments in Tajikistan and reach
the trade volume target between the countries in the up-
coming period. We can increase the figures. We can raise
the foreign trade between our countries to a higher level
through cooperation. We act in harmony with the Commer-
cial Counsellor of the Turkish Embassy in Dushanbe and
Tajikistan Embassy in Ankara. During the pandemic, we
held Tajikistan introduction activities and online meetings on
different platforms. | can say that we drew the attention of
Turkish companies to Tajikistan. And | would like to say that
we are ready to cooperate with other institutions to conduct
similar activities in the upcoming period. Tajikistan has one
of the lowest tax rates among the Central Asian countries.
In addition, the Turkish quality has been internalized in
Tajikistan and we are ready for cooperation to introduce
the country to our Turkish companies.

Tacikistan, ozellikle baraj
ve hidroelektrik santralleri
konusunda Tirk firmalarinin
tecriibesinden faydalanmak
istemektedir

fayda sagladigi da gézlemlenmektedir. Ote yandan
yabanci sirketler, Tacikistan’da hidroelektrik santral-
ler kurmaktadir. Ulke, ézellikle baraj ve hidroelektrik
santralleri konusunda Trk firmalarinin tecribesinden
faydalanmak istemektedir. Orta Asya’nin ytzde 60
oraninda su ihtiyacini karsilayan ve kendi elektriginin
bdyuk kismini hidroelektrik santrallerinden temin eden
bir tilke olan Tacikistan, mtteahhitlik ve enerji sektérun-
deki Turk firmalar agisindan ciddi firsatlar icermektedir.
Tacikistan’da en énemli sektérlerden biri de tarm ve
hayvanciliktir. Buna ragmen Uulkede ytizde 10 civarinda
modern tarim teknikleri uygulanmaktadir. Ttirk makine
sanayisinin tarim sektérindeki deneyimini, Tacikistan'in
tarimsal havzasi olan Sugd Bdlgesi'nde uyarlamasi
acisindan 6nemli firsatlar mevcuttur. Bununla birlikte
icecek, yiyecek, otomotiv, boya, pamuk ipligi, deri ve
tekstil perakendesi lizerine birgok Turk markasinin aktif
oldugu tlkede, son 10 yilda 200 milyon dolarin tizerinde
Tdrk yatnmi olmustur. Ttrk mdteahnhitlik ve teknik mu-
savirlik firmalarr ise son 20 yilda 50 projede 600 milyon
dolarin tizerinde is Ustlenmistir. Dolayislyla Tacikistan'da
yaklasik 80 Turk firmasi aktiftir.

is BIRLIKLERINE HAZIRIZ

Ontimtizdeki dénemde Tiirk sermayesinin Tacikistan'a
daha fazla yatinm yapmasi ve iki Ulke arasinda belirlenen
ticaret hacmi hedefine ulagiimasi igin Turkiye-Tacikistan
is Konseyi olarak planli bir calisma ytir(ittiyoruz. Rakam-
lar arttirmak bizim elimizde. Birlikte calisarak ulkelerimiz
arasindaki dis ticareti daha ytiksek seviyeye tasiyabiliriz.
Gerek T.C. Dusanbe Bliytikelciligi Ticaret Musavirligi ile
gerekse Tacikistan Ankara Buyukelciligi ile uyumlu bir
sekilde hareket ediyoruz. Pandemi déneminde online
toplantilar ve farkli platformlarla Tacikistan tlke tanitim
gunleriile etkinlikleri dtizenleyerek Ulkeyi tanitma gayre-
tinde olduk. Béylece Turk firmalarinin dikkatini Tacikis-
tan’a gektigimizi rahatlikla séyleyebiliim. Ontimiizdeki
doénemde de bu tur etkinlikler dtizenlemek igin diger
kurumlarla is birligi yapmaya hazir oldugumuzu belirtmek
isterim. Zira Tacikistan, Orta Asya Ulkeleri arasinda en
dusuk vergi oranlarina sahip Ulkelerden birisi. Ayrica
Turk kalitesinin Tacikistan’da i¢sellesmis boyutta kabul
gorddgunu belirtirsek, dlkeyi Turk firmalarina tanitmak
adina is birliklerine her zaman agigiz.
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TR. Presidential Spokesperson
Ibrahim Kalin
T.C. Cumhurbaskanhgi Sozcusi

W @ikalin1

WEBINAR | WEBINAR

WE WANT T0 INCREASE THE TRADE
VOLUME WITH EUROPEAN COUNTRIES

Avrupa Ulkeleriyle Ticaret Hacmini Gelistirmek Istiyoruz

T.R. Presidential Spokesperson
ibrahim Kalin attended the
online event held by DEIK and
EPC

\R. Presidential Spokesperson ibra-
him Kalin spoke at the “Turkish For-
eign Policy in an Age of Uncertainty”
online meeting held by DEIK and
the Brussels-based think tank EPC (European
Policy Centre). The program was started by
Zeynep Bodur Okyay, Member of DEIK Board
of Directors, and moderated by Amanda Paul.

Kalin stated that they conducted an active
diplomacy in Libya and agreed with Russia on
creating a working group to focus on reliable
and sustainable truce. Reminding that Turkey
was invited to internationally legitimate Libyan
Government of National Accord, Kalin pointed
out how Hafter still continued its offensive and
aggressive behaviour. Kalin also talked about
the Suheyrat Agreement signed for political
consensus in 2015 in Libya and said Hafter
was violating it.

WE DON’T ACCEPT GREECE’S
MAXIMALIST POSITION

Kalin also talked about Turkey-Greece relations
and said the two countries were allies in NATO
as neighbours by sharing a similar history
and culture. Stating that Greece was making
Maximalist claims in the Aegean and East
Mediterranean, Kalin said: “We cannot accept
the 40 thousand square kilometre continental
shelf claims, which is aimost half of the Gulf of
Antalya, of Meis Island that is two kilometres
away from Turkey and 580 kilometres from
the Greece mainland. This is against logic,
against geography, and against international
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AROUND 45%
OF TURKEY'S
FOREIGN TRADE
CONSISTS OF THE
EURDZONE

TURKIYE, DIS
TIGARETININ
YAKLASIK
YUZOE 45'iNi
AVRO BOLGESI
EKONOMILERIYLE
GERGEKLESTIRIVOR

T.C. Cumhurbaskanligi Szciisii
ibrahim Kalin, DEIK ve EPC
tarafindan diizenlenen online
etkinlige katildi

T.C. Cumhurbaskanligi Sézctisti ibrahim Kalin,
DEIK (Dig Ekonomik iligkiler Kurulu) ve Briiksel
merkezli duistince kurulusu EPC (Avrupa Poli-
tika Merkezi) tarafindan dtizenlenen “Belirsizlik
Gaginda Turk Dig Politikasi” baslikli online et-
kinlikte konusma yapti. DEIK Yonetim Kurulu
Uyesi Zeynep Bodur Okyay’in acilisini yaptigi
programin moderatdrligunu ise Amanda Paul
tstlendi.

Libya’'da aktif bir bicimde diplomasi yurdtul-
dugunu belirten Kalin, Rusya ile gtvenilir ve
surddrulebilir ateskes Uzerine odaklanacak bir
calisma grubu kurulmasinda uzlasildigini an-
latti. Tdrkiye'nin uluslararasi mesruiyete sahip
Ulusal Mutabakat Htikdmeti'nin (UMH) dave-
tiyle Libya’da bulundugunu animsatan Kalin,
Hafter’in saldirgan tutumunu surddrddgunu
vurguladi. Kalin, Libya'da 2015'te siyasi uzlas!
amaclyla Stiheyrat Anlagsmasi imzalandigini da
hatirlatarak Hafter tarafinin anlasmaya aykiri
davrandigini séyledi.

YUNANISTAN’IN MAKSIMALIST
POZISYONUNU KABUL ETMiYORUZ

Etkinlikte, Tdrkiye-Yunanistan iliskilerine de
deginen Cumhurbagkanhigi Sézcist ibrahim
Kalin, iki tlkenin benzer tarihi ve kulturd paylas-
tigini aktararak NATO'da muittefik konumunda
iki komsu ulke olduklarini séyledi. Kalin, Yunan
tarafinin Ege ve Dogu Akdeniz'de maksimalist
iddialarda bulundugunu vurgulayarak “Turki-
ye'ye iki kilometre uzaklikta, Yunan ana ka-
rasina ise 580 kilometre uzaklikta olan Meis
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agreements. Thus, we don't accept Greece’s maximalist
position.”

Dogu Akdeniz’'deki tiim dogal WEBINAR..

He also noted that Greece overreacted to the activities
of Orug Reis Research Vessel in the East Mediterrane-
an and said they didn’t wish for any military or political
tension in the area.

He also talked about how Greek Cypriot Administration of
Southern Cyprus was acting the same way as Greece and
used EU membership as a negotiation tool to put pressure
on Turkey and said, “We want all natural resources in East
Mediterranean to be shared fairly. We are only there to
protect our rights. We can never give in to their threats
and sanction statements.”

TURKISH AND EUROPEAN ECONOMIES
DEPEND ON EACH OTHER

Stating that the EU failed to fulfil its responsibilities in
the refugee agreement between the EU and Turkey, he
added: “We want to work together with the EU to solve
the refugee problem. Everyone must recognize that we
carry a greater burden here. Turkey has been hosting
around 4 million refugees for the last 5-6 years due to
humanitarian reasons. We need to share the burden in
these times. You cannot be fair if you don’t share our
burden of refugees and other matters.”

Kalin also talked about how Turkish and European econ-
omies are dependent on each other and that 45% of
Turkey’s foreign trade consisted of Eurozone economies.

He noted that visa liberalisation needs to be provided
for Turkish citizens and Turkey-EU refugee agreement
needs to be updated and said, “We want to complete
the Customs Union update negotiations.” He concluded
by saying that they wanted to increase the trade volume
with European countries and fight against common threats
like terrorism together.

We want all natural resources in
the Eastern Mediterranean to be
shared equally

TURKEY HAS BEEN HOSTING AROUND

4 MILLION

kaynaklarin adil bicimde
paylasilmasini istiyoruz

Adasi’'nin, Antalya Kérfezi’'nin neredeyse yarisi kadar olan
40 bin kilometrekare genisgliginde kita sahanligr iddiasi
kesinlikle kabul edilemez. Bu mantiga, cografyaya ve
uluslararasi anlasmalara aykiri. Dolayisiyla Yunanistan'in
maksimalist pozisyonunu kabul etmiyoruz.” degerlendir-
mesinde bulundu.

Kalin; Orug Reis arastirma gemisinin, Dogu Akdeniz'deki
faaliyetine iliskin ise Yunanistan'in asiri tepki gésterdigini
dusunduklerini kaydederek Dogu Akdeniz'de herhangi
bir askerf veya siyasi gerginlik istemediklerini séyledi.

Guney Kibris Rum Yonetimi'nin de Yunanistan gibi dav-
randigini ve AB (Avrupa Birligi) tyeligini Turkiye'ye baski
amaclyla pazarlik kozu olarak kullandigini hatirlatan Kalin,
“Dogu Akdeniz'deki ttim dogal kaynaklarin adil bicimde
paylasiimasini istiyoruz. Biz sadece haklarimizi korumak
icin oradayiz. Tehdit veya yaptirnm soylemlerini asla kabul
etmeyiz.” diye konustu.

TURKIYE VE AVRUPA EKONOMILERI
BIiRBIRINE BAGLI

AB ve Turkiye arasindaki siginmaci mutabakatinda, AB
tarafinin ydkumluldklerini yerine getirmedigini ifade eden
Kalin, sézlerine séyle devam etti: “Siginmaci sorununun
¢Ozumdi icin birlikte calismak istiyoruz. Herkes itiraf etmeli
ki burada daha buyuk bir yuk taslyoruz. Turkiye, insani
nedenlerle son begs-alti yildir yaklasik 4 milyon siginmaciya
ev sahipligi yapiyor. Kulfet paylagimi, cagimizin bir gergegi.
Siginmacilar veya diger konularda ytiku paylasmazsaniz,
adil olmazsiniz.”

Tdrkiye ve Avrupa ekonomisinin birbirine bagl oldugunu
aktaran Ibrahim Kalin, Ttirkiye'nin dig ticaretinin yaklasik
yuzde 45'ini Avro Bélgesi ekonomileriyle gerceklestirdigini
dile getirdi.

ibrahim Kalin, Turk vatandaslarina vize serbestisi sag-
lanmasi ve Turkiye-AB siginmaci mutabakatinin guncel-
lenmesi gerektigine de dikkati cekerek “Gumruk Birligi
guincelleme muzakerelerini tamamlamak istiyoruz.” diye
konustu. Avrupa ulkeleriyle ticaret hacmini gelistirmek
istediklerini vurgulayan Kalin, terdr gibi ortak tehditlere
kars! birlikte mticadele edilebilecedini de s¢zlerine ekledi.

REFUGEES FOR THE LAST 5-6 YEARS
DUE TO HUMANITARIAN REASONS TURKIYE, INSANINEDENLERLE SON
5-6 YILDIR YAKLASIK

4 MILYON

~ ~

SIGINMACIYA EV SAHIPLIGI YAPIYOR
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DEIK WON'T
SUSPEND ITS WORKS

DEIK, Islerini Askiya
Almiyor .,
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“Climate Change in Asia-Pacific DEIK WEBINAR

Region: Sectoral Risks and Changes”

#Turkiye - #Jordan
Interconnected Business
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DEIK WEBINAR
#Turkiye-#Azerbaycan
Interconnected Business =
#TAIKTRANSATLANTICTALKS
Segi h Sonrasi ABD Ticaretinden
- - INE] Beklen—ﬁi: Ticari partnerleri
etkileyecek tarafsiz faktorler
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Turkey-Spain Virtual Business Forum »
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DEiK WEBINAR Foreign Economic Relations Board [DEIK) Eransferred
Ticaret Bakani Sayin all its meetings over to digital media after the novel
RUHSAR PEKCAN ile Avrasya ve . q -
Sektorel Is Konseyleri Bulugmas” corenavirus (COVID-19) and realized a series of

wehbinars to shed light on the business world. Here are
some prominent webinars...
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DEIK WEBINAR

#BalkanTalks “Trkiye-Kosova Serbest
Ticaret Anlagmasi I Firsatlar”
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“Back to Business: What Does New DEIK WEBINAR
Zealand Offers for Post-Covid World?”
- #Turkey - #Thailand Interconnected
] Business
O = )
i L
[m]
DEIK WEBINAR
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Challenges & New Partnerships .
\ - EU TALKS "Back To The Future: Turkey
. A " & The EU In The New Normal'
=1 ] = ™)
[m] o
- DEiK WEBINAR
DS WEBS . EUTalks®EBRD and TURKEY: The Way
#PPPTALKS “Glgbal Perspectives of the Forward"

Covid-19's rmpacts on PPPs”

Dis Ekonomik iliskiler Kurulu [DEiK), yeni tip koronaviriis
(COVID-19] pandemisiyle hirlikte tiim gdriismelerini
dijital ortama tasidi. Bu kapsamda is diinyasina Isik
tutmak adina bir dizi wehinar gerceklestirdi. i'ste bu
wehinarlarin one cikanlari...
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HOW WERE BUSINESS COUNCILS INTEGRATED INTO

We asked the Chairpeople of DEiK Business
Councils how they adapted to the new
- digital business ways after the COVID-19

Is Konseyleri
Dijitallesme
Stirecine Nasil a\ o
Entegre Oldu?

L,
S
N

he novel coronavirus (COVID-19) has imposed
a voluntary or mandatory digital transformation
process on all aspects of our lives. The effects
of the concept were felt in all areas from edu-
cation to healthcare, from shopping to trade and brought
novelties to business ways. And we asked the Chairpeople
of DEIK Business Councils who “didn’t suspend their
work” during the pandemic how they were affected by
and what they gained from this digitalisation process.
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COVID-19 sonrasi dijital kanallarla ytrttilen yeni
is yapis sekillerine ne sekilde uyum sadladiklarni,
DEIK is Konseui Baskanlarina sorduk

@3‘

Yeni tip koronavirtis (COVID-19) ile birlikte hayatimizin
her alaninda zorunlu ya da géndillu bir dijital donuisim
sureci basladi. Egitimden sagliga, alisveristen ticarete
tdm alanlarda etkisini hissettiren bu kavram, is yapis
sekillerinde de yeniligin kapilarini araladi. Bizler de pan-
demi stireci boyunca “iglerini askiya almayan” DEIK Ig
Konseyi Bagkanlarina, dijitallesme strecinin onlari nasil
etkiledigini ve bu surecten elde ettikleri verimi sorduk.
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Ebru Ozdemir

Tirkiye-Kuveyt Is Konseyi Baskani

Chairperson of Turkey-Kuwait Business Councils

THE PANDEMIC PAVED THE WAY FOR THE HIGHLY NEEDED DIGITAL
TRANSFORMATION

Pandemi, Ihtiya¢ Duydugumuz Dijital Déniisiime Vesile Oldu

We are especially at a point where
it is now inevitable to keep up with
digitalisation and the technological era

e all had to fight against an invisible enemy during the
w pandemic. At the same time, we didn't “suspend our work”
and continued our operations. In this regard, | see the pandemic
period as a turning point for the business world. We are especially
at a point where it is now inevitable to keep up with digitalisation
and the technological era.

| represent the construction and infrastructure sectors where the
digitalisation progress is slow and technological adaptation is low.
| believe that this period will pave the way for the highly needed
digital transformation in our sector.

However, our activities at DEIK show us how we have rapidly
adapted to the process. Our webinars have made the concept of
“distance” meaningless and will light the way to our future initiatives.

Dijitallesme ve teknolojik cada ayak uydurma
acisindan kacinilmaz bir déneme girdigimizi
diisiiniiyorum

Pandemi doneminde hepimiz gértiinmeyen bir dismanla muica-
dele etmek durumunda kaldik. Bir yandan da “islerimizi askiya
almadan” calismalarimiza devam ettik. Bu gercevede ben, pan-
demi dénemini is dunyasi icin bir yol ayrnimi olarak gértyorum.
Ozellikle de dijitallesme ve teknolojik caga ayak uydurma agisin-
dan kacinilmaz bir déneme girdigimizi duistindyorum.

Sektor olarak dijitallesmenin agir seyrettigi ve teknolojik uyumun
dustk oldugu ingaat ve altyapi alanlarini temsil ediyorum. Ben bu
sdrecin, sektdérimuzun intiya¢ duydugu ve maalesef geg kaldigi
dijital donusume vesile olacagina inaniyorum.

DEIK calismalarimiza baktigimizda ise stirece hizla adapte oldu-
gumuzu soyleyebilirim. Mesafeleri anlamsizlastiran webinar’la-
rimizin, gelecekte gerceklesecek calismalara isik tutacagina
inaniyorum.
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Hiilya Gedik

Tiirkiye-Banglades Is Konseyi Baskani

Chairperson of Turkey-Bangladesh Business Councils

¥ @nhgedikofficial

THE PANDEMIC CEMENTED OUR PERGEPTION OF LEADERSHIP AND ADAPTATION

Pandemi, Liderlik ve Adaptasyon Algimizi Giiglendirdi

e have adopted an unusual working order during the outbreak.

We have taken the necessary measures in our factories and
switched to a part-time working system on the operational side.
Much as it was challenging, COVID-19 also increased our resilience
and taught us all a lesson. For example, digital transformation imme-
diately accelerated. Institutions that invested in their technological
infrastructure were the advantageous ones. | also actively participated
in DEIK’s digital meetings as a Business Council Chairperson. This
digital environment cemented our perception of leadership and
adaptation to change. | also believe that some of our habits will
permanently change after the outbreak. We will improve our skills in
effective decision-making, accessing the right people, and offering
different solutions.

Salgin déneminde aliskin olmadigimiz bir galisma dtizenine gegtik.
Fabrikalarimizda gerekli dnlemleri alarak Uretime devam ederken,
operasyonel tarafta da kismi zamanl calisma sistemine gectik.
COVID-19 zorluklarina ragmen dayanikliigmizi artiran ve ders
cikarllan bir stire¢ oldu. Ornegin dijital déntistim ivme kazandi.
Teknolojik altyapilarint Snemseyen kurumlar ise buyuk avantaj elde
etti. Bu dénemde ben de is Konseyi Bagkani olarak DEIK’in dijital
mecralarda gerceklestirdigi toplantilara aktif olarak katildim. Bu
ortam, liderlik ve degisime adaptasyon konusunda algimizi guic-
lendirdi. Salgin sonrasinda da bazi aliskanliklanimizin degisecegine
inaniyorum. Etkin karar alma, dogru kisilere ulasma ve farkli dneriler
sunma gibi yénlerimizin gelisecegini dngdruyorum.

Turan Kogyigit

Tiirkiye-Gana Is Konseyi Bagkan

Chairperson of Turkey-Ghana Business Councils

¥ @TuranKocyigit2

DIGITAL MEETINGS SAVED TIME AND COSTS

Dijital Toplantilar, Zaman ve Maliyet Tasarrufu Saglad

he pandemic process has speeded up digitalisation, which

was already present in our lives. We also achieved important
things with it. | also experienced this in Business Council meetings.
With these meetings, we had the opportunity to meet people and
exchange ideas in the digital environment. We also came together
with our Ministers of Trade, Foreign Affairs, and Finance through
online meetings held by DEIK. Again, in this period, we held our
Executive Board Meetings in the digital environment without any
problems, and our Ghana ambassador and our commercial attaché
also took part in these meetings. Additionally, we held B2B meetings
by bringing Ghanaian and Turkish companies together organized by
the Association of Ghana Industries. Although these meetings were
not as efficient as the traditional ways, they still ensured significant
time and cost savings.
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Pandemi sureci, halihazirda hayatimizda var olan dijitallesmeye hiz
getirdi. Ayrica bizlere 6nemli kazanimlar sagladi. Bunu yogun bir
sekilde Is Konseyleri toplantilarinda da deneyimledim. S6z konusu
toplantilar sayesinde yuz ytize gortisemeyecegdimiz kisilerle dijital
ortamda bulusma ve gortslerimizi aktarma imkani elde ettik. Tica-
ret, Sanayi ve Teknoloji, Disisleri ile Hazine ve Maliye Bakanlarimiz
ile de DEIK'in dtizenledigi online toplantilar vesilesiyle bir araya
geldik. Yine bu dénemde, Gana Buyukelcimiz ve Ticari Atasemizin
katlldigi Yurutme Kurulu Toplantilarimizi da hicbir aksama yasa-
madan dijital ortamda gerceklestirdik. Ayrica, Gana Sanayiciler
Dernegdi organizasyonunda Ganali ve Tirk firmalarl bulusturarak
B2B toplantilar duzenledik. Bahsini ettigim bu toplantilar, klasik
gortismeler kadar verimli olmamis olsa da ciddi manada zaman
ve maliyet tasarrufu sagladi.
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Chairperson of Turkey-Mozambique Business Councils
Siiheyla Gebi Karahan
Tiirkiye-Mozambik Is Konseyi Baskani

¥ @cebikarahan

ONLINE MEETINGS HAVE BROUGHT EFFECTIVE COMMUNICATION WITH THEM

Online Toplantilar, Etkin Iletisimi Beraberinde Getirdi

he pandemic has pushed all sectors towards a new working

order. And DEIK has started conducting webinars with all busi-
ness councils for international business opportunities. The aim of
these meetings was to keep DEIK member companies within the
international supply chain. Also, DEIK members and the administration
have reached a more friendly working environment. DEIK members
also could express their ideas there and then take active roles in
the business processes. President of DEIK met with all members
through digital meetings. Each member talked about the problems
they encountered during the pandemic. Thus, the companies found
the encouragement they needed to continue their production in these
challenging times.

Pandemi, ttim ig kollarini yeni bir galisma duizenine itti. DEIK de buna
kisa sUrede adapte olarak tim is konseyleriyle birlikte uluslararasi
is firsatlar webinarlar yapmaya basladi. S6z konusu toplantilar
araciliglyla DEIK Uyesi firmalanmizin uluslararasi tedarik zincirinden
kopmamasi hedeflendi. Ayrica DEIK tiyeleri birbirleri ve DEIK yone-
timi ile daha samimi bir galisma ortami yakaladi. Dijital toplantilarin
diger faydasi ise DEIK tyelerimizin fikirlerini sicadi sicagina belirte-
bilmesi ve is stireglerinde akiif rol aimasi oldu. Bu dénemde DEIK
Baskanimiz, dijital toplantilar araciligiyla tim Uyelere ulasti. Bahsi
gecen toplantilarda her Uye, pandemi surecinde yasadigi sorunlari
birebir aktarma firsati buldu. Béylece firmalarimiz, bu sikintil stirecte
Uretimlerini devam ettirme yontinde cesaret kazandi.

Yilmaz Soycan

Tiirkiye-Belarus Is Konseyi Baskani

Chairperson of Turkey-Belarus Business Councils

¥ @YImazSoycan

DIGITALISATION INCREASED EFFICIENCY WHILE DECREASING MEETING HOURS

Dijitallesme, Toplanti Siirelerini Kisaltirken Verimi Artirdl

think that, with digitalisation taking up more space in our lives due

to the pandemic, a new common language has been discovered
in the international trade arena. People started believing that they
could soundly conduct their businesses even without coming together
in person. One of our group companies operating in different fields
and countries, Cag Lojistik AS has already been conducting all its
activities online or by telephone for a long time. Whereas we visited
the foreign offices of our companies and business partners every
10 days before the pandemic, we chose to conduct our businesses
with 1-2 video calls a week. The number of meetings increased;
however, the meeting decreased with more efficient results. We also
started using time more effectively and had the chance to utilise new
opportunities. And we definitely had tremendous savings in terms
of travel expenses.

Pandemi sebebiyle hayatmizda daha fazla yer alan dijitallesme
sonucu, uluslararasi ticaretin her seviyesinde yeni bir ortak dil kes-
fedildigini duistiniyorum. Bu sayede ticarette fiill gérisme olmasa
dahiislerin saglikli yurtiyebilecedi konusunda bir kani olustu. Farkli
alan ve Ulkelerde faaliyet gésteren grup sirketlerimizden Cag Lojistik
AS de zaten uzun yillardir tim iglemlerini online/telefon sistemiyle
yurutmekteydi. Pandemi dncesi sirketlerimizin yurt disi ofislerini ve
is ortaklarimizi 10 gtinde bir ziyaret ederken bu stiregte haftada 1-2
goruntulu gérusmeyle calismalarimizi ikame ettik. Toplanti sayimiz
artmakla beraber toplantilarin suresi kisaldi ve daha verimli gecme-
ye basladi. Ayrica zaman kullanimini, daha verimli hale getirerek
yeni firsatlar degerlendirme imkani da bulduk. Seyahat masraflari
konusunda ise inanilmaz bir tasarruf sagladik.
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TURKEY AS A TECHNOLOGY

PRODUCING COUNTRY

Teknoloji Ureten Bir Tiirkiye
= Merve Ay

Head of Digital Transformation Office under the auspices of Presidency of the Republic of Turkey Dr. Ali Taha Kog
T.C. Cumhurbaskanhgi Dijital Déntistim Ofisi Baskani

W @AliTahaKoc
We listened to Turkey’s digitalisation investments  Tiirkiye’nin dijitallesme konusundaki

and objectives from Dr. Ali Taha Koc, Head of the  yatirimlarini ve hedeflerini, T.C.
Digital Transformation Office under the auspicesof ~ Cumhurbaskanhdi Dijital Déniisim 0fisi
Presidency of the Republicof Turkey ~ Baskani Dr. Ali Taha Koc’tan dinledik
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he novel coronavirus (COVID-19) accelerated

digitalisation both in private and public sector.

We had a conversation with Dr. Ali Taha Kog,

Head of the Digital Transformation Office under
the auspices of Presidency of the Republic of Turkey,
an icon of Turkey's digitalisation initiatives, about many
issues for the readers of Business Diplomacy. “There is
a direct positive correlation between the digital transfor-
mation and growth,” says Dr. Kog¢ and adds: “We aspire
to work in close cooperation with all shareholders by
establishing a synergy while building the digital future
of our country.”

If we compare the recent past and today,
what can you say about the interest in and
expectations for digitalisation before the
pandemic and today?

Affecting our lives, lifestyles, and habits, the COVID-19
outbreak reminded us how important it is to use digital
technologies and telecommunication infrastructure and
opened up new opportunities to get over the crisis. As
the Digital Transformation Office, , we essentially aim to
ensure the integrated transformation of human capital,
business processes, and technology in order to increase
economic and social welfare by using and developing
digital technologies.

We also aim to gain a control over the pandemic and
restrict its severity with the help of digital technologies.
Using digital services to ensure business continuity and
flexibility has been more important than ever during this
period. Talking about the digital services, e-Government
Gateway is the first thing that comes to mind. As to sum
up our work, e-Government Gateway has reached 49
million users, and 5,108 services from 667 different institu-
tions are offered by e-Government Gateway as of July 28.

As Digital Turkey Portal, we received 1.2 billion visits in
2019, and we have already reached this number within
the first seven months of 2020 due to the pandemic.
Compared to the pre-pandemic period, 10-fold increase
has been experienced in the use of some services . We
continue to work for providing our citizens with integrated
services where all information can be accessed from a
single page over the Digital Turkey Portal and which do
not require submission of any information or document.

What can you say about Turkey’s management of
this period, when the video conferences, distance
education, and expectations for healthcare
technologies have increased? How effective

have the domestic and national solutions of our
country been in managing this crisis?

We went through a period of travel restrictions, lockdowns,
distance learning practices, restrictions in sports, and arts
activities to protect the health of society and individuals.
In order to minimise the effects of this rapid change on
social life, the use of digital technologies increased ex-
ponentially, and such concepts as remote working and
distance education gained more importance.

193 COUNTRIES
WERE
EVALUATED IN
2020 UNITED
NATIONS
E-GOVERNMENT
DEVELOPMENT
INDEX AND
TURKEY RANKED
22ND IN THE
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INDEX AND
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Yasadigmiz yeni tip koronavirtis (COVID-19) pandemi-
si, tipki 6zel sektdrdeki gibi kamudaki dijitallesmeyi de
hizlandirdi. Bizler de Tirkiye'de kamunun dijitallesmeye
verdigi 6nemin adeta bir simgesi olan T.C. Cumhurbag-
kanhgi Dijital Déntistim Ofisinin Bagkani Dr. Ali Taha Kog
ile merak edilen bircok konuyu Business Diplomacy
okurlari igin konustuk. Bagkan Kog, “Dijital dondstim
ile buyume arasinda dogrudan pozitif bir iligki kurul-
maktadir.” diyor ve ekliyor: “Ulkemizin dijital geleceginin
insasinda tum paydaslarla yakin bir sinerji icerisinde
calisma arzusu tasimaktayiz.”

Yakin gecmisle bugtinti kiyaslamanizi
istesek pandemi 6ncesi ile glintimtizdeki
dijitallesmeye olan ilgiyi ve beklentileri nasil
degerlendiriyorsunuz?

Hayatimizi, yasam seklimizi ve aligkanliklarimizi etkileyen
COVID-19 salgini bize, telekomtinikasyon altyapisi ile
birlikte dijital teknolojilerin kullaniminin ne denli énemli
oldugunu ve krizden ¢ikis igin yeni firsatlar dogurdugunu
bir kez daha hatirlatti. T.C. Cumhurbagkanlid Dijital Donu-
stim Ofisi olarak da temel amacimiz; dijital teknolojilerin
kullanimi ve gelistiriimesi yoluyla ekonomik ve sosyal
refahin artinimasina yonelik insan, is stirecleri ve teknoloji
unsurlarinda butuncul bir dénustmu gerceklestirmek.

Dijital teknolojilerin kullaniimasi neticesinde salginin kont-
rol altina alinmasi ve siddetinin sinirlandirimasi, temel
hedeflerimizin arasinda yer almaktadir. Bu suregte is
surekliligi ve esnekliginin saglanmasi amaciyla dijital
hizmetlerin kullanimi, her zamankinden daha fazla dnem
kazanmistir. Dijital hizmet sunumu denilince ise e-Devlet
Kapisi aklimiza gelen ilk seydir. Zira yaptigimiz calismalar
neticesinde, 28 Temmuz itibariyla e-Devlet Kapisi tize-
rinden 49 milyon kullanici sayisina erisilmis olup 667
kuruma ait 5 bin 108 adet hizmet, yine e-Devlet Kapisi
araciliglyla sunulmaktadir. Dijital Ttrkiye Portaline 2019 yili
giris sayisi olan 1,2 milyar rakamina, 2020 yilinin ilk yedi
ayinda pandeminin de etkisiyle ulagsmis bulunmaktayiz.
Bazi hizmetlerin kullaniminda da salgin éncesi doneme
kiyasla 10 kata varan artislar oldugunu gérmekteyiz. Dijital
Turkiye Portali Uizerinden tum bilgilere tek bir sayfadan
ulasilabilen ve herhangi bir yeni bilgi-belge ibrazini gerek-
tirmeyen bditdnlesik hizmetlerin vatandaglarimizin kullani-
mina sunuimasi hedefiyle galismalarimizi strdtirmekteyiz

Video konferans gértismelerinin arttigi,
uzaktan egitime gecildigi ve dikkatlerin

saglik teknolojilerine yoneltildigi bir evreden
gecerken Tirkiye’nin bu stireci nasil y6nettigini
diistintiyorsunuz? Ulkemizin yerli ve milli
¢ozitimleri, s6z konusu kriz yonetiminde ne
derece etkili oldu?

Toplumun ve kisilerin sagligini korumak amaciyla so-
kaga cikma ile seyahat kisittamalarinin, uzaktan egitim
uygulamalarinin, sportif ve sanatsal etkinliklere getirilen
kisittamalarin glindeme geldigi bir dénem yasadik. Bu
hizli gegis strecinin toplumsal hayata etkisini en aza
indirebilmek amaciyla dijital teknolojilerin kullanimi hiz-
la artti ve uzaktan galisma/egitim gibi kavramlar, daha
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We started testing open source video
conference systems, all created with
domestic and national software, in reliable
environments

Video conference applications intensively used across the
world were seriously tested against security vulnerabilities
and overloaded due to the increased number of users
and the variety in user profiles. These tests showed that
foreign video conference applications used widely could
leave your personal data to the hands of others and
harm your privacy. This led to the examination of some
video conference applications and even prohibition in
certain countries.

We, as the Digital Transformation Office, started testing
open source video conference systems, all created with
domestic and national software, in reliable environments
as aresult of the increasing need for reliable video confer-
ence systems. We launched a project with the TR. Ministry
of Industry and Technology to assess all domestic and
national video conference applications in terms of func-
tionality and security. Within the scope of this project, the
technical specialists of the Scientific and Technological
Research Council of Turkey (TUBITAK) and Digital Trans-
formation Office have been meticulously investigating
the solutions. With the reports acquired from the study,
we contribute to the development of relevant products.

As you know, the Presidential Circular No. 2019/12 in-
cluding Information and Communication Security Meas-
ures, which should be taken by the public institutions
and organisations and businesses that provide critical
infrastructure services, entered into force on 06.07.2019.
. In line with the circular, Information and Communication
Security Guide as the first reference national document in
this regard has been published recently in coordination
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Tamami yerli ve milli yazihmlarla olusturulan
acik kaynak kodlu video konferans
sistemlerini, giivenli ortamlarda kurarak test
etmeye basladik

da énem kazandi. Pandemi surecinde dunya genelinde
yogun olarak kullanilan video konferans uygulamalari
artan trafik ve kullanici profilindeki cesitlilik sayesinde
ciddi bir yuk ile guvenlik testine maruz kaldi. Bu testler,
yaygin halde kullanilan yabanci menseli video konferans
uygulamalarinin; kisisel verilerinizi baskalarinin eline ge-
cirerek mahremiyetimize zarar verebilecegini gosterdi
Bahsi gecen durum; bazi yabanci menseli video konfe-
rans uygulamalarinin incelenmesine, hatta kimi tlkelerde
yasaklanmasina neden oldu. T.C. Cumhurbagkanligi Dijital
Dénustim Ofisi olarak pandemi stirecinde video konferans
sistemlerine duyulan ihtiyacin artmasi sonucu tamami yerli
ve millf yaziimlarla olusturulan agik kaynak kodlu video
konferans sistemlerini, gtivenli ortamlarda kurarak test
etmeye basladik. Bu baglamda T.C. Sanayi ve Teknoloji
Bakanlidi ile birlikte tiim yerli ve milli video konferans uy-
gulamalarinin hem fonksiyon hem de guivenlik acisindan
degerlendiriimesine ydnelik bir proje baslattik. Proje kap-
saminda Turkiye Bilimsel ve Teknolojik Arastirma Kurumu
(TUBITAK) ve T.C. Cumhurbaskanhgi Dijital Dontistim Ofisi
teknik uzmanlarinca tum ¢éztmler detayli olarak incelen-
mektedir. Calismanin ardindan olusturulan raporlarla da
ilgili Urdnlerin gelisimine katki saglanmaktadir. Bildiginiz
lizere kamu kurum ve kuruluslari ile kritik altyapr hizmeti
veren isletmelerce uyulmasi gereken Bilgi ve lletisim Gu-
venligi tedbirlerini iceren 2019/12 Sayili Cumhurbagkanligi
Genelgesi, 06.07.2019'da yayimlanarak yrurltige girmis-
ti. Genelge dogrultusunda T.C. Cumhurbagkanhdr Dijital
Dénusum Ofisimizin koordinasyonuyla tlkemizin bu alan-
daki ilk referans dokimani olan Bilgi ve lletisim Guivenligi



The steps and measures we
take today are essential for
us to be a country not merely
following but leading the
technology

with the Digital Transformation Office. Information and
Communication Security Guide will support our coun-
try’s production potential by disseminating the use of
domestic and national cyber security products
and solutions, namely pave the way to pro- D

e

duce technologies that are capable of
competing globally. In an era where :I
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strong economies and advanced
technologies gain importance,
the steps and measures we
take today will allow us to lead
technology, not merely follow
it. Our priority is to keep our
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country’s data within our
national borders. In this
regard, our Office sup-
ports domestic software
for branding them across
the world.

Especially the increasing 5 G

number of digital health da-
ta allowed improvement of
diagnosis, test, and treatment
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TEKNOLOJIDEKI

YERLILIGE ONEM VERIYORUZ

Teknolojiyi sadece tiiketen degil treten bir Tiirkiye
olmak icin “Milli Teknoloji Hamlesi” slogani ile

ciktigimiz yolda; gelistirilmesini destekledigimiz yerli

ve milli teknolojilerin, basta kamu olmak lizere tiim
sektorlerde yayginlastiriimasina yénelik calismalarimizi
stirdirmekteyiz. Devlet ve millet olarak gegirdigimiz zor
dénemlerde 6zellikle bilisim sistemlerinde disa bagimli
oldugumuz oranda sikinti ¢ektigimizi gérdiik. Bu durumlari
yasamamak adina yerli ve milli irtinler gelistirmekte ve
bunlarin kullaniminin yayginlastiriimasina da ¢ok 6nem
vermekteyiz. Yerli Grtnlerimizin global pazara agiliminda
hem dreticinin hem tiiketicinin hem de destekleyen
mercilerin elini tasin altina koymasi gerektiginin de altini
cizmekte fayda var.

0
INDIGENOUS TECHNOLOGY

IS IMPORTANT

We set off to produce technology instead of solely
consuming it with our “National Technology Initiative”
motto and maintain our efforts towards disseminating
domestic and national technologies in all sectors including
especially public sector. In these challenging times we go
through, we saw that problems wouldn’t go away as long
as we stay dependent on foreign sources, especially in
information systems. In order to avoid that, we develop
domestic and national products and attach great
importance to mainstream their use. It is also worth noting
that producers, consumers, and supporting authorities
need to shoulder responsibility when we enter global
market with our domestic products.

Rehberi de hazirlanarak gegtigimiz
glinlerde yayimlandi. Bilgi ve lleti-
sim Guvenligi Rehberi; yerli ve
milli siber guivenlik Urtin ve ¢6-
zUmlerinin kullaniminin yay-
ginlastinimasini saglayarak
Uretim gucumuze destek
olacak, yani siber guivenlik
alaninda dunya ile reka-
bet edebilecek teknoloji-
leri Uretebilmemizin 6nund
acacaktir. Gugli ekonomi-
ler i¢in guclu teknolojilerin
6nem kazandigi cagmizda
bugtinden atacagimiz adim-
lar ve alacagimiz énlemler,
yarinin dunyasinda teknolojiyi
takip eden degil teknolojiye yén
veren bir Ulke olabilmemiz i¢in ol-
dukca énemlidir. Bizim icin oncelik,
tlkemizdeki verinin Ulkemizde kalmasidir.
Bu kapsamda yerli yazilimlanmizin Ofisimiz
tarafindan desteklenerek diinyada markalasacak
drunlere dondsturdlmesi hedeflenmektedir.

Bugiinden atacagimiz adimlar
ve alacagimiz dnlemler, yarinin
dinyasinda teknolojiyi takip
eden dedil teknolojiye yon
veren bir Glke olabilmemiz icin
oldukca onemlidir

SEPTEMBER-OCTOBER / EYLUL-EKIM 2020 37



COVER INTERVIEW | KAPAK ROPORTAUI

AS OF

JULY 28, 2020

Increasing number of
digital health data has
allowed improvement
of diagnosis, test, and
treatment methods

methods. As the Digital Transformation Of-
fice, , we work on artificial intelligence-based
innovative solutions in cooperation with our
healthcare workers and universities in order
to minimise the effects of the pandemic and
inform the society on the issue. We want to
put our own values in this transition period
called digital transformation and bring life to
it with innovative technologies that will be
advantageous not only for our country but
for all humanity.

Parallel to the advancing technology,
public services are becoming

digitalised more and more in today’s
world. And the pandemic has no

doubt accelerated this transformation.
Can you give more detail on Turkey’s
latest situation considering the public and
citizens?

In the research of the United Nations (UN) for determin-
ing the e-Government development levels of the mem-
ber countries conducted every two years since 2001,
a systematic evaluation of the use of information and
communication technologies in order to increase the
effectiveness, transparency, and efficiency of the public
sector is presented.

As a result of the studies conducted with public institu-
tions and organisations in coordination with the Digital
Transformation Office,, our country advanced 40 steps
compared to previous year in the United Nations e-Gov-
ernment Development Index 2018, Online Service Index
and ranked 27" among 193 countries. Recently, the UN
published 2020 e-Government Development Index. Ac-
cording to the report including 193 countries, our country
ranked 22" in the Online Service Index and 23 in the
e-Participation Index. The e-Participation Index focuses
on the facilities of information-sharing from the govern-
ment to citizens via the internet (e-Information Sharing),
mutual interaction with shareholders (e-Consulting), and
integration with decision-making processes (e-Decision
Making). In this regard, it is a significant achievement for
us to be awarded with23" rank among 193 countries.

Our country has also achieved great success under the
title of “user-centricity” in EU 2020 e-Government Index
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Dijital saghk veri
miktarinin artmasi
tahlil, teshis ve
tedavi yontemlerinin
gelismesini de
saglamistir

Ozellikle dijital saglik veri miktarinin artmas;
tahlil, teshis ve tedavi yéntemlerinin gelismesi-
ni de saglamistir. T.C. Cumhurbaskanhi@i Dijital
Déntsum Ofisi olarak pandeminin etkisinin
azaltiimasi, virdstin tedavisi ve toplumun ko-
nu Uzerinde bilgilendiriimesi amaciyla saglik
calisanlarimiz ve Universitelerimizle is birligi
icerisinde yapay zeka destekli yenilikgi ¢6-
zUmler tizerinde de galismaktayiz. Adina dijital
doénuistim dedigimiz bu gegcis surecinin, bize
6zgu degerlerle harmanlanmasi ve sadece
tlkemiz bireylerine degil tim insanliga faydali
olacak yenilikgi teknolojiler ile hayat bulmasi
hassasiyetle yaklastigimiz konularin basinda
yer almaktadir.

Giintimtizde teknolojinin gelisimine paralel
olarak kamu hizmetleri de bliytik oranda internet
ortamina tasindi. Yasadigimiz salgin stireci de
stliphesiz bu déntistimti hizlandirdi. Ttirkiye’nin
bu noktadaki son durumunu hem kamu hem de
vatandas ekseninde detaylandirir misiniz?

Birlesmis Milletler (BM) tarafindan 2001°den bu yana yak-
lasik iki yilda bir tye Ulkelerin e-Devlet gelismislik dizeyini
belirlemek icin yapilan galismada; kamu sektérunun etkin-
ligini, seffafligini ve verimliligini artirmak amaciyla bilgi-ileti-
sim teknolojileri kullaniminin sistematik bir degerlendirmesi
sunulmaktadir. TC. Cumhurbagkanhgr Dijital Déntistim
Ofisimiz koordinasyonunda kamu kurum ve kurulusla-
rnmizla surdurddgumuz galismalar neticesinde Ulkemiz,
Birlesmis Milletler e-Devlet Gelismisglik Endeksi 2018 yili
degerlendirmesi Cevrimici Hizmet Endeksi’'nde bir énceki
yila gére 40 basamak ilerleyerek 193 tlke arasindan 27'nci
sirada konumlanmisti. Yakin zamanda ise BM tarafindan
2020 yili e-Deviet Gelismislik Endeksi yayimlandi. 193
Ulkenin degerlendirildidi rapora gore Ulkemiz, Cevrimigi
Hizmet Endeksinde 22'nci, e-Katiim Endeksi'nde ise
23'tincd siraya yukseldi. e-Katilim Endeksi, internet yoluyla
devletten vatandasa bilgi paylasimi olanaklari (e-Bilgi
Paylasimi), paydaslar ile karsilikli etkilesim (e-Danisma)
ve karar alma sureclerine entegrasyon (e-Karar Verme)
noktalarina odaklanmaktadir. Bu dogrultuda 193 Ulke
arasindan 23'Uncu siraya yukselmemiz, buyuk énem
arz etmektedir.
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Digital transformation
investments are regarded as the
indicators of economic recovery,

employment, and growth

studies, yet to be published. In fact, Turkey
rose to 4" rank from 24" among 36 countries
in one year. This achievement is not limited to
the benchmark of user-centricity.

We have risen from 21¢' rank to 9th in the cat-
egory of basic infrastructures , to 13" from the

26" in the transparent state, to 22" from 31'in
cross-border service delivery, and to 13" from
26" in general index. Moreover, France ranks 14",
England 22" and Germany 26" in this evaluation.

What can you say about the contribution of
digitalisation to independence and national
economies?

Digital transformation investments, which are among the
determining factors of global competitiveness, are seen as
indicators of economic recovery, employment, and growth.
Hence, there is a direct positive correlation between digital
transformation and growth.

In the World Economic Situation and Prospects Report
of the United Nations published on 13 May 2020, it is
estimated that the global economy will shrink by 3.2% and
the developed economies by 5% this year due to COV-
ID-19. The report underscores a sharp decrease in global
demand and disruptions in the supply chain, and predicts
that international trade will shrink by approximately 15%
this year. The Research Report published by International
Data Corporation (IDC) in May 2020 foresees a decrease
in the field of hardware, software, and information services,
but a growth of 3.8% for the infrastructure.

Affecting our lives, lifestyles and habits, COVID-19 out-
break reminded us how important it is to use digital
technologies and telecommunication infrastructure and
opened up new opportunities to get over the crisis.

Innovative technologies rapidly change the production
structure and ways of service provision. Today, we are
competing in digital transformation just like in every field
globally, and at this point, we can only achieve success
with domestic and national technologies. We aim to con-
tribute to our country’s digital transformation in many are-
as, especially healthcare, with our domestic and national
technologies. Ending my words, | would like to express my
desire to work in cooperation with all shareholders by cre-
ating a synergy in building the digital future of our country.

ITIBARIYLA

E-DEVLET KAPISI

49 MiLYON
KULLANIGIYA
ULASTI

TOPLAM 667
KURUMDAN

5 BIN 108 ADET
HIZMETE ARACILIK

YAPIYOR

Dijital doniisiim alaminda yapilan
yatinmiar; ekonomik iyilesme,
istihdam ve hiiyiime indikatdri
olarak goriilmektedir

Henuz yayimlanmamakla birlikte AB 2020 Yili
e-Devlet Endeks galismalarindaki kullanici
odaklilik baslhginda da tlkemiz, cok buytik bir
basari kaydetmistir. Nitekim bir nceki deger-
lendirmede 36 Ulke arasindan 24’Uncu sirada
olan Turkiye, bu yil 4’incu siraya yukselmistir.
Ustelik bu basarl, yalnizca kullanici odaklilikla
da sinirl degildir. Temel altyapilar kategorisin-
de 21’inci siradan 9'uncu, seffaf devlet kate-
gorisinde 26'nci siradan 13’dncd, sinir 6tesi
hizmet sunumunda 31’inci siradan 22'nci,
Endeks genelinde ise 26'nci siradan 13’Uncu
siraya yukselmis bulunmaktayiz. Yine bahse
konu degerlendirmede Fransa 14'tincl, Ingiltere
22'nci ve Almanya da 26'nci sirada yer almaktadir.

Dijitallesmenin bagimsizhiga ve tilke ekonomilerine
katkisi hakkinda neler séylemek istersiniz?

Kuresel rekabet gtictinun en belirleyici faktorleri arasinda
yer alan dijital déntistim alaninda yapilan yatirmiar; ekono-
mik iyilesme, istihdam ve buyume indikatérd olarak gérdil-
mektedir. Dolayisiyla dijital dénuistim ile buyume arasinda
da dogrudan pozitif bir iliski kurulmaktadir. BM tarafindan
13 Mayis 2020'de yayimlanan Ddinya Ekonomik Durumu
ve Beklentiler Raporu'nda bu yil, COVID-19 nedeniyle
kiresel ekonominin ytizde 3,2, gelismis ekonomilerin ise
yuzde 5 oraninda kigulecegdi tahmin edilmektedir. Kiresel
talepte keskin bir azalma oldugunun ve tedarik zincirinde
bozulmalar yasandiginin vurgulandigi calismada, bu yil
uluslararasi ticaretin de yaklasik ylizde 15 oraninda da-
ralacag 6ngdrtilmektedir. International Data Corporation
(IDC) tarafindan Mayis 2020’de yayimlanan Arastirma
Raporu'nda ise donanim, yazilim ve bilisim hizmetleri
alaninda dusus ongoérdlmekle birlikte, altyaprya yonelik
yuzde 3,8 buyume tahmini yapiimaktadir.

Hayatimizi, yasam seklimizi ve aliskanliklarimizi etkileyen
bu salgin; telekomunikasyon altyapisi ile birlikte dijital
teknolojilerin kullaniminin da ne denli Gnemli oldugunu ve
krizden cikis icin yeni firsatlar dogurdugunu bize bir kez
daha hatirlatmistir. Yenilikci teknolojiler sayesinde uretim
yapisi ve hizmet sunum bicimleri hizla degismektedir,
Gunumuzde kuresel olarak her alanda oldugu gibi dijital
ddntistimde de rekabet halindeyiz ve bu noktada ancak
yerli ve millf teknolojilerle bagari elde edebiliriz. Uzerinde
calistigimiz yerli ve millf teknolojilerimizle saglik basta
olmak uizere bircok alanda Ulkemizin dijital déntstimune
katki saglamay hedefliyoruz. Sézlerime son verirken,
dlkemizin dijital gelecedinin insasinda tum paydaslarla
yakin bir sinerji icerisinde calisma arzusu tagidigimizi
vurgulamak istiyorum.
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WHAT WILL BE THE NEW_ /7
GLOBAL ECONOMIC (00 7
ORDER LIKE AFTER |

THE PANDEMIC?

Pandeminin Ardindan Kiiresel
Ekonomik Diizende Neler Olacak?

We are heading towards a world with newly
emerging trading blocks and regional value chains,
subject to more flexible rules

Daha esnek kurallara tabi yeni
ticaret bloklarinin ve bdlgesel deger
zincirlerinin arttifi bir diinyaya dogru
gidiyoruz

Lecturer at istanbul Bilgi University ~Prof. Dr. Ege Yazdan istanbul Bilgi Universitesi Ogretim Uyesi
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The pandemic will pave the way for
stronger anti-globalisation discourse

The accelerating globalization has dramatically
expanded the world foreign trade since the late 1980s.
Numerous developed and developing countries joined
the expanding trade within a new organization of the
international business division and the production
chain. In this international division of labor, known
as the Global Value Chain (GVC), different stages of
the production of goods, different parts of the final
product, were carried out in different countries. When
the Great Financial Crisis broke down world trade in
2009, more than half of this trade had been carried
out within the GVC system. Although the world trade
partially recovered after the crisis, the increasing anti-
globalisation environment around the world weakened it
again. GVC, naturally was affected from this weakening
the most, and as the share of world trade decreased,
GVC’sshare in trade decreased as well. Nevertheless,
when the coronavirus outbreak began, GVC was still
an important part of world trade.

Decrease Is Expected In World Trade
Interestingly, the countries most affected by the
coronavirus pandemic happens to be GVC centers
of the world and they make up ofapproximately 70%
of world trade. Based on past experiences, a rapid
and sizable decline in world trade is expected and
this decline will be much higher than the one in Gross
Domestic Product. It is clear that the collapse of
GVC will be more profound, as in the case of 2009.
Considering the magnitude of the shock, it is very likely
that we will experience a larger collapse than that of
2009 and the contraction may become permanent.

The anti-globalisation trend that escalated before the
coronavirus shock, the populist and localist movements
getting stronger were proofs thatglobalisation was
far from being sustainable. As stated by Dani Rodrik
from Harvard University, while globalisation is currently
attacked as it gives little space to local policies, it has
not been able to establish the necessary international
institutional structures to maintain its existence. The
coronavirus shock will also strengthen the existing
anti-globalisation trend, paving the way for stronger
anti-globalisation discourses.

Local Value Chains May Stand Out

GVC has already begun to be seen as responsible for
breaks in production chains and resulting shortages
of goods in the post-pandemic period. Obviously,
this environment will contribute to strengthening local,
rather than global, value chains and policies against
free trade. GVC, already weakened by the ongoing anti-
globalisation discourse, will be further weakened by the
coronavirus and may be replaced by local networks.

THE
AGCELERATING
GLOBALIZATION

HAS
DRAMATICALLY

EXPANDED
THE WORLD
FOREIGN
TRADE SINGE
THE LATE
1980°

DUNYADIS
TICARETI,
1980°LERIN
SONUNDAN
ITIBAREN HIZ
KAZANAN
KURESELLESMEYLE
BIRLIKTE
GARPICI BIGIMDE
GENISLEDI
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Dunya dis ticareti, 1980’lerin sonundan itibaren hiz
kazanan kuresellesmeyle birlikte carpici bicimde ge-
nisledi. Cok sayida gelismis veya gelismekte olan ilke,
uluslararasi is boltstimdnun ve dretim zincirinin yeni
bir drgtitlenmesi cergevesinde genisleyen ticarete ka-
tildi. Kuresel deger zinciri (KDZ) olarak bilinen bu is
bélimunde; bir malin tretiminin asamalari ve nihai
drdnun gesitli parcalarinin operasyonlari farkli tlkelerde
gerceklestiriliyordu. Buyuk finansal kriz, 2009 yilinda
dtinya ticaretini gokerttiginde bu ticaretin yaridan fazlasi
KDZ icinde gergeklestiriliyordu. Duinya dig ticareti, kriz
sonras! kismen toparlansa da giderek artan kureselles-
me karsiti gelismeler karsisinda zayifladi. S6z konusu
zayiflamadan en buyuk payr KDZ aldi. Duinya ticaretinin
pay! gerilerken, ticaretin icinde KDZ'nin payi da gerile-
di. Yine de COVID-19 salgini basladiginda KDZ, hala
dunya ticaretinin 6Gnemli bir béltimdnu teskil ediyordu.

Diinya Ticaretinde Diusis Bekleniyor
Salgindan en fazla etkilenen devletler, diinyanin KDZ
merkezleri konumunda. Bahsi gegen ilkeler, duinya tica-
retinin yaklasik ytizde 70’ini kapsiyor. Duinya ticaretinde
hizli bir dtististin gerceklesecedi ve GSMH'deki (gayri-
safi millf hasila) yasanacak duststin misliyle tizerinde
olacagi beklenen sonuc olarak goértintiyor. KDZ'nin bu
yeni ¢okusunun, 2009 érnedinde oldugu gibi daha derin
hale gelecegi agik. Olugan sokun buyuklugu de dikkate
alindiginda, 2009'dan daha btiytk bir dis ticaret ¢okusu
yasanmasi ve daralmanin kalici olmasi buyuk olasilik.
COVID-19 soku 6ncesi tirmanan kuresellesme karsiti
egdilim ve guclenen yerel motifli popuilist hareketler, k-
resellesmenin geldigi noktanin surddrdlebilir olmaktan
uzak oldugunun bir ifadesiydi. Harvard Universitesin-
den Dani Rodrik’in belirttigi gibi kdresellesme, mevcut
héliyle yerel politikaya cok az hareket alani tanidig
icin saldiriya ugrarken, mevcudiyetini stirdirmesi icin
gerekli uluslararasi kurumsal yapilar da olusturamadi.
Pandemi de kuresellesme karsiti sdylemlerin daha da
guclenmesine zemin hazirlayarak var olan kuresellesme
karsiti egilimi guiclendirecek.

Yerel Deger Zincirleri On Plana Gikabilir
Salgin sonrasi uretim zincirinde olusan aksakliklarin
ve mal kitlklarinin sorumlusu olarak KDZ'yi gérme
egilimi zaten baslamisti. Bu ortamin kiresel yerine
yerel deg@er zincirlerini 6n plana cikararak dis ticaret
karsiti politikalari giiclendirecedi de asikéar. Zaten ku-
resellesme karsiti dalga altinda zayiflamig olan KDZ,
pandemi sokuyla daha da zayiflayip yerini yerel aglara
birakmaya dogru yonelecek. Bu durum, gelismekte
olan tlkelerin elinden hangi firsatlari alacak ve eline
hangi yeni firsatlarl verecek?

Savunucular, KDZ'nin gelismekte olan tlkelere gele-
neksel ticaret araciligiyla elde edemeyecekleri firsatlar
sundugunu belirtiyor. KDZ Urdnun tumunu Uretebilecek

Pandemi, kiiresellesme karsiti sdylemlerin
daha da giiclenmesine zemin hazirlayacak
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GVC has already begun to be seen as
responsible for breaks in production chains
and resulting shortages of goods in the
post-pandemic period

While this new development may create some new
difficulties to developing countries it may also provide
some new opportunities. Its advocates state that GVC
offers developing countries opportunities that cannot be
achieved through traditional trade. GVC offers the chance
to produce small parts of products to the countries that
don't have the knowledge and technology to produce
the whole product. This practice may well stimulate the
required technological progress to produce the entire
product itself, at least in the long run. It is an undeniable
fact that some developing countries, especially China,
have been able to utilise the globalisation trend and
resulting GVC order for their own benefit and they have
the opportunity to catch-up with developed countries.
However, such examples are limited in number. The
remaining countries are still only in the periphery of
core production networks and cannot benefit from the
associated production-learning curve. Moreover, the
share of developing countries has remained low in the
GVC sections containing high technology, design and
brand formation, hence high value added. Even the most
successful example, China has only been able to enter
these areas recently. It is very likely that many obstacles,
such as trade wars, faced by China are related to this
performance.

bilgi ve teknolojiye sahip olmayan Ulkelere, trinun kuiguik
parcalarini tretmesi olanagi sagliyor. Bu sekilde elde
edilen tecrtibe, en azindan uzun dénemde, tum drdnd
tretebilecek teknolojik gelismenin yapilabilme sansini
aclyor. Bazi gelismekte olan Ulkelerin, 6zellikle de Cin'in
KDZ gergevesinde olusan yeni uluslararasi is bélimu ile
kiresellesme dalgasini kendi yararlarina kullanabildikleri
ve bu duzen icinde gelismis Ulkeleri “yakalama” firsati
bulduklari yadsinamayacak bir olgu. Ancak bu érneklerin
sayisinin gok sinirl oldugu ortada. Geri kalan tlkelerin de
dretim aglarinin gevresinde kaldigini ve ayni dretim-6g-
renme cizgisini yakalayamadiklarini gézlemliyoruz. KDZ
icerisinde katma deg@erin daha yogun oldugu ytiksek
teknoloji, dizayn ve marka olusumunu iceren bélimlerde,
gelismekte olan ulkelere dusen pay oldukga dustk. En
basarill 6rnek olan Cin bile bu alanlara son zamanlarda
girebildi. Karsi karslya kaldigi ticaret savasi gibi engel-
lemelerin de bu performansi etkiledigi acik.

Uzak Dogu Asya Bloku Onem Kazanacak

Diger yandan Cin’in basarisinin kuresellesme icinde
kiresellesme karsiti politikalart uygulayabilmesiyle iligkili
oldugunu da belirtmek gerekiyor. Bunu basaramayan
diger gelismekte olan tlkeler ise kuresellesmeden Cin'in
elde ettigi yarari yakalayamamis durumda. Ancak bura-
dan yola ¢ikarak COVID-19 sonrasi diinyanin gelismekte

Salgin sonrasi iiretim zincirinde olusan
aksakhklarin ve mal kithklarinin sorumlusu
olarak KDZ'yi girme edilimi zaten baslamisti
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ITIS VERY LIKELY THAT WE WILL
EXPERIENGE A LARGER GOLLAPSE
THAN THAT OF 2009 AND THE
GONTRACTION MAY BEGOME
PERMANENT

The Far East Asia Bloc Will Gain
Importance

On the other hand, it has been repeatedly noted that
China’s success is related to its ability to implement
anti-globalisation policies within globalisation itself.
Other developing countries that have failed to implement
similar policies, have not been able to obtain the benefits
that China achieved under globalisation. However, it is
arguable to suggest that the post-coronavirus world will
provide developing countries more advantage by allowing
them to implement more independent policies. Since the
whole world will act with the same protectionist reflex,
access to foreign markets will not be as easy, and the
size of the domestic market and financing conditions will
determine the limits of growth under protectionism. Even
if the size of domestic market eases the foreign demand
constraint, the financing constraint will limit investments
and reduce growth potential. Therefore, it is unlikely to
expect that the benefits of globalisation and foreign trade
will be abandoned altogether. We are heading towards a
world with newly emerging trading blocks and regional
value chains, subject to more flexible rules. Undoubtedly,
the China-based Far East Asia bloc will gain more and
more importance in this world.
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olan Ulkelere daha fazla bagimsiz politika uygulama sansi
vererek daha avantajli bir ortam saglayacagini da éne
stiremeyiz. Tum dunya ayni korumaci refleksle hareket
edecedi icin dis pazarlara erisim eskisi gibi kolay olmaya-
cak ve korumacilik altinda buytmenin sinirlarini ic pazarin
buydiklagu ile finansman kosullar belirleyecek. Ig pazarin
buyukidgu, dis talep tahdidini hafifletse bile finansman
sorunu yatinmlari sinirlayarak buyltime potansiyelini du-
stirecek. Dolayisiyla kiresellesmenin ve dis ticaretin
getirdigi faydalardan timden vazgecileceg@ini beklemek
yersiz. Daha esnek kurallara tabi yeni ticaret bloklarinin
ve bdlgesel deder zincirlerinin arttigi bir diinyaya dogru
gidiyoruz. Bu duinyada kuskusuz Cin merkezli Uzak Dogu
Asya Bloku giderek daha fazla 6nem kazanacak.

2009'DAN DAHA BUYUK BIR DIS TICARET
BOKUSU YASANMASI VE DARALMANIN KALICH

OLMASI BUYUK OLASILIK
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DIGITALISATION
IN EDUCATION

AND THE
FUTURE OF
EDUCATION
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NEW FAVOURITE
OF PRIVATE
ENTERPRISES
SPACE

THE BUREAUCRATIC AND
STATE-CONTROLLED “OLD
SPACE” CONCEPT THAT
HAS ALWAYS BEEN IN THE
GOVERNMENT’S HANDS
SINCE THE ESTABLISHMENT
OF NASA WAS PUT ASIDE

he Crew Dragon capsule, on which Elon

Musk’s SpaceX has been working for six
years, was launched into space with two as-
tronauts in the past months. The launch was
broadcasted live on the social media accounts
of NASA and SpaceX as well as many TV chan-
nels and attracted great attention for being
the first human test spaceflight. Crew Dragon
orbited after a 19-hour flight and increased
the prestige of the US in space adventures.

Crew Dragon’s Significance for

the USA and the Concept of “New
Space”

In 2011, NASA announced that they would sus-
pend their human spaceflight projects. From
that time on, astronauts from the USA have
been taken to space in Russia’s spacecraft
called Soyuz. This also meant acknowledging
Russia’s hegemony in space technologies.
And the USA had to pay $ 85 million for each
astronaut that would use Soyuz. However, af-
ter Crew Dragon was successfully launched
into space, now the USA is free from paying
money to Russia in this regard. Having nev-
er worked with a private company for space
flights before, the USA sent a human to space
for the first time after nine years. And private
companies such as SpaceX have come to the
forefront to give America its reputation in the
space industries. Thus, the bureaucratic and
state-controlled “old space” concept that has
always been in the government’s hands since
the establishment of NASA was put aside.
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Elon Musk'un sahibi oldugu SpaceX sirketinin
altiyildir tizerinde galistigi Crew Dragon kap-
sulu gectigimiz aylarda iki astronotla birlikte
uzaya firlatildi. NASA ve SpaceX’in sosyal
medya hesaplar basta olmak Uzere birgok
televizyon kanalinda da canl yayinlanan fir-
latma, ilk insanli test uzay yolculugu olmasi ile
buytk ses getirdi. 19 saat suren yolculugun
ardindan basariyla yéringeye kenetlenen
Crew Dragon, ABD’nin uzay macerasindaki
prestijini hayli artirdi.

Crew Dragon’un ABD icin Onemi ve
“Yeni Uzay” Kavrami

NASA, 2011 yili itibariyla insanl uzay ugusu
projelerini askiya aldigini duyurmustu. Bu ta-
rinten itibaren de ABD’li astronotlar Rusya’ya
ait Soyuz adli uzay araglari ile tasginiyordu.
Boylece Rusya’'nin uzay teknolojisi anla-
mindaki Ustdnltigu bir bakima kabul edilmis
oluyordu. Ayni zamanda ABD, Soyuz'u kul-
lanacak her astronot i¢in 85 milyon dolarlik
o6deme yapiyordu. Ancak Crew Dragon’un ba-
saril bir sekilde firlatiimasinin ardindan ABD,
Rusya'ya 6dedigi meblagdan kurtulmus oldu
Daha 6nce uzay yolculuklari icin 6zel bir
sirketle anlasmamis olan ABD, ugusun ta-
mamlanmaslyla birlikte dokuz yilin ardindan
ilk defa uzaya insan yolladi. Bu sebeple de
SpaceX gibi 6zel sirketler, Amerika’'nin uzay
alanindaki sayginligini yeniden kazanmasi an-
laminda 6ne ciktl. Boylece NASA'nin kurulu-
sundan itibaren daima Hukdmet eliyle yapilan
burokratik ve devletci “eski uzay” kavrami bir
kenara birakildi. Dinamik ve devlet disi 6zel



The concept of “new space” was adopted, with actors
consisting of dynamic and private companies. And how
did the spaceflight projects, which were put aside by
the state, attract the private enterprises? How was the
new space privatized? As | said before, all these actually
started nine years ago. The US Government decided to
include the business world in their space activities and
established the NASA “Commercial Crew Program” in
2011. With this program, the aim was to fly to the low
earth orbit in outer space and to transport astronauts and
materials to the International Space Station (ISS) through
shuttles produced by private companies. And with this,
NASA transferred the space flights to private companies.

The Unpreventable Rise of Commercial
Space

The concept of commercial space emerged for trans-
porting goods and services with economic value to the
low earth orbit and outer space using some equipment.
All products and services belonging to the space in-
dustry are offered to the use by the private enterprises
as well as state institutions. In addition, the information
obtained from the satellites sent by these companies is
collected under the name “Big Data”, making internet
provisioning services possible. With a cost higher than
any other business and including the latest technology,
this sector requires cooperation with the scientific world
and continuous testing. However, including private entre-
preneurs and companies in space activities is regarded
as a scientific gain as it saves cost and time.

The US Government decided to include the
business world in its space activities and
established the NASA “Commercial Crew
Program” in 2011
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sirketlerden olusan aktérlerin basrolde oldugu “yeni
uzay” kavramina gecildi. Peki, devlet karari ile telenen
uzay ugusu projeleri nasil oldu da 6zel tesebbtise kapi-
larini acti? Yani uzay nasil 6zellesmeye basladi? Tdm bu
adimlar az 6nce sozunu ettigimiz tizere dokuz yil 6nce
kendisini hissettirmeye basladi. ABD Hiikdmeti 2011’de,
is duinyasini uzay calismalarina dahil etme karari alarak,
NASA “Ticari Murettebat Gelistirme Programi’'ni” olus-
turdu. Bu program ile dis uzayda, dtinya alcak ydringe-
sine ugulmasi ve Uluslararasi Uzay istasyonu’na (ISS),
Ozel sirketlerin urettigi mekikler araciligiyla astronot ve
malzeme tasinmasi amaclandi. Béylece NASA, uzay
ucuslarini hususi sirketlere devretmis oldu.

Ticari Uzayin Onlenemez Yiikselisi

Ticari uzay kavrami; dunya algak yortngesine ve dis
uzaya ekonomik degeri olan mal ve hizmetleri, ekipman
kullanmak suretiyle ulastirma seklinde ortaya gikmistir.
Bu hamlede uzay endustrisine ait tim urun ve hizmetler,
devlet kurumlarinin yani sira 6zel tesebbisler tarafindan
da kullanima sunulmaktadir. Ayrica bu sirketlerin gon-
derdikleri uydulardan elde edilen bilgiler, “Buyuk Veri”
adlyla toplanmakta bdylece internet saglama hizmetleri
kullanima sunulmaktadir. Maliyetleri diger is kollarindan
daha yuksek olan ve son teknolojiyi iceren bu sekitor,
bilim dunyasiyla is birligini gerektiren ve strekli teste ih-
tiyac duyan bir alandir. Ancak 6zel girisimci ve sirketlerin
uzay caligmalarina dahil edilmesi, yonetimlere maliyet
ve zaman agisindan tasarruf sagladigindan bilimsel
agidan bir kazanim olarak gordlmektedir.

ABD Hiikiimeti 2017’de, is diinyasini
uzay calismalarina dahil etme karar
alarak, NASA “Ticari Miirettebat
Gelistirme Programi’ni” olusturdu
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& General Manager at Altinay Robot Technologies Omer Eren Altinay Robot Teknolojileri AS Genel Muidird

The most important concept brought by  COVID-19 salgininin hizlerde yarattid
the COVID-19 pandemic is the “future”  en dnemli kavrami, “gelecek” olarak
tanimlayabhiliriz
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Robots were multidisciplinary and
complex structures and encouraged
engineers to move forward

e went through a period where each of us

was trapped in our private lives and cir-

cles. And this increased questions about

what would happen in the future. People
started thinking about the future more than ever. There
was a difference, though... People were looking through
their own windows... While trying to figure out life in line
with our own needs, we think about what external factors
will be, how our environment will be shaped, and what
the future will hold for us. From this point of view, we can
say that the most important concept brought by the novel
coronavirus (COVID-19) was the “future”.

THESE ENVIRONMENTS HOLD
OPPORTUNITIES

Now, let's look at it from the industry and production
sides. How did we understand it? How should we? How
should we shape our businesses and decisions? Un-
fortunately, there is no clear answer to these questions.
Now, all stakeholders try to understand and judge the
situation better and produce various predictions for the
future. Itis a fact that such environments contain risks and
uncertainties as well as opportunities. They open up play
areas for us, bringing flexibility. After remembering that
the decisions made at this stage will affect our future, it
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Bireylerin calisma ve 6zel hayatinda kendi ¢cemberine
hapsoldugu bir dénem gecirdik. Ustelik bu dénem,
gelecekte neler olacagl konusunda da hepimizin soru
isaretlerini arttirdi. insanlar her zamankinden daha fazla
gelecegi duistinmeye ve sorgulamaya basladi. Ancak bir
farkla, kendi pencerelerinden bakarak... Hayati kendi
ihtiyaclarimiz dogrultusunda kurgulamaya calisirken dis
etkenlerin neler olacagini, gevremizin nasil sekillenecegini
ve gelecekte bizlere neler sunulacagini distinmekteyiz.
Buradan yola ¢ikarak yeni tip koronaviris (COVID-19) sal-
gininin bizlerde yarattigi en énemli kavrami da “gelecek”
olarak tanimlayabiliriz.

BOYLE ORTAMLAR, FIRSATLARI DA
BARINDIRIYOR

Peki, biraz da isin sanayi ve uretim tarafina bakalim.
Buray nasil anladik? Nasil anlamallyiz? isletmemizi veya
kararlarimizi nasil sekillendirmeliyiz? Maalesef ttim bu
sorularin, henuz net bir cevabi yok. Su an tiim paydaslar;
durumu daha fazla alglamaya, muhakeme etmeye ve
neler yasadigindan yola ¢ikarak gesitli Sngoruler tretmeye
calisiyor. Su da bir gergek ki boyle ortamlar; riskleri ve
belirsizlikleri icerdigi gibi firsatlar da barindiryor. Bizlere
oyun alani acarak esneklikler getiriyor. Su asamada verilen

Robotlar, altlarinda birden fazla disiplini
banindiran karmasik yapilardi ve
miihendislere ileri gitmeleri icin cesaret
veriyorlard



Talking about the Industry
4.0, we really need to work
hard as a country and take

the developments in the
world seriously

will be useful to evaluate the issue together with the past,
present, and future.

THE DEVELOPMENT STORY OF THE
INDUSTRY

The period where we tried to position, make sense of
the future was called Industry 4.0, also known as the 4th
Industrial Revolution. And what happened until the 4th
Industrial Revolution? The first Industrial Revolution was
the outcome of the newly discovered machines. Machines
that supported manpower and worked with higher steam
power... Then, in the 1900s, consecutive methods were
developed to pave the way for higher-volume production,
and the basis of today’s production lines was laid. In the
1970s, the automation era, aka the 3 Industrial Revolution
took place. With programmable and robotic systems, the
2 Industrial Revolution was evolved into modern pro-
duction systems. Especially in the 1990s, robots started
to become the main components of production and
quickly spread from automotive to the general industry.
The number of robots increased day by day and they
turned into data to be followed.

The world fantasised about dark and self-operating
factories with the 3 Industrial Revolution and its most
important part, robots. It was very normal. Because ro-
bots were multidisciplinary and complex structures and
encouraged engineers to move forward. Following the
applications developed with robots in the industry, and
with the developments in the field of computers and
informatics, the focus was on where production would
be carried. New technologies, updated materials, fast
communication, software, more capable robots, and in-
creasing robot-based applications... They all laid the foun-
dations for the new Industrial Revolution. With production
highly based on robots and automation, the bundle of
information about it consisting of all this sub-equipment
was practically obtained. Based on this, the concept
of automatically managing systems on which the new
industry is based was created. We started to call this
objective and the environment around it as Industry 4.0.
The associated concepts that we talk about today came
around: big data, internet of things, machine learning,
artificial intelligence, digital twins, and simulation.
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Endiistri 4.0'1 konusurken
tilke olarak cok calismall,
diinyada yasanan gelismelere
yetisehilmek icin konuyu
daha ciddiye almaliyiz

kararlarin gelecegimizi etkileyecegdini not ettikten sonra
konuyu; gecmisi, buguinu ve gelecedi ile degerlendirmek
yararli olacak.

SANAYININ GELiSiM HIKAYESI

Gelecedi konumlandirmaya, bir bagka deyisle anlam-
landirmaya calistigimiz dénem Enddistri 4.0 yani 4'tincd
Sanayi Devrimi olarak adlandirildi. Peki, 4'tincti Sanayi
Devrimi'ne gelene kadar neler yagadik? ilk Sanayi Devrimi,
yeni icat edilen makinelerle bagladi. Yani insan guctine
destek olan ve bunun cok daha tzerinde olan buhar
guicuyle calisan makinelerle... Ardindan 1900°lerde daha
yuksek hacimli tretimlerin éntind agan ardisik yéntemler
gelistirildi ve buguinkd uretim hattimizin temelleri atilmig
oldu. 1970'lere geldigimizde ise artik otomasyon ¢aginin
ve 3'lincu Sanayi Devrimi’'nin basladigini gérduk. Prog-
ramlanabilir ve robotlarla olusturulan sistemler de 2'nci
Sanayi Devrimi’ni, bambaska bir noktaya taslyarak bugtin
kabul ettigimiz modern Uretim sistemlerine evirdi. Ozellikle
1990'larla birlikte robotlar, tretimin ana hakimi olmaya
basladi ve hizla otomotivden genel enddistriye kadar her
yere yayildi. Dunyada kisi basina dusen robot sayilari
giderek artti ve bunlar takip edilen veriler haline geldi.

Ddinya, 3'tincu Sanayi Devrimi ve onun en énemli pargasi
olan robotlarla birlikte karanlik ve kendi kendine galisan
fabrikalari hayal etti. Bu da ¢ok normaldi. Ctinku robotlar,
altlarinda birden fazla disiplini barindiran karmasik yapilar-
dive muhendislere ileri gitmeleri icin cesaret veriyorlardi.
Enddistride robotlarla gelistirilen uygulamalarin ardindan
bilgisayar ve bilisim alanindaki gelismelerle de Uretimin
tasinacag yerlere odaklanildi. Yeni teknolojiler, guincel
malzemeler, hizli haberlesme, yazilim, daha kabiliyetli
robotlar ve giderek artan robota dayali uygulamalar...
Tam da bu agsamada yeni Enddstri Devrimi’nin tohumlari
olusturulmaya baslandi. Uretimin ytiksek dlizeyde robota
ve otomasyona dayali olmasiyla birlikte onun hakkindaki
tum bu alt ekipmanlardan olusan bilgi demeti, pratik
olarak elde ediliyordu. Buradan hareketle yeni sanayinin
dayall oldugu, sistemlerin otomatik olarak yonetiimesi
kavrami ortaya cikarildi. Bu hedef ve etrafindaki cevreyi
biz, Endustri 4.0 olarak tanimlamaya basladik. Bugun
Uzerinde konusulan bagl kavramlar ise buyuk veri, nes-
nelerin interneti, makine 6grenmesi, yapay zeka, dijital
ikiz ve simulasyon olarak karsimiza ciktl.
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The fact that we still ask the guestion,
“Where do we stand in the technological
world?” should tell us something

Working environments can now be perceived in more
detail with equipment in production lines and the ad-
vanced sensors they contain. The data obtained from
all robots and connected equipment in the production
are transferred into a cloud environment. Then, the data
is processed with highly skilled algorithms developed in
this environment, and results are obtained in line with the
analysis of production, instant follow-up, or maintenance
predictions.

HOW ARE THINGS FOR TURKEY?

How were things for Turkey? Where is our country in this
environment? To give an answer to these questions, we
need to be aware of our own country’s dynamics and

L
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Bugiin hala “Teknolojinin neresindeyiz?”
diye konusuyor olmamiz, hepimize hir
seyler anlatmahdir

Calisma ortamlari, tretim hatlarindaki ekipmanlarla ve
bunlarin icerdigi gelismis sensorlerle artik daha detayl
algilanabiliyor. Uretimin igerisindeki ttim robotlar ve ona
bagli ekipmanlardan elde edilen veriler, bulut ortamina
atiliyor. Ardindan veriler, bu ortamda gelistirilen cok ye-
tenekli algoritmalarla islenip; uretimin analizi, anlik takip
veya bakim éngérdleri dogrultusunda sonuclar elde edil-
meye calisiliyor.

" AKILL]
FABRIKALAR

Insan etkisinin azaldigi liretim
merkezleri olarak on plana ¢ikiyo

Verimli ve daha kiicli

hacimlerde g¢alisabiliyo

Cevresini daha hizlive
detayl algilayabiliyo

Esnek ve galismasini belirli
sinirlarla yonetebiliyo



Our companies need to be
aware of the developments
in the world and have a high
level of awareness in the
direction of products

make the following assumption. The rate of robotization
in Turkey is still very low compared to other countries. In
parallel to that, it was very difficult for us to spread the
concepts of industry, production environment, robots,
and their place in the production around laypeople. We
couldn’t make fast and correct decisions in robot invest-
ments. Talking about the Industry 4.0, we need to work
really hard as a country and take the developments in the
world seriously. We should remember that the work we
do in robot investments includes powerful engineering.
We must make the most suitable choices and find the
best solutions that include them. Thus, we can take solid
steps with more reliable data. When we ignore the tech-
nique of the subject and end up simply adding robots to
the production, we face either frustration or inefficiency.
And aren’t we making these investments to increase our
productivity?

WE NEED TO MAKE IDEAS REAL

All businesses make plans for the future. But we need to
spend more time making better plans. In doing so, it will
be very valuable to make rational decisions regarding the
need and the future of the sector not only by evaluating
the trendy items and concepts of the day but also by
looking at all of the production and plans. If necessary, we
can work with powerful engineering companies that can
investigate all aspects of the business here and bring you
fast and accurate advantages. We must remember this:
First we will have ideas, we will contemplate. If we can
handle the beginning of the work, we will face the more
difficult side of it. I[deas are of extreme value, but what
matters is making them real. If we still ask, “Where are we
in the industry?”, this question should tell us something.

WE MUST KNOW THE DEVELOPMENTS IN
THE WORLD

Our businesses need to follow their materials and prod-
ucts, conduct researches and have engineering analyses
as well as their productions. Companies need to be aware
of the developments in the world and have a high level
of awareness in the direction of products. We must be
careful about the projects of the production technolo-
gies. Because a company and a system consist of many
different criteria. If one of these is missing, productivity
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Firmalarimiz, diinyadaki
gelismelerden haberdar
olmali ve iiriinlerin gittidi
yiin konusunda farkindahgini
en st diizeyde tutmahdir

TURKIYE ICiN ISLER NASIL GiTTi,
GIDIYOR?

Tirkiye icin isler nasil gitti? Ulkemiz bu ortamin neresinde?
Bu sorulara cevaben kendi tlke dinamiklerimizin de far-
kinda olarak su tespiti yapmamiz gerekiyor: Turkiye'deki
robotlagsma orani, kendimizi karsilastirdigimiz veya kar-
silagtinldigimiz tilkelere gére hala gok daha dtistik. Buna
paralel olarak da sanayi, tretim ortami, robot ve onun
uretimdeki yeri gibi konulari; bir kavram seklinde tabana
yaymakta oldukga zorlandik. Robot yatinmlari noktasinda
dogru ve cabuk kararlar veremedik. Ozetle Enduistri 4.0’
konusurken Ulke olarak cok calismali, dinyada yasa-
nan gelismelere yetisebilmek icin konuyu daha ciddiye
almallyiz. Robot yatirmlarinda yaptigimiz isin gucld bir
muhendislik icerdigini unutmamalilyiz. Bu kapsamda en
uygun segimlerde bulunmali ve bu secimleri igeren en iyi
cozumleri de bulmallyiz. Béylece daha guvenilir veriler
elde ederek saglam adimlar atabiliriz. Konunun tekniginin
g6z ardi edildigi ve sadece Uretime robot eklenmesi olarak
sonlanan calismalarda ya htisran ya da verimsizlik ortaya
clkiyor. Halbuki biz bu yatinmlari, verimliligimizi yukseltmek
adina yapmiyor muyuz?

FIKIRLERI HAYATA GECIRMELIYiZ

Tdm igletmelerimiz gelecek planlari yapiyor. Ancak daha
iyi planlar icin fazla zaman harcamaliyiz. Bunu gercekles-
tirirken de sadece guiniin moda kalemlerini ve kavramlarini
degerlendirerek degil, Uretim ve planin tamamini bakarak
ihtiyaca ve sektértin gelecegine yonelik rasyonel kararlar
vermek gok degerli olacak. Gerekirse buralarda isi tim
yOnleriyle arastirabilecek guicli muhendislik firmalaryla
calismak, hiz ve dogruluk avantajlarini beraberinde getire-
cek. Sunu aklimizdan gikarmamamiz lazim: Once fikirlere
sahip olacagiz, duistinecegiz. Bdylece isin baslangic kismini
halletsek de daha zorlu tarafi baslayacak. Fikirler cok de-
gerli, ancak asll olan bunlar hayata gecirebilmek. Bugun
hala “Sanayinin neresindeyiz?” diye konusuyor olmamizin,
hepimize bir seyler anlatmasi gerektigini dustindyorum.

DUNYADAKI GELISMELERDEN HABERDAR
OLMALIYIZ

isletmelerimiz Ciretiminin yani sira malzemesi ile Grdintinti
de takip etmeli; arastirmali ve muhendislik anlaminda
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The COVID-19 pandemic shook us all by
surprise, accelerated some things but
didn’t change our environment

drops significantly, and the expected results cannot
be achieved. In a period where production takes and
still will take the first place, robotization and automa-
tion levels arise as the production volumes and needs
increase. High-volume production requires successful
line setups. However, in order to eliminate the risks
caused by speed and avoid quality losses, we need
very detailed work. All these factors can lead to different
scenarios for a successful investment. The investment
is ready, but the project-plan may not be. Or, even with
a good plan and project, we may not find a good team.
To achieve success, all of these need to be increased
to a certain level separately. Like | said, plans should
be made through a team with high awareness in terms
of product and production techniques. Another thing
to worry about is to maintain our flexibility. As we go
through the times when we test these changes and
sudden breaks, we will see the value of agility. We will
need openness, teams, and partners that can revise
our plans by adapting to changes or trends as quickly
as possible. And interpreting technology with experts
will be beneficial for everyone in this.

The COVID-19 pandemic shook us all by surprise,
accelerated some things but didn’t change our en-
vironment. We must proceed very fast on the way to
digitalisation. And like | said earlier, it is a little difficult

©

THIS PERIOD,
WHERE WE TRY
TO MAKE SENSE
OF THE FUTURE,
|S CALLED THE
INDUSTRY 4.0.

0

GELECEGI
ANLAMLANDIRMAYA
GALISTIGIMIZ
DONEM, ENDUSTRI
4.0 OLARAK
ADLANDIRILIYOR

tam olarak ¢cézimleme yapilmalidir. Yine firmalarimiz,
dunyadaki gelismelerden haberdar olmali ve urtinlerin
gittigi yon konusunda farkindaligini en st dizeyde
tutmalidir. Uretim teknolojilerinde yapilan projelerde
cok dikkatli olunmasi gerekmektedir.. Zira ¢cok fazla
kriter bir araya gelerek dogru bir fabrikay ve sistemi
meydana getirir. Bunlardan biri eksikse verimlilik ciddi
anlamda ddiser, dolayisiyla beklenen sonuglar alinamaz
Uretimin tekrar 6n siralara geldigi ve daha da gelecegi
bir ddbnemde robotlasma ve otomasyon seviyelerinin
yukselmesi; aslinda gok basit sekilde dretim hacimleri-
nin artarak, intiyaglarin cogalmasindan kaynaklanmak-
tadir. Yuksek hacimli Uretim, cok basarili hat kurgulari
gerektirir. Ancak hizin getirdigi riskleri yok edebilmek
ve kalite kayiplarini yasamamak adina, oldukca detayli
calismalar yapiimalidir. Tdm bu etkenlerle basaril bir
yatirm icin farkli senaryolar ortaya gikabilir. Yatinmci
hazir, ancak proje-plan olmayabilir. Ya da proje-plan iyi
olmasina ragmen calisacak ekip bulunmayabilir. Ancak
basari icin bunlarin hepsinin ayr ayri iyi bir seviyeye
yukseltiimesi gerekir. Bahsettigim bu planlar, éncelikle
Urdin ve uretim teknikleri acisindan farkindaligr ytiksek
bir ekiple yapiimalidir. Aklimizdan asla ¢ikarmamamiz
gereken bir diger konu, esnekligimizi yitirmememizdir.
Bugun bu degisimleri ve ani kinlmalari test ettigimiz
zamanlardan gecerken cevikligin ne kadar degerli ol-

Hic beklemedidimiz bir anda karsimiza
cikan COVID-19 salgini, hazi seyleri
hizlandirsa,da.icinde bulundugumuz
ortami dedistirmedi



for us to achieve that. Because we need to coordinate
more than one revolution together. We must plan our pro-
duction by internalizing robots, automation applications,
and newly emerging concepts. We need to consider the
use of artificial intelligence and smart factory concepts.

Now, let’s briefly go over a few important concepts and
evaluate their effects on product and competition. As you
know, by simplifying the concepts of artificial intelligence
and machine learning, we aim for people to make the
right decisions and work efficiently. At this point, we can
present machines or systems with artificial intelligence as
smart systems that can optimize and reconstruct their own
performance. Today, artificial intelligence is creating a new
model in production. Total network production, gathering/
accumulating big data from production subsystems with
robots, and analysing billions of data will take us to our
common objective, the trinity of better, faster, and more
accurate. Based on this, smart factories are turning into
structures that can operate efficiently and in smaller vol-
umes, with lower human impact, perceive its environment
more quickly and in detail, and be flexible and manage its
work even with certain limits. Concepts such as artificial
intelligence, machine learning, the internet of things, and
the digital twin will also take us from traditional automation
to the robotic process and hyper automation.

WHAT WE NEED TO DO

The pandemic brought all these issues more clearly and
faster. In order to seize advantages in these developments
and avoid threats, we must be cautious in every step we
take. Instead of turning to trends brought by the pandemic,
we must focus on this question: “How can we build more
robust, agile, competitive, and sustainable production
bases in places that we need to be?” In this respect, we
must speed up our internal plans, prepare our teams
for the technology, raise awareness, and increase our
cooperation with engineering companies to interpret this
technology together. This way, we can carry the industry
and production of our country through the division of
labour. A successful future with plans and constructs
suitable for today is not very far.

ic planlarimizi hizlandirmali, ekiplerimizi
teknolojiye hazir tutmali, farkindahigi
yilkseltmeli ve teknolojiyi beraber
yorumlayacagimiz miihendislik
firmalanyla is birliklerimizi cogaltmalyiz
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We must speed up our internal plans,
prepare our teams for the technology,
raise awareness, and increase our
cooperation with engineering companies
to interpret this technology together

dugunu da gdrecegdiz. Yani degisimlere veya yonelimlere
hizli sekilde uyum saglayarak planlarimizi revize edebi-
lecek acikliga, ekiplere ve partnerlere intiyag duyacagiz.
Teknolojiyi uzmanlaryla beraber yorumlamaksa bu yolda
herkese avantaj saglayacak. Hi¢ beklemedigimiz bir anda
karsimiza gikan COVID-19 salgini bazi seyleri hizlandirsa
da icinde bulundugumuz ortami degistirmedi. Biz dijital-
lesme yolunda zaten gok hizli yol almaliyiz. Hatta yukarida
aciklamaya calistigim gibi bu noktada isimiz biraz daha
zor. Zira birkac devrimi birlikte koordine etmemiz elzem.
Uretimimizi; robot, otomasyon uygulamalarini ve buna
ilave olarak yeni kavramlari i¢sellestirerek planlamallyiz.
Yapay zeka kullanimini ve akilli fabrika konseptlerini de
degerlendirmeliyiz. Simdi de kisaca 6nemli birkag kavramin
Uzerinden gegelim ve bunlarin trun ve rekabet Ustindeki
etkilerini degerlendirelim. Takdir edersiniz ki yapay zeka ve
makine 6grenmesi kavramlarini basitlestirerek insanlarin
dogru kararlar vermesini ve verimli galismasini hedefle-
mekteyiz. Bu noktada yapay zekaya sahip makine veya
sistemleri de kendi performanslarini optimize edebilen
ve yeniden kurgulayabilen akilli sistemler olarak ortaya
koyabiliriz. Glintimuzde yapay zekd, tretimde yeni bir
model olusturmaktadir. Uretimin tamamen aga baglanmasi,
yuksek robot oranli tretim alt sistemlerinden ¢ok buytik
verilerin toplanmasi-biriktiriimesi ve milyarlarca verinin en
iyi analizlerden gecirilmesi; bizleri ortak hedef olan daha
iyi, daha hizli ve daha dogru tglusune kilitleyecektir. Bu-
radan yola cikarak akilli fabrikalar; verimli ve daha ktiguk
hacimlerde calisabilen, insan etkisinin azaldigi, cevresini
daha hizli-detayl algilayabilen, esnek ve galismasini belirli
sinirlarla da olsa yonetebilen bir yapiya déntismektedir.
Yapay zeka, makine 6grenmesi, nesnelerin interneti ve
dijital ikiz gibi kavramlar da bizi; geleneksel otomasyondan,
robotlu proses ve hiper otomasyon seviyesine gottrecektir.

BiZLERE DUSEN GOREVLER

Salgin dénemi, beraberinde tiim bu konulari daha agik ve
cabuk sekilde guindeme getirdi. Bu gelismelerdeki avantaj-
lari yakalamak ve tehditlerden kagabilmek iginse attigimiz
her adimda bilin¢li olmallyiz. Bu kapsamda salginin ortaya
cikardigi moda akimlara yénelmek yerine, “Zaten icinde
olmamiz gereken yerlerde daha sagdlam, gevik, rekabetci
ve surddirtilebilir tiretim Uslerini nasil kurabiliriz?” Sorusuna
odaklanmallyiz. Bu kapsamda i¢ planlarimizi hizlandirmalr,
ekiplerimizi teknolojiye hazir tutmal, farkindalid yukseltmeli
ve teknolojiyi beraber yorumlayacagimiz muhendislik fir-
malariyla is birliklerimizi cogaltmaliyiz. Béylece Ulkemizin
sanayisini ve Uretimini, is bolimu yaparak daha kolay
yukariya tagimiz oluruz. Ozetle guintimtize uygun plan ve
kurgularla basarili bir gelecek, hi¢ de uzak olmayacaktir.
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EDUCATION | EGITIM

DIGITALISATION IN

EDUCATION AND

Future of E

Egitimde Dijitallesme ve Egitimin Gelecegi

& Director at Khan Academy Turkey Alp Kdksal Khan Academy Tirkiye Direktorii

The earlier we adopt the concept of
lifelong learning, the faster we will keep
up with the information and skills in this

changing world

ducation came to a halt in 185 countries due to
the pandemic. After 1.6 billion students (90%
of the student population in the world) were
physically removed from schools, digitalisation
in education came to the fore once again. Thus, educa-
tion’s resistance to change and the communication and
information technologies of the 21 century was deeply
transformed for the first time. It is not difficult to say that
this change will become much faster after COVID-19.

EDUCATION TURNS INTO A PERSONAL AND
DATA-BASED EXPERIENCE

We experience digital transformation in education. The
learning process now becomes a personal and da-
ta-based experience independent of time and space.
Digitalised education offers the opportunity to access
information from its source, share it with the world, and
to strengthen equal opportunities in education. According
to conducted research, a well-designed digital education
environment is much effective than a traditional environ-
ment. And the fact that students can access information
whenever and wherever they want results in much faster
progress. Thus, while making it possible to transfer infor-
mation and increase the effectiveness in a short time, each
individual undertakes their own learning responsibility.

PHYSICAL AND DIGITAL EDUCATION
COMPLEMENT EACH OTHER

Education is not only a combination of information transfer
and academic issues, but it is also a whole concept that
strengthens socialization, communication, cooperation,

INVESTMENT IN
EDUCATIONAL
TECHNOLOGIES AND
ONLINE EDUGATION
MARKET AMOUNTED
TO$ 19 BILLION
IN2019 ANDITIS
EXPEGTED TO REACH
$ 350 BILLION IN
2025
EGITIM
TEKNOLOJILERINE
YAPILAN YATIRIM
VE ONLINE EGITIM
PAZARI, 2019'DA19
MILYAR DOLARLIK BIR
ALANI KAPSARKEN
BU ORANIN, 2025'TE
350 MILYAR
DOLARA ULASACAGI
ONGOROLUYOR
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Hayat boyu 6grenme kavramini ne

kadar erken icsellestirebilirsek; dedisen
diinyada hilgi ve becerilerimizi de o kadar
hizli giincelleriz

Pandemi sebebiyle 185 Ulkede okullar kapanmisti. Dun-
yadaki 6grenci nuifusunun ytizde 90'ina karsilik gelen 1,6
milyar 6grencinin fiziksel olarak okuldan uzak kalmasinin
sonucunda gozler, egitimin dijitallesmesine cevrildi. Boy-
lece 21’inci ylzyilin dinyamiza kazandirdidi iletisim ve
bilisim teknolojileri sayesinde kokld degisime karsi direnen
editim yaklasimi ilk kez buytik bir dontusimden gecti. Bu
degisimin, COVID-19 sonrasinda daha da hizlanacagini
6ngormek zor degil.

EGiTim, KiSIYE 6ZEL VE VERIYE DAYALI
BiR DENEYIME DONUSUYOR

Egitimde dijital déntistimu yasiyoruz. Ogrenme stireci
artik mekan ile zamandan bagimsiz, kisiye ¢zel ve veriye
dayali bir deneyime dénusuyor. Dijitallesen egitim ortami
bilgiye kaynagindan ulasma, onu tim dtnya ile paylasma
ve egitimde firsat esitligini guclendirme olanagi sunuyor.
Arastirmalar, dogru tasarlanan bir dijital egitim ortaminda
6grenmenin daha etkin oldugunu ortaya koyuyor. Ayrica
bilgiye istedigi an, diledigi ortamda ulasan ve kendine
uygun hizda 6grenen 6grencinin cok daha ¢abuk ilerledigi
gordluyor. Bdylece kisa zamanda daha ¢ok bilgi aktarmak
ve verimliligi yukseltmek mumkun olurken her birey de
kendi 6grenme sorumlulugunu sahipleniyor.

FiZIKSEL VE DiJITAL ORTAMDAKI
EGITIMLER BiRBIRiNI TAMAMLIYOR

Egitimi yalnizca bilgi aktarimi ve akademik konular bdittnd
olarak degil; sosyallesmeyi, iletisimi, is birligini, elestirel
dustinmeyi ve yaraticihdr guclendiren bir buttin olarak
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FOR

. . EXAMPLE, . L
We can say that today’s children will have 5-85% Bugiiniin cocuklarnin ileride

interdisciplinary careers and more than OF THE disiplinlerarasi kariyerlere ve birden fazla

one joh mesleie sahip olacaklari kesin
% broFESSIONS ™0 C0° S

OF CHILDREN
WHO JUST

critical thinking, and creativity. Face-to-face learning is STARTED glrmeliyiz. Yuz yuze egitim herkes icin 6zellikle de ku-
important for each of us, especially for small children. The GUk yastaki 6grenciler nezdinde dnem tasiyor. Bilginin

.te?chert.andl ctlass ir;ﬁractcijo?harek\(ltlarytimportant tp tun PRIMARY beceriye, bece‘rinin de ?er;eyirsia ddnUgtUruIebitndesi igi‘n
information into a skill, and the skill into an experience. Ogretmenin rolti ve siniftaki etkilesim ortami gok degerli.
So, we should see physical and digital education as SCHOOL Bu sebeple fiziksel ve dijital ortamdaki egitimi birbirini
complementing processes. HAVEN'T tamamlayan surecler olarak distinmeliyiz.
WE ARE TAKING STEPS TOWARDS BEEN DiSiPLINLERARASI KARIYERLERE ADIM
INTERDISCIPLINARY CAREERS DISCOVERED ATIYORUZ
In this rapidly changing world, we are now getting pre- YET Hizla degisen bir dinyada, belki de ilk kez bu kadar
pared for an unknown future, and we see how the value bilinmez bir gelecege hazirlaniyorken diplomalarin da
of diplomas has started to decrease. With big data, ed- degerinin azalmaya basladigini gérdyoruz. Blytik veri
ucational gains can be addressed in a digital environ- ile egitim kazanimlarinin dijital ortamda bittinsel olarak
ment in a holistic way. In other words, each individual's ele alinmasli imkani ortaya gikiyor. Yani her bireyin bilgi,
information, skills, and competences can be monitored beceri ve yetkinliginin sinav ile dlgtilmeksizin stirekli takibi
without the need for exams. For example, 65-85% of the mumkun hale geliyor. S6zgelimi su an ilkokula basla-
professions of children who just started primary school yan bir gocugun, Universiteden mezun oldugunda sahip
haven't been discovered yet. Besides, artificial intelligence olabilecedi mesleklerin ytizde 65-85'i hentiz icat edil-
and automation take people’s jobs from them but also medi. Diger yandan yapay zekéa ve otomasyon, her gtin
create new opportunities every day. We can say that mevcut meslekleri insanlarin elinden aliyor
today’s children will have interdisciplinary © ve hentiz farkinda olmadi-
careers and more than one job. gimiz alanlarda yeni
o o firsatlar dogu- = ruyor. Ozetl
Societies that can keep up with digital bugtintin gocuk- = lannn ileride di

transformation will have great oppor-
tunities to stand out in the future’s
world. We must learn to reach quality
information from the right source in
the shortest way. Thus, we can reach
not only the existing information but
the future information as well. The ear-
lier we adopt the concept of lifelong
learning, the faster we will keep

siplinlerarasi kari- :1§\ yerlere ve birden
fazla meslege sahip olacaklar kesin.
———
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yabilen toplumlarin
da 6ne gecmek
firsati  olacak.
kaynaktan ve en

ogrenmeliyiz. /

dogru yerden yakala-
gelecegin dunyasin-
icin cok onemli bir
Nitelikli bilgiye dogru
kisa yoldan ulagmayi
Bdylece sadece var

up. With thg informat.ion and olan bilgiye degil, gelecekte var
skills in this changing olacak bilgiye de erisebili-
world. Therefore, riz. Ha- ’ yat boyu 6grenme

we can have the ‘ ramini ne kadar

[
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kav-
chance to be the @ erken icsellestirebilirsek;
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formation.
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HEALTH | SAGLIK

VOLUNTARY HEALTHCARE DURING THE PANDEMIC:

Virtual Hospitals

Pandemide Géniillii Tip Ornegi: Sanal Hastane

& Lecturer at Beykent University Prof. Dr. Nebahat Bulut Beykent Universitesi Ogretim Uyesi ¥ @BulutGulcuN

Virtual Hospitals Are A Part
of the “What Does My Report
Mean?” Project Initiated on

edicine is one of the fields that rapid-

ly welcomes technological advances.

One of the latest developments in this

regard is the “telemedicine” method in
which medical services are provided via technolog-
ical devices. Some private hospitals in our country
have been using this service for some time. Two
examples of this service are that patients can access
their analysis results 24/7 and private hospitals can
access imaging conducted in state hospitals. The
method is used more and more as it allows patients
to receive their results without actually going to the
hospital and get their routine checks.
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Twitter Gizerinden faaliyete
gecen Sanal Hastane,
“Raporumun Anlami Ne?”
Projesi ile adini duyurdu

Tip, teknolojik gelismelerin kendisine en hizli yer
buldugu dallardandir. Bu alandaki son gelismelerden
biri de tibbi hizmetlerin teknolojik cihazlar aracilig ile
sunulmasi anlamina gelen “teletip” yontemidir. S6z
konusu hizmet tlkemizde bazi 6zel hastanelerde bir
suredir kullaniliyor. Béylece hastalarin tahlil sonuglari-
na 7/24 erisebilmesi ve devlet kurumlarinda yapilmis
goruntlilemelere 6zel hastanelerin de ulagabilmesi
saglaniyor. Bu yéntem, hastanin hastaneye gitmeden
sonuclarini almasini ve rutin takiplerini yaptirmasini
sagladidi icin guin gectikce daha gok tercih ediliyor.



Virtual Hospital continues to inform
people on Twitter, answer their questions
and sometimes guide those who need to
be hospitalised immediately

WHERE DID THE IDEA OF VIRTUAL
HOSPITAL COME FROM?

We have experienced an accelerated flow of develop-
ments in different areas of life during the pandemic.
As COVID-19 mostly infects people through physical
contact, people have been hesitating to go to hospi-
tals. | took a compulsory leave from the hospital | work
around mid-March. And | was looking for ways to help
our patients with my medical knowledge and to support
the #StayAtHome campaign. On March 19, I initiated a
campaign on my Twitter account to make the medical
analysis results and reports public. The name of the
project was “What Does My Report Mean?” | received
around 250 feedbacks for my campaign. However, the
campaign reached beyond people who wanted to be in-
formed about their results and | received questions from
people thinking that they showed COVID-19 symptoms
and questions outside my speciality. For this reason, |
tweeted the hashtag #SanalHastane (#VirtualHospital)
on March 30, with the aim of providing patients online
access to other doctors. | added the names of several
doctors and their specialties in my tweet. And this turned
outto be a very nice initiative. | received messages from
many doctors and specialists who wanted their names
on the volunteer list. And the number of volunteer doctors
went from 15, 60, 75 to 165 within 15 days. Our tweets
were viewed by 4 million people in March, 20.3 million in
April, and 9 million in May. We currently have 44 thousand
followers. Virtual Hospital continues to inform people on
Twitter, answer their questions and sometimes guide
those who need to be hospitalised immediately. We
also carry out public service ads and social projects to
eliminate violence in healthcare.

DEMAND FOR VIRTUAL HOSPITAL IS
INCREASING DAY BY DAY

Virtual Hospital gained the attention of the public and
then the press and non-governmental organizations at
a time when it was risky to receive physical healthcare
services. During the pandemic process, many health-
care institutions offered services such as remote data
collection and paid physician examination interview.
However, Turkey is the only country where physicians
and specialists, all of whom actively work in the field,
wanted to provide voluntary services. | believe that this
will be an important example for future attempts in the
sector. The medical technology is currently providing
services in which patients can select their doctors, get
a second opinion, doctors monitor patients at home,
and when necessary, the initial results are taken with
house-type sensors and home tests, and the patient is
invited to the hospital.

VIRTUAL
HOSPITAL
GURRENTLY
HAS 44
THOUSAND
FOLLOWERS

SANAL
HASTANE'NIN
MEVCUT
TAKIPCI
SAYISI

A4 BINE
ULASTI

SAGLIK | HEALTH

Sanal Hastane; twitter iizerinden halki
bilgilendirmeye, sorulari cevaplamaya
bazen de acilen hastaneye basvurmasi
gerekenlere yol giistermeye devam ediyor

SANAL HASTANE KAVRAMI NASIL DOGDU?

Pandemi, bircok alanda kendi akigi iginde ilerleyen
gelismeleri hizlandinlmig sekilde yasamamiza sebep
oldu. COVID-19’un esas bulagsma yolunun hasta kisi-
lerle temas olmasi, insanlarin hastaneye basvurmalari
gerektiginde cekinmesine yol acti. Ben de mart ortala-
rinda, calismakta oldugum hastaneden zorunlu izne
ayrildim. Ancak #EvdeKal kampanyasini desteklemek
ve doktorluk bilgimle hastalarimiza yardimci olmak igin
fikir artyordum. 19 Mart'ta twitter hesabim zerinden
tibbi tetkik sonug ve raporlarini agiklama kampanyasi
olusturdum. Projenin ismi “Raporumun Anlami Ne?”
idi. Bu kampanya sonrasi yaklasik 250 geri donus ol-
du. Ancak fark ettim ki sadece sonuglar hakkinda bilgi
almak isteyenler degil, COVID-19 belirtisi tagidigini du-
stinen kisilerden veya benim uzmanhgimi kapsamayan
problemlerden de sorular geliyordu. Bu sebeple tum
hastalarin online olarak diger hekimlere de ulasabilmesi
icin 30 Mart'ta #SanalHastane ibaresi ile bir twit daha
attim. Mesaj ekine birka¢ hekimin adini ve hangi konuda
uzman olduklarini yazdim. Bunun Uzerine ¢ok guzel bir
gelisme oldu. Kendilerinin adinin da géndilld listesine
eklenmesini isteyen birgok hekim ve uzmandan mesajlar
almaya basladim. Bdylece hekim sayimiz 15, 60, 75
derken yaklagik 15 guin icerisinde 165’e ulast. Twitle-
rimiz; martta 4 milyon, nisanda 20,3 milyon, mayista 9
milyon gordntileme aldi. Mevcut takipgi sayimiz ise 44
bine ulasti. Sanal Hastane hala twitter tizerinden halki
bilgilendirmeye, akillarina takilan sorularl cevaplamaya
bazen de acilen hastaneye basvurmasi gerekenlere
yol géstermeye devam ediyor. Ayrica saglikta siddeti
azaltmaya ydnelik kamu spotlari ile sosyal projeler de
Ustleniyor.

SANAL HASTANE’YE OLAN TALEP HER
GECEN GUN ARTIYOR

Sanal Hastane, hekim ile saglik hizmetine ulasmanin
riskli oldugu bir dénemde 6nce halkin daha sonra da
basin ve sivil toplum kuruluglarinin bayudk ilgisini kazandi
Pandemi surecinde bircok saglik kurulusu uzaktan veri
toplama, bedel karsiigi hekimle muayene gorismesi
yapma gibi servisler sundu. Ancak tamami, aktif olarak
sahada c¢alisan bunun yaninda da gonilld sekilde hizmet
vermek isteyen hekim ve uzman grubu 6rnedi sadece
Turkiye'den ¢iktl. inaniyorum ki bu érnek, gelecekte
yapilacak ¢alismalar icin énemli bir érnek olusturacak.
Halihazirdaki tip teknolojisi; hastanin hekimi secmesi,
ikinci bir gérus almasi, hekimin hastay! ev ortaminda
izlemesi, gerekli héllerde ev tipi sensor veya ev testleri ile
ilk sonuclarin alinip, hastanin hastaneye davet ediimesi
senaryolarini sunmaya basladi bile.
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AGRICULTURE | TARIM

THE FUTURE OF AGRICULTURE LIES
IN TECHNOLOGY AND DIGITALISATION

Tarimin Gelecegi Teknoloji ve Dijitallesmeden Gegiyor

&  Agricultural Columnist at Dinya Newspaper Ali EKber Yildirim  Dinya Gazetesi Tarim Yazan W @tarimyazari

The world is talking about reducing chemicals  Diinyada sadlkli ve giivenilir gida tretimi
like agricultural pesticides and manurein  noktasinda zirai ilac ile giibre gibi
order to produce reliable and healthy food  kimyasallarin azaltiimasi giindemde

echnology use and digitalisation started "- Is SAID THAT Teknoloji kullanimi ve dijitallesme, yasamin her ala-
spreading in every aspect of life. In fact, ninda yayginlasmaya basladi. Oyle ki akilli tarim,
concepts such as smart agriculture, agricul- A'I' I.EAST 55 tarim 4.0, dijital tanm, sensorler, dronlar, insansiz
ture 4.0, digital agriculture, sensors, drones, hava araglari, robotlar, uydular ve uzaktan algilama
unmanned air vehicles, robots, satellites, and remote sistemleri gibi kavramlar guinltik yasamimizda siklikla
sensing systems have become a part of our daily lives. EUUNTHIES WII.I. kullanilir oldu.
TECHNOLOGY USE IN AGRICULTURE IS EXPEHIENGE TARIMDA TEKNOLOJI KULLANIMI
INCREASING FAMINE AND ARTIYOR
Technoparks, information technologies companies, HUNGER Teknoparklar, bilgi teknoloji sirketleri, tanmsal aragtir-
agricultural research ir.wstit.uti(.)ns, universities, the Pfi' ma kurumlari, niversiteler, 6zel sektér ve devlet ku-
vate sector, and state institutions have been working HISKS DUE 'I'n rumlari son dénemde tarimda teknolojinin kullaniimasi
i h f technology i iculture. As th icin buivti ssteri
to increase the use of technology in agriculture. As the icin buiytik caba gésteriyor. Bu cabanin trtind olarak
result of these efforts, the commonly used agriculture COvVID-19 tarim ve hayvan yetistiriciligi alaninda tlkemizde en

and animal husbandry methods in our country are

cok kullanilan yontemleri siraladigimizda ise karsimi-
weather forecast, humidity and temperature control,

za sunlar ¢ikiyor: Hava tahmini, nem ve isi kontrolu,

crop detection with remote sensing, sensor and drone [][]Vl []-] g ' UN uzaktan algilama ile rekolte tespiti, sensér ve drone
use, spraying, fertilisation and irrigation technologies, kullanimi, ilaclama, gtibreleme ve sulama teknolojileri,

storage, pedometers, milking robots, poultry, and fish ETK'S' ”_E EN AZ 55 depolama, hayvancilikta adim sayar, sagim robotlari,

e I orteg GLKEDE A CLIKVE kimes ve balik Giftligi takibi.

gg?tiﬁistgir;;oi: 'L;Tii?tﬂﬁftgﬁgig?ﬁ %25 ?:gggiecg KITLIK RiSKINDEN Saydigimiz tm bu yonterlerin yan: sira COVID-19

even more after COVID-19. Onlyyesterday wewere = ' . Dine i -aran daya nifusun besleye. (
;”rg;gstagg;t b?gggg I?ngz]: dﬁ:fxgﬁg%g;ﬁ:ﬁ;ﬁq S[]Z ED”.'Y[]H b\lm?k icin 2050'ye kadar meycutﬂglda.gretiminin en

and thinking about development targets according- %X:If Eaﬁg nz?nrt;r!;n daes}llgiil;lzgalu?i?(;lgoégguwz: l

ly. But today, it is said that at COVID-19 etkisi ile en az 55 tilkede aglik ve kitlik

least 55 countries will expe- L . .
. . riskinden séz ediliyor.
rience famine and hunger

risks due to coronavirus.

WHAT IS THE STATUS
OF COSTS AND PRODUCTIVITY?

The world is talking about reducing
chemicals like agri-
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Two of the most important issues

in agriculture are high costs and

low productivity in Turkey. And
digitalisation gains importance in terms
of solving these problems

cultural pesticide and manure in order to produce
reliable and healthy food. On the other hand, pro-
ductivity is another point to increase in order to feed
the world population. Hence, there is a search for
decreasing high production costs. Two of the most
important issues in agriculture are high costs and low
productivity in Turkey. And digitalisation gains more
importance in solving these problems.

With the COVID-19, lockdowns, travel restrictions,
and quarantines have shown the digitalisation need in
agriculture. Factors such as rural populations getting
older, labour power getting weaker and the problem
of finding workers are other proofs of the digitalisation
need in agriculture.

WHERE IS TURKEY AT AGRICULTURAL
DIGITALISATION?

Digitalisation efforts in agriculture started to intensify
in 2000s. Extensive projects of the TR. Ministry of
Agriculture such as “Agricultural Sector Integrated
Management Information System (TARSEY)” and “Ag-
ricultural Monitoring and Information System (TARBIL)”
became the hopes for digitalisation. And T.R. Ministry
of Agriculture and Forestry declared 2020 as the year
of “digitalisation in agriculture”. “Digital Agricultural
Market (DITAP)” was another step of this journey.

However, one of the most important issues in ag-
riculture both in Turkey and abroad is the aging
population. The problem is also reflected in the use
of technology. The old and traditionalist population
knows production, agriculture, and the environment.
And the young population knows technology but not
so much about agriculture. In short, technology and
digitalisation will shape the future of agriculture. If the
agricultural policies to be applied can bring these
two groups together, Turkey will inevitably have a
breakthrough in agriculture.

TARIM | AGRICULTURE

MALIYETLER VE VERIMLILIK NE
DURUMDA?

Dunyada saglikli ve gtivenilir gida Uretimi noktasinda
zirai ilag ile guibre gibi kimyasallarin azaltimasi gun-
demde. Diger yandan da artan ntifusun beslenmesi
icin verimliligin artinimasi tartisiliyor. Dolayisiyla yuk-
sek uretim maliyetlerinin dustirdimesine dair ¢6zim
araniyor. Turkiye'de, tarimdaki en énemli sorunlardan
biri yiksek maliyetler ve dusuk verimlilik. Bu noktada
sorunlarin hizli gézdmu adina dijitallesme daha ¢ok
6nem kazaniyor.

COVID-19 da bu sorunlara dahil edildiginde sokaga
clkma yasaklari, seyahat kisittamalari ve karantina
uygulamalarinin tanimda dijitallesmeyi 6ne cikardigi
gorultiyor. Ayrica kirsaldaki nifusun yaglanmasi, emek
gucunun zayiflamasi ve isci bulma sikintisi gibi faktor-
ler de teknoloji kullanimini zorunlu kiliyor.

TURKIYE’NiN TARIM DIJITALLESMESI NE
NOKTADA?

Turkiye'de tarmda dijitallesme galismalari 2000'lerde
yogunlasti. TC. Tarm Bakanhiginin “Tarm Sektdrd
Entegre Yénetim Bilgi Sistemi”, “Tarimsal izleme ve
Bilgi Sistemi (TARBIL)" gibi kapsamli projeleri sektér
icin umut oldu. Bununla birlikte T.C. Tarm ve Orman
Bakanligl, 2020’ yi “tanmda dijitallesme yili” ilan et-
ti. Ayrica “Dijital Tarnm Pazari
(DITAP) da faaliyete gegirildi.

Ancak sadece Trkiye'de degil
bircok ulkede tarimin en énemli
sorunlarindan birisi yaslanan
nufus. Bu sorun teknoloji kullaniminda da kendisini
gosteriyor. Yasl ve geleneklere bagli ntifus; uretim
bilgisine sahip, tarimi ve gevreyi iyi biliyor. Geng nuifus
ise teknolojiye hakim fakat tarimi yeterince bilmiyor.
Ozetle, bundan sonra tarimin gelecegini buiytik oranda
teknoloji ve dijitallesme sekillendirecek. Uygulanacak
tarim politikalar bu iki kesimi bulusturabildigi takdirde
Tdrkiye'nin tarmda atilim yapmasi kaginilmaz olacak.

Tiirkiye'de, tarimdaki en dnemli
sorunlardan hiri yiiksek maliyetler
ve diisiik verimlilik. Bu noktada
sorunlann hizh coéziimii adina
dijitallesme dnem kazaniyor

[ |
-
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PSYCHOLOGY | PSIKOLOJI

HOW DOES THE HOME OFFICE
SYSTEM AFFECT PSYCHOLOGY?

Evden Calisma Sistemi Psikolojiyi Nasil Etkiliyor?

& Lecturer at Necmettin Erbakan University Prof. Dr. Billent Dilmag Necmettin Erbakan Universitesi Ogretim Uyesi

The outbreak has raised questions
about the working conditions of the
future and the efficiency of the home
office model

irst appearing in Wuhan, China in January
2020 and spreading all over the world in
a very short amount of time, the corona-
virus pandemic has brought many global
changes with it. As a part of the fight against the
coronavirus, states all around the world have declared
lockdowns and restrictions along with
many other measures. And nu-
merous companies have
switched to the home of-
fice working style to keep
up with these measures.
This sudden change in the
working system caused ‘
companies especially with
weaker infrastructures to
struggle. However, other
companies have taken
steps to strengthen their
technological infrastruc-
tures and increase the
skills and knowledge of
their employees in this
regard. The outbreak has
raised questions about
the working conditions

of the future and the effi-

ciency of the home office model.

WE NEED TO ADDRESS
BOTH WEAKNESSES
AND STRENGTHS OF
THE HOME OFFICE
SYSTEM

We need to address both
the strengths and weak-
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Karsi karsiya kaldigimiz bu salgin,
gelecekteki calisma kosullarinin
sorgulanmasi ve evden calisma sisteminin
verimliliginin tartisiimasina yol acmistir

Ocak 2020’'de Cin'in Vuhan kentinde ortaya cikan

ve kisa sure icerisinde tum dunyayi etkisi altina alan

pandemi, kuresel boyutta birgok degisikligi bera-

berinde getirmistir. Salginla mucadele etmek adina

devletler, sokaga ¢ikma yasagi ya da kisitlamalar

uygulamaya baslamistir. Bu du-

ruma ayak uydurmak adina

cok sayida sirket de evden

calisma sistemine gegis

yapmistir. S6z konusu

sisteme gecisin cok ani

olmasi, dzellikle altyapisi

hazir olmayan sirketleri

zor durumda birakmistir.

Ancak sirketler hizli bir se-

kilde teknoloji altyapilarini

j guclendirmeye ve calisanla-

rinin bu konudaki donanimlarini

artirmaya yonelik adimlar atmistir.

Karsi karslya kaldigimiz bu salgin,

gelecekteki calisma kosullarinin

sorgulanmasi ve evden calisma

sisteminin verimliliginin tartisiima-
sina yol agmistir.

=

/
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EVDEN CALISMA
SISTEMININ AVANTAJ VE
DEZAVANTAJLARI BIRLIKTE
DEGERLENDIRILMELI

Uzaktan calisma sistemini degerlendirir-
ken avantaj ve dezavantajlarini birlikte
incelemek gerekmektedir. Evden calis-

ma kosullari, sirketlerin ofis kiralamasi
ve fiziksel ortamini diizenlemesi gibi



Excessive use of social media can
lead to feelings of more loneliness and
depression

nesses of the home office system as we evaluate
it. The home office system relieves the companies
from the troubles of renting offices and organising a
physical environment. It is also convenient with flexible
working hours and relaxed working conditions in the
house environment. The CEOs of some companies
have considered these advantages and declared that
they will continue to work from home. We can easily
say that many companies will opt for the home office
system in the near future.

However, this is not to say that the home office is en-
tirely free from challenges and disadvantages. Some
employees may have difficulties in achieving self-dis-
cipline while working from their homes, and this can
reduce their efficiency. There is also the difficulty of
conducting joint projects, achieving cooperation, and
exchanging ideas. Even though online platforms come
to our aid in this regard, the quality of cooperation
achieved through physical contact by sitting around
the same table will be much higher.

REMOTE WORKING REDUCES THE
SOCIALISATION NEEDS OF THE
INDIVIDUALS

Working environments, offices, and companies offer
employees a physical space where they can form
emotional bonds, develop friendships, and some-
times receive psychological support while working.
But the home office system cannot give humans one
of their basic needs: socialisation. People who fail to
fulfil this need turn to social media platforms, whose
reliability and sincerity is very much questionable,
and form unsatisfying social relationships. And the
research supports people’s increased use of social
media during the pandemic period. Excessive use of
social media can lead to feelings of more loneliness
and depression.

Another point to consider is the reflection of home
office conditions on family relations. The study | con-
ducted with my research team showed that working
at home negatively affects happiness in marriage.
Frequent contact with spouses and children and in-
sufficient physical space while working can lead to a
stressful home environment.

While addressing the strengths and weaknesses of
home office conditions, it may be more suitable for
companies to adopt partially flexible working systems
rather than the full-time home office system both for
the benefit of the company and the mental health of
the employees.

APPEARING IN
WUHAN, GHINA IN
JANUARY 2020,
THE PANDEMIC
HAS BROUGHT
MANY GLOBAL
GHANGES WITH IT

0CAK 2020°DE
GIN'IN VUHAN
KENTINDE ORTAYA
GIKAN PANDEMI,
KURESEL BOYUTTA
BIRCOK DEGISIKLIGI
BERABERINDE
GETIRMISTIR

PSIKOLOJI | PSYCHOLOGY

zahmetli surecleri ortadan kaldirmaktadir. Bunun yani
sira calisanlarin mesai saatlerinin esnek olmasi ve ev
ortaminda ¢alismalarini rahat bir sekilde yurutebilmesi
acisindan da birtakim kolayliklar getirmektedir. Bu
avantajlar g6z éntinde bulunduran bazi sirketlerin
CEQ'lar evden calisma sistemini surdtreceklerini
beyan etmistir. Bu bakimdan yakin gelecekte gcogu
sirketin evden calisma sistemini tercih edecegi 6n-
gordlebilir.

Ancak calismalari evden yuritmek bazi zorluklari da
beraberinde getirmektedir. Calisanlarin iglerini yu-
ruturken Oz-disiplin saglamalari zorlasabilmekte ve
bu durum calismalarin verimliligini dusurebilmekte-
dir. Ayrica calisanlarin ortak projeler ydrdtmesi, is
birligi saglamasi ve fikir aligverisinde bulunmasi da
zorlagsmaktadir. Her ne kadar online platformlar bu
soruna ¢ézum Uretse de ayni masa etrafinda ve fi-
ziksel birlikteligin sagladigi is birliginin niteligi daha
yuksek olacaktir.

OFIS DISI CALISMA, BIREYLERIN
SOSYALLESME iHTiYACINI KORELTiYOR

Galisma ortamlari, ofisler ve sirketler insanlarin iglerini
yurtttirken ayni zamanda duygusal baglar kurdugu,
arkadasliklar gelistirdigi ve kimi zaman da psikolojik
destek gorduigu ortamlardir. Fakat evden calisma
sistemi bireyin en dogal gereksinimlerinden biri olan
sosyallesme ihtiyacini karsilamaktan yoksundur. Bu
ihtiyacini karsilayamayan kisiler ise guvenilirligi ve
samimiyeti olmayan sosyal medya platformlarina y6-
nelmeye baslamakta ve doyum alamayacagi sosyal
iliskiler icerisine girmektedir. Nitekim pandemi stirecin-
de bireylerin sosyal medya kullanimlarinin arttig yapi-
lan arastirmalarda da gérulmdstir. Sosyal medyaya
yénelim, kisilerin kendilerini daha yalniz hissetmesine
ve depresif bir ruh héline biiriinmesine yol acabilir.

Bir diger husus ise evden calisma kosullarinin aile
ici iligkilere yansimasidir. Arastirma ekibimle birlikte
yurittigumdz calisma, evde calisma kosullarinin evlilik
iliskisindeki mutlulugu olumsuz etkiledigini géstermis-
tir. Eslerin ve gocuklarin galisan kisi ile stirekli temas
halinde olmasl ya da calisanlarin evlerindeki fiziksel
mekan yetersizligi huzursuz bir ev ortamina zemin
hazirlayabilmektedir.

Evde galisma kosullarinin avantajli ve dezavantajli
yonleri de@erlendirildiginde sirketlerin tam zamanli
evden calisma sistemi yerine kismi zamanli esnek
bir calisma sistemini benimsemesi hem sirketlerin
Glkarlar hem de ¢alisanlarin ruh saghgr agisindan
daha cazip bir uygulama olabilir.

Sosyal medyaya ydnelim, kisilerin
kendilerini daha yalniz hissetmesine ve
depresif bir ruh haline biiriinmesine yol
acabhilir
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THE FUTURE

OF FIELD AND
MOBILE HEALTHCARE

SYSTEMS

‘& Lecturer at Girne American University Asst. Prof. M. Sadik Akyar Girne Amerikan Universitesi Ogretim Uyesi

The importance of field healthcare systems
and decontamination units stood out once
again in the COVID-19 period

ield and mobile healthcare systems can be de-

scribed as places where people receive tempo-

rary diagnosis and treatment or kept in isolation

until they are referred to more comprehensive
facilities. These systems have mostly been used by armed
forces but today, with the natural disasters and refugee
movements, they are now starting to be used outside
armed forces Field and healthcare systems can be divided
into three categories as semi-stationary (prefabricated),
field (tent) and mobile (container or vehicle). There are
also mixed models where all of these categories are used.
These systems have four types according to their area
of use and capacities:

* ROLE-1: First aid station.

* ROLE-2: Facilities where infirmary and similar
limited operations are carried out and there are bed
capacities.

* ROLE-3: Facilities with 30 to 150 (+) bed capacity
where many surgeries and tests can be performed. In
particular, NATO regards the Role-3 level as mandatory
for the health and treatment of those involved in the
operations in which it will arrive individually.

* ROLE-4: Although they are known as stationary
facilities, with the increased bed capacities of field
and mobile hospitals and use of hospital ships, they
no longer have to be “stationary”.

In addition to field and mobile healthcare systems, pro-

tection equipment against CBRN (chemical, biological,
radioactive, and nuclear) weapons, which were used in
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ADVANTAGES OF
MOBILE HEALTHCARE
SYSTEMS
FLEXIBILITY
PORTABILITY

SHORT
CONSTRUCTION TIME

COST-EFFECTIVENESS

MOBIL SAGLIK
SISTEMLERININ
AVANTAJLARI
ESNEK OLMASI
TASINABILIRLIGH

KISA SUREDE INSA
EDILEBILMESI

MALIVET ETKIN
OLMASI

¥ @0grSad

Diinyayi sarsan COVID-19 salgininda sahra saghk
sistemleri ve dekontaminasyon dinitelerinin dnemi
bir kez daha ortaya cikmistir

Sahra ve mobil saglik sistemleri, insanlarin daha genis
imkanlarin bulundug@u tesislere gidinceye kadar gegici
teshis ve tedavilerinin yapildigi veya izole ortamda te-
davilerine devam edilen yerler olarak tarif edilebilir. S6z
konusu sistemler, genelde silahli kuvvetler tarafindan
kullaniimaktadir fakat gtiniimuzde dogal afetler ve muilteci
hareketleriyle birlikte silahli kuvvetlerin disinda da yaygin
olarak kullaniimaya baslanmistir. Sahra ve saglik sistem-
leri; yari sabit (prefabrik), sahra (¢adir), mobil (konteyner
veya arag) olmak tzere Ug farkl kategoriye ayrilabilir.
Bunlarin disinda bahsi gegen kategorilerin hepsinin kulla-
nildigr karisik modeller de bulunmaktadir. Bu sistemlerde
kullanim yeri ve kapasitelere gdre dort tur bulunmaktadir:

* ROLE-1: ik yardim istasyonu

* ROLE-2: Revir ve benzeri sinirli operasyonlarin
yapildidi, ayrica yatak kapasitesinin de oldugu tesisler.

* ROLE-3: Bircok ameliyat ve tahlillerin yapildig, 30
yataktan 150 (+) yataga kadar kapasitenin oldugu
tesisler. Ozellikle NATO, muistakil olarak intikal edecegi
gbrevlerde operasyonlara katilanlarin saglik ve tedavi-
leri icin Role-3 seviyesini zorunlu olarak dngérmektedir.

* ROLE-4: Her ne kadar sabit tesisler olarak anilsa
da gunumtzde sahra ve mobil hastanelerin yatak
kapasitelerinin arttirimasi, hastane gemilerinin kulla-
nilmasiyla sabit bir durumdan ¢ikmustir.

Sahra ve mobil saglik sistemlerinin yani sira |. Duinya Sava-
sI'ndan sonra harp alaninda kullanilimaya baslanan CBRN
(kimyasal, biyolojik, radyoaktif ve ntikleer) silahlarina kars!
korunma ekipmanlari da gelistiriimistir. Gdnumtuzde 6zel-



Field and mobile
healthcare systems have
been started to be used
outside armed forces

warfare after World War |, was also developed. Today,
especially with the increase of chemical plant fires and
nuclear power plant accidents, CBRN equipment is also
used outside the armed forces.

CAME INTO PROMINENCE DURING THE
PANDEMIC

The importance of field healthcare systems and decon-
tamination units stood out once again in the COVID-19
period. Firstly, systems lying in the power of militaries were
used in all countries and they were installed in areas such
as Central or Hyde Park. Then, the health institutions of
the countries attempted to provide systems and they still
continue to do so. For example, the President of France,
Emmanuel Macron committed to providing more portable
field hospitals for the upcoming period. According to the
UN, about 70.8 million people all over the world were
displaced. These people live in camps, tents, or outside.
Considering the healthcare needs of people, the need for
field and mobile health facilities is increasing.

ACCORDING TO THE WHO, THIS NEED WILL
INCREASE

WHO published a guide for the measurements that should
be taken in the scope of COVID-19 in border crossing
points on May 20, 2020. According to the guide, these
areas across the world will need additional health fa-
cilities (stationary, portable, and mobile). As a result,
mobile health systems in a natural disaster and military
fields evolve to be the main system rather than to be
an alternative system as they are flexible, portable, and
cost-effective, and can be constructed within a short
time. Additionally, CBRN decontamination units have also
started to be used in these healthcare systems.

SAGLIK TEKNOLOJILERI | HEALTH TECHNOLOGIES

ACCORDING TO
THE UN, ABOUT
70.8 MILLION
PEOPLE ALL OVER
THE WORLD WERE
DISPLACED

@

BM RAKAMLARINA
GORE DUNYA
UZERINDE
YAKLASIK 70,8
MILYON INSAN
VERLERINDEN
EDILMIS
DURUMDADIR

likle kimyasal tesis yangini ve ntikleer santral kazalari gibi
yanginlarin artmasiyla CBRN ekipmanlari, silahli kuvvetler
disinda da kullaniimaktadir.

PANDEMIDE ONEM KAZANDI

Dunyayi sarsan COVID-19 salgininda sahra saglik sistem-
leri ve dekontaminasyon unitelerinin énemi bir kez daha
ortaya gikmistir. Oncelikle tim tilkelerde silahli kuvvetlerin
elindeki sistemler kullaniimis ve Central ya da Hyde Park
gibi alanlara kurulumlar gerceklestiriimistir. Daha sonra
Ulke saglik kuruluglar tarafindan sistemlerin tedarikiyle ilgili
girisimler yapilmis ve hala da yapilmaya devam etmektedir.
Hatta Fransa Cumhurbaskani Emmanuel Macron, énu-
muzdeki donem icin daha fazla seyyar sahra hastanesi
tedariki konusunda bir taahhtitte bulunmustur.

Birlesmis Milletler rakamlarina gére dunya uzerinde yakla-
sk 70,8 milyon insan yerlerinden edilmis durumdadir. Bu
kisiler kamplarda, cadirlarda veya acikta yasamaktadir.
insanlarin saglik gereksinimleri géz 6ntinde bulundurul-
dugunda sahra ve mobil sadlik tesislerine olan ihtiyac
artmaktadir.

DUNYA SAGLIK ORGUTUNE GORE iHTIYAC
ARTACAK

Duinya Saglik Orgtitti (WHO), 20 Mayis 2020'de sinir ge-
cis kapilarinda COVID-19 kapsaminda alinmasi gereken
tedbirler icin bir rehber yayimlamistir. Rehbere gére dinya
Olgegindeki bu bolgelerde ilave sadlik tesisleri (sabit,
seyyar ve mobil) ihtiyacinin olacagr éngoérdlmektedir.

Sonug olarak dogal afetler ve askerf alandaki mobil saglik
sistemleri; esnek, tasinabilir, kisa stirede insa edilebilme-
leri ve maliyet etkin olmalari nedeniyle alternatif bir sistem
olmaktan ¢ok, esas sistem roltini almaya dogru evrilmek-
tedir. Ayrica CBRN dekontaminasyon Uniteleri de artik
bu sadlik sistemleriyle birlikte kullaniimaya baslanmistir.

Sahra ve
.Mmobil saglik
sistemleri,
silanli
kuvvetlerin
disinda da
yaygin olarak
kullanilmaya
aslanmigtir
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HAVELSAN

HAVELSAN DIYALOG

HAVELSAN Diyalog is a completely national
video conference system that is easy to install
and manage, provides secure, high-quality
video and voice calls.

rganisations had to improve their remote

working abilities to adapt to the new order

that we experience due to the Covid-19

pandemic. And HAVELSAN has been in
the search for applications that will provide non-
spatial meeting opportunities in order to meet the
requirements in this new order. The company first
tried using the common multinational applications
but found them to be risky in terms of information
security. Therefore, in search of national technology,
HAVELSAN started examining the solutions of the
companies within the Business Ecosystem. Choosing
the most competent one among the solutions of partner
companies and conducting challenging tests on the
application, HAVELSAN has resolved the deficiencies
with its own employees and collaborations and started
using it after developing new features. Seeing that the

HAVELSAN Diyalog, kurulumu ve yénetimi
kolay, giivenli, ytiksek kalitede goriintiilii ve
sesli goriisme imkani saglayan, tamamen
yerli bir video konferans sistemidir.

Kurumlarin Covid-19 salginiyla birlikte gindeme
gelen yeni dizene uyum saglamalarr i¢cin uzaktan
calisma yeteneklerini gelistirmeleri gerekmistir.
HAVELSAN da bu gerekliligi gidermek amaciyla
meké&ndan bagimsiz olarak toplanti imkéni sagla-
yacak uygulamalar arayisi icine girmistir. llk etapta
bilinen ¢cok uluslu uygulamalari kullanmayi dene-
mis ancak bu uygulamalarin bilgi gtivenligi agisin-
dan riskli olduklarini tespit etmistir. Bu nedenle,
milli bir teknoloji arayisina girerek HAVELSAN s
Ekosistemiicerisinde bulunan sirketlerin ¢cézimleri-
niincelemeye baslamistir. Paydas firma ¢cozimleri
arasindan en yetkin olanini secerek uygulamaya
cok zorlayici testler yapmis, kurdugu is birligi kap-
saminda var olan eksiklikleri kendi ¢alisanlari ile
gidererek ve yeni 6zellikler gelistirerek kullanmaya
baslamistir. Kisa bir siire icerisinde uygulamanin
bu alandakiihtiyaci basarili bir sekilde giderdigini




application successfully meets the needs in this regard
within a short time, HAVELSAN quickly turned it into a
product and put it into the service of other institutions with
the same needs in May 2020.

HAVELSAN Dialogue is a completely national video
conference system that is easy to install and manage,
provides secure, high-quality video and voice calls.

HAVELSAN Dialogue can operate on the servers of
institutions, on the cloud and is also available on mobile
platforms. The system provides high security to institutions
that prioritize security and appeals to end-users with its
user-friendly interface.

HAVELSAN Dialogue, which can be used together with
HAVELSAN'’s other secure communication applications
to send messages or files, provides end-to-end solutions
to the information security problem that brings anxiety for
every institution, organization, private company or individual.
Being verified for cybersecurity and having an extensible
Cluster structure, HAVELSAN Dialogue is competent to
meet the needs of civil and military users.

With the high efficiency brought by HAVELSAN Dialogue
that is aimed to make widespread within and outside the
country, itis possible to achieve safe communication without
participant or time limits. Moreover, users do not have to
install any application to use HAVELSAN Dialogue, which
can be accessed via web browsers such as Safari, Chrome,
Opera, and Firefox.

Easy and Uninterrupted Video Conference Experience
with Dialogue

HAVELSAN Dialog, which allows meetings for remote
working teams with its easy-to-use interface, offers HD
and 4K video quality. With its Screen Sharing feature, it
allows users to securely share screenshots of presentations,
videos, graphics, and special applications with each other.
Providing the ability to authorize and manage in-house users
with LDAP Integration, HAVELSAN Dialogue can meet the
specific needs of each sector such as Health, Education,
Public, and Military.

ADVERTORIAL

goren HAVELSAN, uygulamayi kendi blinyesinde
hizlica urinlestirmis ve Mayis 2020 itibariyle ben-
zer ihtiyaca sahip olan diger kurumlarin da hiz-
metine sunmustur.

HAVELSAN Diyalog, kurulumu ve yénetimi kolay,
guivenli, yluksek kalitede gd&runtili ve sesli go-
risme imkd&ni saglayan, tamamen yerli bir video
konferans sistemidir.

Kurumlarin sunucularinda ve bulut ortaminda ¢a-
lisabilen HAVELSAN Diyalog, mobil platformlarda
da calisabilmektedir. Sistem, 6nceligi glivenlik
olan kritik kurumlara yluksek glvenlik hizmeti
saglamakta ve kullanici dostu ara ylzi ile son
kullanicilara hitap etmektedir.

Mesajlasma veya dosya génderme gibi islevilerin
yerine getirilebilmesi icin HAVELSAN tarafindan
gelistirilmis olan diger glvenli iletisim uygulama-
lariile birlikte calisabilen HAVELSAN Diyalog, bu
ozelligi sayesinde her tirlt kurum, kurulus, 6zel
sirket veya bireyler icin kayg! yaratan bilgi gi-
venligi sorununa ucgtan uca ¢6zdm getirmektedir.
Siber gtivenlik dogrulamasi yapilan ve genisle-
tilebilir Cluster mimaride bir yapiya sahip olan
HAVELSAN Diyalog, sivil ve askeri kullanicilarin
ihtiyacina uygun yetkinliktedir.

Yurtici ve yurtdisinda yayginlastirilmasi hedefle-
nen HAVELSAN Diyalog’un sagladigr yiiksek ve-
rimlilik ile katilimci sayisi ve stre siniri olmadan
glivenle iletisim kurabilmek mimkinddr. Ustelik
Safari, Chrome, Opera ve Firefox gibi web tarayi-
cilari tizerinden erisilebilen HAVELSAN Diyalog’u
kullanmak icin herhangi bir uygulama yikleme
zorunlulugu da bulunmamaktadir.

Diyalog ile Kolay ve Kesintisiz Video Konferans
Deneyimi

Kullanimi kolay arayliizi ile
uzaktan calisan ekipler ile
toplantilar  dizenlemeye
imkdan saglayan HAVELSAN
Diyalog, HD ve 4K video
kalitesi sunmaktadir. Ekran
Paylasma o6zelligi ile su-
num, video, grafik ve o6zel
uygulamalara ait ekran
gordintulerini  katilimcilar
ile glivenli bir sekilde pay-
lasmaya izin vermektedir.
LDAP Entegrasyonu ile
kurum ici kullanicilari
yetkilendirme ve yonetme
imkanr veren HAVELSAN
Diyalog, Saglk, Egitim,
Kamu ve Askeri gibi her
sektore 6zel ihtiyacglari
karsilayabilmektedir.
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GAMING
AND ESPORTS™

ARE BECOMING BIG BUSINESS IN TURKEY

Tiirkiye’de Oyun ve Espor Biiyiik
Bir Hizla Biiyiiyor

&=  eSports Life Magazine Editor-in-Chief Fatih Sar1  Esports Life Dergisi Genel Yayin Yonetmeni W @fatih_sari
Ais the Turkish economy continues Tiirkiye’de ekonomi, bircok farkl
to grow, a new sector is emerging sektoriin destegiyle hiiyiise de
from the shadows: The gaming and gizli bir paydas yolda: Oyun ve
eSports market Espor pazari
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WHERE DO
PEOPLE PLAY
GAMES?

45% OF USERS
game while on
public transit,

27%
game at work while
on coffee break.

22%
game at coffee
shops to kill time,

MOBIL OYUNLAR
NEREDE
OYNANIYOR?
KULLANICILARIN

%451
toplu tasimada
yolculuk ederken

%27'Si

ofiste islere ara
verdigi esnada
mobil oyunlara vakit
gecirmeyi tercih
ediyor

%22'Si
bir kafede arkadasini
beklerken
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—— eSports constitute
7 a rapidly developing

Espor, cok hiiyiik profesyonel spor
kuliiplerinin, tiniversitelerin ve bilisim
sektdriiniin inde gelen sirketlerinin dahil
oldugu hizla gelisen bir arenaya déniistii

l - arena backed by
L g EAnKIng G professional sports

o C|U|]S, Ul]iVEI’SitiES, and Cok degil bundan yaklasik 40 yil dnce hayatimiza

leading IT companies

hey’ve only been around for about 40
years, but electronic games are soon
to become what will drive the Turkish
economy. Over the years, they have
shifted in shape from TV to video to computer
games before emerging into the world of consoles.
Now, they are a must have on cell phones, which
too have entered their technological golden age.

TURKEY HAS THE THIRD LARGEST
GAMING MARKET SHARE IN EASTERN
EUROPE

About 30 million Turks pass the time gaming away
on their computers, telephones, or TV sets. That
said, Turkey's gaming market had leapt from $750
million USD in 2017 to $878 million USD in 2018,
thus making Turkey the third largest gaming market
in Eastern Europe. The approximately $1 billion
USD market grew by 24.3% last year.

Domestic gaming companies have achieved tre-
mendous success on the world stage. This also
positions Turkey as the third fasted growing mar-
ket in Eastern Europe’s gaming sector. The TR.
Ministry of Commerce states that in 2018 alone,
Turkey had exported $1.5 billion USD worth of
gaming-related software.

Battle Royale, MOBA Fortnite, PUBG, League of
Legends, Zula, Wolfteam and Counter Strike are
particularly popular among Turkey'’s 14 to 25 year-
olds. Many also love sports-themed games like
FIFA and PES.

Research shows us that the Turkish digital gaming

sector is firmly backed by ‘TURQUALITY’, which
aims to replace international brands with domestic
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X

57% of
participants
click on ads,
34% research

products,

8% purchase
related products/
services,
and 12% tell their
friends about
them

Katilimcilarin
%57'si merak edip
reklamlara tikliyor

%34'G drtnlerle

ilgili arastirma

yapiyor

%8’i ilgili Grin/
hizmeti satin aliyor

%12'si
arkadaslarina
bahsediyor

giren elektronik oyunlar, artik ekonomimizin de itici
guicu olmaya hazirlaniyor. Bu sektor, TV oyunlariyla
basladi, video oyunlara déndistu, bilgisayarlarin
gliclenmesiyle PC ve sonrasinda da konsol dtin-
yasinin ortaya gikmasina yol agti. Ote yandan mobil
teknolojilerin de gelismesiyle birgok oyuncu, cep
telefonlarini oyun tisstine donustirmds durumda.

TURKIYE BOLGEDEKI 3’'UNCU BUYUK
PAZAR

Tirkiye'de yaklasik 30 milyon insan bilgisayarlarin,
telefonlarin ve televizyonlarin karsisinda oyun oy-
nuyor. Ote yandan 2017 yilinda 750 milyon dolar
olan tlkemizdeki oyun pazar buyukltigu, 2018
yilinda 878 milyon dolara ytikseldi.

Oyun pazari alaninda gittikge buyuyen Tdirkiye,
bdlgedeki tglincu pazar konumuna ulastl. Pazar
buyukltigu yaklasik 1 milyar dolar ve gectigimiz
yil pazar buylmesi yuzde 24,7 olarak dlculdu.
Yerli oyun firmalari, bu cercevede dunya paza-
rinda buytik basarilar elde ediyor. Ttrkiye, oyun
sektorinde bdlgedeki en hizli blyuyen uctincu
pazar konumunda. Ticaret Bakanligimizin yaptigi
aciklamaya gore, oyun yazilimi ihracatimiz 2018
yilinda 1 milyar 50 milyon dolar oldu.

Tlrkiye'de su anda 14-25 yas grubu, buyuk oranda
Battle Royale ve MOBA ttirti oyunlar oynuyor. Fort-
nite ile PUBG, League of Legends, Zula, Wolfteam
ve Counter Strike bu turlerin tlkemizdeki en bagarili
ornekleri. Elbette FIFA, PES gibi futbol oyunlarinin
da tilkemizde en ¢cok sevilen oyunlar arasinda yer
aldigini unutmamak gerekiyor.

Ote yandan tilkemizde dijital oyun sektériinde ya-
pilan galismalarin bazilarina bakacak olursak, mal
sektorlerine yonelik uygulanmakta olan “TURQU-
ALITY Programi”ni séyleyebiliriz. S6z konusu
programin amaclari dogrultusunda tlkemizden
kiresel capta marka gikariimasi hedefleniyor. Ayni
zamanda ihracati ve Uretimi arttirmaya yénelik poli-
tikalar olusturmak adina Yenilikgi Ticaret Platformu
istisare Kurulu da olusturuldu. Ttim bunlarla birlikte;
TOGED, ODTU-Teknokent, ATOM ve Oyunder gibi
kuruluslar, yuzlerce gelistiriciye imkan ve destek
verip dijital oyun sektérundn tlkemizdeki gelisimine
katki sagliyor.



ones. The Turkish government has also set up
the Innovation Trading Platform Advisory Board
to develop policies aimed at increasing exports
and production. Likewise, organizations such as
TOGED, METU-Teknokent, ATOM and Oyunder not
only support and provide hundreds of developers
with dozens of opportunities, but they also help the
Turkish gaming industry flourish.

MOBILE GAMES AND GAMERS ARE ON
THEIR WAY!

Two out of every five Turks play games on their
mobile devices---and that number is growing! Both
AdColony and the results of Neilsen Sports’ “Mo-
bile Gaming Survey” have revealed rather striking
insight into Turks’ gaming habits. Published in
2019, the new study sheds light on the fact that
mobile games are now more popular than ever.

Forexample, a much as 74% of users click on ads
while gaming. The survey shows us that online
adds appealed to some 64% of users as of 2019,
a jump from 22% in 2017. Beyond their sense of
appeal, they moreover lure users into doing all
sorts of things. It turns out that fifty-seven percent
(57%) of users click actually on ads, while 37%
look up what they see in those ads. Above that,
8% of users buy the said products/services either
over the Internet or counter, and an additional
12% refer them to their friends. What is means for
brand names is that mobile gaming ads create the
perfect opportunity for attracting new customers.

When it comes to how often people game, in 2017,
79% of Turks gamed at least once a week. In 2019,
that number spiked to 94%. Mobile games make
the perfect expect for those seeking a wee bit of
relaxation and pleasure. The number of those with
atleast 1 to 3 games on their cell phones has risen
from 53 to 66%.

ESPORTS GROWING FASTER THAN
EVER BEFORE

eSports have reached a massive target audience
across Turkey, given its humble beginnings, to
include followers ranging from major professional
sports clubs to universities to leading IT compa-
nies. In 2018, the T.R. Ministry of Youth and Sports
founded the Turkish eSports Federation with the
intent of not only accrediting eSportmen but also
professionalizing Turkey’s eSports world. The suc-
cess of Turkey's esportsmen abroad is attracting
more and more follows every year, and opening
up professional doors for amateur players. Those
who do rise to the top are also inspiring Turkish
youth. Today, there are over 15,000 amateur eS-
ports teams throughout Turkey. Of these, roughly
80 are federation-certified.

MOBIL OYUN VE OYUNCULAR
GUMBUR GUMBUR GELiYOR

Trkiye'de her bes kisiden ikisinin zihnini tazelemek
icin bagvurdugu dostu, avuglarinin igindeki mobil
oyunlar, gtin gectikge bilinirligini stirdtirtirken tintine
Un katiyor. Her gegen guin daha fazla oynanan ve
yayginlasan mobil oyunlar igin iki dev firma olan
AdColony ve Nielsen Sports’un uzman bakis agi-
styla gerceklestirdigi “Mobil Oyun Arastirmasi”, Tur-
kiye'deki mobil oyun oynama aligkanliklarina iligkin
verileri garpici bir bigimde gézler 6ntine serdi. 2017
yilindan sonra 2019 yilinda yenisi gergeklestirilen
arastirma, mobil oyunlarin modasinin her gegen
gun arttigina dair oldukga ilging bilgiler igeriyor.

Kullanicilar; oyun oynarken fazladan haklar ka-
zandiran reklamlari, ylzde 74 gibi cok yuksek bir
oranla kendi istekleri ile izliyor. Bunun yani sira, 2017
yilinda kullanicilarin sadece ylzde 22'sinin ilgisini
ceken mobil reklamlarin 2019'da ytizde 64’e yuk-
selmesi de diger bir sasirtan bilgi olarak karsimiza
cikiyor. Kullanicilarin ilgisini gceken bu reklamlar,
ayni zamanda onlari ¢esitli aksiyonlar almaya da
tesvik ediyor. Katiimcilarin ytizde 57’si merak edip
reklama tiklarken, ytizde 34’ reklamda goérdukleri
urtinle ilgili internette arastrma yapiyor. Yuzde 8'i
ilgili drdn/hizmeti internetten ya da magazadan
satin alirken, yuzde 12'si arkadasina bahsediyor.
Boylelikle mobil oyunlardaki reklamlar, kullanicila-
ra her anlarinda ulasabilmek adina markalar igin
bulunmaz birer firsat haline geliyor.

2017 yilinda yapilan arastirmada mobil oyuncularin
ylzde 79'u haftada bir kere veya daha fazla oyun
oynarken, 2019'da yapilan arastirmada bu oran
ylzde 94’e cikmis durumda. Mobil oyunlar, gun
gectikge oyuncularin telefonlarina yukleyip unut-
tugu aplikasyonlar olmaktan cikip, rahatlama ve
mutluluk sagdlayan tatll kagamaklar haline geliyor.
Telefonlarinda bir ila Gi¢ oyun bulunduranlarin ora-
nida yuzde 53'ten ylizde 66’ya tirmanmis.

ESPOR ALANI DAHA HIZLI
YUKSELIYOR

Ulkemizde espor, ilk takimlarin ortaya ¢ikisindan
itibaren hizla yayginlasarak buytik kitlelere ulas-
tI. Bununla beraber, ¢cok buiytk profesyonel spor
kultiplerinin, Universitelerin ve bilisim sektérunun
6nde gelen sirketlerinin dahil oldugu hizla gelisen
bir arenaya donustu. 2018’de Turkiye E-Spor Fe-
derasyonunun kurulmasi, Genglik ve Spor Bakanlig
tarafinca esporcu lisansinin veriimeye baslanma-
siyla Ttirkiye’de espor dtinyasi tam anlamiyla pro-
fesyonellesti. Takimlarimizin tlkemize kazandirdigi
uluslararasi basarilar espor takipgilerinin sayisinin
her gecen sene artmasina sebep oldu ve espora
génul vermis amator oyunseverlerin profesyonel-
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In 2017, 22%
of users were
interested
mobile. In
2019, that
number
jumped to
64%

2017'de

kullanicilarin
mobil

reklamlara
olan ilgisi

%22 iken
2019'da bu
rakam %64
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FACTORS ACCELERATING THE GAMING
SECTOR’S GROWTH

Digital gaming constitutes one of the fastest growing
industries in the world—exceeding the global automotive,
energy, and even cinema sectors. Some of the factors
behind this growth include:

* The rise in smart phone and tablets

* The rise in computer hardware and consoles, and at
lower costs!

* The rise in e-publishing

* The rise in more people of all different age groups
using smart phones

* The recognition of eSports as professional branch
of sports

GLOBAL GAMING MARKET FIGURES

Back in 2018 the global gaming market worth $138 billion
USD. Experts expect that figure to grow to $180 million
USD by 2021. At present, while the US continues to lead
the sector, China has now become the largest stakeholder.
Following behind are countries such as South Korea,
Japan, and France. The above said, China’s role in terms
of bringing the world mobile games is, to say the least,
huge—accounting for 28% of the world’s digital gaming
market, followed by the US, which accounts for 23%.

Three Major Digital Gaming Platforms
e Computers (PCs)

» Video game consoles (PS4, XBOX, Nintendo)

o Cell phones

Dijital Oyunlarin Uc Ana Platformu

« Kisisel bilgisayarlar (PC)

« Oyun konsollari (PS4, XBOX, Nintendo)
.+ Mobil oyunlar
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lesme yolunda yeni firsatlar yakalamalarina imkan do-
gurdu. Bu konuda 6n plana gikan bagarili isimler birgok
gence ilham oluyor. Bugtin gelinen noktada Ttirkiye'de 15
binin tizerinde amatdr espor takimi bulunuyor. Yaklasik 80
takim ise federasyon tarafindan lisanslanmis durumda.

SEKTORUN BUYUMESINI HIZLANDIRAN
FAKTORLER

Dijital oyun sektoru, buyime hizinda otomotiv ve enerji
gibi temel sektdrler ile eglence alaninin amiral gemisi
kabul edilen sinema sektorunu dahi geride birakarak,
kiresel 6lgekte en hizli buytiyen sektdrlerden biri olarak
goze carpiyor. Sektortin bu denli hizli blytmesindeki
faktorlerin bazilari ise soyle siralaniyor:

* Akilli telefon ve tabletlerin yayginlagsmasi

* Bilgisayar donanimi ve konsollarin yayginlagmasi
* Donanim maliyetlerinin ucuzlamasi

* internetin yayinciligi kolaylastirmasi

* Akillitelefon kullanimiyla beraber mobil oyuncularin yas
araliginin geniglemesi

* Espor’un bir spor dali olarak kabul gérmesi
KURESEL OYUN PAZARI RAKAMLARI

2018 yilinda yaklasik 138 milyar dolar seviyesinde olan
kuresel oyun pazari buytikltigtintin, 2021 yilinda 180 milyar
dolara yaklasacagréngdrdltiyor. Dijital oyun sektordintn
gecmisten beri en 6nde gelen Ulkesi olarak ABD kabul
ediliyor. Ancak Cin, pazar pay! noktasinda lider konumun-
da. Guney Kore, Japonya, Fransa gibi tlkeler de sektorde
s0z sahibi olarak 6n plana ¢ikiyor. Gin'in sektérdeki hizli
yukselisinde ise mobil oyunlarin kiresel gapta yukselise
gecmesinin etkisi buyuk. Tek basina Cin, dunya dijital
oyun pazarinin ytizde 28'ine sahipken, bunu ytzde 23
ile ABD takip ediyor.
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he video game sector is now in full

swing with the constant renewal

of smart phones, computers, and

game consoles. Companies starting
in tiny offices can now receive millions of dol-
lars investment offers today. And Turkey has a
representative among these young companies
called “unicorns”. The sale of domestic mobile
game company Peak Games to US-based
Zynga for $ 1.8 billion shows the great potential
in the industry. Therefore, investments in the
ideas of such areas seem to advance video
game exports significantly.

Dijital oyun sektoru; akilli telefonlarin, bilgisa-
yarlarin ve oyun konsollarinin surekli kendisini
yenilemesiyle birlikte riizgar arkasina almis
durumda. Oyle ki ufak bir ofiste faaliyetlerine
baslayan firmalar, ginumtzde milyon dolarlik
yatinm teklifleri alabiliyor. “Unicorn girisim” ola-
rak adlandirilan bu genc sirketlerin arasinda
artik Turkiye'den de bir temsilci bulunuyor. Yerli
mobil oyun sirketi Peak Games'in 1,8 milyar
dolara ABD’li Zynga'ya satiimasi, sektérde
buyuk potansiyel oldugunu gézler 6nuine se-
riyor. Dolayisiyla bu alandaki fikirlere yapilacak
yatinmlar, dijital oyun ihracatini dnemli élctide
gelistirecege benziyor.




DOSYA | FILE

NTV Tech_nology Editor
liker Kocas
NTV Teknoloji Editért

¥ @ilkerkocas

WE CANNOT MISS OUT ON THIS REVOLUTION

Bu Devrimi Kacirma Liiksiimiiz Yok

We need to support entrepreneurship  Dijital rekabette payimizi arttirmak icin
to increase our share in the digital  girisimci ruhu desteklemeli ve daha fazla
competition and have more angel investors  melek yatinmeci cikarmaliyiz

he world economy is going through its 3

largest global change. It has been thousands

of years since the Agricultural Revolution and

hundreds of years since the Industrial Revo-
lution. Countries that were late to adapt to the Industrial
Revolution like us are still striving to enter the league of
developed countries. And the digital revolution creates a
brand-new league and opportunities. As the production
and consumption habits are changing during this period,
companies that were founded only a few 10 years ago
reached more than a trillion dollars today, revealing the
true nature of this transformation.

Dunya ekonomisi, 3’Uncu buytk kuresel degisimini
yaslyor. Tarim Devrimi'nin tizerinden binlerce, Sanayi
Devrimi'nin tzerinden ise yuzlerce yil gecti. Bu Dev-
rim’e sonradan adapte olan bizim gibi toplumlar, hala
gelismis Ulkelerin bulundugu lige yukselmek icin yogun
caba sarf ediyor. Dijital devrimle ise yeni bir lig ve héliyle
yeni firsatlar doguyor. Bu dénemde uretim ve tuketim
aliskanliklar degisirken cok degil sadece birkag 10
yil 6nce kurulan sirketlerin bugun bir trilyon dolardan
fazla degere ulasmasi, donustimtn boyutlarini gozler
ontine seriyor.
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Diinya ekonomisi,

3UNCU P

kiiresel degisimini yasiyor

Garajda kurulan sirketler, heniiz
borsaya aciimadan milyar dolarlik
dederlendirmelere ulasiyor

Companies founded in basements are
reaching hillions of dollars of valuations
without even entering the stock market

The common feature of the companies with the highest
worth today is their billion dollars of income not from
physical assets but from their digital presence. For in-
stance, the giant online show and movie platform Netflix
doesn't even own a movie theatre, digital taxi initiative
Uber owns no taxis and accommodation platform Airbnb
has no hotel room.

COUNTRIES THAT SUPPORT UNICORNS
ARE GROWING

Companies founded in basements are reaching billions
of dollars of valuations without even entering the stock
market. And the economies of countries that support
enterprises and entrepreneurs are growing substantially.
These young companies are called “unicorn”. There are
over 300 unicorns around the world. And a representative
from Turkey made it to the list. Peak Games, sold to the
US-based mobile game company Zynga for $ 1.8 billion
(approximately TRY 12.4 billion), became Turkey's first
unicorn. Turkey should not be content with this achieve-
ment. We are among the top 20 biggest economies in
the world. However, we are the 33 country in Bloomb-
erg’s most innovative countries list of 2019. For example,
countries such as Poland, the Czech Republic, Iceland,
and Hungary come before Turkey in the most innovative
countries list even though their economies are not as
big as Turkey’s. In other words, Turkey invests less in
new initiatives and start-ups than those countries. The
progress of South Korea, which is at the top of this list, to
be among the top 10 economies in the world shows what
Turkey can miss if it doesn’t provide the necessary support
to its entrepreneurs. In 2000, there was only one country
from Asia among the top five economies of the world.
But today, China and Japan received the fruits of their
investments in new technologies by coming in second
and third behind the USA. In fact, China-based Alibaba
and Huawei started to take on their US-based opponents.

THE AIM IS TO HAVE AT LEAST 10
“TURCORN” UNTIL 2023

Peak Games is proof that supporting these entrepreneurs
can produce returns in billions of dollars. The decision to
support such initiatives within the scope of the 2023 In-
dustry and Technology Strategy is a very important step in
this respect. Mustafa Varank, T.R. Minister of Industry and
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Bugtin dunyanin en degerli sirketlerine baktigimizda go-
gunun ortak 6zellidi, fiziksel mal varligindan ziyade sanal
varliklari sayesinde milyar dolarlik gelirler elde etmeleri.
Son dénemin en degerli sirketlerinin yer aldigi listelerin
degismez Uyeleri arasinda olan online dizi ve film platfor-
mu Netflix'in sinema salonu, dijital taksi girisimi Uber'in
taksisi ve konaklama platformu Airbnb’nin ise bir tane
bile otel odasi yok

UNICORN’LARA DESTEK VEREN ULKELER
BUYUYOR

Garajda kurulan sirketler, henuiz borsaya agilmadan mil-
yar dolarlik degerlendirmelere ulasiyor. Girisimlere ve
girisimcilere destek veren Ulkelerin ekonomileri de hatiri
sayllir oranda buyuyor. Bu geng sirketlere de “unicorn”
adi veriliyor. Dunya genelinde 300’'den fazla unicorn
bulunuyor. Listede artik Turkiye’den de bir temsilci var.
Gectigimiz aylarda 1,8 milyar dolar (yaklasik 12,4 milyar
TL) karsiiginda ABD merkezli mobil oyun sirketi Zynga'ya
satilan Peak Games, Turkiye'nin ilk unicorn’u oldu. Bu
basari kuskusuz Turkiye icin yeterli olmamali. Dinyanin
en buyuk ekonomileri listesinde ilk 20’de yer aliyoruz.
Ancak Bloomberg'in 2019 yili icin hazirladigi en inovatif
tlkeler listesinde 33'lincu siradayiz. Ornegin séz konusu
ekonomik buyuklik olunca Trkiye'nin gerisinde olan
Polonya, Gekya, Izlanda ve Macaristan gibi tilkeler en
inovatif Ulkeler siralamasinda Turkiye'nin tizerinde yer
aliyor. Baska bir deyisle Trkiye, ekonomik buyuklukte
geride biraktigi pek cok Ulkeden daha az yeni girisimlere ve
startup’lara yatinm yapiyor. Bu listenin tepesinde yer alan
Giney Kore'nin, dtinyanin en buyuk ilk 10 ekonomisinden
biri olmak icin emin adimlarla ilerlemesi, Ttirkiye’nin bu
alanda girisimcisine yeterli destedi vermemesi halinde
neleri iskalayabilecegini gozler 6ntine seriyor. Biraz daha
geriye gittigimizde, 2000 yilinda dtinyanin en buyuk bes
ekonomisi arasinda Asya’dan tek Ulke bulunuyordu. Bu-
gtin Cinile Japonya, ABD’nin arkasindan 2’'nci ve 3'tincu

The world economy is
going through its

3R LARGEST
global change




DOSYA | FILE

olarak yeni teknolojilere yaptiklar yatinmlarin karsihgini

peak Games tecru bESI, fazlasiyla aldi. Oyle ki Cin merkezli Alibaba ve Huawei'nin

ABD'li rakiplerine kafa tutacak seviyelere gelmesinin to-

girisimcilere verdigimiz humla bu yilarda atid.
desteﬂin milyar dolarlar 2023'E KADAR EN AZ 10 “TURCORN”
L HEDEFI
. Dlar?k gerl donus Peak Games tecrubesi, girisimcilere verdigimiz destegin
Saglauacaglnl kanlt"uor milyar dolarlar olarak geri déntis saglayacagini kanitlyor.

2023 Sanayi ve Teknoloji Stratejisi kapsaminda bu tarz
girisimlere destek saglanma karari verilmesi, bu acidan
hayli énemli bir adim. T.C. Sanayi ve Teknoloji Bakani
Mustafa Varank'in “2023'e kadar en az 10 Turcorn hedefi-
miz var.” sézu, bakanligin bu konunun éneminin
ziyadesiyle farkinda oldugunu kanitlar nitelikte.
Ancak pek cok konuda oldugu gibi bu alanda
da her seyi devletten beklemek yeterli degil.
Ontimuizdeki yillarda dijital rekabette payimizi
arttirmak igin girisimei ruhu desteklemek ve daha
fazla melek yatinmci gikarmak zorundayiz. Baska
bir deyisle fikre yatinm yapma aliskanhdini gelistir-
meliyiz. Zira Turkiye'deki girisimcilerin ortak sorunu
olan *fikir veren cok, para veren yok” aligkanhgini
kirmanin yegane yolu bu.

Technology, said “Our aim is to have at least 10 Turcorns
by 2023.” His words show how the Ministry is aware of the
importance of this issue. But we cannot leave everything
to the state. We need to support entrepreneurship in the
upcoming years to increase our share in the digital
competition and have more angel investors.

In other words, we must learn to invest

in ideas. Because this is the only -
way to break the habit of “lots of 3

ideas, not enough money”,

Bugtine kadar ABD, Cin, Gtiney Kore ve Avrupa tlkelerin-
den ¢ikan girisimleri konustuk. Artik bizim de bdyle basari
hikayelerine imza atabilecegimizi biliyoruz. 10 yil 6nce
istanbul Moda’da bir apartman dairesinde kurulan Peak
Games'in 1,8 milyar dolar degere ulagmasi ile artik sah-
nede biz de variz. Peak Games’e ilk dénemlerde yatirm
yapanlarin 85 ila 400 milyon dolar (yaklasik 580 milyon
TL ila 2 milyar 740 milyon TL) arasi kazan¢ saglamasi,
kuskusuz yatinmecilarin aliskanliklarini da degistirecek.
Bagka bir deyisle bir fikrin milyon dolarlara déntistu-
guinu yasayarak gorduk. Artik eski aligkanliklarimiz
bu drnek Uzerinden degisecek ve fikre yatinm
yaparken daha cesur olacagiz. Peak Games'in
basarisi ile sahnedeki yerimizi aldik. Simdi sira,
uc yilicinde 10 Turcorn gikarmakta. Bunu ba-
sarabilirsek hem kendimize olan gtivenimizi
hem de kurulan bu yeni ligdeki yerimizi
saglama alinz.

which is a common
problem among en-
trepreneurs.

We talked so much about in- itiatives from
the US, China, South Korea, and European coun-
tries. Now we can achieve the same and even better.
With Peak Games, which was founded in an apartment
in Istanbul Moda 10 years ago, reaching a worth of $ 1.8
billion, we can say we are in the game now. People who
invested in Peak Games in its first periods gained $ 85

produce return
to 400 million (around TRY 580 million to 2 billion 740 . oy
million). And this will without a doubt change the habits in billions of dolla
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Recent years introduced us the concept
of “golden collar” employees next to blue
and white collars

of investors. In other words, we have all seen how an idea
could turn into million dollars. Our old habits will change
with these examples and encourage us to invest in ideas.
The success of Peak Games put us into the game. Now
we need to have 10 Turcorns in 3 years. If we can do
that, we can secure both our confidence and our place
in this brand-new league. It is not an easy thing to offer
the world a new Google, Facebook, Netflix, Amazon, or
WhatsApp. However, with the right idea and support, it is
not impossible to create platforms to compete with giant
brands such as Apple in the world. Switzerland-based
Spotify is a great example of that. We have the young,
educated population and the capital to do that. The only
thing left to do is to go after these ideas and support
those who do.

WE NEED TO INVEST IN PEOPLE AND IDEAS

Itis up to us whether we go up or down in the digital rev-
olution league. If we are to make a profit these times, we
need to invest in people and ideas as we do in concrete
physical assets. Because the digital revolution creates its
own social class. Recent years introduced us to the con-
cept of “golden collar” employees next to blue and white
collars. Understanding and investing in this new class is
Turkey’s most important step for its 10-unicorn target in
2023. Young people need to be told that staying in Turkey
is not a loss but an opportunity to turn their ideas into
projects. This will prevent brain drain and guarantee that
ideas started in these territories will also give their

fruits in these territories. Turkey cannot miss out

on this revolution. If we miss this revolution

just like we did the industrial one, if we

prefer to consume instead of

producing, we will pay
for it for dec-
ades.

Son yillarda mavi ve beyaz yakadan sonra
literatiire “altin yakal” calisan kavrami
da girdi

Kus-

kusuz

yeni bir
Google, Fa-
cebook, Netflix
Amazon ya da What-

SApp cikarmak hayli

guic. Ancak Isveg'in son
dénemlerde gelistirdigi en
onemli girisim olan Spotify
gibi kuresel pazarda Apple
gibi dev markalar ile yarisan
platformlar yaratmak dogru
fikir ve destek ile imkansiz
degil. Bunu gerceklestirecek
geng, egitimli nufusumuz ve
kapitalimiz var. Geriye bir tek
bu fikirlerin pesinden kogmak
ve kosanlari desteklemek kaliyor.

iNSANA VE FIKRE YATIRIM
YAPMALIYIZ

Dijital devrim ile lig atlamak da ligden
dusmek de bize bagll. Bu dénemden
karl clkmak istiyorsak artik elle tutulabilir
fiziksel varliklara yaptigimiz kadar insana
ve fikre de yatinm yapmamiz gerekiyor. Zira
her devrim gibi dijital devrim de kendi sosyal
sinifini yaratiyor. Son yillarda mavi ve beyaz yaka-
dan sonra literature “altin yakall” calisan kavrami da
girdi. Bu yeni sinifi anlamak ve ona yatinm yapmak,
Turkiye'nin 2023’te 10 unicorn hedefi icin atabilecedi
en 6nemli adim. Fikir treten zihinlerin projelerini hayata
gecirebilmek icin Turkiye'de kalmanin bir kayip degil
firsat oldugunu bilmeleri, beyin gocuint engelleyecedi
gibi énimtuzdeki yillarda bu topraklarda akillara dtisen
fikirlerin yine burada yesermesinin de garantisi olacak
Tdrkiye'nin bu devrimi kacirma luksu yok. Sanayi Devri-
mi'nde oldugu gibi bu devrimi de 1skalarsak, yani tireten
degil tiketen tarafta kalirsak bunun vebalini on yillarca
cekmek durumunda kalabiliriz
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TURKEY 1S WELL-REPRESENTED

INAUSTRALIA

Tiirk-Toplumu, Avustralya’da lyi Sekilde Temsil Ediliyor

& Commonwealth Bank Genel Miidiri  Hiiseyin Mustafa General Manager at Commonwealth Bank

| have been working closely with the
Turkish people in Australia for about 45

irst of all, | would like to say that as someone

who has been living in Australia for 52 years, |

am a Cypriot Turk who is very devoted to his

Turkish identity. | was born in the Alaminyo village
of Cyprus in 1958. In 1968, | had to leave Cyprus and
move to Australia with my mother, father, and brother as
the country was at war at that time. | witnessed Greek
Cypriots opening fire at us and killing my uncle as a small
child. Thus, my family decided to take their two sons
elsewhere with hopes of a brighter future for both of us.
We arrived in Australia after 23-day seafaring.

BANKING EXPERIENCE THAT STARTED AT
THE AGE OF 16

I will always remember the time when my teachers and
friends in Australia met a Turkish person for the first time.
| didn’t have what you'd call a very bright childhood; |
was beaten up at school by the other kids but | learned
English within 5 years and 3 months and stepped into
the business world at a bank at the age of 16. After
working at the bank for 10 years, | was promoted to be
an assistant manager. And around that time, Common-
wealth Bank offered me a scholarship. With that, | went
back to university and completed my accounting educa-
tion. In 1998, | completed my master’s degree with two
scholarships offered by the bank. | have been working
at Commonwealth Bank for 46 years, 17 years of which
as the general manager. There are around 10 people
among 45 thousand personnel that have been working for
long years like me. | continue my job at Commonwealth
Bank, and | love what | do there. My wife is also a Cypriot
Turk, she and her family came to Australia in the 1950s.
| have two daughters and they both work at prestigious
law companies. One of my daughters is also married to
a Cypriot Turk who is a doctor here.
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years

HOSEYIN MUSTAFA
HAS BEEN THE
GENERAL MANAGER
AT COMMONWEALTH
BANK FOR 17 YEARS

HUSEYIN MUSTAFA,
17YILDIR
COMMONWEALTH
BANK'DA GENEL
MOUDOUR OLARAK
GOREV YAPIYOR

Yaklasik 45 yili askin zamandir
Avustralya’daki Tiirk toplumuyla yakin
hir sekilde calisiyorum

Oncelikle 52 yildir Avustralya'da yasayan biri olarak
Turkltige cok bagl Kibrish bir Turk oldugumu ifade et-
mek istiyorum. 1958 yilinda Kibris'in Alaminyo Koyu'nde
dogdum. 1968'de annem, babam ve kardesim ile birlikte
Kibris'tan aynlip Avustralya’ya goc¢ etmek zorunda kaldik.
Cunku o dénemde Ulkede ne yazik ki savas vardi. Ktiguk
yasta bir gocuk olarak Kibris Rumlarinin bize ates agma-
sina ve amcamin sehit olmasina taniklik ettim. Dolayisiyla
ailem, daha parlak bir gelecegimizin olmas igin iki oglunu
da bagka bir Ulkeye gétirme karar aldi. 23 gunitik bir
gemi yolculugu sonrasinda Avustralya’ya ulastik.

16 YASINDA BASLAYAN BANKACILIK
TECRUBESI

Hic unutmam, o yillarda Avustralya’daki 6gretmenlerim
ve okul arkadaslarm, ilk defa bir Turk ile karsilasmisti.
Gok parlak bir cocukluk dénemim olmadi, hatta okulda
beni hirpaliyorlardi diyebilirim ama bes yil U¢ ay igerisinde
ingilizceyi 6grendim ve 16 yaginda bankaya girerek is
hayatina ilk adimmi attim. 10 yil boyunca bankada calis-
tiktan sonra mudur yardimeiligina terfi ettim. O siralarda
Commonwealth Bank, bana bir burs teklif etti. Ben de
Universiteye dénup muhasebe Uzerine diploma aldim
1998'de yine banka tarafindan verilen iki burs sayesinde
master egitimimi tamamladim. 46 yildir Commonwealth
Bank'te calisiyorum, 17 yildir bankada genel mudur
olarak gdrev yapmaktayim. Bankada c¢alisan 45 bine
yakin personel igerisinde benim gibi uzun yillardir hizmet
veren yaklasik 10 kisi var. Ben de igimi ¢ok sevdigim igin
Commonwealth Bank'teki gérevime devam ediyorum
Esimin ailesi de Kibris Ttrku, onlar 1950’lerde Avustral-
ya'ya gelmis. ki kizim var, ikisi de tlkenin dnemli avukatlik
sirketlerinde caligiyor. Damadim da Kibris Tirkd, o da
burada doktorluk meslegini icra ediyor.



ATBC’s aim is to support the Turkish
Republic and Turkish businesspeople

ATBC IS A VALUABLE BRIDGE

I have been working closely with the Turkish people in
Australia for about 45 years. | know many businesspeople
in the country and try to support them. | was the chairman
of the Australian-Turkish Business Council (ATBC) for 12
years and | am currently the honorary president. Over time,
we have received many ministers and bureaucrats from
Turkey, including our President, Recep Tayyip Erdogan. As
the most active Turkish trade institution in Australia, ATBC's
aim is to support the Turkish Republic and the Turkish
businesspeople. ATBC is like a precious bridge. We also
provide information about Australia to Turkish business-
people all around the world. As you know, investors need
to be well-informed about the economy and the potential
of a country they consider investing in beforehand.

AUSTRALIA IS A MULTICULTURAL COUNTRY

The fact that 25 million people live in Australia is a great
advantage of the country. Australia hosts people from
approximately 250 different countries and there are around
200 different languages spoken and 140 different religious
beliefs practiced in this multicultural country. And we
see this diversity as great resources and richness. The
first Turkish people coming to the country migrated from
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ATBC, Tiirkiye Cumhuriyetini ve Tiirk is
insanlarini destekleme amaci giidiiyor

ATBC, DEGERLI BiR KOPRU KURDU

Yaklasik 45 yili agkin zamandir Avustralya’daki Turk top-
lumuyla yakin bir sekilde calisiyorum. Ulkedeki birgok ig
insanini taniyorum ve onlari desteklemeye gayret gos-
teriyorum. Bu minvalde 12 yil boyunca Avustralya Ttirk
is Adamlarn Konseyinin (ATBC) bagkanligini yaptim, su
anda da bu Konseyin onursal bagkaniyim. Zaman ice-
risinde Cumhurbaskanimiz Recep Tayyip Erdogan da
dahil olmak uzere Turkiye'den gelen bircok bakan ve
burokrati Avustralya’'da agirladik. Avustralya’daki en aktif
Trk ticaret kurulusu olan ATBC, Ttirkiye Cumhuriyeti’ni
ve Turk is insanlarini destekleme amaci guiduyor. ATBC,
burada cok degerli bir képru vazifesi géruyor. Ayrica
dunyanin her kosesinde bulunan is insanlarmiza da
Avustralya 6zelinde bilgiler veriyoruz. Zira bir yatinm karari
alinmadan énce her yatinmciya Ulkenin ekonomisini ve
potansiyelini iyi anlatmak gerekiyor.

AVUSTRALYA, COK KULTURLU BiR YAPIYA
SAHIP

Avustralya’nin 25 milyonluk bir ntifusa sahip olmasi Ulkeye
buyuk avantaj sagliyor. Ayni zamanda ¢ok kdltdirlt bir
yaplyl da bunyesinde barindiran Avustralya’da yaklasik
250 farkli tilkeden gelen insan yastyor, 200 civarinda farkli
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AUSTRALIA,

Hosts people from around 250
different countries

Around 200,000 of them are of
Turkish origin

Around 200 different languages
are spoken

Around 140 different religions
are practised

Cyprus in 1948 and Turkey in 1968. Around 200 thousand
people of Turkish origin live here. Australia is currently the
6th biggest economy in the world. And Turkish people
living in the country face the same challenges as Austral-
ians. For example, many Turkish students encountered
COVID-19-related issues. Because most of them were
working 20 hours a week to meet their expenses. Most of
them lost their jobs due to the pandemic. In this regard,
esteemed Turkish businesspeople in Australia provided
significant assistance to our students who had difficulties
in the pandemic period.

DIRECT FLIGHTS TO AUSTRALIA MAY
CREATE OPPORTUNITIES

The mutual trade volume between Turkey and Australia
is currently around $ 1 million. Australia offers great po-
tential in many areas, especially in tourism. Around 40
thousand Australians visit Turkey each year; however, the
numbers have declined 95% due to the pandemic this
year. If Turkish Airlines (THY) can organise direct flights to
Australia after COVID-19, there may be great opportunities.
Because there is no direct flight to Europe from Melbourne
or Sydney. All tourists go to Dubaii first, stay there for 2-3
days and arrive in Europe through London. With direct
flights to Istanbul, travellers can spend a couple of days
in Istanbul and go to Europe from there. We have been
closely interested in this issue for 15 years.

Esteemed Turkish businesspeople
in Australia provided significant
assistance to our students who had
difficulties in the pandemic period

Avustralya’daki degerli Tiirk is insanlar,
salgindan dolay! zor durumda olan Tiirk
dgrencilere dnemli yardimlarda bulundu

dil konusuluyor ve 140 farkli dinfinang mevcut. Dolayisiyla
biz bu farkliliklan bir zenginlik olarak gériiyoruz. Ulkeye ilk
gelen Trkler, 1948’de Kibris'tan ve 1968'de Turkiye'den
gbc etmisler. Burada hélihazirda yaklagik 200 bin Ttirk
kékenli insanimiz yasiyor. Avustralya, dtinyanin en buyuk
6'nci ekonomisi olarak dikkat gekiyor. Ulkede yasayan
Turk is insanlar ve vatandaslarimizin sorunlari ise Avust-
ralyalilardan farkl degil. Ornegin Tuirkiye'den buraya gelen
ogrencilerin buytik bir kismi COVID-19 pandemisi yuzun-
den cesitli zorluklarla karsilast. Glinkti cogu 6grencinin
haftada 20 saat calisma imkani vardi ve masraflarini bu
sekilde karsilayabiliyorlardi. Pandemi olunca sz konusu
is imkanlarini kaybettiler. Bu dogrultuda Avustralya’daki
degerli Turk is insanlari, salgindan dolay! zor durumda
olan dgrencilerimize énemli yardimlarda bulundu.

AVUSTRALYA’YA DIREKT UCUS KOYULMASI
FIRSAT OLUSTURABILIR

Turkiye ve Avustralya arasindaki ikili ticaret hacmi,
hélihazirda yaklasik 1 milyar dolar civarinda. Aslinda
Avustralya'da, ézellikle turizm sektérd basta olmak tizere
bircok alanda btiytik bir potansiyel var. Her yil yaklasik
40 bin Avustralyall, Turkiye'yi ziyaret ediyor fakat bu yil
pandemiden dolayl maalesef ylizde 95'lik bir dtistis ya-
sanmakta. Turk Hava Yollari (THY), COVID-19'dan sonra
Avustralya’ya direkt ugus duzenleyebilirse buytik bir firsat
olusabilir. Zira bugtin Melbourne veya Sydney’'den direkt
Avrupa’ya ugan herhangi bir hava yolu sirketi bulunmuyor.
Bu sebeple butun turistler dnce Dubai’ye gidiyor. 2-3 gun
orada kaldiktan sonra Londra tizerinden Avrupa'ya ulasa-
biliyor. istanbul’a direkt ugus oldugu takdirde ise birkag
glinltik Istanbul tatilinden sonra Avrupa’ya gitme imkani
dogabilir. 15 yildir bu konuyla yakindan ilgileniyoruz.

AVUSTRALYA'DA
Yaklagik 250 llkeden insan yasiyor

Yasayan insanlarin yaklasik
200.000'i Tirk kokenli

200 civarinda farkl dil konusuluyor

140 farkl dini inan¢ mevcut
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TURKSAT 5A
INFORMATION

SATELLITE NAME
TURKSAT 5A

MANUFACTURING

COMPANY
AIRBUS DS

CARRIER ROCKET

FALGON

ORBIT
31 DEGREE EAST
(THE FIRST TURKSAT
SATELLITE LAUNCHED

TOTHIS ORBIT)

PLATFORM

E3000-EOR

POWER
38KW

COVERAGE ZONE

TURKEY, MIDDLE
EAST, EUROPE, NORTH
AFRICA, AND SOUTH

AFRICA

WEIGHT
3400KG

PROPULSION SYSTEM

ELECTRIC

KU-BAND / NEW KU

BAND TRANSPONDER
42

KU-BAND / NEW KU

BAND CAPACITY
1728 MHZ

SN TURKSAT

General Manager at Tirksat A
Cenk Sen
Tirksat AS Genel Muidtird

TURKSAT 5A AND TURKSAT 5B SATELLITES
WILL SHAPE THE FUTURE

Tiirksat 5A ve Tiirksat 5B Uydular: Gelecegi Sekillendirecek

Turkey will provide TV broadcasting
and satellite communications
services over Middle East, Europe and
Africa via Tiirksat 5A satellite

ue to the investments of Ttrksat, 3 billion
people living in 118 countries of Asia, Eu-
rope, and Africa will be able to access a

wide range of communications services.

THE SCOPE OF TURKSAT 5A AND
TURKSAT 5B PROJECTS

The new generation satellites (Turksat 5A and Turksat
5B) will be launched into geostationary orbit at 31° East
in order to protect our rights as well as offering solutions
that are compatible with our satellite communications
networks. We also aim to backup our satellites in orbit at
42° East to expand the coverage areas, and to provide
advanced communications infrastructure for sea, land,
and air vehicles. Both satellites are manufactured at
the facilities of Airbus D&S company in France and
England.
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oA uydusu ile Tirkiye, Avrupa, Orta
Dodu ve Afrika’da da televizyon
yayini ve uydu haberlesme hizmeti
verilebilecek

Turksat AS’nin yaptigi yatinmlar sayesinde Asya,
Avrupa ve Afrika’daki 118 tlkede yasayan 3 milyar
insan, uydu kapasitesine eriserek etkili iletisim hiz-
meti aliyor.

TURKSAT 5A VE TURKSAT 5B
PROJELERININ KAPSAMI

Turksat 5A ve Turksat 5B uydulari, 31° Dogu y&rtin-
gesindeki haklarimizin korunmasi ve yeni haberlesme
¢o6zumleri saglanmasi amaciyla kullanilacaktir. Ayrica
42° Dogu yorungesindeki uydularimizin yedekligini
saglamak, hizmet verdigimiz Ulke sayisini arttirmak,
deniz, kara ve hava araclarina gelismis haberlesme
imkani saglamak da amaglarimiz arasindadir. Her iki
uydunun uretimi de Airbus D&S firmasinin Fransa ve
ingiltere’deki tesislerinde devam etmektedir.



TURKSAT 5A

Turksat 5A satellite will be placed in geostationary orbit
at 31° East for communications services via Ku fre-
quency band over the wide area covering Turkey, the
Middle East, Europe, North Africa, and South Africa.
With a launched mass around 3 thousand and 400 kg,
the satellite will have a 10 kW useful load. Service and
communications modules of Turksat 5A are manufac-
tured and both parts are mechanically joined. While
the assembly of the satellite’s antennas is completed,
the space-adaptation performance and environmental
tests are still ongoing.

TURKSAT 5B

Tirksat 5B is a communication satellite that will be
placed in geostationary orbit at 42° East. The satellite
will use the Ku and Ka satellite frequency bands in
communications services over a wide coverage area
(including Turkey, Europe, the Middle East, Northeast
Africa, Nigeria, South Africa, the majority of the Medi-
terranean and the Aegean Sea). With a launched mass
around 4 thousand and 500 kg, the satellite will have 12
kW useful load. The production process of the service
module and the integration of communication equipment
have been completed. In the next stage, the space-ad-
aptation performance tests will follow the assemblage
of these modules.

THE BENEFITS OF THE PROJECT

» The manoeuvre lifetime of Turksat 5A and Ttirksat 5B
communications satellites will be more than 30 years
since the new generation electric propulsion system is
used in the satellites.

* With the launching of Turksat 5A and Turksat 5B satel-
lites, the new Ku-band frequency rights will be obtained
at 31° East and 42° East orbits. In addition, Ttirksat 5A
and Turksat 5B satellites will protect the existing orbit
and frequency rights as well as providing new frequency
rights to next generation Turksat satellites.

» With the Turksat 5A satellite, Turkey will provide TV
broadcasting and satellite communications services over
Middle East, Europe and Africa as well as the East and
West coverage areas. The satellite will bring additional
capacity for existing TV broadcasting demands.

* Turksat 5B will be able to improve terrestrial infrastruc-
ture by deploying rural solutions in a wide range of area
including 27 countries (e.g. Somalia, Yemen, Nigeria,
and Libya, and certain regions in Turkey) lacking reliable
communication infrastructure.

Tiirksat 5A and Tiirksat 5B communication
satellites will use the new generation
“glectric propulsion system”

TURKSAT 5A IN THE
LAST QUARTER OF
2020 AND TURNSAT
5B IN THE SECOND
QUARTER OF 2021
ARE PLANNED T0 BE
LAUNGHED FROM
FLORIDA WITH
SPACEX FALCON S
ROCKETS

TURKSAT SANIN
2020'NIN DORDONCO
GEYREGINDE,
TURKSAT 5B'NIN
ISE 2021'IN IKINCI
GEYREGINDE SPACEX
FIRMASINA AIT
FALCON 9 ROKETLERI
ILE FLORIDA'DAN
FIRLATILMASI
PLANLANMAKTADIR
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Tiirksat 5A ve Tiirksat 5B haberlesme
uydularnimizin iiretiminde yeni nesil
“glektrikli itki sistemi” kullaniimigtir

TURKSAT 5A

31° Dogu ydrungesinde hizmet verecek olan Ttrksat
5A uydusu, Turkiye, Orta Dogu, Avrupa, Kuzey Afrika
ve Gliney Afrika’yr kapsayan bir cografyada Ku-frekans
bandinda hizmet verecektir. Firlatma kditlesi yaklasik
3 bin 400 kg olan uydu, 10 kW gticunde faydali ytike
sahip olacaktir. Turksat 5A uydusunun servis ve haber-
lesme moddillerinin dretimleri bitiriimisg, her iki kismin
da mekanik birlesimi tamamlanmustir. Uydunun anten
montajl faaliyetleri sonuglandirilirken uzay sartlarina
uyum performansi ve cevresel testleri ise devam et-
mektedir. Turksat 5A uydusunun 2020'nin dérduncu
ceyreginde firlatimasi planlanmaktadir.

TURKSAT 5B

42° Dogu yorungesinde hizmet verecek olan Turksat 5B
ise Ku ve Ka frekans bandina sahip bir haberlesme uy-
dusudur. Turksat 5B; Tdrkiye, Avrupa, Orta Dogu, Kuzey
Dogu Afrika, Nijerya, Gliney Afrika, Akdeniz'in buyuk
bélimd ile Ege Denizi'ni kapsayan genis bir cografyada
hizmet verecektir. Firlatma kditlesi yaklasik 4 bin 500 kg
olan uydu, 12 kW gtictinde faydali ytike sahip olacaktir.
Uydunun, servis moddil Uretimi ve haberlesme pargalari
ekipman entegrasyonu tamamlanmistir. Bir sonraki
asamada ise her iki modil birlestirilecek ve uzay sartlari
ile uyumlu performans testlerine baslanilacaktir. Turksat
5B haberlesme uydusunun 2021'in ikinci ceyreginde
firlatimasi hedeflenmektedir.

PROJE’NIN KAZANIMLARI

* Turksat 5A ve Turksat 5B haberlesme uydularmizin
Uretiminde yeni nesil “elektrikli itki sistemi” kullaniimigtir.
Boylece uydularimizin manevra émurleri 30 yilin Uze-
rinde seyredecekiir.

* Turksat 5A ve Turksat 5B uydularimizin firlatiimasi ile
31° Dogu ve 42° Dogu yortingelerinde yeni Ku-Bant
frekans haklari kazaniimis olacaktir. Ayrica Turksat
5A ve Turksat 5B uydulari mevcut yortinge ve frekans
haklarinin korunmasini saglayacak ve gelecek nesil
Turksat uydularina yeni frekans haklari sunacaktir.

* Turksat 5A uydusu ile Turkiye, Dogu ve Bati kapsama
alanlarina ek olarak Orta Dogu ve Afrika’da da televiz-
yon yayini ve uydu haberlesme hizmeti verilebilecektir.
Uydu ile mevcut televizyon yayinciligina ilave kapasite
gelecektir.

Turksat 5B uydusu faaliyete gegtiginde Turkiye'nin
karasal altyapisi olmadigi igin internet hizmeti alamayan
bélgeleriyle birlikte Somali, Yemen, Nijerya ve Libya
gibi 27 farkl tlkede yuksek hizda internet hizmeti ve-
rebilecektir.
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APPLICATION THAT WILL LEAD THE

FUTURE TECHNOLOGY

Gelecegin Teknolojisine Yon Verecek Uygulamalar
‘& Chairperson of the Board at Papilon Savunma  Murat Kerimoglu  Papilon Savunma Yénetim Kurulu Baskani

Each new development in today’s society  Giiniimiiz toplumunda her yeni gelisim, insanin
contributes to more efficient use of the  sinirl hayatinin daha verimli kullaniimasini
limited lifetime of humans  sadlayacak bir katki getirmektedir
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Important researches are conducted on
predicting the disease in advance with
smart watches and saving time as a
result

e can easily say that the welfare levels
of societies have significantly increased
in the last 20 years, independent of eco-
nomic development or the success of the
governments. And this increase continues without slowing
down. It is obvious that the main point of development
is the technology and the desire to spread technology
as well as the ability to get the biggest share from the
capital. Apart from the attractiveness of new and different
things, technology is a part of life as the biggest factor
that facilitates human life.

TECHNOLOGY HAS BEEN THE CLOSEST
FRIEND OF THE HUMAN

Just as the wheel has been a breakthrough for the mobility
of people from the moment it entered our lives, every
new development in today's society brings a temporal
and spatial contribution, ensuring that the limited life of
humans is used more efficiently. Although technology
sometimes acts as a time-consuming factor, it has be-
come the closest friend of the human as a safe haven.
When there is any pandemic, communication systems and
medical devices are effective enough to save humanity
from extinction. After leaving our friends, our closest buddy
is our mobile phone. Or when we get in the car, the first
thing we do is to look at the time-saving application that
shows us the traffic conditions.

WHAT WILL THE FUTURE TECHNOLOGY
OFFER US?

Speaking of time, the time of people from all over society
is quite valuable, right? | feel like hearing that you wonder
where these words will end up and that you want this
to end as soon as possible and get back to your other
matters, since you have many alternative things to do,
instead of reading these pages. And it is also another
question, “What makes the time so valuable?”. | will not
give the answer to this question in this article, but | will
give a few examples regarding the title “What will the
future technology offer us?” in order to use our precious
time more effectively in the future.

NANO-COMPUTERS WILL BE ABLE TO
DETECT TISSUE DISEASES

Important researches are conducted on monitoring our
health and predicting the disease in advance with smart
watches and saving time as a result. These watches will
also be able to measure the density of viruses and bacte-
ria very soon. On the other hand, nano-computers created
with DNA chains will come to a point that can detect tissue
diseases, make structural changes, or give commands to
these cells. On the other hand, navigation has taken up
such a big space in our lives that it has become not only

E-commerce
volume
in Turkey
increased by
48% in the
first 5 months
of 2020
compared
to the same
period of the
previous year

Tiirkiye'de
e-ticaret
hacmi,
2020'niniilk
5 ayinda gegen
senenin ayni
donemine gore
%48 artti

SOURCE: AA
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Akilli saatlerle hastahdi Gncesinden
tahmin edebilmek ve hdylelikle zaman
kazanmak iizerine ciddi arastirmalar
yiiritiiliyor

Ekonomik gelismislikten veya htikiimetlerin basarisindan
bagimsiz olarak, toplumlarin refah seviyesinin son 20 yilda
epey yukseldigi rahatlikla soylenebilir. Bu yukselis, hiz
kesmeden devam etmektedir. Gelismisligin ana 6znesinin,
teknoloji ve teknolojinin yayginlasma istegi ile sermayeden
en Ust payr alma becerisi oldugu asikardir. Yeni ve farklinin
cekiciligi bir yana teknoloji, insan yasantisini kolaylastiran
en Ust faktdr olarak hayatin bir parcasidir.

TEKNOLOJI, INSANIN EN YAKIN DOSTU
OoLDU

Nasll ki tekerlek bir icat olarak hayata girdigi andan itibaren
insanlarin mobilitesi konusunda ¢Igir agmis ise gunumuiz
toplumunda da her yeni gelisim, insanin sinirli hayati-
nin daha verimli kullaniimasini saglayacak zamansal ve
mekansal bir katki getirmektedir. Kimi zaman teknolojinin
kendisi, zaman harcatan unsur olarak merkeze otursa
da siginilacak ilk dal olarak insanin en yakin dostu hali-
ne gelmistir. Herhangi bir salgin oldugunda haberlesme
sistemleri ve medikal cihazlar, insanligi yok olmaktan
kurtaracak kadar etkilidir. Arkadasindan ayrilan bir gencin
en yakin dostudur telefonu. Ya da arabaya binildiginde
ik yapilan, trafigin ne durumda olduguna baktigimiz uy-
gulamadir bize zaman kazandiran.

GELECEGIN TEKNOLOJISi ILE NELER
SUNULACAK?

Zaman demigken, toplumun her kesiminden insanlanin
zaman! artik ne kadar da kiymetli degil mi? Sizin de su
an bu yaziyl okumak yerine alternatif olarak yapabile-
ceginiz birgok sey varken, acaba sdz nereye gidecek
diye merak edip bir an énce yazinin bitmesini ve diger
konulariniza dénmek istediginizi duyar gibiyim. Zamani
bu kadar kiymetli yapanin ne oldugu da apayri bir so-
ru. Sorunun cevabina bu yazida deginmeyecedim fakat
kiymetli zamanimizi gelecekte daha etkin kullanabilmek
adina, “Teknoloji ile neler sunulacak?” basligi tzerinde
calistigimiz birkac érnek verecegim.

NANO-BILGISAYARLAR, HASTALIKLI
DOKULARI TESPIT EDEBILECEK

Akill saatlerle sagligimizi takip edip hastaligi dncesinden
tahmin edebilmek ve boylelikle zaman kazanmak Uizerine
ciddi arastirmalar ydrttultyor. Bu saatler, cok yakinda virtis
ve bakterinin yogunlugunu da dlgebilecek. Bir diger yanda
DNA zincirleriyle olusturulan nano-bilgisayarlar, hastalikli
dokulari tespit edip orta vadede hastalikli hiicrelere yapisal
degisiklik veya komut verebilecek bir noktaya gelecek
Ote yandan navigasyon, hayatimiza daha da yerlesti.
Sadece yol gdsterici bir uyaran degil, ayni zamanda bir
haberlesme araci olmaya da basladi. Araclarin kendi
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Online shopping was just
waiting for a trigger and now
it is on the rise in the last few
months

a guide but also a means of communication. Becoming
a technology where the vehicles communicate with each
other and even adjust their speed accordingly, navigation
also aims to save time for humans.

UNSTOPPABLE RISE OF ONLINE SHOPPING
Online shopping was just waiting for a trigger and now
it is on the rise in the last few months. This platform has
placed itself in our lives, where even those who cannot
shop without touching can easily see the alternatives,
resulting in the significant amount of timesaving. However,
every technological change is developing in a model
which also renews the traditional methods. The technol-
ogy brings out a brand-new concept, for example Uber,
and eliminates the parking problem and it also offers a
different solution for the car rental sector. So, there are
vehicles that are parked close to me which | can drive
just by taking the keys and leave at my destination as
| wish. And | can also make the payment based on the
hour | use it. We can say that this is similar to weapon
trade during the war. Just like a country selling weapons
to both sides, when technology creates a new side, it
also provides a solution to the other side and ensures a
defence system. And while doing this, it further strength-
ens its dominance, and the dependence on technology
becomes inevitable day by day.

A CASTLE EASY TO DEFEND

Our concept that we have been recently working on and
we have taken into the test process also responds to
such a requirement. By understanding the behaviours
seen as a waste of time by other people that require
physical movement and include consumption and re-
ceiving service, we will create an area that will serve as
a defence mechanism for the merchandising, retail, and
service sectors against online shopping. When technology
brings out a new area, the existing methods just need to
make small changes and improvements. In this way, the
deep-rooted sectors that have already been shaped by
consumer behaviour will not disappear; on the contrary,
they will also start using some of the products offered by
the technology. A castle easy to defend. According to our
predictions, in addition to technologies following the cars
and the individual, this defence will be easily achieved
through studies that do not follow the society and subsets
of the society, but instead give a meaning to them.

THE CHANGE IN THE WORLD OF SENSORS
CAN CREATE NEW DEMANDS

When constructed a model that does not examine who
the individual is in the world of sensors but gives mean-
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WE CAN EASILY
SAY THAT

THE WELFARE
LEVELS OF
SOCIETIES HAVE
SIGNIFICANTLY
INCREASED IN THE
LAST 20 YEARS
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TOPLUMLARIN
REFAH
SEVIVESININ
SON 20 YILDA
OLDUKGA
YUKSELDIGI
RAHATLIKLA
SOYLENEBILIR

Online alisveris, tabiri caizse
hir tetikleme bekliyormus

ki birkac ay icerisinde
katbhekat artt

kendilerine haberleserek hizlarini bile ayarladiklari bir
teknoloji haline gelen navigasyonda amag, yine insanliga
zaman kazandirmak.

ONLINE ALISVERISIN ONLENEMEZ
YUKSELiSi

Online aligveris, tabiri caizse bir tetikleme bekliyormus ki
birkag ay icerisinde katbekat artti. S6z konusu platform,
dokunmadan aligveris yapamayanlar icin bile alternatif-
leri kolaylikla gorebildikleri ve inaniimaz zaman kazanci
saglanan bir mecra oldu. Yalniz her teknolojik degisim,
beraberinde geleneksel metotlar da guincelleyen bir mo-
delde gelisiyor. Teknoloji hem yepyeni bir konsepti drnegin
Uber'i ortaya cikarip park sorununu ortadan kaldiriyor hem
de arag kiralama sektord icin bambagka bir ¢ozum sunu-
yor. Gevremde park hélinde, anahtari alip gidebilecegim
hem de gittigim yerde istedigim gibi birakabildigim ama
Ucretini de saatlik 6deyebildigim araclar var. Amiyane
tabirle silah satan ulkenin savasta her iki tarafa da silah
satmasi gibi teknoloji de yeni bir taraf olusturdugunda
diger tarafa da ¢6zUm sunarak savunma yapabilmesini
sadliyor. Bunu yaparken de kendi hakimiyetini daha gok
artiryor ve teknolojiye olan bagimlilik guin gectikce kaci-
nilmaz hale geliyor.

SAVUNMASI KOLAY BIR KALE

Bizim son dénemde uzerinde arastirmalar yaptigimiz
ve test strecine aldigimiz konseptimiz de bu tarz bir
gereksinime cevap veriyor. insanlarin zaman kaybi ola-
rak gordukleri fiziksel hareket gerektiren, tuketim ve
hizmet alma iceren davraniglarini anlayarak magazaci-
Ik, perakende ve hizmet sektdru icin online alisverise
bir savunma mekanizmasi olarak sunacagimiz bir alan
bu. Teknoloji; bir alan ortaya ¢ikardiginda, ikamesi ol-
mak istedigi mevcut yontemlerin yapmasi gereken sey
sadece ufak degisimler. Bu sayede zaten halihazirda
tuketici davraniglariyla sekillenmis kokid sektorler yok
olmayacak, ancak teknolojinin sundugu bazi Urtnleri
de kullanmaya baslayacak. Savunmasi kolay bir kale.
Bizim dngérumtize gore arabalari ve bireyi takip eden
teknolojilere ilave olarak toplumu ve toplumun alt kiime-
lerini takip eden degil, anlamlandiran calismalarla bu
savunma kolay bir sekilde saglanabilecek.

SENSORLERIN DUNYASINDAKI DEGiSIM,
YENI TALEP NOKTASI OLUSTURABILIR
Sensdrlerin dlinyasinda bireyin kim oldugunu inceleme-
den ama hareketlerden anlamli sonuclar veren, bunu
yaparken de geleneksel aligveris davranislarini devam



A perspective providing the necessary
movement area to the customers appears
to be a technology that will be embraced
by society

ingful results through the movements and is also able
to maintain traditional shopping behaviour while doing
SO, a quite significant and new demand point for tech-
nology will arise. A perspective providing the necessary
movement area to the customer as well as observing
their sensitivities appears to be a technology that will be
embraced by society. If we talk about a technology that will
be used as a defence mechanism in traditional sectors,
then it should also include the methods of its competitor
online shopping, which was also started to rise with these
methods. So, the person should both come to the store
and use a mobile application that will tell where to go
before coming. In this way, people can reach what they
are looking for by physically saving time, and they can
also enjoy the traditional shopping ways or the pleasure
of drinking a cup of coffee.

TECHNOLOGY’S STRATEGY TO TRANSFORM
THE STRUCTURE OF LIFE

And that is the technology’s strategy of transforming the
current structure of life. It comes up with an invention that
is outside our traditional habits and again uses the exist-
ing one as leverage to transform or gather our traditional
habits. When examined, we can easily see the triggering
effects of technology on the change throughout history
and that this is a strategy working quite well. Transfor-
mational technology versus defensive technology. What
a dialectic, right?
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Miisteri kitlesine gerekli hareket sahasini
veren hir bakis acisi, toplumda karsilk
bulacak bir teknoloji olarak gdziikiiyor

ettirebilecek bir modelde kurgu yapilirsa, teknoloji icin
oldukga biyuk yeni bir talep noktasi olusabilecek. Mus-
teri kitlesinin hassasiyetlerini gézetmenin yani sira ona
gerekli hareket sahasini veren bir bakis acisi, toplumda
karsilik bulacak bir teknoloji olarak gozukuyor. Eger
ki geleneksel sektérlerde bir savunma mekanizmasi
olarak kullanilacak bir teknolojiden bahsediyorsak, o
zaman taktiginin iginde rakibi olan online aligverisin ya-
yllmasini hizlandiran yéntemlerden devsirdigi metotlarin
olmasi lazim. Yani kisi hem magazaya gelmeli hem de
gelmeden 6nce nereye gidecegdini soyleyen bir mobil
uygulama kullanmali. Bu sayede hem aradigina arzu
ettigi zamanda ve fiziki olarak daha az zaman ayirarak
ulasmali hem de alistigi geleneksel alisverisi veya kahve
icme keyfini strdtrebilmeli

TEKNOLOJININ, HAYATIN YAPISINI
DONUSTURME STRATEJISI

iste teknolojinin, hayatin mevcut yapisini déntisttirme
stratejisi budur. Geleneksel aligkanliklarimizin disinda bir
icat ile karsimiza cikar ve yine geleneksel aliskanliklarimizi
dénusturmek veya devsirmek igin bir koz olarak mevcudu
kullanir. Bakildiginda tarih boyu degdisimin teknolojiden
tetiklenme etkilerini ve bunun isleyen bir strateji oldugunu
rahatlikla gérebiliriz. Donustimcu teknoloji vs savunmaci
teknoloji. Nasil bir diyalektik degil mi?
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WE COMPETE AGAINST

ORLD'S GIANTS

Diinya Devleriyle Rekabet Ediyoruz
& Serdar Ergiin

President of Turkish Furniture Industrialists Association (MVOSDER) Mustafa Balci Tirkiye Mobilya Sanayicileri Dernegi (MOSDER) Baskani

Mustafa Balci, President of MOSDER, shared = MOSDER Baskani Mustafa Balci, Tiirk mobilya
his opinions on the Turkish furniture  sektirii 6zelindeki dederlendirmelerini
industry with Business Diplomacy readers  Business Diplomacy okurlariyla paulasti
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Today, we can compete with the biggest
furniture manufacturing countries in the
world

urkey can compete with the world with its
powerful export items. The furniture sector is
among the areas that cement this competitive
power. We talked to Mustafa Balci, President of
Tdirkiye Mobilya Sanayicileri Dernegi (MOSDER), about
the current state of the furniture sector in the national and
global scale, how it was affected by the novel coronavirus
(COVID-19) pandemic, and how it adapts the technology.

How do you see Turkey’s potential in terms of
new furniture designs and furniture exports? We
also would like to know about the countries that
import Turkish furniture the most.

We export Turkish furniture to 179 different countries today.
According to the Turkish Statistical Institute (TUIK) data;
Irag, Germany, Libya, Saudi Arabia, the USA, France, the
UK, Israel, the Netherlands, Qatar, Romania, the United
Arab Emirates, the Czech Republic, Italy, and Azerbaijan
are the countries that import our furniture the most.

With the pandemic period, our new target markets are the
countries of the Americas, especially the USA. Last year,
we aimed to increase our $200-million worth of exports to
the USA up to $1 billion. The tensions between the USA
and China continue due to the COVID-19 outbreak. In this
respect, international procurement committees conduct
negotiations with high-capacity manufacturers in Turkey.
And we aim to increase our $3.5 billion total furniture
exports up to $4.5 billion this year. We will work ardently
in the second half of 2020 and hopefully reach our goals.

Inrecent years, the Turkish furniture industry has become
the locomotive for the country’s economy. This sector
provides employment to 500,000 people, provides foreign
trade surplus; thus, is the backbone of Turkey in terms of
its contribution to the economy. Even though our business
was interrupted due to COVID-19, we continue to work in
order to develop our sector with our R&D activities con-
tinuously improving domestic and national production,
our design power, employment investments, and quality
production. The Turkish furniture sector is developed day
by day with the technology used in production, increas-
ing export means and our exporting companies. Today,
we can compete with the biggest furniture producing
countries in the world.

The Turkish furniture industry contains small and medium
scale companies as well as hundreds of producers with
high brand value. And the brand value of Turkish furniture
in the world is increasing day by day. The most important
factors that trigger this increase in the value are product
design, R&D activities, quality, craftsmanship, labour,
technological adaptation, and customer satisfaction.

NOWADAYS,
TURKISH
FURNITURE
IS EXPORTED
TO179
COUNTRIES

GUNUMUZDE
TURK
MOBILYASI,
179 ULKEYE
IHRAC
EDILiYOR
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Bugiin, diinyanin en énemli mobilya iireticisi
konumunda bulunan iilkelerle rekabet
edebiliyoruz

Tdrkiye, guclu ihracat kalemleriyle diinyada rekabetgi bir
konumda bulunuyor. Stiphesiz mobilya sektért de s6z
konusu rekabetimizi percinleyen alanlardan biri. Bizler de
Tdrkiye ekonomisi igin bu denli dGnemli konumda bulunan
mobilya sektdruntin ulusal ve kuresel dlcekteki guncel
durumunu, yeni tip koronaviris (COVID-19) pandemi-
sinden etkilenme oranini ve teknolojiyle iliskisini Turkiye
Mobilya Sanayicileri Dernegi (MOSDER) Bagkani Mustafa
Balci ile mercek altina aldik.

Yeni mobilya tasarimlari ve mobilya ihracati
noktasinda Tiirkiye’nin potansiyelini nasil
degerlendiriyorsunuz? Ardindan Ttirk
mobilyalarinin en ¢ok hangi tilkelere ihrag
edildigini de aktarmanizi rica ediyoruz.

Bugtin Turk mobilyalarini, 179 tlkeye ihrac ediyoruz.
Tuirkiye Istatistik Kurumu (TUIK) verilerine gore son tgylla
baktigimizda ise Irak, Almanya, Libya, Suudi Arabistan,
Amerika Birlesik Devletleri (ABD), Fransa, ingi\tere, srail,
Hollanda, Katar, Romanya, Birlesik Arap Emirlikleri (BAE),
Cek Cumhuriyeti, italya ve Azerbaycan en gok ihracat
yaptigimiz Ulkeler olarak siralaniyor.

Pandemi dénemiyle birlikte yeni pazar hedefimizi, Ame-
rika kitasi Ulkeleri ve 6zellikle ABD seklinde belirledik. Bu
dogrultuda gectigimiz yil; ABD’ye yaklasik 200 milyon
dolar olan ihracatimizi, 1 milyar dolara ¢ikarmay! amac-
ladik. ABD, COVID-19 salgini ytiztinden Cin ile ticari
gerginlik yasamaya devam ediyor. Bu kapsamda yabanci
alim heyetleri, Turkiye'deki yuksek kapasiteli reticilerle
gorusmeler gergeklestiriyor. Bizlerse gectigimiz sene
3,5 milyar dolar olan toplam mobilya ihracatimizi, bu yil
4,5 milyar dolara gikarmayi hedefliyoruz. 2020'nin ikinci
yarisini yogun mesaiyle gegcirecek ve ingallah hedefle-
rimize ulasacagz.

Son yillarda Turk mobilya sanayisi, Ulke ekonomisi icin
lokomotif bir gérev Ustlendi. Zira bu sektdr; 500 bin ki-
siye is sagliyor, dis ticaret fazlasi veriyor ve dolayisiyla
ekonomiye katki acisindan da Turkiye'nin bel kemigi ko-
numunda bulunuyor. COVID-19 nedeniyle calismalarimiz
sekteye ugramig olsa da yilmadan yerli ve milli tretimi
gelistiren AR-GE calismalarmizla, tasarim guictimtizle,
istihdam yatinmlarimizla ve kaliteli dretimlerimizle sek-
térdmuzu kalkindirmak adina faaliyetlerimize devam
ediyoruz. Gunumuzde Trkiye'deki mobilya sektord;
tretimde kullanilan teknoloji, artan ihrag imkanlar ve
ihracat yapan firmalarimizla birlikte gelisiyor. Nitekim
buguin, en 6nemli mobilya Ureticisi konumunda bulunan
Ulkelerle rekabet edebiliyoruz. Turk mobilya sektériinde
klicuk ve orta 6lgekli firmalarin yani sira marka degeri yuk-
sek olan yuzlerce uretici isletme bulunuyor. Bu vesileyle
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With the normalising period, the wheels

THE

Normallesme siireciyle birlikte mohilua

are now turning in the furniture sector FURNITURE  sanauisinde de carklar, tekrar dinmeye

No doubt that COVID-19 pandemic affected
furniture producers as well as other sectors. As
the President of MOSDER, can you evaluate on
the reflection of the uncertainty brought by the
outbreak on the Turkish furniture sector?

As MOSDER members, we have taken the necessary
measures in our production centres since the first days
of COVID-19. We meticulously conducted all necessary
hygiene controls to protect the health of our employees.
Some of our members temporarily halted their produc-
tion activities in the pandemic process. Security controls
were taken to the highest level in the companies that
continued production. However, curfews and lockdowns
on weekends after the second week of March led to an
80% decline in internal market furniture sales. Before that,
the furniture sector had had a 15% export increase in the
first two months of 2020. Then, the export in our sector
decreased by 20% in the second week and by 35% in
the last week of March. However, with the normalising
process, the wheels are now turning in the furniture sector.
We continued and continue to work with full capacity to
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EXPORT OF
TURKEY

2020 TARGET IS

hasladi

(YA :][ME[s] ] diinyada da Ttirk mobilyasinin marka degeri, her gegen yil

(WAS
$3.5BILLION
IN 2019

yukseliyor. Bahsi gecen degerin ylikselmesini tetikleyen en
o6nemli etkenler ise Urtin tasarimi, AR-GE faaliyetleri, kalite,
zanaat, iscilik, teknolojiye uyum ve mdsteri memnuniyeti
gibi faktorler seklinde siralaniyor.

Kuskusuz COVID-19 pandemisinden diger pek
cok sektér gibi mobilya tretimi gerceklestirenler
de etkilendi. MOSDER Baskani olarak salginin
yarattigi belirsizligin Tiirkiye’deki mobilya
sektériine yansimasini degerlendirir misiniz?

COVID-19'un ortaya ciktidi ik andan itibaren MOSDER
Uyeleri olarak tretim merkezlerimizde gerekli énlemleri
aldik. Calisanlarimizin sagligini gdzeterek tum hijyen kont-
rollerimizi buytik bir titizlikle gerceklestirdik. Pandemi stire-
cinde bazi dyelerimiz, 6nlem amaciyla Uretim faaliyetlerine
gegici olarak ara verdi. Uretime devam eden firmalanmizda
ise guvenlik kontrolleri en Ust seviyeye cikarildi. Ancak
mart ayinin ikinci haftasindan sonra zorunlu haller disinda
sokaga cikiimamasi ve hafta sonlari da kisitlama olmasi
nedeniyle i¢ pazar mobilya satislarinda ytzde 80 oraninda
bir duisuis yasandi. Oysa 2020’nin ilk iki ayinda mobilya
sektérd, ylizde 15'lik bir ihracat artisi yakalamisti. Ardindan
sektdrimuzin ihracati; mart ayinin ikinci haftasinda ytizde
20, son haftasinda ise ytizde 35 oraninda azaldi. Fakat
normallesme sureciyle birlikte mobilya sanayisinde de
carklar, tekrar dénmeye basladi. Bizler ézellikle 2020 yil
sonu ihracat hedeflerimizi yakalamak igin tam kapasiteyle
calismaya devam ettik, ediyoruz. Bu dogrultuda mobilya
sektord adina haziran ayinda yakaladigmiz artis, gecen
yilin ayni dénemine gdre yuzde 48 fazla oldu. Bdylece
uc aylik pandemi déneminde yasadigimiz kaybl, bir ayda
toparlayarak zararimizi belirli oranda telafi ettik. Haziran-
daki artisl 6niimtizdeki aylarda da yakalamamiz halinde
2020 yilini, mobilya ihracatindaki hedefimize yakin bir




catch up on our 2020 year-end target. Accordingly, on
behalf of the furniture sector, the increase we achieved in
June is 48% more than the same period last year. Thus,
we retrieved our loss in the 3-month pandemic period and
repaired the damage. If we could achieve the increase of
June in the next months, we think that we can leave 2020
behind with a close level to our target in furniture export.

And we've reached $1.8 billion export figures by the 7th
month of 2020. In these days when exports re-encouraged
us, we aim to grow by 17-18% and carry our furniture
industry ahead of last year.

In parallel with technological developments,
furniture also changed like many other products,
and this change is still ongoing. How do you
assess the global technological development of
home and office furniture? What is the state of our
local furniture manufacturers in this development?

The highly dynamic furniture sector rapidly adapts to
innovations. As a taste-maker sector, we have learned
so much from the pandemic period. In this period, our
brands concentrated on the R&D activities in parallel with
the new world order. E-commerce has largely developed.

It is necessary to point out that furniture is not only about
home but also about the products of constructions like
offices and hotels. Nowadays, almost all furniture objects
can be produced as modern, trendy, and functional. In this
regard, the products correctly integrated with technology
are offered for sale by our brands. Especially, in the Turkish
furniture industry, investments made in production with
smart robots and R&D show how our sector easily adapts
to technological development.

As the representatives of the Turkish furniture sector, we
have achieved all our goals in 2019 and magnificently
entered 2020. Then, in the furniture exhibition we organised
in Istanbul, we have hosted foreign procurement commit-
tees, made several agreements for either the domestic
or foreign market. In this period, when we are used to
living with a pandemic now, all our brands continue their
investments. Lastly, | want to mention that we continue
to work with our all effort to reach the $5 billion export
number as the target of the furniture sector within the
scope of 2023 vision.

Especially, in the Turkish
furniture industry, investments
made in production with smart
robots and R&D show how

our sector easily adapts to
technological development

TURKISH
FURNITURE
SECTOR

i the first two
0

months of 202

decreased by
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seviyede kapatabilecegimizi dustntiyoruz. Zira 2020'nin
7'nci ayinda 1,8 milyar dolarlik ihracat rakamina ulagmis
bulunuyoruz. ihracatla ytiztimuiztin yeniden guildigu su
gunlerde ise yil sonunda yuzde 17-18 oraninda bir buyu-
me ivmesi yakalama ve boylelikle mobilya sanayimizi bir
onceki seneye gore One tasima gayretindeyiz.

Teknolojinin gelismesine paralel olarak diger

pek cok tirtin gibi mobilyalar da degisime ugradi
ve bu degisim gtinlimtizde de devam ediyor. Siz,
kuresel éicekte ev ve ofis mobilyalarinin teknolojik
gelisimini nasil degerlendiriyorsunuz? Yerli
mobilya tireticilerimiz, bu gelisimin neresinde?

Hayli dinamik olan mobilya sektord, yeniliklere hizla uyum
sagliyor. Trendleri belirleyen bir sektdr olarak yasanan
pandemi surecinden de ¢ok fazla sey 6grendik. Bu dé-

TR Y L R =1=) [ dnemde markalanimiz, yeni diinya diizenine paralel olarak

AR-GE calismalarina agirlik verdi. E-ticaret, buyuk gelisme
gOsterdi.

Mobilya dendiginde akillara yalnizca ev mobilyalarinin
dedil; ofis ve otel gibi yapilar icin dretilen drdnlerin de
gelmesi gerekiyor. Guntimtzde neredeyse tim mobilya
esyalar hem modern hem trend hem de fonksiyonel olarak
dretilebiliyor. Bu konuda teknoloji ile dogru entegre edil-
mis Urdnler de markalarimiz tarafindan satisa sunuluyor.
Ozellikle Turk mobilya sanayisinde akilli robotlarla tiretime
ve AR-GE'ye yapilan yatinm, sektdrimtizun teknolojik
gelisime ne kadar kolay adapte oldugunu gdsteriyor.

Tdrk mobilya sektérdntin temsilcileri olarak 2019'daki tim
hedeflerimize basariyla ulagmis ve 2020'ye de gok iyi bir
giris yapmistik. Akabinde dtizenledigimiz Istanbul'daki mo-
bilya fuarinda ise yabanci alim heyetlerini agirlamis gerek
yerli gerekse de yabanci pazara yénelik cesitli anlagsmalar
gerceklestirmistik. Pandemi ile yasamaya alistigimiz bu
suregte de tum markalarimiz, yatinmlarina devam ediyor.
Son olarak devletimizin 2023 vizyonu kapsaminda mobilya
sektdrunun hedefi olan 5 milyar dolarlik ihracat rakamina
ulasmak igin tim gayretimizle calismalarimiza devam
ettigimizi belirtmek istiyorum.

Tirk mobilya sanayisindeki
akilli robotlarla tiretim ve
AR-GE’ye yapilan yatinm,
sektoriimdzin teknolojik
gelisime ne kadar kolay
adapte oldugunu gosteriyor
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Is Insanlarinin Hayatini Kolaylastiracak Telefon Uygulamalart
& Alihan Findikcioglu

Mobile apps bring convenience to people in
terms of saving time as well as reducing the
business of daily life

eople in today’s business world have the

chance to ease the workload on them with

digital tools. Applications enable working peo-

ple to save time and energy. Such programs
reduce the workload of individuals and allow them to get
more practical. And we compiled the applications used
almost every day in business life.

ANDY. DO

Andy. do is an assistant for the business life, used espe-
cially for time control. The application reminds the users
of their to-do lists and their times. So, nothing gets in the
way of conducting our operations.

WE TRANSFER

Transferring large-volume files can be a problem from time

to time. The Netherland-based WeTransfer comes S
to the business world’s help at this

point. The application allows users

to send files up to 2 GB for free 4 %)

and you can select more than (# Aa

file at a time. And the load on the
businesspeople’s lives are reduc-

a little in this way. W
POCKET

Pocket allows you to @
continue reading an

article or the news

right where you left. @
After installing the

program, you can
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Mohil uygulamalar, calisanlarin giindelik
hayatlarinda yasadifj yogunluklarn azaltmasinin yani
sira zaman acisindan da hireylere fayda sadhyor

Guindmuzun is dunyasinda insanlar, dijital araclar tercih
ederek Uzerlerindeki yogunlugu hafifletebilme sansina
sahip. Uygulamalar calisanlara; enerji ve zaman tasarrufu
sagliyor. Zira bu programlar bireylerin is ytktinu azaltarak
onlara daha pratik olmanin yolunu aciyor. Bizler de bu
avantajlardan haberi olmayanlar igin is hayatinda hemen
her guin kullanilan uygulamalar derledik.

ANDY. DO

Andy. do adli uygulama, is hayatindaki insanlar icin asis-
tanlik roldi Ustleniyor ve onlara zaman kontrolu saglyor. Bu
program kullanicilarina, yapacaklarinin listesini ve saatini
hatirlatiyor. Bdylece igler, herhangi bir aksama olmadan
yapilmig oluyor.

WE TRANSFER
Hacmi buyuk dosyalarin transferlerinde, zaman zaman
sorunlar ¢ikabiliyor. Hollanda merkezli olan We Transfer
uygulamasi ise tam da bu noktada is
hayatindaki insanlara kolaylik sagli-
yor. 2 GB’a kadar buytkltkteki dosyalarin
gonderilmesinde yardimci olan uygula-
mada, birden fazla dokiiman da
“ secilebiliyor. Boylece is insan-
larinin Uzerindeki yuk azaliyor.

%

POCKET
Pocket yarida kalan bir ma-
kaleyi ya da haberi, kaldigi-
niz yerden tekrar okumanizi
sagdliyor. Programi indirip Ku-
rulumunu yaptiktan sonra dilediginiz



continue reviewing a document that you stopped reading.

BUNDLE

You may use Bundle to keep up with the agenda in a
busy working life. Gathering the agenda, technology,
sports, breaking news, and opinion columns in one place,
the app also provides you the storage area advantage.

GOOGLE DRIVE

A cloud system, where written and visual documents are
saved, Google Drive is one of the priorities of Android
phone users in business life. The application decreases
the burden of users by collecting the documents in one
place.

TRELLO

Trello is developed to make teamwork easy in the business
world. Trello makes planning, which used to be done on
white boards in meeting rooms before, easy in today’s
technological world, and is preferred by working people
due to this.

HELLOSIGN

HelloSign is quite user-friendly and it allows signing the
documents sent via smart devices. The app is preferred
by people who frequently travel for business.

DROPBOX

One of the most preferred storage applications in the
world, Dropbox offers its users various conveniences. The
application allows you to create as many folders as you
want and load unlimitedly and provides enough storage
space for daily use. Moreover, the files remain in sync,
even when uploaded from different devices.

MAILBOX

One of the biggest problems of people with a busy work
schedule is to answer the incoming e-mails. Mailbox
application aims to facilitate this problem by collecting
all e-mails under one roof.

APPBLOCK

A notification can be distracting when working. With this in
mind, Appblock does not allow unnecessary notifications
in order not to decrease the efficiency and pace of the
working people. When using the Appblock application,
all applications on your device are under the control of
the phone owner.

EVERNOTE

Evernote stands out as a functional application that al-
lows its users to take notes easily. The app prevents the
accumulation of notebooks in people’s desks and offers
the opportunity to archive these notes.

GOOGLE DRIVE

GOOGLE DRIVE IS THE MOST
PREFERRED CLOUD SYSTEM WITH

5 MILYAR

5 BILLION

KULLANICISIILE EN COK TERCIH

USERS

EDILEN BULUT SISTEMI

zaman okunmasi yarida kalmis bir dokiimani incelemeye
devam edebiliyorsunuz.

BUNDLE

Tempolu gecen calisma hayatinda giindemden de uzak
kalmamak icin Bundle uygulamasini kullanabilirsiniz. Gun-
demi, teknolojiyi, sporu, son dakika gelismeleri ve kdse
yazilarini tek elde toplayan uygulama, sizlere depolama
alani avantajl da sagliyor.

GOOGLE DRIVE

Yazili ve gorsel dokimanlarin kaydedildigi bir bulut sistemi
olan Google Drive, Android telefon kullanicilarinin is haya-
tindaki dnceliklerinden biri. Bahsi gegen uygulama, kulla-
nicilarinin yukund azaltiyor ve dosyalar tek elde topluyor.

TRELLO

Trello ise is dunyasindaki ekip galismalarina kolaylik
saglayan bir uygulama. Onceleri toplanti odalarindaki
beyaz tahtalarda yapilan planlamalari, gtiiniimuz teknoloji
dunyasina paralel olarak kolaylastiran Trello; bu ézelligi
sayesinde calisanlar tarafindan siklikla tercih ediliyor.

HELLOSIGN

Oldukga basit bir kullanima sahip olan HelloSign uygu-
lamasi, akilli cihazlar tzerinden génderilen evraklarin
imzalanmasini sagliyor. Program, sabit bir yerde bulun-
mayanlarin ve strekli is seyahati gerceklestirenlerin vaz-
gecilmezleri arasinda.

DROPBOX

Ddnyanin en ¢ok tercih edilen depolama uygulamalarin-
dan bir tanesi olan Dropbox, kullanicilarina birden faz-
la kolaylik sunuyor. Uygulama, istediginiz kadar klasér
olusturup iclerine sinirsiz yukleme yapmanizi sagliyor ve
gunltik islerde kullaniimasina yetecek kadar depolama
alani veriyor. Ustelik farkli cihazlardan yukleme yapilsa
bile dosyalar, senkronize halde kaliyor.

MAILBOX

Yogun calisma temposu olanlarin en btiytik sorunlarindan
biri, gelen mailleri cevaplandirmak. Bu problemle ugrasan-
larin iglerini kolaylastirmaya galisan Mailbox uygulamasi,
butin e-postalari tek bir cati altinda topluyor.

APPBLOCK

is esnasindayken gelecek bir bildirim dikkat dagitabilir.
Appblock ise tam da bu dustinceden hareketle calisan-
larin verimini ve temposunu dusturmemek igin gereksiz
bildirimlere izin vermiyor. Appblock uygulamasini kullanir-
ken, cihazinizdaki buttin uygulamalarin hakimiyeti telefon
sahibinde oluyor.
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Dogru Tiirkce, Etkili Iletisim

& lirkceyaz Co-founder & CEO  F. Tung Erdogan

We respond to the concerns of people who want to
use Turkish correctly and effectively

sing the natural language processing method

with the models and algorithms it has de-

veloped, turkceyaz is a smart spell-checker

for effective and correct communication in
digital environments. For example, we show your typos
and misspellings in order to make your text more effective
on social media posts, e-mails, and reports and recom-
mend more suitable words for your writing. In summary,
technology offers us many online solutions. And we try
to have more correct and understandable use of Turkish
on online platforms.

OUR DREAM IS TO ENCOURAGE EFFECTIVE
AND CORRECT USE OF TURKISH

We are chasing a dream. That is to encourage the effective
and correct use of Turkish... And we try to achieve this
with a simple interface that doesn’t pay attention to the
proficiency of its users and can be easily used for any
purpose. As you know, typos in texts can lead to loss of
reputation and time. Especially in official correspondences
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TURKGEYAZ'S PLANS

IN THE SHORT TO

MIDDLE TERM
Sentiment analysis
Corporate dictionary

Synonym/close meaning
recommendation

Mobile keyboard
Reporting

TORKGEYAZ'IN KISA
VE ORTA VADEDEKI
PLANLARI
Duygu analizi
Kurum sdzligi
Es-yakin anlam nerme
Mobil klavye
Raporlama

tiirkgeyaz Kurucu Ortagi & CEQ'su

Tiirkceyi dodgru ve etkili kullanmak isteyenlerin
endiselerine cevap veriyoruz

Gelistirdigi modellerin ve algoritmalarin gatisi altinda do-
Gal dil isleme teknigini kullanan tlrkgeyaz, kisaca dijital
ortamlarda dogru ve etkili iletisim kurmanizi saglayan akilli
yazim denetleyicisi seklinde tanimlanabili. Ornegin sosyal
medya hesaplarinda paylagsmak, e-posta géndermek veya
rapor olusturmak icin kaleme aldiginiz bir metnin daha
etkili olmasi adina yazim yanliglarinizi gésteriyoruz ve
sonrasinda da yaziniza daha uygun kelimeler 6neriyoruz.
Ozetle teknoloji bizlere, gevrim ici kullanimlarda birgok
¢6zum sagdliyor. Biz de Turkgemizin daha dogru ve daha
anlasilabilir kullanilmasi igin caba sarf ediyoruz.

HAYALIMIZ, TURKCENIN ETKILi VE DOGRU
KULLANILMASI

Bizim, gerceklesmesi igin gabaladigimiz bir hayalimiz var.
O da Turkgenin etkili ve dogru kullaniimasini saglamak...
Bunu da kullanicisinin yetigkinlik seviyesini Gnemsemeyen
ve herhangi bir amag icin rahatca kullanilabilen basit bir
arayuz ile yapryoruz. Takdir edersiniz ki metinlerde yapilan
hatalar, itibar ve zaman kaybi yaratabiliyor. Ozellikle resmf



corpor

and in areas such as the legal system where communi-
cation can never be obscure, those mistakes can have
irreversible results. As the tlrkgeyaz team, we set out in
light of scientific data to solve this problem with a smart
spell-checker that can check, recommend and correct
texts in all digital contact points and try to improve it day
by day through machine learning. Contributing to our
language motivates us emotionally too.

WRITTEN COMMUNICATION CHANNELS
YOUR CORPORATE IDENTITY

The novel coronavirus (COVID-19) changed the world’s
conditions very fast. Our race against time brought some
radical changes in the business world as well.

Efficient working methods and effective communication
have become the main topics that institutions need to
be in line with. We have heard from many different com-
panies that they have increased the frequency of their
meetings. And they have less time than before to prepare
for and report these meetings. Contact with customers is
made through online channels. The quality of your written
communication becomes the first step in introducing
your corporate identity. We have adopted the lean en-
trepreneurship model in our team. In fact, we have been
receiving thousands of feedbacks since the first day that
we released our product. With this approach, before we
develop a feature, we are able to conduct a need-benefit
analysis by receiving the opinions of our users. We also
work in cooperation with universities as we believe in the
technological adaptation of our institutions. Further, we
plan to develop an authenticity test feature to encourage
the creativity of students. We will provide tlrkgeyaz for
their use in order to increase the quality of their tasks,
documents, and e-mails. This way, for instance, they will
have the chance to check the authenticity of their thesis.

WE ARE RESPONSIBLE FOR THE TURKISH
CULTURE AND LANGUAGE

We are aware of the responsibility tlirkgeyaz bears for
Turkish culture and language. We want to protect and
contribute to improving our language. So, we designed a
structure that non-Turkish speakers can easily use and im-
prove themselves. And we try to improve this day by day.

TORKGEYAZ,

GOOGLE CHROME
EXTENSION WAS

DOWNLOADED
OVER

1000
TIMES

GHEGKS OVER
60,000
TEXTS DAILY

ADDRESSES
USERS FROM
OVER

120
COUNTRIES

TURKGEYAZ,
GOOGLE CHROME
EKLENTISI

L1000'iN

UZERINDE
INDIRILDI

GUNLUK
60.000’iN
UZERINDE METNI
DENETLIVOR

UZERINDE
ULKEDEN
KULLANICIYA
HITAP EDIYOR
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kurumlarin yaptigi yazismalar ya da hukuk gibi iletisimin
cok keskin dogruluk gerektirdigi alanlarda, geri déndurdil-
mesi zor durumlar ortaya ¢ikabiliyor. ttrkgeyaz ekibi olarak
bilimsel verilerin 1siginda; kullanicinin metin yazdigi tim
dijital temas noktalarinda anlik denetim, 6neri ve dlizeltme
yapabilen ve makine 6grenmesiyle glinden guine gelisen
bir akilll yazim denetleyicisiyle bu sorunlari cézmek igin
yola ¢iktik. Dilimize katki saglamak, bizi duygusal agidan
da oldukga motive etti, ediyor.

YAZILI ILETISIM, KURUM KiMLIGINiZI
GOSTERIYOR

Yeni tip koronavirtis (COVID-19) stireciyle kosullar ¢cok
hizll degisti. Zamana karsi olan yarig, is dunyasinda da
kokId degisikliklere yol agti. Verimli galisma yontemleri ve
etkili iletisim, kurumlarin ivedilikle uyumlu olmasi gereken
ana basliklar haline geldi. Bu stiregte toplanti sayilarinin
giderek arttigini da birgok kurumdan duyduk. S6z konusu
toplantilara hazirlanmak ve bunlari raporlamak iginse eski-
ye nazaran daha az bir stire bulunuyor. Musteriler ile olan
temas ise gevrim igi kanallara yéneldi. Bu sebeple yazili
iletisim kalitenizin etkinligi, kurum kimliginizi géstermede
ilk adim olarak éne ¢ikiyor. Ekip olarak yalin girisimcilik
modelini benimsiyoruz. Oyle ki trdintimUizi gikardigimiz
ilk gunden itibaren, geri bildirim butonumuz tzerinden
binlerce kullanici gorusu aldik. Bu bakig agisiyla bir 6zellik
gelistirmeden énce mutlaka, kullanici gérismeleri yaparak
ihtiyag-fayda analizi tizerine galisiyoruz. Bunlarin yani sira
Universiteleri de galismalarimiza dahil ediyoruz. Zira ilgili
kurumlarimizin teknoloji adaptasyonunu artirmasi gerek-
tigine inaniyoruz. Ogrencilerin yaraticiigini tetiklemek igin
Ozgunluik testi dzelligini gelistirmeyi de planliyoruz. Hazirla-
diklari 8dev, dokiman ve e-posta kalitesini artirmak adina
turkgeyaz'i kullanmlarina sunacagiz. Bu sayede yazdiklari
Tdrkge bir tezin ne kadar 6zguin oldugunu sistemimizde
kolayca denetleyebilecekler.

TURK KULTURUNE VE DIiLINE KARSI
SORUMLULUGUMUZ VAR

turkgeyaz'in Turk kdlturiine ve diline karsi olan sorumlulu-
gunun bilincindeyiz. Ttirk dilini korumak ve gelisimine katki
saglamak istiyoruz. Bu nedenle ana dili Turkge olmayan
kigilerin de rahatlikla kullanabilecegi ve kendini gelisti-
rebilecedi bir yapi kurguladik. Her gin bunu gelistirmek
icin caligiyoruz.
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Can negative events, especially outbreaks
that affect the social and personal
psychology inspire works of art and make
them read with pleasure?
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Kitlesel ve kisisel psikolojiyi etkileyen
olumsuz olaylardan dzellikle de salgin
hastalik olgusundan, zevkle okunacak
eserlerin cikmasi miimkiin olabilir mi?



Daniel Defoe’s A Journal of the Plague
Year, which describes a plague in 1665’s
London, is one of the most impressive
books about pandemics

ince the invention of writing, people have
been feeling the need to talk about their
daily and social lives and leave a part of
themselves for future generations. Initially
recording the simple events about life and then so-
cial advices, these writings developed into poetry
slowly and turned into literature. However, literature
has always had something to say about society even
in its most individualistic form or how the situations
affecting the collective conscious shape us humans.
Wars, great destructions, famines, or pandemics are
among the most significant topics in this regard.

However, could negative events, especially outbreaks
that affect social and personal psychology and cause
these negative atmospheres to inspire works of art
and make them read with pleasure? This is where
the power of literature lies; literature has always been
bringing us this kind of works that | have mentioned:

THE STAND - STEPHEN KING

Considered by many readers as his greatest novel,
King's The Stand tells the story of America in the
1990s. A technician who escapes from an institution
that carries out biological experiments doesn’t know
that he’s carrying the virus. Having the same symp-
toms as simple influenza at first and is spread by
sneezing, this disease is mutated and destroys 99%
of the world population.

And the remaining few people are trying to rebuild
civilization. But they start having mystical dreams
under the effect of the virus. With these dreams, one
group takes the side of a 108-year-old philanthropist
nun Abigail’s side, while another takes the side of the
“villain” who wants chaos and violence. Thus, the war
between the good and evil repeats itself when the
civilisation is rebuilt.

A JOURNAL OF THE PLAGUE YEAR -
DANIEL DEFOE

Written by Daniel Defoe in 1722 and describing a
plague in London in 1665, the story is one of the
most impressive books about pandemics. It is said
that Defoe, who was five years old at the time of the
pandemic, wrote the book from his uncle’s journal.

The book deals with how the disease takes people
under its influence, how their psychologies are affect-
ed and the methods of treatment. What strikes the
reader the most among all these is the depression

AKTUEL | ACTUAL

Daniel Defoe’nun, 1665°te Londra’da
yasanan veba salginini anlattig Veba
Uil Giinliigii, salginlar hakkinda kaleme
alinmis en etkileyici kitaplardan biridir

Yazinin bulundugu andan itibaren insanlar, gtindelik
hayatlari ile toplumsal yasamlarini anlatma ve gele-
cek nesillere kendilerinden bir seyler birakma ihtiyaci
duydu. Basta hayata dair basit olaylari, daha sonra da
toplumsal 6gditleri bunyesinde toplayan bu yazilar, git
gide gelisip siirselleserek edebiyata déndistd. Ancak
elbette ki edebiyat, en bireysel oldugu anlarda bile
toplumdan izler tagimaya ya da kolektif bilince etki
eden durumlarin kisiyi nasil sekillendirdigine degin-
meye devam etti. Savaslar, buytik yikimlar, aglik ve
salgin hastaliklar gibi etkenler ise bu duruma érnek
teskil eden en 6nemli maddeler oldu.

Peki, kitlesel ve kisisel psikolojiyi derinden etkileyen
ve boylesi olumsuz bir atmosfere gebe olan bu olay-
lardan 6zellikle de salgin hastalik olgusundan, zevkle
okunacak eserlerin ¢ikmasi mumkun olabilir miydi?
iste edebiyatin glicli burada ortaya ¢ikti ve bizleri
tam da sozund ettigimiz tarzda eserler ile bulusturdu:

MAHSER - STEPHEN KING

Pek cok okuyucuya gdre King'in en iyi romanlar
arasinda sayllan Mahser, 90'li yillarin Amerika'sinda
gecer. Biyolojik denemeler yapan kurulustan kacan
teknisyenlerden biri, virts tagidiginin farkinda degildir.
Basta basit bir gribe benzeyen ve hapsirma yoluyla
bulasan bu hastalik, mutasyona ugrayarak dtinya
nufusunun yuzde 99'unu yok eder.

Geriye kalan az sayida insan ise uygarligi tekrar kurma
gayreti icindedir. Ancak virdisun etkisi ile mistik riyalar
gdérmeye baslamislardir. Bu rtiyalar sonucunda bir grup
108 yasindaki hayirsever rahibe Abigail'in tarafina
gecerken, bir diger grup da kargasa ve siddet yanlisi
olan “kétu adam”in safini tutar. Béylece uygarligin
yeniden kurulmasi asamasina yuzyillardir devam eden
iyi ile kotdnun savasl tekrar edecektir.

VEBA YILI GUNLUGU - DANIEL DEFOE

Daniel Defoe’'nun 1722'de yazdidi ve 1665'te Lond-
ra’'da yasanan veba salginini anlattigi bu eser, salgin-
lar hakkinda kaleme alinmis en etkileyici kitaplardan
biridir. Hastaligin yasandigi dénemde bes yasinda
olan Defoe’nun, kitabl amcasinin gunltgtinden ya-
rarlanarak yazdidi ileri surdilur.

Eser boyunca; hastaligin insanlari etki altina aligi, birey-
lerin psikolojileri, alinan tedbirler ve tedavi yontemleri
anlatilir. Tdm bunlar icerisinde en dikkat ¢ekici nokta
ise insanlarin, salginla mucadele sirasinda yasadiklari
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experienced by people during the fight against the pan-
demic. The pandemic reaches its peak in summer months,
and people who think they have no chance of survival
throw themselves out of the window, shoot themselves,
start jumping into graves to be buried in masses, and
healthcare officers try to reduce the number of people
they monitor as they are sick of dealing with patients
and kill the alone ones in families, showing the despair
in those times with striking events.

THE PLAGUE - ALBERT CAMUS

Published in 1947, The Plague tells the story of an out-
break in Oran, Algeria. Many dead rats appear on the
streets and in boiler rooms unexpectedly. As nobody
takes it seriously at first, the number of rats reach a great
amount and the microbe spreads rapidly, starting to Kill
people. Even though all the symptoms clearly indicate
the plague, people do not believe in the possibility Q
plague in the 20" century and they will contract t
ease. After a long period of denial, the situatiog
terrifying levels.

DECAMERON - GIOVANNI BOC¢

Written by Boccaccio in 1351, th
of the great plague in Europe4

Albert Camus

USINESS DIPLOMACY

buhranlardir. Salginin zirve noktasina ulastigi yaz aylarinda,
artik kurtuluslarinin olmadigini dusuinen insanlarin kendi-
lerini camdan atmasl, vurmasi, toplu mezarlara gémdil-
mek icin mezarlara atlamaya baslamasi, hasta kisilerle
ugrasmaktan yilmis olan saglik gérevlilerinin hanede tek
kalan hastalari éldurdp takip ettikleri birey sayisini azalt-
maya calismasi gibi olaylar oldukga carpici ve garesizligin
boyutunu ortaya koyan hadiselerdir.

Stephen King




Decameron tells the story

of people in despair in the
face of a pandemic and their
efforts to live their normal
lives

place in Florence and consists of 100 stories told by ten
people taking refuge in a house far away from the city to
escape from the plague.

Decameron consists of many themes from our lives and
tells the story of people in despair in the face of a pan-
demic and their efforts to live their normal lives.

LOVE IN THE TIME OF CHOLERA - GABRIEL
GARCIA MARQUEZ

Love in the Time of Cholera describes diseases so much
more poetically than other books mentioned and deals
with it in the shadow of another theme, love. Florentino
Ariza falls in love with Fermina Daza, the daughter of the
house where he brings letters, the moment she sees her.
The two love each other and their love continues on letters.
However, Fermina’s father learns about it and sends the
young girl away as he wants a more influential husband
for her daughter.

The love of the two continues despite the distances. But
when Fermina comes back, she leaves Florentino as she
finds him much weaker than she imagines. From then
on, both the state of cholera with Florentino’s obsessive

love and the real cholera that ravages the whole country
go hand in hand.

PUBLISHED IN 1947, THE

PLAGUE TELLS THE STORY
OF AN OUTBREAK IN ORAN,
ALGERIA

1947 yilinda yayinlanan Veba,

Cezayir'in Oran sehrinde

yasanan salgini anlatir

AKTUEL | ACTUAL

Decameron, insanlarin salgin
karsisindaki caresizligini

ve normal hayatlarina bagli
kalma cabasini gozler oniine
seriyor

VEBA - ALBERT CAMUS

1947 yilinda yayinlanan Veba, Cezayir'in Oran sehrinde
yasanan salgini anlatir. Beklenmedik bir anda sokaklarda
ve kalorifer dairelerinde bir stirti 6lii fare peydah olur. ik
once kimsenin ciddiye almadidi bu olay, zamanlar buyuk
boyutlara ulasir ve hizla yayilan mikrop insanlari éldtrmeye
baslar. Tim semptomlar agik bir sekilde vebayi gosterdigi
halde, insanlar 20'nci ylizyilda veba salgini olacagdina inti-
mal vermez ve hastaliga yakalanacagina inanmaz. Uzun
sure reddedilen hastaligin ardindan, manzara korkung
boyutlara ulasir.

DECAMERON - GIOVANNI BOCCACCIO

Boccaccio'nun 1351 yilinda kaleme aldigi bu eser, 1348'de
Avrupa’da yasanan buyuk veba salginini anlatr. Floran-
sa'da gegen hikaye, salgindan kagmak icin sehirden
uzakta bir eve siginan on kisinin, on gun boyunca anlattig
100 Syktden olusur.

Hayata dair birgcok konunun temasini olusturdugu bu &y-
kdler, insanlarin salgin karsisindaki caresizligini ve normal
hayatlarina bagl kalma cabasini da gézler éntine serer.

KOLERA GUNLERINDE ASK -
GABRIEL GARCIA MARQUEZ

Kolera Glinlerinde Ask, bahsettigimiz tim eserler iceri-
sinde hastaligi en siirsel sekilde anlatan ve bu durumu
baska bir temanin yani askin golgesinde isleyen eserdir.
Florentino Ariza, mektup géturdigu evin kizi olan Fermina
Daza'ya gorur gérmez asik olur. iki geng birbirlerini sever
ve asklar mektuplar tizerinden devam eder. Ancak Fermi-
na’nin babasi durumu égrenir ve kizi icin daha nufuzlu bir
damat istediginden genc kizi uzaklara goénderir.

iki gencin asklar bu uzakliga ragmen devam eder. Ancak
Fermina geri dénduguinde, Florentino'nun hayal ettiginden
cok daha silik bir tip oldugunu gdrerek onu terk eder. Bu
andan itibaren ise hem Florentino’nun saplantili agkinin
yarattigi kolera hali hem de tim Ulkeyi kasip kavuran
kolera bir arada ilerler.
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Chairperson of Turkey-Croatia Business Councils
M. Sani Sener

Tiirkiye-Hirvatistan Is Konseyi Baskani

| TURKEY-CROATIA FRIENDSHIP
mesmens | WILL CONTINUE IN THE FUTURE

in Croatia are Tiirkiye-Hirvatistan Dostlugu Gelecekte de Devam Edecek
especially
focused on
tourism, banking,
transportation,
and energy
industries

Tiirkiye'nin
Hirvatistan’a
yonelik yatinmian
ozellikle turizm,
bankacilik,
ulasim ve enerji
sektdriinde ivme
kazanmstir

Diocletian’s Palace is an ancient palace built for the Roman emperor Diocletian at the
beginning of the fourth century AD, which today forms ahout half the old town of Split, Croatia

MS drdiincii yiizyiin basinda Roma imparatoru Diocletian icin insa edilen imparator Diocletian
Saray! bugiin Hirvatistan’in Split kentinin yaklastk yanisini olusturmaktadir.

c roatia and Turkey share a common history and geo- Turkiye ile Hirvatistan ortak bir tarihi ve cografi yakinligi pay-
graphical proximity. We can say that the relationship lagmaktadrr. iki tilke arasinda her agidan mikemmel iligkiler
between the two countries is excellent in every aspect. oldugunu séylemek gerekir. Oyle ki bu durumun bir neticesi
As aresult of this, both countries have always supported olarak tilkelerimiz, uluslararasi alanda her zaman birbirinin
each other in the international arena. Turkey was among arkasinda olmustur. Ttirkiye, Hirvatistan'in bagimsizigini
the first countries that recognized the independence of taniyan ilk tilkelerdendir. Ayni zamanda onun NATO dyeligini

Croatia and has always supported its NATO membership.
Croatia, on the other hand, gave its support to Turkey for
the European Union journey. And this ongoing friendship
and cooperation will continue in the future for sure. Tur-
key’'s investments in Croatia are especially focused on
tourism, banking, transportation, and energy industries.
In addition, we had a Round Table Meeting in the Croa-
tian Chamber of Economy, our counterpart organisation,
in order to increase the mutual investments. Mr. Ruhsar
Pekcan, TR. Minister of Trade, Mr. Darko Horvat, Croatian

de desteklemistir. Hirvatistan ise Avrupa Birligi yolculugun-
da Turkiye'nin yaninda durmustur. Dolayislyla stregelen
bu dostluk ve ig birliginin gelecekte de devam edecegi
muhakkaktir. Turkiye'nin Hirvatistan'a yonelik yatinmlari
ozellikle turizm, bankacilik, ulasim ve enerji sektériinde
ivme kazanmistir. Ayrica karsilikli yatinmilar arttirmak adina
karsl kanat kurulusumuz olan Hirvatistan Ekonomi Odast is
birliginde bir Yuvarlak Masa Toplantisi gergeklestiriimistir.
Subat 2020'de Zagreb'de dtizenlenen toplantiya; T.C. Ticaret

Minister of Economy, Entrepreneurship and Crafts, and the Bakanimiz Sayin Ruhsar Pekcan, Hirvatistan Ekonomi,
businesspeople of the two countries participated in the Girisimcilik ve El Sanatlari Bakani Sayin Darko Horvat ve
meeting held in Zagreb in February 2020. It was decided iki tilkenin is insanlari katilmisti. Gortisme sonucu Turkiye
to improve the mutual relationship between Turkey and ile Hirvatistan arasindaki karsilikl iligkilerin gelistiriimesi ve
Croatia and increase the mutual trade volume by up to $ 2 ikili ticaret hacminin 2 milyar dolara arttirlmasi karari alin-
billion. As the Business Council, we continue our activities mistir. Bizler de s Konseyi olarak bu hedef dogrultusunda
to achieve these goals. calismalarimizi stirddrmekteyiz.
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MAIN ECONOMIC INDICATORS
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Turkey’s Main Import Items from Croatia (1000 S) Turkey’s Main Export Items to

Croatia (1000 $)

PRODUCTS

............................................................................................................................................. PRODUCT’S SHARE IN
Scraps and wastes of cast iron, iron or steel or ingots obtained with 33.6 PRODUCTS TOTAL (%) 2019

their melting B s
............................................................................................................................................. Automobiles 1.8

Steam boilers, hot water boilers DB
............................................................................................................................................. Parts and components

Paints and varnishes based on synthetic and natural polymers that 48 suitable for use only or mainly 5.4

melt or dissolve in a nonaqueous medium ’ in machines at the positions
............................................................................................................................................. 85.010r 85.02

Automatic regulating or controlling instruments and apparatus L
............................................................................................................................................. Motor vehicles intended for 47

Electric circuit equipment with a voltage not exceeding 1000 volts . transporting 10 or more people ’

(SWitCheS, relayS, fuses, SOCketS, bOXES, etC.) .................................................................................................
............................................................................................................................................. Motor vehicles for transporting 35

Yarn from artificial discontinuous fibre (except sewing thread) 2 goods ’

Moulding boxes for metal foundry; mould bases; moulding patterns; 9 Monitors and projectors, TV 3

moulds for metals, carbides, glass, plastic, etc. receiver devices

Synthetic filament yarn (other than sewing thread)(not put up for 18 Other thin and thick pipes

retail sale) ’ made of iron or steel (welded, 28
............................................................................................................................................. riveted)(circular cross section, .

Sunflower seed 1.5 ext. diam > 408,4 mm)

Other flat-rolled products of alloy steel (of a width of 600 mm or more) 1.2 Refrigerators, deep freezers,
............................................................................................................................................. and other freezer or cooler 23

Jeweller goods and accessories (from precious metals or metals 11 devices and heat pumps

coated With precioUs MEtals) e
Components and parts for
road vehicles

Other thin and thick pipes

made of iron or steel and 2

hollow profiles

Electric water heaters,

electrothermic devices, 1.9

ambient heaters, hair and hand ’

dryers, irons, resistances

Household or laundry-type
washing machines (including
machines which both wash
and dry)
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' Chairperson of the Turkey-Sri Lanka Business Councils
! Besir Ugur
Tiirkiye-Sri Lanka Is Konseyi Bagkani

SriLanka is a
bridge between

argeyponias | SRI LANKA OFFERS IMPORTANT
naaears | OPPORTUNITIES FOR SERVICE
ocationand | INVESTMENTS

free trade
agreements with Sri Lanka, Hizmet Yatirimlari Igin Onemli Fursatlar Barindiriyor

many countries

Sri Lanka,
stratejik konumu
ve hircok iilke

ile imzaladid
serbest ticaret
anlasmalari
sayesinde
bilyiik niifuslu
pazarlara ulasma
noktasinda kdprii
vazifesindedir

Nine Arch Bridge, also called the Bridge in The Sky, is a viaduct bridge in Sri Lanka. It is one
of the hest examples of colonial-era railway construction in the country.

GOkyiziindeki Kopril olarak da adlandinlan Dokuz Kemer Kdpriisii, Sri Lanka’daki bir viyadiik
kdpriisiidiir. Ulkedeki sémiirge donemi demiryolu insaatinin en iyi Grneklerinden biridir.

Hint Okyanusu’nun ortasinda, deniz ve ticaret yollarinin

L ocated in the middle of the Indian Ocean and at the
intersection of sea and trade routes, Sri Lanka has be-
come one of the important trade centres of the Asia-Pacific
region in recent years with its growing economy. Sri Lanka
is a bridge between largely populated markets with its
strategical location and free trade agreements with many
countries. With the European Union as its second-largest
trade partner, the country enters the Indian market with
zero customs tax. When the Free Trade Agreement, still
negotiated with China, if completed, the products of the
country will reach wider geographies. Turkey - Sri Lanka
relations have greatly accelerated in recent years. The first
Joint Economic Commission meeting for the development
of mutual trade relations was held on November 10-11,
2016. The country with the rising supply of services offers
important opportunities for our businesspeople in the
fields of infrastructure, shipping, tourism, and telecom-
munications. However, mutual trade figures do not reflect
the current potential. Thus, in the coming period, we will
continue to carry out projects in Sri Lanka such as Inter-
connected Business Series, Turkey - Sri Lanka Business
and Investment Forum, mutual delegation visits, and Sri
Lanka Business Directory.
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kesistigi bir konumda olan Sri Lanka, son yillarda biyu-
yen ekonomisiyle Asya-Pasifik bélgesinin dnemli ticaret
merkezlerinden biri olmustur. Sri Lanka, stratejik konumu
ve birgok Ulke ile imzaladigi serbest ticaret anlagsmalari
sayesinde buyuk nufuslu pazarlara ulasma noktasinda
képrti vazifesindedir. ikinci en bliytik ticaret partneri Avrupa
Birligi olan ke, Hindistan pazarina sifir giimruk vergisi
ile giris yapabilmektedir. Cin ile gérismeleri devam eden
Serbest Ticaret Anlasmasi tamamlandiginda, tlkedeki
urdinler gcok daha genis cografyalara ulasacaktir. Turki-
ye-Sri Lanka iligkileri son yillarda énemli ivme kazanmistir.
ikili ticari iligkilerin gelistiriimesi noktasindaki 1. dénem
KEK toplantisi 10-11 Kasim 2016’da gerceklestirilmistir.
Hizmet arzinin ytikseliste oldugu Ulkede; altyapi, gemicilik,
turizm ve telekomtinikasyon alanlarinda is insanlarmiz igin
dnemli firsatlar bulunmaktadir. ikili ticaret rakamlari ise
mevcut potansiyeli yansitmamaktadir. Buradan hareketle,
onlimuizdeki dénemde Interconnected Business Series,
Tuirkiye-Sri Lanka is ve Yatinm Forumu, karsilikli heyet
ziyaretlerinin dtizenlenmesi ve Sri Lanka is Yapma Rehberi
gibi projelere devam edecegiz.




MAIN ECONOMIC INDICATORS

2014R* | 2015R* i 2016R* i 2017R* | 2018R* | 2019R* | 2020F* | 202IF*

GDP (CURRENT PRICES - BILLION §) 233,66 247,92 261,73 292,28 304,17 304,46 323,39

GDP GROWTH (FIXED PRICES -%)

PER CAPITA GDP EXCHANGE RATIO
(CURRENT PRICES %)

Mutual Trade (USD Million S)

YEARS i EXPORT | IMPORT | VOLUME | BALANCE

*R (REAL), F (FORECAST) ~ SOURCE: IMF

Heeeeesetettttettttetttadeentttttetittttentttttentegetettttetttttrettnttnttantenos

R. MINISTRY OF FOREIGN AFFAIRS

.................................................................................

SOURCE: TR.

2020 :
/3MONTHS

Turkey’s Main Import Items from Turkey’s Main Export Items to
Sri Lanka (1000 $) SriLanka (1000 $)
PRODUCT'S PRODUCT'S
SHARE IN SHARE IN
PRODUCTS TOTAL (%, 2019) PRODUCTS TOTAL (%, 2019)
Blacktea(fermented)(ln immediate packings of > 3 kg.) 32.3 Other woven fabrics of synthetic staple fibres 5.7

SOURCE: TRADEMAP

Otheryarn; single yarn, artificial discontinuous fibre >= 3 Components and parts for road vehicles 3.4

85%(reta||) ° L S P PP
........................................................................................................................... Onions, shallots, garlic, leeks, and other alliaceous 23

Sol|dt|res, interchangeable tire treads and flaps of rubber 7.2 vegetables(fresh/chllled) ’

Actlvated carbon 6.1 Yeast 2.9
Gloves(mlttens/mltts) impregnated, coated, or covered 45

W|th plastic/rubber (knitted or crocheted) ’ Turkey-Sri Lanka Foreign Trade

Welght >=85% polyester, rotor, cable yarn (discontinuous) 3.1 Turkey'S Trade with Sri Lanka (USD Million S)
Rubber; new outer tyres, of a kind used on construction, YEARS | EXPORT | IMPORT | VOLUME i BALANCE
mmmg or industrial handling vehicles and machines

Other raw materials of vegetable origin; used especially in 3

tanning/dyeing

T-Shirts, singlets, tank tops and similar garments of textile 25
materials (knitted or crocheted) ’

SOURCE: TRADEMAP
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BERA HOLDING GROUPS 1S IN IS0 SECOND TOP 500

Bera Holding Sirketleri, ISO ikinci 500'de

i

b

Ali Riza Alaboyun

Chairman of the Board

Bera Holding companies Kombassan Paper, Murath
Cardboard, Divapan MDF and Kompen PVC are
in ISO Second Top 500

Rankings of Bera Holding Companies in the List
*Kombassan Paper: 106

*Murath Cardboard: 185

*Divapan MDF: 360

*Kompen PVC: 482

Kombassan Paper, Muratli Cardboard, Divapan MDF and Kompen
PVC, four companies in the Bera Holding group, were included in
the ISO Second Top 500 Industrial Enterprises list. Consisting of
companies with production-based sales, the list ranged from TRY
4821 millionto TRY 201.2 in 2019. Talking about the subject, AliRiza
Alaboyun, Chairman of the Board at Bera Holding, congratulated
the companies that made it to the list and stated their efforts to
increase this number in the upcoming years. “As Bera Holding,
we recorded a turnover of over TRY 2 billion 250 million in 2019.
We made it to the Istanbul Chamber of Industry’s second top 500
industrial enterprises list with four of our companies and crowned
our success. Our group companies offer employment to 4500
people directly and over 10000 people indirectly. We continue
to grow alongside our strong country,” he said.

8% Increase in Production-based Sales

Stating that the companies in the ISO Second Top 500 list
increased their net production-based sales by 8 per cent
compared to the previous year, Alaboyun said, “The total sales of
our companies in the list was TRY 1billion 184 million 211 thousand
165. Kombassan Paper, Muratl Cardboard, Divapan MDF and
Kompen PVC achieved similar success in the previous years by
entering the first and second top 500 countries. | would like to
express my gratitude to all levels of these companies, which are
a source of pride for our country's economy. As Bera Holding, we
used our strength from production, increased our employment
and export targets despite all the drawbacks caused by the
novel coronavirus (COVID-19). | also want to point out that we will
continue to add value to the Turkish economy with all our strength.”

Yonetim Kurulu Baskani

Bera Holding sirketleri; Kombassan Kagit,
Murath Karton, Divapan MDF ve Kompen PVC ISO
Ikinci 500 siralamasina girdi.

Listeye Giren Bera Holding Sirketlerinin Siralamalari
*Kombassan Kagit: 106

*Muratli Karton: 185

*Divapan MDF: 360

*Kompen PVC: 482

Bera Holding’e bagl dért sirket; Kombassan Kagit, Muratl Karton,
Divapan MDF ve Kompen PVC, ISO Ikinci 500 Bilyiik Sanayi Kuru-
lusu arastirmasinda yer almayi basardi. Uretimden satis yapabilen
sirketlerin girebildigi bu bant, 2019 siralamasinda 482,1 milyon ile
201,2 milyon TL arasinda olustu. Konuyla ilgili agiklamada bulunan
Bera Holding Yénetim Kurulu Baskani Ali Riza Alaboyun, Tirkiye'nin
en buylk sirketleri listesine giren firmalarini tebrik ederken, bu sa-
yinin énumduzdeki yillarda daha da artmasi icin tretmeye devam
ettiklerini belirtti. Alaboyun, “Bera Holding olarak 2019°da toplamda
2 milyar 250 milyon TL'yi asan ciro elde ettik. istanbul Sanayi Odasi
tarafindan agiklanan tlkemizin en blytk ikinci 500 sanayi kurulusu
listesinde dort sirketimizle yer aldik ve basarimizi ta¢landirmig olduk.
Grup sirketlerimizde dogrudan 4 bin 500, dolay!i olarak ise 10 bini
askin insanimizin istihdamina katki sagliyoruz. Gelisen gligli Tiirkiye
ile birlikte biyimeye devam ediyoruz.” dedi.

Uretimden Satislarda Yiizde 8 Artis

[SO Ikinci 500 listesinde yer alan sirketlerinin lretimden net satisla-
rint bir 6neeki yila gére yuzde 8 oraninda arttirdiklarini belirten Ala-
boyun, "Listeye giren dort sirketimizin satislarinin toplami 1 milyar 184
milyon 211 bin 165 TL oldu. Bu basariyr gdsteren; Kombassan Kagit,
Muratl Karton, Divapan MDF ve Kompen PVC daha dnceki yillarda
da ilk ve ikinci 500 firma arasina girerek benzer basarilar elde et-
mislerdi. Ayni zamanda Ulke ekonomimiz adina da gurur kaynagimiz
olan bu sirketlerimizin her kademesine tesekkdrlerimi sunuyorum.
Bera Holding olarak yeni tip koronavirtis (COVID-19) pandemisinin
getirdigi tim olumsuzluklara ragmen dretimden gelen giicimizi
kullandik, istihdamimizi arttirdik ve ihracat hedeflerimizi blydttik.
Tum enerjimizle Tirkiye ekonomisine deger katmaya devam edece-
gimizi de 6zellikle belirtmek isterim.” degerlendirmesinde bulundu.
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