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TURKEY WILL REINFORCE ITS PLACE IN

THE VALUE CHAIN

Tiirkiye, Deger Zincirindeki Yerini Saglamlastiracak
& Giiltug Erddl - Cem Eker

Turkish Republic Minister of Trade Ruhsar Pekcan T.C. Ticaret Bakani

W @pekcan
Minister of Trade Ruhsar Pekcan gave details  T.C. Ticaret Bakani Ruhsar Pekcan, COVID-19

on Turkey’s trade path and the Ministry’s  siirecinde Tiirkiye’nin ticari acidan izledidi
digitalisation activities during the COVID-19  yolu ve Bakanhdin dijitallesme konusundaki
process  calismalarini detaylandird
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he novel coronavirus (COVID-19) adversely
affected the trade activities of the whole world.
TR. Ministry of Trade implemented exemplary
practices in order for foreign trade to overcome
this process with as little damage as possible. One of
them was the “Easy Export Platform.” And, as the Busi-
ness Diplomacy, we asked Ruhsar Pekcan, Minister of
Trade, questions about the Ministry’s recent activities and
Turkey's place in the new world order after the pandemic.

The Ministry of Trade accelerated its digitalisation
activities, especially during the pandemic. In

this regard, could you tell us about the purpose,
services, and aims of the Easy Export Platform
you have launched to increase exports?

Our country has serious economic growth, development,
domestic-national production, and export goals. We need
to adapt to the digital economy as much as we can to
achieve these goals. So, we developed quite an extensive
project to put the digitalisation infrastructure of the digital
age we are in into the service of our traders.

With the introduction of the Easy Export Platform, far
ahead of all its foreign counterparts, we have stepped
into a brand-new era in foreign trade and started a digital
export revolution in our Ministry. We believe that with
its scope, quality, target group, influence area, and its
technology, the Easy Export Platform went beyond all
projects that we completed until now and has the quality
to directly influence Turkey’s export.

We aim to serve not only active and regular exporters
but also to reach a large entrepreneur category who
has business ideas for export. With this platform, we
are able to transmit a wide range of actual information
such as foreign trade statistics provided by national and
international sources, target market information, and
opportunities through a single medium.

We have gathered internal trade information obtained
from customs declarations, the latest foreign trade data
from 15 different domestic and foreign sources with fast
and extensive data flow, and automatic data integration,
as well as all information provided by the Ministry on
various digital platforms. Thus, our platform uses more
than 10 million rows of data for more than 10 thousand
data fields related to more than 5,400 products and 190
countries, and it creates smart solutions for our exporters.

In addition to its automatic data integration, its artifi-
cial intelligence technology is another important feature
carrying the Easy Export Platform ahead of its all global
equivalents in terms of its scope, nature, target group,
and information update. Our exporters can now determine
to which markets they want to export their products and
the potential within these markets via the “Smart Export
Robot” module, which processes millions of data com-
piled from all data sources integrated into the platform
and edits them with analytical modelling with a machine
learning algorithm.

What we want to achieve here is that our exporters en-
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Yeni tip koronavirds (COVID-19) salgini, dinya gene-
lindeki ticari faaliyetlere olumsuz tesir etti. T.C. Ticaret
Bakanligi, ézellikle dis ticaretin bu stirecten minimum
hasarla cikabilmesi igin 6rnek sayilabilecek uygulama-
lar hayata gecirdi. S6z konusu faaliyetlerin basinda ise
“Kolay Inracat Platformu” geldi. Bizler de Business Diplo-
macy dergisi olarak, T.C. Ticaret Bakani Ruhsar Pekcan’a,
Bakanligin son dénemdeki calismalari ve salgin sonrasi
olusacak duinya duizeninde Turkiye'nin konumu hakkinda
sorular yénelttik.

T.C. Ticaret Bakanhgi, 6zellikle pandemi
ddéneminde dijitallesme calismalarini hizlandirdi.
Bu kapsamda ihracati arttirmak adina imza
attiginiz Kolay Ihracat Platformu’nun ortaya
cikis amacini, sundugu hizmetleri ve hedeflerini
sizden dinleyebilir miyiz?

Ulkemizin ekonomik buiyimede, kalkinmada, yerli-millf
Uretimde ve ihracatta cok ciddi hedefleri var. Hedefleri-
mize ulasmamiz adina dijital ekonomiye en iyi sekilde
adapte olabilmemiz gerekiyor. Biz de icinde bulundu-
gumuz dijital gagin ruhuna uygun dijitallesme altyapisini
ticaret erbabimizin hizmetine sunabilmek icin oldukca
gelismis bir proje gelistirdik.

Tdm yurt disi emsallerinden agik ara énde olan Kolay
ihracat Platformu’nun hizmete girmesiyle dis ticarette
yepyeni bir déneme adim atarak, Bakanlik olarak ihra-
catta dijital devrimi baslatmig bulunuyoruz. Kolay ihracat
Platformu’nun kapsami, niteligi, hedef kitle ve etki alant,
ayrica icinde barindirdidi teknoloji itibariyla buguine ka-
dar tamamladigmiz tim projelerin 6tesine gegtigini ve
Tdrkiye'nin inracatina dogrudan etki edebilecek nitelikte
oldugunu degerlendiriyoruz.

Kolay ihracat Platformu ile sadece dlizenli ihracat yapan
aktif ihracatcilara hizmet vermeyi degil, ayni zamanda
ihracata yonelik is fikirleri olan genis bir girisimci kesime
ulasmayi da hedefliyoruz. Bu platform aracilidiyla ulusal
ve uluslararasi pek cok kaynaktan temin edilen dis ticaret
istatistikleri, hedef pazar bilgileri ve hedef pazarlardaki
firsatlar gibi cok cesitli guincel bilgileri ihracatcilarimiza
tek bir kanal araciligiyla ulastirabiliyoruz.

Hizli ve kapsamli veri akisl ve otomatik veri entegrasyo-
nu ile 15 farkli yerli-yabanci kaynaktan temin edilen en
guncel dis ticaret verilerinin yani sira gumruk beyanna-
melerinden alinan i¢ ticaret bilgileri ile Bakanlik tarafindan
farkll dijital platformlarda saglanan tim bilgileri de bu
platformda bir araya getirdik. Bu sayede platform, 5 bin
400’den fazla urin ve 190 Ulkeyle ilgili 10 binden fazla
veri alani igin 10 milyon satirdan fazla veri kullanarak
ihracatcilarimiza akilli ¢ézdmler tretebiliyor.

Otomatik veri entegrasyonunun yani sira Kolay Ihracat
Platformu’nu; icerdigi teknoloji kadar kapsami, dogasi,
hedef Kitlesi ve bilgi gtincellemesi agisindan dunyadaki
tum kuresel muadillerinin étesine taslyan bir diger cok
onemli 6zellik de kullandigi yapay zeké teknolojisi. Bu
teknolojiyle platforma entegrasyonu saglanan tim veri
kaynaklarindan derlenen milyonlarca verinin islenmesi ve
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We need to adapt to the
digital economy as much as
we can in order to achieve
our goals

NOW OVER
60,000 USERS
AND

300,000 PAGE
VIEWS, ONLY
WITHIN

A MONTH

ter into new markets in a “smart” way and perform
a sound export projection. Thus, we aim to enable
our exporters to be able to expand towards target
markets that offer potential with enough information
and develop on-point market strategies, securing their
places in the market.

With our belief that the service we provide in this scope
has a very important function in terms of sustaining
our country’s export increase, we continue to develop
its content and scope.

The Easy Export Platform is now available

to many industries. How can organisations
wanting to increase their export rates in these
areas use the platform? What kind of feedback
do you get from users?

Exporters in many different sectors doing business
via the Easy Export Platform can make both prod-
uct-based and country-based inquiries with
“Country Page” and “Sector Page” modules.
Thus, the modules act as a guide in
some way by providing all neces-

sary information for target

markets step by step /

specific to their
products.

iHRACAT

PLATFORMU,

1AY
ICERISINDE
60.000

UZERINDE KULLANICI VE

300000
SAYFA GORUNTULEMESINE ULASTI
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adina dijital ekonomiye
en iyi sekilde adapte

makine 6grenmesi algoritmasina sahip analitik model-
lemeler ile kurgulanmasi neticesinde ihracatgilarmiz,
“Akilli ihracat Robotu” modtilti araciigyyla Grindindi
hangi pazarlara inrac edebilecegini ve bu pazarlardaki
potansiyeli tespit edebiliyor.

Bu noktadaki temel motivasyonumuz, ihracatcilarimizin
yeni pazarlara “akilli” bir sekilde girebilmesi ve saglikli
bir ihracat projeksiyonu gerceklestirebilmesi. Boylelikle
ihracatcilanimizin, potansiyel arz eden hedef pazarlara
dogru ve yeterli bilgiye sahip olarak agilabilmesiyle
isabetli pazarlama stratejileri gelistirerek pazarda tu-
tunabilmelerini saglayabilmeyi amaglyoruz.

Bu kapsamda sagladigimiz hizmetin, tlkemizin inracat
artisinin strdurdlebilirligi acisindan da ¢cok énemli bir
fonksiyona sahip oldugu inanciyla, igerigi ve kapsa-
mini gelistirmek tzere calismalarmizi hiz kesmeden
devam ettiriyoruz.

Kolay Ihracat Platformu, bircok sektériin
kullanimina a¢ilmis durumda. Bu alanlarda
ihracat oranlarini arttirmak isteyen
kuruluslar, platformdan ne sekilde
yararlanabiliyor? Kullanicilardan ne gibi
dontisler aliyorsunuz?

Kolay ihracat Platformu ara-
ciigiyla pek gok farkli
sektdrde igtigal
eden ihracat-
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Besides critical information such as socio-economic indi-
cators related to their target markets and market shares
and size of competitor companies; the customs tax rates,
non-tariff measures, current developments as indicated
by our trade consultants abroad are also shared with
users through a single platform. Additionally, almost all
information that an exporter needs to enter into a market
such as changes and trends in import-export data by
country and sector, mandatory documents in export, basic
criteria and legislation in entering into markets, sectoral
news and fairs is available to our exporters with the most
effective images and up-to-date data.

As the Ministry, we aim to create customised content for
all of our companies via the Easy Export Platform. We
increase the efficiency by designing an infrastructure to
enable it and significantly making the platform different
from its counterparts. With a module that we named “Ex-
port Cockpit”, every company can build its own web page.
In this area, companies, whose export amount, or state
support amount provided by our Ministry is evaluated to
be below the potential, are specifically guided and advised
according to the nature of their company. Additionally,

The Easy Export Platform will directly
influence Turkey’s export

Kolay inracat Platformu’nun Tiirkiye’nin
inracatina dogrudan etki edebilecek
nitelikte oldugunu degerlendiriyoruz

cllarimiz, “Ulke Sayfasl” ve “Sektdér Sayfasi” modluille-
ri araciliglyla hem drdin bazl hem de ulke bazl olarak
sorgulama yapabiliyor. S6z konusu modliller, bdylelikle
ihracatcilarimiza drinu 6zelinde belirledigi hedef pazar-
lara yonelik adim adim gerekli tim bilgileri sunarak genis
kapsamli bir kilavuz gdrevi géruyor.

Hedef pazarla ilgili sosyo-ekonomik géstergeler ile rakip
Ulke firmalarinin pazar paylari ve buytklukleri gibi kritik
bilgilerin yani sira gumruk vergisi oranlari, tarife digi 6n-
lemler, yurt disindaki ticaret musavirlerimizce belirtilen
guincel gelismeler de kullaniciya tek bir platform tizerinden
ulastinliyor. Ayrica ulke ve sektdr bazinda ithalat-ihracat
verilerindeki degisim ve trendler ile ihracatta zorunlu bel-
geler, pazara giristeki temel kriterler ve mevzuat, sektorel
haberler ve fuarlar gibi pazara giriste bir inracatcinin intiyac
duyacagi hemen her bilgi, en etkin gérsellerle ve en guincel
haliyle ihracatcimizin kullanimina sunuluyor.

Kolay Inracat Platformu’yla Bakanlik olarak her firmamiza
terzi usulti icerikler Uretebilmeyi amagcliyoruz. Buna imkan
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What we want to achieve here is that our
exporters enter into new markets in a
“smart” way and perform a sound export
projection

companies can quickly access their favourite country
and sector page and follow up-to-date news and events.

Since its launch in August, the Easy Export Platform re-
ceives positive feedback from exporters and entrepreneurs
who consider getting into this sector. We also find the
opportunity to examine the evaluations of different users
one by one through the requests and suggestions that
reach our Ministry through the platform, and we continue
our work on various development areas in this direction.
We also plan to finish developing a “chatbot” that uses
artificial intelligence natural language processing algo-
rithms to answer the questions from our companies 24/7,
creating the list of potential purchaser companies abroad
and allowing our companies to contact exporters by ex-
hibiting their products on the platform on their own page.

| can gladly say that our platform attracts great attention
and interest. We have now over 60,000 users and 300,000
page views, only within a month. And we receive lots of
messages regarding the platform. Every week, we make
presentations to the members of our exporters’ associa-
tions, industry, and trade chambers through different online
channels in order to tell entrepreneurs how to benefit from
the platform in the most efficient way. These figures will
increase rapidly. | invite all entrepreneurs aiming to do
exports onto our platform.

The e-commerce industry rose to fame during the
pandemic. Considering our country’s geopolitical
position and logistics advantages, could you

talk a little bit about the support you offer for the
e-commerce industry?

Connecting the continents of Europe, Asia, and Africa
and having a good command of road, air, and seaways,
Turkey has an undeniable geopolitical importance in the
world. This position has turned Turkey into a regional base
in logistics. Turkey is now the biggest country in Europe for
road transport. And with our ports that are operating and
new ports under construction, we are also an important
player in the maritime sector. Having flights to the world’s
most visited destination in international passenger and
cargo transportation, Turkey is also moving towards to
become one of the world’s most important players in
passenger and cargo transportation with its large fleet.

E-commerce could naturally be free of the adverse effects
of COVID-19. The retail sector, for example, was among
the sectors that received the biggest blow from the pan-
demic due to reasons such as lockouts, disruption, and
the slowing of the supply chain. What COVID-19 did was
to accelerate the transformation of trade that was already
taking place; that is to say, moved it from the physical
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Temel motivasyonumuz, ihracatcilarimizin
yeni pazarlara “akilli” bir sekilde
girebilmesi ve saglkli bir ihracat
projeksiyonu gerceklestirebilmesi

saglayan bir altyapi tasarlayarak, platformu benzerlerin-
den 6nemli dlguide farklilastirarak verimliligini artiryoruz.
“lhracat Kokpiti” adini verdigimiz moddille her firma icin
kendisine ait bir web sayfasi olusturulabiliyor. Bu alanda
firmanin ihracat miktari veya Bakanligimizdan kullandiklari
devlet destek tutarl potansiyelin altinda oldugu degerlen-
dirilen firmalarimiza 6zel yonlendirmeler yapiliyor ve firma
6zelinde tavsiyelerde bulunulabiliyor. Ayrica firmalarimiz,
kendi favori tlke ve sektér sayfalarina hizla ulasarak gtincel
haber ve etkinlikleri kolaylikla takip de edebiliyor.

Agustos ayl sonunda lansmanini gergeklestirerek tum va-
tandaslarimizin hizmetine sundugumuzdan bu yana Kolay
ihracat Platformu’yla ilgili olarak hem ihracatgilarimizdan
hem de ihracat yapmay dtstinen girisimcilerimizden
bizleri ziyadesiyle memnun eden olumlu geri donusler
aliyoruz. Platform Uzerinden Bakanligimiza ulasan talep
ve Oneriler araciliyla da farkli kullanici deneyimlerinin
degerlendirmelerini tek tek inceleme firsati buluyor ve bu
dogdrultuda cesitli gelistirme alanlar tzerinde galismala-
rimizi surdurdyoruz. Bu kapsamda yilsonuna kadar ta-
mamlamay! planladigimiz ¢alismalarimiz arasinda; yapay
zeka dogal dil isleme algoritmalari kullanan bir “chatbot”
mekanizmaslyla firmalarmizin sorularinin 7/24 cevaplan-
masl, yurt disindaki potansiyel alic firmalara ait listelerin
olusturulmasi ve firmalarimizin platformda kendilerine ait
bir sayfa aracilidiyla urdnlerini sergileyerek ithalatcilarla

iletisim kurabilmesi yer aliyor.

IN ORDER TO ENCOURAGE OUR
COMPANIES FOR E-EXPORT, WE
SUPPORT THE MEMBERSHIP
COSTS OF E-COMMERCE SITES

UP TO TRY 8,000

FIRMALARIMIZI E-IHRACATA
OZENDIRMEK AMACIYLA
E-TICARET SITELERINE UYELIK
GIDERLERINI 8.000 TL'YE
KADAR DESTEKLIYORUZ




KAPAK ROPORTAJI | COVER INTERVIEW

As the Ministry, we aim to
create customised contents
for our all companies via the

Easy Export Platform

Kolay ihracat Platformu
ile Bakanlik olarak her
firmamiza terzi usulii
icerikler tiretebilmeyi
amacliyoruz

environment to the virtual environment more rapidly. A
rapid adaptation to digital took place in the world and in
our country with the global pandemic.

Sunu memnuniyetle séyleyebilirim ki platforma cok ciddi
In 2019, the world trade volume was $25 trillion and e-com- bir ilgi var. Bir ay icerisinde 60 binin tzerinde kullanici ve
merce constituted $3.5 trillion of it. In other words, the 3.6% 300 bin sayfa goruntilemesine ulagtik. Platforma iligkin
volume of e-commerce in the total global trade in 2011

cok fazla mesaj aliyoruz. Girisimcilerimize platformdan en
increased to 15% in 2019. It is obvious that the share of verimli sekilde nasil yararlanacaklarini anlatmak igin her
e-commerce will be even more in 2020. hafta inracatci birliklerimizin, sanayi ve ticaret odalarimizin
tyelerine yonelik farkli online mecralarda sunumlar ger-
The first six-month e-commerce data in Turkey is quite ceklestiriyoruz. Bu say! hizla artacak. ihracat hedefi olan
interesting. While the e-commerce volume in the first tum girisimcilerimizi platformu kullanmaya davet ediyorum
six months of 2020 in Turkey was TRY 91.7 billion,

TRY 91 billion of it was domestic expenses. The
e-commerce volume in 2020 increased
by 64% compared to the same period
last year.

E-ticaret sektérti, pandemi
déneminde yildizi parlayan
bir alan oldu. Ulkemizin
jeopolitik konumunu ve
lojistik avantajlarini da
dustindliglimtiizde, e-ticaret
sektériine sundugunuz
desteklerden bahseder
misiniz?

The comparison
between 2019 and i raEE . FoodDelivery
2020 data gives us =l ] | '

Avrupa, Asya, Afrika kitalarini birbi-
rine baglayan ve bélgesinde kara,
hava ve deniz yollarina hakim bir
yerde bulunan Turkiye, dinyada
esi bulunmaz bir jeopolitik 6ne-
me sahip. Bu konumu ile Ttirkiye,
lojistikte bdlgesel bir tis haline
geldi. Ulkemiz, kara yolu tasima-
cihginda Avrupa’nin en buyugu
olarak biliniyor. Bunun yani sira
denizcilik sektérinde de islet-
BUY meye alinan limanlar ve hentiz
yapim asamasinda olan yeni
limanlar sayesinde énemli bir
Checkott aktoriiz. Uluslararasi yolcu ve
kargo tasimaciliginda dunya-
nin en ¢ok gidilen noktasina
ucan Turkiye, genis filosu ile
yolcu ve kargo tasimaciliginda
ddnyanin en énemli oyuncu-
larindan biri olma amaciyla
hareket ediyor.

COVID-19 tdim sektorleri
olumsuz etkilerken, e-tica-
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With our membership support to
e-commerce websites, we offer our
companies the chance to establish
business relations with purchasers all
around the world

quite interesting results as well. It is possible to say at
this point that 2020 was not a normal year for anyone,
and e-commerce sales reached their peak this year. For
example, 81% domestic expense rate in 2019 reached
91% in 2020. On the other hand, there was a decrease
in e-commerce with foreign countries.

As the Ministry, we have launched a new support mecha-
nism to accelerate our business world’s adaptation to this
transformation and to help them become actors in this.
With our support mechanism, we will encourage e-export,
pave and ease the way for carrying trade delegations to
a digital environment and facilitate the organisation of
and participation in virtual fairs, which are becoming our
new normal. With all that and our e-commerce platform
membership support, we stand by our companies. We see

E-ticaret sitelerine iiyelik destegimiz ile
firmalanmiza; fiziksel simrlar olmadan
tiim diinyadaki alicilarla ig iliskileri kurma
firsat1 sunuyoruz

ret duinyasinda ise bir ytikselmenin oldugunu géruyoruz
Ozellikle perakende sektér; sokada cikma yasaklari ve
tedbirleri, tedarik zincirinin bozulmasi ile yavaslamasi
gibi sebeplerden dolayi salgindan en cok etkilenen sek-
térlerden biri oldu. COVID-19, aslinda bir bakima zaten
gerceklesmekte olan ticaretin donusumund, baska bir
ifadeyle fiziksel ortamdan sanal ortama kayma strecini
cok ciddi sekilde hizlandirdi. Ozellikle kiiresel bir salgin
olan COVID-19 ile birlikte diinyada ve tlkemizde dijitale
hizli bir yénelim gerceklesti.

2019 yilinda duinya ticaret hacmi 25 trilyon dolar olarak
gerceklesti ve bu rakamin iginde e-ticaret satiglari da 3,5
trilyona ulasti. Yani kuresel ticaretin toplam boyutu igeri-
sindeki dunya e-ticaret hacmi 2011'de yuzde 3,6 iken,
2019'da yuzde 15'e yukseldi. 2020 yilinda ise e-ticaretin
payinin daha yuksek olacagi asikar.
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E-commerce could naturally
be free of the adverse effects
of COVID-19

how e-commerce and especially e-export have become
a way out of the isolation and restrictions caused by the
pandemic. The pandemic had people who had never
shopped online before try e-commerce and contact-free
shopping.

And our management success in areas such as security,
strategic production, supply chain, and logistics during the
pandemic will obviously drive Turkey forward in e-com-
merce. In order to speed up this process and encourage
our companies for e-export, we support the membership
costs of e-commerce sites up to TRY 8,000. In this context,
the support rate for 2020 will be 80 per cent and 60 per
cent in the following years. With a meticulously prepared
set of criteria, we will direct our Ministry’s support towards
e-commerce platforms that are widely known in our coun-
try and in the world for their reliability and recognition.
Our companies will be able to benefit from this support
for two years for three websites. Nine e-commerce sites
are approved by our Ministry now. With our membership
support to e-commerce websites, we offer our companies
the chance to establish business relations with purchasers
all around the world and introduce their products.

What are your estimations for 2021? What will be
the position of Turkey in the new post-pandemic
world order?

The course of the pandemic and the success of vacci-
nation studies will undoubtedly be the most important
determinants for 2021. Even with a recovery in the global
economy with the opening of economies after May 2020,
the pandemic is still going strong in many countries,
increasing the uncertainty regarding a full recovery in the
upcoming period.

On the other hand, the trade and technology wars between
the USA and China, the US elections, disruptions in the
global supply chains, increasing public debts, and the
narrowing of monetary and financial policy areas due
to interest rates approaching zero levels, geopolitical
developments and the Brexit process also increase the
uncertainty for the upcoming period.

As aresult, much as international organisations give opti-
mistic numbers for global growth and trade with the base
effect of 2021, current risks imposed by the pandemic
maintain the uncertainty for global economy expectations
for 2021.

In this regard, the World Trade Organization (WTO) esti-
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COVID-19 tiim sektorleri
olumsuz etkilerken,
e-ticaret diinyasinda ise
bir yiikselmenin oldugunu
goriiyoruz

Tdrkiye'nin ilk alti aylik e-ticaret verilerine baktigimizda
da epey ilgi gekici bilgilerle karsilaglyoruz. 2020'nin ilk alti
ayinda Trkiye'de toplam e-ticaret hacmi 91,7 milyar TL
olurken, bunun 91 milyar TL’sini yurt i¢i harcamalar olus-
turdu. 2020'de e-ticaret hacmi, gecen yilin ayni dénemine
gore ylizde 64 artis gosterdi.

2019 ve 2020 yillarinin verileri kiyaslandiginda da epey ilgi
cekici sonuclar ¢ikiyor. Bu noktada 2020'nin hi¢ kimse igin
normal bir ddnem olmadigini, dzellikle e-ticaret aligverisle-
rinin bu sene tavan yaptigini séylemek muimkin. Ornegdin
2019'da yuzde 81 olan yurt ici harcama orani, 2020’de
ylizde 91’e ulasti. Ulke disi ile gergeklestirilen e-ticarette
ise dususler yasandi.

Bakanlik olarak biz de bu dogrultuda is dinyamizin dé-
nuisime ayak uydurmasini ivmelendirmek ve bizatihi bu
dénustimde bir 6zne olmalarini saglamak Uzere yeni bir
destek mekanizmasl kurguladik. E-ihracati 6zendirecek,
ticaret heyetlerini sanal ortama tasinmasini kolaylastiracak
ve yeni normal olacagdl simdiden belli olan sanal fuarlara
katilim ile bu tdr fuarlan organize etmeyi kolaylagtiracak
destek mekanizmamiz ile e-ticaret alaninda firmalarimizin
yanindayiz. Bunlardan biri de e-ticaret platformlarina tyelik
destegimiz. Salginin getirdigi izolasyon ve kisitlar nede-
niyle e-ticaretin ve bilhassa e-ihracatin bu dénemde bir
¢lkis yolu haline geldigini gézlemliyoruz. Salgin ile birlikte
internetten hi¢ alisveris yapmamis kisiler bile temassiz
alisverisi mumkun kilan e-ticareti kesfediyor.

Ayrica pandemi stiresince yonettigimiz guivenlik, stratejik
Uruin dretimi, arz zinciri, lojistik gibi alanlardaki basarimizin,
e-ihracatta Turkiye'yi éne cikaracadl da ortada. Iste bu
sureci ivmelendirmek ve firmalarimizi e-inracata 6zendir-
mek amaciyla e-ticaret sitelerine tyelik giderlerini 8 bin
TL'ye kadar destekliyoruz. Bu kapsamda 2020 yili igin
destek orani ytizde 80, takip eden yillarda ise ytizde 60
olacak. Bakanligimizin bu dested, titizlikle hazirlanmig bir
kriter setine gére guivenilirlik ve bilinirlikleri ile tlkemizde
ve dunyada 6n planda olan e-ticaret platformlarina yo-
nelik olacak. Firmalarimiz, bu destekten g site igin iki yil
stiresince faydalanabilecek. Halihazirda dokuz e-ticaret
sitesi, Bakanligimizdan onay aldi. E-ticaret sitelerine tyelik
destegimiz ile firmalarimiza; fiziksel sinirlar olmadan tim
dunyadaki alicilarla is iliskileri kurma ve Urtnlerini dtinyanin
dort bir yaninda tanitma firsati sunuyoruz.
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The pandemic had people who had never
shopped online before try e-commerce
and contact-free shopping

mated on October 6 that global goods trade volume will
decrease by 9.2% in 2020, and increase by 7.2% in 2021.
WTO'’s April estimation was a 21.3% increase in global
goods trade in 2021. WTO also stated that the second
wave of COVID-19 will be much better managed with
the accumulated knowledge of infection, and this will
resultin less restricted lockdown measures and a smaller
economic impact; however, the organisation also warned
that with the increasing debt burden, high unemployment
rates, and the low possibility of early vaccine discovery
will prevent going back to the pre-pandemic trend rapidly.

We see similar assessments in OECD’s (Organisation for
Economic Cooperation and Development) estimations as
well. The OECD stated on September 16 that institutional
investments and international trade would remain weak,
and most economies would have less production level at
the end of 2021 compared to the ones at the end of 2019.
In the same assessment, the global GDP growth forecast
for 2020 was estimated to be -4.5 per cent (upward revise
by 1.5 points compared to the June report), while the 2021
growth forecast was 5 per cent (downwards revise by 0.2
points compared to the June report).

As the third country that estimated to have the fastest
recovery after South Korea and China in the September
OECD report, Turkey proved to the whole world that it
can be one of the most important partners to provide
production continuity in the global value chain. In the
recently-published New Economy Program, the new nor-

ACCORDING TO THE SEPTEMBER
OECD REPORT, TURKEY IS THE THIRD
COUNTRY AFTER SOUTH KOREA

AND CHINA THAT WILL HAVE THE

FASTEST RECOVERY FOR 2020

TURKIYE, EYLUL AYINDA

YAYIMLANAN OECD RAPORUNA GORE

GUNEY KORE VE CiN'DEN SONRA 2020
YILINDA EN HIZLI TOPARLANACAGI

TAHMiN EDILEN 3. ULKE
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Salgin ile birlikte internetten hic alisveris
yapmamis kisiler bile temassiz alisverisi
miimkiin kilan e-ticareti kesfediyor

2021’e dair éngériileriniz neler? Salgin sonrasi
olusacak yeni dtinya dtizeninde Ttirkiye, nasil bir
konumda yer alacak?

COVID-19 pandemisinin seyri ve bu konuda ydrutilen asi
calismalarinin basarisi, kugkusuz 2021 yilinin gidisatini
belirleyen en dnemli unsurlar olarak varligini surdurecek.
2020 yil Mayis ayindan sonra ekonomilerin aciimasiyla ku-
resel ekonomide bir toparlanma gérdlse de birgok tlkede
salginin guiclu sekilde varligini stirdirmesi, tam bir topar-
lanmaya iliskin énimuzdeki surecte belirsizligi artinyor.

Diger taraftan ABD ve Cin arasindaki ticaret ve teknoloji
savasl, ABD secimleri, pandemi nedeniyle kiresel tedarik
zincirlerinin sekteye ugramasi, artan kamu borclari ve sifir
seviyesine yaklasan faiz oranlarinin para ve maliye poli-
tikasl alanlarini daraltmasi, jeopolitik gelismeler ile Brexit
sureci 6nimtzdeki dénemde belirsizligi artiran unsurlar
olarak én plana ¢ikiyor.

Sonug olarak her ne kadar uluslararasi kuruluslar 2021
yilina iliskin baz etkisiyle kiiresel buytime ve ticarete iliskin
pozitif rakamlar verse de mevcut pandemi riskleri, 2021
yilinda kuresel ekonomiye iligkin beklentilerde belirsizligi
koruyor.

Bu cercevede Dtinya Ticaret Orgtitti (DTO) tarafindan ya-
pilan 6 Ekim tarihli degerlendirmede; 2020 yilinda kuresel
mal ticaret hacminin ytizde 9,2 dusecedi, 2021 yilinda ise
ylizde 7,2 yukselecegi tahmin ediliyor. DTO nisan ayindaki
tahminlerinde ise 2021 yilina iliskin kuresel mal ticareti
blydmesini yuzde 21,3 olarak tahmin etmisti. Ayni deger-
lendirmede ikinci COVID-19 dalgasinin, hastalikla ilgili
biriken deneyimler nedeniyle daha iyi yénetilecegi
ve bunun da daha sinirli kapanma tedbirleri
ve daha kuctik bir ekonomik etki ile sonugla-
nacag belirtiimekle birlikte; artan borg yuku
yuksek issizlik ve sinirli erken asi bulunabilirligi
nedeniyle salgin dncesi egilime hizli bir dénuisun
gergeklesemeyebilecedi
ifade edilmigti.

Benzer  bir
degerlendir-
meyi OECD
(Ekonomik
Kalkinma ve
isbirligi Orguitdi)
tahminlerinde
de gdéruyoruz
OECD; 16 Eyldl
tarihli degerlen-
dirmesinde ku-
rumsal yatinmlar
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The course of the pandemic
and the success of vaccination
studies will undoubtediy

be the most important
determinants for 2021

mal and developing business processes and models to
adapt to this period were emphasised. Thus, Turkey's
position in the global value chain will be stronger in the
upcoming period. Considering that a small disruption in
the production of members under the global value chain
can cause serious costs to other members in this chain
and reduce efficiency, Turkey will secure its place in this
value chain as a reliable partner.

With the effect of globally increasing uncertainty, the de-
cline in investment desires causes a global decrease in
investments globally. And investments will be prioritised in
spite of these uncertainties in the New Economy Program.
In the new program, it was stated that the driving force
of growth will be investments that increase technology
intensity together with exports. As TR. Ministry
of Trade, we will do our part to improve

the business and in- wﬁ vestment

nt.

KAPAK ROPORTAJI | COVER INTERVIEW

COVID-19 pandemisinin
seyri ve yrtilen asi
calismalarinin basarisi, 2021
yilinin gidisatini belirleyen
en onemli unsurlar olarak
varhigini siirdiirecek

ile uluslararasi ticaretin zayif kalmaya devam ettigini ve
cogu ekonomide 2021'in sonundaki tretim seviyesinin,
2019’un sonundaki dretim seviyesinin altinda kalacagini
belirtti. Ayni degerlendirmede 2020 yili ktiresel GSYH
(gayrisafi yurt ici hasila) buyume tahmini yuzde -4,5 (ha-
ziran raporuna gore 1,5 puan yukari yonlu revize), 2021
blyume tahmini ise ylizde 5 (haziran raporuna goére 0,2
puan asagl yonlu revize) olarak tahmin edildi.

Tdrkiye; eylul ayinda yayimlanan OECD raporuna gore
Guney Kore ve Cin’den sonra 2020 yilinda en hizli topar-
lanacag tahmin edilen tiguincu Ulke olarak, kuresel deger
zinciri icerisinde retimde devamlilidi saglayabilecek en
o6nemli ortaklardan birisi olabileceg@ini tum dtnyaya ka-
nitladi. Son yayimlanan Yeni Ekonomi Programi’'nda da
yeni normal kavraminin alti gizilerek, bu déneme uyum
saglayacak is stire¢ ve modellerinin gelistiriimesi program
kapsa- mina alindi. Boylece énumtzdeki
dénemde Turkiye'nin kuresel de-
Qer zincirleri icerisindeki yeri da-
ha da guclenecek. Kuresel deger
zinciri icerisinde yer alan Uyelerin
uretimindeki ufak bir aksakhigin,
zincirin diger tyelerine ciddi mali-
yetler olusturabildigi ve verimliligini
dusurdugu géz éntine alindiginda Tur-
zincirin guvenilir bir
rak deg@er zincirindeki
lamlastiracak.

kiye,
halkas! ola-
yerini  sag-

Son dénem-
belirsizligin
yasanan
du -

de kuresel ¢apta artan
etkisiyle yatinm istahinda
dusus, yatinmlarin kuresel
zeyde zayif seyretmesine
neden oluyor. Bu cergevede
Yeni Ekonomi Programi’'nda her
tdrld belirsizlige kargin yatinmlara
oncelik verilecedi vurgulaniyor. Yeni
programda buytimenin itici gictinu ihracat
ile birlikte teknoloji yogunlugunun giderek artan
yatinmlar olacag belirtildi. T.C. Ticaret Bakanligi olarak
biz de is ve yatinm ortamini iyilestirme noktasinda
Uzerimize duseni yapacagiz.
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