MY CHOICE, NATURALLY.

Costa Rica

A SMALL COUNTRY,
WITH HUGE VISION
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2 oceans
52,00 km2
4.5M people
3M tourists

157 countries
No oil, no gas, no minerals
GDP:S17k per capita

Life expectancy: 80yrs

5% WW biodeversity
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edncation

/% OF GDP

FREE AND MANDATORY SINCE 1870
BEST EDUCATION SYSTEM IN LAR
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- 50 TRADE AGREEMENTS
2/3 GLOBAL GDP
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INTERNATIONAL TRADE PLAYERS

Ministerio ce

‘@PROCOMER Comercio Exterior :\\_\:EINDE

Q) COSTA RICA eXporiA Costa Rica

_ International Trade Public Policy * FDI attraction
EXPORTS promotion

FREE ZONE regime
LINKAGES
International trade SINGLE WINDOW

Free Trade agreements

Trade facilitation
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PROCOMER

The Export Promotion Agency of Costa Rica (PROCOMER)

is a public non-state entity, responsible for promoting Costa
Rican goods and services.

It was founded in 1996 , through the Republic Act No. 7638.
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We provide tools to position Costa Rican goods in the
international markets through international trade fairs,
export and buyer missions, business agendas, among
others.

Our goal is to facilitate the internationalization of
enterprises (SMEs) through the timely supply of information,
training and advice for making strategic and operational
decisions.
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Business agendas (in site and virtual)

SERVICES
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HOME OF FORTUNE 500 IN LATIN AMERICA

, BACK OFFICE
1ST LEADING
COMPANY IN . BLUE-CHIP
MEDICAL DEVICES COMPANIES
TO INVEST
PIONEER IN FIRST CONTACT
MANUFAC- CENTERS
TURING
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CENTERED TRADE & INVESTMENT POLICY

EFFICIENT

INTEGRATION
TO THE WORLD
ECONOMY
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BROAD PLATFORM FOR TRADE & INVESTMENT

WORLD TRADE
ORGANIZATION

ETAS WITH +50 COUNTRIES ~
POTENTIAL CONSUMERS 2.5 BILLION '

40 + TPO's

BITS WITH 14 COUNTRIES
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40+ OFFICES ABROAD

PROCOMER FACTS:

Public — private
partnership

Ranked #1 Trade Promotion

S S _ _ Organization in the World
California (=) N - - . a International Trade Center / World
' Trade Organization

Dominican Republic

<©PuertoRico

<) Trinidad & Tobago

4 Sectors:
.“. - Food Industry

- Agriculture
.". - Services

- industrial
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CENTERED TRADE & INVESTMENT POLICY

CRADLE OF

HUMAN
TALENT




LEADERS IN LATIN AMERICA IN QUALITY
OF THE EDUCATIONAL SYSTEM 2014-2015

,L Best Educational system in Latin America. Above
) France, India, China and Philippines (WEF
Costa Rica 2015-2016)

Chile

#1 Cooperation of Employee-Labor Relations

Y.
Panama &~ (WEF, 2015-2016)
Colombia
: #1 in University-Indsutry collaboration in R&D
Argentina & i 'Latin America (WEF, 2015-2016)
El Salvador
Mexico A Best Educational system in Latin America. Above
& France, India, China and Philippines (WEF

2015-2016)

Y #1 Cooperation of Employee-Labor Relations
< (WEF, 2015-2016)

o
9 7-8 A’ a #1 in University-Indsutry collaboration in R&D

& in Latin America (WEF, 2015-2016)




CENTERED TRADE & INVESTMENT POLICY

COMPETITIVE
PACKAGE OF
INVESTMENT
INCENTIVES
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INCENTIVES FOR INVESTMENT

FREE ZONE REGIME

PARTIAL PAYBACK REGIME

O]

) TRAINING, ADVICE AND TECHNICAL ANALYSIS
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THE RIGHT CONDITIONS: TAX INCENTIVES 7///////////////////////////////////////////,

SERVICE PROJECTS & MANUFACTURING PROJECT*

FIRST 8-YEAR PERIOD, Following 4-year period
—— ASLOW AS —

A 15%

INCOME TAX INCOME TAX

In all cases, multple additional 8-year renewal periods may be granted if significant reinvestment is made.

that exceeds US$10 million and 100 employees, established under the Free Trade Zone Regime. For smaller manufacturin rations
d 15% for another 4 i i



THE RIGHT CONDITIONS: TAX INCENTIVES 7/////////////////////////////////////////4

All Investment Sectors*®

NO EXPIRATION PERIOD 10 YEARS PERIOD*

Custom duties on imports/ * Municipal patent license

exports * Property transfer taxes
o Withholding tax on royalties,
fees
o Interest income

Sales tax on local purchases of

TAXES ON ok

Investment in depreciable fixed assets (land is not included). Company must comply with an investment plan to be accomplished between 1 and 8 years; which could be reached at
any time during the 8 year period. Upon completion, PROCOMER will verify the $10MM investment in fixed assets according to its value in books for the current fiscal year.
Additionally, once the company has complied with the investment plan, the company must maintain the fixed assets which were part of the plan. Substitution of the fixed assets is
parmitted only if the new depreciable assets have the same value in books as the fixed asset to be replaced when the invvestment plan was completed.



#1 OUTSOURCING DESTINATION IN LAR ///////////////////////////////////////////%

Strategic Location Solid Infraestructure Qualified workforce

+60 Universities

USA time zone 100% Redundancy with 3 High number of people
More than 1250 weekly fiber optic submarine certified in SAP. PMI
flights worldwide cables Six-Sigma, Oracle, Cisco
Microsoft
_eyjentiol .
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COSTA RICA EXPORTS 2016

GOODS SERVICES
2015-2016 + 8% + 12%
owms $9.933M $ 8.288M
0
+9%
ssssss . BANCO CENTRAL DE CR, PROCOMER TOTAL GROWTH 2015-2016 sﬂ{mﬁaﬁf-
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EXPORT RESULTS 2015 MAIN EXPORT CATEGORIES

Participacion del valor exportado

o o
39% 2%

Metalmecanica Caucho

O) 2 = 3%

L > 1 Pecuario

9.649,7 ;T / 25%
= . y

Monto exportado Destinos de exportacion = a Apgricola
| Sy

: Plastico
& T 239%
3 T

Equipo de
3 Qo precisian y médico
4.355 . 6%
3 Quimico -
farmacéutico
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=5

2.447

Empresas exportadoras

Productos exportados

i
e
g/ 15%

8 % Industria

alimentaria
Eléctricay

electronica

_evedicd_ @
GRTA QQPROCOMER,




° D
9%

Banano

L T T T e e L L e T

Dispositivos
de uso médico

Otras agujasy
catéteres, canulas e

instrumentos similares

lugos y concentrados
de frutas
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MAIN EXPORT PRODUCTS

Participacion del valor exportada

° %

8%

Pina

L e e e T

1
4%

Protesis de uso médico

Equipos de
infusion
y transfusion
de sueros

Los demas jarabesy

concentrados para la preparacién

de bebidas gaseadas

2%

Cables eléctricos

MAIN DESTINATION BY REGION

Participacion del valor exportado

44%

América
del Norte

24% /

América
Central

3%
América
del Sur

19%
= Union
Europea

MAIN DESTINATION BY COUNTRY

Participacion del valor exportado

40%
Estados Unidos

4

6%
Guatemala

|

6%
Nicaragua
LLLAR L LI LA LI L)

6%
Panama

o

4%
Honduras

4%
Bélgica

HEsEEERREIARERRIRRES

3%
México
BIRSNNNNNNNIRERRN RS

3%
Repiblica
Dominicana

SEsESEEREIEEERRAEEES

3%

El Salvador
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GOODS EXPORTS DIVERSIFICATION

87% ~’

NON — TRADITIONAL PRODUCTS 4300 products

90%

80%
67%
70%
60%
50%

40%

30%

33%

TRADITIONAL PRODUCTS

20%

13%

10%

151 countries

0%

1986 1996 2006 2016
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EXPORTS DIVERSIFICATION 2016

PRECISION
EQUIPMENT &
MEDICAL

DEVICES

- | FISHERY &
'. K LIVESTOCK™
s N iF i _,'«' =

R.UBBER

PAGRICULTURAL 484
SECTOR .

Source: TRADEMAP, PROCOMER

PROGMER




DIFERENCIATION
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Industrial Services
sector sector

Agriculture

sector
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A unique blend of talent, nature and innovation

RENEWABLE ENERGIES WATER MANAGEMENT SUSTAINABLE CONSTRUCTION SUSTAINABLE SERVICES
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PROCESSED FOODS —Senciok .
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PROCESSED FOODS

Juices and Fruit concentrates Pineapple, banana, orange, mango (main flavours)

Jams, marmalades & fruit preserves There is development of a wide range of fruit based products including
canned pineapple and papaya, dried fruits and other by products such as
essential oils of orange and bananas.

Pastries, confectionery, sweeteners Sweet and savoury biscuits, pastries, frozen bread ready for baking, as
well as specialized products such as gluten-free, sugar-free or 0%
cholesterol.

Sauces, condiments and pickled Full range of sauces as well as innovative products such as

vegetables exotic fusion sauces fusion. Costa Rica is the second largest exporter of

sauces and preparations in Latin America and the Caribbean and the first
tomato sauce.

Snacks Costa Rica’s geographic and climatic features provide excellent
conditions for producing a very high quality coffee. System of selective
harvesting has received recognition for its contribution to social and
economic development.

Dairy Products Fluid milk, powdered milk, yogurt, ice cream, cheeses etc
Meats, meat products and seafood High quality cuts of beef, low in fat and cholesterol.
Farmed tilapia, gourmet and premium canned tuna, shrimp etc
Other Drinks and Liquors, Pastas and Grains, Pet Food, Fats and vegetable oils, wﬁfjﬂﬁ& '
Snacks COSTA PROCOMER
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on earth

Best coffee




b

;\.




DEC

NOV

SEP

JUL

JON

APR

FEB

PRODUCT JAN

1AYOTE

Z
0)
o
Ww
b3
1 4
W
-
q
S

SUGAR CANE

PINEAPPLE
PAPAY A
RAMBUTAN
PLANTAIN
MALANGA
BLANCA
MALANGA
LiILA

GINGER
PUMPKIN
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INDUSTRIAL GOODS
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INDUSTRIAL GOODS

Fashion clothing and accessories

Health and wellbeing products
Home and office products, decoration

and handicraft

Hardware products

Metalmechanics

Electrical and Electronic products
Plastic injection

Specialised services

Hotels, spas and restaurant equipment

Jewelry, leather goods as well as clothing and footwear.

Quality medical devices, pharmaceuticals and personal care products
including organic products

Industrial cleaners, Environmentally friendly furniture (Interior &
exterior), office items, plastic household and decorative articles.

Wood products (doors, frames, windows); metal products (steel, iron
and aluminium profiles, sheets, wires etc); prefabricated houses,
walls; electrical switches, lights, cables; paints and other construction
items.

Precision machining, stamping, die cutting, finishing process and
injection of metal and pieces

Motors, PC Boards, and other technological products.

Maintenance, assembly, laboratories, engineering & design,
specialized software.

Personal Care (amenities); furniture (interior & exterior), textile &
clothing (uniforms); cleaning (institutional presentation); amenities;
Kitchen equipment, refrigeration and kitchen furniture industrial;
pools & jacuzzi;

water treatment and heaters; fertilizers & herbicides.

Packaging

—_—

_eyjentiol .

Corrugated; folding; flexible packaging; rigid plastic; thermoformed
plastics; labels etc.
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COMMERCIAL EXCHANGE WITH TURKEY

COMERCIO

Exportaciones 01 L5

3.4
B2 1y

Importaciones 6.0 4.3

Saldo
COMERCIO TOTAL

Fuente: PROCOMER w BCCR

BEXPORTACIONMES EIMPORTACIONES MsSAL DO

BOLE 2.4
442438
284
219
12,3 1.4 125
79 '
E‘] E.ID L-'E 4'3 s r 3'5 'J o =
. e O O° e 07 = Q.7
. -7 o )8
<
2004 2005 2006 2007 2008 2009 2010 201 2012 2013 2014 2015
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PRINCIPALES PRODUCTOS IMPORTADOS, 2015 PRINCIPALES PRODUCTOS EXPORTADOS, 2015

DESCRIPCION PART. REL.

DESCRIPCION PART. REL.

Barras de hierro o acero E5.8% Banano B66.3%
Textiles y confeccion 7.5% Pifia 18.6%
Medicamentos £.1% Otras agujas v catéteres, cdnulas e instrumentos similares 10.5%
Perfiles de aceros aleados 14.6% Harina de pescado 1.3%
Alambrén de hierro o acero sin alear 1.9% Cigarros (puros) (incluso despuntados) y cigarrito 0.9%
Productos laminados de hierro o acero 1.9% Textiles y confeccidn 0,6%
Vehiculos automdwiles para transporte de mercancias 1,8% Equipos de infusion y transfusion de sueros 0,6%
Tractores agricolas 1.4% Plantas ornamentales 0.4 %
Camiones hormigonera 1.20h Fifias secas 0,2%
Chocolate ¥ demds preparaciones alimenticias que contengan cacao 1,1% Salzas y preparaciones 0,1%
Otros 17.6% Otros 0.4%
Fuente: BCCR Fuente: PROCOMER.

PRINCIPALES EMPRESAS EXPORTADORAS, 2015

EXPORTADOR POSICION

Corporacion de Desarrollo Agricola del Monte 5.A
Hospira de Costa Rica Ltda.

Verita Tropicals Costa Eica 5.A

Verde Fresco Internacional 5.4

LU B = U

Compania Bananera Atlantica Ltda.

Fuente: PROCOMER.
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ROOM FOR GROWTH

S94M TRADE

44
Q a RELATION
g o8 28 44 35 31
9
2011 2012 2013 2014 2015

TURQUIA COSTA RICA
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__NEXT STEPS Wiiiiiiiiiiiiiiiiiidiiiiiddds

ﬂ SECURE BUSINESS
H FULLFILL YOUR NEEDS
HEAR YOU

B - COSTA 4gPRO COMER




WE WELCOME AND INVITE YOUI

BUY ‘ i
Loy COSTA
RICA Q\
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